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A STUDY OF THE KNOWLEDGE GAINED THROUGH THE PROCESS 

OF HOME PURCHASING BY A SELECT GROUP OF 

POSTPURCHASE HOME-BUYING CONSUMERS

CHAPTER I  

THE PROBLEM 

I n tr o d u c t io n

Consumerism h a s  been  b ig  news f o r  th e  p a s t  two d e c a d e s , w ith  an 

in c re a s e d  i n t e r e s t  in  consum er e d u c a tio n  d u r in g  t h i s  t im e . "The c u r r e n t  

consum er movement d a te s  from  a  s ta te m e n t on M arch 15, 1962 , by th e  l a t e  

P r e s id e n t  Kennedy when he d e c la re d  t h a t  e v e ry  consum er h as  fo u r  b a s ic  

r i g h t s — th e  r i g h t  to  be  in fo rm e d , th e  r i g h t  t o  s a f e t y ,  th e  r i g h t  to  

ch o o se , and th e  r i g h t  to  be h e a rd .

P re s id e n t  Johnson  r e i t e r a t e d  th e  fo u r  consum er r i g h t s  p ro ­

c la im ed  by P r e s id e n t  Kennedy in  a  m essage to  C ongress on F e b ru a ry  5 ,

1 9 6 4 I n M arch, 1966 , P r e s id e n t  Johnson a sk ed  C ongress f o r  e f f e c t i v e  

law s on le n d in g  c h a rg e s  and p ack ag in g  p r a c t i c e s .  L e g i s l a t i o n  on th e s e  

m a t te r s  was p a ssed  by C ongress in  1967 and 1 9 6 8 .^

P r e s id e n t  N ix o n 's  m essage to  C ongress on O c to b e r, 1969, in c lu d e d  

a  c o n c e rn  f o r  consum erism .^  L a te r  in  1969, an  i n t e r n a t i o n a l  d e c la r a t io n

^Arch W. T r o e ls t r u p ,  The Consumer in  A m erican S o c ie ty  (5 th  e d . ; 
New York: M cGraw -H ill Book Company, 1 9 7 4 ), p .  624 .

2I b i d . ,  p . 23 . 3 x b id . ,  p . 24 . 4 i b i d .



o f consum ers' r i g h t s  was adop ted  by  th e  C ongress o f  th e  I n te r n a t io n a l  

C o -o p e ra tiv e  A l l ia n c e  in  London. The d e c l a r a t i o n  a f f i rm e d  t h a t  con­

sum ers have a r i g h t  to :

1 . A re a s o n a b le  s ta n d a rd  o f n u t r i t i o n ,  c lo t h in g ,  and h o u s in g .
2 . A dequate s ta n d a rd s  o f  s a f e t y  and a  h e a l th y  env ironm en t f r e e  

from  p o l lu t i o n .
3 . A ccess t o  r e l e v a n t  in fo rm a tio n  on goods and s e r v ic e s  and to  

e d u c a t io n  on consum er t o p i c s .
4 .  I n f lu e n c e  in  econom ic l i f e  and d e m o c ra tic  p a r t i c i p a t i o n  in  

i t s  c o n t r o l .^

The renew ed i n t e r e s t  in  th e  consumer and th e  d e s i r e  to  e d u c a te  

him d id  n o t r e s u l t  in  s u f f i c i e n t  f e d e r a l  fu n d in g  f o r  th e  p u rp o se  o f  con­

sum er e d u c a t io n . R o b e rts  d is c u s s e d  t h i s  problem  i n  h i s  book on V o c a tio n a l 

and P r a c t i c a l  A r ts  E d u c a tio n , w ith  th e  fo llo w in g  s ta te m e n ts :

The em phasis on home and fa m ily  l i v i n g  in c lu d e s  consum er e d u c a t io n  
and h as  b e e n  r e f e r r e d  to  d u r in g  m ost o f th e  p a s t  h a l f - c e n tu r y  as  
homemaking e d u c a t io n . F e d e ra l  a id  f o r  th e  home econom ics program  
f o r  home and  fa m ily  l iv i n g  began  w ith  th e  p a s sa g e  o f  th e  S m ith - 
Hughes V o c a tio n a l E d u c a tio n  A ct in  1917.

The v o c a tio n a l  e d u c a tio n  a c t s  o f 1963 and 1968 reduced  much of 
th e  f e d e r a l  a id  f o r  home and fa m ily  l i v i n g  b u t  a u th o r iz e d  fu n d s f o r  
g a in f u l  o c c u p a t io n s ,  w hich in c lu d e d  th o s e  in  w hich  know ledge and 
s k i l l s  in  home econom ics were in v o lv e d . . . . The im p o rtan ce  and 
p o p u la r i ty  o f  th e  program  e n s u re  t h a t  funds from  aome so u rc e  w i l l  
b e  p ro v id e d  fo r  y e a rs  to  come f o r  consum er and  homemaking e d u c a t io n .^

Even w i th  th e  s h o r ta g e  o f fu n d in g , home econom ics e d u c a to rs  con­

t in u e d  to  re c o g n iz e  th e  im p o rtan ce  o f  h o u s in g  i n  th e  c u rr ic u lu m . R o b e rts  

a ls o  r e p o r te d :

. . .  a r e p o r t  o f  a  s e r i e s  o f w orkshops f o r  home econom ics e d u c a to rs  
conducted  i n  1962, 1963, and 1964 su g g e s te d  t h a t  th e  c u rr ic u lu m  in  
home econom ics e d u c a t io n  be s t r u c tu r e d  on  b a s ic  c o n c e p ts  and g e n e r­
a l i z a t i o n s  i n  f i v e  a r e a s .  T hese f iv e  a re a s  a r e  (1) human developm ent 
and th e  fa m ily , (2 ) home management and fa m ily  econom ics, (3 ) food 
and n u t r i t i o n ,  (4) t e x t i l e s  and c lo t h in g ,  and (5 ) h o u s in g . . . .

J-I b i d .

^Roy W. R o b e r ts , V o c a tio n a l and P r a c t i c a l  A r ts  E d u ca tio n  
(3 rd  e d . ; New York: H arper & Row, 1 9 7 1 ), p . 240.



I t  i s  e x p e c te d  t h a t  t h i s  c u rr ic u lu m  re s o u rc e  m a te r i a l  may be ad a p te d  
to  l o c a l  c o n d it io n s  and community needs by th e  te a c h e r s  o f  v o c a ­
t i o n a l  home econom ics e d u c a t io n  th ro u g h o u t th e  n a t io n .^

R eco g n iz in g  th e  u n iq u en e ss  o f each  fa m ily , h o u s in g  e d u c a t io n  in  

th e  home econom ics d e p a rtm e n t te n d s  to  be gu ided  by s ta n d a r d s .  R o b e rts  

s a id  :

The A m erican homemaker e n c o u n te rs  many problem s in  p la n n in g  
new homes and in  a d a p tin g  o ld  ones to  fam ily  u s e .  Some o f  th e  
problem s a re  due to  th e  f a c t  t h a t  many o f  th e  o ccu p ied  d w e llin g s  
were n o t p lan n ed  f o r  th e  f a m i l ie s  r e s id in g  t h e r e in .  . . . S ta n d a rd s  
have been e s ta b l i s h e d  to  a s s i s t  th e  homemaker in  p la n n in g  fo r  
p ro p e r  h e a t in g ,  v e n t i l a t i o n ,  i l lu m in a t io n ,  and s a n i t a t i o n  fo r  th e  
p r o te c t io n  o f  th e  h e a l th  o f  th e  f a m ily . . . . S ta n d a rd s  f o r  d e t e r ­
m in ing  th e  needed  c a p a c i ty  o f r e f r i g e r a t o r s ,  s i z e s  o f  s to v e s ,  and 
h e ig h ts  o f  s in k s  a re  a v a i l a b l e .  S ta n d a rd s  a r e  a l s o  a v a i l a b l e  f o r  
th e  s e l e c t i o n ,  p u rc h a s e , and lo c a t io n  o f  w ashing m a c h in es , d r y e r s ,  
i r o n e r s ,  and o th e r  a p p l ia n c e s .  The p ro p e r  u se  o f  th e s e  s ta n d a rd s  
w i l l  b r in g  an added m easure  o f  h e a l th  and h a p p in e s s  to  A m erican 
hom es. ^

Consumer e d u c a tio n  moved in to  th e  rea lm  o f  h ig h e r  e d u c a t io n  in  

th e  l a t e  '6 0 s  and th e  e a r ly  '7 0 s .  T ro e ls t ru p  r e p o r te d  on t h i s  w ith  th e  

fo llo w in g  s ta te m e n t:

The h ig h e r  e d u c a t io n  law  w hich th e  P re s id e n t  r e l u c t a n t l y  s ig n e d  
in  l a t e  Ju n e , 1972, in c lu d e s  a  s e c t io n  on consum er e d u c a t io n .
M ajor p r o v is io n s  in c lu d e :

1 . S e t t in g  up a  d i r e c t o r  o f consumer e d u c a t io n .
2 . G iv ing  th e  d i r e c t o r  a u th o r i ty  over a g r a n t  program  to

im prove consum er e d u c a t io n  n o t o n ly  in  th e  s c h o o ls  b u t
a l s o  in  th e  com m unities .

3 . Funding th e  o f f i c e  in  f i s c a l  1973 w ith  $20 m i l l i o n ,  in
1974 w i th  $25 m i l l i o n ,  and in  1975 w ith  $35 m i l l i o n .

R ecogn iz ing  t h a t  t h e r e  a r e  n e i t h e r  s u f f i c i e n t  fu n d s n o r t r a in e d  
p e rs o n n e l to  te a c h  consum ers, C ongress c o n c e n tra te d  i t s  a s s i s ta n c e  
on d e v e lo p in g  c u r r i c u l a  and t r a i n in g  t e a c h e r s .  The p u rp o se  o f  th e  
law . C ongress s a id ,  i s :

To encou rage  and s u p p o r t  th e  developm ent o f  new, improved
c u r r i c u l a .
To d e m o n s tra te  th e  u se  o f such  c u r r i c u l a  in  m odel e d u c a t io n
p ro g ram s.

l l b i d . ,  p . 248. Z ib id . ,  p p . 243-44 .



To e v a lu a te  th e  e f f e c t iv e n e s s  o f th e s e  model p rogram s.
To p ro v id e  s u p p o r t  f o r  i n i t i a t i n g  and m a in ta in in g  consumer
e d u c a tio n  program s a t  a l l  e d u c a t io n a l  l e v e l s .
To d is s e m in a te  e d u c a t io n a l  m a te r i a l s  and o th e r  in fo rm a tio n  f o r  
u se  by c i t i z e n s  th ro u g h o u t th e  n a t io n .
To p ro v id e  t r a i n i n g  program s f o r  te a c h e rs  and o th e r  e d u c a t io n a l  
p e rs o n n e l ,  p u b l ic  s e rv ic e  p e r s o n n e l ,  community and la b o r  le a d e r s  
and em p loyees, and governm ent em ployees.
To p ro v id e  f o r  community consum er e d u c a tio n  p rogram s.
To p ro v id e  f o r  p r e p a r a t io n  and d i s t r i b u t i o n  o f  consum er m a te r i a l s  
by th e  m ass m ed ia . 1

As consum er e d u c a t io n  moved in to  h ig h e r  e d u c a t io n , "consum erism " 

became p o p u la r  i n  d e p a rtm e n ts  o th e r  th a n  home econom ics. M i l l e r  d i s ­

c u sse d  t h i s  t r e n d  in  th e  fo llo w in g  s ta te m e n t;

The 1970s have been  c a l l e d  th e  "age  o f th e  consum er."  I f  we 
w ere to  u se  a s  e v id e n c e  th^  ^ ..-.v th  in  i n t e r e s t  i n  consum er econom ics 
c o u rs e s , we would c e ic a lh ly  have  to  a g re e ;  consum er econom ics i s  now 
b e in g  o f f e r e d  n o t  o n ly  in  home econom ics d e p a rtm e n ts , b u t  i n  d e p a r t ­
m ents o f  econom ics and in  b u s in e s s  sc h o o ls  a s  w e l l .  More and more 
s tu d e n ts  w ant to  f in d  o u t how th e y  can be r a t i o n a l  consum ers. . . .

The assu m p tio n  t h a t  consum ers w ant t o  be  " r a t i o n a l "  i s  n o t

n e c e s s a r i ly  c o r r e c t ,  a c c o rd in g  to  T r o e ls t r u p .  T r o e ls t ru p  s a id :

E conom ists  assum e t h a t  consum ers a r e  r a t i o n a l .  P s y c h o lo g is ts  
and s o c i o l o g i s t s ,  how ever, i n s i s t  t h a t  we a r e  s o c i a l  men r a t h e r  
th a n  econom ic men. Our m o tiv a t io n s  in c lu d e  a d e s i r e  f o r  s t a t u s ,  
f o r  c o n fo rm ity , f o r  p r e s t i g e ,  and f o r  pow er, to  m en tion  o n ly  a  few .^

The la c k  o f  "consum er r a t io n a l i s m "  i s  e v id e n t  i n  home p u rc h a s in g , 

f o r  in s ta n c e .  I n  p u rc h a s in g  a  home, much more i s  in v o lv e d  th a n  sim ply  

p ro v id in g  s h e l t e r  f o r  th e  fa m ily . The a m e n itie s  in v o lv e d  have a  m ajor 

im pact upon th e  h e a l th  and h a p p in e s s  o f  th e  e n t i r e  fa m ily . M i l l e r  ad­

d r e s s e s  t h i s  i s s u e  i n  s t a t i n g :

^ T r o e ls t r u p ,  The Consum er, pp . 588-89 .

^Roger L eroy  M i l l e r ,  Economic I s s u e s  f o r  Consumers (New York: 
West P u b lis h in g  Company, 1 9 7 5 ), p .  x x i .

^ T r o e ls t r u p ,  The Consumer, p . 17.



A fte r  a l l ,  why do we buy houses o r  m o b ile  homes, o r buy o r  r e n t  
a p a rtm e n ts?  We buy o r  r e n t  them f o r  th e  s e r v ic e s  th e y  y i e l d ,  
j u s t  a s  we do c lo th e s  o r  c a rs  o r  a n y th in g  e l s e  t h a t  l a s t s .  When 
we buy a  h o u se , we e x p e c t to  re a p  an i m p l i c i t  r a t e  o f r e tu r n  in  
the  form  o f  h o u sin g  s e r v ic e s  over a number o f  y e a r s ;  t h u s ,  i t  i s  
im p o rtan t n o t to  g e t  co n fu sed  betw een th e  e x i s t in g  s to c k  o f  housing  
and th e  flow  o f  s e r v i c e s  from t h a t  s to c k .

What we a r e  b u y in g  i s  n o t th e  house i t s e l f ,  b u t  how much p le a ­
su re  we g e t  o u t o f  l i v i n g  in  i t  month in  and month o u t .  And t h a t  
p le a s u re  i s  a  fu n c t io n  o f  i t s  s i z e ,  th e  conven ience  i t  h a s ,  how 
p r e t ty  th e  v iew  i s ,  w hat th e  ne ighborhood  i s  l i k e ,  and e v e ry th in g  
e ls e  t h a t  can c o n t r ib u te  to  o u r h a p p in e s s  when we a r e  home. Gener­
a l l y ,  th e  rea so n  th e r e  i s  "no p la c e  l i k e  home" i s  b e c a u se  a l l  o f  
u s  t r y  to  make o u r  homes as  s p e c i a l  a s  p o s s ib le  so  t h a t  we g e t  th e  
g r e a t e s t  amount o f  u t i l i t y  o r  s e r v ic e s  from  them . . . .^

H ousing , how ever, h a s  r e c e iv e d  o n ly  a  sm all p o r t i o n  o f  th e  over­

a l l  a t t e n t i o n  g iv en  to  consum erism . A lthough  th e  p u rc h a se  o f  a  home i s  

u s u a l ly  th e  l a r g e s t  s i n g l e  p u rch a se  made by th e  m a jo r i ty  o f  Am erican 

consum ers, l i t t l e  i s  known abou t how th e  d e c is io n  to  p u rch a se  i s  a c tu a l ly  

made. In  The Home B u y e r 's  G u ide , Nancy R. Hess d isc u s s e d  t h i s  dilemma:

For m ost p e o p le , th e  d e c is io n  to  buy o r  b u i ld  a home r e p r e s e n ts  
a  commitment to  a  way o f l i f e .  I t  i s  a l s o  th e  l a r g e s t  s in g l e  p u r ­
chase m ost p e o p le  e v e r  make.

T here  i s  a  d e a r th  o f  b a s ic  in fo rm a tio n  on th e  o v e r a l l  s u b je c t  
o f  home o w n ersh ip . On r a r e  o c c a s io n s , one f in d s  an a r t i c l e  in  a  
m agazine on a  fu n d am en ta l a s p e c t  o f  home ow nersh ip . But m ost 
m agazines ten d  t o  s t r e s s  i n t e r i o r  d e c o ra t io n ,  e n te r t a i n in g ,  fo o d , 
and u s u a l ly  one o r  two houses t h a t  a r e  n o ta b le  i n  t h e i r  la y o u t and 
i n t e r i o r  d e s ig n . T hus, f i r s t - t i m e  homeowners a r e  dep en d en t upon 
ad v ice  from f r i e n d s  and r e l a t i v e s  and se co n d -tim e  homeowners have 
only  th e  b e n e f i t  of t h e i r  l im ite d  p a s t  e x p e r ie n c e . A lthough  th e y  
t r y  to  av o id  making th e  same m is ta k e s ,  th e y  may v e ry  e a s i l y  make 
new o n e s .^

M axim izing th e  w e l f a r e  o f  t h e i r  fa m ily  i s  a p rob lem  t h a t  fa c e s  

e v e ry  p ro s p e c t iv e  home p u r c h a s e r .  E x a c tly  how each chooses to  so lv e  t h i s

^ M il le r ,  Economic I s s u e s , p . 206.

^Nancy R. H ess , The Home B u y e r 's  G uide (Englewood C l i f f s ,  New 
J e r s e y :  P r e n t i c e - H a l l ,  I n c . ,  1 9 7 6 ), p . i x .
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problem  i s  s t i l l  n o t known. In  h is  book. Fundam entals o f  M ark e tin g ,

W illiam  J .  S ta n to n  s t a t e s ;

. . . b e c a u se  we know r e l a t i v e l y  l i t t l e  a b o u t how t h e  human m ind 
w orks, t h e r e  i s  s t i l l  no com prehensive body o f  know ledge w hich  i s  
g e n e r a l ly  a c c e p te d  a s  th e  " th e o ry  of b u y e r  b e h a v io r ."  I n s t e a d ,  
o v e r  th e  y e a r s  s e v e r a l  d i f f e r e n t  t h e o r e t i c a l  m odels have been  
dev e lo p ed  to  e x p la in  b u y e r b e h a v io r . E ach  makes some i n t e r p r e t i v e  
c o n t r i b u t i o n ,  and some a re  more u s e fu l  th a n  o th e r s  i n  e x p la in in g  
th e  p u rc h a se  b e h a v io r  toward a  g iven  p r o d u c t .  . . .^

Many r e s e a r c h  s tu d i e s  have been done i n  th e  a r e a  o f consum erism , 

in c lu d in g  some on h o u s in g . However, no s tu d i e s  w ere found t h a t  d e a l t  

s p e c i f i c a l l y  w i th  know ledge ga in ed  by th e  home b u y e r d u r in g  o r  a f t e r  th e  

p ro c e s s  o f th e  home p u rc h a s e . T h is  r e s e a rc h  c e n te re d  on th e  know ledge 

g a in e d  by th e  hom e-buying consumer a s  a r e s u l t  o f  th e  hom e-buying p ro c e s s .

Purpose o f Study

The p u rp o se  o f  t h i s  s tu d y  was to  i d e n t i f y  and e v a lu a te  th e  knowl­

edge g a in e d  by hom e-buying consum ers th ro u g h  th e  hom e-purchase  p ro c e s s  

th a t  would have  been  o f  v a lu e  to  them as p re p u rc h a se  know ledge. A 

seco n d ary  p u rp o se  o f  t h i s  r e s e a rc h  s tu d y  was to  i d e n t i f y  know ledge t h a t  

co u ld  be p a s se d  on to  f u tu r e  home-buying consum ers and th o se  in  th e  

housing  in d u s t r y .

S ta tem en t o f Problem

A n a ly z in g  th e  f u l l  range  o f  consum er e d u c a t io n  fo r  p r o s p e c t iv e  

hom ebuyers was beyond th e  scope o f t h i s  r e s e a r c h .  I n  d e te rm in in g  how 

to  narrow  th e  p ro b lem , i t  seemed lo g ic a l  t h a t  th o s e  who had r e c e n t l y  had 

need f o r  home p u rc h a s in g  knowledge could  b e s t  d e c id e  i f  t h e i r  know ledge

^W illiam  J .  S ta n to n , Fundam entals o f  M a rk e tin g  (4 th  e d . ;  
New York: M cG raw -H ill Book Company, 1 9 7 5 ), p . .
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had been s u f f i c i e n t  f o r  th e  d e c is io n -m ak in g  p r o c e s s  o f  c h o o sin g  a  home. 

What do p r o s p e c t iv e  hom e-buying consum ers need  to  know? How do th e y  

g a in  th e  knowledge needed  t o  make t h e i r  d e c is io n s ?

I f  one p o s s e s s e d  s u f f i c i e n t  know ledge f o r  th e  home p u rc h a se  

d e c is io n -m a k in g  p r o c e s s  p r i o r  to  m aking t h e i r  p u rc h a s e ,  th e r e  w ould be 

no change in  know ledge d u r in g  o r a f t e r  th e  h o m e-p u rch asin g  p r o c e s s .  In  

o th e r  w o rd s, an i n c r e a s e  i n  knowledge would im ply  t h a t  s u f f i c i e n t  knowl­

edge e i t h e r  was n o t  a v a i l a b l e  p r io r  t o  th e  home p u rc h a s e  o r  t h a t  th e  home 

p u rc h a s e r  had n o t ta k e n  a d v a n ta g e  o f th e  know ledge t h a t  was a v a i l a b l e .

T h is  s tu d y ,  t h e r e f o r e ,  was a  d e s c r i p t i v e  r e s e a r c h  p r o j e c t ,  w ith  

th e  p u rp o se  o f  i d e n t i f y i n g  and a n a ly z in g  th e  know ledge g a in e d  b y  home- 

buying  consum ers th ro u g h  t h e i r  hom e-buying p r o c e s s .  John  W. B e s t 

i d e n t i f i e s  a m ajo r p rob lem  w ith  t h i s  ty p e  r e s e a r c h  in  h i s  book . R esea rch  

in  E d u c a tio n :

D e s c r ip t iv e  r e s e a r c h  seeks to  f in d  th e  answ ers to  q u e s t io n s  
th ro u g h  th e  a n a ly s i s  o f  v a r i a b le  r e l a t i o n s h i p s .  What f a c t o r s  seem 
to  be  s y s te m a t ic a l ly  a s s o c ia te d  w ith  c e r t a i n  o c c u r r e n c e s ,  c o n d i t io n s ,  
o r  ty p e s  o f  b e h a v io r?  S in c e  i t  i s  o f te n  im p r a c t ic a b le  to  a r ra n g e  
o c c u r r e n c e s ,  an a n a ly s i s  o f what a c t u a l l y  does happen  i s  t h e  o n ly  
f e a s i b l e  way t o  s tu d y  c a u s a t io n .^

F o r  th e  p u rp o se  o f t h i s  r e s e a r c h ,  th e  p rob lem  was s t a t e d  a s ;

"What know ledge do hom e-buying consum ers a c q u ir e  d u r in g  th e  hom e-buying 

p ro c e s s  t h a t  would h av e  b e e n  v a lu a b le  as p re p u rc h a s e  know ledge?"

T h is  was a  com plex p rob lem , in v o lv in g  th r e e  b a s ic  r e s e a r c h  

o b j e c t iv e s .  R e se a rc h  O b je c tiv e  I  was co ncerned  w ith  th e  know ledge 

g a in ed  by  d i f f e r e n t  g ro u p in g s  o f th e  r e s p o n d e n ts .  R e se a rc h  O b je c tiv e  I I  

was co ncerned  w ith  th e  r e l a t i o n s h ip  o f  c e r t a i n  c h a r a c t e r i s t i c s  o f  th e

^John W. B e s t ,  R e se a rc h  in  E d u c a tio n  (3 rd  e d . ; Englewood C l i f f s ,  
New J e r s e y :  P r e n t i c e - H a l l ,  I n c . ,  1977 ), p . 145.
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rtîspoiiclents to  tho  knowlc;dge g-'iiued by th e  r e s p o n d e n ts .  R esearch 

O b je c tiv e  II. f. was co n cern ed  w ith  th e  i n t e r r e l a t i o n s h i p s  o f  th e  

c i i a r a c t e r i s t i c s  o f th e  re s p o n d e n ts  a s  d e te rm in a n ts  o f  th e  knowledge 

g a in e d , and i d e n t i f i c a t i o n  o f th e  s u b s e ts  o f  c h a r a c t e r i s t i c s  w ith  th e  

b e s t  p r e d ic t iv e  a b i l i t y  o f  th e  knowledge g a in e d .

The q u e s tio n s  r e l e v a n t  to  R esearch  O b je c tiv e  I  w ere s ta t e d  a s :

1 . I s  th e r e  a  d i f f e r e n c e  in  th e  knowledge o f  hom e-buying 
consum ers in  t h e i r  p rep u rc h a se  s t a t u s  and t h e i r  p o s t ­
p u rc h a se  s t a t u s ?

2 . Do e x p e rie n c e d  hom e-buying consum ers d i f f e r  from  
in e x p e r ie n c e d  hom e-buying consum ers in  th e  amount o f  
knowledge g a in ed ?

3 . Do m ale and fem a le  hom e-buying consum ers d i f f e r  in  th e  
amount o f  know ledge gained?

4 . Do hom e-buying consum ers who a r e  under p r e s s u r e  to  move 
d i f f e r  from  th o s e  consum ers who a r e  u n d e r no p re s s u re  to  
move in  th e  amount o f  knowledge g a in ed ?

5 . Do hom e-buying consum ers who employ a r e a l  e s t a t e  ag en t 
d i f f e r  from  th o s e  consum ers who do n o t em ploy a r e a l  
e s t a t e  a g e n t i n  th e  amount o f know ledge g a in e d ?

The q u e s t io n s  r e l e v a n t  to  R esearch  O b je c tiv e  I I  w ere s ta t e d  a s :

1 . I s  th e r e  a  r e l a t i o n s h ip  betw een th e  e d u c a t io n  o f  th e  home- 
buy ing  consum er and th e  amount o f  know ledge g a in e d ?

2. I s  th e r e  a  r e l a t i o n s h ip  betw een th e  age  o f  th e  home- 
buy in g  consum er and th e  amount o f  knowledge g a in ed ?

3. I s  th e r e  a  r e l a t i o n s h i p  betw een th e  p r i c e  o f th e  home 
p u rch ased  and th e  amount o f knowledge g a in e d ?

4 . I s  th e r e  a  r e l a t i o n s h i p  betw een th e  m a r i t a l  s t a t u s  o f  th e  
hom e-buying consum er and th e  amount o f  know ledge gained?

5. I s  th e r e  a  r e l a t i o n s h i p  betw een th e  hom e-buying c o n su m er 's  
p o s i t io n  in  th e  fa m ily  l i f e  c y c le  and th e  amount o f  knowl­
edge g a in e d  ?

6 . I s  th e r e  a  r e l a t i o n s h ip  betw een th e  hom e-buying co n su m er 's  
jo b  c l a s s i f i c a t i o n  and th e  amount o f know ledge gained?



7. I s  th e r e  a  r e l a t i o n s h ip  betw een th e  number o f  homes 
p re v io u s ly  owned by  th e  hom e-buying consum er and th e  
amount o f  knowledge g a in ed ?

8 . I s  t h e r e  a  r e l a t i o n s h ip  betw een th e  d e g re e  o f  s a t i s f a c t i o n /  
d i s s a t i s f a c t i o n  w ith  th e  home p u rch a se d  and th e  amount o f 
knowledge gained?

9. I s  t h e r e  a  r e l a t i o n s h ip  betw een th e  h om e-search  p e r io d  o f 
th e  hom e-buying consum er and th e  amount o f  know ledge gained?

10. I s  t h e r e  a  r e l a t i o n s h ip  betw een th e  number o f  v i s i t s  th e
hom e-buying consumer made to  t h e i r  p r o s p e c t iv e  home and 
th e  amount o f  knowledge ga ined?

The q u e s tio n s  r e l e v a n t  to  R esearch  O b je c tiv e  I I I  w ere s ta t e d  a s :

1. What d e g re e  o f i n t e r r e l a t i o n  i s  t h e r e  among th e  e d u c a t io n , 
age , p r i c e  ra n g e , m a r i ta l  s t a t u s ,  fa m ily  l i f e  c y c le  p o s i t i o n ,  
job  c l a s s i f i c a t i o n ,  p r e s s u r e  to  move, p re v io u s  home owner­
s h ip ,  d e g re e  o f  s a t i s f a c t i o n / d i s s a t i s f a c t i o n ,  u se  o f  a 
b r o k e r ,  s e a rc h  p e r io d ,  num ber o f  v i s i t s  to  th e  p ro s p e c t iv e  
home a s  d e te rm in a n ts  o f th e  amount o f  knowledge g a in ed ?

2 . Which f u n c t io n a l  form  o f  s u b s e ts  o f  th e  c h a r a c t e r i s t i c s  
o f  e d u c a t io n , a g e , p r ic e  ra n g e , m a r i ta l  s t a t u s ,  fa m ily  
l i f e  c y c le  p o s i t i o n ,  jo b  c l a s s i f i c a t i o n ,  p r e s s u r e  to  
move, p re v io u s  home o w n ersh ip , d e g re e  o f s a t i s f a c t i o n /  
d i s s a t i s f a c t i o n ,  u se  o f  a b ro k e r ,  s e a rc h  p e r io d , number 
o f v i s i t s  to  th e  p r o s p e c t iv e  home, h a s  th e  b e s t  p r e ­
d i c t i v e  a b i l i t y  o f  th e  amount o f  know ledge g a in ed ?

S ig n if ic a n c e  o f  S tudy 

T h is  s tu d y  was an a tte m p t to  i d e n t i f y  and e v a lu a te  th e  knowledge 

ga in ed  by hom e-buying consum ers th rough  th e  hom e-purchase  p ro c e s s  th a t  

would have been o f  v a lu e  to  them as  p re p u rc h a se  know ledge. Knowledge 

o f th e  in fo rm a tio n  g a in ed  by r e c e n t  home b u y e rs  d u r in g  th e  hom e-buying 

p ro c e ss  sh o u ld  be h e lp f u l  in fo rm a tio n  f o r  h o u s in g  c o u n s e lo r s ,  home 

b u i ld e r s ,  r e a l  e s t a t e  b r o k e r s ,  m ortgage le n d e r s ,  consum er e d u c a to rs  

and f u tu r e  hom e-buying consum ers.

Housing c o u n s e lo rs  sh o u ld  f in d  th e  r e s u l t s  o f  t h i s  r e s e a rc h  

h e lp f u l  in  t h e i r  c o u n s e lin g  o f  p r o s p e c t iv e  home b u y e rs .  Home b u i ld e r s
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and r e a l  e s t a t e  b ro k e rs  sh o u ld  f in d  th e  r e s u l t s  h e lp f u l  in  m ark e tin g  

t h e i r  p ro d u c t .  M ortgage le n d e r s  sh o u ld  f in d  th e  r e s e a rc h  h e lp f u l  in  

t h e i r  le n d in g  p ro c e s s  s in c e  some c o u n se lin g  does ta k e  p la c e  d u r in g  m ost 

f i n a n c i a l  le n d in g  t r a n s a c t io n s .

U n d e rs ta n d in g  th e  p ro b le m -so lv in g  p r o c e s s ,  th e  knowledge ga ined  

th e re b y  and th e  r e s u l t i n g  s a t i s f a c t i o n s  a n d /o r  d i s s a t i s f a c t i o n s  o f  r e c e n t  

home b u y e rs  sh o u ld  b e  h e lp f u l  to  f u tu r e  p r o s p e c t iv e  home b u y e rs . Con­

sum er e d u c a to rs  sh o u ld  f in d  th e  r e s u l t s  o f  t h i s  s tu d y  m ost v a lu a b le ,  

how ever, f o r  u se  in  s t r u c tu r i n g  consumer e d u c a tio n  c o u rs e s .

H ypotheses to  be T ested

The h y p o th e se s  t e s t e d  in  t h i s  s tu d y  a re  p re s e n te d  in  th e  n u l l  

fo rm . F iv e  h y p o th e se s  a r e  a s s o c ia te d  w ith  R esearch  O b je c tiv e  I ,  ten  

h y p o th ese s  a r e  a s s o c ia te d  w ith  R esearch  O b je c tiv e  I I ,  and two h y p o th eses  

a r e  a s s o c ia te d  w ith  R esearch  O b je c tiv e  I I I .

H ypotheses r e l e v a n t  t o  R esearch  O b je c tiv e  I :

Ho^ T here i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  knowledge of 
hom e-buying consum ers in  t h e i r  p re p u rc h a se  s t a t u s  and 
t h e i r  p o s tp u rc h a s e  s t a t u s .

Ho2  T here i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  knowl­
edge g a in e d  by e x p e rie n c e d  hom e-buying consum ers and 
in e x p e r ie n c e d  hom e-buying consum ers.

Hog T here i s  no s ig n i f i c a n t  d i f f e r e n c e  i n  th e  amount o f  
know ledge g a in e d  by m ale hom e-buying consum ers and 
fem ale  hom e-buying consum ers.

H0 4  T here i s  no s ig n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  knowl­
edge g a in e d  by hom e-buying consum ers who w ere u n d e r p re s s u re  
to  move and th o se  who were u n d e r  no  p r e s s u r e  to  move.

H0 5  There i s  no s ig n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  knowl­
edge g a in e d  by hom e-buying consum ers who employ a r e a l  
e s t a t e  b ro k e r  and th o se  who d id  n o t employ a  r e a l  e s ta t e  
b ro k e r .
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H ypotheses r e le v a n t to  R esearch O b jec tiv e  I I :

H0 5  T here  i s  no r e l a t i o n s h i p  betw een th e  e d u c a tio n  o f  th e  home- 
buy ing  consum er and th e  amount o f  knowledge g a in e d  a s  a 
r e s u l t  o f th e  hom e-buying p r o c e s s .

Hoy T here  i s  no r e l a t i o n s h i p  betw een th e  age o f  th e  hom e-buying
consum er and th e  amount of know ledge g a in e d  a s  a  r e s u l t  o f
th e  hom e-buying p r o c e s s .

Hog T here  i s  no r e l a t i o n s h i p  betw een th e  p r i c e  o f  th e  home 
p u rch a se d  by th e  hom e-buying consum er and th e  amount o f 
know ledge g a in e d  as  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

Hog T here  i s  no r e l a t i o n s h i p  betw een th e  m a r i t a l  s t a t u s  o f  th e  
hom e-buying consum er and th e  amount o f  know ledge g a in e d  
as  a  r e s u l t  o f  th e  hom e-buying p ro c e s s .

Ho^o T here  i s  no r e l a t i o n s h i p  betw een th e  hom e-buying c o n su m e r 's
p o s i t i o n  in  th e  fa m ily  l i f e  c y c le  and th e  amount o f  knowl­
edge g a in ed  as  a  r e s u l t  o f th e  hom e-buying p r o c e s s .

H0 2 2  T here  i s  no r e l a t i o n s h i p  betw een th e  jo b  c l a s s i f i c a t i o n  
o f  th e  hom e-buying consumer and th e  amount o f  know ledge 
g a in e d  as a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

H0 2 2  T here  i s  no r e l a t i o n s h i p  betw een th e  number o f  homes
p r e v io u s ly  owned by th e  hom e-buying consum er and th e  amount 
o f know ledge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

Ho]^3 T here  i s  no r e l a t i o n s h i p  betw een th e  d e g re e  o f  s a t i s f a c t i o n /  
d i s s a t i s f a c t i o n  th e  hom e-buying consumer h as  w ith  h i s / h e r  
new home and th e  amount of know ledge g a in e d  a s  a  r e s u l t  
o f  th e  hom e-buying p ro c e s s .

Ho2 4  T here  i s  no r e l a t i o n s h i p  betw een th e  le n g th  o f  tim e  th e  
hom e-buying consum er sp e n t lo o k in g  f o r  a  home and th e  
amount o f  know ledge ga in ed  a s  a  r e s u l t  o f  th e  hom e-buying 
p r o c e s s .

Ho2 5  T here  i s  no r e l a t i o n s h i p  betw een th e  number o f  v i s i t s  made 
to  th e  p r o s p e c t iv e  home by th e  hom e-buying consum er and 
th e  amount o f  know ledge gained  a s  a  r e s u l t  o f  th e  home- 
buy ing  p r o c e s s .

H ypo theses r e l e v a n t  to  R esearch  O b je c tiv e  I I I :

H o i5  The group m eans o f th e  c h a r a c t e r i s t i c s  o f  th o s e  hom e-buying 
consum ers who g a in e d  knowledge d u r in g  th e  hom e-buying 
p ro c e s s  and th e  g roup  means o f  th e  c h a r a c t e r i s t i c s  o f  th o s e  
hom e-buying consum ers who g a in e d  no know ledge d u r in g  th e  
hom e-buying p ro c e s s  a r e  e q u a l.
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Ho^y T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  p r e d i c t i v e  
a b i l i t y  o f  th e  s u b s e ts  o f c h a r a c t e r i s t i c s  in  th e  p re ­
d i c t i o n  o f  th e  amount o f  knowledge g a in e d .

L im i ta t io n s  o f Study 

C e r ta in  l i m i t a t i o n s  w ere p re s e n t  in  t h i s  s tu d y .  The v e ry  

c o m p le x ity  o f  th e  problem  im p lie d  l i m i t a t i o n s .  The m ajo r l i m i t a t i o n s  

a r e  l i s t e d  h e r e in .

F i r s t ,  th e  s tu d y  was l im i te d  to  a  sam pling  o f  th e  home b u y e rs  

who p u rch ased  t h e i r  homes in  th e  c o u n tie s  o f Oklahoma, C le v e la n d , and 

C an ad ian , in  th e  s t a t e  o f  Oklahom a, d u r in g  th e  m onth o f  A ugust, 1977. 

T hese  a r e  th e  th r e e  m ajo r c o u n t ie s  in  th e  Oklahoma C ity  S ta n d a rd  M etro­

p o l i t a n  S t a t i s t i c a l  Area (SMSA)^ and in c lu d e  th e  c i t i e s  o f  Oklahoma 

C i ty ,  Edmond, Midwest C i ty ,  Del C i ty ,  Norman, and Yukon. O ther commu­

n i t i e s ,  e i t h e r  l a r g e r  o r  s m a l le r  th a n  th e  Oklahoma C ity  SMSA, m igh t 

y i e l d  d i f f e r e n t  r e s u l t s .  C lim a tic  c o n d i t io n s ,  s t a t e  r e g u la t i o n s  re g a rd ­

ing  th e  s a le  o f  r e a l  e s t a t e ,  and consum er e d u c a t io n  a v a i l a b l e  (v o lu n ta ry  

o r  com pulso ry ) in  a n o th e r  community cou ld  a l s o  y i e l d  d i f f e r e n t  r e s u l t s .

A s tu d y  co n d u c ted  a t  a n o th e r  p e r io d  in  tim e m igh t y i e l d  d i f f e r e n t  

r e s u l t s  due to  d i f f e r i n g  econom ic and s o c ia l  c o n d i t io n s .

Second, th e  s tu d y  was l im i te d  by unknown p s y c h o lo g ic a l  in f lu e n c e s .  

Homebuyers to d ay  ten d  to  p u rc h a se  much more th a n  s h e l t e r .  The a m e n itie s  

t h a t  be lo n g  to  th e  g r e a t  A m erican dream o f hom eow nership a r e  v e ry  im por­

t a n t  in  t h e i r  d e c is io n -m a k in g . P sy c h o lo g ic a l  in f lu e n c e s  have a  s tro n g

^The o th e r  two c o u n t ie s  in c lu d e d  in  Oklahoma C ity  SMSA a re  
M cClain and P o tta w ato m ie . See G era ld  M. L age, R onald  L. Moomaw, and 
L a rk in  W arner, A P r o f i l e  o f  Oklahoma Economic D evelopm ent 1950-1975 
(Oklahoma C i ty ,  O k la . : F r o n t i e r s  o f  S c ien ce  F o u n d a tio n  o f  Oklahoma,
I n c . ,  1 9 7 7 ), p . 29 .



13

im pact upon dec isio n -m ak in g , knowledge g a in e d , and s a t i s f a c t i o n  re c e iv e d . 

Measurement o f  such p sy ch o lo g ica l in f lu e n c e s ,  however, is  v e ry  d i f f i c u l t .  

The measurement o f p sy ch o lo g ica l in f lu e n c e s ,  p e r s e ,  i s  n o t a p a r t  o f 

t h i s  study , a lth o u g h  th e  im portance o f such in f lu e n c e s  i s  reco g n ized .

T h ird , th e  s tu d y  was l im i te d  by  th e  la c k  o f  c o n s id e r a t io n  g iv en  

t o ,  o r  a d ju s tm e n ts  made f o r ,  econom ic t r e n d s ,  b u s in e s s  c y c le s ,  s e a s o n a l 

in f lu e n c e s ,  o r  i n f l a t i o n .  W hile a l l  th e s e  f a c t o r s  in f lu e n c e  th e  h o u sin g  

m ark e t a  g re a t  d e a l ,  th e  y e a r 1977 was a r a t h e r  norm al y e a r  f o r  th e  '7 0 s  

in  t h a t  an econom ic re c o v e ry  was in  p ro g re s s  and th e  b u s in e s s  c y c le  of 

th e  housing  in d u s t r y  was moving in to  an  e x p a n s io n a ry  s t a g e .^  The month 

o f  A ugust i s  o f te n  used by lo c a l  r e a l  e s t a t e  p e o p le  f o r  com parison  p u r­

p o s e s .^  The pu rp o se  o f  t h i s  s tu d y  was to  fo c u s  on th e  knowledge g a in ed  

by th e  consum er, and none of th e  f a c t o r s  m en tio n ed  above w ere c o n s id e re d .

F o u rth , th e  la c k  o f a  t r u l y  r e p r e s e n t a t i v e  sam ple was a n o th e r  

l i m i t a t i o n  o f  t h i s  s tu d y . W hile th e  q u e s t io n n a r ie s  w ere m a ile d  to  a 

g roup  random ly s e le c te d  from th e  p o p u la t io n ,  a l l  q u e s t io n n a i r e s  w ere 

n o t com pleted  and r e tu r n e d .

Minium a d d re sse d  t h i s  problem  in  h i s  book. S t a t i s t i c a l  R easoning

in  Psychology and E duca tion :

Wc are  o f te n  reduced to  l im i t in g  our co n ce p tio n  o f  th e  ta rg e t  
p o p u la tio n  to  what we may hope we have ad eq u a te ly  sampled tak in g  
p re c a u tio n s  to  exclude obvious so u rces  o f  b ia s ,  and hoping th a t  
our sam pling p ro ced u re , though no t s t r i c t l y  random, has  been

^John B ooth , Oklahoma M ortgage Company, Oklahoma C i ty ,  O k la ., 
p r iv a t e  in te r v ie w , M arch, 1979.

^Dewey J e rn ig a n ,  Southw est T i t l e  & T r u s t  Company, Oklahoma C ity , 
O k la . ,  p r iv a t e  in te r v ie w , M arch, 1979.
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s u f f i c i e n t l y  c a r e f u l l y  done th a t  th e  sam ple i s  l i k e  w hat would 
have o c c u rre d  u n d er t r u e  random sam p lin g .^

Chou a ls o  a d d re sse d  t h i s  problem  in  h i s  book. S t a t i s t i c a l  

A n a ly s is  w ith  B u s in e ss  and Economic A p p l ic a t io n s , in  a d is c u s s io n  o f  

th e  C h i-S quare  d i s t r i b u t i o n :

A lthough  w ith  sm a ll sam ples we do n o t have a s  much in fo rm a tio n  
as we would l i k e ,  we a r e  n o t d e s t i t u t e .  The p ro p e r  c o u rs e  i s  to  
draw c o n c lu s io n s  o r  to  make d e c is io n s  from th e  sam ple by  ta k in g  
in to  a c co u n t th e  s c a n ty  n a tu r e  o f  th e  e v id e n c e . . . .  we c a n n o t 
a p p ly  th e  c e n t r a l  l i m i t  theorem  and assum e t h a t  sam p ling  d i s t r i ­
b u t io n s  a re  no rm al. . . . f o r  sm a ll sam p les , sam p ling  d i s t r i b u t i o n s  
may ta k e  a number o f fo rm s . In  a d d i t io n  to  th e  b in o m ia l d i s t r i ­
b u t io n  . . . t h e r e  a r e  th r e e  im p o r ta n t p r o b a b i l i t y  d i s t r i b u t i o n s  
w hich th e  d i s t r i b u t i o n  o f  a  s t a t i s t i c  w ith  sm a ll n may assum e.
They a r e  c h i- s q u a re ,  F, and S tu d e n t 's  d i s t r i b u t i o n s .  A l l  th r e e  
m odels a re  r e l a t e d  to  th e  norm al p r o b a b i l i t y  m odel and a r e  d e f in e d  
in  te rm s o f  th e  number o f  d eg rees  o f  freedom . . . . “

F i f t h ,  t h i s  s tu d y  was l im ite d  by  th e  i n a b i l i t y  o f  in d iv id u a l s  to  

p ro p e r ly  i d e n t i f y  t h e i r  a r e a s  o f s a t i s f a c t i o n / d i s s a t i s f a c t i o n .  L e v e ls  

o f  s a t i s f a c t i o n  mean d i f f e r e n t  th in g s  to  d i f f e r e n t  i n d iv id u a l s .  W hile 

one p e rso n  may be q u i te  happy , c o n te n te d  and s a t i s f i e d  w ith  few m a te r ia l  

goods in  a  v e ry  c h a o tic  e x is t e n c e ,  a n o th e r  p e rso n  m igh t r e q u i r e  p e r f e c t io n  

b e fo re  r a t i n g  h im s e lf  a s  b e in g  " s a t i s f i e d . "

S ix th ,  t h i s  s tu d y  was l im ite d  by unknown f a c t o r s  and v a r i a b l e s ,  

beyond th o s e  c o n s id e re d  in  t h i s  r e s e a rc h  s tu d y . For exam ple, p a s t  fam ily  

and p e rs o n a l  e x p e r ie n c e s ,  p a r t i c u l a r  p r e f e re n c e s  o f  th e  fa m ily , and 

s o c i e t a l  r e s t r i c t i o n s  may have been more im p o r ta n t f a c t o r s  th an  in d ic a te d  

by th e  r e s p o n d e n ts . T hus, s p e c i f i c  f a c to r s  may have had an  e f f e c t  upon 

th e  ty p e  o f  knowledge g a in e d .

^Edward W. Minium, S t a t i s t i c a l  R eason ing  in  P sycho logy  and 
E d u c a tio n  (New York: John W iley & S ons, I n c . ,  1 9 7 0 ), p p . 384-85 .

^Y a-lun  Chou, S t a t i s t i c a l  A n a ly s is  w ith  B u s in e ss  and Economic 
A p p l ic a t io n s  (New York: H o l t ,  R in e h a rt and W inston , I n c . ,  1 9 6 9 ), p . 373,
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A ssum ptions o f  S tudy  

C e r ta in  a ssu m p tio n s  were a l s o  p re s e n t  in  t h i s  s tu d y . The m ajor 

a ssu m p tio n s  a r e  l i s t e d  h e r e in .

F i r s t ,  th e  a ssum ption  was made t h a t  b u y e rs  w ere a b le  to  id e n ­

t i f y  th e  a r e a s  o f t h e i r  knowledge and th e  know ledge a c tu a l l y  g a in ed  by 

th em se lv e s  d u r in g  th e  hom e-buying p ro c e s s . The a r e a s  o f know ledge and 

th e  amount o f  knowledge g a in e d  v a r ie d  among th e  home owners su rv e y e d , 

and th e  assu m p tio n  t h a t  th e y  w ere a b le  to  p r o p e r ly  i d e n t i f y  t h e i r  own 

r e a c t io n s  was n e c e s s a ry  i f  th e  su rv ey  was to  be m e a n in g fu l.

The second assum ption  was th a t  th e  group su rveyed  was r e p r e ­

s e n t a t i v e  o f  SMSAs o f  th e  South  C e n tra l  a r e a  o f  th e  U n ited  S t a t e s .  The 

c h a r a c t e r i s t i c s  o f th e  p o p u la t io n  o f  th e  Oklahoma C ity  SMSA a r e  such t h a t  

th e  SMSA i s  f r e q u e n t ly  used  f o r  th e  sam ple m a rk e tin g  o f  new p r o d u c ts .^

M ethodology and A n a ly t ic a l  P ro c e d u re s  

The m ethods and p ro c e d u re s  used in  c o l l e c t i n g  th e  d a ta  n e c e s s a ry  

f o r  t h i s  s tu d y  were p lan n ed  to  make th e  d a ta  a s  m ean in g fu l and a s  ac cu ­

r a t e  a s  p o s s ib l e .  The p ro ce d u re  f o r  d a ta  c o l l e c t i o n  and th e  p ro ce d u re  

f o r  d a ta  a n a ly s i s  and i n t e r p r e t a t i o n  a re  g iv e n  in  t h i s  s e c t io n .

P ro ced u re  f o r  Data C o l le c t io n  

An i n i t i a l  s te p  in  c o l l e c t i n g  th e  d a ta  was th e  random d e f in in g  

o f  a sam ple from th e  p o p u la t io n . G uffey’ s  J o u r n a l , a  b i-w e e k ly  news­

p a p e r  d i r e c te d  tow ard th e  r e a l  e s t a t e  in d u s t r y ,  l i s t s  a l l  th e  deed 

r e c o rd in g s  ( th e  p o p u la tio n )  f o r  Oklahoma, C le v e la n d , and C anadian 

c o u n t ie s .  The m a ilin g  a d d re s s e s  o f  th e  p a r t i e s  drawn in  th e  sam ple

^ B en n e tt G r i f f i n ,  F a c ts :  M arketing  & Economic R e sea rch  C o rp .,
Oklahoma C i ty ,  O k la ., p r iv a t e  in te rv ie w , M arch, 1979.
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were o b ta in e d  from th e  m e tr o p o l i ta n  Oklahoma C ity  te le p h o n e  d i r e c t o r y ,  

i f  l i s t e d .  F o r th o s e  n o t l i s t e d  i n  th e  te le p h o n e  d i r e c to r y ,  th e  p rop ­

e r t y  a d d re ss  was o b ta in e d  from  th e  p u b l ic  r e c o rd s  in  th e  County Tax 

A s s e s s o r 's  o f f i c e .

A l e t t e r  and a  q u e s t io n n a i r e  w ere m a ile d  to  each  hom e-buying 

consum er whose name was drawn from  th e  l i s t i n g s  i n  G u f fe y 's  J o u r n a l .

The r e tu r n e d ,  com p le ted  q u e s t io n n a i r e s  c o n s t i t u t e  th e  sam ple u sed  in  th e  

s t a t i s t i c a l  t e s t i n g  o f  th e  s e v e n te e n  h y p o th e se s  fo rm u la te d  f o r  th e  s tu d y .

P ro c e d u re s  f o r  D ata A n a ly s is  and I n t e r p r e t a t i o n  

A f te r  th e  q u e s t io n n a i r e s  w ere  r e tu r n e d ,  th e  d a ta  w ere s u b je c te d  

to  s t a t i s t i c a l  a n a ly s e s  f o r  t e s t i n g  o f  th e  h y p o th e se s  fo rm u la te d  p r e ­

v io u s ly  in  t h i s  c h a p te r .  The d a ta  r e l e v a n t  t o  R e se a rc h  O b je c tiv e  I  were 

s u b je c te d  to  t e s t s .

The d a ta  r e l e v a n t  to  R e se a rc h  O b je c tiv e  I I  w ere a l s o  s u b je c te d

to  t e s t s ,  o b ta in e d  by th e  u se  o f  C on tingency  T a b le s , from  w hich

C ontingency  C o e f f i c ie n t s  and C o r r e la t io n  o f  A t t r i b u t e s  w ere c a lc u l a t e d . 

The d a ta  r e l e v a n t  t o  R esearch  O b je c tiv e  I I I  w ere s u b je c te d  to  b o th  a  

M u lt ip le  D is c r im in a n t  A n a ly s is  (MDA) and a  F a c to r  A n a ly s is  (FA ).

Answers to  th e  open-ended  q u e s t io n s  w ere grouped  in to  s e v e r a l  

a r e a s  and r e p o r te d  a c c o r d in g ly .  No s t a t i s t i c a l  a n a ly s e s  w ere perfo rm ed

on th e  re s p o n s e s  to  th e  open-ended  q u e s t io n s .

O rg a n iz a tio n  o f  S tudy  

An i n t r o d u c t io n  to  th e  i n v e s t i g a t io n  h a s  b een  p re s e n te d  in  

C h ap te r I .  In c lu d e d  w ere th e  i n t r o d u c t io n ,  p u rp o se  o f  s tu d y , s t a t e ­

m ent o f  p rob lem , s ig n i f i c a n c e  o f  s tu d y ,  h y p o th e se s  to  be t e s t e d .
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l i m i t a t i o n s  o f  s tu d y , a ssu m p tio n s  o f  s tu d y  and th e  m ethodology and 

a n a l y t i c a l  p ro c e d u re s .

C h ap te r I I  p r e s e n t s  a  rev ie w  o f  th e  l i t e r a t u r e  w hich i s  

r e l a t e d  to  th e  s tu d y . In c lu d e d  a r e  m a rk e tin g  t h e o r i e s ,  r e s e a r c h  

s tu d i e s ,  and consum er e d u c a t io n  a s  i t  r e l a t e s  to  h o u s in g .

C h a p te r I I I  p r e s e n t s  th e  m ethodology  used  in  th e  s tu d y . 

C o l le c t io n  o f  th e  d a ta  and th e  m ethods o f  a n a ly s e s  a r e  d e s c r ib e d .

C h ap te r IV p r e s e n t s  th e  r e s u l t s  o f  th e  s t a t i s t i c a l  a n a ly s e s  

and i n t e r p r e t a t i o n  o f  th e  d a ta  c o l l e c t e d  f o r  th e  s tu d y .

C h a p te r V p r e s e n t s  a  summary o f th e  s tu d y . C o n c lu s io n s  a re  

drawn and recom m endations a r e  made from th e  r e s u l t s  o f  th e  s tu d y .



CHAPTER I I  

REVIEW OF LITERATURE 

I n tr o d u c t io n

Much h a s  b een  w r i t t e n  a b o u t h o u s in g , m o stly  d u r in g  th e  tw e n t ie th  

c e n tu r y .  However, m ost o f  th e  l i t e r a t u r e  ap p ro ach es h o u s in g  from  a 

n a t i o n a l  econom ic l e v e l .

W hile e c o n o m is ts  a r e  co ncerned  ab o u t th e  grow th and m ig r a t io n  

o f  o u r  p o p u la t io n ,  th o s e  in  th e  b u i ld in g  in d u s t r y  and r e a l  e s t a t e  b u s i ­

n e s s  a r e  co n cern ed  w ith  m a rk e tin g  t h e i r  p ro d u c t .  G e n e ra l m a rk e tin g  

t h e o r i e s ,  f o r  th e  m ost p a r t ,  a p p ly  t o  th e  h o u s in g  in d u s t r y .

The l i t e r a t u r e  d i r e c te d  to  th e  i n d iv id u a l  home b u y e r i s  a  p a r t  

o f  g e n e ra l  consum er l i t e r a t u r e ,  w hich  has  grown r a p id ly  i n  th e  l a s t  two 

d e c a d e s . Much o f  t h i s  l i t e r a t u r e  h a s  been p u b l ic  s e r v ic e  ty p e  e d u c a t io n , 

w i th  some g o v e rn m en ta l and i n d u s t r i a l  e d u c a t io n  b e in g  o f f e r e d  on a  

r e q u e s t  b a s i s .  On a  more f o rm a lly  s t r u c tu r e d  b a s i s ,  a  s e c t i o n  on h o u s in g  

i s  in c lu d e d  i n  consum er e d u c a t io n  c o u rs e s  o f f e r e d  in  m ost u n i v e r s i t i e s ,  

c o l l e g e s ,  j u n io r  c o l l e g e s  and  seco n d a ry  s c h o o ls .

F o r th e  p u rp o se  o f  t h i s  re v ie w , th e  l i t e r a t u r e  and s tu d i e s  a re  

d iv id e d  in to  t h r e e  g ro u p s: (1 ) m a rk e tin g  t h e o r i e s ,  ( 2 ) r e s e a r c h

s t u d i e s ,  and (3 ) consum er e d u c a t io n .

18
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M arketing Theories

One o f  th e  e a r l i e s t  t h e o r ie s  of consumer b e h a v io r  was developed  

by th e  c l a s s i c a l  eco n o m is ts  in  th e  co u rse  o f  fo rm u la t in g  a com prehensive 

th e o ry  o f  th e  in d iv id u a l  firm .'* ' T h is  th e o ry  i s  b a se d  on th e  n o tio n  

th a t  man i s  an econom ic, r a t i o n a l  human b e in g , who a c t s  in  h i s  own s e l f -  

i n t e r e s t  a t  a l l  t im e s .  Adam Sm ith^ ex p ressed  t h i s  th e o ry  i n  h i s  concep t 

o f  an  " i n v i s i b l e  hand" o v e r m ankind, whereby ev ery o n e  b e n e f i t s  by each  

p e rso n  a c t in g  in  h i s  own s e l f - i n t e r e s t .

T h is  e a r ly  th e o ry  o f  b e h a v io ra lism  was l a t e r  r e f in e d  by th e  

n e o c la s s i c a l  eco n o m is ts  i n to  th e  m a r g i n a l - u t i l i t y  th e o ry  o f  v a lu e .  The 

m a r g i n a l - u t i l i t y  th e o ry  h o ld s  t h a t  one w i l l  c o n tin u e  to  buy u n i t s  o f  

a  g iven  p ro d u c t a s  lo n g  a s  th e  s a t i s f a c t i o n  he r e c e iv e s  from  th e  l a s t  

u n i t  consumed (m a rg in a l u t i l i t y )  equa ls  o r exceeds th e  m a rg in a l u t i l i t y  

d e riv e d  from  th e  same e x p e n d itu re  f o r  any o th e r  p ro d u c t .^  Ferguson  

and Gould make th e  fo llo w in g  a ssu m p tio n s i n  t h e i r  d i s c u s s io n  o f  u t i l i t y  

and p r e f e re n c e ,  a s  u sed  in  a n a ly z in g  consumer b e h a v io r :

A ssum ptions: (a )  Each consumer has e x a c t  and f u l l  knowledge
o f a l l  in fo rm a tio n  r e l e v a n t  to  h is  consum ption  d e c is io n s —knowledge 
o f th e  goods and s e r v ic e s  a v a i la b le  and o f  t h e i r  t e c h n ic a l  c a p a c i ty  
to  s a t i s f y  h i s  w a n ts , o r  m ark e t p r ic e s ,  and o f  h i s  money incom e.

(b )  Each consum er i s  a b le  to  make com parisons o f  commodity 
b u n d le s  such  t h a t  ( i )  f o r  any two b u n d le s  A i s  p r e f e r r e d  to  B,
B i s  p r e f e r r e d  to  A, o r  th e  consumer i s  i n d i f f e r e n t  betw een A 
and B; ( i i )  i f  A i s  p r e f e r r e d  ( in d i f f e r e n t )  to  B and i f  B i s  p r e ­
f e r r e d  ( i n d i f f e r e n t )  to  C, th e n  A i s  p r e f e r r e d  ( i n d i f f e r e n t )  to  C;

-Adam S m ith , An In q u iry  I n to  th e  N a tu re  and Causes o f  th e  
W ealth  o f  N a tio n s  1776 (New York: The Modem L ib ra r y ,  19 3 7 ).

Zibid.

^C. E. Ferguson  and J .  P . Gould, M icroeconom ic Theory (Homewood, 
I l l i n o i s :  R ich ard  D. I rw in , I n c . ,  1975), pp . 1 1 -2 8 .
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( i i i )  i f  b u n d le  A i s  s t r i c t l y  l a r g e r  th a n  b u n d le  B, th e n  A i s  
p r e f e r r e d  to  B . l

W illiam  J .  S ta n to n  q u e s tio n e d  th e  co m p le te  a p p l i c a b i l i t y  o f  th e  

m a r g i n a l - u t i l i t y  th e o ry  to  consum er b e h a v io r  in  h i s  book. Fundam entals 

o f  M a rk e tin g , i n  p a r t  s t a t i n g ;

T h is  th e o ry  . . . h o ld s  t h a t  a consum er w i l l  c o n tin u e  to  buy
u n i t s  o f  a  g iv e n  p ro d u c t a s  lo n g  a s  th e  s a t i s f a c t i o n  he r e c e iv e s
from  th e  l a s t  u n i t  consumed (m a rg in a l u t i l i t y )  e q u a ls  d r  exceeds 
th e  m a rg in a l  u t i l i t y  d e r iv e d  from  th e  same e x p e n d itu re  f o r  any 
o th e r  p ro d u c t .

T h is  th e o ry  i s  based  on some s tro n g  a s su m p tio n s : (1) th a t
th e  consum er i s  alw ays t r y in g  to  m axim ize h i s  s a t i s f a c t i o n s
( u t i l i t i e s )  w i th in  th e  l i m i t s  o f  h i s  f i n a n c i a l  r e s o u r c e s ,  ( 2 ) th a t  
he  h a s  co m p le te  knowledge o f a l t e r n a t i v e  s o u rc e s  f o r  s a t i s f y i n g  
h i s  w a n ts , and (3) t h a t  he i s  a lw ays a c t i n g  in  a  r a t i o n a l  m anner.

Some o f  th e  l im i t a t i o n s  in  su ch  a  m odel sh o u ld  be o b v io u s . 
F i r s t ,  i t  d o es  n o t in c lu d e  th e  p s y c h o lo g ic a l  and s o c io lo g ic a l  
f a c t o r s  w hich  in f lu e n c e  b e h a v io r .  T o ta l ly  r a t i o n a l  b e h a v io r  
i s  n o t  t y p i c a l  among consum ers. Nor i s  th e  th e o ry  sound when 
i t  im p l ie s  t h a t  im p u ls iv e  b e h a v io r  i s  i r r a t i o n a l .  F i n a l l y ,  i t  
i s  d i f f i c u l t  to  q u a n ti f y  th e  s a t i s f a c t i o n s  r e c e iv e d  from a  
p ro d u c t .  R e sea rch  e f f o r t s  over th e  y e a r s  by  s c h o la r s  in  such 
o r g a n iz a t io n s  a s  th e  Survey  R esearch  C e n te r  a t  th e  U n iv e r s i ty  
o f  M ich igan  have done much to  r e a l i s t i c a l l y  m odify  th e  b a s ic  
th e o ry .  . . .

th e  t h e o r y  c a n  b e  p a r t i c u l a r l y  u s e f u l  w h en  i t  i s  t r e a te d  
a s  a  n o rm a tiv e  r a t h e r  th a n  an a b s o lu te  o r  d e s c r i p t i v e  m odel o f 
b e h a v io r .  F o r in s ta n c e ,  from th e  model we m ig h t h y p o th e s iz e  t h a t  
th e  s a l e s  o f  a  p ro d u c t w i l l  in c r e a s e  a s  i t s  p r i c e  d e c re a s e s .  For 
th e  m odel t o  b e  r e a l i s t i c a l l y  u s e f u l ,  we m ust t r e a t  t h i s  sam ple 
h y p o th e s is  a s  a  g e n e r a l i z a t i o n .  That i s ,  s a l e s  w i l l  u s u a l ly  
in c r e a s e ,  o r  th e  h y p o th e s is  i s  a p p l ic a b le  f o r  m ost (n o t a l l )  con­
sum ers. The f a c t  t h a t  some consum ers r e f r a i n  from buy ing  when 
th e  p r i c e  goes  down does n o t i n v a l id a t e  th e  h y p o th e s is -  
g e n e r a l i z a t i o n . ^

I n  a d d i t io n  to  th e  m a r g i n a l - u t i l i t y  th e o ry  d e s c r ib e d  above , 

S ta n to n  d i s c u s s e s  p s y c h o lo g ic a l  and s o c io lo g ic a l  t h e o r ie s  o f  consumer 

b e h a v io r .  The s o c io lo g ic a l  t h e o r i e s ,  some o f  w hich w ere d eve loped  by

^ I b i d . , p . 14.
O

S ta n to n , M a rk e tin g , pp . 76-77.
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c u l t u r a l  a n th r o p o lo g is t s ,  fo c u s  p r im a r i ly  i n  in te r p e r s o n a l  r e l a t i o n s  

and in f lu e n c e s .  The p s y c h o lo g ic a l  t h e o r i e s  a r e  m ore in d iv id u a l ly -  

o r ie n te d  and f a l l  b a s i c a l l y  i n to  two g ro u p s , i d e n t i f i e d  a s  le a r n in g  

t h e o r i e s  and p s y c h o a n a ly tic  t h e o r i e s .^

The l e a r n in g  th e o r i e s  a r e  f u r t h e r  d iv id e d  in to  th r e e  g ro u p s:

(1) s t im u lu s - re s p o n s e  t h e o r i e s ,  (2) c o g n i t iv e  t h e o r i e s ,  and (3) g e s t a l t

t h e o r i e s .  The s t im u lu s - re s p o n s e  th e o r i e s  a r e  b a se d  on la b o r a to r y

e x p e rim e n ts  w ith  a n im a ls  ( t h i s  sc h o o l o f  t h e o r i s t s  in c lu d e  P av lo v ,

S k in n e r , and H u ll)  and  h o ld s  t h a t :

. . . l e a r n in g  o c c u rs  a s  a  p e rso n  ( o r  a n im a l)  re sp o n d s  to  some 
s t im u lu s  and i s  rew arded  ( r e in fo r c e d )  w ith  need  s a t i s f a c t i o n  f o r  
a c o r r e c t  re s p o n s e  o r  p e n a liz e d  f o r  an  i n c o r r e c t  one . When th e  
same re s p o n s e  i s  r e p e a te d  in  r e a c t io n  to  a  g iv e n  s t im u lu s ,  h a b i t -  
b e h a v io r a l  p a t t e r n s  a r e  e s t a b l i s h e d .%

C o g n itiv e  t h e o r i e s  h o ld  t h a t  le a r n in g  i s  in f lu e n c e d  by f a c t o r s  

su ch  a s  a t t i t u d e s  and b e l i e f s ,  p re v io u s  e x p e r ie n c e s ,  and an  u n d e rs ta n d in g  

o f  how to  u s e  t h i s  p re v io u s  know ledge in  th e  c u r r e n t  s i t u a t i o n  so a s  

to  a c h ie v e  a  g o a l .  S ta n to n  sum m arized th e  c o g n i t iv e  t h e o r ie s  by  t h i s  

s ta te m e n t :

H a b i tu a l  b e h a v io ra l  p a t t e r n s ,  th e n ,  a r e  th e  r e s u l t  o f  p e rc e p t iv e  
th in k in g  and g o a l o r i e n t a t i o n .  In  summary, c o g n i t iv e  t h e o r i s t s  
p o s tu l a t e  t h a t  a  p e r s o n 's  b r a in  p ro c e s s e s  and n e rv o u s system  a re  
s i g n i f i c a n t  i n  fo rm ing  h i s  b e h a v io r a l  p a t t e r n s ,  w h ile  S-R t h e o r i s t s  
pay l i t t l e  a t t e n t i o n  to  th e s e  in te r v e n in g  v a r i a b l e s . 3

The g e s t a l t  t h e o r i e s  a r e  s im i la r  to  th e  c o g n i t iv e  th e o r i e s  in  

t h a t  th e  k ey  e le m e n ts  a re  p e r c e p t io n ,  p a s t  e x p e r ie n c e s ,  and g o a l o r ie n ­

t a t i o n .  The G e s ta l t  p s y c h o lo g is ts ,  how ever, b e l i e v e  t h a t  man p e rc e iv e s  

th e  w hole o f  h i s  env ironm en t r a t h e r  th a n  i t s  p a r t s .  They f u r t h e r  p o s tu ­

l a t e  t h a t  " .  . . a  p e r s o n 's  p e rc e p tio n  o f  th e  w hole  i s  q u i t e  d i f f e r e n t

l l b i d . ,  p p . 7 7 -8 1 . ^ I b i d . . p .  7 7 . , p,  78.
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from what we m igh t e x p e c t i f  each  p a r t  w ere c o n s id e re d  s e p a r a te ly ." ^

In  d i s c u s s in g  K u rt L e w in 's  f i e l d  th e o ry  a s  a u s e fu l  re f in e m e n t o f  th e  

G e s ta l t  p s y c h o lo g i s t s ' t h e o r i e s ,  S ta n to n  s a i d :

T h is  th e o ry  h o ld s  t h a t  th e  o n ly  d e te rm in in g  fo rc e  a c c o u n tin g  
fo r  a  p e r s o n 's  b e h a v io r  a t  any g iv e n  tim e  i s  h i s  p s y c h o lo g ic a l  
" f i e l d "  a s  i t  e x i s t s  a t  t h a t  t im e . The co n cep t o f  a  p e r s o n 's  
f i e l d  o r  l i f e  s p a c e , w hich i s  a  key e le m en t in  th e  th e o ry ,  may 
be d e f in e d  a s  th e  t o t a l i t y  o f  e x i s t i n g  f a c t s  p e r t a in in g  to  th e  
in d iv id u a l  and h i s  env ironm en t a t  th e  tim e  o f  th e  b e h a v io r .  Thus, 
to  u n d e rs ta n d  a  c o n su m e r 's  g o a l - o r ie n te d  b e h a v io r ,  we m ust u n d e r­
s ta n d  him and h i s  p e rc e p tio n  o f  h i s  e n v iro n m en t— a i l  th e  com plex 
f o r c e s ,  b a r r i e r s ,  c o n f l i c t s ,  e t c . ,  w hich  in f lu e n c e  him a s  he 
s t r i v e s  to  s a t i s f y  th e  d r iv e  which i n i t i a t e d  th e  g o a l- s e e k in g  
p r o c e s s . 2

S ta n to n  r e p o r te d  t h a t  th e  p s y c h o a n a ly t ic  t h e o r i e s  o f  human p e r ­

s o n a l i ty  and b e h a v io r ,  o r i g i n a l l y  founded by  Sigmund F re u d , have had a 

trem endous im pact on m a rk e tin g  t h e o r i e s .  I n  r e l a t i n g  th e  p s y c h o a n a ly tic  

th e o r i e s  to  m a rk e tin g  p r i n c i p l e s ,  S ta n to n  s a id :

F r e u d 's  b e h a v io r a l  t h e s i s  was t h a t  a p e rso n  e n te r s  t h i s  w orld  
w ith  c e r t a i n  i n s t i n c t i v e  b io lo g ic a l  d e s i r e s  w hich can n o t be  s a t i s ­
f ie d  in  a  s o c i a l l y  a c c e p ta b le  f a s h io n .  As a  p e rso n  l e a m s  t h a t  he 
can n o t g r a t i f y  th e s e  n eed s  in  a  d i r e c t  m anner, h e  d e v e lo p s  o th e r ,  
more s u b t l e  means o f  s e e k in g  s a t i s f a c t i o n .  As th e  b a s ic  u r g e s  a r e  
b e in g  r e p r e s s e d ,  te n s io n s  and f r u s t r a t i o n s  a r e  d e v e lo p in g . A lso , 
f e e l in g s  o f  g u i l t  o r  shame ab o u t th e s e  d r iv e s  c a u se  a  p e rso n  to  
s u p p re s s  o r  even  s u b lim a te  them to  th e  p o in t  w here th e y  become sub­
c o n s c io u s . I n s te a d ,  h e  s u b s t i t u t e s  r a t i o n a l i z a t i o n s  and s o c i a l l y  
a c c e p ta b le  b e h a v io r .  Yet th e  b a s ic  u rg e s  a r e  a lw ay s t h e r e .  The 
n e t r e s u l t  i s  v e ry  com plex b e h a v io r . Sometimes th e  p e rso n  h im s e lf  
does n o t  u n d e rs ta n d  why he f e e l s  o r  a c t s  a s  he d o e s . . . .

One s i g n i f i c a n t  m a r k e t i n g  i m p l i c a t i o n  i n  p s y c h o a n a l y t i c  
th e o ry  i s  t h a t  a p e r s o n 's  r e a l  m o tiv e  f o r  buy in g  a  g iv en  p ro d u c t ,  
shopp ing  a t  a c e r t a i n  s t o r e ,  o r  p e rfo rm in g  any o th e r  consum er 
buy ing  a c t  may w e ll  b e  h id d e n . The u s u a l  r e s e a r c h  te c h n iq u e s  which 
a re  f e a s i b l e  f o r  d e te rm in in g  dem ographic  and econom ic d a ta  n o rm a lly  
w i l l  p ro v e  f r u i t l e s s  i n  u n co v e rin g  th e  r e a l  r e a s o n s  f o r  a  p e r s o n 's  
buy ing  b e h a v io r .  T h is  s i t u a t i o n  h a s  g iv e n  r i s e  to  m a r k e t in g 's  u se  
o f m o tiv a t io n  r e s e a r c h ,  a  s e r i e s  o f  te c h n iq u e s  o r i g i n a l l y  developed  
fo r  u se  in  p sy c h o lo g y . . . . 2

libid., pp. 78-79. ^Ibid. ^Ibid., pp. 79-80.
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One o f  th e  m ost im p o r ta n t t h e o r ie s  in  m o tiv a t io n  r e s e a rc h  i s  

M aslow 's Need H ie ra rc h y , fo rm u la te d  by A. H. M aslow ,^ a p s y c h o lo g is t ,  

i n  th e  e a r ly  '4 0 s .  In  M aslow 's  th e o ry , m an 's  n eed s  a r e  a rra n g e d  in  a 

h ie r a r c h y ,  w i th  th e  l o w e s t - le v e l  needs b e in g  p h y s io lo g ic a l  and th e  h ig h ­

e s t  l e v e l  b e in g  s e l f - a c t u a l i z a t i o n .  The n eed s  a r e  i d e n t i f i e d  a s :

1 . P h y s io lo g ic a l :  The need  f o r  fo o d , d r in k ,  s h e l t e r ,
and r e l i e f  from  p a in .

2 . S a fe ty  and s e c u r i t y :  The need  f o r  freedom  from t h r e a t ,
i . e . ,  th e  s e c u r i t y  o f  b e in g  s a fe  
from th r e a te n in g  e v e n ts  a n d /o r  
s u r ro u n d in g s .

3 . B e lo n g in g n e ss , The need  f o r  f r i e n d s h i p ,  a f f i l i a t i o n ,
s o c i a l ,  and  lo v e :  i n t e r a c t i o n ,  and lo v e .

4 . E steem : The need  f o r  s e l f - e s t e e m ,  and
esteem  from  o t h e r s .

5 . S e l f - a c t u a l i z a t i o n :  The need to  f u l f i l l  o n e s e l f  by
m axim izing  th e  u s e  o f  a b i l i t i e s ,  
s k i l l s ,  and p o t e n t i a l . %

A ccord ing  to  M aslow, th e  lo w e r-o rd e r  n e e d s  m ust be s a t i s f i e d  

b e fo re  a h ig h e r  o rd e r  need  can  b eg in  to  c o n t r o l  th e  c o n sc io u s  th o u g h ts  

o f  a  p e rs o n . Once a  n eed  i s  s a t i s f i e d ,  i t  c e a s e s  to  a c t  a s  a 

m o t iv a to r .3 S ta n to n  g iv e s  an  exam ple o f  t h i s  i n  h i s  d i s c u s s io n  o f 

b u y e r b e h a v io r :

To i l l u s t r a t e ,  a s  lo n g  a s  a p e rso n  i s  h u n g ry , t h i r s t y ,  e t c . ,  
th e  p h y s io lo g ic a l  (b io g e n ic )  needs d o m in a te . Once th e y  a r e  s a t i s ­
f i e d ,  th e  p sy c h o g en ic  n eed s in  th e  s a f e t y  c a te g o ry  become im p o rta n t. 
When s a f e t y  n eed s a r e  l a r g e ly  g r a t i f i e d ,  new (and  h i g h e r - le v e l )  
needs a r i s e ,  and so  o n .4

1Abraham H. M aslow, M o tiv a tio n  and P e r s o n a l i t y  (New Y ork: 
H arper & Row P u b l i s h e r s ,  I n c . ,  1954).

2 I b i d . , pp . 8 0 -1 0 6 . ^I b i d .

4 S ta n to n , M a rk e tin g , p . 83 .
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The c o n s id e r a t io n  o f m u l t ip le  m o tiv e s , o r  th e  i n t e r a c t io n  of 

m o tiv e s , f o r  th e  same b e h a v io r  was a ls o  d is c u s s e d  by S ta n to n :

W hile  th e  Maslow c o n s tr u c t  h a s  much to  o f f e r  u s ,  th e r e  a r e  
s t i l l  some unansw ered q u e s tio n s  and d isa g re e m e n ts . For one th in g ,  
t h e r e  i s  no c o n s id e r a t io n  of m u l t ip le  m o tiv es  f o r  th e  same behav­
i o r .  A te a c h e r  ta k e s  a  s h i p 's  c r u i s e  to  b e t t e r  h e r  knowledge of 
f o r e ig n  c o u n t r i e s ,  to  m eet new p e o p le , and to  r e s t  h e r  f ra z z le d  
n e r v e s .  O ther p rob lem s n o t f i t t i n g  o u r m odel a r e  (1 ) id e n t ic a l  
b e h a v io r  by s e v e r a l  p e o p le  r e s u l t i n g  from  q u i te  d i f f e r e n t  m o tiv es  
and  ( 2 ) q u i te  d i f f e r e n t  b e h a v io r  r e s u l t i n g  from i d e n t i c a l  m o tiv e s .

M o tiv a tio n  th e o ry  i s  n o t e a s i l y  u n d e rs to o d , and p robab ly  n e v e r

u n d e rs to o d  by  many b u y e rs .  I n  t r y i n g  to  i d e n t i f y  buy in g  m o tiv e s ,

P ed e rso n  and W right w ro te :

. . . i t  i s  re c o g n iz e d  th a t  many b u y e rs  a r e  unaw are o f  th e  r e a l  
d r iv e s  t h a t  cause  t h e i r  p a t t e r n s  o f b e h a v io r . In  some c a s e s ,  
th e  b u y e r ,  u n d er t h i s  s e t  o f c irc u m s ta n c e s , w i l l  a s s ig n  a  m otive 
f o r  a c t i o n s  ta k e n . T h is  assig n m en t o f  a  m otive may n o t in v o lv e  
any  c o n s c io u s  r e a l i z a t i o n  th a t  r a t i o n a l i z i n g  i s  ta k in g  p la c e .
B uyers u s u a l ly  w i l l  a s s ig n  a  m o tive  t h a t  i s  a c c e p ta b le  o r  com­
p a t i b l e  w ith  t h e i r  own p e r s o n a l i t i e s .  Of c o u rs e , i f  th e  buyer i s  
m o tiv a te d  in  a  m anner which i s  s o c i a l l y  u n d e s ir a b le  o r  h a rm fu l, 
e v e ry  e f f o r t  may b e  made to  co n cea l such m o tiv e s . . . .  i f  a 
p ro d u c t i s  c a p a b le  o f  g iv in g  enough human s a t i s f a c t i o n  to  j u s t i f y  
i t s  c o s t ,  th e n  i t  sh o u ld  be p o s s ib le  to  m o tiv a te  th e  p u rch ase  of 
th e  p ro d u c t o r  s e r v i c e .  I t  i s  re c o g n iz e d  t h a t  consum ers w i l l  buy 
a  p ro d u c t i f  i t  i s  s u f f i c i e n t l y  s a t i s f y i n g .  . . . S o c io lo g ic a l  
and p s y c h o lo g ic a l  n e e d s  and d r iv e s ,  som etim es c a l l e d  " p sy c h o g e n ic ,"  
a r e  m o tiv e s  f o r  th e  p u rch ase  o f  m ost p ro d u c ts  and s e r v ic e s .  These 
d r iv e s  stem  from th e  custom s o f  s o c ie ty  and from o n e 's  c u l tu r e  
and may be e m o tio n a l o r  r a t i o n a l ,  o r  b o th ,  in  n a tu r e .^

P sychogen ic  n eed s have been i d e n t i f i e d  a s  m o tiv es  th rough  b o th  

s o c io lo g ic a l  and p s y c h o lo g ic a l  t h e o r i e s  o f  b e h a v io r . S o c io lo g ic a l  

t h e o r i e s  a r e  concerned  w ith  group a c t io n s  and b e h a v io r ,  stemming from 

th e  c u l t u r e  and custom s o f  s o c ie ty .  P sy c h o lo g ic a l t h e o r i e s ,  on th e

l l b i d .

^ C a r lto n  A. P ed erso n  and M ilburn  D. W rig h t, S e l l in g :  P r in c ip le s
and M ethods (6 th  e d . ;  Homewood, I l l i n o i s :  R ichard  D. I rw in , I n c . ,  1 9 7 6 ) ,
pp . 99 -1 0 3 .
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o th e r  hand , a r e  co n cern ed  w ith  the a c t io n s  and b e h a v io r  o f  in d iv id u a ls .  

P s y c h o lo g ic a l  t h e o r i e s  in c lu d e  bo th  p s y c h o a n a ly t ic a l  t h e o r i e s  and l e a r n ­

in g  t h e o r i e s . 1

In  m a rk e tin g  r e s e a r c h ,  the  p s y c h o a n a ly t ic a l  t h e o r i e s  have re c e iv e d  

th e  m ost a t t e n t i o n .  C e n te r in g  on m o tiv a t io n a l  th e o r y ,  th e  psycho­

a n a ly t i c a l  t h e o r i e s  r e l a t e  to  m arke ting  in  th e  f r e e  e n t e r p r i s e  system  

much more th a n  do th e  l e a r n in g  th e o r ie s .  The r e s e a rc h  in v o lv e d  in  t h i s  

s tu d y  r e l a t e s  to  m o t iv a t io n a l  th e o r ie s .

R esearch  S tu d ie s

S e v e ra l  r e s e a r c h  s tu d i e s  have been com pleted  r e l a t i n g  to  b u y e rs ' 

m o tiv e s , n e e d s  and d e s i r e s ;  how ever, v e ry  few have been done r e l a t i n g  to  

th e  b u y e r 's  know ledge q u a l i f i c a t i o n s .  The s tu d i e s  r e l a t i n g  m ost d i r e c t l y  

to  th e  r e s e a rc h  in v o lv e d  in  t h i s  s tu d y  a r e  rev iew ed  in  t h i s  s e c t io n .

The e d u c a t io n a l  n e e d s  o f  p ro s p e c t iv e  home owners w ere s tu d ie d  by 
2

Loyd W allace V andeBerg i n  1955, a t  th e  U n iv e r s i ty  o f M is s o u r i .  VandeBerg 

random ly s e l e c t e d  424 homeowners and 76 s p e c i a l i s t s  ( r e a l  e s t a t e  d e a le r s ,  

a r c h i t e c t s ,  and b u i ld in g  c o n tr a c to r s )  in  th e  s t a t e  o f  W ashington .

A q u e s t io n n a i r e  was used to  c o l l e c t  th e  in fo rm a t io n  c o n s id e re d  

im p o rta n t by th e  re s p o n d e n ts  i n  s e le c t in g  a  com pleted  house  f o r  p u rch a se . 

No s t a t i s t i c a l  t e s t i n g  was u sed  in  th e  s tu d y . The m a jo r i ty  o f  th e  

r e sp o n d e n ts  a g re e d  t h a t  in fo rm a tio n  a b o u t s e l e c t i n g ,  p u rc h a s in g , con­

s t r u c t i n g ,  m a in ta in in g ,  and r e p a i r in g  a house was needed  and fav o red  a 

program  o f  e d u c a t io n  f o r  t h e i r  com m unities; how ever, no d e t a i l s  o f  th e

l l b i d .

^Loyd W allace  VandeBerg, "E d u c a tio n a l Needs o f  P r o s p e c t iv e  Home 
Owners C oncern ing  th e  A c q u is i t io n  and Ownership o f  a H ouse" (u n p u b lish ed  
Ed.D . d i s s e r t a t i o n .  U n iv e r s i ty  o f M is s o u r i ,  1955), p p . 8 -1 0 .
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m a te r ia l  to  be  co v e re d  in  such a  co u rse  was r e p o r te d .  VandeBerg sim ply 

recommended t h a t  c o l le g e  te a c h e r  t r a i n in g  program s sh o u ld  in c o r p o r a te  

such a c o u rs e  i n to  t h e i r  p rog ram s.^

Some r e s e a rc h  in to  b u y er s a t i s f a c t i o n  and p r o te c t io n  was done 

in  1949 by law  s tu d e n ts  a t  th e  U n iv e r s i ty  o f  Alabama. They con d u c ted  

p e rs o n a l in te r v ie w s  w ith  more th a n  a  hundred r e c e n t  home p u r c h a s e r s .

The r e s e a rc h  was l a t e r  r e p o r te d  by John C. P ayne, a p r o f e s s o r  o f  law  

a t  th e  U n iv e r s i ty  o f  Alabam a, in  th e  S p rin g , 1964, i s s u e  o f  th e
o

Alabama Law R eview .

The Alabama r e s e a r c h  was c e n te re d  around l e g a l  r e p r e s e n ta t i o n  

f o r  b u y e rs . T i t l e  p rob lem s can be ex p e n siv e  and w orrisom e to  r e s o lv e ;  

y e t ,  th e  r e s e a rc h  found t h a t  m ost hom ebuyers had ta k e n  no p r e c a u t io n s  

to  p r o te c t  th e m s e lv e s . Mr. Payne r e p o r te d :

The home b u y in g  p u b l ic  in  D ix ie  C ity  a t  th e  tim e  th e  su rv ey  
was made was g r o s s ly  ig n o ra n t  o f  th e  l e g a l  f o r m a l i t i e s  a t te n d in g  
th e  p u rc h a s e . P u rc h a s e rs  had no id e a  w hat th ey  had  a r i g h t  to  
e x p ec t o r  w hat p r o te c t io n  t h e i r  i n t e r e s t s  r e q u i r e d .  Where an  
o r ig i n a l  m ortgage  was used  to  f in a n c e  th e  s a le  th e  m ost common 
p ro ce d u re  was f o r  th e  p u rc h a s e r  to  tu rn  o v e r  e v e ry th in g  to  th e  
r e a l  e s t a t e  b r o k e r .  The b ro k e r  th e n  p la c e d  th e  lo a n ,  and th e  
a t to r n e y  f o r  th e  m ortgagee  fu rn is h e d  w hatever l e g a l  s u p e rv is io n  
was e x e rc is e d  o v e r  th e  t r a n s a c t io n .  In  some c a s e s  th e  b u y e r-  
m ortgago r knew t h a t  he was r e c e iv in g  no p e rs o n a l r e p r e s e n ta t io n  
bu t assum ed t h a t  th e  one law y er in  th e  t r a n s a c t io n  would a d e q u a te ly  
p r o te c t  e v e ry o n e 's  i n t e r e s t s .  I n  an  a p p re c ia b le  num ber o f  c a s e s ,  
how ever, he assum ed t h a t  th e  m o rtg a g e e 's  a t to r n e y  was a l s o  h i s  
a t to r n e y .  . . .

W here t h e  hom e w a s  p u r c h a s e d  s u b je c t  to  an e x i s t i n g  m ort­
gage a common p r a c t i c e  was sim ply  to  ta k e  a  deed w ith o u t any

l l b i d . ,  p . 81 .

^John C. P ayne , "101 Home B uyers: The Consum er, th e  C onveyancing
P ro c e s s , and Some Q u e s tio n s  o f  P r o fe s s io n a l  C onduc t,"  Alabama Law 
Review, S p r in g , 1964 ( U n iv e r s i ty  o f Alabama, 1964), p p . 322-23 .
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f u r t h e r  ex am in a tio n  o f  t i t l e  and w ith o u t any r e p r e s e n t a t i o n  by an 
a t to r n e y  fo r  e i t h e r  p a r t y .  . . .

Because th e  b u y e r d i d  n o t  know  w h a t t o  d e m a n d , th e  s e r v ic e s  
re n d e re d  were i n s u f f i c i e n t  to  m eet h i s  n e e d s .  . . .

These c o n c l u s i o n s  a r e  b a s e d  upon a l im i te d  s u rv e y  c o n d u c t e d  
in  a  s in g le  com m unity more th a n  a  decade a g o . Do th e y  i l l u s t r a t e  
c o n d i t io n s  s u f f i c i e n t l y  t y p i c a l  to  be th e  b a s i s  f o r  g e n e ra l iz e d  
c o n c lu s io n s?  In fo rm a l in q u i r y  a d d re sse d  to  la w y e rs  i n  s e v e r a l  
s e c t io n s  o f  th e  c o u n try  and th e  a d m itte d ly  sm a ll body o f  p r in te d  
so u rc e s  would seem t o  i n d i c a t e  an  a f f i r m a t iv e  a n sw e r. A lthough  
t i t l e  p r a c t i c e s  d i f f e r  in  d e t a i l  from p la c e  to  p l a c e ,  c e r t a i n  
c o n v e n tio n a l p a t t e r n s  have  been  e v o lv in g , and th e s e  p a t t e r n s  a r e  
i l l u s t r a t e d  by th e  f in d in g s  made in  th e  c o u rs e  o f  th e  s u rv e y .
The r a p id  in c r e a s e  i n  th e  u se  o f  i n s t i t u t i o n a l  c r e d i t  w hich h as  been 
r e f l e c t e d  in  a l l  p h a s e s  o f  American l i f e  h a s  had a  s t r o n g  and n o t 
e n t i r e l y  s a lu t a r y  e f f e c t  upon th e  home b u y in g  p r o c e s s .  One o f  th e  
r e s u l t s  has been  th e  c o n s id e r a b le  r e d u c t io n  in  th e  p r o te c t i o n  g iv en  
p u rc h a s e rs  and m o r tg a g o rs . I f  t h i s  i s  a  t r u e  c o n s t r u c t io n  o f  th e  
f a c t s ,  i t  r a i s e s  a  s e r i o u s  q u e s tio n  o f  w hat can  and s h o u ld  be  done 
to  make th e  home b u y in g  p ro c e s s  more s a t i s f a c t o r y .  T h is  i s  n o t  an 
easy  q u e s t io n  to  a n sw e r, b u t  any e f f e c t i v e  ap p ro ach  m ust b e g in  fay 
c o n s id e r in g  w hat th e  i n t e r e s t s  o f  each  o f  th e  s e v e r a l  p a r t i e s  a re  
and how b e s t  t h e i r  i n t e r e s t s  can be s e rv e d . . .

W hile Mr. Payne in d ic a te d  t h a t  he f e l t  th e  b u y e r-m o rtg a g o r  was 

n o t b e in g  s u f f i c i e n t l y  p r o t e c t e d ,  he l a t e r  made th e  s ta te m e n t  t h a t  

"A lthough th e r e  may be  some c o n f l i c t  of i n t e r e s t  betw een th e  p u rc h a se r  

and m o rtg ag ee , i t  can  b e  s a id  t h a t  m ost o f te n  th e  p u rc h a s e r  s im p ly  has  

a  more e x te n s iv e  i n t e r e s t  n e e d in g  w ider p r o te c t io n .  . . .

P a y n e ’s r e s e a r c h  i s  r e l e v a n t  to  t h i s  s tu d y  b e c a u s e  i t  d e s c r ib e s  

c o n d it io n s  o f  l e g a l  r e p r e s e n t a t i o n  th a t  a re  p r e v a le n t  in  much o f  

Oklahoma to d a y . The p ro b lem s c r e a te d  by such  i n s u f f i c i e n t  r e p r e s e n ta t i o n  

o r  la c k  o f  r e p r e s e n t a t i o n  tfre  u s u a l ly  n o t  d is c o v e re d  u n t i l  th e  p ro p e r ty  

owner i s  re a d y  to  s e l l  h i s  p r o p e r ty .  S ince  th e  p r e s e n t  s tu d y  w i l l  be 

l im ite d  to  r e c e n t  home p u r c h a s e r s ,  problem s i n  t h i s  a r e a  may n o t  be 

r e p o r te d ;  how ever, l e g a l  r e p r e s e n ta t io n  i s  one o f  th e  q u e s t io n s  in c lu d e d
3

in  th e  q u e s t io n n a i r e .

l l b i d .  2 I b id ,  3 ib id .
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In  1967, K ain  and Q u ig ley^  co nducted  a  s tu d y  in  an a tte m p t  to  

m easure th e  v a lu e  o f  h o u s in g  q u a l i t y .  They r e p o r te d  th e  r e s e a r c h  in  th e  

J u n e , 1970, i s s u e  o f  th e  J o u rn a l  o f  th e  A m erican S t a t i s t i c a l  A s s o c ia t io n . 

In  d is c u s s in g  th e  d i f f i c u l t i e s  o f  t h e i r  r e s e a r c h ,  th e y  s t a t e d :

D i f f i c u l t y  in  m ea su rin g  th e  p h y s ic a l  and e n v iro n m e n ta l q u a l i ty  
o f  th e  d w e ll in g  u n i t  and s u rro u n d in g  r e s i d e n t i a l  en v iro n m en t i s  
p e rh a p s  th e  m ost v e x in g  p rob lem s e n c o u n te re d  i n  e v a lu a t in g  th e  
s e v e r a l  a t t r i b u t e s  o f  b u n d le s  o f  r e s i d e n t a l  s e r v i c e s .  T hese p ro b ­
le m s  a re  so  s e r io u s  t h a t  th e  B ureau o f  th e  C ensus o m itte d  a l l  
m easu res  o f  d w e l l in g  u n i t  q u a l i ty  from th e  1970 h o u s in g  c en ­
s u s .  . . . T h is  a r t i c l e  c l e a r l y  i l l u s t r a t e s  th e  c o m p le x ity  o f  
th e  b u n d le  o f  r e s i d e n t i a l  s e r v ic e s  consumed by h o u se h o ld s  a n d , 
by im p l ic a t io n ,  th e  in ad eq u acy  o f  so much p re v io u s  e m p ir ic a l  
and t h e o r e t i c a l  work on u rb a n  h o u sin g  m a rk e ts .  . .

H ousehold  s i z e  p roved  to  be a m ajo r s i g n i f i c a n t  v a r i a b l e  in  a 

s tu d y  o f  s o c i a l  f a c t o r s  r e l a t e d  to  h o u s in g  s e l e c t i o n  i n  a 1972 s tu d y  by 

Cora McKown B a r n e s .^ The B arnes s tu d y  was an e x p lo r a to r y  s tu d y  based  

on d a ta  g a th e re d  from  26 f a m i l i e s  in  home in te r v ie w s .  The sam ple  was 

l im i te d  to  w h ite  n u c le a r  f a m i l i e s  (h av in g  b o th  husband and w ife )  w ith  

c h i ld r e n ,  e a r n in g  be tw een  $3 ,001  and $12,000 p e r  y e a r ,  who l i v e d  in  

w o rk in g -c la s s  n e ig h b o rh o o d s  in  Randolph and Boone C o u n tie s  in  N o rth  

C e n tra l  M is s o u r i .^

S o c ia l  i n t e r a c t i o n  was c r o s s - ta b u la t e d  w ith  le n g th  o f  t e n u r e ,  

s e x , incom e, and s ta g e s  in  th e  fa m ily  l i f e - c y c l e .  The T e s ts  o f  

Independence  w ere  a p p l i e d ,  b u t  no a p p a re n t r e l a t i o n s h i p s  w ere fo u n d .

I jo h n  F. K ain  and John  M. Q u ig ley , "M easuring  th e  V alue o f  
H ousing Q u a l i t y ,"  J o u rn a l  o f  th e  A m erican S t a t i s t i c a l  A s s o c ia t io n , 
J u n e , 1970, Volume 6 5 , Number 330 , pp . 532 -4 8 .

Z ib id .

^Cora McKown B a rn e s , " S o c ia l  F a c to r s  R e la te d  to  H ousing S e le c ­
t i o n , "  (u n p u b lish e d  Ph.D . d i s s e r t a t i o n .  U n iv e r s i ty  o f  M is s o u r i ,  1972).

4lbid., pp. 55-58.
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H ousehold s i z e  was a  m ajor s i g n i f i c a n t  v a r i a b l e  in  r e l a t i o n  to  s a t i s ­

f a c t io n  w ith  p r e s e n t  d w e ll in g , s a t i s f a c t i o n  w ith  p re s e n t  room a rran g em en t, 

a n t i c i p a t i o n  o f  re s id e n c y  change w ith in  th e  n e x t  1 2  m on ths, m onth ly  

e x p e n d itu re  f o r  r e n t  o r  h o u s in g  paym ent, second  c h o ic e  o f  type  o f  housing  

p r e f e r r e d  to  l i v e  i n ,  and le n g th  o f  te n u re  in  th e  p r e s e n t  d w e llin g .

O ther l e s s  s i g n i f i c a n t  v a r i a b le s  were a g e , s e x , incom e, e d u c a t io n , 

m o b i l i ty ,  em ploym ent and th e  s ta g e  in  th e  fa m ily  l i f e  c y c le .^

The v a lu e  o f  a c c e s s i b i l i t y  to  work was exam ined by  A lexander 

Kane^ in  1972 a t  th e  U n iv e r s i ty  o f  P i t t s b u r g h .  Kane reexam ined  th e  

econom ic th e o ry  t h a t  h o u se h o ld s  ( f a m il ie s )  e v a lu a te  th e  p r ic e  o f  housing  

s e r v i c e s  ( t o t a l  h o u s in g  ex p en se ) in  th e  p e r s p e c t iv e  o f  a c c e s s i b i l i t y  to  

employment o p p o r tu n i t i e s  in  th e  u rban  c a s e ,  w ith  th e  i n t e n t  o f  d e t e r ­

m ining  th e  s p e c i f i c  v a r i a b le s  w hich s i g n i f i c a n t l y  in f lu e n c e  th e  v a lu e  

o f  h o u s in g  in  a  community. He s tu d ie d  th e  e n t i r e  sam ple o f  ap p ro x im ate ly  

30 ,000  h o u se h o ld s  i n  th e  c i t y  o f  P i t t s b u r g h  draw n f o r  a  s tu d y  i d e n t i f i e d  

a s  "Toward a  R eg io n a l P la n ,"  by  th e  S o u th w este rn  P e n n sy lv a n ia  R eg iona l 

P la n n in g  Com m ission in  1970 .3

H ousing v a lu e /b ed ro o m s was used as  th e  d ep en d en t v a r i a b l e ,  

w h ile  th e  in d e p e n d e n t v a r i a b le s  w ere employment a c c e s s i b i l i t y ,  th e  

p h y s ic a l  c h a r a c t e r i s t i c s  o f  th e  u n i t ,  and th e  c h a r a c t e r i s t i c s  o f  th e  

community w i th in  w hich  th e  u n i t  was lo c a te d .^

l l b l d . , p . 90.

^Jam es A lexander K ane, "An A n a ly s is  o f  th e  D e te rm in an ts  o f  
H ousing V alue w ith  S p e c ia l A t te n t io n  to  Employment A c c e s s i b i l i ty  and 
L o c a tio n a l  E x t e r n a l i t i e s "  (u n p u b lish ed  P h .D . d i s s e r t a t i o n .  U n iv e r s i ty  
o f  P i t t s b u r g h ,  1 9 7 2 ).

^Ibid. . pp. 28-31. ^Ibid.
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C o r r e la t io n  c o e f f i c i e n t s  and F s c o re s  w ere c a lc u la te d .  Kane 

found t h a t  employment a c c e s s i b i l i t y  v a r i a b le s  w ere c o n s i s t e n t ly  i n s i g ­

n i f i c a n t ,  w h ile  the  p h y s ic a l c h a r a c t e r i s t i c s  o f  housing  u n i t s  and th e  

so c io -eco n o m ic  c h a r a c t e r i s t i c s  o f  a community w ere s t a t i s t i c a l l y  s i g n i f i ­

c a n t d e te rm in a n ts  o f  h o u sin g  v a lu e .^

A s tu d y  o f t h e  know ledge needed by home b u y e rs  was r e p o r te d  by
O

E verard  i n  1972. E v e ra rd  exam ined th e  d i f f i c u l t i e s  t h a t  home b u y e rs  

had e n c o u n te re d  f o r  th e  p u rpose  o f  h e lp in g  f u tu r e  b u y e rs  make i n t e l l i g e n t  

hom e-buying d e c is io n s .  In  a d d i t io n  to  su rv e y in g  r e c e n t  home b u y e rs , 

E verard  c o n s u lte d  e x p e r t s  in  th e  h o u s in g  f i e l d  who were l i k e l y  to  have 

f i r s th a n d  e v id en ce  o f  b u y e rs ' d i f f i c u l t i e s .  E v e ra rd 's  s tu d y  was based  

on d a ta  g a th e re d  in  th e  f a l l  o f 1961 by p e r s o n a l  in te rv ie w s  w ith  60 

home ow ners. (N o te ; T h is  was b e fo r e  th e  b ig  "consum erism " movement 

in  A m erica .)  E v e ra rd  r e p o r te d :

Deduced from  th e  f in d in g s  a r e  th e  fo llo w in g  a re a s  o f  knowledge 
p e r t a in in g  to  home p la n n in g  a b o u t w hich b u y e rs  need c o n s id e ra b le  
u n d e rs ta n d in g :

1 . O v e r - a l l  p la n n in g  o f  th e  new home p u rc h a se .

2 . A dvan tages and d is a d v a n ta g e s  o f  owning v e rsu s  r e n t in g  f o r  
d e te rm in in g  th e  b e s t  means o f  f u l f i l l i n g  o n e 's  housing  
n e e d s .

3 . F in a n c ia l  c a p a c i ty ,  in c lu d in g  g u id e s  f o r  p u rch as in g  
s a f e ly  w i th in  o n e 's  f i n a n c i a l  m eans.

4 .  H ousing s p e c i a l i s t s ,  p a r t i c u l a r l y  a s  to  s e le c t io n  and 
s e r v ic e s  and f u n c t io n s .^

l l b i d . ,  p . 8 5 .

^K enneth Eugene E v e ra rd , "An I d e n t i f i c a t i o n  o f A reas o f  Knowl­
edge About Which Home B uyers Need U n d e rs ta n d in g "  (u n p u b lish ed  Ed.D. 
d i s s e r t a t i o n ,  In d ia n a  U n iv e r s i ty ,  19 7 2 ).

^Ibid., pp. 145-46.
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In  a d d i t io n  to  f in d in g  t h a t  home b u y e rs  needed b e t t e r  u n d e r­

s ta n d in g s  o f  how to  p la n  f o r  a home, E verard  found th a t  home b u y e rs  

a r e ,  f o r  th e  m ost p a r t ,  p oo r f in a n c ia l  m anagers. E verard  s t a t e d :

From th e  f in d in g s ,  th e  fo llo w in g  a re a s  o f  knowledge ab o u t 
which b u y e rs  need m axim al u n d e rs ta n d in g  p e r ta in in g  to  home 
f in a n c in g  w ere deduced :

1 . N a tu re  o f  and b a s ic  d i f f e r e n c e s  among c o n v e n tio n a l ,
FKA and VA m ortgage lo a n s .

2. G enera l lo a n  r e q u ire m e n ts .

3 . S o u rces  o f  hom e-loan  fu n d s.

4 . A dvan tages and d isa d v a n ta g e s  o f  a c q u ir in g  home ow nersh ip  
th ro u g h  a c o n d i t io n a l  s a le s  c o n t r a c t  and by assum ing  an  
e x i s t i n g  m o rtg a g e .

5 . P re l im in a ry  hom e-buying c o s t s ,  p a r t i c u l a r l y  c lo s in g  f e e s .

6 . Home-loan c o s t s ,  in c lu d in g  th e  down paym ent, p r i n c i p a l ,
and i n t e r e s t .

7. R e c u rrin g  ow nersh ip  c o s t s ,  in c lu d in g  ta x e s ,  in s u r a n c e ,  and 
u p k eep . 1

E v erard  made no a tte m p t to  a n a ly z e  d a ta  from bu y ers  on th e  b a s is

o f such  v a r i a b le s  a s  e d u c a t io n , ag e , o r  incom e; how ever, h i s  r e p o r t  does

im ply ev id e n c e  o f  t r i a l - a n d - e r r o r  e d u c a tio n  by consum ers. He s t a t e d :

. . . th e  h o u s in g  s p e c i a l i s t s  f r e q u e n t ly  d i s t in g u is h e d  be tw een  th e  
knowledge and u n d e rs ta n d in g s  p o ssesse d  by e x p e rie n c e d  and in e x ­
p e rie n c e d  b u y e rs . In  a d d i t io n ,  many o f  th e  owners in te r v ie w e d , 
e s p e c i a l l y  th o s e  who had pu rch ased  p r i o r  homes, in d ic a te d  t h a t  
t h e i r  e x p e r ie n c e  had b e n e f i te d  them . The e x p e rie n c e d  b u y e r  would 
seem t o  be somewhat w is e r  and b e t t e r  in form ed th an  th e  f i r s t ­
tim e b u y e r . The t r i a l - a n d - e r r o r  m ethod ap peared  to  be a  
predom inan t way f o r  b u y e rs  to  become ed u ca ted  ab o u t hom e-buying 
a f f a i r s ,  w hich m ig h t s u g g e s t  e d u c a t io n a l  im p l ic a t io n s  t o  s c h o o ls  
and th e  h o u s in g  i n d u s t r y .  . . .

An i d e n t i f i c a t i o n  o f  t h e  a re a s  o f  know ledge a b o u t  w h ic h  
b u y e rs  need u n d e rs ta n d in g , b ased  on ev id e n c e  o f  b u y e rs '

llbid., p. 147.
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d i f f i c u l t i e s ,  i s  th e  p rim ary  end p ro d u ct o f  th e  s tu d y . . . . th e  
fo llo w in g  in f e r e n c e s  a r e  drawn which a r e  a p p l i c a b le  to  th e  m a jo r i ty  
o f  home b u y e rs :  ( 1 ) b u y e rs  have an in a d e q u a te  u n d e rs ta n d in g  o f
many o f  th e  know ledges n e c e s s a ry  fo r  a  w ise  home p u rc h a s e ;
(2 ) b u y e rs  te n d  t o  a c t  i l l o g i c a l l y ;  (3 ) b u y e rs  te n d  to  u n d e r ­
e s t im a te  th e  t o t a l  c o s t  o f  home buying and ow ning; (4 ) b u y e rs  
a r e  h in d e re d  by e x t e r n a l  c o n d it io n s  beyond t h e i r  c o n t r o l ;  and 
(5 ) b u y e rs  f a i l  t o  r e c o g n iz e  th e  need f o r  e x p e r t  a s s i s t a n c e .
The in f e r e n c e s  a r e  n o t  m u tu a lly  e x c lu s iv e ;  t h e r e  i s  a  c lo s e  
r e l a t i o n s h ip  among some o f  them .^

A s tu d y  on th e  "U ses o f  Types o f In fo rm a tio n  S ou rces by P re ­

p u rch ase  and P o s tp u rc h a s e  Home Buying Consumers" was conducted  in  1973 

a t  th e  U n iv e r s i ty  o f Oklahoma by John Jo sep h  Shaw. The p rob lem  was 

s t a t e d  a s  "How does th e  a s p i r in g  consumer go a b o u t f in d in g  and p u rc h a s in g  

a home?" F i f t y - f i v e  h y p o th e se s  w ere  fo rm u la ted  by Shaw fo r  h i s  s tu d y .

The 55 h y p o th e se s  w ere g rouped  i n to  s ix  c l a s s i f i c a t i o n s  o f  r e l a t i o n s h i p :  

(1 ) p e rs o n a l  d a t a ,  ( 2 ) f i n a n c i a l  s t a t u s  and p u rc h a se  r e q u ire m e n ts ,

(3) p h y s ic a l  s t r u c t u r e  and  a rrangem en t and s o c ia l  and g e o g ra p h ic  f a c t o r s ,

(4) th e  l e v e l  o f  home b u y in g  e x p e r ie n c e , (5 ) th e  num ber and ty p e  o f  

p e rs o n a l c o n ta c t s ,  and  ( 6 ) th e  b u y e r 's  s e a rc h  p a t t e r n  c h a r a c t e r i s t i c s .

A t o t a l  o f  204 p a r t i c i p a n t s  in  th e  s tu d y  w ere c l a s s i f i e d  in to  

fo u r  g ro u p s , b a sed  on t h e i r  l e v e l  o f  i n t e r e s t  in  p u rc h a s in g  a  home:

(1) s l i g h t l y  in v o lv e d , (2 )  in v o lv e d , (3) v e ry  a c t i v e l y  in v o lv e d , and 

(4) p o s t- p u rc h a s e .  T h e re  w ere 80 p a r t i c i p a n t s  in  th e  f i r s t  g ro u p , 39 

in  th e  second g ro u p , 31 i n  th e  t h i r d ,  and 54 in  t h e  f o u r th  g ro u p . Each 

p a r t i c i p a n t  was p e r s o n a l ly  in te rv ie w e d . No s t a t i s t i c a l  t o o l s  o r  t e s t i n g  

were employed in  t h i s  d e s c r i p t i v e  s tu d y .^

l l b i d . , p p . 1 4 5 -4 8 .

2John Jo sep h  Shaw, "The U ses o f Types o f  In fo rm a tio n  S ou rces 
by P rep u rc h a se  and P o s tp u rc h a s e  Home Buying Consum ers" (u n p u b lish e d  
DBA d i s s e r t a t i o n .  U n iv e r s i ty  o f  Oklahoma, 1973 ).

3lbid.. pp. 23-35. ^Ibid., p. 57.
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Shaw found t h a t  th e  fo u r  g roups w ere c o n s i s t e n t  in  r e p o r t in g  

th e  u s e s  o f  ty p e s  o f  in fo rm a tio n  s o u rc e s .  R eal e s t a t e  b ro k e r s  w ere 

l i s t e d  a s  th e  s o u rc e  o f in fo rm a tio n  m ost f r e q u e n t ly  u s e d , w ith  news­

p a p e r  a d v e r t is e m e n ts  b e in g  ranked  second and w a lk in g  o r  r id i n g  a round  

l i s t e d  a s  th e  t h i r d  m ost f re q u e n tly  used s o u rc e .^

The h u sb a n d -w ife  in f lu e n c e  in  p u rc h a se  d e c is io n s  was a n a ly z e d  

by K enneth  Lee B e rn h a rd t^  a t th e  U n iv e r s i ty  o f  M ich igan  in  1974. The 

p u rp o se  o f  th e  s tu d y  was to d e te rm in e  th e  s t r u c t u r e  o f  h u sb an d -w ife  

in f lu e n c e  a t  e a ch  s ta g e  o f  th e  p u rc h a se  d e c is io n  p ro c e s s  f o r  h o u se s , to  

s tu d y  th e  d e te rm in a n ts  o f  t h i s  in f lu e n c e  in  a m u l t i v a r i a t e  way, and to  

d ev e lo p  a  m odel f o r  th e  p r e d ic t io n  o f  h u sb a n d -w ife  in f lu e n c e  in  th e
3

house p u rc h a s e .

The p o p u la t io n  f o r  th e  B e rn h a rd t s tu d y  was i d e n t i f i e d  a s  a l l  

h o u se h o ld s  w ith  b o th  husband-w ife  l i v i n g  to g e th e r  who had p u rch ased  a  

house c o s t in g  be tw een  $15,000 and $35,000 f o r  ow ner-occupancy , lo c a te d  

in  a  n o n ru ra l  c o u n ty  o f  M ichigan (50% o r  more o f  th e  c o u n ty 's  p o p u la ­

t io n  c l a s s i f i e d  a s  u rb an  in  th e  1970 Census o f  H o u s in g ) , e x c lu d in g  

Wayne County ( D e t r o i t ) ,  and who re c o rd e d  th e  w a r ra n ty  deed  in  May, Ju n e , 

o r  J u ly  1971. B e rn h a rd t drew a sam ple o f  400 from  464 ,485  deed 

r e c o rd in g s  by means o f  m u lt is ta g e  p r o b a b i l i t y  sa m p lin g . P e rs o n a l  i n t e r ­

v iew s w ere c o n d u c te d  in  197 h u sb an d -w ife  h o u se h o ld s  who had  r e c e n t ly  

p u rch ased  a  house  in  s e le c te d  n o n ru ra l  a re a s  o f  M ic h ig a n .^

l l b i d . ,  p p . 136-37 .

K enneth  Lee B e rn h a rd t, "Husband-W ife I n f lu e n c e  in  th e  P u rch ase  
D e c is io n  P ro c e s s  f o r  Houses" (u n p u b lish ed  Ph .D . d i s s e r t a t i o n .  U n iv e r s i ty  
o f  M ich ig an , 1 9 7 4 ).

3Ibid., p. 2. ^Ibid.. p. 33.
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Four d e p e n d en t v a r i a b le s  w ere i d e n t i f i e d :  (1 ) husband in f lu e n c e ,

(2) w ife  in f lu e n c e ,  (3) h u s b a n d 's  n e t  in f lu e n c e ,  and (4 ) t o t a l  in f lu e n c e .  

T h i r ty - f o u r  in d e p e n d e n t v a r i a b le s  w ere i d e n t i f i e d ,  in c lu d in g  such  v a r i ­

a b le s  a s  e d u c a t io n ,  a g e , incom e, s o c ia l  c l a s s ,  o c c u p a t io n , fa m ily  l i f e  

c y c le ,  s iz e  o f  tow n, r a c e ,  e x p e r ie n c e , a t t i t u d e s  tow ard  home ow nersh ip , 

and u rg e n c y . 1

U n iv a r ia te ,  b i v a r i a t e ,  and m u l t iv a r ia t e  a n a ly s i s  te c h n iq u e s  were

em ployed, u t i l i z i n g  such  s t a t i s t i c a l  t e s t s  a s  Chi S q u a re , S pearm an 's
2

Rank O rder C o r r e l a t i o n ,  and M u ltip le  C l a s s i f i c a t i o n  A n a ly s is  (MCA).

B e rn h a rd t  found t h a t  th e  w iv e s ' l e v e l  o f  in f lu e n c e  was h ig h e s t  

f o r  th e  d e c is io n s  c o n c e rn in g  th e  number o f  bedroom s, th e  f e a tu r e s  th e  

house sh o u ld  h a v e , and w hich house sh o u ld  a c tu a l l y  be  p u rc h a se d . The 

h u sb a n d s ' i n f lu e n c e  was h ig h e s t  f o r  th e  d e c is io n s  c o n c e rn in g  w hich p r ic e  

ra n g e , which h o u se  to  p u rc h a s e , and th e  d e c is io n  t h a t  th e  fa m ily  should  

move. The h u s b a n d s ' n e t  in f lu e n c e  was h ig h e s t  in  f a m i l i e s  w here th e  

w ife  was 18-24 y e a r s  o f  a g e , w ith  com parab le  e d u c a t io n  to  th e  husband , 

w ith  a  l i f e  c y c le  c a te g o ry  of under 45 y e a r s  and c h i ld r e n  l e s s  th an  s ix  

y e a r s  o ld ,  and th e  h u s b a n d 's  o c c u p a tio n  s t a t u s  in  th e  to p  1 0 % o f h i s

f i e l d . 3

The v a lu e  o f  h o u s in g  s e r v ic e s  was s tu d ie d  in  1974 by R ichard  

Lee Haney^ a t  I n d ia n a  U n iv e r s i ty .  Haney u t i l i z e d  th e  1970 Census 

re c o rd s  fo r  a  r e p r e s e n t a t i v e  m e tro p o li ta n  a r e a ,  In d ia n a p o lis -M a r io n  

County, I n d ia n a ,  f o r  h i s  d a ta .  Haney d eve loped  a  model o f  th e

l l b i d . ,  p . 178. Zi b i d . ,  pp . 180-99 . ^I b i d . ,  p p . 205-08.

^ R ic h ard  Lee H aney, "Some D e te rm in an ts  o f  th e  V alue o f  H ousing 
S e rv ic e s "  (u n p u b lis h e d  Ph .D . d i s s e r t a t i o n ,  In d ia n a  U n iv e r s i ty ,  1 9 7 4 ).
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d e te rm in a n ts  o f  th e  v a lu e  o f  h o u sin g  s e r v i c e s ,  e x p l i c i t l y  s t a t i n g  t h a t  

consum ers d e r iv e  u t i l i t y  n o t from com m odities th e m se lv e s , b u t  from  th e  

c h a r a c t e r i s t i c s  o r  s e r v ic e s  em anating  from  th e  u se  o f  th o se  c o m m o d itie s .^  

H a n e y 's  t e s t i n g  p ro ce d u re  r e l i e d  upon a  co m b in a tio n  o f  th e  m u l t i ­

v a r i a t e  te c h n iq u e  o f  p r in c ip a l  com ponents a n a ly s i s  and m u l t ip le  r e g r e s s io n  

a n a ly s i s .  The in d ep e n d e n t v a r i a b le s  w ere d iv id e d  in to  th r e e  g ro u p s :

( 1 ) commodity c h a r a c t e r i s t i c s ,  such a s  a c c e s s i b i l i t y ,  p h y s ic a l  s t r u c t u r e ,  

p h y s ic a l  e n v iro n m e n t, and th e  s o c ia l  e n v iro n m en t, ( 2 ) f in a n c i a l  c h a ra c ­

t e r i s t i c  ( in c o m e ), and (3 ) s i t u a t i o n a l  c h a r a c t e r i s t i c s ,  such a s  s ta g e  in
2

th e  l i f e  c y c le ,  o c c u p a tio n , e d u c a t io n , and th e  e th n ic  background .

Haney found t h a t  th e  a c c e s s i b i l i t y  am en ity  was n o t a s  im p o r ta n t  

a s  m ost e c o n o m ic s -o r ie n te d  s tu d ie s ^  have assum ed. The s o c ia l  en v iro n m en t 

and p h y s ic a l  s t r u c t u r e  a m e n it ie s  w ere c o n s id e re d  to  be th e  m ost im por­

t a n t  d e te rm in a n ts  o f  v a lu e  by bo th  th e  o w n er-o ccu p an ts  and th e  r e n t e r s ,  

w h ile  th e  p h y s ic a l  env ironm en t am en ity  proved  to  be l e s s  c r u c i a l  th a n  

e x p e c te d . The l i f e  c y c le  v a r i a b le  was im p o r ta n t  to  th e  r e n t e r  m odel, 

b u t  n o t in  th e  o w ner-occupan t one. The income e l a s t i c i t y  was s m a l le r  

th a n  m ost s tu d i e s  have su g g e s te d ; how ever, th e  r a c i a l  component i n d i ­

c a te d  t h a t  n o n -w h ite s  do indeed  pay a  m odest premium f o r  e q u iv a le n t  

h o u s in g  o v e r  t h a t  which w h ite s  m ust p ay .^

In  1974, a  s tu d y  was conducted  in  th e  A t la n ta ,  G eorg ia  M etro­

p o l i t a n  A rea on "The U ltim a te  C onsum ers' A t t i tu d e s  Toward P ro p e r ty

^ I b i d . ,  p p . 6 9 -8 0 . ^ I b i d . , p p . 81 -109 .

3Edgar M. H oover, An I n t r o d u c t io n  to  R eg io n a l Econom ics (2nd  e d . ;  
New York: A lf re d  A. K nopf, 1975 ), p p . 307 -08 .

^H aney, D e te rm in a n ts  o f  V alue o f  H ousing S e rv ic e s ,  p p . 160 -69 .



36

Ow nership: C oncep tual and E m p irica l F o u n d a tio n s ,"  by R o b e rt W.

O benberger.^  A random sam ple o f  1 ,004  was drawn from  th e  A t la n ta  T e le ­

phone D ire c to ry  and a q u e s t io n n a ir e  was m a ile d  to  e a c h  s u b je c t .  The 

r e s e a rc h  sam ple c o n s is te d  o f  247 u sa b le  r e s p o n s e s .^

The p u rp o se  o f  th e  O benberger s tu d y  was to  d i s c e r n  th e  u l t im a te  

consum er’s  a t t i t u d e s  tow ard  p ro p e r ty  ow nersh ip  and to  d e te rm in e  w h e th er 

th o se  a t t i t u d e s  d i f f e r e d  w ith  r e s p e c t  to  c e r t a i n  in d e p e n d e n t v a r i a b l e s .  

A L ik e r t - ty p e  a t t i t u d e  s c a le  was u sed  to  m easure th e  d e p e n d en t v a r i a b le  

o f  a t t i t u d e s  tow ard  p r o p e r ty  ow nersh ip . The in d ep e n d e n t v a r i a b le s  

in c lu d e d  w ere home o w n ersh ip , a g e , e d u c a t io n a l  a t t a in m e n t ,  incom e, 

o c c u p a tio n a l s t a t u s ,  m o b i l i ty ,  p a s t  l e a s i n g - r e n t a l  e x p e r ie n c e ,  and th e  

l i f e - c y c l e  s ta g e  o f  th e  consum ers.^

From th e  r e s u l t s  o f  th e  247 o b s e rv a t io n s ,  O benberger d is c e rn e d  

t h a t  re sp o n d e n ts  m o d e ra te ly  fav o re d  p ro p e r ty  o w n e rsh ip . O benberger 

r e p o r te d  t h a t  "Of th e  v a r i a b le s  in c lu d e d  in  th e  in d iv id u a l  e f f e c t s  

h y p o th e se s , o n ly  one—home ow nersh ip—was s i g n i f i c a n t  a t  th e  .05  con­

f id e n c e  l e v e l .  Home ow ning re sp o n d e n ts  e x h ib i te d  s i g n i f i c a n t l y  h ig h e r  

ow nersh ip  p r o p e n s i t i e s  th a n  d id  non-home ow ners. . . F t e s t s  and

t  t e s t s  were used  to  a n a ly z e  th e  d a ta ,  w h ile  e m p ir ic a l  m ethods w ere 

u sed  in  p o r t io n s  o f  th e  r e s e a r c h .^

A s tu d y  on th e  " R e la t io n s h ip  Between House S ty le  P re fe re n c e s  

and P e r s o n a l i ty  C h a r a c t e r i s t i c s "  was conducted  in  1975 a t  th e  I l l i n o i s

^R obert W. O benberger, "The U ltim a te  C onsum er's  A t t i t u d e s  
Toward P ro p e r ty  O w nership: C onceptual and E m p ir ic a l F o u n d a tio n s"
(u n p u b lish ed  Ph.D . d i s s e r t a t i o n ,  L o u is ia n a  S ta te  U n iv e r s i ty  and 
A g r ic u l tu r a l  and M ech an ica l C o lle g e , 19 7 4 ).

2 l b i d . , p . 24. ^ x b id . , pp. 146 -64 . ^ I b i d . , p . 259.

5 I b id .
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I n s t i t u t e  o f  T echnology by K a rla  C. D. K le in , u t i l i z i n g  p e r s o n a l i ty  

t e s t s . 1 The s tu d y  was d e s ig n e d  to  i n v e s t i g a t e  th e  r e l a t i o n s h ip  betw een 

h o u se  s t y l e  p r e f e re n c e s  and p e r s o n a l i t y  v a r i a b l e s .  S ix  house  s t y l e s  

w ere  ranked f o r  p re f e re n c e  by 1 2 0  s u b j e c t s ,  who w ere th e n  g iven  th e  

M yers-B riggs and th e  16 PF p e r s o n a l i t y  t e s t s ,  a  dem ographic  q u e s t io n n a ir e ,  

and a  "D raw -Y our-Idea l-H ouse"  t e s t .  The 120 s u b je c t s  w ere chosen from  

th r e e  u n i v e r s i t i e s  and th e  g e n e ra l  p o p u la t io n ,  on an  a v a i l a b i l i t y  b a s i s .  

A ll  were v o lu n te e r s  from  a  c l a s s  o r  group a v a i l a b l e  to  th e  r e s e a rc h e r  

( th r e e  c l a s s  g ro u p s , a group o f  s t a f f  members a t  a  h ig h  s c h o o l,  a  s o c i a l  

c lu b ,  a  c h u rc h  g ro u p , and f r i e n d s  made up th e  seven  g ro u p s  s tu d ie d ) ,  

w ith  group s i z e s  ra n g in g  from  5 to  4 7 .^

K le in  an a ly z e d  th e  d a ta  by u se  o f  m u l t ip le  r e g r e s s io n  a n a ly s i s ,  

f a c t o r  a n a l y s i s ,  m u ltid im e n s io n a l s c a l in g  m ethod, and c r o s s - t a b u l â t io n .

The house s t y l e  p re f e re n c e  was c o n s id e re d  a  d ep en d en t v a r i a b le  and th e  

in d ep e n d e n t v a r i a b l e s  w ere dem ographic  f a c t o r s  such a s  n e ig h b o rh o o d , c o s t  

o f  ho u se , a e s t h e t i c s ,  and th e  s c o re s  from th e  p e r s o n a l i t y  t e s t s .  The 

r e s u l t s  showed t h a t  th e r e  w ere d i s t i n c t  p e r s o n a l i t y  c h a r a c t e r i s t i c s  

a s s o c ia te d  w ith  th e  p r e f e re n c e s  f o r  d i f f e r e n t  house  s t y l e s ;  how ever, 

th e  h y p o th e s is  o f  ch ild h o o d  h o u s in g  h i s t o r y  in f lu e n c in g  house  s ty l e  

p re fe re n c e  was n o t s u b s ta n t i a t e d .^

The K le in  s tu d y  h a s  an em phasis  on a  m id d le - c la s s  background .

The sam ple o f  s u b je c t s  was n o n -n o rm a tiv e , and th e  v a r i a t i o n s  o f house  

s t y l e s  w ere l im i t e d  to  s ix  (no A -fra m es , lo g  c a b in s ,  in n o v a tiv e  o r 

f o r e ig n  a r c h i t e c t u r a l  s t y l e s  w ere in c lu d e d )

iK a r la  C. D. K le in , "H ousing S ty le  P r e fe r e n c e s  and P e r s o n a l i ty "  
(u n p u b lish e d  Ph .D . d i s s e r t a t i o n ,  I l l i n o i s  I n s t i t u t e  o f  T echnology, 1 9 7 5 ).

^Ibid., pp. 20-36. 3ibid., pp. 68-69. ^Ibid., pp. 85-86.
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A p i l o t  e d u c a t io n a l  h o u s in g  program  was a n a ly z e d  by  Suzanne K urt 

P ee ry ^  in  1976 a t  th e  V ir g in ia  P o ly te c h n ic  I n s t i t u t e  and S ta te  U n iv e r s i ty .

A sam ple o f  200 was d raw n from more th a n  1 ,0 0 0  p a r t i c i p a t i n g  f a m il ie s  in  

a  p i l o t  e d u c a t io n a l  h o u s in g  program  in  P i t t s y l v a n i a  C oun ty , V ir g in ia ,  

who had been  e n r o l l e d  f o r  a  p e r io d  o f  n o t  l e s s  th a n  one y e a r .  The p a r ­

t i c i p a t i n g  f a m i l i e s  w ere  low -incom e f a m i l i e s  who l iv e d  i n  th e  d e s ig n a te d  

d e p re s se d  a r e a s  i n  th e  c o u n ty . The d ep en d en t v a r i a b l e  was th e  d eg ree  o f  

su c c e s s  t h a t  f a m i l i e s  a t t a in e d  in  th e  p rog ram , w h ile  th e  in d ep en d en t 

v a r i a b le s  w ere  g rouped  in to  c a te g o r ie s  o f  so c io -d e m o g rap h ic  c h a r a c t e r i s t i c s ,  

t e c h n i c i a n s ' know ledge and  a t t i t u d e s ,  and th e  d e g re e  o f  anom ie w ith in  

f a m i l i e s .  The s t a t i s t i c a l  t o o l s  u sed  w ere a  t - t e s t ,  1-way ANOVA, 2-way 

ANOVA, P o in t  M u l t i s e r i a l  C o r r e la t io n  C o e f f i c i e n t ,  and th e  P earson  P ro d u c t-  

Moment C o r r e la t io n  C o e f f i c ie n t .  I n s t r u m e n ta t io n  in c lu d e d  a  c h e c k l i s t  

w ith  w hich t o  m easu re  th e  d e g re e  o f  su c c e s s  a t t a in e d  by f a m i l i e s ,  an 

in te r v ie w  s u rv e y  in s tru m e n t  f o r  g a th e r in g  so c io -d e m o g ra p h ic  d a ta  from 

f a m i l i e s ,  a n  anom ie s c a l e ,  and in s tru m e n ts  to  a s c e r t a i n  t h e  te c h n ic ia n s '
O

know ledge and a t t i t u d e s .

The so c io -d e m o g ra p h ic  v a r i a b le s  o f  a g e , num ber o f  room s, number 

in  h o u se h o ld , h one  o w n e rsh ip , l e v e l  o f  income and l e v e l  o f  e d u c a tio n  

w ere s i g n i f i c a n t l y  r e l a t e d  t o  th e  d eg ree  o f  s u c c e s s  t h a t  f a m i l ie s  

a t t a in e d  in  th e  p rogram . The number o f  room s, number in  hou seh o ld  

and th e  l e v e l  o f  incom e w ere  th r e e  v a r i a b le s  t h a t  p roved  to  b e  p r e d ic to r s

^Suzanne H urt P e e ry , " F a c to rs  A f f e c t in g  D egree o f  S uccess 
A tta in e d  by F a m il ie s  i n  a  P i l o t  E d u c a tio n a l H ousing Program " (u n p u b lish ed  
Ed.D . d i s s e r t a t i o n ,  V i r g in i a  P o ly te c h n ic  I n s t i t u t e  and S t a te  U n iv e r s i ty ,  
1 9 7 6 ).

2Ibid., pp. 32-41.
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o f  s u c c e s s  on a l im i te d  b a s i s .  O vercrow ding and low  income w ere 

r e s t r i c t i n g  in f lu e n c e s  on a  f a m i ly 's  s u c c e s s  in  an e d u c a t io n a l  h o u sin g  

p rog ram . 1

In  1976, Thomas W. W hipple^ d id  a  s tu d y  e n t i t l e d  "A M u lt i­

d im e n s io n a l A n a ly s is  o f  Home Buying D e c is io n -M a k in g ."  T h is  was a  c a se  

s tu d y  b a sed  on p re -p u rc h a s e  and p o s t-p u rc h a s e  d i s s i m i l a r i t y  and p r e f e r ­

en ce  d a ta ,  w ith  o b j e c t iv e s  i d e n t i f i e d  a s :

. . . ( 1 ) to  d e v e lo p  a p ro ce d u re  and e v a lu a te  i t s  u s e fu ln e s s  f o r  
s c i e n t i f i c  s o l i c i t a t i o n ,  a n a ly s e s ,  d e te r m in a t io n ,  and se g m e n ta tio n  
o f  home b u y e r s ' p r e f e r e n c e  s t r u c t u r e s  w ith  r e s p e c t  to  h o u s in g  
d im en sio n s  and f e a t u r e s ,  and (2 ) to  g a in  an  u n d e rs ta n d in g  o f  th e  
com plex d e c is io n  p r o c e s s ,  over t im e , f o r  th e  m ost h ig h ly  p r ic e d  
consum er d u ra b le  good. . . . The g e n e ra l  m e th o d o lo g ic a l  o b je c t iv e  
was to  u se  new ly  d e v e lo p e d  m ethodology and r e s e a r c h  to o ls  in  
a n a ly z in g  a com plex m a rk e tin g  d e c is io n  p r o c e s s .^

A s i g n i f i c a n t  l i m i t a t i o n  o f  th e  W hipple s tu d y  was th e  few 

number o f  home b u y e rs  in te irv iew e d . W hile f i f t y - o n e  f a m i l i e s  w ere con­

t a c t e d ,  o n ly  f o u r te e n  a g reed  to  be in te rv ie w e d . Of th e  fo u r te e n  

p r e - p u r c h a s e r s  in te r v ie w e d ,  o n ly  seven  a c t u a l l y  made a home p u rch a se

and th e s e  seven  a l l  had homes b u i l t  f o r  them . The v a lu e  o f  th e  s tu d y
4

l i e s  in  th e  developm ent o f  a m u ltid im e n s io n a l a n a ly s i s  te c h n iq u e .

The N a tio n a l  A s s o c ia t io n  o f  Home B u i ld e r s  h a s  conducted  s tu d i e s  

on th e  " P r o f i l e  o f  a  New Home B u y er."  The 1977 s tu d y  in v o lv e d  a  s t r a t i ­

f i e d  random sam ple o f  1 ,9 2 6  new home b u y e rs  r e g i s t e r e d  i n  th e  NAHB's

^ I b i d . , p p . 61 -66 .

^Thomas W. W hipple, "A M u ltid im e n s io n a l A n a ly s is  o f  Home 
Buying D ec isio n -M ak in g "  (u n p u b lish e d  Ph .D . d i s s e r t a t i o n .  S t a te  U n iv e rs i ty  
o f  New Y ork a t  B u f fa lo ,  1 9 7 1 ) .

3lbid., p. 4. Îbid.
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HOW Program  d u rin g  th e  p e rio d  from Ju ly  1 , 1976 to  June  20 , 1 977 .1  

One o f  tlie  a r e a s  s tu d ie d  was "How Home B uyers F i r s t  L earned  About T h is 

S u b d iv is io n ."2

The NAHB r e p o r t  i d e n t i f i e d  th e  fo llo w in g  m ethods used  by  b u y e rs
3

in  l e a r n in g  ab o u t th e  s u b d iv is io n  where th e y  e v e n tu a l ly  p u rch a se d  a  home:

D riv in g  Around 31.4% R e la t iv e  6.4%
R e a l to r  22.0% O ther 4.5%
Newspaper Ad 16.7% B il lb o a rd  2.5%
F rie n d  15.7% Radio/TV Ads 0.8%

T here w ere s i g n i f i c a n t  v a r i a t i o n s  in  th e  so u rc e s  o f  in fo rm a tio n  

u sed  by home b u y e rs  i n  d i f f e r e n t  p r ic e  r a n g e s .  Of th e  home b u y e rs  in  

th e  s a le s  p r ic e  ran g e  o f  $70,000 and m ore, 42.7% le a rn e d  a b o u t t h e i r  

s u b d iv is io n  w h ile  d r iv in g  around compared w ith  20.3% o f th e  home b u y e rs  

o f  homes w ith  s a le s  p r ic e s  o f  l e s s  than  $ 3 0 ,0 0 0 .^

T here w ere a l s o  s i g n i f i c a n t  v a r i a t i o n s  i n  th e  s o u rc e s  from  w hich 

home b u y e rs  o b ta in e d  in fo rm a tio n  among r e g io n s  and th e  d i s t a n c e  o f  th e  

move made by th e  home b u y e r. The r e p o r t  s t a t e d :

T here a r e  s i g n i f i c a n t  r e g io n a l  v a r i a t i o n s  in  th e  so u rc e  from 
w hich home b u y e rs  le a rn e d  a b o u t t h e i r  s u b d iv is io n .  "N ewspaper ad" 
was th e  so u rc e  f o r  25 .5  p e rc e n t  o f  th e  home b u y e rs  in  th e  N o rth ­
e a s t  and 1 2 .4  p e rc e n t  in  th e  W est. "D riv in g  a round" was th e  
so u rc e  o f  in fo rm a tio n  f o r  3 6 .6  p e rc e n t o f  th e  b u y e rs  in  th e  N orth  
C e n tra l  re g io n  compared to  28 p e rc e n t i n  th e  W est.

Long d i s ta n c e  and lo c a l  m overs d i f f e r e d  s i g n i f i c a n t l y  i n  
t h e i r  s o u rc e  o f  in fo rm a tio n . " R e a lto rs "  was th e  so u rc e  f o r  14 .8  
p e rc e n t  o f  th e  l o c a l  m overs compared to  4 1 .8  p e rc e n t  o f  t h e  lo n g  
d i s ta n c e  m o v ers .5

^M ichael S u m ic h ra s t, R o b ert Sheehan, and Gopal A h lu w a lia , 
P r o f i l e  o f  a  New Home B uyer, S urvey  o f New Home Owners, (W ash ing ton , 
D. C . : Economics D epartm en t, N a tio n a l A s s o c ia t io n  o f  Home B u i ld e r s ,
1 9 7 8 ).

2I b i d . , p .  2 5 . ^ Ib id .  ^ Ib id .  ^ I b i d .
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S ig n i f i c a n t  v a r i a t i o n s  in  th e  num bers o f  tim es  th e  s u b d iv is io n s  

w ere v i s i t e d  w ere  a l s o  o b se rv e d . Only 28 .9  p e rc e n t  o f  th e  home b u y e rs  

o f  homes w ith  s a le s  p r ic e s  o f  $70,000 and o v e r  v i s i t e d  t h e i r  s u b d iv is io n  

once o r  tw ice  b e fo r e  buy ing  t h e i r  home, compared w ith  55 .2  p e rc e n t  o f  

th e  home b u y e rs  o f  homes w ith  a  s a le s  p r i c e  o f  l e s s  th a n  $30 ,0 0 0 . The 

m ost f re q u e n t number o f  v i s i t s  was th r e e  t im e s , made by  28 .2  p e rc e n t  o f  

a l l  re sp o n d e n ts  in  th e  s tu d y .^

No r e g io n a l  v a r i a t i o n s  in  th e  number o f  tim es  home b u y e rs  

v i s i t e d  th e  s u b d iv is io n  in  w hich th e y  pu rch ased  a  home w ere i d e n t i f i e d ;  

how ever, t h e r e  w ere some v a r i a t i o n s  betw een l o c a l  m overs and lo n g ­

d is ta n c e  m overs. O nly 1 1 .8  p e rc e n t  o f  th e  lo n g -d is ta n c e  m overs v i s i t e d  

t h e i r  s u b d iv is io n s  f i v e  o r  more tim e s  compared to  2 1 . 6  p e rc e n t  o f  th e  

l o c a l  m overs.^

One o f  th e  q u e s tio n s  asked  th e  consum ers in  th e  su rv e y  was 

w h e th er o r  n o t th e y  w ere s a t i s f i e d  w ith  t h e i r  new home. R esponses f o r  

b o th  su rv e y s  w ere in c lu d e d  in  th e  1977 r e p o r t ,  a s  fo llo w s

N e ith e r
Very Somewhat L ik e  o r  Somewhat N ot a t  A ll 

S a t i s f i e d  S a t i s f i e d  D is l ik e  I t  D i s s a t i s f i e d  S a t i s f i e d

7 /7 5 -6 /7 6  58.5% 31.5% 1.4% 6.4% 2.2%
7 /7 6 -6 /7 7  56.0% 34.2% 2.0% 6.3% 1.5%

No q u e s t io n s  w ere asked  a b o u t how s a t i s f a c t i o n  m igh t have  been 

in c r e a s e d , o r  d i s s a t i s f a c t i o n  d e c re a s e d . The NAHB s tu d y  d id  r e p o r t ,  

how ever, t h a t :

Homeowners w i th  h ig h e r  p r ic e d  homes w ere e v id e n t ly  more 
s a t i s f i e d  a s  com pared to  home ow ners in  l e s s e r  p r ic e d  hom es. . . .
No s i g n i f i c a n t  r e g io n a l  d i f f e r e n c e  in  consum er s a t i s f a c t i o n  w ith  
new homes was o b se rv e d . . . . L o c a l m overs a r e  a  l i t t l e  more s a t ­
i s f i e d  compared to  lo n g  d i s ta n c e  m overs.

^ I b i d . ,  p . 2 4 . ^ I b id . ^ I b id . ,  p . 5 0 . ^ I b i d . ,  p . 23.



42

H igher s a t i s f a c t i o n  o f  lo c a l  m overs o v e r lo n g  d i s t a n c e  m overs 

may be a  r e s u l t  o f  f a c t o r s  u n r e la te d  to  th e  p h y s ic a l  a s p e c ts  o f  th e  p ro p ­

e r t y .  L o ca l m overs a r e  in  a b e t t e r  p o s i t i o n  to  m a in ta in  c o n ta c ts  w ith  

r e l a t i v e s  and f r i e n d s ,  and p ro b a b ly  have no change a t  a l l  in  t h e i r  b u s i ­

n e s s  r e l a t i o n s h i p s .  H oover sa y s  t h a t  m ost moves a r e  r e l a t i v e  s h o r t  

d i s t a n c e  m oves, p e rm i t t in g  m overs to  m a in ta in  th e se  c lo s e  c o n ta c t s .^

The Oklahoma N a tu ra l  Gas Company p re p a re d  a p r o f i l e  o f  Oklahoma 

Home B uyers^ d u r in g  th e  f a l l  o f  1977, from  a  su rv ey  made among r e c e n t  

home b u y e rs  in  Oklahoma C i ty ,  T u ls a ,  E n id , M uskogee, Ponca C i ty ,  S t i l l ­

w a te r ,  and Shawnee. Oklahoma C ity  and T u lsa  home b u y e rs  com prised
O

a b o u t 80 p e rc e n t  o f  th e  su rv e y  sam p le .

" R e a l to r s ” and " d r iv in g  by" a re  th e  m ost im p o r ta n t a id s  to  

p r o s p e c t iv e  home b u y e rs , a c c o rd in g  to  th o se  su rv e y e d . N ea rly  h a l f  o f  

pre-ow ned and a  t h i r d  o f  new home b u y e rs  f i r s t  le a rn e d  ab o u t t h e i r  home 

th ro u g h  r e a l t o r s .  A p prox im ate ly  th r e e  o u t o f  te n  i n  each  group found 

t h e i r  homes w h ile  o u t d r i v i n g . 4

O n e -fo u rth  o f  new home b u y e rs  le a rn e d  o f th e  home from th e  

b u i l d e r .  A lso m en tioned  by b o th  b u y e r g ro u p s were f r i e n d s  o r  r e l a t i v e s  

and new spaper a d s .5

The o ld  Am erican dream  o f  "w an ting  to  own a home" was th e  most 

common re a so n  f o r  p u rc h a s in g  a  home g iv en  by th e  su rv e y  re s p o n d e n ts .

1 H oover, E conom ics, p . 188.

^P r o f i l e :  Oklahoma Home B uyers (T u ls a , O k la .:  M arket R esea rch
D ep artm en t, Oklahoma N a tu ra l  Cas Company, 1 9 7 7 ).

3l b i d . ,  p . 1 . ^ I b i d . ,  p . 2 . ^I b i d .
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T h is  re sp o n se  was g iv e n  by  o n e - th i r d  o f  new home b u y e rs  and n e a r ly  

h a l f  o f  pre-ow ned home b u y e r s . ^

The su rv e y  im p l ie s  some f a i l u r e s  o f  b u y e rs  to  make " s a t i s ­

f a c to r y  d e c i s i o n s , "  i n  t h a t  b u y e rs  w ere a sk ed  to  l i s t  i te m s  th e y  w anted 

b u t  d i d n ' t  g e t  in  t h e i r  home p u rc h a se . The ite m s  b u y e rs  l i s t e d  ( in  

m ost f r e q u e n t ly  m en tio n ed  o rd e r )  w ere a s  fo l lo w s ;^

New Homes Pre-Owned Homes

1 . L a rg e r  rooms 1 . A second  b a th
2 . A p p lia n c e  e x t r a s  2 . C e n tra l  h e a t / a i r

(M icrow ave, t r a s h  3 . L a rg e r  c l o s e t s /
co m p ac to r, smoke s to r a g e  sp a c e
a la rm , in te rco m ) 4 . Tw o-car g a ra g e /

3 . L a rg e r  c l o s e t s /  d o o r o p en e r
s to r a g e  space  5 . F am ily  room

4 . L andscaped  y a rd
5 .  Storm w indow s/doors

B oth  th e  H aney and Kane s tu d i e s  found t h a t  employment a c c e s ­

s i b i l i t y  w ere i n s i g n i f i c a n t  v a r i a b l e s  o f  h o u s in g  v a lu e s .  These f in d in g s  

a r e  p ro b a b ly  n o t  a s  much in  d isa g re e m e n t w ith  econom ic th e o ry  as f i r s t  

th o u g h t m ig h t i n d i c a t e .

H oover*s e x p la n a t io n  o f  th e  d e n s i ty  g r a d ie n t  may e x p la in  th e  

d i f f e r e n c e  betw een  th e  Haney and Kane s tu d i e s  and t r a d i t i o n a l  econom ic 

th e o r y ,  i n  s t a t i n g :

P e rh ap s  t h e  m ost e le m en ta ry  a s p e c t  o f  a n  u rb an  p a t t e r n  i s  
th e  way i n  w hich  i n t e n s i t y  o f  la n d  u s e  v a r i e s  w ith  d i s ta n c e  from  
th e  c e n t e r ,  assum ing  a  sy m m etrica l c i r c u l a r  p a t t e r n .  I m p l ic i t  
h e re  i s  th e  c o n c e p t  o f  a  c i t y  as  a  m u l t i tu d e  o f  sp a c e -o c cu p y in g  
lo c a t io n  u n i t s  s e e k in g  c lo s e  c o n ta c t .  I f  th e s e  l o c a t io n  u n i t s  
a r e  a f f e c te d  b y  more o r  l e s s  th e  same k in d  o f  a c c e s s  a t t r a c t i o n  
( a s ,  f o r  ex am p le , h o u se h o ld s  a re  a f f e c te d  by  th e  d e s i r e  to  
s h o r te n  th e  j  o u rn ey  to  w o rk ), and have  some leew ay in  th e  amount 
o f  sp a c e  th e y  occu p y , we shou ld  e x p e c t t h e i r  d e n s i ty  ( i n t e n s i t y

llbid. ^Ibid., p. 6.
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o f  sp a c e  u se )  to  b e  a t  a  p eak  a t  th e  c e n te r  ( th e  optimum t o t a l -  
a c c e s s  p o in t )  and to  f a l l  o f f  in  a l l  d i r e c t i o n s  w ith  in c r e a s in g  
d i s t a n c e  from  th e  c e n t e r .  Such a  te tidency  Can be  d e s c r ib e d  by a  
d e n s i t y  g r a d i e n t ,  w here  d e n s i ty  i s  a  n e g a tiv e  fu n c t io n  o f r a d i a l  
d i s t a n c e .  . . . th e  d e c l in e  o f  d e n s i ty  w ith  d i s ta n c e  depends 
( 1 ) on th e  r a t e  a t  w hich  th e  a r e a 's  n o n c e n tr a l  a c t i v i t y  u n i t s  
(h o u s e h o ld s , i n  a  p u r e ly  r e s i d e n t i a l  jo u m e y - to -w o rk  m odel) a re  
w i l l i n g  t o  t r a d e  o f f  s p a c io u s n e s s  o f  home s i t e s  a g a in s t  a  q u ic k e r  
o r  c h e a p e r  jo u rn e y  to  th e  c e n t e r ,  and ( 2 ) on th e  tim e and money 
c o s t  o f  t r a n s p o r t .  O b v io u s ly , a  v a r i e t y  o f c irc u m sta n c e s— such 
a s  b e t t e r  t r a n s p o r t  i n  some d i r e c t i o n s  th a n  in  o th e r s  and 
v a r i a t i o n s  i n  s i t e  q u a l i t y — can  c o m p lic a te  t h i s  n e a t  sy m m etrica l 
p i c t u r e  i n  th e  r e a l  w o r ld .^

None o f  th e  r e s e a r c h  s tu d i e s  rev iew ed  d e a l t  w ith  th e  know ledge 

g a in e d  by  home b u y e rs  d u r in g  th e  hom e-buying p ro c e s s . The s tu d i e s  by 

Shaw and E v e ra rd  w ere th e  m ost p e r t i n e n t  to  t h i s  s tu d y  in  t h a t  th e y  d e a l t  

w ith  know ledge needed  and th e  u s e s  o f  in fo rm a tio n  so u rc e s  by home b u y e rs .  

VandeBerg a d d re s s e d  th e  q u e s t io n  o f  th e  e d u c a t io n a l  n eed s  o f home b u y e r s .

The "w a lk in g  o r  r i d i n g  a ro u n d "  i d e n t i f i e d  by Shaw a s  th e  t h i r d  

m ost f r e q u e n t ly  u sed  s o u rc e  o f  o b ta in in g  in fo rm a tio n  r e l a t e s  to  th e  

" d r iv in g  a ro u n d "  i d e n t i f i e d  a s  th e  m ost f r e q u e n t ly  u sed  so u rc e  o f  l e a r n in g  

ab o u t new p r o p e r t i e s  p u rch a se d  by  in d iv id u a l s  from members o f  th e  

N a tio n a l  A s s o c ia t io n  o f  Home B u i ld e r s .

The p r e f e r e n c e s  and a t t i t u d e s  o f  home bu y ers  form ed th e  b a s i s  

o f  th e  s t u d i e s  by  K le in ,  O benberger and P e e ry , w h ile  K ain  and Q u ig ley , 

Haney and Kane s tu d ie d  th e  d e te rm in a n ts  o f  v a lu e .  The d e c is io n -m a k in g  

p ro c e s s  w as a d d re s s e d  by  W hipp le , B e rn h a rd t , and B a m e s . The conveyance  

p ro c e s s  w as a d d re s s e d  by  P ayne . A l l  o f  th e  s tu d ie s  rev iew ed  w ere c lo s e l y

i n t e r r e l a t e d ,  a lth o u g h  n o t  d e a l in g  d i r e c t l y  w ith  th e  knowledge g a in e d  

by  home b u y e r s .

^H oover, E conom ics, p p . 307 -08 .
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Consumer E ducation

Consumer e d u c a t io n  i s  a s  o ld  as m ankind. The e a r l i e s t  re c o rd s  

we have o f e d u c a t io n a l  p h i lo s o p h e rs ,  in c lu d in g  A r i s t o t l e  and P la to ,  

c o n ta in  i n s t r u c t i o n s  ab o u t how to  teach  th e  young to  be know ledgeable 

consum ers. An exam ple o f  t h i s  i s  g iven  i n  The E duca ted  Man, by Nash, 

K azam ias, and P e r k in s o n ;

From th e  a r c h a ic  Hom eric p e riod  t o  th e  f lo w e r in g  o f  th e  
c l a s s i c a l  c i v i l i z a t i o n ,  th e  Greeks e x p l i c i t l y  so u g h t th ro u g h  
e d u c a t io n  to  t r a i n  th e  young in  the  s k i l l s  and v a lu e s  n e c e s sa ry  
f o r  p a r t i c i p a t i o n  in  th e  s o c ie ty  and fo r  a t ta in m e n t  o f  what th e y  
co n ce iv ed  to  b e  i d e a l  manhood. . . . 1

Through th e  c e n t u r i e s ,  consumer e d u c a t io n  h a s  t r a d i t i o n a l l y  been 

c o n c e n tra te d  in  th e  home. As a  p a r t  of o u r fo rm a l e d u c a t io n a l  sy s tem s, 

consumer e d u c a t io n  i s  r e l a t i v e l y  new. The "consum er" movement i s  a  p rod ­

u c t  o f o u r T w e n tie ty -C e n tu ry  in d u s t r i a l i z e d  s o c i e t y .

The consum er movement in  America g a th e re d  momentum a f t e r  1962, 

when P r e s id e n t  Kennedy is s u e d  h i s  " B i ll  o f  R ig h ts "  f o r  th e  consum er. In  

a m essage t o  C ong ress in  M arch, 1962, P re s id e n t  Kennedy s p e l le d  o u t what 

he b e lie v e d  w ere th e  b a s ic  r i g h t s  o f a l l  consum ers: ( 1 ) th e  r i g h t  to

s a f e ty ;  (2 ) th e  r i g h t  to  be in fo rm ed ; (3) th e  r i g h t  to  ch o o se ; and

(4) th e  r i g h t  to  b e  h e a rd .^

New r u l e s  and law s h ave  been passed by e v e ry  C o n g re ss io n a l 

S e ss io n  s in c e  1962 , each  one d es ig n ed  to  " p r o te c t  th e  consum er."  More 

a t t e n t i o n  h a s  b e e n  g iv e n  to  " p ro te c t in g "  th e  consum er th a n  h as  been

^ P au l N ash , A ndreas M. Kazamias, and Henry J .  P e rk in s o n , The 
E ducated  Man: S tu d ie s  in  th e  H is to ry  of E d u c a tio n a l Thought (New York;
John W iley & S o n s , I n c . ,  1 9 6 5 ) , p . 1 .

^ W alte r W. P e r l i c k  and Raymond V. L e s ik a r ,  I n t r o d u c t io n  to  
B u sin ess  ( D a l la s ,  T exas: B u s in e ss  P u b l ic a t io n s ,  I n c . ,  1972 ), p.  536.
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g iv e n  to  " e d u c a t in g "  th e  consum er. How much b e t t e r  i t  m ight be  i f  we 

cou ld  e d u c a te  th e  consum er so t h a t  he c o u ld  " p r o te c t "  h im s e lf  in  our 

m arket economy, th e  i d e a l  economy f o r  any f r e e  e n te r p r i s e  sy s te m .

Consumer e d u c a t io n  has c e n te re d  in  th e  Home Economics a re a  

o f  o u r  p u b l ic  s c h o o ls ,  f o r  th e  m ost p a r t .  G ra d u a lly , some o f  i t  has 

s p i l l e d  o v e r  i n to  th e  b u s in e s s  a r e a ,  and m ost c o l le g e s  now o f f e r  c o u rse s  

in  "Consumer Econom ics" o r  " P e rso n a l F in a n c e ."  Many s t a t e s  even  re q u ire  

such c o u rs e s  a t  th e  seco n d ary  l e v e l .

The n e a r e s t  t h a t  Oklahoma h as  come to  r e q u i r in g  a  c o u rs e  in  

"Consumer Econom ics" below  th e  c o l le g e  l e v e l  i s  a law  passed  i n  1970, 

Oklahoma S t a t u t e  70 § 1210 .251 , r e q u i r in g  t h a t  th e  te a c h in g  o f  Economics 

must be i n t e g r a t e d  w ith  th e  te a c h in g  o f  o th e r  c o u rs e s .  A d is c u s s io n  by 

th e  a u th o r  w i th  sc h o o l te a c h e rs  from  v a r io u s  a re a s  o f  th e  s t a t e  in d ic a te s  

t h a t  l i t t l e  e f f o r t  has  been  made to  f u l f i l l  th e  i n t e n t  o f  t h i s  law .

The consum er movement h a s  n o t c o n c e n tra te d  upon th e  h o u sin g  

in d u s t r y .  P e rh a p s  th e  f a c t  t h a t  th e  h o u s in g  in d u s t r y  i s  made up o f 

num erous s m a ll  f irm s  r a t h e r  th an  a few l a r g e  f irm s  h a s  l e f t  th e  consumer 

a d v o c a te s  a t  a  l o s s  a s  to  th e  p ro p e r  " t a r g e t . "

Some a t t e n t i o n  h as  been g iv en  to  th e  h o u sin g  in d u s t r y ,  however, 

by th e  F e d e ra l  T rade Com m ission. An exam ple i s  th e  r e c e n t  Kaufman & 

B road , I n c . ,  c a s e .^  The Los A n g e le s-b ased  company and i t s  s u b s id i a r i e s  

were ch a rg ed  w ith  m is r e p re s e n t in g  th e  q u a l i t y  o f i t s  h o u s in g , th e  q u a l i ty  

o f th e  l o t s  on w hich th e  houses w ere b u i l t ,  t a x e s ,  community f a c i l i t i e s  

and o th e r  m a t t e r s ,  and w ith  f a i l i n g  to  honor i t s  w a r r a n t ie s .  D e fe c ts  

charged  in c lu d e d  c ra c k e d  and p o o r ly  w a te r-p ro o fe d  fo u n d a tio n s .

^ E d i t o r i a l ,  W all S t r e e t  J o u rn a l ,  J u ly  7, 1978, p . 6 .
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in a d e q u a te ly  s u p p o rte d  w a l l s ,  sag g in g  f l o o r s ,  le a k in g  r o o f s ,  b a d ly  

i n s t a l l e d  plum bing and i n s u f f i c i e n t  i n s u l a t i o n  in  some room s.

The Kaufman & B road , I n c .  company s ig n e d  a  c o n se n t o r d e r ,  w i th ­

o u t a d m itt in g  any law  v i o l a t i o n ,  a g re e in g  to  in fo rm  o r i g i n a l  ow ners o f

houses b u i l t  by them s in c e  1972 t h a t  i t  w i l l  pay f o r  r e p a i r i n g  m ajo r 

d e f e c t s .  The h o u s in g  in d u s t r y  d e f in e s  m ajo r d e f e c t s  a s  " a c tu a l  damage 

to  th e  lo a d -b e a r in g  p o r t io n  o f  th e  hom e." The company a l s o  a g re e d  to  

pay f o r  r e p a i r s  to  th e  e l e c t r i c a l ,  p lum bing, h e a t in g  and c o o lin g  sy stem s 

t h a t  d id  n o t comply w ith  approved  s ta n d a rd s .  The c o n se n t o rd e r  a l s o  

b a rs  th e  company from  u n f a i r  o r  d e c e p tiv e  p r a c t i c e s  in  a d v e r t i s i n g ,  s a le

and c o n s tr u c t io n  o f  r e s i d e n t i a l  h o u s in g .^

As "consum erism " has  grown, many books on consum er econom ics 

have been w r i t t e n .  U s u a lly , how ever, no more th a n  a c h a p te r  o r  so i s  

devo ted  to  h o u s in g  c o n s id e r a t io n .

In  t h e i r  book on P e rso n a l F in a n c e , H a s tin g s  and M ie tus^  

d ev o te  a c h a p te r  to  th e  h o u sin g  d e c is io n .  The c h a p te r  i s  e n t i t l e d  

"Your Home—whose r o o f  o v e r your head?" To h e lp  th e  r e a d e r  d e c id e  

betw een b u y in g  and r e n t i n g ,  H a s tin g s  and M ie tu s group th e  r e l e v a n t  f a c ­

t o r s  in to  two b ro a d  c a te g o r ie s ;  ( 1 ) s t y l e  o f  l i v i n g ,  and (2 ) c o s t  o f  

l i v i n g .  The r e a d e r  i s  le d  th ro u g h  a  s e r i e s  o f  l i f e s t y l e  d e s c r ip t i o n s  

to  h e lp  d e te rm in e  w h e th e r  th e y  would p r e f e r  r e n t in g  o r  b u y in g . The 

fo llo w in g  i s  a  summary o f  th e  l i f e s t y l e  d e s c r ip t i o n s  to  b e  c o n s id e re d  

by th e  r e a d e r

l l b i d .

2p au l G u ild e r  H a s tin g s  and N o rb e rt M ie tu s , P e r s o n a l  F in a n ce  
(New York: M cGraw -H ill Book Company, 1977), p p . 195-226 .

3lbid., p. 199.
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B e t t e r  to r e n t  i f :

1. You w ant to  be f r e e  to  move on s h o r t  n o t i c e .
2 . You lo a th e  m a in te n a n c e  c h o re s  a round  th e  h o u se .
3 . For you , com pact q u a r t e r s  l i b e r a t e  r a t h e r  th a n  c o n f in e .
4 .  You p r e f e r  a  p re d e te rm in e d  and r e l a t i v e l y  f ix e d  c o s t  f o r

h o u s in g , a l b e i t  o n ly  f o r  th e  d u r a t io n  o f  th e  l e a s e .
5 .  You have no c h i l d r e n ,  o r  th ey  a r e  a d u l t s  and have  l e f t  home.
6 . You l i k e  " w a l l - to - w a l l ” p ro x im ity  to  o th e r  p e o p le .
7 . You p r e f e r  to  i n v e s t  your s a v in g s  in  m ore l i q u i d  m ed ia .
8 . You w ant to  a v o id  p o s s ib le  f o r e c lo s u r e .
9 .  You a r e  p re p a re d  to  move i f  th e  la n d lo r d  o r  o th e r  t e n a n t s

become tro u b le so m e .
1 0 . You la c k  th e  n e c e s s a ry  down paym ent o r  c an n o t q u a l i f y  f o r  

a  l o a n . l

B e t t e r  to  buy i f :

1 . You re g a rd  you home a s  your c a s t l e .
2 . You e n jo y  p u t t e r in g  around  you r home and g a rd e n .
3 . You need elbow  room.
4 .  You buy o n ly  w hat you can  a f f o r d .  And you know a  t e n a n t

e v e n tu a l ly  pays th e  f u l l  c o s t  o f  th e  r e n te d  h o u s in g , 
in c lu d in g  a  p r o f i t  to  th e  la n d lo r d .

5 .  You have c h i ld r e n  and t h e i r  w e l f a r e  i s  y o u r param ount
c o n c e rn .

6 . You p r e f e r  p r iv a c y  and q u ie t .
7 . You re g a rd  a  house  o f  your own a s  an  e x c e l l e n t  v a r i a b l e

d o l l a r  in v e s tm e n t medium. E very  house paym ent in c lu d e s  
some s a v in g s  added to  your e q u i ty ;  th e  r e n t e r  g e ts  o n ly  
r e c e i p t s .  You e n jo y  th e  governm ent s u b s id y  p e rm it te d  
by d e d u c tio n  o f  i n t e r e s t  and p ro p e r ty  ta x e s  i n  f i g u r in g  
income t a x e s .  Through w ise  s e l e c t i o n  and p ro p e r  m ain­
te n a n c e , y o u r in v es tm e n t rem a in s  re a s o n a b ly  l i q u i d .

8 . You manage y o u r f in a n c e s  p ru d e n tly  and a v o id  a  fo rc e d  s a l e .
9 . You w ant to  be  f r e e  from a r b i t r a r y  o r  c a p r ic io u s  a c t io n s  o f

la n d lo r d  o r  c o - t e n a n t s :  r e n t  b o o s ts ,  n u is a n c e s ,  l i m i t s —
on p e t s ,  c h i l d r e n ,  g u e s ts ,  r e d e c o r a t in g ,  e n t e r t a i n i n g .

1 0 . You have th e  n e c e s s a ry  down paym ent and can  q u a l i f y  f o r  a
lo a n . 2

The f i n a n c i a l  c o n s id e r a t io n s  in v o lv e d  in  d e c id in g  betw een  buy in g  

and r e n t i n g  a r e  h an d le d  in  much th e  same way. An exam ple o f  a t y p i c a l  

fa m ily  i s  g iv e n , w ith  th e  r e s u l t  b e in g  t h a t  th e  c o s t  o f  bu y in g  i s  $510 

m onth ly  com pared w ith  $413 f o r  r e n t i n g .  H a s tin g s  and M ie tu s  make th e  

o b s e rv a t io n  t h a t  a lth o u g h  i t  a p p e a rs  to  c o s t  more to  buy th a n  to  r e n t ,

l l b i d .  ^ I b i d .
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low er income ta x e s  w i l l  be p a id  ( i f  p ro p e r ty  ta x e s  and i n t e r e s t  pay­

m ents a r e  i te m iz e d  a s  d e d u c tio n s  in o n e 's  income ta x  r e t u r n )  and th e  

new home has m ore sp a c e  as  w e ll  a s  a  y a rd . They a ls o  p o in t  o u t t h a t  

th e  ow ners a re  " b u i ld in g  a n  e q u i ty  in  r e a l  p r o p e r ty ,  a  v e ry  d e s i r a b le  

form  of in v e s tm e n t" — r a t h e r  th a n  a c o l l e c t i o n  o f  r e n t  r e c e i p t s . ^

The r a t i o n a l  o f f e r e d  by H a s tin g  and M ie tu s  i s  o f t e n  used  by 

b u y e rs  i n  p u rc h a s in g  a  l a r g e r  home th a n  th e y  can  a f f o r d  o r  one i n  a  

l o c a t io n  p a r t i c u l a r l y  d e s i r a b le  to  them . O ther te x tb o o k s  and a r t i c l e s  

on  consum er econom ics a p p ro a c h  h o u sin g  from an  econom ic v ie w p o in t .  

T r o e ls t r u p  s t a t e s :  "You m ust f ig u r e  th e  maximum amount t h a t  you can

expend f o r  s h e l t e r  and s t i l l  le a v e  a d e q u a te  income f o r  o th e r  a s p e c ts  

o f  fa m ily  l i v i n g  b e fo r e  you a llo w  your dream s to  p lunge  you i n to  d e b t ." ^  

M il l e r  i s  more r e a l i s t i c  i n  h i s  s ta te m e n t:

What we a r e  buy in g  i s  n o t th e  house i t s e l f ,  b u t how much p le a ­
s u re  we g e t  o u t o f  l i v i n g  in  i t  month in  and m onth o u t .  And t h a t  
p le a s u r e  i s  a  f u n c t io n  o f  i t s  s i z e ,  th e  c o n v e n ien ces  i t  h a s ,  how 
p r e t t y  th e  v iew  i s ,  w hat th e  neighborhood i s  l i k e ,  and e v e ry th in g  
e l s e  t h a t  c a n  c o n t r ib u te  to  ou r h a p p in e ss  when we a r e  a t  home. 
G e n e ra l ly , th e  re a so n  th e r e  i s  "no p la c e  l i k e  home" i s  because  a l l  
o f  u s  t r y  t o  make our homes a s  s p e c i a l  a s  p o s s ib l e  so  t h a t  we g e t  
th e  g r e a t e s t  am ount o f  u t i l i t y  o r  s e r v ic e s  from  them . That i s  
why, a l s o ,  i t  i s  im p o r ta n t  to  r e a l i z e  t h a t  when we buy a $50 ,000  
h o u se , we a r e  g e t t in g  a  l a r g e r  f lo w  o f s e r v ic e s  p e r  m onth th a n  i f  
we had b o u g h t a  $20 ,000  h o u se .^

Some e f f o r t s  a r e  b e in g  made to  e d u c a te  p r o s p e c t iv e  home b u y e rs . 

T y p ic a l o f  such  e f f o r t s  was a  f o u r - s e s s io n  c o u rs e  o f f e r e d  by th e  

U n iv e r s i ty  o f  W isc o n s in -E x te n s io n  (UWEX) in  M adison in  th e  S p rin g  o f

^ I b i d . ,  p . 203.
9

T r o e ls t r u p ,  The Consum er, p . 340. 

^ M il le r ,  Economic I s s u e s ,  pp . 206-07.
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1977 e n t i t l e d ,  "Q u e s tio n s  to  Ask When B uy ing , B u ild in g  o r  S e l l in g  Your 

Home."^ T h is  c o u rse  was a p a r t  o f  t h e i r  r e a l  e s t a t e  consumer e d u c a tio n  

program , and was p re s e n te d  over th e  E d u c a tio n a l T elephone Network (a  

p r iv a t e  te le p h o n e  ne tw ork  l in k in g  over 180 d i f f e r e n t  lo c a t io n s  in  th e  

s t a t e ) . The ETN i s  th e  d e l iv e ry  system  c f  th e  U n iv e r s i ty  o f  W isconsin - 

E x te n sio n  and i s  a v a i l a b l e  to  a l l  e x te n s io n  d e p a r tm e n ts . The cost of 

re a c h in g  s tu d e n t s  i s  k e p t to  a  minimum by th e  u se  o f  t h i s  m edia.^

The f i r s t  th r e e  s e s s io n s  covered  "B uying  a  Home," " S e ll in g  a 

Home," " B u ild in g  a  Home," in  t h a t  o r d e r .  The f i n a l  s e s s io n  was an open 

s e s s io n ,  com bin ing  a rev iew  o f th e  m a te r i a l s  p re s e n te d  e a r l i e r  and a 

d i s c u s s io n  o f  to p ic s  su g g ested  by c la s s  m em bers. ^

A c r i t i q u e  o f  th e  c o u rse  by s tu d e n ts  was o b ta in e d  in  a  q u e s tio n ­

n a i r e  a t  th e  end o f  th e  c o u rs e . T h e ir  comments and s u g g e s t io n s  were 

grouped in to  s e v e r a l  g e n e ra l  a r e a s ,  and r e p o r te d  a s :

1 . Time p ro b lem s. S e v e ra l  s tu d e n ts  su g g e s te d  t h a t  more tim e 
b e  s p e n t  on v a r io u s  t o p ic s .  Time was l im i te d  and not 
e v e ry o n e ’ s  s p e c ia l  i n t e r e s t  was co v e red  in  d e p th .

2 . G e o g ra p h ic a l d i f f e r e n c e s .  The c o u rs e  a u d ie n c e  in c lu d ed  
p e o p le  th ro u g h o u t th e  s t a t e ,  i n  w id e ly  d i f f e r i n g  housing  
m a rk e tin g  a r e a s ,  each  w ith  i t s  own c h a r a c t e r i s t i c s .  Not 
a l l  o f  them  cou ld  b e  covered  in  d e t a i l .

3 . D i f f e r e n t  l e v e l s  o f  r e a l  e s t a t e  s o p h i s t i c a t i o n .  The r e a l  
e s t a t e  e x p e rie n c e  o f  th e  a u d ie n c e  d i f f e r e d  w id e ly ; some 
o f  th e  s tu d e n ts  f e l t  t h a t  th e  m a t e r i a l  was to o  e le m en ta ry , 
w h i le  o th e r s  f e l t  t h a t  i t  was p r e s e n te d  to o  q u ic k ly .

4 . T e c h n ic a l  p rob lem s. Some l i s t e n i n g  p o s ts  had d i f f i c u l t i e s  
w i th  th e  equipm ent.

5 .  G uest s p e a k e rs . S e v e ra l  s tu d e n t s  su g g e s te d  t h a t  th e  
i n c l u s io n  o f  a l e n d e r ,  a  b u i ld e r  and an  a t to r n e y  would 
enhance  th e  c o u r s e .4

^Adena Spohn Moore, "E d u ca tio n  f o r  th e  Hom ebuyer," R eal E s ta te  
Today, F e b ru a ry , 1978, p p . 50 -53 .

Zibid. %id. Îbid.
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The c r i t i q u e  d e m o n s tra te s  some o f  th e  problem s en c o u n te re d  in  

p r e s e n t in g  such  a  p rog ram , and th e  d i f f i c u l t i e s  th e r e in  e x p la in  why more 

su ch  program s have n o t  b een  o f f e r e d .  F o r e d u c a tio n  to  be e f f e c t i v e ,  th e  

s tu d e n ts  m ust be r e c e p t i v e .  One o f  th e  problem s o f  te a c h in g  consum ers 

a b o u t h o u s in g  i s  t h a t  m ost p e o p le  do n o t  f e e l  a  need to  l e a r n  abou t home 

p u rc h a s in g  u n t i l  th e y  a r e  re a d y  to  e n te r  th e  m ark e t th e m se lv e s . C ourses 

such  as  th e  one o f f e r e d  by  UWEX a re  u s u a l ly  n o t  im m ed ia te ly  a v a i la b le !

Not o n ly  a r e  consum ers fac e d  w ith  th e  problem  o f  f in d in g  a v a i l ­

a b le  in fo rm a tio n  a t  th e  tim e  th ey  a r e  " r e c e p t iv e "  ( u s u a l ly  when th e  

d e c is io n  to  p u rc h a se  i s  im m in e n t) , b u t  th e  v a r i e t y  o f " p ro d u c ts "  a r e  a 

m a jo r  p rob lem . R e a l p r o p e r ty  h as  th e  econom ic c h a r a c t e r i s t i c  o f b e ing  

h e te ro g e n e o u s !  I n  d i s c u s s in g  t h i s  v a r i e t y  o f  p r o d u c ts ,  T h o r e l l i ,  B eck er, 

and Engledow^ s t a t e  :

In fo rm a tio n  may w e l l  be th e  m ost im p o rta n t s in g le  "p ro d u c t"  
o f  an  a f f l u e n t  economy b ased  upon open m a rk e ts . W ithou t so u rc e s  of 
in fo rm a tio n  t h a t  a r e  b o th  a v a i l a b le  and a c c u r a te ,  t h e r e  i s  l i t t l e  
hope t h a t  th e  b u y e r  w i l l  f in d  h i s  way th ro u g h  th e  m aze o f p re o f f e r e d  
p ro d u c ts  and s e r v i c e s  tow ard  p ro d u c ts  which b e s t  s e rv e  h i s  w ants 
and n e e d s . . . .

R e g a rd le ss  o f  t h e  m e r i t  o f  p r o d u c t s  a v a i l a b l e ,  t h e  b u y e r  i s  
l i k e l y  to  make p o o r  d e c is io n s  i f  he  h as  poor in fo rm a tio n  o r  u t i l i z e s  
i t  p o o r ly .  I t  i s  n o t  s u r p r i s i n g ,  th e n , t h a t  the. adequacy  o f  c u r r e n t  
m arket in fo rm a t io n  h a s  become a  to p ic  o f w id esp read  i n t e r e s t  and 
d e b a te  in  b o th  th e  U n ite d  S ta te s  and o th e r  n a t io n s  w ith  advanced 
consumer e c o n o m ies .^

On an  i n t e r n a t i o n a l  l e v e l ,  we have th e  O rg a n iz a tio n  f o r  Economic 

C o -O pera tion  and D evelopm ent (OECD), w hich was s e t  up u n d e r  a C onvention

^Hans B. T h o r e l l i ,  Helmut B eck e r, and J a c k  Engledow , The In fo rm a tio n  
S e e k e rs , An I n t e r n a t i o n a l  S tudy  o f  Consumer In fo rm a tio n  and  A d v e r tis in g  
Im age, p u b lis h e d  i n  c o o p e ra t io n  w ith  Consumer R esearch  I n s t i t u t e ,  I n c .  
(C am bridge, M a ss .: B a l l i n g e r  P u b l is h in g  C o ., 1 9 7 5 ).

2Ibid., p. 3.
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slgntîd  In P a r is  on December J4 , 1960. OKCI) hns th e  r e s p o n s ib i l  i t y  o f

prom oting  p o l i c i e s  d e s ig n a te d  as  fo llo w s :

, . • —t o  a c h ie v e  th e  h ig h e s t  s u s ta in a b le  econom ic grow th and 
employment and a  r i s i n g  s ta n d a rd  o f  l i v i n g  in  Member c o u n t r i e s ,  
w h ile  m a in ta in in g  f in a n c ia l  s t a b i l i t y ,  and th u s  to  c o n t r ib u te  to  
th e  developm ent o f  th e  w orld economy;

— to  c o n t r ib u te  to  sound economic ex p a n sio n  i n  Member a s  w e ll  a s  
non-member c o u n t r i e s  in  th e  p ro c e s s  o f  economic developm en t;

— to  c o n t r ib u te  to  th e  ex p a n sio n  o f  w orld  t r a d e  on a m u l t i l a t e r a l ,  
n o n -d is c r im a to ry  b a s i s  in  a c co rd a n ce  w ith  i n t e r n a t io n a l  o b l ig a t i o n s .^

The members o f OECD a re  A u s t r a l i a ,  A u s t r ia ,  B elgium , C anada, 

Denmark, F in la n d , F ra n ce , th e  F e d e ra l  R ep u b lic  o f  Germany, I t a l y ,

J a p a n , L uxenbourg, th e  N e th e r la n d s , New Z ea lan d , Norway, S p a in , Sweden, 

S w itz e r la n d , th e  U n ited  Kingdom, and  th e  U n ited  S t a t e s .  G reece , I c e ­

la n d ,  P o r tu g a l ,  and Turkey were fo rm e rly  members o f  OECD.

Annual r e p o r t s  a r e  is s u e d  b y  th e  o r g a n iz a t io n .  The 1972 r e p o r t  

i s s u e d  by OECD, in  p a r t ,  s t a t e s :

Consumer e d u c a tio n  can be d i s t in g u is h e d  from  consumer i n f o r ­
m a tio n , w h ich  c o n s i s t s  i n  p ro v id in g  them w ith  f a c t s ,  . . .

In  p r a c t i c e ,  h o w e v e r ,  in fo rm a tio n  and e d u c a t i o n  a r e  com ­
p lim e n ta ry . E d u ca tio n  e n a b le s  consum ers to  d e r iv e  g r e a t e r  b e n e f i t  
from in fo rm a tio n  by e n a b lin g  them  to  a b so rb  and u n d e rs ta n d  i t  more 
f u l l y ;  a t  t h e  same tim e in fo rm a tio n  i s  o f h e lp  to  e d u c a t io n , a s  i t  
i s  on th e  b a s i s  o f  d a ta  g iven  by  th e  in fo rm a tio n  s e r v ic e s  t h a t  
e d u c a t io n a l  s e r v ic e s  can  a ro u se  i n t e r e s t ,  mold judgm ent and make 
a c t io n  p o s s ib l e .  . . .

I n  m o s t m em ber c o u n t r i e s  t h e  consum er e d u c a tio n  g i v e n  i n  
s c h o o ls  i s  n o t  y e t  v e ry  d e v e lo p e d . E i th e r  i t  i s  too  g e n e r a l ,  and 
pays too l i t t l e  a t t e n t i o n  to  th e  p r a c t i c a l  p rob lem s w ith  w hich th e

1"Consumer P o lic y  in  Member C o u n tr ie s ,"  R e p o rt by th e  Committee 
on Consumer P o l ic y ,  O rg a n iz a tio n  f o r  Economic C o -o p e ra tio n  and D evelop­
m ent. P a r i s ,  1 9 7 2 ., p . 2 .
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in d iv id u a l  a s  a  consum er w i l l  be fac e d  in  d a i l y  l i f e ,  o r  i t  i s  
in co m p le te  and c o n fin e d  t o  s u b je c t s  such  a s  d o m es tic  s c ie n c e  
and economy, o r  e l s e  i t  d o es  n o t  e x i s t  a t  a l l .  I t  sh o u ld  be 
n o ted  t h a t  in  many member c o u n t r i e s ,  e s p e c i a l l y  in  t h e  N ordic  
c o u n t r i e s ,  h o u se h o ld  a f f a i r s  have been  ta u g h t  to  b o th  g i r l s  and 
boys f o r  some y e a r s .  In  a d d i t io n ,  more s p e c i f i c  e d u c a t io n  in  
consumer a f f a i r s  h a s  been  o r  i s  b e in g  in tro d u c e d  i n t o  o th e r  
sch o o l s u b je c t s ,  such  as  m a th em a tic s  and c iv i c  a f f a i r s . 1

F iv e  y e a r s  l a t e r ,  in  th e  1977 r e p o r t ,  A u s t r a l ia  r e p o r te d  t h a t

" .  . . I n  V ic to r i a  g r e a t e r  em phasis i s  b e in g  g iv e n  to  consum er e d u c a tio n

w ith  th e  a p p o in tm en t o f  an  E d u c a tio n  O f f ic e r  in  th e  Consumer A f f a i r s

B u r e a u . "2 F in la n d  r e p o r te d  t h a t  t h e i r  " . . .  Consumer e d u c a t io n  c a r r i e d

o u t by s c h o o ls  was b o o s te d  by p u b l ic  a u t h o r i t i e s  th ro u g h  a  su p p ly  o f

e d u c a t io n a l  m a t e r i a l  on a d v e r t i s i n g  and on r a t i o n a l  co nsum ption .

The r e p o r t  from  I r e l a n d  s t a t e d :

. . . consum er e d u c a t io n  c o n tin u e d  to  p la y  an im p o r ta n t  r o l e  in  
se co n d a ry  sc h o o l l e v e l  e d u c a t io n . T here  was an  in c r e a s e d  demand 
from a d u l t  g ro u p s  and young m a rr ie d  c o u p le s  f o r  more in fo rm a tio n  
on consum erism . The Consumer E d u c a tio n  Committee a l r e a d y  r e f e r r e d  
to  w i l l  make recom m endations on how to  cope more e f f e c t i v e l y  w ith
the  need  f o r  consum er e d u c a t io n  a t  b o th  sc h o o l and a d u l t
l e v e l s .  . .

The r e p o r t  from  th e  U n ited  S t a t e s ,  i n  p a r t ,  s t a t e d :

To h e lp  p rom ote  consum er e d u c a t io n  in  th e  s c h o o ls  and in  th e
comm unity, th e  O f f ic e  o f  Consumer A f f a i r s  (OCA) i s  w o rk in g  w ith  a  
j o i n t  com m ittee  o f  i n t e r e s t e d  b u s in e s s  l e a d e r s  to  e s t a b l i s h  a 
b u s in e s s -s p o n s o re d  F o u n d a tio n  f o r  Consumer E d u c a tio n  o f  th e  
U n ited  S t a t e s .^

l l b i d . .  p . 1 3 .

^"A nnual R e p o r ts  on Consumer P o l ic y  in  OECD Member C o u n tr ie s ,  
1977 ,"  R e p o rt by th e  Com m ittee on Consumer P o l ic y ,  O rg a n iz a tio n  f o r  
Economic C o -o p e ra t io n  and D evelopm ent. P a r i s ,  1977, p . 22 .

3 l b i d . .  p . 3 6 . 4 i b i d . .  p . 4 9 . ^ I b i d . .  p . 1 1 2 .
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T h e o r e t i c a l ly ,  i n  a  m ark e t economy, th e  consum er i s  k in g .  

Economic p r i c e  th e o r i e s ^  t e l l  u s  t h a t  th e  buyer d e te rm in e s  w hat i s  

to  be p ro d u ced , how m uch, a t  w hat p r i c e ,  and f o r  whom. These d e c is io n s  

a re  made in  th e  m a rk e tp la c e  in  a  p u re  m ark e t economy. U n f o r tu n a te ly ,  

th e  h o u s in g  m ark e t does n o t  o p e ra te  as a p u re  m ark e t economy. T here 

a re  many c o n s t r a in t s  on b o th  th e  b u y e rs  and s e l l e r s . ^

S e l l e r s  a t te m p t to  su p p ly  w hat th e  b u y e r w a n ts , s u b je c t  to  th e  

c o n s t r a in t s  o f  c o s t ,  te c h n o lo g y , and  th e  a v a i l a b i l i t y  o f  raw  m a t e r i a l s ,  

l a b o r  and c a p i t a l .  They f a c e  th e  problem  o f  su p p ly in g  h o u s in g  t h a t  i s  

d e s i r a b le  to  consum ers a t  a  p r ic e  th e  consumer can  a f f o r d ,  a f t e r  p a y in g  

th e  f a c t o r s  o f  p ro d u c t io n :  la n d ,  l a b o r ,  c a p i t a l ,  and  e n t r e p r e n e u r s h ip .3

The b u y e r , o r  consum er, f in d s  h i s  c h o ic e  in f lu e n c e d  by  th e  p r i c e  

o f  th e  good, th e  p r i c e  o f  o th e r  com parab le  g o o d s, h i s  incom e, h i s  

w e a lth , and h i s  o r  h i s  f a m i ly 's  t a s t e  ( th e  l a t t e r  b e in g  th e  m ost d i f f i ­

c u l t  to  d e te rm in e ) .  B u y e rs , p a r t i c u l a r l y  th e  low -incom e a n d /o r  

unknow ledgeable  o n e s , a r e  o f te n  fo rc e d  to  a c c e p t  w h a te v e r  h o u s in g  i s  

a v a i l a b l e ,  be i t  d e s i r a b l e  o r  u n d e s ir a b le .^

Even consum ers w ith  s u f f i c i e n t  funds may n o t  be know ledgeab le  

consum ers. T a s te  i s  d i f f i c u l t  to  d e te rm in e . Not o n ly  does i t  v a ry  

among f a m i l i e s ,  b u t i t  may v a ry  a g r e a t  d e a l  w i th in  f a m i l i e s .  Recon­

c i l i n g  th o se  d i f f e r e n c e s  in  in d iv id u a l  t a s t e s  i s  an  im p o r ta n t  p a r t  o f  

th e  hom e-buying d e c i s io n .

S o c ie ty  h as  a tte m p te d  to  e a se  th e  problem  o f  h o u s in g  f o r  th e  

low -incom e by p ro v id in g  s u b s id iz e d  h o u sin g . R e c ip ie n ts  o f  su ch

^Jam es E . H ibdon , P r ic e  and W elfare  Theory (New Y ork: 
M cGraw -H ill Book Company, 1969), p p . 333-58 .

2lbid. 3lbid. "‘'ibid.
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h o u s in g , how ever, do no t have f u l l  freedom  o f  c h o ic e .  Many in  our 

s o c ie ty  p ro p o se  a  g u a ra n te e d  minimum income a s  a  way o f a llo w in g  th e  

low -incom e consum er more freedom  o f  c h o ic e .  T each in g  consum ers how to  

make i n t e l l i g e n t  c h o ic e s  may h e lp  e n su re  th e  maximum r e tu r n s  to  s o c ie ty  

from such t r a n s f e r  paym en ts.

H e lp in g  consum ers develop  good d e c is io n -m a k in g  s k i l l s  i s  one o f 

th e  b a s ic  p re m ise s  o f  consum er e d u c a t io n . What p le a s e s  one fam ily  w i l l  

n o t n e c e s s a r i l y  b e  th e  same a s  t h a t  w hich p le a s e s  o th e r  f a m i l i e s ,  and a  

f r e e  s o c ie ty  sh o u ld  a llo w  each  fa m ily  to  choose  h o u sin g  t h a t  p le a s e s  

them . Van H ooft e x p re s s e s  t h i s  a s p e c t  o f consum er e d u c a t io n  w ith  th e  

s ta te m e n t " . . .  consum er e d u c a tio n  does n o t  have a s  i t s  p u rp o se  t h a t  

o f  d i r e c t i n g  consum er c h o ic e s .  . . . N e i th e r  i s  i t  th e  f u n c t io n  o f  con­

sumer e d u c a t io n  to  i n d o c t r in a te  v a lu e s .  . .

V i r g in i a  H. K nauer, A s s i s ta n t  to  P r e s id e n t  N ixon f o r  Consumer 

A f f a i r s ,  made th e  s ta te m e n t  t h a t :

I t  i s  im p o r ta n t t h a t  one u n d e rs ta n d  why one buys what he 
b u y s . . . .  so  t h a t  h e  w i l l  be  a b le  to  make consum er c h o ic e s  in  
a  m a rk e tp la c e  w here th in g s  a r e  c o n s ta n t ly  c h a n g in g . . . .  An 
e f f e c t i v e  consum er u n d e rs ta n d s  th e  econom ic system  in  w hich he 
l i v e s  and th e  e f f e c t s  o f  h is  consumer d e c is io n  on h i s  fa m ily , 
com m unity, and n a t io n .  He sh o u ld  a l s o  u n d e rs ta n d  how to  make 
h i s  v o ic e  h e a rd  so  h e  can  c o n t r ib u te  to  fo rm ing  th e  k in d  o f  
m a rk e tp la c e  and s o c ie ty  in  w hich he  would l i k e  t o  l i v e .  . . .
The consum er m ust d e v e lo p  h i s  p ro c e ss  f o r  consum er d e c is io n ­
m ak ing . He a l s o  m ust u n d e rs ta n d  th e  n eed  t o  manage h i s  consumer 
d e c is io n s  and in  d o in g  so  to  i n v e s t i g a t e  a l l  h i s  a l t e r n a ­
t i v e s .  . . ."2

^Gordon E . Van H o o f t ,  "The New Approach to  Consumer E d u c a tio n ,"  
ERIC 1968 ED 048 078.

^ V i r g in ia  H. K nauer, "Consumer E d u c a tio n  in  th e  B u sin ess  
P rog ram ,"  B u s in e s s  E d u c a tio n  forum . M arch, 1971, p p . 8 -1 0 .
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Consumer e d u c a t io n  h as  n o t  c o n c e n tra te d  on h o u s in g , a lth o u g h  

i t  h a s  been  c o n c e n tra te d  in  th e  home econom ics d e p a rtm e n ts  o f  e d u c a t io n a l  

i n s t i t u t i o n s .  I n t e r e s t  in  e d u c a t io n a l  p rog ram s i s  u s u a l ly  th e  h ig h e s t  

when th e  r e c i p i e n t s  re c o g n iz e  an imminent need  f o r  th e  program . P ro ­

grams on h o u s in g  have n o t been in  g r e a t  demand b ecau se  th e  need f o r  such 

e d u c a tio n  i s  n o t  re c o g n iz e d  by th e  m a jo r i ty  o f  se co n d a ry  sc h o o l s tu d e n ts  

n o r by many c o l l e g e  s tu d e n t s .  When the need  i s  im m inen t, th e  e d u c a tio n a l 

program s a r e  n o t  r e a d i ly  a v a i l a b l e .

Even when a v a i l a b l e ,  th e  consumer e d u c a t io n  program s on housing  

le a v e  much to  be d e s i r e d .  H e lp in g  p r o s p e c t iv e  home b u y e rs  develop  good 

d e c is io n -m a k in g  s k i l l s  may be th e  b e s t  t h a t  consum er e d u c a to rs  can hope 

to  a c c o m p lish .

Summary

T h is  c h a p te r  h a s  in c lu d e d  a  rev iew  o f  m a rk e tin g  t h e o r i e s ,  

r e s e a rc h  s t u d i e s ,  and consumer e d u c a tio n  a s  r e l a t e d  to  h o u s in g . No 

com prehensive body o f  knowledge w ith  te s te d  t h e o r i e s  ab o u t h o u sin g  from  

a b u y e r 's  p e r s p e c t iv e  has  y e t  been  d e v e lo p e d .

The p s y c h o lo g ic a l  and s o c io lo g ic a l  t h e o r i e s  o f  consumer b e h a v io r  

a re  d is c u s s e d  in  th e  s e c t io n  on m ark e tin g  t h e o r i e s ,  w ith  m ost a t t e n t i o n  

b e in g  g iv en  t o  p s y c h o lo g ic a l  th e o r i e s  b e c a u se  th e y  a r e  concerned  w ith  

th e  a c t io n s  and b e h a v io r  o f  i n d iv id u a l s .  P s y c h o lo g ic a l  th e o r ie s  in c lu d e  

bo th  p s y c h o a n a ly t ic a l  t h e o r ie s  and le a r n in g  t h e o r i e s .  The psycho­

a n a ly t i c a l  t h e o r i e s  u sed  in  m a rk e tin g  r e s e a r c h  have c e n te re d  on 

m o tiv a t io n a l  th e o r y ,  and r e l a t e  to  m a rk e tin g  i n  th e  f r e e  e n te r p r i s e  

system  much m ore th a n  do th e  l e a r n in g  t h e o r i e s .
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The re s e a rc h  s tu d ie s  m ost c lo s e ly  r e l a t e d  to  th e  re s e a rc h  

in v o lv ed  in  t h i s  s tu d y  a r e  rev iew ed  in  th e  s e c t io n  on r e s e a r c h  s tu d i e s .  

T hree s tu d i e s  on th e  p re fe re n c e s  and a t t i t u d e s  o f  home b u y e rs  w ere 

rev iew ed , t h r e e  s tu d ie s  on th e  d e te rm in a n ts  o f  v a lu e  w ere rev iew ed , 

th r e e  s tu d i e s  on th e  d ec is io n -m ak in g  p ro c e s s  w ere re v ie w e d , one s tu d y  

on th e  conveyance p ro c e s s ,  one s tu d y  on th e  e d u c a t io n a l  needs o f home 

b u y e rs  was rev ie w e d , and two s tu d ie s  on th e  know ledge needed  and th e  

u s e s  o f  in fo rm a tio n  so u rc e s  b y  home b u y e rs  w ere rev ie w e d . In  a d d i t io n ,  

two u n s c i e n t i f i c  s tu d ie s  w ere rev iew ed—one by th e  N a t io n a l  A s s o c ia t io n  

o f  Home B u i ld e r s  and the  o th e r  by Oklahoma N a tu ra l  Gas Company. B oth 

s tu d ie s  w ere  on th e  p r o f i l e  o f  a  new b u y e r. W hile a l l  o f  th e  s tu d i e s  

rev iew ed  w ere  i n t e r r e l a t e d ,  none o f th e  s tu d ie s  d e a l t  d i r e c t l y  w ith  th e  

knowledge g a in e d  by home b u y e rs  d u r in g  th e  hom e-buying p ro c e s s .

The developm ent o f  consum er e d u c a tio n  i s  rev iew ed  in  t h i s  chap­

t e r ,  w ith  p a r t i c u l a r  a t t e n t i o n  b e in g  g iv en  to  program s on h o u sin g .

Program s on  h o u s in g  have been c o n c e n tra te d  in  th e  home econom ics d e p a r t ­

m en ts , w ith  th e  em phasis b e in g  p laced  on home d e c o ra t io n  and l i v in g  

a rra n g e m e n ts . W ith in  th e  l a s t  few y e a r s ,  program s on consum er econom ics 

have been d ev e lo p ed  i n  th e  b u s in e s s  and econom ics d e p a r tm e n ts . The 

program s on consum er econom ics a re  a ls o  r a t h e r  l im i te d  on h o u s in g , w ith  

no more th a n  one c h a p te r  in  a  t e x t  b e in g  d ev o ted  to  th e  to p ic  o f h o u s in g  

c o s t s .

A re v ie w  o f  m a rk e tin g  th e o r i e s ,  r e s e a r c h  s t u d i e s ,  and consum er 

e d u c a tio n  a s  r e l a t e d  to  h o u s in g  r e v e a ls  l i t t l e  r e s e a r c h  i n  which th e  home- 

b uy in g  consum er h im s e lf  has  been  asked  ab o u t th e  d e c is io n s  in v o lv e d  in  

h o m e-p u rch as in g . The knowledge needed b e fo re  m aking hom e-p u rch asin g  

d e c is io n s  h a s  n o t  y e t  been i d e n t i f i e d .



CHAPTER I I I  

METHODOLOGY

The m ethodo logy  f o r  t h i s  s tu d y  i s  d is c u s s e d  u n d e r th e  fo llo w in g  

s e c t i o n s :  d e f i n i t i o n  o f  te rm s , d a ta  c o l l e c t i o n ,  and d e s ig n  o f  s tu d y .

D e f in i t io n  o f  Terms 

F o r th e  p u rp o se  o f  t h i s  r e s e a rc h ,  th e  fo llo w in g  d e f i n i t i o n s  

w ere  e s t a b l i s h e d :

A tto rn e y  A q u a l i f i e d  l e g a l  a g e n t a p p o in te d  by a n o th e r  to  t r a n s ­
a c t  b u s in e s s  f o r  him , p a r t i c u l a r l y  i n  th e  ex am in a tio n  
o f  th e  t i t l e  to  th e  p ro p e r ty  b e in g  p u rc h a s e d .

An a g e n t who n e g o t i a te s  c o n t r a c t s  o f  p u rc h a se  and s a le  
o f  r e a l  p r o p e r ty ;  one who a c t s  an an in te rm e d ia ry .

A b u y e r who f e e l s  and r e p o r t s  t h a t  he  i s  i n  th e  s t a t e  
o f  b e in g  d i s s a t i s f i e d ,  d i s c o n te n te d ,  d i s p le a s e d ,  
annoyed , o f fe n d e d , f e e l in g  a  r e s t l e s s  a s p i r a t i o n  f o r  
im provem ent.

A b u y e r  who f e e l s  and r e p o r t s  t h a t  h e  i s  i n  th e  s t a t e  
o f  c o n te n tm e n t, p le a s u r e ,  s a t i s f a c t i o n ,  g r a t i f i c a t i o n ,  
and h a p p in e s s .

The c o s t s  in c u r r e d  by th e  b u y e r  in  c lo s in g  th e  p u rch ase  
o f  h i s  new home, in c lu d in g  lo a n - c lo s in g  c o s t s .

One who consum es economic g oods; th e  home owner a n d /o r  
h i s / h e r  f a m ily .

The a c t  o f  d e c id in g  on th e  s p e c i f i c  p r o p e r ty  to  be 
p u rc h a s e d .

The p ro c e s s  o f  making a  d e c i s io n ,  in c lu d in g  th e  con­
s id e r a t i o n  o f  a l l  a l t e r n a t i v e s  and th e  s e l e c t i o n  o f 
a  c e r t a i n  o p t io n .

B ro k e r

B uyer D is­
s a t i s f a c t i o n

B uyer
S a t i s f a c t i o n

C lo s in g  C o s ts

Consumer

D e c is io n  to  
Buy

D e c is io n ­
m aking
P ro c e s s
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F in a n c in g

Good D e c is io n

Hom e-buying
Consumer

Hom e-buying 
P ro c e s s

H ousing

Knowledge

K now ledgeable
Consumer

K now ledgeable
D e c is io n

L i f e s t y l e
Needs

L iv in g  A rea

L iv in g  Space

M ain tenance
C o sts

M ortgage
Paym ents

N eighborhood

The p ro c e s s  o f  bo rrow ing  fu n d s t o  c o m p le te  th e  p u rch ase  
o f  o n e 's  home; lo n g -te rm  lo a n s  s e c u re d  by m o rtg a g es .

A c o n c lu s io n  o r  d e te rm in a t io n  a r r iv e d  a t  a f t e r  c o n s id ­
e r a t i o n  t h a t  r e s u l t s  i n  s a t i s f a c t i o n ,  c o n te n tm e n t, 
and p le a s u re  f o r  th e  i n d iv id u a l  m aking th e  d e c is io n .

An in d iv id u a l  o r  f a m ily  who p u rc h a s e s  a  r e s i d e n t i a l  
p r o p e r ty  to  b e  used  a s  a  home f o r  th e  p u rc h a s e r  a n d /o r  
th e  p u r c h a s e r 's  f a m ily .

Any, o r  a l l ,  o f  th e  p r o c e s s e s ,  such  a s  l e g a l ,  f i n a n c i a l ,  
o r  s e a rc h in g , w hich an  in d iv id u a l  o r  f a m ily  u t i l i z e s  in  
g a in in g  ow nersh ip  o f  r e a l  p r o p e r ty .

D w ellin g s  p ro v id e d  f o r  p e o p le ;  s h e l t e r ;  lo d g in g .

The f a c t  o r  c o n d i t io n  o f  knowing som eth ing  w ith  f a m il­
i a r i t y  g a in ed  th ro u g h  e x p e r ie n c e  o r  a s s o c i a t i o n ;  b e in g  
aw are o f  som eth ing ; c o g n iz a n c e ; th e  ra n g e  o f  o n e 's  
in fo rm a tio n  o r  u n d e rs ta n d in g ;  th e  body o f  t r u t h ,  
in fo rm a t io n , and p r in c i p l e s  a c q u ire d  by m ankind.

A consum er who has  know ledge g a in e d  th ro u g h  e x p e r ie n c e , 
a s s o c i a t i o n ,  o r  e d u c a t io n ;  a l s o ,  a  consum er who a c t s  
in  an  i n t e l l i g e n t  m anner.

A d e c is io n  t h a t  e n a b le s  a  consum er to  b e  s a t i s f i e d  w ith  
h i s  d e c is io n — a  d e c is io n  made w ith  f u l l  knowledge o f  h i s  
n e e d s ,  d e s i r e s ,  and a b i l i t y  t o  pay .

The n eed s o f a n  i n d iv id u a l  o r  fa m ily  u n i t  n e c e s s a ry  f o r  
th e  m a in ten an ce  o f  t h e i r  t y p i c a l  way o f  l i f e .

The a r e a  in  a  home n o rm a lly  u sed  f o r  r e l a x a t i o n ,  
v i s i t i n g ,  and e n te r ta in m e n t ;  u s u a l ly  c a l l e d  th e  l i v in g  
room , fa m ily  room, d en , o r  r e c r e a t io n  room.

The h e a te d  i n t e r i o r  f l o o r  sp a c e  o f a  r e s id e n c e ,  e x c lu d in g  
th e  g a ra g e .

The c o s ts  o f  m a in ta in in g  a  r e s id e n c e  in  o rd e r  to  p re v e n t 
d e t e r i o r a t i o n ;  p a in t in g ,  r e p a i r s ,  e t c . .

The amount r e q u i r e d  to  re p a y  a  lo a n  w ith  i n t e r e s t  
th e re o n ;  u s u a l ly  a m o rtiz e d  lo a n s  w ith  e q u a l  m onth ly  
p ay m en ts .

A s e c t i o n  o r  r e g io n  d i s t i n g u i s h a b le  by  th e  in d iv id u a ls  
who l i v e  t h e r e in ,  th e  r e s id e n c e s  in  th e  a r e a ,  th e  
t e r r a i n  o f th e  a r e a ,  o r  some o th e r  u n iq u e  c h a r a c t e r i s t i c .
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P re p u rc h a se  
Home Buyer

P o s tp u rc h a se  
Home Buyer

School
System

S e ttle m e n t
C osts

U t i l i t y  C osts

Zoning Laws

An i n d iv i d u a l ,  o r  fa m ily , c u r r e n t ly  s e a rc h in g  f o r  an 
a c c e p ta b le  house  to  be p u rch a se d  f o r  u se  a s  a home f o r  
th e  i n d iv id u a l  a n d /o r  h i s / h e r  f a m ily .

An in d iv i d u a l ,  o r  fa m ily , h av in g  made th e  p u rc h a s e  o f  
a  home w i th in  12-24  m onths o f  th e  tim e  in te r v ie w s  were 
c o n d u c te d .

The o v e r a l l  a d m in is t r a t io n  o f  e d u c a t io n  f o r  an a r e a ,  
in c lu d in g  th e  sc h o o l o r  s c h o o ls  s e rv in g  th e  r e s id e n c e  
o f  th e  home b u y e r ; u s u a l ly  i d e n t i f i e d  a s  a  c e r t a i n  
sc h o o l d i s t r i c t .

The c o s t  o f  com p le ting  th e  t r a n s a c t io n  o f  p u rc h a s in g  a  
home, in c lu d in g  s a le - c lo s in g  and lo a n - c lo s in g  c o s t s ,  
som etim es r e f e r r e d  to  s im p ly  as " c lo s in g  c o s t s . "

The c o s t  o f  en e rg y  and c o n v en ien ce  s u p p lie d  to  a 
r e s id e n c e ;  e l e c t r i c i t y ,  w a te r ,  g a s ,  sewage s e r v i c e ,  
e t c .

The r u l e s  e s ta b l i s h e d  by  a  governm en ta l agency 
( u s u a l ly  a  c i t y )  f o r  th e  p u rp o se  o f  r e g u la t in g  th e  
u se  o f  p r o p e r ty .

D a ta  C o l le c t io n

The d a ta  u sed  in  t h i s  s tu d y  were o b ta in e d  from  a  sam pling  o f th e  

hom e-buying consum ers who p u rch a se d  homes i n  th e  t h r e e  m ajo r c o u n tie s  

of th e  Oklahoma C ity  SMSA d u r in g  th e  month o f  A ugust, 1977. The a r e a  

was chosen  b e c a u se  i t  i s  o f te n  u sed  fo r  sam p ling  m a rk e tin g  p r o j e c t s  by 

m ark e tin g  e x p e r t s  and b e c a u se  o f  i t s  ea sy  a c c e s s i b i l i t y .  The m onth o f  

A ugust i s  c o n s id e re d  a  t y p i c a l  m onth by th o s e  in  th e  h o using  in d u s t r y .

The hom e-buying consum ers who made t h e i r  p u rc h a se  i n  A ugust, 

1977, had owned t h e i r  p r o p e r ty  more than  one y e a r  a t  the  tim e  t h i s  s tu d y  

was c o n d u c te d . One y e a r 's  ow n ersh ip  and occupancy  was c o n s id e re d  s u f f i ­

c i e n t  tim e  f o r  th e  hom e-buying consumer to  have  form ed an  o p in io n  abou t 

th e  c o r r e c tn e s s  o f  th e  hom e-purchase  d e c is io n .
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The sam ple was d e f in e d  from  th e  l i s t i n g s  in  G u ffe y ’s  J o u r n a l .^ 

D uring  A ugust, 1977, G u f fe y 's  J o u rn a l  r e p o r te d  a  t o t a l  o f  1 ,996  deeds 

re c o rd e d  in  th e  th r e e  m ajo r c o u n t ie s  o f  th e  Oklahoma C ity  SMSA, Oklahoma 

C ounty, C lev e lan d  County, and C anad ian  C ounty. The Oklahoma C ity  SMSA 

a ls o  in c lu d e s  th e  c o u n tie s  o f  M cClain and P o ttaw ato m ie ; how ever, th e s e  

c o u n tie s  w ere n o t  in c lu d e d  i n  th e  sam ple .

Each l i s t i n g  in  G u f fe y 's  J o u rn a l  was e n te r e d  a t  random . The 

chosen  e n t r y ,  and each  f o u r th  e n t r y  t h e r e a f t e r ,  w ere re c o rd e d  f o r  th e  

sam ple. When th e  end o f  th e  l i s t i n g  was re a c h e d , r e c o rd in g s  w ere con­

t in u e d  a t  th e  f i r s t  o f  th e  l i s t i n g  u n t i l  th e  b e g in n in g  e n t r y  was re a c h e d .

In fo rm a tio n  from  th e  e n t r i e s  chosen  w ere re c o rd e d  on 3 x 4 index  

c a rd s .  In c lu d e d  w ere th e  nam e(s) o f  th e  g r a n t e e ( s ) ,  l e g a l  d e s c r i p t i o n ,  

and th e  amount o f  docum entary  stam ps p u rch a se d . The l e g a l  d e s c r ip t io n s  

w ere re c o rd e d  f o r  p o s s ib le  u se  in  s o r t i n g  th e  c a rd s  by a d d i t io n s  w ith in  

th e  c o u n ty , sh o u ld  i t  b e  n e c e s s a ry  i n  th e  p ro c e s s  o f  a n a ly z in g  th e  d a ta .  

The amount o f  docum entary  stam ps p u rch ased  was u sed  to  c a l c u l a t e  th e  

p u rch a se  p r i c e  o f  th e  home.

The m a il in g  a d d re s s e s  o f  th e  home b u y e rs  w ere o b ta in e d  from  th e  

m e tro p o li ta n  Oklahoma C ity  te le p h o n e  d i r e c to r y  is s u e d  in  A p r i l ,  1978.

The phone number was a ls o  re c o rd e d  f o r  fo llo w -u p  p u rp o s e s . Some o f  th e  

g r a n te e s  had u n l i s t e d  phone num bers. For th e  g r a n te e s  w ith  u n l i s t e d  

phone num bers, th e  p u b l ic  r e c o r d s  o f  th e  County A s s e s s o r 's  o f f i c e  were 

se a rc h e d  f o r  th e  m a ilin g  a d d re s s  o f  th e  home ow ner.

^G u f fe y 's  J o u rn a l  i s  a  b i-w e e k ly  new spaper d i r e c te d  tow ard  
th e  r e a l  e s t a t e  in d u s t r y  in  th e  Oklahoma C ity  SMSA and T u lsa  SMSA. 
Only th e  i s s u e s  f o r  th e  Oklahoma C ity  SMSA w ere  u sed  i n  d e f in in g  th e  
sam p les.
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The l e t t e r  shown in  E x h ib i t  1 and th e  q u e s t io n n a ir e  shown in  

E x h ib it  2 o f  Appendix A were s e n t  to  th e  g ra n te e s  chosen  f o r  th e  sam ple. 

A stam ped r e t u r n  en v e lo p e  was e n c lo s e d  f o r  th e  r e c i p i e n t 's  co n v e n ie n c e . 

P ro v id in g  th e  r e t u r n  en v e lo p e  and p ay in g  th e  p o s ta g e  w ere in te n d e d  to  

encourage  home owners to  co m p le te  and r e t u r n  th e  q u e s t io n n a i r e .  Four 

hundred n in e ty - th r e e  l e t t e r s  and q u e s t io n n a ir e s  w ere m a ile d .

Two weeks a f t e r  th e  l e t t e r  and q u e s t io n n a ir e  w ere m a ile d , a 

fo llo w -u p  c a rd  was s e n t  to  a l l  who had  n o t  re sp o n d ed . A copy o f  th e  

c a rd  i s  shown i n  E x h ib i t  3 o f  A ppendix A. Three hundred  s ix ty - tw o  

c a rd s  were m a ile d .

D esig n  o f  S tudy 

T h is s tu d y  was d e s ig n e d  t o  c o l l e c t  many r e le v a n t  f a c t s ,  group  

th e  d a ta ,  a n a ly z e  th e  d a ta  w here a p p r o p r ia t e ,  and r e p o r t  th e  f in d in g s .  

The d is c u s s io n  fo c u s e s  on p a ra m e tr ic  and n o n p a ra m e tr ic  s t a t i s t i c a l  

te c h n iq u e s .

M athem atica l T echn iques f o r  N onparam etric  S t a t i s t i c s  

The d a ta  r e l e v a n t  to  R e se a rc h  O b je c tiv e  I  and R esearch  O bjec­

t i v e  I I  were s u b je c te d  to  n o n p a ra m e tr ic  s t a t i s t i c s .

C h i-sq u a re  i s  p erhaps th e  m ost u s e f u l  o f  a l l  th e  n o n p a ra m etric  

s t a t i s t i c s .  The C h i-sq u a re  te c h n iq u e  i s  o f  th e  g o o d n e s s - o f - f i t  ty p e  in  

th a t  i t  may be u sed  to  t e s t  w h e th e r  a  s i g n i f i c a n t  d i f f e r e n c e  e x i s t s  

betw een an o b se rv ed  number o f  o b j e c t s  o r  re s p o n s e s  f a l l i n g  in  each  

c a te g o ry  and an  e x p ec ted  number o f  o b j e c t s  o r  r e s p o n s e s .^

^S idney  S ie g e l ,  N on p a ram e tric  S t a t i s t i c s  f o r  th e  B e h a v io ra l 
S c ien c e s  (New Y ork: M cGraw-Hill Book Company, 1 9 5 6 ), p . 43.
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The C h i-S q u a re  d i s t r i b u t i o n  i s  a  t h e o r e t i c a l  m odel b ased  upon 

th e  fo llo w in g  a s su m p tio n s :

1 . The sam ple in v o lv e d  i s  a random sam ple  drawn from  th e
p o p u la t io n  a b o u t w hich in f e r e n c e  i s  to  b e  made.

2 . O b se rv a tio n s  a r e  in d e p e n d e n t o f e a c h  o t h e r .

3 . O bserved f r e q u e n c ie s  w i l l  b e  d i s t r i b u t e d  n o rm a lly  abou t
e x p e c te d  f r e q u e n c ie s .^

The C h i-S q u a re  (x^) t e s t  may be  u sed  t o  d e te rm in e  th e  s i g n i f i ­

cance  o f  d i f f e r e n c e s  b e tw een  two in d e p e n d e n t g ro u p s  when th e  d a ta  

c o n s i s t  o f  f r e q u e n c ie s  in  d i s c r e t e  c a t e g o r i e s .  The g e n e ra l  fo rm u la  

f o r  c a l c u l a t i n g  C h i-S q u a re  i s :

>2(Oj -  » j ) '

3 " j

The C h i-S q u a re  T e s ts  o f  Independence  ( a l s o  known a s  C h i-S q u are  

T es t on F re q u e n c ie s  o f  Two C la s s e s )  w ere u sed  f o r  t e s t i n g  th e  h y p o th eses  

r e l a t i n g  to  R esea rch  O b je c t iv e  I .

The C h i-S q u a re  t e s t i n g  o f  b i v a r i a t e  f re q u e n c y  d i s t r i b u t i o n s  

r e q u i r e  th e  use o f  c o n tin g e n c y  t a b l e s .  A sam p le  c o n tin g e n c y  t a b l e  lo o k s  

som eth ing  l i k e  th e  f o l lo w in g :

I I I I I I T o ta ls

A a i 32 3 3 ^A

B b l l>2 b3 %

C Cl C2 C3 Nc

T o ta ls Ni N2 % N

iM inium , S t a t i s t i c a l  R ea so n in g , p p . 3 8 4 -8 5 .
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The d e g re e  o f  r e l a t i o n s h i p  betw een th e  c l a s s i f i c a t i o n s  in  th e  

c o n tin g e n c y  t a b l e s  c an  be  o b ta in e d  by c a l c u l a t i n g  a  C o e f f ic ie n t  o f  Con­

tin g e n c y  from  th e  C h i-S q u a re  v a lu e .  The fo rm u la  f o r  th e  C o e f f i c ie n t  o f  

C on tingency  i s :

C

+ N

Downie and H ea th  d i s c u s s  th e  c h a r a c t e r i s t i c s  o f th e  c o n tin g e n c y  

c o e f f i c i e n t ,  C, in  t h e i r  boo k , B a s ic  S t a t i s t i c a l  M ethods:

The c o n tin g e n c y  c o e f f i c i e n t ,  C, does  n o t  have 1 a s  an  u p p e r 
l i m i t ,  th e  u p p er l i m i t  b e in g  r e l a t e d  t o  th e  number o f  c a te g o r i e s .  
For a  t a b l e  made up o f  an  e q u a l  num ber o f  colum ns and row s, K by 
K, th e  u p p e r l i m i t  i s  \ X  (K -  1) /  K. T hus, f o r  a  3x3 t a b l e ,  
th e  u p p e r  l i m i t  i s  \J 2 /3  = .8 2 ,  f o r  a  4x4 t a b l e ,  \ /  3 /4  = .8 7 ,
and so  on . When th e  number o f  colum ns and row s d i f f e r ,  a s  in  
3x4, th e  u p p e r l i m i t  fo llo w s  t h a t  o f  th e  s m a l le r  num ber. ^

The c o n tin g e n c y  c o e f f i c i e n t ,  C, does have  a  few l i m i t a t i o n s .  

S ie g e l  d is c u s s e d  th e  a ssu m p tio n s  and l i m i t a t i o n s  o f  C in  th e  fo llo w in g  

m anner:

The w ide a p p l i c a b i l i t y  and r e l a t i v e l y  e a sy  com puta tion  o f  C 
may seem to  make i t  an  i d e a l  a l l - r o u n d  m easu re  o f a s s o c i a t i o n .
T h is  i s  n o t  th e  c a s e  b e c a u se  o f  s e v e r a l  l im i t a t i o n s  o r  d e f i c i e n c i e s  
o f  th e  s t a t i s t i c .  . . .  i t  c a n n o t a t t a i n  u n i ty .  . . . Two con­
t in g e n c y  c o e f f i c i e n t s  a r e  n o t com parab le  u n le s s  they  a r e  y ie ld e d  
by c o n tin g e n c y  t a b l e s  o f  th e  same s i z e .  . . . th e  d a ta  m ust be 
am enable to  th e  c o m p u ta tio n  o f  • • C i s  n o t  d i r e c t l y  com parab le  
to  any  o th e r  m easu re  o f  c o r r e l a t i o n ,  . . .  In  s p i t e  o f  th e s e  
l i m i t a t i o n s ,  th e  c o n tin g e n c y  c o e f f i c i e n t  i s  an  ex trem ely  u s e f u l  
m easu re  o f  a s s o c i a t i o n  b e c a u se  o f  i t s  w ide a p p l i c a b i l i t y .  The 
c o n tin g e n c y  c o e f f i c i e n t  makes no a ssu m p tio n s  about th e  sh ap e  o f  
th e  p o p u la t io n  o f  s c o r e s ,  i t  does  n o t  r e q u i r e  u n d e rly in g  con­
t i n u i t y  i n  th e  v a r i a b l e s  u n d e r  a n a ly s i s ,  . . . B ecause o f  t h i s  
freedom  from  a ssu m p tio n s  and r e q u ir e m e n ts ,  C may o f te n  be  u sed  
to  i n d ic a te  th e  d e g re e  o f  r e l a t i o n  betw een  two s e ts  o f  s c o re s  
to  w hich  none o f  th e  o th e r  m easu res  o f  a s s o c ia t io n  w hich we have

^N. M. Downie and R. W. H e a th , B a s ic  S t a t i s t i c a l  M ethods 
(4 th  e d . ;  New York: H a rp e r and Row P u b l i s h e r s ,  I n c . ,  1 9 7 4 ), p .  203.
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p re s e n te d  i s  a p p l i c a b l e .  . . . Because o f  i t s  n a tu r e  and i t s  
l i m i t a t i o n s ,  we sh o u ld  n o t  e x p e c t th e  c o n tin g e n c y  c o e f f i c i e n t  to  
be  v e ry  p o w e rfu l in  d e te c t in g  a  r e l a t i o n  i n  th e  p o p u la t io n . How­
e v e r ,  i t s  e a s e  o f  c o m p u ta tio n  and i t s  co m p le te  freedom  from 
r e s t r i c t i v e  a ssu m p tio n s  recommend i t s  u se  w here o th e r  m easu res 
o f  c o r r e l a t i o n  may b e  i n a p p l i c a b l e .  B ecause C i s  a  fu n c t io n  o f  
X^, i t s  l i m i t i n g  power d i s t r i b u t i o n ,  l i k e  t h a t  o f  x^» te n d s  to  
1 a s  W becom es l a r g e  (C ochran , 1 9 5 2 ) .^

The s t r e n g th  o f  r e l a t i o n s h i p  o r  a s s o c i a t i o n  betw een th e  c l a s s i ­

f i c a t i o n s  i n  t h e  c o n tin g e n c y  t a b l e s  can  be o b ta in e d  by c a lc u la t in g  a 

C o r r e la t io n  o f  A t t r i b u t e s .  The fo rm u la  fo r  c a lc u l a t i n g  th e  C o r r e la t io n  

o f  A t t r i b u t e s  i s :

r  =

N(k -  1)

w here r  i s  th e  c o r r e l a t i o n  c o e f f i c i e n t  betw een a t t r i b u t e s  and c l a s s i ­

f i c a t i o n s ,  l y in g  be tw een  0 and 1 . N i s  th e  number o f  o b s e r v a t io n s ,  and 

K i s  th e  number o f  rows and co lum ns. The l a r g e r  th e  v a lu e  o f  r ,  th e  

s t r o n g e r  th e  d e g re e  o f  a s s o c i a t i o n  o r  c o r r e l a t i o n .

B oth  a  C o r r e la t io n  o f  A t t r i b u t e s  and a  C on tingency  C o e f f ic ie n t  

w ere c a lc u la t e d  f o r  th e  d a ta  r e l a t i n g  to  R esea rch  O b je c tiv e  I I .

M a th e m a tic a l T echn iques  f o r  P a ra m e tr ic  S t a t i s t i c s  

The d a ta  r e l e v a n t  to  R e se a rc h  O b je c tiv e  I I I  w ere s u b je c te d  to  

b o th  a  M u lt ip le  D is c r im in a n t  A n a ly s is  (MDA) and  a  F a c to r  A n a ly s is  (FA).

M u lt ip le  D is c r im in a n t  A n a ly s is

D is c r im in a n t  a n a ly s i s  i s  an  a p p r o p r ia te  s t a t i s t i c a l  te c h n iq u e  

f o r  t e s t i n g  th e  h y p o th e s is  t h a t  th e  group m eans o f  th e  g ro u p s a r e  e q u a l.

^ S ie g e l ,  N o n p a ram e tric  S t a t i s t i c s , p p . 200-01 .
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The use  o f  MDA i s  p a r t i c u l a r l y  a p p ro p r ia te  when th e  dependen t v a r i a b le  

i s  c a te g o r i c a l  (nom inal o r  n o n m etric )  and th e  in d ep e n d e n t v a r i a b le s  a r e  

m e t r i c .1

H a ir ,  A nderson , Tatham , and G rablow sky g iv e  th e  m a th e m a tic a l 

e q u a tio n  f o r  MDA in  t h e i r  book . M u l t iv a r ia te  D ata  A n a ly s is ;

D is c r im in a n t a n a ly s i s  in v o lv e s  d e r iv in g  th e  l i n e a r  co m b in a tio n  
o f  th e  two (o r  m ore) in d ep en d en t v a r i a b le s  t h a t  w i l l  d i s c r im in a te  
b e s t  betw een th e  a p r i o r i  d e fin e d  g ro u p s . T h is  i s  ac h ie v e d  by  
th e  s t a t i s t i c a l  d e c i s io n  r u le  o f m axim izing  th e  be tw een-g roup  
v a r ia n c e  r e l a t i v e  t o  th e  w ith in -g ro u p  v a r ia n c e — t h i s  r e l a t i o n s h ip  
i s  e x p re s s e d  a s  t h e  r a t i o  o f th e  betw een -g roup  to  w ith in -g ro u p  
v a r ia n c e .  The l i n e a r  c o m b in a tio n s  f o r  a  d i s c r im in a n t  a n a ly s i s  
a re  d e r iv e d  from  a n  e q u a tio n  w hich  ta k e s  th e  fo llo w in g  form :

Z = + W2 X2  +  W3 X3  + . . . +  W^Xa
w here
Z = th e  d is c r im in a n t  s c o re
W = th e  d i s c r im in a n t  w e ig h ts
X = th e  in d ep e n d e n t v a r ia b le s ^

The a ssu m p tio n s  o f  M u lt ip le  D is c r im in a te  A n a ly s is  a r e :

1 . M u l t iv a r ia t e  n o rm a lity  o f  th e  d i s t r i b u t i o n s .
2 . Unknown ( b u t  e q u a l)  d i s p e r s io n  and c o v a r ia n c e  s t r u c t u r e s  

f o r  th e  g ro u p s .
3 . When c l a s s i f i c a t i o n  a c c u r a c ie s  a re  d e te rm in e d , we m ust 

a l s o  assum e (a ) equa l c o s ts  o f  m i s c l a s s i f i c a t i o n ,  e q u a l 
a  p r i o r i  g roup  p r o b a b i l i t i e s ,  and known d is p e r s io n  and 
c o v a r ia t io n  s t r u c t u r e s . 3

The o b je c t iv e s  o f  M u lt ip le  D is c r im in a te  A n a ly s is  a r e :

1 . D e te rm in ing  i f  s t a t i s t i c a l l y  s i g n i f i c a n t  d i f f e r e n c e s  e x i s t  
betw een th e  a v e ra g e  s c o re  p r o f i l e s  o f  th e  two (o r  m ore)
a  p r i o r i  d e f in e d  g ro u p s.

2 . E s ta b l i s h in g  p ro c e d u re s  f o r  c l a s s i f y i n g  s t a t i s t i c a l  u n i t s  
( in d iv id u a l s  o r  o b je c ts )  in to  g roups on th e  b a s i s  o f  t h e i r  
s c o re s  on s e v e r a l  v a r i a b le s .

3 . D eterm in ing  w hich o f th e  in d ep e n d e n t v a r i a b le s  a c c o u n t m ost 
f o r  th e  d i f f e r e n c e s  i n  th e  av e ra g e  s c o re  p r o f i l e s  o f th e  
two o r  more g ro u p s .4

3-Jo sep h  F . H a i r ,  J r . ,  Rolph E . A nderson , R onald L . Tatham , and 
B e rn ie  J .  G rablow sky, M u l t i v a r i a t e  D ata A n a ly s is  w ith  R eadings (T u ls a , 
O k la .:  The P e tro leu m  P u b lis h in g  Company, 19 7 9 ), p .  85 .

^Ibid., p. 85. 3lbid., pp. 86-87. 4%bid., p. 90.
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The u s e f u ln e s s  o f  th e  c l a s s i f i c a t i o n  m a tr ix  p ro c e d u re  f o r  MDA 

can be r e l a t e d  to  th e  c o n c e p t o f  an r 2 in  r e g r e s s io n  a n a ly s i s .  W ith 

MDA, th e  h i t - r a t i o  (p e rc e n ta g e  c o r r e c t ly  c l a s s i f i e d )  in  ana logous to  

r e g r e s s i o n 's  R^. W hile r2 in d ic a te s  how much v a r ia n c e  th e  r e g r e s s io n  

e q u a tio n  e x p la in s ,  th e  h i t - r a t i o  r e v e a ls  how w e ll  th e  d is c r im in a n t  fu n c ­

t i o n  c l a s s i f i e d  t h e  s t a t i s t i c a l  u n i t s .  The C h i-S quare  t e s t  o f 

s ig n i f ic a n c e  in  d i s c r im in a n t  a n a ly s i s  i s  a n a lo g o u s  to  th e  F -T e s t f o r  

s t a t i s t i c a l  s ig n i f i c a n c e  o f  th e  R ^ .l

I f  th e  s t a t i s t i c a l  t e s t  i n d ic a te s  t h a t  th e  MDA f u n c t io n  d i s c r im i­

n a te s  s i g n i f i c a n t l y ,  c l a s s i f i c a t i o n  m a tr ic e s  may be  d ev e lo p ed  to  p ro v id e  

a  more a c c u r a te  a s se s sm e n t o f  th e  d is c r im in a t in g  power o f  th e  fu n c t io n .

A c u t t in g  sc o re  m ust be d e te rm in ed  b e fo re  a c l a s s i f i c a t i o n  m a tr ix  can  be 

c o n s tr u c te d .  The c u t t i n g  s c o re  i s  th e  c r i t e r i o n  a g a in s t  w hich th e  in d i ­

v i d u a l 's  d i s c r im in a te  s c o re  i s  judged  to  d e te rm in e  in to  w hich group th e  

in d iv id u a l  sh o u ld  be  c l a s s i f i e d .

The optimum c u t t i n g  sc o re  i s  a ls o  r e f e r r e d  to  a s  a  c r i t i c a l  Z 

v a lu e .  For g ro u p s  o f  e q u a l  s i z e ,  th e  o p tim a l c u t t in g  s c o re  w i l l  be h a l f ­

way betw een th e  two g roup  c e n t r o id s .  The c u t t i n g  sc o re  i s  th e r e fo r e  

d e f in e d  a s :

ZcE
2

w here Zq£ = c r i t i c a l  c u t t in g  sc o re  v a lu e  f o r  eq u a l g roup  s iz e s

= c e n t r o id  f o r  group A

Zg = c e n t r o id  f o r  group B

For g ro u p s o f  u n e q u a l s i z e ,  a w eigh ted  a v e ra g e  o f  th e  g roup  c e n tr o id s  w i l l

p ro v id e  an  o p tim a l c u t t i n g  s c o re ,  c a lc u la te d  a s  fo llo w s :

llbid., pp. 97-98. ^Ibid.
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Zca -  **B̂ A + %

"A +  %

where

Zgy = c r i t i c a l  c u t t in g  sc o re  v a lu e  f o r  u n eq u a l g roup  s i z e s

* number in  group A 

Ng = number in  group B

= c e n t r o id  f o r  group A 

Z-g = c e n t r o id  f o r  group B

Both fo rm u las  assume t h a t  th e  d i s t r i b u t i o n s  a r e  n o rm a lly  d i s t r i b u t e d  and

th a t  th e  g roup  d i s p e r s io n  s t r u c tu r e s  a re  known.^

The c o s t s  o f  m i s c l a s s i f i c a t i o n  a r e  a n o th e r  c o n s id e r a t io n  o f

d e te rm in in g  th e  o p tim a l c u t t in g  s c o r e .  When th e  c o s t s  o f m is c la s s i f y in g

an  in d iv id u a l  a re  a p p ro x im a te ly  e q u a l ,  th e n  th e  o p tim a l c u t t in g  s c o re

w i l l  be th e  one w hich w i l l  m i s c l a s s i f  y th e  fe w e s t number in  a l l  g ro u p s .

I f  th e  m i s c l a s s i f i c a t i o n  c o s ts  a r e  u n e q u a l, th e n  th e  optimum c u t t i n g

sc o re  w i l l  be  th e  one w hich m in im izes  th e  c o s t s  o f  m i s c l a s s i f i c a t i o n .^

The l e v e l  s ig n i f ic a n c e  f o r  th e  c l a s s i f i c a t i o n  a c c u ra c y  may be

d e te rm in ed  by  a t - t e s t .  The fo rm u la  f o r  a  two g roup  a n a ly s i s  (e q u a l

sam ple s iz e )  i s :

t  -  P

.5 (1  -  .5 )  
N

where

p =* p r o p o r t io n  c o r r e c t l y  c l a s s i f i e d

N = sample s iz e

The fo rm ula  can  be a d a p te d  f o r  u se  w ith  m ore g ro u p s  and unequal sam ple

s i z e s . 3

libid. ^Ibid., p. 98. ^Ibid., p. 101.
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F a c to r  A n a ly s is

" F a c to r  a n a ly s i s  i s  a  method f o r  d e te rm in in g  th e  number and 

n a tu r e  o f  th e  u n d e r ly in g  v a r i a b l e s  among l a r g e  num bers o f  m e a su re s .

In  e f f e c t ,  f a c t o r  a n a ly s i s  h e lp s  d e te rm in e  w hat t e s t s  o r  m easu res can 

be added and s tu d ie d  to g e th e r  r a t h e r  th a n  s e p a r a t e l y .  A f a c t o r  i s  a 

h y p o th e t ic a l  e n t i t y  t h a t  i s  assum ed to u n d e r l i e  t e s t s  and t e s t  p e r f o r ­

m ance.^  F a c to r  a n a ly s i s  can  a l s o  be  th o u g h t o f a s  a  d e v ic e  f o r  o rd e r in g  

and s im p l i f y in g  c o r r e l a t i o n s  betw een  r e l a t e d  v a r i a b l e s .  I n  h i s  book 

on The E s s e n t i a l s  o f  F a c to r  A n a ly s is , D enn is  C h ild  s t a t e d :

The p r im a ry  aim  o f  f a c t o r  a n a ly s i s  i s  th e  d is c o v e ry  o f  th e s e  
common f a c t o r s .  The te c h n iq u e s  f o r  e x t r a c t i n g  th e  f a c t o r s  
g e n e r a l ly  end eav o u r to  ta k e  o u t as much common v a r ia n c e  a s  
p o s s ib le  i n  th e  f i r s t  f a c t o r .  Subsequen t f a c t o r s  a r e ,  in  t u r n ,  
in te n d e d  to  a c c o u n t f o r  th e  maximum amount o f  th e  rem a in in g  
common v a r ia n c e  u n t i l ,  h o p e fu l ly ,  no common v a r ia n c e  re m a in s .

The e q u a t io n  t h a t  e x p re s s e s  so u rc e s  o f  v a r ia n c e  in  a  m easure 

(o r  t e s t )  can  be w r i t t e n  a s :

V t = V^o +  +  V3

w here

= t o t a l  v a r i a n c e  o f  a  m easure 

VgQ = common f a c t o r  v a r ia n c e  

Vgp = s p e c i f i c  v a r i a n c e

Ve = e r r o r  v a r ia n c e ^

Common f a c t o r s ,  o r  g e n e ra l  f a c t o r s ,  in c lu d e  s i g n i f i c a n t  lo a d in g s  

from  m ost i f  n o t  a l l  th e  v a r i a b l e s  in  th e  a n a l y s i s .  A s p e c i f i c  f a c t o r

iF re d  N. K e r l in g e r ,  F o u n d a tio n s  o f  B e h a v io ra l  R esea rch  (New Y ork: 
H o lt ,  R in e h a r t  and W in s to n , I n c . ,  1 9 6 4 ), p . 650 .

Z ib id .

^D ennis C h i ld ,  The E s s e n t i a l s  o f  F a c to r  A n a ly s is  (New York:
H o l t ,  R in e h a r t  and W in sto n , I n c . ,  1976 ), p .  33 .

^ K e r l in g e r ,  B e h a v io ra l  R esea rch , p .  655.



70

c o n ta in s  o n ly  one s i g n i f i c a n t  lo a d in g  f o r  a  p a r t i c u l a r  v a r i a b l e .  An 

e r r o r  f a c t o r  i s  th e  e r r o r  v a r i a n c e ,  o r  u n r e l i a b i l i t y ,  o f  th e  im p erfec ­

t i o n s  o f  m easu rem en t. " . . .  f a c t o r  a n a ly s i s  does n o t d is c r im in a te  

be tw een  s p e c i f i c  and  e r r o r  v a r i a n c e ,  . . .

The a s su m p tio n s  o f F a c to r  A n a ly s is  a r e :

1- The t o t a l  v a r ia n c e  o f  a  t e s t  may be  re g a rd e d  a s  th e  sum o f 
t h r e e  k in d s  o f component v a r i a n c e s :  (a )  t h a t  c o n tr ib u te d
b y  one o r  more common f a c t o r s ,  common b e c a u se  th e y  ap p ear 
i n  m ore th a n  one t e s t ;  (b) t h a t  u n iq u e  to  th e  t e s t  i t s e l f  
and  to  i t s  e q u iv a le n t  fo rm s; and (c )  e r r o r  v a r ia n c e .^

2 . The c o r r e l a t i o n  be tw een  two e x p e r im e n ta l  v a r i a b le s  (such  a s  
t e s t s  and  c r i t e r i a )  i s  eq u a l t o  th e  sum o f  th e  c ro s s  
p r o d u c ts  o f  t h e i r  com m on-facto r l o a d i n g s .3

In  e q u a t io n  fo rm , a ssu m p tio n  1 may be s t a t e d  a s :

= s^2 + Sjj2 + . . . + S q 2  + S g 2  + 5 2̂

w here

= t o t a l  v a r ia n c e  o f  a  t e s t

Sg2, 5^2, . .S g2  = v a r ia n c e s  i n  common f a c t o r s  A, B, . . . , Q 

Sg2 = v a r ia n c e  s p e c i f i c  to  th e  t e s t

Sg2 = e r r o r  v a r ia n c e ^

I n  e q u a t io n  fo rm , a ssu m p tio n  2 may be s t a t e d  a s  :

= ajax + bjb% + . . . qjq^

w here

a j  and a ^  = lo a d in g s  o f  f a c t o r  A in  c r i t e r i o n  J  and t e s t  X,

b j  and  bx  = lo a d in g s  o f  f a c t o r  B in  c r i t e r i o n  J  and t e s t  X,

e t c . 5

The o b j e c t iv e s  o f  F a c to r  A n a ly s is  a r e :

1C h i ld ,  F a c to r  A n a ly s is , p . 3 4 .

2 j .  P . G u i l fo r d  and B enjam in F r u c h te r ,  Fundam ental S t a t i s t i c s  in  
P sy ch o lo g y  and  E d u c a tio n  ( 6 th  e d . ;  New Y ork: M cG raw -H ill, I n c . ,  1 9 7 8 ),
p .  439 .

3lbid., p. 442. ^Ibid., pp. 439-40. p. 442.



71

1 . I d e n t i f i c a t i o n  o f  th e  u n d e r ly in g  s t r u c tu r e  o f th e  i n t e r ­
r e l a t i o n s h i p s  e x p re s s e d  in  a  c o r r e l a t i o n a l  m a tr ix .  The 
F a c to r  A n a ly s is  p ro c e d u re  e s t im a te s  th e  minimum number o f  
s e p a r a te  v a r i a b l e s  o r  f a c to r s  n e c e s sa ry  to  p ro v id e  th e  
in fo rm a tio n  c o n ta in e d  in  a c o r r e l a t i o n a l  m a tr ix .^

2 . D e te rm in a tio n  o f  w hich  and how many v a r i a b le s  e x p la in  th e  
u n d e r ly in g  s t r u c t u r e  o f  th e  i n t e r r e l a t i o n s h i p s .%

Fox d is c u s s e s  th e  u se  o f  F a c to r  A n a ly s is  in  h i s  book. The R esearch  

P ro c e ss  in  E d u c a tio n , i n  th e  fo llo w in g  s ta te m e n t:

F a c to r  a n a ly s i s  t y p i c a l l y  in v o lv e s  a f i v e - s t e p  p ro c e s s ,  in  
which th e  m id d le  two s t e p s  in v o lv e  complex co m p u ta tio n  a lm o st 
alw ays done by  c o m p u te r, . . . The f i r s t  s ta g e  i s  to  i d e n t i f y  th e  
v a r i a b le s  t o  b e  s t u d i e d ,  . . . The second s te p  i s  to  d eve lop  th e  
c o r r e l a t i o n a l  m a tr ix  e x p re s s in g  th e  c o r r e la t io n  betw een  each  p a i r  
o f  v a r i a b l e s ,  . . . The t h i r d  s te p  i s  to  p u t t h i s  m a tr ix  th ro u g h  
th e  f i r s t  c o m p u ta tio n a l  p ro c e s s  o f  f a c t o r  a n a ly s i s  which p ro d u ce s  
what i s  c a l l e d  an  u n r o ta te d  m a tr ix  o f  p r in c ip a l  com ponents, from  
which th e  minimum num ber o f  s e p a r a te  f a c to r s  r e q u i r e d  to  a c c o u n t 
f o r  th e  d a ta  can  b e  i d e n t i f i e d .  . . . The f o u r th  s te p  in  f a c t o r  
a n a ly s i s ,  a  s te p  r e f e r r e d  to  a s  r o t a t i o n , p ro d u c in g  th e  r o ta t e d  
m a tr ix  . . . The c o n te n t s  o f  t h i s  second m a tr ix  c o n s i s t  o f  w hat 
a r e  c a l l e d  th e  f a c t o r  l o a d i n g s . . . . The f i f t h  and f i n a l  s te p
in  f a c t o r  a n a ly s i s  i s  f o r  th e  r e s e a rc h e r  to  name o r  l a b e l  th e  
f a c to r  w hich i s  o p e r a t in g  in  th e  s i t u a t i o n .  . . .3

Both th e  M u lt ip le  D is c r im in a n t  A n a ly s is  and th e  F a c to r  A n a ly s is  

used  i n  t h i s  s tu d y  w ere ta k e n  from  th e  S t a t i s t i c a l  A n a ly s is  System  (SAS) 

Package. Both p rogram s w ere  ru n  on a  370-158 IBM Computer a t  th e  

U n iv e rs i ty  o f Oklahoma.

Summary

T h is  c h a p te r  h a s  p r e s e n te d  th e  te rm s , m ethods o f  d a ta  c o l l e c t i o n ,  

and th e  d e s ig n  o f  th e  s tu d y .  A d e s c r ip t i o n  o f  th e  s t a t i s t i c a l  p ro c e d u re s  

u sed  f o r  t e s t i n g  th e  h y p o th e s e s  h a s  a ls o  been p r e s e n te d .

^David J ,  Fox, The R e sea rch  P ro c e ss  in  E d u c a tio n  (New Y ork: 
H o lt , R in e h a rt and  W in sto n , I n c . ,  1969), p . 216.

^Ibid., pp. 216-17.
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The d e f i n i t i o n s  o f  term s w ere p re p a re d  f o r  u se  in  t h i s  s tu d y .

The term s a r e  u n iq u e  to  t h i s  s tu d y , and may n o t  a g re e  w i th  th e  d e f i n i t i o n  

found in  m ost d i c t i o n a r i e s .

The d a ta  c o l l e c t i o n  s e c t io n  d e s c r ib e s  th e  d e f in in g  o f a sam ple 

f o r  t h i s  s tu d y .  The sam ple was d e fin e d  from th e  hom e-buying consum ers 

whose deeds w ere re c o rd e d  d u r in g  th e  month o f  A u g u st, 1977 , in  th e  

c o u n tie s  o f  Oklahoma, C le v e la n d , and C anad ian , in  th e  s t a t e  o f  Oklahoma. 

A ugust i s  c o n s id e re d  to  be  a ty p ic a l  month f o r  hom e-buying by th o se  in  

th e  h o u sin g  in d u s t r y .  The sam ple was d e f in e d  from  G u f fe y 's  J o u rn a l .  A ll 

hom e-buying consum ers in c lu d e d  in  th e  sam ple had owned t h e i r  home more 

th a n  one y e a r  a t  th e  tim e o f  th e  s tu d y .

The d e s ig n  o f  th e  s tu d y  in c lu d ed  b o th  n o n p a ra m e tr ic  s t a t i s t i c s  

and p a ra m e tr ic  s t a t i s t i c s .  The n o n p a ra m etr ic  s t a t i s t i c s  u sed  in  t h i s  

s tu d y  w ere th e  C h i-S q u a re  T e s ts  o f  Independence ( a l s o  known a s  C h i- 

Square  T e s t  on F re q u e n c ie s  o f  Two C la sse s )  and th e  C h i-S quare  T e s ts  f o r  

C o r r e la t io n .  B oth  a  C o r r e la t io n  o f  A t t r i b u te s  and a  C ontingency  

C o e f f ic ie n t  w ere  c a lc u la t e d  f o r  th e  d a ta  s u b je c te d  to  th e  C hi-Square  

T e s ts  f o r  C o r r e l a t i o n .

The d a ta  r e l e v a n t  to  R esearch  O b je c tiv e  I  w ere su b m itte d  to  th e  

C h i-S quare  T e s ts  o f  Independence . The d a ta  r e l e v a n t  to  R esearch  O bjec­

t i v e  I I  w ere s u b m it te d  to  th e  C hi-Square T e s ts  f o r  C o r r e la t io n .

The p a ra m e tr ic  s t a t i s t i c s  used i n  t h i s  s tu d y  w ere a  M u ltip le  

D is c r im in a n t A n a ly s is  and a  F a c to r  A n a ly s is . The d a ta  r e l e v a n t  to  

R esearch  O b je c tiv e  I I I  w ere su b m itted  to  b o th  a  MDA and a  FA.



CHAPTER IV 

RESULTS OF STUDY 

I n tr o d u c tio n

The d a ta  o f  t h i s  r e s e a rc h  s tu d y  a r e  th e  s u rv e y  re s p o n s e s  

(com pleted  q u e s t io n n a ir e s )  r e c a p i tu l a t e d  i n  A ppendix B. The d a ta  w ere 

s tu d ie d  and a n a ly z e d  to  d e te rm in e  th e  knowledge g a in e d  by home b u y e rs  

d u r in g  and a f t e r  t h e i r  hom e-buying e x p e r ie n c e  t h a t  c o u ld  have  been  

b e n e f i c i a l  to  them  as  p re p u rc h a se  know ledge.

In  o rd e r  t o  g iv e  th e  b e s t  p r e s e n ta t io n  o f  th e  f in d in g s  r e s u l t i n g  

from an  a n a ly s i s  and i n t e r p r e t a t i o n  o f  th e  in fo rm a t io n  c o n ta in e d  in  th e  

su rv e y  re s p o n s e s , t h i s  c h a p te r  i s  d iv id e d  i n to  th e  fo llo w in g  seven  

m ajor s e c t io n s :

1 .  Dem ographic in fo rm a tio n  ab o u t th e  142 su rv e y  re s p o n d e n ts .

2 . P re p u rc h a se  knowledge o f  th e  su rv e y  re s p o n d e n ts .

3 . P u rch ase  e x p e r ie n c e  knowledge g a in e d .

4 . P o s tp u rc h a se  know ledge g a in e d .

5 . S t a t i s t i c a l  a n a ly s e s  r e l a t i n g  to  R e se a rc h  O b je c tiv e  I .

6 . S t a t i s t i c a l  a n a ly s e s  r e l a t i n g  to  R e se a rc h  O b je c tiv e  I I .

7 . S t a t i s t i c a l  a n a ly s e s  r e l a t i n g  to  R e se a rc h  O b je c tiv e  I I I .

One hundred  fo r ty - tw o  u s a b le  com pleted  q u e s t io n n a i r e s  were

r e tu r n e d .  The com pleted  q u e s t io n n a ir e s  c o n s t i t u t e  th e  sam ple used  in  

t h i s  s tu d y .  The sam ple o f  142 i s  7.11% o f  th e  p o p u la t io n  o f  1 ,9 9 6 .
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S e l l t i z ,  W rightsm an, and Cook d is c u s s  th e  im p o rtan ce  o f t h e  sam ple s iz e

in  t h e i r  book. R e s e a rc h  M ethods i n  S o c ia l  R e l a t i o n s :

Much w ork h a s  been  done on th e  p rob lem  of d e s ig n in g  sam ples 
in  su c h  a  way t h a t  th e y  y i e l d  a c c u ra te  in fo rm a t io n  w ith  a  minimum 
amount o f  r e s e a r c h  e f f o r t .  . . . Row ntree (1 9 4 1 ), in  h i s  c l a s s i c  
s tu d y  o f  p o v e r ty  i n  Y ork, E ngland , i n v e s t ig a t e d  e v e ry  w o rk in g - 
c l a s s  h o u se h o ld . To c h e c k  th e  a c c u ra c y  o f sam p ling  m eth o d s , he 
s e l e c t e d ,  a c c o rd in g  to  a  s y s te m a tic  p ro c e d u re , e v e ry  t e n t h  i n t e r ­
v iew  s c h e d u le  and com pared th e  r e s u l t s  o b ta in e d  th e r e b y  w ith  
th o s e  o b ta in e d  from  a l l  th e  c a s e s .  S im ila r  c a l c u l a t i o n s  w ere 
b ased  on sam p les  o f  one i n  tw e n ty , one in  t h i r t y ,  one i n  f o r t y ,  
and one in  f i f t y .  . . .  I t  i s  a p p a re n t t h a t  th e  v a r io u s  sam p les, 
r e g a r d le s s  o f  t h e i r  s i z e ,  gave r e s u l t s  f a i r l y  c lo s e  t o  th o se  
found f o r  a l l  t h e  h o u se h o ld s  in  e a c h  incom e c l a s s .  . . . For no 
income group does  th e  f i g u r e  shown by  th e  sam ple b ased  on one 
fa m ily  i n  f i f t y  d i f f e r  by more th a n  2 p e rc e n ta g e  p o in ts  from  t h a t  
shown by th e  co m p le te  s u rv e y . . . . ^

Dem ographic In fo rm a tio n  

The p e r s o n a l  d a ta  p re s e n te d  in  t h i s  s e c t io n  w ere se c u re d  from 

th e  com ple ted  q u e s t io n n a i r e  r e tu r n s  o f  th e  su rv e y  r e s p o n d e n ts .

Age and M a r i ta l  S ta tu s  

The mean ag e  o f  th e  su rv e y  re s p o n d e n ts  was 38 .3 9  y e a r s ,  ra n g in g  

from 21 to  69. The m edian ag e  was 3 5 , and th e r e  w ere  f i v e  modes (8 e a c h ) ,  

28 , 30, 32 , 34 and 3 9 . Of th e  142 su rv e y  r e s p o n d e n ts ,  128 w ere m ar­

r i e d ,  sev en  w ere d iv o rc e d , s i x  were s in g l e ,  and one was widowed. D e ta i l s  

a r e  shown in  T ab le  1 .

E d u c a tio n a l A tta in m e n t 

The m a jo r i ty  (71%) o f  th e  su rv e y  re s p o n d e n ts  had a t  l e a s t  one 

c o l le g e  d e g re e . F o r ty - th r e e  o f  th e  142 re sp o n d e n ts  had a t  l e a s t  some

^ C la ir e  S e l l t i z ,  Law rence S. W rightsm an, and S tu a r t  W. Cook, 
R esearch  M ethods in  S o c ia l  R e la t io n s  (3 rd  e d . ;  New Y ork: H o lt ,
R in e h a r t  and W in sto n , 1 9 7 6 ), p . 106.
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TABLE 1 

AGE AND MARITAL STATUS

Age S in g le
Survey  R esponden ts 

M arried  D ivorced Widowed T o ta l

61 + 5 5
56-60 6 6
51-55 10 2 12
46-50 10 10
41-45 14 2 1 17
36-40 1 20 21
31-35 1 30 2 33
26-30 1 25 1 27
25 + 3 8

----- —
11

6 128 7 1 142

g ra d u a te  work and 59 had a  b a c h e l o r 's  d e g re e . E lev en  o f  t h e  re s p o n d e n ts  

had o n ly  a  h ig h  sc h o o l e d u c a t io n .  Three o f  th e  re s p o n d e n ts  had  l e s s  

th a n  a  h ig h  sc h o o l e d u c a t io n . W hile a d e t a i l e d  r e p o r t  o f  t h e  e d u c a t io n a l  

program s fo llo w e d  by th e  su rv e y  re s p o n d e n ts  was n o t  o b ta in e d ,  i t  c an  be 

assum ed t h a t  th o s e  102 re s p o n d e n ts  w ith  a t  l e a s t  one c o l l e g e  d e g re e  had 

had a  minimum o f  s ix  c o l le g e  c r e d i t  h o u rs  o f  Econom ics. Many o f  them 

v o lu n te e re d  th e  in fo rm a t io n  t h a t  th e y  had had  a  c o u rs e  in  R e a l E s t a t e ,  

a l s o .  Those w ith  d e g re e s  in  B u s in e ss  would have had a  minimum o f  one 

c o u rs e  i n  M a rk e tin g . D e ta i l s  o f  th e  e d u c a t io n a l  c h a r a c t e r i s t i c s  a r e  

shown in  T ab le  2 .

Income and Employment 

The a v e ra g e  incom e o f  th e  su rv ey  re s p o n d e n ts  was $ 3 4 ,0 8 5 .7 2 , 

w h ile  th e  m edian and mode w ere b o th  $30 ,0 0 0 , and th e  incom es ran g e d  

from  $3 ,600  (S o c ia l  S e c u r i ty  incom e) to  $100 ,0 0 0 . A m a jo r i t y  o f  th e
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TABLE 2 

FORMAL EDUCATION

Y ears Survey R espondents

2 1 4
2 0 7
19 9
18 8

17 15
16 59
15 6

14 14
13 6

1 2 1 1

1 1 + 3

142

s u rv e y  re s p o n d e n ts  r e p r e s e n te d  f a m i l i e s  w ith  o n ly  one incom e. E ig h ty  

o f  th e  re sp o n d e n ts  r e p o r te d  on ly  one income p e r  f a m ily , f i f t y - f o u r  r e ­

p o r te d  two incom es p e r  f a m ily ,  two r e p o r te d  th r e e  incom es p e r  f a m ily , 

and s ix  r e p o r te d  no e a rn e d  income ( fo u r  o f th e  s i x  w ere s tu d e n ts  and 

th e  o th e r  two w ere  r e t i r e e s ) . D e ta i l s  o f  th e  income and employment 

c h a r a c t e r i s t i c s  a r e  shown i n  T able 3 .

H ousing C osts

The mean h o u s in g  c o s t  f o r  th e  su rv e y  re s p o n d e n ts  was $ 6 ,8 9 3 .1 4 . 

The m edian and mode h o u s in g  c o s ts  w ere b o th  $ 6 ,0 0 0 .

As a  p e rc e n ta g e  o f  th e  f a m ily  incom e, th e  h o u s in g  c o s ts  consumed 

from  14% to  42% o f  th e  fa m ily  incom e. The a v e ra g e  h o u s in g  c o s t was 21% 

o f  th e  fam ily  incom e, w h ile  th e  m edian and mode w ere b o th  20%. The 

r a t i o s  o f  h o u s in g  c o s t s  to  income a r e  shown i n  T ab le  4 .
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TABLE 3

INCOME AND NUMBER OF FAMILY MEMBERS EMPLOYED

Survey R esponden ts 
Income 0 1 2  3 T o ta l

$90 ,001  to  $100 ,000 1 1

$80,001 to  $90 ,000 1 1

$70 ,001  to  $80 ,000 3 3
$60,001 to  $70 ,000 3 2 5
$50,001 to  $60 ,000 2 1 3
$40,001 to  $5 0 ,0 0 0 1 9 6 16
$30 ,001  to  $40 ,000 15 1 2 2 2 0

$20,001 to  $30 ,000 2 30 29 61
$1 0 , 0 0 1  to  $2 0 , 0 0 0 1 25 2 28
$1 0 , 0 0 0  and l e s s 2 _3 --- -- 5

6 80 54 2 142

TABLE 4 

RATIO HOUSING COSTS/INCOME

P e rc e n ta g e  Survey R esponden ts

46 + 1

41-45 2

36-40 2
31-35 4
26-30 17
21-25 49
16-20 41
11-15 2 0

10 4- 6

T o ta l 142
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P re p u rc h a se  Knowledge 

The p re p u rc h a s e  know ledge o f  th e  re sp o n d e n ts  was su b d iv id e d  in to  

th r e e  a r e a s :  (1 ) fo rm a l e d u c a t io n , (2 ) o th e r  e d u c a t io n ,  and (3) e x p e r i ­

ence from p re v io u s  home p u rc h a s e s .

As s t a t e d  in  th e  s e c t io n  on dem ograph ics, th e  m a jo r i ty  o f  th e  

su rv ey  re s p o n d e n ts  h ad  one o r  more c o l le g e  d e g re e s  and 90% o f  them had 

a t  l e a s t  one y e a r  o f  c o l l e g e .  Of th e  142 su rv e y  r e s p o n d e n ts ,  65 r e ­

p o r te d  h a v in g  had  a  c o u rs e  i n  p e rs o n a l  econom ics, 1 0 2  r e p o r te d  a  c o u rse  

i n  o th e r  eco n o m ics , 46 r e p o r te d  some f in a n c ia l  e d u c a t io n ,  and 53 

r e p o r te d  a t  l e a s t  one c o u rse  in  m ark e tin g .

A d d i t io n a l  e d u c a t io n  was r e p o r te d  by th e  su rv e y  re sp o n d e n ts  a s  

hav in g  b een  r e c e iv e d  from : (1 ) fa m ily , 4 8 , (2) f r i e n d s ,  4 0 , (3) go v ern ­

m en t, 1 3 , and (4 ) in d u s t r y ,  24 .

Of th e  s u rv e y  re s p o n d e n ts , 107 had p r io r  e x p e r ie n c e  in  home 

p u rc h a s in g , w h ile  35 w ere r e p o r t in g  on t h e i r  f i r s t  e x p e r ie n c e .  F o r ty -  

e ig h t  o f  th e  su rv e y  re s p o n d e n ts  were r e p o r t in g  on t h e i r  second e x p e r ie n c e , 

16 on t h e i r  t h i r d  e x p e r ie n c e ,  20 on t h e i r  f o u r th  e x p e r ie n c e ,  and 23 on 

t h e i r  f i f t h  o r  more p u rc h a s e . D e ta i l s  o f  th e  p re p u rc h a se  knowledge o f  

th e  su rv ey  re s p o n d e n ts  a r e  shown in  T ab le  5 .

P u rch ase  E x p e rien ce  Knowledge 

The p u rc h a se  e x p e r ie n c e s  o f  th e  su rv ey  re s p o n d e n ts  a r e  p re s e n te d  

under th e  fo llo w in g  h e a d in g s :  B roker and A tto rn e y  R e p re s e n ta t io n , Home

S earch  P e r io d s ,  V i s i t s  to  P ro s p e c t iv e  Home, I n f lu e n c e  O u ts id e  Im m ediate 

H ouseho ld , D e c id in g  F e a tu r e ,  F in a n c ia l  C o n s t r a in ts ,  and P u rch ase  

Knowledge G ained .
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TABLE 5 

PREPURCHASE KNOWLEDGE

Knowledge Source Survey R espondents*

F orm al E d u ca tio n

P e r s o n a l  Economics 65
O th e r  Economics 1 0 2

F in a n c ia l  C ourses 46
M ark e tin g  C ourses 53
R e a l E s ta te 6

O th e r S ou rces

F am ily 48
F r ie n d s 40
Government 13
I n d u s t r y 24

P re v io u s  Homeownership

1 48
2 16
3 2 0

4 23

* T o ta ls  do n o t  b a la n c e .  Many re s p o n d e n ts  a r e  co u n te d  i n  more th a n  one 
c l a s s i f i c a t i o n .

B roker and A tto rn e y  R e p re s e n ta t io n  

Of th e  142 su rv e y  r e s p o n d e n ts ,  109 u t i l i z e d  th e  s e r v i c e s  o f  a 

r e a l  e s t a t e  b ro k e r  w h ile  on ly  28 u t i l i z e d  th e  s e r v i c e s  o f  an  a t t o r n e y .  

Twenty o f  t h e  28 who employed an a t t o r n e y  u t i l i z e d  th e  s e r v i c e s  o f  a 

r e a l  e s t a t e  b ro k e r  and an  a t t o r n e y .  T w en ty -fiv e  o f th e  su rv e y  re s p o n ­

d e n ts  made t h e i r  p u rc h a se  w ith o u t th e  a id  o f  e i t h e r  a  b ro k e r  o r  an 

a t to r n e y .  D e t a i l s  o f  th e  b ro k e r  and  a t to r n e y  r e p r e s e n ta t i o n  u t i l i z e d  

by th e  su rv e y  re s p o n d e n ts  a re  shown in  T ab le  6 .
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TABLE 6

BROKER AND ATTORNEY REPRESENTATION

R e p re se n tio n S urvey  R esponden ts

B ro k e r Only 
B ro k e r and A tto rn e y  
A tto rn e y  Only
N e i th e r  B ro k e r n o r  A tto rn e y

89
20

8
25

142

Home S ea rch  P e r io d s  

S e v e n ty -o n e  (50%) o f  th e  su rv e y  r e s p o n d e n ts  r e p o r te d  s e a rc h  

p e r io d s  o f  one m onth o r  l e s s ,  a n o th e r  33 (22%) r e p o r te d  se a rc h  p e r io d s  

o f  2-3 m o n th s , w h ile  18 (13%) s p e n t one y e a r  o r  m ore i n  t h e i r  s e a rc h  

f o r  a  home. F o r ty - f o u r  r e p o r te d  b e in g  u n d e r some p r e s s u r e  in  m aking 

t h e i r  d e c is io n  to  p u rc h a se  a  home. D e ta i l s  o f  th e  home se a rc h  p e r io d s  

a r e  shown i n  T ab le  7.

TABLE 7 

H(ME SEARCH PERIODS

Time P e r io d

S urvey  R esponden ts  
P r e s s u r e  to  Move 

Yes No T o ta l

1  week o r  l e s s 13 18 31
2-3  weeks 1 0 1 0 2 0

1  month 7 13 2 0

2-3  m onths 1 0 23 33
4 -5  m onths 1 1 0 1 1

6  m onths 1 9 1 0

1 2  m onths 1 1 0 1 1

13-18  m onths 1 1

19-24  m onths Jl^ _4 5

44 98 142
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V i s i t s  t o  P ro s p e c t iv e  Home 

T h ir ty - o n e  (more th a n  21%) o f th e  su rv e y  re sp o n d e n ts  made 

t h e i r  p u rc h a se  d e c is io n  a f t e r  o n ly  one v i s i t  to  t h e i r  p ro s p e c t iv e  

home. A no ther 48 (33%) made two v i s i t s ,  41 (28%) made th re e  v i s i t s  

to  t h e i r  p r o s p e c t iv e  home, and th e  rem ain ing  2 2  (18%) made f o u r  o r  

more v i s i t s  b e fo r e  m aking t h e i r  p u rchase  d e c is io n .  D e ta i l s  o f  th e  

number o f  v i s i t s  t o  p r o s p e c t iv e  homes a re  shown in  T ab le  8 .

TABLE 8  

VISITS TO PROSPECTIVE HOME

Number o f  V i s i t s Survey R espondents

1 31
2 48
3 41
4 o r  more 2 2

142

I n f lu e n c e  O u ts id e  Im m ediate Household 

Tw enty-one (15%) o f  th e  su rv ey  re sp o n d e n ts  r e p o r te d  some i n f l u ­

ence from th o se  o u t s id e  t h e i r  im m ediate h o u seh o ld  in  t h e i r  d e c is io n -m a k in g  

p ro c e s s .  M ost o f  t h i s  i n f lu e n c e ,  how ever, came from p a re n ts  ( i n  th e  

c a se  o f  young c o u p le s )  and from  m a rr ie d  c h i ld r e n  ( in  th e  c a se  o f  o ld e r  

c o u p le s  and i n d i v i d u a l s ) .  Only two r e p o r te d  b e in g  in f lu e n c e d  by f r i e n d s .  

D e ta i l s  o f  th e  in f lu e n c e  from  o u ts id e  th e  im m ediate hou seh o ld  a r e  shown 

in  T ab le  9 .
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TABLE 9

INFLUENCE OUTSIDE IMMEDIATE HOUSEHOLD

In f lu e n c e  S ource Survey  R espondents

None 1 2 1

P a re n ts 1 1

M arried  C h ild re n 7
B r o t h e r s /S i s t e r s 1

F rie n d s 2

142

D ec id in g  F e a tu re  

Many o f  th e  s u rv e y  re sp o n d e n ts  d id  n o t  r e s t r i c t  t h e i r  answ er 

to  one d e c id in g  f e a t u r e  o r  s i t u a t i o n .  Two o r  more f e a t u r e s  o r  s i t u a t i o n s  

were f r e q u e n t ly  g iv e n , w ith  two b e in g  th e  a v e ra g e . N ine re s p o n d e n ts  

re p o r te d  t h a t  t h e r e  w as no d e c id in g  f e a tu r e  o r  s i t u a t i o n  in v o lv e d  in  

t h e i r  d e c i s io n .  The o th e r  133 re sp o n d e n ts  r e p o r te d  a  t o t a l  o f  271 

d e c id in g  f e a tu r e s  o r  s i t u a t i o n s ,  f o r  an a v e ra g e  o f  2 .0 4  p e r  re s p o n d e n t.

The su rv e y  r e s p o n s e s  to  th e  q u e s tio n  ab o u t th e  d e c id in g  f e a tu r e  

o r s i t u a t i o n  w ere g rouped  in to  th r e e  c l a s s i f i c a t i o n s :  (1 ) a s  th e y

r e la te d  t o  th e  p r o p e r ty ,  ( 2 ) a s  th e y  r e l a t e d  to  th e  l i f e s t y l e  o f  th e  

r e s p o n d e n ts , and (3 ) a s  th e y  r e l a t e d  to  f in a n c e s .  Of th e  271 d e c id in g  

f e a tu r e s  a n d /o r  s i t u a t i o n s  r e p o r te d ,  136 r e l a t e d  to  th e  p r o p e r ty ,  55 

r e l a te d  to  th e  l i f e s t y l e  o f  th e  re s p o n d e n t, and 80 r e l a t e d  to  th e  

f in a n c e s  o f  th e  r e s p o n d e n t .  D e ta i l s  o f  th e  r e s p o n s e s  a r e  shown in  

E x h ib it  1 ,  o f  A ppendix B.

The l o c a t io n  o f  th e  p r o p e r ty  was r e p o r te d  72 tim e s  as th e  

d e c id in g  f e a t u r e .  Of th e  7 2 , 47 re p o r te d  " lo c a t io n "  p e r  s e ,  12 r e p o r te d
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"n e ig h b o rh o o d ,"  and 13 r e p o r te d  " s e t t i n g . "  R esponses in v o lv in g  th e  

house in c lu d e d  such  f e a t u r e s  a s  " s iz e "  (1 9 ) , " sp a c e "  (8 ) ,  " f lo o r  p la n "  

(1 6 ) , " c o n d i t io n "  ( 6 ) ,  and " q u a l i ty  o f  c o n s tr u c t io n "  ( 6 ) .  These 

re sp o n se s  r e f l e c t  somwhat th e  l i f e s t y l e  o f th e  r e s p o n d e n ts ,  as w e l l  

a s  th e  n eed s o f  th o se  r e s p o n d e n ts ,  and co u ld  p e rh a p s  be  c l a s s i f i e d  w ith  

th e  l i f e s t y l e  re s p o n s e s  in s te a d  o f  th e  p ro p e r ty  r e s p o n s e s .

The r e s p o n s e s  c l a s s i f i e d  a s  r e l a t i n g  to  th e  l i f e s t y l e  o f  th e  

re sp o n d e n ts  in c lu d e d  s t y l e  o f  home (1 0 ) ,  s c h o o ls  ( 1 1 ) ,  p ro x im ity  to  

work ( 6 ) ,  a p p e a ra n c e  ( 6 ) ,  charm  o f  home ( 5 ) ,  and a e s t h e t i c s  (5 ) . The 

number o f  r e s p o n s e s  m en tio n in g  sc h o o ls  was low  (o n ly  13 o u t of 142 , o r  

7.7% o f th e  t o t a l  su rv e y  r e s p o n d e n ts ) .  A gain , th o s e  who l i s t e d  s i z e ,  

sp a c e , f lo o r  p la n ,  c o n d i t io n ,  and q u a l i ty  o f  c o n s t r u c t io n  may have been  

sa y in g  som eth ing  ab o u t t h e i r  l i f e s t y l e s  in  a  r a t i o n a l  f a s h io n .

F in a n c e s  were l i s t e d  a s  a d e c id in g  s i t u a t i o n  in  SO re s p o n s e s .

Of th e  80 r e s p o n s e s ,  " p r i c e "  was l i s t e d  36 t im e s , " in v e s tm e n t"  16 t im e s ,  

and " i n f l a t i o n "  f iv e  t im e s .

F in a n c ia l  C o n s tra in ts  

The e f f e c t s  o f  f i n a n c i a l  c o n s t r a in t s  upon th e  p u rch ase  d e c is io n s  

o f  th e  su rv e y  re s p o n d e n ts  a r e  l i s t e d  in  E x h ib it  2 o f  Appendix E. The 

f i r s t  s ix  e f f e c t s  l i s t e d  w ere l i s t e d  c h o ic e s  in  th e  q u e s t io n n a ir e ,  r e ­

q u ir in g  o n ly  a  c h eck  m ark by th e  r e s p o n d e n ts . The o th e r  23 l i s t e d  

e f f e c t s  were a l l  w r i t t e n  i n — under th e  h ead in g  o f  " o th e r . "

In  a d d i t io n  to  th e  40 who would have p u rch a se d  "more l iv in g  

space"  had fu n d s  been a v a i l a b l e ,  27 r e p o r te d  th e y  would have  pu rchased  

"a n o th e r  l i v i n g  a r e a , "  25 " a n o th e r  bedroom ," 26 " a n o th e r  ba th ro o m ,"
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22 "a  s e p a r a te  d in in g  room ," 21 "a  l a r g e r  k i tc h e n ."  The m ost w r i t t e n -  

in  ite m  was " l a r g e r  a c r e a g e ,"  r e p o r te d  by 10 (7%) o f  th e  su rv ey  

r e s p o n d e n ts .

P u rc h a se  Knowledge G ained 

The know ledge g a in e d  d u r in g  th e  p ro c e s s  o f  p u rc h a s in g  a  home

was a m a jo r  o b j e c t iv e  o f  t h i s  r e s e a rc h .  T h is  q u e s t io n ,  how ever, was

o n ly  a p o r t io n  o f  t h e  d a ta  an a ly z e d  to  d e te rm in e  th e  know ledge g a in e d .

The know ledge g a in e d  d u r in g  th e  p u rc h a se  p r o c e s s ,  a s  r e p o r te d

by th e  su rv e y  r e s p o n d e n ts ,  in c lu d e d : ( 1 ) in f lu e n c e  o f  lo c a t io n  upon

v a lu e ,  (2 ) f in a n c in g  r e g u la t i o n s  ( in c lu d in g  i n t e r e s t  r a t e s  and th e  

a v a i l a b i l i t y  o f  m o rtg ag e  fu n d s ,  and (3) changes i n  l i f e s t y l e s .  D e ta i l s  

o f  th e  knowledge g a in e d  d u r in g  th e  p u rch a se  p r o c e s s ,  a s  r e p o r te d  by th e  

su rv e y  r e s p o n d e n ts ,  i s  shown i n  E x h ib i t  3 o f  Appendix B.

P o s tp u rc h a se  Knowledge G ained 

S e v e ra l  q u e s t io n s  on th e  q u e s t io n n a ir e  r e l a t e d  to  p o s tp u rc h a se  

knowledge g a in e d . One was an  open-ended  q u e s tio n  ab o u t knowledge 

g a in e d , w h ile  two o th e r  q u e s t io n s  r e l a t e d  to  ways th e  d e c is io n -m ak in g  

p ro c e s s  m igh t h av e  b een  im proved and a r e a s  o f  d i s s a t i s f a c t i o n .  The 

p o s tp u rc h a se  know ledge g a in e d  by th e  su rv e y  re s p o n d e n ts  a r e  p re s e n te d  

u n d e r th e  fo llo w in g  h e a d in g s :  Knowledge G ained , Recom mendations f o r

Improvement in  D ec isio n -M ak in g  T echn iques , and A reas o f  D i s s a t i s f a c t i o n .

Knowledge Gained 

S ix ty  (42%) o f  th e  su rv e y  re sp o n d e n ts  r e p o r te d  no p o s tp u rc h a se  

knowledge g a in e d . T h i r te e n  (9%) r e p o r te d  o n ly  m inor p rob lem s t h a t  w ere 

u n a v o id a b le . F i f t e e n  (11%) r e p o r te d  t h a t  th e  p r o p e r ty  sh o u ld  h av e  been
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In s p e c te d  c a r e f u l l y  b e fo r e  c lo s in g .  No o th e r  re sp o n se  re c e iv e d  more 

th a n  6% c o n s is t e n c y .  The d e t a i l s  o f  th e  p o s tp u rc h a s e  knowledge ga in ed  

by th e  su rv e y  r e s p o n d e n ts  a r e  shown in  E x h ib i t  4 o f  Appendix B.

Recom m endations f o r  Improvement i n  D ec isio n -M ak in g  T echniques

"What do you know now th a t  you would l i k e  t o  have known b e fo re  

m aking th e  d e c is io n  t o  buy ( i . e . ,  h in d s ig h t  i s  u s u a l ly  b e t t e r  th an  

f o r e s i g h t ) ?" was th e  m ost im p o rta n t open -ended  q u e s t io n  on th e  ques­

t i o n n a i r e .  R esp o n ses  to  th e  q u e s tio n  w ere g rouped  in to  th r e e  m ajo r 

a r e a s  r e l a t i n g  t o :  (1 ) th e  p ro p e r ty , (2 ) th e  l i f e s t y l e  o f  th e  re sp o n ­

d e n ts ,  and (3 )  f in a n c e s .  D e ta i l s  o f  th e  re s p o n s e s  a r e  shown in  E x h ib it  

5 o f  A ppendix B.

The r e s p o n s e s  r e l a t i n g  to  th e  p r o p e r ty  w ere  grouped in to  fo u r  

a r e a s :  i n s p e c t io n s ,  c o n s t r u c t io n ,  r e p a i r s ,  and m a in te n a n c e . T h ir te e n

re s p o n s e s  r e l a t e d  to  in s p e c t io n s ,  in c lu d in g  e ig h t  who r e p o r te d  t h a t  

th e y  would h a v e  b e e n  w ise  to  have p a id  f o r  h a v in g  th e  p ro p e r ty  in s p e c te d  

by an  e x p e r t .  A few  o f  th e  e ig h t  m en tioned  p lum bing  and a i r - c o n d i t i o n in g ;  

how ever, m ost s im p ly  w anted a com plete  i n s p e c t io n  o f  th e  p ro p e r ty  by an  

in d ep e n d e n t e x p e r t  r e p r e s e n t in g  o n ly  th e  i n t e r e s t s  o f  th e  b u y e rs . O ther 

re s p o n s e s  in c lu d e d  s ta te m e n ts  t h a t  th e  p r o p e r ty  sh o u ld  have been  

in s p e c te d  m ore c a r e f u l l y  and view ed in  a  v a c a n t c o n d i t io n .

F i f t e e n  r e s p o n s e s  r e l a t e d  to  c o n s t r u c t io n .  Four re sp o n d e n ts  

r e p o r te d  t h a t  th e y  sh o u ld  have in v e s t ig a te d  t h e i r  b u i l d e r ,  two r e p o r te d  

t h a t  th e y  sh o u ld  h a v e  a llow ed  more tim e th a n  th e  b u i ld e r  s t a t e d ,  two 

re p o r te d  t h a t  th e y  sh o u ld  have v i s i t e d  t h e i r  p r o s p e c t iv e  p u rc h a se  more 

o f te n ,  and tw o r e p o r te d  t h a t  th e y  sh o u ld  n o t  have p u rch a se d  a  t o t a l
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e l e c t r i c  home. O ther re sp o n se s  in c lu d e d  su c h  recom m endations a s  check­

in g  f l o o r  p la n s  and em ploying an  a r c h i t e c t  o v e r s e e r .

N ine re s p o n s e s  r e l a t e d  to  r e p a i r s .  Of th e  n in e ,  s ix  re s p o n d e n ts  

r e p o r te d  t h a t  th e y  sh o u ld  have r e q u i r e d  w r i t t e n  s ta te m e n ts  r e g a rd in g  

needed  r e p a i r s .  One re sp o n d e n t r e l a t e d  a  f a i l u r e  to  c o n s id e r  rem o d e lin g  

and  r e p a i r  n e e d s , and two m en tioned  a  f a i l u r e  to  o b ta in  a  b u y e r 's  p ro ­

t e c t i o n  in s u ra n c e  p o l ic y .

Seven re s p o n s e s  r e l a t e d  to  m a in te n a n c e . T hree re sp o n d e n ts  

r e p o r te d  a  w ish  t h a t  th e y  had asked  to  s e e  th e  u t i l i t y  b i l l s .  The o th e r  

fo u r  re s p o n s e s  r e l a t e d  to  e n e rg y -c o n s e rv a t io n  i te m s . One re sp o n d e n t had 

p u rch a se d  a  s e e - th ro u g h  f i r e p l a c e  t h a t  had p ro v en  ex tre m e ly  i n e f f i c i e n t ,  

a n o th e r  had a  s k y l ig h t  t h a t  l o s t  i t s  a p p e a l d u r in g  th e  energy  c r i s i s ,  

and two e x p re s s e d  w ishes t h a t  th e y  had in v e s te d  in  e n e rg y -sa v in g  f e a t u r e s  

a t  th e  tim e  o f th e  p u rc h a se .

T h ir ty -o n e  re sp o n se s  r e l a t e d  to  l i f e s t y l e  c o n s id e r a t io n s .  S ix ­

te e n  o f th e  t h i r t y - o n e  re sp o n d e n ts  r e p o r te d  t h a t  t h e i r  d e c is io n s  m ight 

have been  b e t t e r  had th ey  g iv e n  m ore c o n s id e r a t io n  to  t h e i r  l i f e s t y l e .

F o r exam ple, some re p o r te d  t h a t  th e y  would p ro b a b ly  have been h a p p ie r  

w ith  one l a r g e  l i v i n g  a re a  r a t h e r  th a n  two s m a ll  a r e a s ,  w h ile  o th e r s  

w ere co n cern ed  ab o u t s to ra g e  s p a c e . Nine o f  th e  t h i r ty - o n e  re sp o n d e n ts  

f e l t  t h a t  t h e i r  p u rch a se  d e c is io n s  m igh t h av e  been  b e t t e r  had th e y  

" s t r e t c h e d "  beyond t h e i r  means to  p u rc h a se  a  l a r g e r ,  more ex p e n siv e  

p r o p e r ty  b e t t e r  s u i t e d  to  t h e i r  l i f e s t y l e .

The re s p o n s e s  c l a s s i f i e d  a s  r e l a t i n g  to  f in a n c e s  were s u b d iv id e d  

in to  fo u r  a r e a s :  m ortgage money, p u rc h a se  c o s t ,  m ain ten an ce  e x p e n se s ,

and  r e s a l e  c o n s id e r a t io n s .  E leven  re s p o n s e s  r e l a t e d  to  m ortgage money.
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Seven o f  th e  e le v e n  re s p o n d e n ts  f e l t  th ey  c o u ld  have  made b e t t e r  d e c i ­

s io n s  i f  th e y  had b e e n  more know ledgeable  ab o u t sh o p p in g  f o r  f in a n c in g .

Two would l i k e  to  have  known how to  in c lu d e  e x t r a s  such  a s  sto rm  

windows and fe n c in g  i n  th e  m ortgage  f in a n c in g ,  and one w ould have 

found know ledge a b o u t in te r im  f in a n c in g  h e lp f u l .

S ev en teen  re s p o n s e s  r e l a t e d  to  p u rc h a se  c o s t .  S ix  o f  th e  sev en ­

te e n  re sp o n d e n ts  r e p o r te d  t h a t  to o  much f a i t h  was p la c e d  i n  th e  b r o k e r ,  

t h r e e  e x p re s se d  r e g r e t  t h a t  th e y  had n o t known how to  n e g o t i a te  on th e  

s a l e s  p r i c e ,  and a n o th e r  t h r e e  r e p o r te d  a  w ish  t h a t  th e y  had w ith h e ld  

p a r t  of t h e i r  p u rc h a se  fu n d s  a s  le v e ra g e . Two re s p o n d e n ts  w ere s o r r y  

t h a t  they  had n o t u sed  an a t to r n e y  to  r e p r e s e n t  them i n  th e  t r a n s a c t io n ,  

and the  o th e r  r e s p o n s e s  r e l a t e d  to  m ethods o f  d e te rm in in g  v a lu e s .

Only two re s p o n s e s  r e f e r r e d  to  m ain ten an ce  e x p e n se s . One 

r e p o r te d  a  f a i l u r e  to  g e t  good in su ra n c e  on th e  p r o p e r ty  and th e  o th e r  

f e l t  h is  d e c is io n  m ig h t have been  b e t t e r  had he  com pared p r o p e r ty  t a x e s .

E ig h t r e s p o n s e s  r e l a t e d  to  r e s a l e  c o n s id e r a t io n s .  S e v e ra l men­

t io n e d  ta x  b r e a k s ,  b u t  f i v e  o f  th e  e ig h t  f e l t  t h a t  th e y  sh o u ld  have 

g iv e n  more c o n s id e r a t io n  to  th e  e f f e c t s  o f f u tu r e  i n f l a t i o n .  One sim p ly  

re p o r te d  t h a t  h i s  d e c is io n  m ig h t have been b e t t e r  had he  c o n s id e re d  th e  

" r e s a le  v a lu e ."

F a c to r s  t h a t  m igh t have le d  to  a  more s a t i s f y i n g  d e c is io n  a s  

r a t e d  by th e  su rv e y  re s p o n d e n ts  a r e  l i s t e d  i n  E x h ib i t  6  o f  Appendix B.

They a re  l i s t e d  in  ran k e d  o r d e r  in  T ab le  10.

A "more th o ro u g h  in s p e c t io n "  was ranked  a s  th e  m ost im p o rta n t 

recom m endation by 31 (21%) o f  th e  su rv ey  re s p o n d e n ts . No o th e r  s in g l e  

f a c t o r  r e c e iv e d  more th a n  1 0 % c o n s is t e n t  ra n k in g  by th e  su rv e y  re s p o n d e n ts .
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TABLE 10

WAYS THE DECISION-MAKING PROCESS MIGHT 
HAVE BEEN IMPROVED -  RANKED 

IN ORDER OF IMPORTANCE

P o s s ib le  Means o f  Improvement Order
1

o f  Im portance  
2 3

More Thorough In s p e c t io n 31 1 1  6

B e t te r  In fo rm a tio n  R eg a rd in g  F in a n c in g 1 2 14 10
M easurement f o r  F u r n i tu r e 1 1 6  6

L i f e s ty le  Needs C onsidered 1 0 9 10
B e t te r  U n d ers tan d in g  w ith  B ro k er 9 7 4
More Shopping f o r  F in an ces 6 1 1  1 2

Tour o f  N eighborhood 6 1 1  8

V i s i t  to  School System 5 7 6

Fam ily C onferences 2 9 8

A re a s  o f  D i s s a t i s f a c t i o n  

The a r e a s  o f  d i s s a t i s f a c t i o n ,  a s  r e p o r te d  by  th e  su rv e y  re sp o n ­

d e n ts ,  were grouped  in to  th r e e  s u b d iv is io n s :  (1 ) l o c a t io n ,  ( 2 ) p r o p e r ty ,

and (3) f in a n c in g .  The re s p o n s e s  o f th e  su rv e y  re sp o n d e n ts  a r e  r e p o r te d  

in  E x h ib it  7 o f  Appendix B. TTie m ost f r e q u e n t ly  r e p o r te d  a r e a s  o f d i s ­

s a t i s f a c t i o n  a r e  shown i n  T a b le  11 .

In  th e  lo c a t io n  c l a s s i f i c a t i o n ,  34 re sp o n d e n ts  e x p re s se d  d i s ­

s a t i s f a c t i o n  w ith  t r a f f i c ,  29 l i s t e d  t h e i r  n e ig h b o rh o o d , 23 l i s t e d  

zon ing  law s, and 15 e x p re s se d  d i s s a t i s f a c t i o n  w ith  t h e i r  s c h o o ls  and 

c h u rc h e s . S e v e n ty - th re e  (51%) o f th e  su rv e y  re sp o n d e n ts  r e p o r te d  no 

d i s s a t i s f a c t i o n  w ith  t h e i r  l o c a t io n .

In  th e  p ro p e r ty  c l a s s i f i c a t i o n ,  53 re sp o n d e n ts  e x p re s se d  d i s ­

s a t i s f a c t i o n  w ith  room s i z e s ,  43 l i s t e d  i n f e r i o r  c o n s t r u c t io n ,  36 l i s t e d  

a p p lia n c e s ,  34 l i s t e d  room a rra n g e m e n ts , 27 l i s t e d  poor t r a f f i c  flow .
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TABLE 11 

AREAS OF DISSATISFACTION

D i s s a t i s f a c t i o n  Source Number o f  R esponses

L o c a tio n

T r a f f i c 34
N eighborhood 29
Zoning Laws 23
S ch o o ls 15
C hurches 15

P ro p e r ty

Room S iz e s 53
I n f e r i o r  C o n s tru c t io n 43
A p p lia n c e s 36
Room A rrangem ents 34
P oor T r a f f i c  Flow 27
P oor I n s u l a t i o n 1 2

F in a n c in g

M ain ten an ce  C osts 57
U t i l i t i e s 50
S e tt le m e n t  C o sts 33
Taxes 25
In su ra n c e  Premiums 24
M ortgage Paym ents 23

and 12 l i s t e d  poor i n s u l a t i o n .  F i f ty - o n e  (36%) o f  th e  su rv e y  re sp o n d e n ts  

r e p o r te d  no d i s s a t i s f a c t i o n  w ith  t h e i r  p r o p e r ty .

In  th e  f in a n c in g  c l a s s i f i c a t i o n ,  57 re s p o n d e n ts  e x p re s se d  

d i s s a t i s f a c t i o n  w ith  m a in ten an ce  c o s t s ,  50 l i s t e d  u t i l i t i e s ,  33 l i s t e d  

s e t t le m e n t  c o s t s ,  25 l i s t e d  t a x e s ,  24 l i s t e d  in s u ra n c e  prem ium s, and 

23 l i s t e d  m ortgage  paym en ts. S i x ty - s ix  (47%) o f  th e  su rv e y  re sp o n d e n ts  

r e p o r te d  no d i s s a t i s f a c t i o n  w ith  t h e i r  f in a n c in g  a rra n g e m e n ts .
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S t a t i s t i c a l  A n a ly ses  R e la t in g  to  R esea rch  O b je c tiv e  I  

A C h i-S q u are  v a lu e  was c a lc u la t e d  from  th e  d a ta  r e l a t i n g  to  

each  o f  th e  f i v e  h y p o th e se s  r e l a t i n g  to  R e se a rc h  O b je c tiv e  I .  The C h i- 

Square  T e s t  o f  Independence  was a p p lie d  to  e a c h  h y p o th e s is .

The s t a t i s t i c a l  a n a ly s e s  f o r  H ypo theses  1 to  5 i n c l u s iv e l y ,  a l l  

r e l a t i n g  to  R esearch  O b je c tiv e  I ,  a r e  shown i n  d e t a i l  i n  A ppendix C. A 

summary o f  th e  r e s u l t s  a r e  shown i n  T ab le  1 2 .

TABLE 12

SUMMARY OF TESTS OF INDEPENDENCE

Ho C r i t i c a l  
a = . 0 1

V alue 
a  = .05

A c c e p te d /R e je c te d

1 103 .55 16 .81 12 .59 r e j e c t  a t  b o th  l e v e l s

2 25 .16 27 .69 22 .36 r e j e c t  a t  .05 l e v e l  
c a n n o t r e j e c t  a t  . 0 1  l e v e l

3 13 .68 27 .69 22 .36 c a n n o t r e j e c t  a t  e i t h e r  l e v e l

4 9 .9 9 27 .69 22 .36 c a n n o t r e j e c t  a t  e i t h e r  l e v e l

5 4 .0 5 27 .69 22 .36 c a n n o t r e j e c t  a t  e i t h e r  le v e l

H y p o th e s is  No. 1 

H y p o th e s is  No. 1 was s t a t e d  a s :

T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  i n  th e  knowledge 
o f  th e  hom e-buying consum ers in  t h e i r  p rep u rc h a se  s t a t u s  
and t h e i r  p o s tp u rc h a se  s t a t u s .

C h i-S q u a re  T e s t  o f  Independence  was used  f o r  th e  a n a ly s i s  of th e  

f i r s t  h y p o th e s is .  The r e s u l t a n t  v a lu e  was 1 0 3 .5 5 , in d ic a t in g  a h ig h  

d e g re e  o f  s ig n i f i c a n c e .  The r e q u i r e d  v a lu e s  f o r  s ig n i f ic a n c e  w ere  16 .81  

a t ' t h e  .01  l e v e l  and 12 .59  a t  th e  .05  l e v e l  o f  s ig n i f ic a n c e .
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The N u ll  H y p o th e s is  No. 1 was r e j e c t e d .  R e w ritte n  in  th e  

A l te r n a t iv e  H y p o th e s is  fo rm . H y p o th e s is  No. 1 can  be s t a t e d  a s  b e in g  

t r u e  :

T here  i s  a  s i g n i f i c a n t  d i f f e r e n c e  i n  th e  knowledge o f 
hom e-buying consum ers in  t h e i r  p re p u rc h a se  s t a t u s  and 
t h e i r  p o s tp u rc h a s e  s t a t u s .

H y p o th es is  No. 2 

H y p o th e s is  No. 2 was s t a t e d  a s :

T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  know l­
edge g a in e d  b y  e x p e r ie n c e d  hom e-buying consum ers and 
in e x p e r ie n c e d  hom e-buying consum ers.

In e x p e r ie n c e d  home b u y e rs  w ere d e f in e d  a s  th o se  p u rc h a s in g  

t h e i r  f i r s t  home. A l l  o th e r s  w ere c l a s s i f i e d  a s  e x p e rien c e d  home b u y e rs  

b e c au se  th e y  had owned one o r  more homes p r i o r  to  th e  one in v o lv e d  in  

t h i s  s tu d y .

A C h i-S q u are  T e s t o f  Independence  was u sed  f o r  th e  a n a ly s i s  o f

t h i s  h y p o th e s is  a l s o .  The r e s u l t a n t  v a lu e  was 2 5 .1 6 , in d ic a t in g

s ig n i f ic a n c e  a t  th e  .05 l e v e l  (2 2 .3 6  r e q u ir e d )  b u t  n o t a t  th e  .01 l e v e l

(2 7 .6 9  r e q u i r e d )  o f  s ig n i f i c a n c e .

At th e  .05 l e v e l  o f  s ig n i f i c a n c e ,  th e  N u ll H ypo thesis  No. 2 can

b e  r e j e c t e d .  R e w ritte n  i n  th e  A l te r n a t iv e  H y p o th e s is  form . H y p o th e s is

No. 2 can  be  s t a t e d  a s  b e in g  t r u e :

T here i s  a  s i g n i f i c a n t  d i f f e r e n c e  i n  th e  amount o f  know l­
edge g a in e d  b y  e x p e r ie n c e  hom e-buying consum ers and 
in e x p e r ie n c e d  hom e-buying consum ers.

H y p o th es is  No. 3 

H y p o th e s is  No. 3 was s t a t e d  a s :

T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  know l­
edge g a in e d  by  m ale  hom e-buying consum ers and fem ale  
hom e-buying co n su m ers.
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Only s i x  o f  th e  142 su rv e y  re sp o n d e n ts  were fe m a le , and f iv e  

o f  th o s e  r e p o r te d  s ix  o r  few er ty p e s  o f know ledge g a in e d .

A gain , a  C h i-S quare  T e s t o f  Independence  was u s e d . The r e s u l t a n t  

v a lu e  was 1 3 .6 9 , much to o  sm a ll to  be  s i g n i f i c a n t .  The r e q u i r e d  

v a lu e s  f o r  s ig n i f ic a n c e  w ere 22 .36  a t  th e  .05  l e v e l  and 27.69 a t  th e  

. 0 1  l e v e l  o f s ig n i f i c a n c e .

Based on th e  r e s u l t s  o f  th e  C h i-S quare  T est o f  Independence , 

H y p o th e s is  No. 3 a s  s t a t e d  in  th e  n u l l  form  canno t be r e j e c t e d  a t  

e i t h e r  th e  .05 l e v e l  o r  th e  .01 l e v e l  o f  s ig n i f ic a n c e .  T h e re fo re , i t  

i s  a c c e p te d  a s  b e in g  t r u e .

H y p o th e s is  No. 4 

H y p o th e s is  No. 4 was s t a t e d  a s :

There i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f 
knowledge g a in e d  by hom e-buying consum ers who w ere 
under p r e s s u r e  to  move and th o se  who were u n d er no 
p r e s s u r e  to  move.

The C h i-S quare  T e s t  o f  Independence  was used in  th e  a n a ly s i s  o f  

th e  d a ta  r e l a t i n g  to  H y p o th e s is  No. 4 . The r e s u l t a n t  v a lu e  was 9 .99  

much to o  sm a ll to  be s i g n i f i c a n t .  The r e q u i r e d  v a lu e s  f o r  s ig n i f ic a n c e  

w ere 22 .3 6  a t  th e  .05 l e v e l  and 2 7 .69  a t  th e  .01  l e v e l  o f  s ig n i f ic a n c e .

Based on th e  r e s u l t s  o f  th e  C h i-S quare  T est o f  Independence , 

H y p o th e s is  No. 4 a s  s t a t e d  i n  th e  n u l l  form  canno t be  r e j e c t e d  a t  e i t h e r  

th e  .05  l e v e l  o r  th e  .01  l e v e l  o f  s ig n i f i c a n c e .  T h e re fo re , i t  i s  ac­

c e p te d  a s  b e in g  t r u e .
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H y p o th e s is  No. 5 

H y p o th es is  No. 5 was s t a t e d  a s :

T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f 
know ledge g a in e d  by  hom e-buying consum ers who employed 
a  r e a l  e s t a t e  b ro k e r  and th o s e  who d id  n o t  employ a 
r e a l  e s t a t e  b r o k e r .

The C h i-S q u are  T e s t o f  Independence was u sed  in  th e  a n a ly s i s  of 

th e  d a ta  r e l a t i n g  t o  H y p o th e s is  No. 5 . The r e s u l t a n t  v a lu e  was 4 .0 5 ,

much too  sm a ll to  b e  s i g n i f i c a n t .  The re q u ire d  v a lu e s  f o r  s ig n i f ic a n c e

a re  22.36 a t  th e  .05  l e v e l  and 27.69 a t  th e  .01 l e v e l  o f s ig n i f ic a n c e .

Based on th e  r e s u l t s  o f  th e  T e s t o f  In d ep en d en ce , H ypo thesis

No. 5 a s  s t a t e d  in  th e  n u l l  form  c a n n o t be r e j e c t e d  a t  e i t h e r  th e  .05 

l e v e l  o r  th e  .01 l e v e l  o f  s ig n i f i c a n c e .  T h e re fo re  i t  i s  a c c e p te d  as  

b e in g  t r u e .

R esearch  O b je c tiv e  I  was concerned  w ith  th e  knowledge g a in e d  by 

d i f f e r e n t  g ro u p in g s o f  th e  r e s p o n d e n ts .  H ypotheses 1 th ro u g h  5 w ere 

fo rm u la ted  a s  b e in g  r e le v a n t  t o  R e sea rch  O b je c tiv e  I .

S ig n i f i c a n t  d i f f e r e n c e s  w ere found i n  hom e-buying consum ers 

b e fo re  and a f t e r  t h e i r  p u rc h a se  and in  th e  amount o f knowledge ga ined  

by e x p e rien c e d  and in e x p e r ie n c e d  hom e-buying consum ers. No s ig n i f i c a n t  

d i f f e r e n c e s  w ere found  betw een  m ale and fem ale  hom e-buying consum ers, 

consumers who were u n d e r p r e s s u r e  to  move and th o s e  who w ere u n d e r no 

p re s s u r e ,  o r  consum ers who em ployed a  r e a l  e s t a t e  b ro k e r  and th o se  who 

d id  n e t  employ a  b r o k e r .

S t a t i s t i c a l  A n a ly ses  R e la tin g  to  R esearch  O b je c tiv e  I I  

R esearch  O b je c tiv e  I I  was concerned  w ith  th e  r e l a t i o n s h ip  o f  

c e r t a i n  c h a r a c t e r i s t i c s  o f  th e  re sp o n d e n ts  to  th e  knowledge g a in e d  by
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th e  re s p o n d e n ts . Ten h y p o th e s e s . No. 6  to  No. 15 i n c lu s iv e ly ,  w ere 

fo rm u la ted  a s  b e in g  r e le v a n t  to  R esea rch  O b je c tiv e  I I .

C ontingency  T a b le s  w ere p re p a re d  f o r  th e  d a ta  r e l e v a n t  to  each  

h y p o th e s is ,  and a v a lu e  was c a lc u la t e d  from  each  C on tingency  T a b le . 

From th e  v a lu e s .  C o e f f ic ie n c y  o f  C o n tingency  v a lu e s  w ere c a lc u l a t e d .  

An r  v a lu e , known a s  a  C o r r e la t io n  o f  A t t r i b u t e s ,  m easu ring  th e  s t r e n g th  

o f  c o r r e la t io n  was a l s o  c a lc u la t e d .  The s t a t i s t i c a l  a n a ly s e s  f o r  

H ypotheses 6  to  15 i n c l u s iv e l y ,  a l l  r e l a t i n g  to  R esearch  O b je c tiv e  I I ,  

a r e  shown i n  d e t a i l  i n  A ppendix D. A summary o f  th e  T e s ts  f o r  C o rre ­

l a t i o n  r e s u l t s  a re  shown in  T ab le  13 .

TABLE 13

SUMMARY OF TESTS FOR CORRELATION

Ho X2 C Max c % c/max C r

6 14 .03 .2999 .8944 33.43 .1572

7 2 0 .72 .3569 .8944 39 .90 .1910

8 1 8 .05 .3358 .8944 33.59 .1783

9 1 1 .9 1 .2782 .8660 32.12 .1672

1 0 31 .8 0 .4278 .9258 46 .20 .1932

1 1 5 .9 1 .1999 .8660 23.09 .1178

1 2 2 .9 4 .1424 .8124 17 .53 .1017

13 5 6 .8 2 .5346 .8944 59.77 .3163

14 1 0 .16 .2585 .8944 28 .90 .1338

15 1 4 .4 8 .3042 .8944 34 .01 .1596
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H y p o th e s is  No. 6 

H y p o th e s is  No. 6  was s t a t e d  a s :

T here  i s  no  r e l a t i o n s h i p  betw een th e  e d u c a t io n  o f  th e  
hom e-buying  consum er and th e  amount o f  know ledge g a in e d  
a s  a  r e s u l t  o f  th e  hom e-buying p ro c e s s .

The C h i-S q u a re  v a lu e  c a lc u la t e d  from  th e  C o n tingency  T a b le  

p re p a re d  from  th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 1 4 .0 3 . From th e  

v a lu e  o f  1 4 .0 3 , a  C o e f f i c i e n t  o f C ontingency  was c a lc u la te d  t o  mea­

s u re  th e  c o r r e l a t i o n  be tw een  e d u c a t io n  and know ledge g a in e d . The 

c a lc u la te d  C o n tin g en cy  C o e f f i c i e n t  was .2 9 9 9 , w hich was 33.43% o f  th e  

maximum C v a lu e  o f  .8 9 4 4 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  a s  m easured  

by r ,  was .1 5 7 2 .

A lb e i t  s m a l l ,  t h e r e  i s  an  in v e r s e  r e l a t i o n s h ip  betw een e d u c a t io n  

and th e  amount o f  know ledge g a in e d .  The h ig h e r  th e  l e v e l  o f  e d u c a t io n ,  

th e  low er th e  am ount o f  know ledge g a in e d .

B ased on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e la t io n ,  H y p o th e s is  

No. 6  a s  s t a t e d  in  th e  n u l l  fo rm  can be r e j e c t e d .  R e w ritte n  in  th e  

A l te r n a t iv e  H y p o th e s is  fo rm . H y p o th e s is  No. 6  can  b e  s t a t e d  a s  b e in g  

t r u e :

T here  i s  a  r e l a t i o n s h i p  betw een th e  e d u c a t io n  o f  th e  
hom e-buying consum er and th e  amount o f  know ledge 
g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

H y p o th e s is  No. 7 

H y p o th e s is  No. 7 was s t a t e d  a s :

T here  i s  no r e l a t i o n s h i p  betw een th e  age o f  th e  home- 
bu y in g  consum er and th e  amount o f  knowledge g a in e d  a s  
a  r e s u l t  o f  th e  hom e-buying  p ro c e s s .

The C h i-S q u a re  v a lu e  c a lc u la t e d  from  th e  C on tingency  T a b le  p r e ­

p a red  from th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 2 0 .7 2 . From th e
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v a lu e  o f 2 0 .7 2 , a  C o e f f ic ie n t  o f  C o n tingency  was c a lc u la te d  to  m easure 

th e  c o r r e l a t i o n  betw een age and know ledge g a in e d . The c a lc u la te d  Con­

tin g e n c y  C o e f f i c ie n t  was .3 5 6 9 , w hich  was 39.90% o f th e  maximum C 

v a lu e  o f .8 9 4 4 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  a s  m easured by r ,  

was .1910 .

The C and r  v a lu e s  i n d i c a t e  some c o r r e l a t i o n  betw een age and 

knowledge g a in e d ,  a lth o u g h  i t  i s  n o t  a  h ig h  d e g re e  o f  c o r r e l a t i o n .  The 

o ld e r  th e  i n d iv i d u a l ,  th e  l e s s  know ledge g a in e d , i n d ic a t in g  an  in v e rs e  

r e l a t i o n s h i p .

B ased on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e la t io n ,  H y p o th esis  

No. 7 as  s t a t e d  in  th e  n u l l  form  can  b e  r e j e c t e d .  R e w ritte n  in  th e  

A l te r n a t iv e  H y p o th e s is  fo rm . H y p o th e s is  No. 7 c an  b e  s t a t e d  a s  b e in g  

t r u e :

T here  i s  a  r e l a t i o n s h i p  b e tw een  th e  age o f  th e  home- 
b u y in g  consum er and th e  amount o f  know ledge g a in ed  a s  
a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

H y p o th e s is  No. 8  

H y p o th e s is  No. 8  was s t a t e d  a s :

T h e re  i s  no r e l a t i o n s h i p  be tw een  th e  p r i c e  o f th e  home 
p u rc h a se d  by th e  hom e-buying consum er and th e  amount 
o f  know ledge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying 
p r o c e s s .

The C h i-S q u a re  v a lu e  c a lc u la t e d  from  th e  C on tingency  T ab le  p re ­

p a red  from  th e  d a ta  r e l e v a n t  t o  t h i s  h y p o th e s is  was 1 8 .0 5 . From th e  

v a lu e  o f  1 8 .0 5 , a  C o e f f ic ie n t  o f  C o n tin g en cy  was c a lc u la te d  to  m easure 

th e  c o r r e l a t i o n  be tw een  th e  p r i c e  o f  th e  home p u rc h a se d  and th e  knowledge 

g a in e d . The c a lc u la t e d  C on tingency  C o e f f ic ie n t  was .3358 , w hich was 37.55% 

o f th e  maximum C v a lu e  o f  .8 9 4 4 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  as 

m easured by r ,  was .1 7 8 3 .
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The C and r  v a lu e s  in d ic a te  some c o r r e la t io n  betw een th e  p r ic e  

o f  th e  home p u rch ased  and  th e  knowledge g a in e d . The g r e a t e r  th e  p r ic e  

o f  th e  home p u rc h a se d , th e  l e s s  knowledge g a in e d , in d ic a t in g  an in v e r s e  

r e l a t i o n s h i p .

Based on th e  r e s u l t s  o f  th e  T e s ts  fo r  C o r r e la t io n ,  H y p o th es is

No. 8  a s  s t a t e d  in  th e  n u l l  form  can  be r e j e c t e d .  R e w ritte n  in  t h e

A l te r n a t iv e  H y p o th e s is  form  H y p o th e s is  No. 8  can be s t a t e d  a s  b e in g  t r u e :

T here  i s  a  r e l a t i o n s h i p  betw een th e  p r ic e  o f  th e  home 
p u rch a se d  by th e  hom e-buying consumer and th e  amount o f 
knowledge g a in e d  a s  a  r e s u l t  o f th e  hom e-buying p ro c e s s .

H y p o th e s is  No. 9 

H y p o th e s is  No. 9 was s t a t e d  a s :

T here  i s  no r e l a t i o n s h i p  betw een th e  m a r i ta l  s t a t u s  o f  th e  
hom e-buying consum er and th e  amount o f  know ledge g a in ed  a s  
a r e s u l t  o f  th e  hom e-buying p ro c e s s .

The C h i-S q u are  v a lu e  c a lc u la te d  from  th e  C ontingency  T ab le  p re ­

p a re d  from  th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 1 1 .9 1 . From th e  

v a lu e  o f  1 1 .9 1 , a  C o e f f i c ie n t  o f  C ontingency  was c a lc u la te d  to  m easure  

th e  c o r r e l a t i o n  betw een  m a r i t a l  s t a t u s  o f  th e  re sp o n d e n t and th e  know l­

edge g a in e d . The c a lc u la t e d  C ontingency  C o e f f ic ie n t  was .2782 , w hich 

was 32.12% o f  th e  maximum C v a lu e  o f  .8660. The s t r e n g th  o f  th e  c o r r e ­

l a t i o n ,  a s  m easured  by r ,  was .1672 .

The C and r  v a lu e s  i n d i c a t e  a  sm a ll deg ree  o f  c o r r e l a t i o n  betw een 

th e  m a r i t a l  s t a t u s  o f  th e  re s p o n d e n t and th e  knowledge g a in e d .

Based on th e  r e s u l t s  o f  th e  T e s ts  fo r  C o r r e la t io n ,  H y p o th es is  

No. 9 a s  s t a t e d  in  th e  n u l l  form  can  be r e j e c t e d .  R e w ritte n  in  t h e  A l te r ­

n a t iv e  H y p o th e s is  form  H y p o th e s is  No. 9 can  be s t a t e d  a s  b e in g  t r u e :
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There i s  a  r e l a t i o n s h ip  betw een th e  m a r i t a l  s t a t u s  o f  
th e  hom e-buying  consumer and th e  am ount o f  knowledge 
g a in ed  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

H ypo thesis  No. 10 

H y p o th e s is  No. 10 was s ta t e d  a s :

There i s  no r e l a t i o n s h ip  betw een th e  hom e-buying consum er’ s 
p o s i t i o n  in  th e  fa m ily  l i f e  c y c le  and th e  amount o f knowl­
edge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying  p ro c e s s .

The C h i-S q u a re  v a lu e  c a lc u la te d  from  th e  C on tingency  T ab le  p re ­

p a re d  from th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 3 1 .8 0 . From th e  

v a lu e  o f 3 1 .8 0 , a  C o e f f ic ie n t  o f C on tingency  was c a lc u la te d  to  m easure 

th e  c o r r e l a t i o n  betw een  th e  fa m ily  l i f e  c y c le  p o s i t i o n  and th e  knowledge 

g a in e d . The c a lc u la t e d  C ontingency C o e f f i c ie n t  was .4 2 7 8 , which was 

46.2% o f th e  maximum C v a lu e  o f .9258 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  

a s  m easured by r ,  was .1932 .

The C and  r  v a lu e s  in d ic a te  some c o r r e l a t i o n  betw een th e  fa m ily  

l i f e  c y c le  p o s i t i o n  and th e  knowledge g a in e d .

Based on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e la t io n ,  H y p o th esis  

No. 10 a s  s t a t e d  i n  th e  n u l l  form can be  r e j e c t e d .  R e w ritte n  in  th e  

A l te r n a t iv e  H y p o th e s is  form  H ypo thesis  No. 10 can  be  s t a t e d  a s  b e in g  t r u e :

T here i s  a  r e l a t i o n s h ip  betw een th e  hom e-buying consum er's  
p o s i t i o n  in  th e  fa m ily  l i f e  c y c le  and th e  amount o f  knowl­
edge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p ro c e s s .

H ypo thesis  No. 11 

H y p o th e s is  No. 11 was s ta t e d  a s :

There i s  no r e l a t i o n s h ip  betw een th e  jo b  c l a s s i f i c a t i o n  o f  
th e  hom e-buying consumer and th e  amount o f  knowledge g a in ed  
a s  a r e s u l t  o f  th e  home-buying p r o c e s s .
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The C h i-S quare  v a lu e  c a lc u la te d  from  th e  C o n tin g en cy  T ab le  p re ­

p a red  from th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 5 .9 1 . From th e  

v a lu e  o f 5 .9 1 , a  C o e f f i c ie n t  o f  C ontingency  was c a lc u la t e d  to  m easure 

th e  c o r r e l a t i o n  betw een jo b  c l a s s i f i c a t i o n  and know ledge g a in e d . The 

c a lc u la te d  C ontingency  C o e f f ic ie n t  was .1 9 9 9 , w hich was 23.09% o f th e  

maximum C v a lu e  o f  .8660 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  a s  m easured 

by r ,  was .1178 .

The C  and r  v a lu e s  in d ic a te  some sm a ll c o r r e l a t i o n  betw een  jo b  

c l a s s i f i c a t i o n  and know ledge g a in e d . Both v a lu e s  w ere n e x t  to  th e  lo w e s t 

o f  a l l  th e  v a lu e s  c a lc u la t e d  f o r  th e  h y p o th ese s  r e l e v a n t  to  R esearch  

O b je c tiv e  I I .

Based on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e l a t i o n ,  H y p o th es is  

No. 11 as  s t a t e d  i n  th e  n u l l  form can  be r e j e c t e d .  R e w ritte n  in  th e  

A l te r n a t iv e  H y p o th e s is  fo rm . H y p o th esis  No. 11 can  be s t a t e d  a s  b e in g  

t r u e :

There i s  a  r e l a t i o n s h ip  betw een th e  jo b  c l a s s i f i c a t i o n  o f 
th e  hom e-buying consum er and th e  amount o f  know ledge ga in ed  
a s  a  r e s u l t  of th e  hom e-buying p ro c e s s .

H y p o th es is  No. 12 

H y p o th e s is  No. 12 was s ta t e d  a s :

T here i s  no  r e l a t i o n s h ip  betw een th e  number o f  homes 
p r e v io u s ly  owned b y  th e  hom e-buying consum er and  th e  
amount o f  know ledge ga in ed  a s  a r e s u l t  o f th e  hom e- 
b u y in g  p ro c e s s .

The C h i-S quare  v a lu e  c a lc u la te d  from  th e  C o n tin g en cy  T ab le  p re ­

p a red  from  th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 2 .9 4 . From th e  

v a lu e  o f  2 .9 4 , a  C o e f f i c ie n t  o f  C ontingency  was c a lc u la t e d  to  m easure 

th e  c o r r e l a t i o n  betw een  p re v io u s  home ow nersh ip  and know ledge g a in e d .
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The c a lc u la t e d  C o n tingency  C o e f f i c ie n t  was .1424 , w hich was 17.53% o f  

th e  maximum C v a lu e  o f  .8 1 2 4 . The s t r e n g th  o f th e  c o r r e l a t i o n ,  a s  

m easured by  r  , was .1017 .

The C and r  v a lu e s  i n d i c a t e  a  v e ry  s m a ll d e g re e  o f  c o r r e l a t i o n  

betw een p re v io u s  home ow nersh ip  and know ledge g a in e d . B oth v a lu e s  

w ere th e  lo w e s t  o f  a l l  th e  v a lu e s  c a lc u la t e d  f o r  th e  h y p o th e se s  r e l e ­

v a n t  to  R e se a rc h  O b je c tiv e  I I .  The n u l l  h y p o th e s is  c a n n o t be a c c e p te d , 

how ever, b e c a u se  i t  s t a t e s  no r e l a t i o n s h i p .

Based on th e  r e s u l t s  o f  t h e  T e s ts  f o r  C o r r e la t io n ,  H y p o th e s is  

No. 12 a s  s t a t e d  i n  th e  n u l l  form  can  b e  r e j e c t e d .  R e w ritte n  i n  th e  

A l t e r n a t iv e  H y p o th e s is  fo rm . H y p o th e s is  No. 12 can  be s t a t e d  a s  b e in g  

t r u e :

T here  i s  a  r e l a t i o n s h i p  betw een th e  number o f homes p r e v io u s ly  
owned by  th e  hom e-buying consum er and th e  amount o f know l­
edge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

H y p o th e s is  No. 13 

H y p o th e s is  No. 13 was s t a t e d  a s :

T h ere  i s  no r e l a t i o n s h i p  be tw een  th e  d e g re e  o f  s a t i s f a c t i o n /  
d i s s a t i s f a c t i o n  th e  hom e-buying consum er h a s  w ith  h i s / h e r  
new home and th e  amount o f  know ledge g a in e d  a s  a r e s u l t  o f  
th e  hom e-buying p r o c e s s .

The C h i-S q u a re  v a lu e  c a lc u la t e d  from  th e  C on tingency  T a b le  p r e ­

p a re d  from  th e  d a ta  r e l e v a n t  t o  t h i s  h y p o th e s is  was 5 6 .8 2 . From th e  

v a lu e  o f  5 6 .8 2 , a  C o e f f ic ie n t  o f  C o n tingency  was c a lc u la t e d  to  m easu re  

th e  c o r r e l a t i o n  b e tw een  th e  d e g re e  o f  s a t i s f a c t i o n / d i s s a t i s f a c t i o n  

know ledge g a in e d . The c a lc u la t e d  C on tingency  C o e f f i c ie n t  was .5346 , 

w hich was 59.77% o f  th e  maximum C v a lu e  o f  .8944 . The s t r e n g th  o f  th e  

c o r r e l a t i o n ,  a s  m easu red  by  r ,  was .3 1 6 3 .
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The C and r  v a lu e s  in d ic a te  a  s t r o n g  d e g ree  o f  c o r r e l a t i o n  

betw een  th e  d e g re e  o f  s a t i s f a c t i o n / d i s s a t i s f a c t i o n  and  know ledge g a in e d . 

B oth  v a lu e s  w ere th e  h ig h e s t  o f  a l l  th e  v a lu e s  c a lc u la t e d  f o r  th e  

h y p o th e se s  r e l e v a n t  to  R e sea rch  O b je c tiv e  I I .

Based on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e l a t i o n ,  H y p o th e s is  

No- 13 a s  s t a t e d  in  th e  n u l l  form  can  be  r e j e c t e d .  R e w r it te n  i n  th e  

A l te r n a t iv e  H y p o th e s is  fo rm . H y p o th e s is  No. 13 can b e  s t a t e d  a s  b e in g  

t r u e :

There i s  a  r e l a t i o n s h i p  betw een  th e  deg ree  o f  s a t i s f a c t i o n /  
d i s s a t i s f a c t i o n  th e  hom e-buying consum er h a s  w ith  h i s / h e r  
new home and th e  amount o f  know ledge g a in ed  a s  a r e s u l t  o f 
th e  hom e-buying  p r o c e s s .

H y p o th e s is  No. 14 

H y p o th es is  No. 14 was s t a t e d  a s :

There i s  no r e l a t i o n s h i p  betw een  th e  le n g th  o f  tim e th e  
hom e-buying consum er s p e n t  lo o k in g  f o r  a  home and th e  
amount o f  know ledge g a in e d  a s  a  r e s u l t  o f  th e  home- 
buy ing  p r o c e s s .

The C h i-S q u a re  v a lu e  c a lc u la t e d  from  th e  C o n tin g en cy  T ab le  p re ­

p a re d  from  th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 1 0 .1 6 . From th e  

v a lu e  o f  1 0 .1 6 , a  C o e f f ic ie n c y  o f  C on tingency  was c a lc u la t e d  to  m easure 

th e  c o r r e l a t i o n  be tw een  th e  h o m e-search  p e r io d  and th e  knowledge g a in e d . 

The c a lc u la te d  C o n tin g en cy  C o e f f i c ie n t  was .2585 , w hich  was 28.9% o f  th e  

maximum C v a lu e  o f  .8 9 4 4 . The s t r e n g th  o f  th e  c o r r e l a t i o n ,  a s  m easured 

by r ,  was .1388 .

The C and r  v a lu e s  in d ic a te  a  v e ry  sm all d e g re e  o f  c o r r e la t io n  

betw een  th e  h o m e-sea rch  p e r io d  and th e  know ledge g a in e d . A lb e i t  s m a ll,  

some d eg ree  o f  r e l a t i o n s h i p  does  e x i s t .
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Based on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e la t io n ,  H y p o th es is  

No. 14 a s  s t a t e d  in  th e  n u l l  form  can  be r e j e c t e d .  R e w rit te n  in  th e  

A l t e r n a t iv e  H y p o th e s is  form . H y p o th es is  No. 14 can  be  s t a t e d  a s  b e in g  

t r u e :

T here  i s  a  r e l a t i o n s h i p  betw een th e  le n g th  o f  tim e  th e  
hom e-buying consum er s p e n t  lo o k in g  f o r  a  home and th e  
amount o f knowledge g a in e d  a s  a  r e s u l t  o f  th e  home- 
b u y in g  p ro c e s s .

H y p o th e s is  No. 15 

H y p o th e s is  No. 15 was s t a t e d  a s :

T here  i s  no r e l a t i o n s h i p  betw een th e  number o f  v i s i t s  
made t o  th e  p r o p e c t iv e  home by th e  hom e-buying consum er
and th e  amount o f  know ledge gained  a s  a  r e s u l t  o f  th e
hom e-buying p ro c e s s .

The C h i-S quare  v a lu e  c a lc u la te d  from  th e  C on tingency  T ab le  p re ­

p a re d  from  th e  d a ta  r e l e v a n t  to  t h i s  h y p o th e s is  was 1 4 .4 8 . From th e  

v a lu e  o f  1 4 .4 8 , a  C o e f f ic ie n c y  o f  C on tingency  was c a lc u la t e d  to  m easure 

th e  c o r r e l a t i o n  betw een  th e  number o f  v i s i t s  and th e  know ledge g a in e d .

The c a lc u la te d  C on tingency  C o e f f ic ie n t  was .3 0 4 2 , w hich was 34.01% o f th e

maximum C v a lu e  o f  .8 9 4 4 . The s t r e n g th  o f t h e  c o r r e l a t i o n ,  a s  m easured

by r ,  was .1 5 9 6 .

The C and r  v a lu e s  i n d i c a t e  a d e g re e  o f  c o r r e l a t i o n  betw een th e  

number o f  v i s i t s  and th e  know ledge g a in e d .

Based on th e  r e s u l t s  o f  th e  T e s ts  f o r  C o r r e la t io n ,  H y p o th es is  

No. 15 a s  s t a t e d  in  th e  n u l l  form  can  be  r e j e c t e d .  R e w ritte n  in  th e  

A l t e r n a t iv e  H y p o th es is  form . H y p o th e s is  No. 15 can b e  s t a t e d  a s  b e in g  

t r u e :

T here i s  a  r e l a t i o n s h i p  betw een th e  number o f  v i s i t s  made 
to  th e  p ro s p e c t iv e  home by th e  hom e-buying consum er and th e  
amount o f knowledge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying 
p r o c e s s .
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R e se a rc h  O b je c tiv e  I I  was concerned  w ith  th e  r e l a t i o n s h ip  o f  

c e r t a i n  c h a r a c t e r i s t i c s  o f  th e  re s p o n d e n ts  to  th e  knowledge g a in e d  by 

th e  r e s p o n d e n ts .  H ypotheses 6  th ro u g h  15 w ere fo rm u la ted  a s  b e in g  

r e l e v a n t  to  R esea rch  O b je c tiv e  I I .

Some d e g re e  o f  c o r r e l a t i o n  was found f o r  a l l  th e  h y p o th ese s  

r e l a t i n g  to  R esea rch  O b je c tiv e  I I .  A ll o f  th e  n u l l  h y p o th ese s  w ere 

r e j e c t e d .  R e w ritte n  in  th e  a l t e r n a t i v e  form , a l l  w ere a c c e p te d .

The h ig h e s t  c o r r e l a t i o n  was found f o r  H y p o th es is  No. 1 3 , and 

th e  lo w e s t c o r r e l a t i o n  was found f o r  H ypo thesis  No. 12. L is te d  in  th e  

o r d e r  o f  th e  d e g re e  and s t r e n g th  o f  t h e i r  c o r r e l a t i o n ,  in  d e sce n d in g  

o r d e r ,  th e  h y p o th e se s  a r e :

1 . Ho^g S a t i s f a c t i o n / d i s s a t i s f a c t i o n

2 . Hoio Fam ily  l i f e  c y c le  p o s i t io n

3 . Hoy Age

4 . Hog P r ic e  b ra c k e t

5 . Ho]_5 V i s i t s  to  p r o s p e c t iv e  home

6 . Hog E d u ca tio n

7 . Hog M a r i ta l  s t a t u s

8 . H oi4  Time s p e n t in  s e a rc h

9 . H o ji  Job c l a s s i f i c a t i o n

10 . Hoi2 P re v io u s  home ow nersh ip

S t a t i s t i c a l  A naly ses  R e la t in g  to  R esearch  O b je c tiv e  I I I

R e sea rch  O b je c tiv e  I I I  was concerned  w ith  th e  i n t e r r e l a t i o n ­

s h ip s  o f  th e  c h a r a c t e r i s t i c s  o f  th e  re sp o n d e n ts  a s  d e te rm in a n ts  o f th e  

know ledge g a in e d , and w ith  th e  i d e n t i f i c a t i o n  o f  th e  s u b s e ts  o f  c h a ra c ­

t e r i s t i c s  w ith  th e  b e s t  p r e d i c t i v e  a b i l i t y  o f  th e  knowledge g a in e d .
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Two h y p o th e s e s . No. 16 and No. 17 , were fo rm u la te d  a s  b e in g  r e le v a n t  

to  R esearch  O b je c tiv e  I I I .

The d a ta  r e l e v a n t  to  H y p o th e s is  No. 16 w ere su b m itte d  to  M u lt ip le  

D isc rim in a n t A n a ly s is  and th e  d a ta  r e le v a n t  to  H y p o th e s is  No. 17 w ere 

su b m itte d  to  F a c to r  A n a ly s is .  B oth  MDA and FA u t i l i z e d  program s in  a  

SAS package and w ere run  on a  370-158 IBM Com puter a t  th e  U n iv e rs i ty  o f 

Oklahoma. D e ta i l s  o f  th e  MDA and FA com puter r u n s ,  b o th  r e l a t i n g  to  

R esearch  O b je c tiv e  I I I ,  a r e  shown in  Appendix E.

H y p o th e s is  No. 16 

H y p o th es is  No. 16 was s t a t e d  a s ;

The g roup  means o f  t h e  c h a r a c t e r i s t i c s  o f  th o se  home- 
buy ing  consum ers who g a in e d  knowledge d u r in g  th e  
hom e-buying p ro c e s s  an d  th e  group m eans o f  th e  
c h a r a c t e r i s t i c s  o f  th o s e  hom e-buying consum ers who 
ga in ed  no knowledge d u r in g  th e  hom e-buying p ro c e s s  a re  
e q u a l .

The l i n e a r i z e d  d i s c r im in a n t  f u n c t io n s  c a lc u la te d  by  MDA a re  

shown in  E x h ib i t  2 o f  A ppendix E. L is te d  in  d e sce n d in g  o r d e r ,  th e  

c o e f f i c i e n t s  o f  th e  in d ep e n d e n t v a r i a b le s  f o r  t h e  m ost knowledge g a in ed  

a re  :

1. P r e s s u r e  to  move 11.14456542

2. M a r i ta l  s t a t u s  6.44405840

3. Use o f  a  b ro k e r  3.46411059

4 . E d u c a tio n  2.86246913

5 . Age 2.82469224

6 . Number o f  v i s i t s  to  p r o p e r ty  2.68148618

7. P r ic e  2 .18489457

8 . S a t i s f a c t i o n / D i s s a t i s f a c t i o n  2.11845628
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9 . Job c l a s s i f i c a t i o n  1.38152134

10 . Time s p e n t  shopp ing  1.05466251

1 1 . P re v io u s  home o w n ersh ip  -0 .44815426

1 2 . Fam ily  l i f e  c y c le  -0 .54760736

The c o e f f i c i e n t s  o f  th e  d i s c r im in a t in g  v a r i a b le s  show th e  

r e l a t i v e  im p o rtan ce  o f  each o f  th e  v a r i a b le s .  The h ig h e r  th e  v a lu e  o f  

th e  c o e f f i c i e n t ,  t h e  g r e a t e r  th e  im portance  o f  th e  v a r i a b le .  The p re ­

d i c t i v e  a c c u ra c y  o f  th e  d i s c r im in a n t  f u n c t io n  i s  m easured by th e  

h i t - r a t i o  (p e rc e n ta g e  c o r r e c t l y  c l a s s i f i e d )  o f  th e  ind ep en d en t v a r i a b l e s .

The h i t - r a t i o  was o b ta in e d  from  th e  c l a s s i f i c a t i o n  m a tr ix  p re ­

p a red  a s  p a r t  o f  th e  MDA. D e t a i l s  o f  th e  c l a s s i f i c a t i o n  m a tr ix  a r e  

shown in  E x h ib i t  3 o f  A ppendix E . N in e ty -n in e  (69.8%) o f  th e  142 re sp o n ­

d e n ts  w ere im p ro p e rly  c l a s s i f i e d  in  th e  c l a s s i f i c a t i o n  m a tr ix .  The 

h i t - r a t i o  (p e rc e n ta g e  c o r r e c t l y  c l a s s i f i e d )  was 30.2%.

The h i t - r a t i o  was to o  low  to  a tte m p t t o  i n t e r p r e t  th e  d i s ­

c r im in a n t  f u n c t io n s  f o r  th e  p u rp o se  o f d e v e lo p in g  group p r o f i l e s .  Only 

when th e  p e rc e n ta g e  o f  c o r r e c t  c l a s s i f i c a t i o n s  i s  s i g n i f i c a n t l y  l a r g e r  

th an  would be e x p e c te d  by c h a n c e , can  th e  d i s c r im in a n t  fu n c t io n s  be  

i n t e r p r e t e d  m e a n in g fu l ly . C o r re c t  c l a s s i f i c a t i o n s  by chance  w ould have 

g iv en  a  p ro b a b le  h i t - r a t i o  o f  .5 0 .  The a c tu a l  h i t - r a t i o  o f  30.2% was 

much lo w e r— to o  low f o r  i n t e r p r e t a t i o n  p u rp o se s .

Based on th e  r e s u l t s  o f  th e  M u ltip le  D is c r im in a n t A n a ly s is ,  

H y p o th e s is  No. 16 w as a c c e p te d . The d is c r im in a n t  fu n c t io n s  c a lc u la te d  

by MDA w ere u n ab le  t o  d i s c r im in a n t  betw een th o s e  hom e-buying consum ers 

who g a in e d  know ledge d u r in g  th e  hom e-buying p r o c e s s  and th o se  home- 

buy in g  consum ers who g a in ed  no know ledge d u r in g  th e  hom e-buying p r o c e s s .
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The group means o f  th e  c h a r a c t e r i s t i c s  o f  th e  two g ro u p s , t h e r e f o r e ,  

can be assumed to  b e  e q u a l.

H y p o th e s is  No. 17

H y p o th e s is  No. 17 was s t a t e d  a s :

T here i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  p r e d i c t i v e
a b i l i t y  o f  th e  s u b s e ts  o f c h a r a c t e r i s t i c s  in  th e  p r e ­
d i c t i o n  o f  th e  amount o f  knowledge g a in e d .

The r e s u l t s  o f  th e  F a c to r  A n a ly s is  a re  shown i n  E x h ib i t  4 o f  

A ppendix E. F iv e  s i g n i f i c a n t  f a c t o r s  w ere e s ta b l i s h e d  by th e  F a c to r  

A n a ly s is .  The v a r i a b l e s  " lo a d e d "  (had s i g n i f i c a n t  v a lu e s  o f  ± .3 0 )^  

h ig h e s t  on F a c to r  1 w ere :

1 . Age .83490

2 . P re v io u s  home ow nersh ip  .73618

3 . Fam ily  l i f e  c y c le  p o s i t io n  .72568

The lo a d in g  o f  th e s e  th r e e  v a r i a b le s  on F a c to r  1 i n d ic a te d  th a t  

F a c to r  1 co u ld  be  " e x p e r ie n c e ."  By v i r t u e  o f  h av in g  l i v e d  a  c e r t a i n  

number o f  y e a r s ,  h a v in g  had  some p re v io u s  home ow nersh ip  e x p e r ie n c e  and 

hav in g  moved th ro u g h  th e  fa m ily  l i f e  c y c le  p o s i t i o n s ,  one w ould l i k e l y  

have had " e x p e r ie n c e "  i n  home p u rc h a s in g  and th e  p ro c e s s  in v o lv e d  t h e r e in .  

A ll th r e e  v a r i a b l e s  " lo a d e d "  s i g n i f i c a n t l y  h ig h e r  on F a c to r  1 th a n  on 

any o f  th e  o th e r  f o u r  f a c t o r s .

On F a c to r  2 , th e  fo llo w in g  v a r i a b le s  " lo a d e d "  h ig h e s t  :

1 . E d u c a tio n  - .6 9 6 6 5

2. Job c l a s s i f i c a t i o n  - .5 8 6 4 6

^ H a ir , A nderson , Tatham , and G rablow sky, M u l t i v a r i a t e  D ata  
A n a ly s is , p . 236 .
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The lo a d in g  o f  th e s e  two v a r i a b le s  on F a c to r  2 in d ic a te d  th a t  

F a c to r  2 c o u ld  be  " p re v io u s  know ledge."  Both v a r i a b l e s  had  n e g a tiv e  

v a lu e s .  The more e d u c a tio n  one h a s ,  th e  b e t t e r  jo b  one i s  l i k e l y  to  

h a v e , and th e  l e s s  know ledge one m ight g a in  th ro u g h  th e  p ro c e s s  of home 

p u rc h a s in g . B oth v a r i a b le s  " lo a d e d "  s i g n i f i c a n t l y  h ig h e r  on F a c to r  2 

th a n  on any o f  th e  o th e r  fo u r  f a c t o r s .

On F a c to r  3 , th e  fo llo w in g  v a r i a b le s  " lo a d e d "  h ig h e s t :

1 . P r e s s u re  to  move - .8 0 1 6 0

2 . V i s i t s  to  p r o s p e c t iv e  p u rch a se  .54184

The lo a d in g  o f  th e s e  two v a r i a b le s  on F a c to r  3 in d ic a te d  th a t  

F a c to r  3 c o u ld  be " v i s i t s  to  p r o p e r ty ."  There a p p e a rs  to  b e  an in v e rs e  

r e l a t i o n s h i p  betw een " p re s s u re  t o  move" and "know ledge g a in e d ."  The 

re s p o n d e n ts  who w ere u n d er p r e s s u r e  to  move made few er v i s i t s  to  t h e i r  

p r o s p e c t iv e  p u rc h a s e s  and th e r e f o r e  g a in e d  l e s s  know ledge. The lo a d in g  

o f  " v i s i t s  to  p r o s p e c t iv e  p u rc h a se "  on F a c to r  3 in d ic a te d  some knowledge 

g a in e d  th ro u g h  v i s i t i n g  th e  p r o p e r ty .  B oth v a r i a b le s  " lo a d e d "  s i g n i f i ­

c a n t ly ,  h ig h e r  on F a c to r  3 th a n  on any o f  th e  o th e r  fo u r  f a c t o r s .

On F a c to r  4 , th e  fo llo w in g  v a r i a b le s  " lo a d e d "  h ig h e s t :

1 . Time s p e n t shopp ing  f o r  home .55535

2 . Use o f  a  b ro k e r  .55169

The lo a d in g  o f  th e s e  two v a r i a b le s  on F a c to r  4 i n d ic a te d  th a t  

F a c to r  4 c o u ld  be " b r o k e r - a s s i s t e d  sh o p p in g ."  A p p a re n tly , knowledge i s  

g a in e d  from  b o th  b ro k e rs  and sh o p p in g .

On F a c to r  5 , th e  fo llo w in g  v a r i a b le s  " lo a d e d "  h ig h e s t :

1 . M a r i ta l  s t a t u s  .60810

2 . Time s p e n t  shopp ing  f o r  home .54089
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The lo a d in g  o f  th e s e  two v a r i a b le s  on F a c to r  5 in d ic a te d  t h a t  

F a c to r  5 c o u ld  be  " fa m ily -s h o p p in g ."  The " tim e  s p e n t shopp ing  f o r  home" 

v a r i a b le  " lo a d e d "  on b o th  F a c to r s  4 and 5 . The v a lu e  o f  th e  " m a r i ta l  

s t a t u s "  v a r i a b l e  f o r  F a c to r  4 was a ls o  r e l a t i v e l y  h ig h  a t  .46670 . Some 

com m onality  a p p e a re d  to  b e  p r e s e n t  betw een F a c to r s  4 and 5 .

Com m unality e s t im a te s  f o r  a l l  v a r i a b l e s  w ere computed a s  a  

p a r t  o f  th e  f a c t o r  a n a l y s i s .  Communality i s  th e  amount o f  v a r ia n c e  a 

v a r i a b le  s h a re s  w ith  a l l  o th e r  v a r i a b le s  i n  th e  a n a l y s i s .  L is te d  in

d esce n d in g v a lu e  o r d e r ,  th e  f i n a l  com m unality  e s t im a te s

1 . Age .814742

2 . F am ily  l i f e  c y c le  p o s i t io n .744486

3 . P r e s s u r e  to  move .699330

4 . E d u c a tio n .685043

5 . P re v io u s  home ow nersh ip .672625

6 . Time s p e n t  sh o p p in g .662823

7. M a r i ta l  s t a t u s .646350

8 . Job  c l a s s i f i c a t i o n .629183

9 . S a t i s f a c t i o n / d i s s a t i s f a c t i o n .595787

1 0 . Knowledge g a in ed .557856

1 1 . Number o f v i s i t s  to  p ro p e r ty .536505

1 2 . P r ic e .518185

13. Use o f  b ro k e r .451468

Based on th e  r e s u l t s  o f  th e  F a c to r  A n a ly s is ,  H y p o th e s is  No. 17 

a s  w r i t t e n  in  th e  n u l l  form  c an n o t be a c c e p te d . R e w ritte n  in  th e  

a l t e r n a t i v e  fo rm , i t  can  be a c c e p te d  as b e in g  t r u e :
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There i s  a  s i g n i f i c a n t  d i f f e r e n c e  in  th e  p r e d i c t i v e  a b i l i t y
o f th e  s u b s e ts  o f  c h a r a c t e r i s t i c s  in  th e  p r e d i c t i o n  o f  the
amount o f  knowledge g a in e d .

The f a c t o r s  ( s u b s e ts  o f  c h a r a c t e r i s t i c s )  t h a t  a p p e a r  to  have 

th e  m ost p r e d i c t i v e  a b i l i t y  o f  "know ledge g a in e d "  a r e :  ( 1 ) e x p e rie n c e ,

(2 ) p re v io u s  know ledge, (3 ) v i s i t s  to  p r o p e r ty ,  (4) b r o k e r - a s s i s te d  

sh o p p in g , and (5 ) fa m ily  sh o p p in g .

Summary

C h ap te r IV h a s  p re s e n te d  th e  r e s u l t s  o f th e  s tu d y . S t a t i s t i c a l  

a n a ly s e s  o f  th e  d a ta  c o l l e c t e d  in  t h i s  r e s e a rc h  p r o je c t  w ere p resen ted  

i n  t h i s  c h a p te r .  The dem ographic c h a r a c t e r i s t i c s  o f  th e  su rv e y  resp o n ­

d e n ts  were p re s e n te d  in  t h i s  c h a p te r ,  a s  w e ll  a s  th e  p re p u rc h a se , 

p u rch a se  e x p e r ie n c e ,  and p o s tp u rc h a se  knowledge o f  th e  r e s p o n d e n ts .

The s t a t i s t i c a l  t e s t i n g  o f  th e  h y p o th e se s  r e l a t i n g  to  R esearch 

O b je c tiv e  I  a r e  sum m arized in  T ab le  13 . H y p o th e s is  No. 1 was r e je c te d  

a t  b o th  th e  .05  and .01  l e v e l s  o f  s ig n i f ic a n c e .  H y p o th e s is  No. 2 was

r e j e c t e d  a t  th e  .05 l e v e l  o f  s ig n i f i c a n c e ,  b u t c o u ld  n o t  b e  r e j e c te d  a t

th e  .01  l e v e l .  H ypo theses 3 , 4 , and 5 co u ld  n o t  be  r e j e c t e d  a t  e i t h e r  

l e v e l .

The s t a t i s t i c a l  t e s t i n g  o f  th e  h y p o th e se s  r e l a t i n g  to  R esearch 

O b je c tiv e  I I  a r e  summarized in  T ab le  14 . Some d e g re e  o f  c o r r e la t io n  was 

found f o r  H ypo theses No. 6 -15 , i n c l u s iv e l y ,  a l l  r e l a t i n g  t o  R esearch 

O b je c tiv e  I I ;  t h e r e f o r e ,  a l l  10 h y p o th e se s  w ere r e j e c t e d .  R e w ritte n  in  

th e  a l t e r n a t i v e  form , a l l  w ere a c c e p te d . The h ig h e s t  d e g re e  o f c o r r e la ­

t i o n  was found f o r  H y p o th e s is  No. 13 ( s a t i s f a c t i o n / d i s s a t i s f a c t i o n )  and 

th e  lo w est w as found f o r  H y p o th e s is  No. 12 (p re v io u s  home o w n ersh ip ).
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H y p o th e s is  No. 16 was a c c e p te d  and H y p o th e s is  No. 17 was 

r e j e c t e d .  Both h y p o th e s e s  r e l a t e d  to  R e sea rch  O b je c tiv e  I I I .

The MDA used  to  t e s t  H y p o th es is  No. 16 was u n a b le  t o  p ro d u ce  

a  d is c r im in a n t  f u n c t io n  t h a t  co u ld  d i s c r im in a te  betw een th o se  hom e- 

buy ing  consum ers who g a in e d  know ledge d u r in g  th e  hom e-buying p r o c e s s  

and th o se  who g a in e d  no know ledge d u r in g  th e  hom e-buying p r o c e s s .  The 

group means o f  th e  c h a r a c t e r i s t i c s  o f  th e  two g ro u p s , b a sed  on c l a s s i f i ­

c a t io n s  e s ta b l i s h e d  by MDA, w ere assumed to  b e  eq u a l and H y p o th e s is  

No. 16 was a c c e p te d .

F a c to r  A n a ly s is  u sed  to  t e s t  H y p o th e s is  No. 17 p roduced  f i v e  

f a c to r s  t h a t  a p p e a re d  to  h av e  p r e d ic t iv e  a b i l i t y  f o r  "know ledge g a in e d ."  

H y p o th e s is  No. 17 was t h e r e f o r e  r e j e c t e d .  R e w ritte n  in  th e  a l t e r n a t i v e  

form , i t  was a c c e p te d .



CHAPTER V

SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS

C hap ter V p r e s e n t s  a  summary o f  th e  s tu d y , th e  c o n c lu s io n s  

drawn from th e  s tu d y ,  and recom m endations f o r  f u r t h e r  r e s e a r c h .

Summary

T h is  s tu d y  in v o lv e d  th e  i d e n t i f i c a t i o n  and e v a lu a t io n  o f  th e  

knowledge a c q u ire d  by hom e-buying consum ers a s  a  r e s u l t  o f  th e  hom e- 

b u y in g  p r o c e s s .  The sam ple was d e f in e d  a s  142 u s a b le  com pleted  

q u e s t io n n a ir e s  o b ta in e d  from  a p o p u la t io n  d e f in e d  a s  1 ,996  home p u r ­

c h a s e r s  whose deeds w ere re c o rd e d  w ith  th e  R e g i s t r a r s  o f  Deeds i n  

Oklahoma, C le v e la n d , and C anadian c o u n t ie s  in  Oklahoma, in  A ugust, 1977.

For th e  p u rp o se  o f  t h i s  s tu d y , th e  problem  was s t a t e d  a s :

"What knowledge do hom e-buying  consum ers a c q u ir e  d u r in g  th e  hom e-buying 

p ro c e s s  t h a t  would have  b een  v a lu a b le  a s  p re p u rc h a se  know ledge?"

T h is was a  com plex p rob lem , and th r e e  r e s e a rc h  o b je c t iv e s  w ere 

i d e n t i f i e d  f o r  th e  s tu d y . R esea rch  O b je c tiv e  I  r e l a t e d  to  th e  know l­

edge ga ined  by  d i f f e r e n t  g ro u p in g s  o f  th e  re s p o n d e n ts . R esearch  

O b je c tiv e  I I  r e l a t e d  to  th e  r e l a t i o n s h ip  o f  c e r t a i n  c h a r a c t e r i s t i c s  o f  

th e  re sp o n d e n ts  to  th e  know ledge g a in ed  by th e  re s p o n d e n ts . R esea rch  

O b je c tiv e  I I I  was c o n cern ed  w ith  th e  i n t e r r e l a t i o n s h i p s  o f  th e  c h a ra c ­

t e r i s t i c s  o f th e  re s p o n d e n ts  a s  d e te rm in a n ts  o f  th e  knowledge g a in e d ,
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and i d e n t i f i c a t i o n  o f  th e  s u b s e ts  o f  c h a r a c t e r i s t i c s  w ith  th e  b e s t  p re ­

d i c t iv e  a b i l i t y  o f  th e  knowledge g a in e d .

S ev en teen  n u l l  h y p o th e se s  w ere fo rm u la te d  f o r  t h i s  s tu d y . F ive 

of th e  h y p o th e se s  r e l a t e d  to  R esearch  O b je c tiv e  I ,  t e n  r e l a t e d  to  

R esearch  O b je c tiv e  I I ,  and two r e l a t e d  to  R esearch  O b je c tiv e  I I I .  The 

h y p o th e se s  w ere t e s t e d  by a p p ly in g  s t a t i s t i c a l  a n a ly s e s  to  th e  d a ta .

The C h i-S q u a re  T e s t  o f  Independence  was used  f o r  t e s t i n g  

H ypotheses No. 1 -5 ,  i n c l u s iv e ,  a l l  r e l a t i n g  to  R e se a rc h  O b je c tiv e  I .

The C h i-S quare  T e s ts  f o r  C o r r e la t io n ,  u t i l i z i n g  v a lu e s .  C o e f f ic ie n t  

of C on tingency  v a lu e s  and C o r r e la t io n  o f  A t t r i b u t e s  v a lu e s ,  w ere  used 

f o r  t e s t i n g  H ypo theses No. 6 -1 5 , i n c l u s iv e ,  a l l  r e l a t i n g  to  R esearch  

O b je c tiv e  I I .  M u lt ip le  D is c r im in a n t A n a ly s is  was u se d  to  t e s t  H ypo thesis  

No. 16 and F a c to r  A n a ly s is  was u sed  to  t e s t  H y p o th e s is  No. 17, b o th  

r e l a t i n g  to  R esea rch  O b je c tiv e  I I I .

From th e  r e s u l t s  o f  th e  t e s t e d  h y p o th e s e s . M u lt ip le  D isc rim in a n t 

A n a ly s is  and F a c to r  A n a ly s is ,  c o n c lu s io n s  were drawn r e l a t i v e  t o  the  

knowledge a c q u ire d  by hom e-buying consum ers a s  a  r e s u l t  o f  th e  home- 

buy ing  p r o c e s s .  The c o n c lu s io n s  drawn a re  r e p o r te d  i n  th e  n e x t  s e c t io n .

C onclu sions

From th e  r e s u l t s  o f  t h i s  i n v e s t ig a t io n ,  c o n c lu s io n s  w ere drawn

t h a t :

1 . T here  i s  a s i g n i f i c a n t  d i f f e r e n c e  i n  th e  know ledge o f  home- 

buy ing  consum ers in  t h e i r  p re p u rc h a se  s t a t u s  and t h e i r  p o s tp u rc h a se  

s t a t u s ,  a t  b o th  th e  .05  and .01 l e v e l s  o f  s ig n i f i c a n c e .

2 . T here  i s  a s i g n i f i c a n t  d i f f e r e n c e  i n  th e  amount o f  knowl­

edge g a in e d  by  e x p e r ie n c e d  hom e-buying consum ers and in e x p e r ie n c e d
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hom e-buying consum ers a t  th e  .05 l e v e l  o f  s i g n i f i c a n c e ,  b u t  n o t a t  th e  

. 0 1  l e v e l  o f  s ig n i f ic a n c e .

3 .  There i s  no s i g n i f i c a n t  d i f f e r e n c e  in  th e  amount o f  knowl­

edge g a in e d  a s  in d ic a te d  by th e  se x  o f  th e  hom e-buying consum er, by 

th e  use o r  nonuse o f  a  b ro k e r , o r  by th e  p r e s s u r e  th e  fa m ily  was u n d e r 

to  o b ta in  h o u s in g .

4 .  There i s  a c o r r e l a t i o n  betw een th e  amount o f  knowledge 

g a in ed  and th e  s a t i s f a c t i o n / d i s s a t i s f a c t i o n ,  fa m ily  l i f e  c y c le  p o s i t i o n ,  

a g e , c o s t  o f  home p u rch a se d , number o f  v i s i t s  to  p r o s p e c t iv e  home, educa­

t i o n ,  m a r i t a l  s t a t u s ,  home s e a rc h  p e r io d ,  em ploym ent, and p re v io u s  home 

ow nersh ip  o f  th e  su rv e y  re sp o n d e n ts  in  t h i s  s tu d y . The v a r i a b le s  a r e  

l i s t e d  in  d e sce n d in g  o rd e r  by  th e  d e g ree  o f  c o r r e l a t i o n  a s  de te rm in ed  by 

th e  s t a t i s t i c a l  a n a ly s e s  perform ed in  t e s t i n g  th e  h y p o th e se s .

5 . The in d ep en d en t v a r i a b le s  i d e n t i f i e d  i n  t h i s  s tu d y  a r e  n o t 

a c c u r a te  d e te r m in a n ts  o f th e  amount o f know ledge g a in e d  a s  a  r e s u l t  o f  

th e  hom e-buying p ro c e s s .

6 . The f a c t o r s  ( s u b s e ts  o f  c h a r a c t e r i s t i c s )  t h a t  ap p ear to  

have th e  m ost p r e d ic t iv e  a b i l i t y  o f  "know ledge g a in e d "  a r e :  (1 ) e x p e r i ­

e n c e , (2 ) p re v io u s  know ledge, (3) v i s i t s  to  p r o p e r ty ,  (4 ) b r o k e r - a s s i s t e d  

sh o p p in g , and (5) fa m ily -s h o p p in g .

7 . Communality among th e  in d ep e n d e n t v a r i a b l e s  i s  v e ry  h ig h . 

V a r ia b le s  w ith  th e  h ig h e s t  com m unality v a lu e s  a r e :  (1 ) a g e , (2) fa m ily

l i f e  c y c le  p o s i t i o n ,  (3) p re s s u re  to  move, (4) e d u c a t io n , and

(5) p re v io u s  home ow nersh ip .

8 . The knowledge g a in ed  by  th e  su rv e y  re s p o n d e n ts  of t h i s  s tu d y  

a re  a lm o st e q u a l ly  grouped  in to  th r e e  m a jo r  a r e a s  r e l a t i n g  to :
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(1) p ro p e r ty ,  (2) f in a n c e s ,  and (3 ) l i f e s t y l e  o f  th e  r e s p o n d e n ts .  A pproxi­

m a te ly  h a l f  o f  th e  su rv e y  re sp o n d e n ts  in  t h i s  s tu d y  r e p o r te d  l i t t l e ,  i f  

a n y , knowledge g a in e d  a s  a  r e s u l t  o f  t h e i r  home p u rc h a s e .

9 . The p u rc h a se  o f  a  home and th e  r e s u l t i n g  s a t i s f a c t i o n /  

d i s s a t i s f a c t i o n  i s  a  v e ry  com plex, p e rs o n a l  e x p e r ie n c e . The v a r i a b le s  

in v o lv e d  a re  num erous and d i f f i c u l t  to  i s o l a t e .

In  a d d i t io n  to  th e  c o n c lu s io n s  s t a t e d  above , th e  fo llo w in g  

g e n e ra liz e d  s ta te m e n ts  w ere made:

1 . Hom e-buying consum ers do n o t g iv e  s u f f i c i e n t  t im e ,  though t 

and c o n s id e r a t io n  to  home p u rch a s in g  in  p ro p o r t io n  t o  i t s  im p o rtan ce  

when compared to  o th e r  p u rc h a s e s , such a s  a u to m o b ile s , f u r n i t u r e ,  c lo th ­

in g  and fo o d . D e c is io n s  a r e  f r e q u e n t ly  made on an e m o tio n a l b a s i s ,  

r a t h e r  th an  a  r a t i o n a l  b a s i s .

2 . The w e a l th i e r ,  b e t te r - e d u c a te d  hom e-buying consum ers a re  

more l i k e l y  to  b e  p le a s e d  w ith  t h e i r  p u rc h a se . They a r e  a l s o  in  a  b e t t e r  

p o s i t i o n  to  c o r r e c t  o r  overcom e any m is ta k e s  th e y  m ig h t make th a n  the  

l e s s - w e a l th y ,  l e s s - e d u c a te d  hom e-buying consum ers.

3 . A home i s  one o f  th e  m ost p e rs o n a l  consum er goods w ith  a 

"u sed "  m ark e t. The m o b i l i ty  o f  o u r  s o c ie ty  and th e  " f i l t e r i n g  down" p ro ­

c e s s  a lm o st a s s u r e s  some d i s s a t i s f a c t i o n ,  a s  in d iv id u a l s  a r e  fo rc e d  to  

choose t h e i r  h o u s in g  from p r o p e r t ie s  b u i l t  to  someone e l s e ' s  s p e c i f i c a t i o n s .

Recommendations

From th e  f in d in g s  and c o n c lu s io n s  o f  t h i s  s tu d y ,  th e  r e s e a rc h e r  

recommends t h a t :

1 . A s tu d y  b e  made o f  home p u rc h a s e rs  a s  th e y  p r o g re s s  

th ro u g h  th e  s e l e c t i o n ,  p u rc h a s e , and occupancy o f  t h e i r  home. T h is
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would n e c e s s i t a t e  a r e s e a rc h  p e rio d  o f a t  l e a s t  two y e a r s ,  and would 

r e q u i r e  s e v e r a l  in te r v ie w s  w ith  each  home p u r c h a s e r .  Such a s tu d y  m ight 

b e s t  u t i l i z e  a  c a se  s tu d y  a p p ro ach .

2 . A s tu d y  be made to  compare th e  home p u rc h a se  e x p e r ie n c e s  

o f  in d iv id u a l s  a l r e a d y  l iv i n g  in  an  a re a  w ith  th e  e x p e r ie n c e s  o f  i n d i ­

v id u a ls  m oving in to  th e  a re a  from  o u t - o f - s t a t e ,  w here p r a c t i c e s  m igh t 

d i f f e r .

3 . A s tu d y  be  made to  compare th e  consum er e d u c a t io n  b e in g  

ta u g h t  in  th e  B u s in e ss  E d u ca tio n  program s w ith  t h a t  b e in g  ta u g h t in  

th e  Home Econom ics p rog ram s.

4 .  A s tu d y  be made to  d e te rm in e  home b u y e r s ' s a t i s f a c t i o n /  

d i s s a t i s f a c t i o n  w ith  th e  home pu rch ase  p r o c e s s  v e r s u s  th e  p roduct 

i t s e l f .

3 . A s tu d y  be made to  d e te rm in e  why home b u y e rs  in  America 

p la c e  such  v a lu e  upon sp a c e . Such a s tu d y  m ig h t compare th e  d e s i r e  f o r  

sp ace  i t s e l f  w ith  b e t t e r  u t i l i z a t i o n  o f  s p a c e .

W hile t h i s  s tu d y  h as  p ro v id ed  some i n s i g h t  i n to  th e  knowledge 

g a in ed  by hom e-buying consum ers, th e  s tu d i e s  recommended would add to  

th e  l im i te d  body o f  know ledge now a v a i l a b l e  a b o u t th e  hom e-purchasing  

p r o c e s s .  H o p e fu lly , th e  in fo rm a tio n  in  t h i s  s tu d y  w i l l  p ro v e  bene­

f i c i a l  to  f u tu r e  hom e-buying consum ers, home b u i l d e r s ,  r e a l  e s t a t e  

b r o k e r s ,  m o rtg ag e  l e n d e r s ,  h o u s in g  c o u n s e lo r s  and consum er e d u c a to r s .
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E x h ib i t  1 

D ate

Dear Homeowner:

As a  s tu d e n t  a t  th e  U n iv e r s i ty  o f  Oklahoma and a s  an  i n s t r u c t o r  a t  O scar 
Rose J u n io r  C o lle g e , I  have a  s t r o n g  i n t e r e s t  in  th e  p rob lem s o f  th e  con­
sum er. As you know, consum erism  i s  b ig  news to d ay ! Everyone seems to  
have a d v ic e  f o r  th e  consum er. Y e t, who i s  r e a l l y  b e t t e r  q u a l i f i e d  to  
a d v ise  th e  consum er th a n  a n o th e r  consum er who h a s  r e c e n t ly  been  th ro u g h  
th e  same p ro c e s s ?

R ecent home p u r c h a s e r s ,  su ch  a s  y o u r s e l f ,  a r e  c e r t a i n l y  in  a  b e t t e r  
p o s i t io n  to  a d v is e  p r o s p e c t iv e  home p u rc h a s e rs  th a n  anyone e l s e .  F o r 
t h i s  r e a s o n , I  have ch o sen  to  do a  s u rv e y  o f  r e c e n t  home p u rc h a s e rs  a s  
a  p a r t  o f  my d o c to r a l  program  a t  th e  U n iv e r s i ty  o f  Oklahoma. The p u rp o se  
o f  th e  s u rv e y  i s  to  d e te rm in e  from  r e c e n t  p u rc h a s e rs  w hat th e y  le a rn e d  
d u rin g  th e  p u rc h a s e  o f  t h e i r  p r o p e r ty  t h a t  m igh t h e lp  p r o s p e c t iv e  home 
buyers make w is e r  d e c i s io n s .  In  o th e r  w o rd s, w hat know ledge do you now 
have t h a t  w ould  have been  h e lp f u l  to  you p r i o r  t o  m aking y ou r p u rch a se ?
I s  h in d s ig h t  b e t t e r  th a n  f o r e s ig h t?  The r e s u l t s  o f  th e  su rv ey  sh o u ld  be  
p a r t i c u l a r l y  h e lp f u l  to  consum er e d u c a to r s .

W ill you p le a s e  g iv e  a  few m in u te s  o f  y o u r tim e to  h e lp  w ith  t h i s  su rv e y ?  
Ten o r f i f t e e n  m in u te s  o f  y ou r tim e  w i l l  be s u f f i c i e n t ,  and th e  r e s u l t s  
may be i n v a lu a b le .  Sim ply com ple te  th e  e n c lo se d  q u e s t io n n a ir e  and 
r e tu r n  th e  co m p le ted  form  i n  th e  e n c lo s e d  p o s ta g e -p a id  r e tu r n  e n v e lo p e .

I f  you have  any  q u e s t io n s  ab o u t th e  r e s e a r c h  p r o j e c t ,  p le a s e  c a l l  me a t  
737-6611, X 470 o r  x  340. S in ce  I  t e a c h ,  I  may b e  u n a v a ila b le  when you 
c a l l ;  how ever, i f  you w i l l  le a v e  you r num ber. I ' l l  g e t  b ack  to  you.
Your h e lp  w i l l  c e r t a i n l y  be a p p r e c ia te d .

The f in d in g s  o f  t h i s  r e s e a rc h  w i l l  b e  s h a re d  w ith  you , i f  you w ish . J u s t  
in d ic a te  y o u r  m a i l in g  a d d re s s  in  th e  sp a c e  p ro v id e d  below .

P le a se  h e lp  make t h i s  su rv e y  a  s u c c e s s  by  ta k in g  a  few m in u tes  o f  you r 
tim e to  c o m p le te  th e  e n c lo se d  foirm.

S in c e r e ly ,

V o n c i l le  W in te r , I n s t r u c t o r  
O scar Rose J u n io r  C o lleg e  
6420 S. E. 1 5 th  S t r e e t  
M idw est C i ty ,  Oklahoma 73110

Y es, I  would l i k e  a  copy o f  y o u r r e s e a r c h  r e p o r t .  P le a s e  send i t  to :

Name________________________________________

A ddress
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E x h ib i t  2

Demographic C h a r a c t e r i s t i c s  
Head o f  H ouseho ld : Age_____ Sex M

H ig h e s t Y ear o f  E d u c a tio n  
Com pleted_________________

Number o f fa m ily  members em ployed
f u l l - t i m e ______________________

O c c u p a tio n (s )________________________

M a r i ta l  S ta tu s :  
Ma r r i e d

 S in g le
 JD ivorced

A nnual Fam ily  Income
$__________ (a p p ro x im a te ly )

A nnual H ousing C ost
$__________ ( in c lu d in g
u t i l i t i e s )

2 nd? 3rd?
Home P u rc h ase
Was t h i s  y ou r f i r s t  home p u rc h a se ?__

5 th  o r  more?_________
Was th e  p u rc h a se  made th ro u g h  a r e a l  e s t a t e  b ro k e r?  ___
Did you employ an  a t t o r n e y  to  r e p r e s e n t  y o u r i n t e r e s t ?
Were you u n d e r any p r e s s u r e  to  move?  Yes  No
How lo n g  d id  you s e a rc h  f o r  a  home?_______________________

4 th ?

Yes No
Yes No

How d id  you f i r s t  l e a r n  o f  th e  p ro p e r ty  you p u rch a se d ?____________________
How many tim e s  d id  you v i s i t  th e  p r o p e r ty  b e fo r e  y o u r p u rch ase?__________
What was th e  d e c id in g  f e a tu r e  o r  s i t u a t i o n  t h a t  " t r ig g e r e d "  your d e c is io n  

to  p u rc h a se  y o u r home?_______________________________________________________

Was anyone o u ts id e  y o u r im m edia te  fa m ily  in v o lv e d  i n  your d e c is io n ?
 Yes  No

I f  s o ,  w hat i s  t h e i r  r e l a t i o n s h ip ?   P a r e n ts   C h ild re n
  B r o t h e r / S i s t e r   F r ie n d

 P a r e n ts  ______
O th e r  R e la t iv e

Knowledge o f  Home Buying
What know ledge d id  you h a v e  a b o u t bu y in g  a  home p r i o r  to  m aking y o u r 

p u rch ase?
Where was y o u r know ledge o b ta in e d ?

1. Form al E d u c a tio n :
P e rs o n a l  Econom ics?________________________________________________
O ther Econom ics?
F in a n c ia l  E d u c a tio n ?  
M a rk e tin g  E d u c a tio n ?

2. O th e r S ou rces  o f  E d u c a tio n :
Fam ily? ( r e l a t i o n s h i p ? ) __
F rie n d s?
Government? 
In d u s try ? ___

3. E x p e r ie n c e  from  p re v io u s  home p u rc h a se s?
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What know ledge d id  you g a in  w h ile  buying y o u r home?

1 . R e la t in g  to  th e  p ro p e r ty ? _______________________
2. R e la t in g  to  y o u r l i f e s t y l e ? _____________________
3 . R e la t in g  to  f in a n c in g ? ___________________________

What knowledge do you now have t h a t  would have b een  b e n e f i c i a l  t o  you in  
making th e  d e c is io n  to  buy? ( i . e . ,  i s  h in d s ig h t  b e t t e r  th a n  f o r e s ig h t? )

Looking b a c k  to  th e  p u rc h a se  o f your home, w hat do you now f e e l  m ight 
have made th e  d e c is io n -m a k in g  p ro c e s s  e a s i e r  f o r  you a n d /o r  th e  r e s u l t  
more s a t i s f a c t o r y ?  P le a s e  ra n k  th e  fo llo w in g  i te m s  in  o r d e r  o f  im por­
ta n c e  (1 , 2 ,  3 , e t c . ) .  E n te r  a z e ro  (0) by any  ite m s  t h a t  w ere 
u n im p o rta n t to  you o r  in a p p l ic a b le  to  your d e c i s io n .  A n y th in g  n o t 
l i s t e d  t h a t  was im p o rta n t to  you may be  added i n  th e  b la n k  s p a c e s .

 A more th o ro u g h  in s p e c t io n  o f  th e  house

_M easurement f o r  f u r n i t u r e  p lacem ent

_More o r  lo n g e r  fa m ily  c o n fe re n c e s

_More c o n s id e r a t io n  o f  l i f é s t y l e  needs

_A to u r  o f th e  neighborhood

_A v i s i t  to  th e  sc h o o l sy stem

B e t te r  in fo rm a tio n  a b o u t f in a n c in g

More sh opp ing  f o r  f in a n c in g  

B e t te r  u n d e rs ta n d in g  w ith  my b ro k e r

_No th in g

What would you have p u rch ased  a d d i t io n a l ly  had f in a n c e s  b e e n  a v a i la b le ?

 More l i v i n g  sp a ce  _____ More bedroom s

 L a rg e r  k i tc h e n  _____ An a d d i t i o n a l  l i v i n g  a re a

 A no ther b a th   S e p a ra te  d in in g  a r e a

O th er
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A reas o f  D i s s a t i s f a c t i o n  (Rank th e  item s i n  each  a re a  in  o rd e r  o f 
im p o rta n c e  o f  d i s s a t i s f a c t i o n ;  i . e . ,  m ost d i s s a t i s f a c t i o n s  -  1 , 
second  i n  d i s s a t i s f a c t i o n  -  2 , t h i r d  -  3 , e t c .  E n te r  a  z e ro  by 
any ite m  w h e re in  t h e r e  was no d i s s a t i s f a c t i o n .  A nyth ing  n o t  l i s t e d  
may be  added  in  th e  b la n k  s p a c e s . )

L o c a tio n  P ro p e r ty

 N eighborhood  T r a f f ic  flow  w i th in  house
S ch o o ls  Room S iz e s

_Churches ______Room A rrangem ent
J T r a f f ic  ______A p p lian ces  (Which ones?
_Zoning Laws ________________________

I n f e r i o r  C o n s tru c tio n  
D e sc rib e  :

F in a n c in g

_ S e ttle m e n t c o s ts  a n d /o r  c lo s in g  e x p e n se s  were more th a n  a n t i c ip a t e d .  
_M ortgage paym ents w ere h ig h e r  th an  e x p e c te d .
JTaxes w ere h ig h e r  th a n  e x p e c te d .
_ In su ra n c e  premium was h ig h e r  th a n  e x p e c te d .
_M aintenance c o s t s  a n d /o r  u t i l i t i e s  c o s t s  have been  h ig h e r  th an  

e x p e c te d



130

Exhibit 3

The re sp o n se  to  my su rv e y  o f  home ow ners has  been good, 
b u t n o t com plete  enough to  a llo w  a  c o n c lu s iv e  a n a ly s i s  o f 
th e  d a ta .  Have you r e tu r n e d  th e  q u e s t io n n a ir e  s e n t  to  you 
abou t two weeks ago? I f  n o t ,  p le a s e  ta k e  a  few m in u te s  to  
com plete  th e  q u e s t io n n a i r e  and r e t u r n  i t  to  me. I  would 
l i k e  to  make t h i s  r e s e a r c h  m ean ing fu l f o r  f u tu r e  home 
b u y e rs . Your h e lp  w i l l  be a p p re c ia te d .

I f  you have  a lr e a d y  m a ile d  your q u e s t io n n a i r e ,  p le a s e  
d is r e g a rd  t h i s  c a rd  and a c c e p t my th a n k s  f o r  your 
p a r t i c i p a t i o n .

S in c e re ly ,

V o n c ille  W in te r
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E x h ib i t  1 

DECIDING FEATURE OR SITUATION

I .  P ro p e r ty

L o c a tio n

L o c a tio n  47

N eighborhood 12

S e t t in g  13

Home i t s e l f

S iz e  19

F lo o r  P la n  16

Space 8

C o n d itio n  6

Q u a lity  o f  C o n s tru c t io n  6

Age o f  Home 3

L andscap ing  2

P oo l 2

T rees   2

136

I I .  L i f e s t y l e

S ch o o ls  11

S ty le  of Home 10

P ro x im ity  to  Work 6

A ppearance 6

A e s th e t ic s  5

Charm of Home 5

Loved Home 4
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S u ite d  L i f e s t y l e  3

Shopping 2

C onvenience i n  Home 1

P r id e  o f  O w nership 1

Wanted " o u t"  _1

55

I I I .  F inance

P r ic e  36

In v e s tm e n t 16

Q uick P o s s e s s io n  7

F in an ces  5

I n f l a t i o n  5

C ost p e r  s q u a re  f o o t  5

In c e n t iv e  O ffe re d  4

P o t e n t i a l  o f  P ro p e r ty   2

80

IV . None  9

280
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E x h ib i t  2 

EFFECT OF FINANCIAL CONSTRAINTS 

"Would Have P u rchased  Had F in a n ce s  Been A v a ila b le "

More L iv in g  Space 40

A n o th e r L iv in g  A rea 27

A n o th e r Bathroom 26

A n o th e r  Bedroom 25

S e p a ra te  D in ing  A rea 2 2

L a rg e r  K itch en 2 1

L a rg e r  A creage 1 0

F ir e p la c e 4

P oo l 4

Storm  Windows 4

C e n tr a l  H e a t/A ir 3

E x tra  I n s u l a t i o n 3

L a rg e r  U t i l i t y  Room 3

More S to ra g e  Space 3

L a rg e r  C lo s e ts 2

L a rg e r  Garage 2

2 - c a r  Garage 2

Fence 2

L andscap ing 2

More E nergy  S av ing  F e a tu re s 1

L an i 1

Gas L in e  ( in  l i e u  o f  e l e c t r i c ) 1

W alk-In  C lo se t 1
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H igher P i tc h  Roof 

Covered P a t io  

Wooden Windows 

More E n try  T i le  

B e t te r  N eighborhood 

I n s id e  Laundry Room
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E x h ib i t  3 

PURCHASE PROCESS KNOWLEDGE GAINED

I .  R e la t in g  to  P ro p e r ty

S e p t ic  ta n k  in a d e q u a te  1

V alue o f  lo c a t io n  12

V alue o f  i n s p e c t io n s  5

V alue o f  good c o n s t r u c t io n  3

V alue o f  good c o n t r a c to r  1

Need f o r  a  su rv e y  2

Need f o r  a d e q u a te - s iz e d  l o t  2

T ru s t  b ro k e r  1

R e la t i v e ly  in e x p e n s iv e  1

E n la rg em en t p o s s i b i l i t i e s  1

C o n s id e r  r e s a l e  p o t e n t i a l  4

W arran ty  item s 1

E f f e c t  o f  ea sem en ts  1

M ain ten an ce  r e q u i r e s  tim e 3

Check n e ig h b o rh o o d  zon ing  1

C o n s id e r  f lo o d in g  and d ra in a g e  2

Energy c o n s id e r a t io n s  2

C ost o f  e x t r a s  1

V alue o f  a n  a p p r a i s a l  1

H idden d e f e c t s  1

A s s e s s in g  r e a l  and p e rc e iv e d  v a lu e  1

D e te rm in a tio n  o f  m ark e t v a lu e  1

I n f l a t e d  w o rth  2
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O il  and g as  r i g h t s  

L o c a l b u i ld in g  p r a c t ic e s  

T r u s t  your own judgm ent 

T r a f f i c  i n  a r e a  im p o rta n t 

Space c o s t s  

R e s t r i c t i v e  co v en an ts  

T a x a tio n  p r in c i p le s  

None

I I .  R e la t in g  to  L iv e s ty le

D e te rm in a tio n  o f needs 3

Hom eownership b e t t e r  th a n  r e n t i n g  7

S o c ia l  b e n e f i t s  o f  n ic e  n e ig h b o rh o o d  1

Space n eed s  o f  fa m ily  14

M atch l i f e s t y l e  w ith  p r o p e r ty  4

S hould  have s ta y e d  on 40 a c r e s  1

T r u s t  b ro k e r  1

No changes n e c e s s a ry  1

Im proves w ith  each  move 2

Growing fa m ily  needs 3

R e c re a t io n  in  home im p o r ta n t in
Oklahoma 1

Buy b a sed  on husband ' s  incom e o n ly  1

B e t t e r  home, l e s s  c a sh  f o r  e x t r a s  1

N eighborhood v i s i t i n g  im p o r ta n t  1

F a m ily 's  d e s i r e  fo r  c o u n try  l i v i n g  2

No more 2 - s to r y  homes 1
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V alue  o f  p r iv a c y  4

S chool D i s t r i c t  c o n s id e r a t io n  1

R elaxed  l i f e s t y l e  i s  g r e a t  1

None 90

I I I .  R e la t in g  to  F in a n c in g

C lo s in g  c o s t s  a re  e x p en siv e  1

Tax a d v a n ta g e s  o f  hom eownership 4

V a r ie ty  o f  f in a n c in g  m ethods a v a i l a b l e  9

Shops f o r  f in a n c in g  16

B a rg a in  on p r i c e  1

E th ic s  and h o n e s ty  have d e te r io r a t e d  1

E ase  o f  f in a n c in g  6

In v e s tm e n t c o n s id e r a t io n s  2

T r u s t  b ro k e r  1

C o n s id e r  c a r e f u l l y  b e fo re  com m itting  3

S e l l e r  c a r r i e d  n o te  1

Have in d e p e n d e n t a p p r a i s a l  made 2

Government 3% Home Improvement
L oans n o t w orth  h a s s le  1

H aving a t t o r n e y  p r e s e n t  a t  c lo s in g  2

P r e ju d ic e  r e g a rd in g  u nm arried  woman 1

How to  make a d d i t i o n a l  p r in c ip a l
paym ents 1

L earn ed  a b o u t " p o in ts "  1

S e l l i n g  own p r o p e r ty  i s  d i f f i c u l t  1

I n t e r e s t  r a t e s  9
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L egal paperw ork  in v o lv e d 1

How t o  d e a l  w i th  b ro k e rs 1

S im ila r  to  o th e r  s t a t e s 2

Time in v o lv e d 2

Keep e q u i ty  low 1

None 65
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E x h ib i t  4

POSTPURCHASE KNOWLEDGE GAINED

M inor p rob lem s o n ly  13

Should have c o n s id e re d  f in a n c in g  more
c a r e f u l l y  9

Should have  used  an a t to r n e y  4

Should have  " s t r e tc h e d "  p u rc h a s in g  power 7

Should have  i n s t a l l e d  storm  windows 2

Should have had b u i ld e r  p u t i n  lawn 1

Should n o t have r e l i e d  on b ro k e r  so much 2

R e a l t o r 's  a d v ic e  v e ry  good 1

In s p e c t  c a r e f u l l y  b e fo re  c lo s in g  15

Should have bought sooner 2

V i s i t  p r o s p e c t iv e  home a s  o f te n  a s  p o s s ib le  1

N e g o t ia te  4

Choose b u i ld e r  w ith  c a re  5

E x tra  c o s t  o f  a r c h i t e c t  o v e r s e e r  money
w e ll  sp e n t 4

P ro p e r ty  does n o t m atch l i f e s t y l e  5

Do n o t make changes a f t e r  c o n s t r u c t io n  s t a r t s  1

C ountry  l iv i n g  e x c e l le n t  1

P ro p e r ty  v a lu e s  c o n tin u e  to  i n c r e a s e  2

E x p erien ce  h e lp f u l  8

V alue o f  good c o n s tr u c t io n  3

V alue o f  good lo c a t io n  2

C o n s id e r  m ain ten an ce  re q u ire m e n ts  1

Should have  w ith h e ld  some fu n d s  from  b u i ld e r  2
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Buyer P r o te c t io n  In su ra n c e  a r i p o f f  3

Cannot r e l y  on c i t y  p la n n e r s  2

Should keep  e q u i ty  low  1

T o ta l  E l e c t r i c  home was bad buy 1

Buy d u r in g  o f f  se aso n  1

None 60
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E x h ib i t  5

RECOMMENDATIONS FOR IMPROVEMENTS 
IN DECISION-MAKING TECHNIQUES

A. R e la t in g  to  P ro p e r ty

1 . In s p e c t io n s

I n s p e c t  p r o p e r ty  c a r e f u l l y  1

See th e  house  when i t  i s  v a c a n t  1

Do n o t b e  in f lu e n c e d  by p o o r
d e c o ra t in g  1

Pay f o r  i n s p e c t io n s  8

C o n sid e r  lo c a t io n  c a r e f u l l y  2

2 . C o n s tru c t io n

I n v e s t ig a t e  th e  b u i ld e r  4

Do n o t  buy t o t a l  e l e c t r i c  2

Check f lo o r  p la n  w ith  a r c h i t e c t  1

V i s i t  p r o s p e c t iv e  p u rc h a se  o f t e n  2

Employ an  a r c h i t e c t  o v e r s e e r  1

Do n o t  change a n y th in g  a f t e r
c o n s t r u c t io n  s t a r t s  1

Allow more tim e  th a n  b u i l d e r  s t a t e s  2

Have b u i ld e r  p u t  i n  law n and
la n d s c a p in g  1

M ajor a p p l ia n c e s  f u r n is h e d  a r e
i n f e r i o r  1

3 . R e p a irs

R e q u ire  w r i t t e n  s ta te m e n t  r e g a rd in g
r e p a i r s  6

C o n sid e r  rem o d e lin g  and r e p a i r  n eed s 1

G et b u y e r 's  p r o te c t i o n  in s u ra n c e  1
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Get in s u ra n c e  a g a in s t  house  d e f e c t s  1

4 . M aintenance

Ask to  see  u t i l i t y  b i l l s  3

I n v e s t  in  e n e rg y -s a v in g  f e a t u r e s  1

Buy sto rm  windows r i g h t  away 1

Avoid s k y - l i g h t s  1

Avoid s e e - th ro u g h  f i r e p l a c e s  1

5 . M isc e lla n e o u s  2

B. R e la t in g  to  L i f e s t y l e

1 . E x p e rien ce  b e s t  t e a c h e r ,  b u t  l e s s o n
can  b e  c o s t l y  6

2 . S t r e tc h  beyond you r m eans 9

3 . C onsider l i f e s t y l e  6

4 . C onsider d e c is io n  c a r e f u l l y  4

5 . C o n sid e r p r o je c te d  In c re a s e d  e a rn in g s  2

6 . V i s i t  w ith  n e ighbo rhood  ow ners
re g a rd in g  p rob lem s 2

7. C onsider g e n e ra l  p u b l ic  o p in io n  o f
ne ighborhood  and a r e a  2

8 . P u t th e  s i t u a t i o n  in  th e  L o r d 's  hands 1

C. R e la t in g  to  F inance

1 . M ortgage money

a .  Shop f o r  f in a n c in g  4

b .  L earn  a b o u t f in a n c in g  3

c .  W rite  e v e ry th in g  p o s s ib l e  in to
m ortgage  -  sto rm  windows -  
fe n c e  2

d .  Take a  f i r s t  m o rtgage  —  n o t  a
w rap -around  1

e .  S e l l  home b e fo r e  p u rc h a s in g
a n o th e r  1
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2 . P u rch ase  c o s t

a .  N e g o t ia te  on s a le  p r ic e  3

b . Do n o t  buy du rin g  peak  tim e
o f  y e a r  (sp r in g  and summer) 1

c .  Have in d ep e n d e n t a p p r a i s a l  made 1

d . Check c o s t s  on r e c e n t ly  so ld  homes 1

e .  W ithho ld  funds f o r  le v e ra g e  3

f .  Use an  a t to r n e y  2

g . D o n 't  p u t  too much f a i t h  in
b ro k e r  6

3 . M ain tenance  expenses

a .  Compare p ro p e r ty  ta x e s  1

b . Get good in su ra n c e  on house 1

4 . R e sa le  c o n s id e r a t io n s

a .  C o n s id e r  fu tu re  i n f l a t i o n  3

b .  C o n s id e r  a p p re c ia t io n  o f
p r o p e r ty  1

c . C o n s id e r  in v estm en t 1

d . C o n s id e r  ta x  b re a k s  2

e .  C o n s id e r  r e s a le  v a lu e  1
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Exhibit 6

WAYS THE DECISION-MAKING PROCESS MIGHT 
HAVE BEEN MADE EASIER AND/OR 

RESULTS MORE SATISFACTORY

RATINGS

1 . More Thorough 
I n s p e c t io n

2 . M easurem ent f o r  
F u r n i tu r e

3 . Fam ily 
C onferences

5 . Tour o f
N eighborhood

6 . V i s i t  to  
School System

7 . B e t te r  In fo rm a­
t io n  R egard ing  
F in an c in g

8 . More Shopping 
f o r  F in an c in g

9 . B roker

1 2

31 11

11 6

i. ?

4 .  L i f e s t y l e  Needs 10 9 10

6 11 8

5 7 6

12 13 10

6 11 12

9 7 4

6  7 8  9 T o ta l*

1

2

1 1

2 -

56

2 33

36

37 

22

43

1 36

25

* o n ly  in c lu d e s  in fo rm a tio n  r e p o r te d .  Does n o t b a la n c e .
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Exhibit 7

AREAS OF POSTPURCHASE DISSATISFACTION

I . L o ca t ion

None 73

T r a f f i c  34

N eighborhood 29

Z oning  Laws 23

S c h o o ls  15

C hurches 15

S t r e e t  m a in te n a n c e  4

Shopping 3

C ity  F a th e r s  2

Homeowner’ s A s s o c ia t io n  

D is ta n c e  from  work 

No p ark s

Ham r a d io  i n te r f e r e n c e  

N earby  a u to  r a c e  t r a c k  

U t i l i t y  e a sem en ts

I I .  P ro p e r ty

None 51

Room s i z e s  53

I n f e r i o r  c o n s t r u c t io n  43

A p p lia n c e s  36

Room a rra n g e m e n t 34

P o o r t r a f f i c  f lo w  27

P oor i n s u l a t i o n  12
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Poor plum bing 6

I n t e r i o r  d e c o r a t io n s  6

In a d e q u a te  h e a t in g  sy s te m s  5

I n e f f e c t iv e  f i r e p l a c e  3

U t i l i t y  a r e a  3

In a d e q u a te  a i r - c o n d i t i o n i n g  system  2

C o n cre te  d riv ew ay  and p a t i o  2

E x te r io r  f i n i s h  2

In a d e q u a te  e l e c t r i c  w ir in g  

No s to rm  windows 

W ater p r e s s u r e  

S e p tic  ta n k s  

K itch en  to o  d a rk  

I n f e r i o r  p a in t  

L o c a tio n  o f  u t i l i t i e s  

Drivew ay to o  s te e p  

Aluminum windows 

S lab  fo u n d a tio n  

Fan in  bath room  

S k y lig h ts  

Sm all g a rag e  

Lawn

Home to o  l a r g e  

No in te rco m



148

I I I .  F in a n c in g

None 6 6

M ain tenance  c o s t s  57

U t i l i t i e s  50

S e tt le m e n t  c o s t s  33

T axes 25

I n s u ra n c e  premiums 24

M ortgage paym ents 23

I n e p t  h a n d lin g  by m ortgage  company 3



APPENDIX C



150

Exhibit 1

Ho^: There is no significant difference in the knowledge of home-buying

consum ers in  t h e i r  p rep u rc h a se  s t a t u s  and t h e i r  p o s tp u rc h a se  

s t a t u s .

HYPOTHESIS NO. 1

Knowledge G ained P rep u rch ase P o s tp u rc h a se T o ta ls

0 2 1 3
1 2 1 1 2 2

2 78 17 95
3 41 33 74
4 0 32 32
5 0 42 42
6 0 16 16

T o ta ls 142 142 284

= 103.5484374

D e c is io n  R u le s :  a  = .01 d f  = 6  C r i t i c a l  V alue = 16 .81

a  = .05 d f  = 6  x^ C r i t i c a l  V alue = 12 .59  

D e c is io n : R e je c t  Ho^ a t  b o th  .05 and .01 l e v e l s  o f  s ig n i f i c a n c e .
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Exhibit 2

H0 2 : There is no significant difference in the amount of knowledge

g a in e d  by  e x p e r ie n c e d  hom e-buying consum ers and in e x p e r ie n c e d  

hom e-buying  consum ers.

HYPOTHESIS NO. 2

Knowledge G ained  E xp erien ced  In ex p e rie n c e d T o ta ls

0 14 3 17
1 19 3 2 2

2 17 1 18
3 7 4 1 1

4 14 4 18
5 13 5 18
6 7 1 8

7 2 4 6

8 2 2 4
9 3 4 7

1 0 1 2 3
1 1 2 2 4
1 2 3 1 4
13 0 _ 2 __ 2

T o ta ls 104 38 142

x '• = 25.15904696

D e c is io n  R u le s :  0  = .01 d f = 13 C r i t i c a l  V alue = 27 ,69

a  = .05 d f  = 13 C r i t i c a l  V alue = 22 .36

D e c is io n : R e je c t  Ho2  a t .05 l e v e l  o f  s ig n i f i c a n c e .

A ccep t H0 2  a t . 0 1  l e v e l  o f  s ig n i f ic a n c e .
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Exhibit 3

T here  i s  no s i g n i f i c a n t  d i f f e r e n c e  i n  th e  amount o f  knowledge 

g a in e d  by m ale hom e-buying  consum ers and fem ale  hom e-buying 

co n su m ers .

HYPOTHESIS NO. 3

Knowledge Gained Male Female T o ta ls

0 17 0 17
1 2 2 0 2 2

2 17 1 18
3 1 0 0 1 0

4 17 1 18
5 16 2 18
6 7 1 8

7 6 0 6

8 4 0 4
9 7 0 7

1 0 2 1 3
1 1 5 0 5
1 2 4 0 4
13 1 1 2

T o ta ls 136 6 142

= 13.68313599

D e c is io n  R u le s : a = .0 1  d f  = 13 C r i t i c a l  V alue = 27.69

o = .0 5  d f  = 13 x^ C r i t i c a l  V alue = 22 .36

D e c is io n : Cannot r e j e c t  Ho^ a t  e i t h e r  .05 o r  .01  l e v e l s  o f  s ig n i f ic a n c e .
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Exhibit 4

T here i s  no s i g n i f i c a n t  d i f f e r e n c e  i n  th e  amount o f know ledge 

g a in ed  b y  hom e-buying consum ers who w ere u n d e t p r e s s u re  to  move 

and th o s e  who w ere u n d e r no p re s s u re  to  move.

HYPOTHESIS NO. 4

Knowledge G ained P r e s s u r e No P re s s u re T o ta ls

0 3 14 17
1 6 16 2 2

2 6 1 2 18
3 2 8 1 0

4 5 1 2 17
5 6 13 19
6 5 3 8

7 2 4 6

8 0 4 4
9 1 6 7

1 0 1 2 3
1 1 3 2 5
1 2 1 3 4
13 1 2

T o ta ls 42 1 0 0 142

= 9.985944617

D e c is io n  R u le s : a  = . 0 1 d f  = 13 C r i t i c a l  V alue = 27.69

a  = .05 d f  = 13 X  ̂ C r i t i c a l  V alue = 22.36

D e c is io n :  Cannot r e j e c t  Ho^ a t  e i t h e r  .05 <o r . 0 1  l e v e l s  o f  s i g n i f i c a n c e .
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Exhibit 5

Hô : There is no significant difference in the amount of knowledge

gained  by hom e-buying consum ers who employed a  r e a l  e s t a t e  b ro k e r  

and th o se  who d id  n o t employ a r e a l  e s t a t e  b ro k e r .

HYPOTHESIS NO. 5

Knowledge Gained B roker No B roker T o ta ls

0 1 1 6 17
1 17 5 2 2

2 13 5 18
3 6 4 1 0

4 15 3 18
5 13 5 18
6 5 3 8

7 4 2 6

8 4 0 4
9 5 2 7

1 0 2 1 3
1 1 4 1 5
1 2 3 1 4
13 2 _ g 2

T o ta ls 104 38 142

= 4.053771178

D e c is io n  R u le s : a  = .01 d f  = 13 C r i t i c a l V alue = 27.69

a  = .05 d f = 13 C r i t i c a l V alue = 22.36

D e c is io n : Cannot r e j e c t  H0 5  a t  e i t h e r  .05  o r  .01  l e v e l s  o f  s ig n i f i c a n c e .
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Exhibit 1

Hog: There is no relationship between the education of the home-buying

consum er and th e  amount o f  know ledge g a in e d  a s  a r e s u l t  o f th e  

hom e-buying p r o c e s s .

HYPOTHESIS NO. 6

Knowledge G ained
1 2 +

E d u ca tio n  
13-14 15-16 17-18 19+ T o ta ls

1 ? \ 1 0 5 0 1 7
9-11 1 3 7 4 0 15
6 —8 2 4 8 0 3 17
2-5 4 7 20 1 0 5 46
0 - 2 _ 6 _ 6  25 _9 1 1 57

T o ta ls 14 20 65 23 2 0 142

= 14.03335845

C = / _ 1 14.03335845 2.998969722
\ +  N y i 4 . 0335845 + 142

/ X2
/  14.03335845 .1571833865

r  = 11/ ------------ \
VN(k -1 ) y 1 4 2 - 4

max C = / ( k  - 1 ) / k  = \/ 4 /  5 = .894427191

P ro o f : r  = C / ^ ( 1 -  c 2 ) (k  -  1 )

.1571833865 = .2998969722 / \/07.0899381939) • 4
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Exhibit 2

There i s  no r e l a t i o n s h i p  betw een th e  age  o f  th e  hom e-buying 

consum er and th e  amount o f know ledge g a in e d  a s  a r e s u l t  o f th e  

hom e-buying p r o c e s s .

HYPOTHESIS NO. 7

Knowledge G ained
25+ 26-35 36-45

Age
46-55 56+ T o ta ls

1 2 + 2 1 2 1 0 6

9-11 1 9 1 4 0 15
6 —8 3 7 5 1 2 18
3-5 4 2 2 1 1 7 2 46
0 - 2 JL 2 1 19 _9 J_ 57

T o ta ls 1 1 60 38 2 2 1 1 142

= 2 0 . 7220935

C -
+  N

20.7220935

20.7220935 +  142

= .3568564518

r  =

max

N(k -  1)

C = J ( k  -  1 ) /

20.7220935

142

y 4 / 5

= .1910040811

= .894427191

P ro o f:  r  = C /  \j(l -  C^) (k  -  1)

.1910040811 = .3568564518 /  \J ( 1 - . 1273465272)
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E xhib it 3

T here  i s  no r e l a t i o n s h i p  betw een  th e  p r i c e  o f  th e  home p u rc h a se d  

by  th e  hom e-buying  consumer and th e  amount o f  know ledge g a in e d  

a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

HYPOTHESIS NO. 8

Knowledge
G ained

Up to  
$ 30 ,000

$30 ,001  to  
$ 50 ,000

P r ic e  
$50 ,001  to  

$70 ,000
$70,001 to  

$90 ,000
Above

$90,000 T o ta ls

1 2 + 0 3 2 0 1 6

9-11 1 7 5 1 1 15
6 —8 1 1 0 4 3 0 18
3-5 5 18 15 5 3 46
0 - 2 _4 _9 2 2 14 _ 8 57

T o ta ls 1 1 47 48 23 13 142

= 18.04894521

C =
X = + N

18.04894521

18.04894521 +  142
= .3358145469

max C =

N (k -  1)

\/(k  -  1 ) /  k

18.04894521 

142 • 4

y4/

P ro o f :  r  = C /  (1 - Ĉ ) (k -  1)

.1782591147 = .3358145469 /

.1782591147

= .894427191

^  ( 1 - . 1127714248) '  4
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Exhibit 4

T here i s  no r e l a t i o n s h ip  betw een th e  m a r i t a l  s t a t u s  o f  th e  

hom e-buying consum er and th e  amount o f  know ledge g a in e d  a s  a 

r e s u l t  o f  th e  hom e-buying p r o c e s s .

HYPOTHESIS NO. 9

Knowledge G ained
M arried Widowed

M a r i ta l  S ta tu s  
D ivorced S in g le T o ta ls

1 2 + 4 0 1 1 6

8 - 1 1 16 0 0 3 19
4-7 44 1 3 2 50
0-3 64 0 2 0 67

T o ta ls 128 1 7 6 142

= 11.91173606

C  =

r  =

+  N

N(k -  1)

11.91173606

11.91173606 + 142

11.91173606

142

= .2781965004

= .167217887

max C = ^  (k -  1 ) /  k  = ^  3 /  4 = .8660254038

P ro o f :  r  = C /  ^ 1  -  C^) (k -  1)

.167217887 = .2781965004 /  ^  ( 1 - . 0773932938) ' 3
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E x h ib it  5

Ho^g: There is no relationship between the home-buying consumer's

p o s i t i o n  i n  th e  fa m ily  l i f e  c y c le  and th e  amount o f  know ledge 

ga ined  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

HYPOTHESIS NO. 10

Knowledge Gained
A B C

Fam ily L i f e  C ycle 
D E F G T o ta ls

1 2 + 1 1 0 2 1 0 1 6

1 0 - 1 1 1 4 1 1 1 0 0 8

8—9 1 5 0 2 2 1 0 1 1

6 -7 1 4 4 2 1 1 1 14
4 -5 3 5 1 0 1 0 2 3 3 36
2 -3 1 5 9 1 0 2 1 0 28
0 - 1 1 _ 2 15 _ 6 _ 8 3 4 39

T o ta ls 9 26 39 33 17 9 9 142

= 31.80355089

C =
+ N

31.80355089

31.80355089 +  142
= .4277681874

r =
N(k -  1)

31.80355089 

142 • 6

.193204843

max C = ^  (k  -  1) /  k = ^ 6 / 7

r

,9258200998

P ro o f :  r  = C /  y( 1 -  C^) (k  -  1)

.193204843 = .4277681874 /  ^ (1 - .1 8 2 9 8 5 6 2 2 2 ) • 6
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E x h ib it  6

HOjLi: There i s  no r e l a t i o n s h i p  betw een th e  jo b  c l a s s i f i c a t i o n  o f  th e  

hom e-buying consum er and  th e  amount o f  know ledge g a in e d  a s  a  

r e s u l t  o f  th e  hom e-buying p ro c e s s .

HYPOTHESIS NO. 11

Knowledge Gained Job C l a s s i f i c a t i o n
À B C D T o ta ls

1 2 + 1 13 24 13 51
8 - 1 1 0 9 19 13 41
4-7 2 6 1 2 13 33
0-3 0 _ 2 _9 _ 6 17

T o ta ls 3 30 64 45 142

= 5.908144197

C =
+ N

5.908144197

5.908144197 + 142
.1998616641

r  =
N(k -  1)

5.908144197

142
.1177662222

max C = i(k  -  1 ) /  k 3 /  4 .8660254038

Proof : r = C I \j (1 - C^) (k -  1)

.1177662222 = .1998616641 /  ^  ( 1 - . 0399446848) • 3
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Exhibit 7

H0 2 2 ' T h ere  i s  no r e l a t i o n s h ip  betw een  th e  number o f  homes p r e v io u s ly  

owned by th e  hom e-buying consum er and th e  amount o f  know ledge 

g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

HYPOTHESIS NO. 12

Knowledge G ained
0 - 1

P re v io u s
2-3

Homes
4-5 T o ta ls

1 0  i- 1 0 3 1 14
5-9 25 1 1 7 43
0-4 28 15 85

T o ta ls 77 42 23 142

= 2.939510184

C =

N(k -  1)

2.939510184

2.939510184 +  142

2.939510184

142

.1424111816

.1017368565

max.C = 2 / 3^ / i r r i r r r .  ^

P ro o f :  T = C I ^ ( 1  -  C^) (k  -  1)

.1017368565 = .1424111816 /

= .8124038405

]ja-> 0202809447)
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Exhibit 8

Ho^g: There is no relationship between the degree of satisfaction/

d i s s a t i s f a c t i o n  th e  hom e-buying consum er has w ith  h i s / h e r  new 

home and th e  amount o f  know ledge g a in e d  a s  a  r e s u l t  o f  th e  

hom e-buying p r o c e s s .

HYPOTHESIS NO. 13

Knowledge G ained S a t i s f a c t i o n / D i s s a t i s f a c t i o n
N e i th e r

S a t -
Very

D is s a t ­
i s f i e d

1

D is s a t ­
i s f i e d

2

i s f i e d
D is s a t ­
i s f i e d

3

S a t­
i s f i e d

4

Very
S a t­

i s f i e d
5 T o ta ls

1 2 + 1 0 3 1 1 6

9-11 0 4 2 7 2 15
6 - 8 0 1 5 1 1 1 18
3-5 0 3 1 0 26 7 46
0 - 2 0 _2 _ 6 i l 57

T o ta ls 1 1 0 26 67 38 142

= 56..81893459

c  .  J = o 56.81893459 .5345861118
+ N 56.81893459 + 142

r  =
rr 56.81893459 .3162804698

max

N(k -  1 )

C = ^ ( k  -  1 ) /  k

142

=  p T T = .894427191

P ro o f : r = C I (1 -  (k  -  1)

.3162804698 = .5345861118 / l / t t ^ 2857823109) • 4
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Exhibit 9

Hoj^: There is no relationship between the length of time the home-

b u y in g  consum er s p e n t  lo o k in g  f o r  a  home and th e  amount o f  

know ledge g a in e d  a s  a  r e s u l t  o f  th e  hom e-buying p r o c e s s .

HYPOTHESIS NO. 14

Knowledge G ained
1  mo.+

Time Spent Looking 
1 -3  mo. 3 -6  mo. 6  m o .- l  y r . 1  y r .+ T o ta ls

1 2 + 2 1 1 1 1 6

9-11 6 4 4 1 0 15
6 —8 7 6 3 2 0 18
3-5 2 2 1 2 7 3 2 46
0 - 2 34 _9 _ 6 _4 57

T o ta ls 71 32 2 1 1 1 7 142

x" == 10.16451859

c  = . / / 10.16451859 .2584560538
+ N 10.16451859 +  142

r  =
N(k -  1) »

10.16451859

142
= .133773238

max C = ^  (k  -  1) /  k  = ^ 4 / 5

P ro o f :  r  = C /  1 - C^) (k  -  1)

.133773238 = .2584560538 /

= .894427191

( 1 - . 0667995317) • 4
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Exhibit 10

: There is no relationship between the number of visits made

to  th e  p r o s p e c t iv e  home by th e  hom e-buying consumer and th e  

amount o f  know ledge g a in e d  a s  a r e s u l t  o f  t h e  hom e-buying 

p r o c e s s .

HYPOTHESIS NO. 15

Knowledge G ained
1

V i s i t s  to  P r o s p e c t iv e  Home 
2 3 4 5 T o ta ls

1 2 + 0 2 2 1 1 6

9-11 4 5 3 2 1 15
6 —8 0 1 1 3 3 1 18
3-5 9 1 2 17 5 3 46
0 - 2 18 i i 16 1 57

T o ta ls 31 48 41 14 8 142

= 14.47563967

C
x2 +  N

14.47563967

14.47563967 +  142
,304155388

r  =
N(k -  1)

14.47563967

142
= .1596411009

max C  = (k  -  1 ) /  k l/ 4 / = .894427191

P ro o f: r  = C /  y (1 -  C^) (k  -  1)

.1596411009 = .304155388 /  ( 1 - . 0925105) ' 4
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E x h ib i t  1 

CODINGS FOR RAW DATA

V a r ia b le C l a s s i f i c a t i o n Code

E d u c a tio n 1 2  o r  l e s s  y e a rs 1

13-14 2

15-16 3
17-18 4
19 o r  m ore y e a rs 5

Age 25 o r  younger 1

26-35 2

36-45 3
46-55 4
56 o r  o ld e r 5

P r ic e $30,000 o r  l e s s 1

$30,001 -  $50,000 2

$50,001 -  $70,000 3
$70 ,001  -  $90,000 4
$90,001 o r  more 5

M a r i ta l  S ta tu s S in g le 1

M arried 2
D ivorced 3
Widowed 4

Fam ily  L ife  C ycle B a c h e lo r 1
Newly m a r r ie d ,  30 o r  l e s s  
F u l l  n e s t ,  3 1 -4 5 , m a rr ie d

2

and 1  employed 
F u l l  n e s t ,  3 1 -4 5 , m a rr ie d

3

and 2  employed 
Empty n e s t ,  4 6 -6 0 , m a rr ie d

4

and 1  em ployed 
Empty n e s t ,  4 6 -6 0 , m a rrie d

5

and 2  em ployed 
R e t i r e d  o r  Empty n e s t ,  61 o r

6

o l d e r ,  m a rr ie d  o r  s in g le 7

Job C l a s s i f i c a t i o n U n s k ille d
S k i l l e d  and w h ite  c o l l a r

1

c l e r i c a l 2

M a n ag e ria l and m ark e tin g 3
P r o f e s s io n a l  and e d u c a t io n 4
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CODINGS FOR RAW DATA— Continued

V a r ia b le C l a s s i f i c a t i o n Code

P re s s u re  to  Move Yes
No

P re v io u s  Home 
Ow nership

S a t i s f a c t i o n /
D i s s a t i s f a c t i o n

None
1
2
3
4
5

B ro k er

o r  more

Very D i s s a t i s f i e d  
D i s s a t i s f i e d  
N e ith e r  S a t i s f i e d  

o r  D i s s a t i s f i e d  
S a t i s f i e d  
Very S a t i s f i e d

Yes
No

0
1
2
3
4
5

1
2

3
4
5

1
1

Time

V i s i t s

1  m onth o r l e s s
t k r e  th a n  1 b u t  l e s s  th a n  3 m onths 
More th a n  3 b u t l e s s  th a n  6  m onths 
More th a n  6  m onths b u t  l e s s  th a n  

1  y e a r  
More th a n  1 y e a r

0
1
2
3
4
5
6

1
2
3

4
5

0
1
2
3
4
5
6
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Exhibit 3

DISCRIMINANT ANALYSIS -  LINEARIZED 
DISCRIMINANT FUNCTION

V a r ia b le s Knowledge
0 1 2 3 4

C o n s ta n t -60 .52117793 -54 .29893011 -51 .06938408 -49 .94437148 -49 .86073163
E d u c a tio n 2.09176084 2.49784581 2.68911125 2.17817426 2.50303397
Age 2.51582909 3.24483533 1.52683579 1.89796112 2.57852463
P r ic e 2 .31557536 2.32662162 2.41769488 2.39396856 1.76662113
M a r i ta l

S t a t u s 9 .17483613 9.13396554 9.22876733 8.80228987 8 .78565927
Fam ily

L i f e  C ycle -  0 .38737528 -  0 .83693207 -  0 .25696509 -  0 .18870977 -  0 .50448629
Job C l a s s i ­

f i c a t i o n 1 .51020781 1 .24273847 1 .16318418 1.37412371 1.27221041
P r e s s u r e  to

Move 13.63426890 12.66573960 12.34930946 12.89479430 12.28201393
P re v io u s  Home

O w nership 1 .19158748 0.39098281 0 .65329950 0.19399224 0.49393489
S a t i s f a c t i o n /

D i s s a t i s f a c t i o n 6.79005974 6 .11313310 5.75549097 5.27230997 5.75772295
B roker 4 .66626891 4.87620275 5 .23431643 5 .00897413 4.42272370
Time 0 .08973749 0 .10880503 -  0 .10623808 0 .02065808 0 .22699393
V i s i t s 2.54623672 2.50915706 2.58412671 2.98053422 2.80427534



DISCRIMINANT ANALYSIS -  LINEARIZED 
DISCRIMINANT FUNCTION 

c o n tin u e d

V a r ia b le s Knowledges
5 6 7 8 9

C o n s ta n t -47 .01700501 -48 .87285055 -49 .62140317 -42 .36629590 -47 .42439918
E d u c a tio n 2.44222026 1.99439534 2.39850626 1.50454434 2.50054060
Age 1.32676473 2.51013335 3.40912998 1.55663892 3.43631165
P r ic e 2 .06668168 2.00851878 2.24761918 1 .51528580 2.08228169
M a r i ta l

S ta tu s 9.21894219 9.82594599 8 .67023368 7.85002750 8.11779205
Fam ily

L if e  C ycle 0 .06643471 -  0 .72984573 -  0 .69757035 -  0 .61486302 -  0 .86210116
Job C l a s s i ­

f i c a t i o n 1.06515501 1.37958397 1.43834264 1.47619198 0. 84447762
P r e s s u r e  to

Move 11.97280395 11.49420237 12.03000728 13.41293172 12.92204749
P re v io u s  Home

O w nership 0 .70121853 0 .41230400 -  0 .27173709 0.63935227 0.32881895
S a t i s f a c t i o n /

D i s s a t i s f a c t i o n 4 .92732095 5.42287295 4.95834821 4.78963815 5.16081939
B roker 5 .41723930 4 .66533214 5 .10276336 3.40455109 5.07314826
Time 0 .14669631 -  0 .11268374 0 .45423093 0 .63654038 0.22591527
V i s i t s 2 .78402965 3.17964364 2.60395856 2.97356148 2.54106569



DISCRIMINANT ANALYSIS -  LINEARIZED 
DISCRIMINANT FUNCTION 

c o n tin u e d

V a r ia b le s Knowledges
1 0 1 1 1 2 13

C o n s ta n t -37 .73235710 -40 .85124157 -58 .87520877 -36 .63491973
E d u c a tio n 2.47079181 2.39421325 2.30964936 2.86246913
Age 3.14285257 1.91561210 1 .13097693 2.82469224
P r ic e 3 .03222323 1.39570266 2.60382946 2.18489457
M a r i ta l

S ta tu s 7.64581125 8.57989768 10.57296938 6.44405840
Fam ily

L i f e  C ycle -  1 .05727640 -  0 .47443701 0.48580002 -  0 .54760736
Job C l a s s i ­

f i c a t i o n 0.41819862 1.08968422 1.24113820 1.38152134
P r e s s u r e  to

Move 11.88644067 10.45759615 12.92006893 11.14456542
P re v io u s  Home

O w nership 0.10955876 0.16462986 0.41129103 -  0 .44815426
S a t i s f a c t i o n /

D i s s a t i s f a c t i o n 3.34355281 5.34811328 5 .16791286 2.11845628
B roker 5 .50503461 3.79732476 4 .55813410 3.46411059
Time -  0 .03965355 0.17993548 0.66533589 1.05466251
V i s i t s 2.05553009 2.98587169 3.80735236 2.68148618
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E x h ib it  4

DISCRIMINANT ANALYSIS 
CALABRATION DATA 

CLASSIFICATION

R esponden ts From Knowledge C l a s s i f i e d in to  Knowledge

1 1 0 *
2 3 5*
3 1 0 1 0

4 6 6

5 4 7*
6 8 8

7 6 6

8 1 2 *
9 1 3*

1 0 5 3*
1 1 2 9*
1 2 2 7*
13 7 7
14 4 2 *
15 1 1

16 9 9
17 0 1 2 *
18 3 1 *
19 5 6 *
2 0 5 0 *
2 1 5 5
2 2 7 1 1 *
23 3 1 2 *
24 1 2 *
25 1 0 *
26 4 0 *
27 0 7*
28 1 2 *
29 1 7*
30 1 0 *
31 9 0 *
32 6 5*
33 3 13*
34 1 6 *
35 7 1 *
36 5 1 2 *
37 2 6 *
38 2 1 1 *
39 7 3*
40 0 1 *



1 8 0

DISCRIMINANT ANALYSIS 
CALABRATION DATA 

CLASSIFICATION 
c o n tin u e d

R esponden ts From Knowledge C la s s i f ie d  in to  Knowledge

41 1 0 *
42 4 2 *
43 0 0

44 5 6 *
45 1 2 1 2

46 9 13*
47 1 2 1 2

48 4 0 *
49 9 2 *
50 2 2

51 0 1 2 *
52 5 9
53 1 6 *
54 1 1

55 1 4*
56 1 2 *
57 0 0

58 4 6 *
59 1 9*
60 0 0
61 7 7
62 3 3
63 2 2

64 13 8 *
65 1 7*
6 6 2 8

67 4 1 1 *
6 8 1 1 1 1

69 8 8
70 2 1 2 *
71 1 1 1 1
72 5 1 1
73 1 5*
74 4 1 2 *
75 6 3*
76 0 8 *
77 0 0
78 2 4*
79 4 3*
80 5 3*
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DISCRIMINAIT ANALYSIS 
CALABRATION DATA 

CLASSIFICATION 
co n tin u e d

R esponden ts From Knowledge C la s s i f ie d  i n to  Knowledge

81 6 4*
82 5 1 *
83 8 8

84 3 4*
85 4 9*
8 6 2 1 *
87 4 6 *
8 8 1 6 *
89 4 9*
90 4 6 *
91 1 1
92 0 0

93 4 0 *
94 0 1 *
95 1 2 2 *
96 1 0 9*
97 4 1 1 *
98 3 1 *
99 1 0 1 0

1 0 0 6 1 1 *
IC I 5 5
1 0 2 9 4*
103 5 9*
104 6 1 *
105 5 1 0 *
106 0 0

107 0 0

108 0 0

109 1 1 1 1

1 1 0 6 1 2 *
1 1 1 1 2 1 *
1 1 2 8 8

113 5 1 1 *
114 1 1

115 2 2

116 1 0 *
117 2 1 *
118 4 0 *
119 9 0 *
1 2 0 0 0
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DISCRIMINANT ANALYSIS 
CALABRATION DATA 

CLASSIFICATION 
c o n tin u e d

R esponden ts From Knowledge C la s s i f ie d  in to  Knowledge

1 2 1 2 1 0 *
1 2 2 2 5*
123 4 2 *
124 5 1 0 *
125 1 1 9*
126 9 6 *
127 4 8 *
128 3 1 2 *
129 2 0 *
130 5 5
131 5 1 2 *
132 5 1 1 *
133 3 3
134 2 1 1 *
135 7 5*
136 13 13
137 2 2

138 0 0

139 0 0

140 1 1 1 1

141 2 2
142 3 1 1 *

* M is c la s s i f i e d  O b se rv a tio n



183

E x h ib it  5

FACTOR PATTERN

F a c to r  1 F a c to r  2 F a c to r  3 F a c to r  4 F a c to r  5

Knowledge -0 .5 4 2 8 0 0.35332 0.33747 -0 .1 3 8 2 7 0.07335
E d u c a tio n 0 .03476 -0 .69665 0.27818 -0 .2 4 2 5 2 0.24963
Age 0 .83490 0.33234 0.01858 -0 .0 4 4 2 0 0.07021
P r ic e 0.47847 -0 .39524 0 .08046 0.15297 -0 .32577
M a r i ta l  S ta tu s  
Fam ily  L i f e

0 .21263 0.11043 -0 .03669 -0 .4 6 6 7 0 0 .60810

Cycle 
Job C la s s i ­

0 .72568 0.35481 -0 .1 1 9 5 6 -0 .1 9 2 9 8 0 . 2 0 1 1 0

f i c a t i o n 0 .28052 -0 .5 8 6 4 6 0 .31130 0.05304 0.32685
P re s s u re -0 .1 5 1 2 0 0.05708 -0 .8 0 1 6 0 0.07982 0.15581
P re v io u s  Homes 
S a t i s f a c t i o n /

0.73618 0.22505 0.23613 0 .08273 -0 .1 3 1 9 6

D i s s a t i s ­
f a c t io n

B'voker
Time
V i s i t s

0 .46350
0 .04359

-0.19444
-0.00852

-0 .26457
0.00342
0.10251
0.40504

-0.42835
0 .28100

-0.11630
0.54184

0.35330  -0 .0 5 1 5 1
0.55169  0.25735
0 .55535  0.54089
0 .28069  -0 .0 0 0 1 9
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E x h ib it  6 

FINAL COMMÜNALITY ESTIMATES

In d e p e n d e n t V a r ia b le s Com m unality V a lu es

Knowledge 0 .557856
E d u c a tio n 0 .685043
Age 0 .814742
P r ic e 0 .518185
M a r i ta l  S ta tu s 0 .646350
F am ily  L i f e  C ycle 0 .744486
Job  C l a s s i f i c a t i o n 0 .629183
P r e s s u r e  to  Move 0 .699330
P re v io u s  Home O w nership 0 .672625
S a t i s f a c t i o n / D i s s a t i s f a c t i o n 0 .595787
B ro k er 0 .451468
Time 0 .662823
V i s i t s 0 .536505


