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Chapter |

INTRODUCTION

The basis for my thesis comes from my own experience living abroad ingdantia
Chile from January 2005-June 2006. | had the opportunity to interact with and get to
know many people from all over Latin America who had made their way to Chile. Eight
months after | arrived, Hurricane Katrina ripped through the American Sollithg ki
roughly 1,800 people and displacing hundreds more. The devastation and aftermath of
the hurricane drew a great deal of international attention not only becausetdnsity,
but also because it happened in one of the world’s most influential countries.

One night not long after Katrina had hit, | went by the home of a family tzat
known for some time. They were watching a Chilean news channel that was gdkerin
hurricane story. It was showing aerial footage of a highway exit thaswvesunded by
water with a large group of people huddled up on high ground waiting to be rescued. The
father of the family turned to me and asked why, in the United States, we forceuwl of
people of color to live in impoverished areas where things like Katrina are sikiglihit
and be extremely devastating. This man was educated, part of the Chileanaaisisile-

had never been to the United States, but had known numerous other U.S. citizens apart



from myself. | had been friends with him and his family for seven months, but reggardl
of how much I tried explaining the U.S.’ past involvement with slavery, abolitidn a

civil rights, | could not sway his opinion about the United States. He kept pointing to the
television and telling me to look at the news. For him, everything the media pesent
was accurate and true.

From this personal experience, and others similar to it, stems the ovaradl dhe
this thesis: how different forms of mass media influence peoples’ pohinchsocial
perceptions of different nations. This topic is important to consider because it has
bearing on both inter- and intracultural relationships. The media can influencaesuntr
in many ways, but the main focus here is contributions of the media to the crosalcultur
social political misconceptions that people have of one another.

It is important to note that the media cannot be blamedlifanisconceptions.
Whether deserved or not, the media is often times blamed for exacerbatigg a la
majority of the stories they report on. Just as the general public can batédistith the
media’s biased presentation of information, journalists and writers within tha medi
sector can be as well. (Dagenais 124; 132). It is also important to indicate that the
media’s impact on public opinion depends on each country’s political views, where the
media sources come from, and the public’s access to a press whose content and agenda
are not determined by the government (Masmoudi 35-36). In large part, past histories
play into present political and social relationships between countries, and conlyequent
misconceptions. Additionally, we are all products of our upbringing, and the way we
perceive others is manifested in the way we interpret what we gleantfeometia. The

media sources and political backgrounds we were exposed to in our homes during our



formative years can also play into a person’s propensity to form stereotypets

Culturally and linguistically interacting with individuals from other oex can be
effective ways to break down barriers and stereotypes that people havewdsaf re
predisposed information. Although it is not always the case, exposure from trareling
living abroad can offer opportunities (for lack of a better phrase) to “broaden our
horizons.” We meet different people and spend some time living how they do, thus
increasing our understanding of them and their beliefs. We are able to umtiersthd
history outside of the context of our home country’s textbooks, and we can understand
why some countries and cultures hold the beliefs and ideals they do. We come to be a
little more tolerant and accepting of those whose opinions we may not share, but we are
at least willing to listen to. We also appreciate a little more thosestiiegnay have
taken for granted before (Stier 80).

For a lot of people, exposure abroad is minimal, and many have never traveled
outside of their home country; even intra-country travel for some people is linfdaed.
might also argue that biases will prevail regardless of exposure from |Ivihgaveling
abroad. And so we depend on the media and people we associate with to obtain
information about other countries (McCombs and Shaw 183; Boutros-Ghali 24; Huang
and McAdams 71). Access to accurate and worthwhile information can be diffigat
when inaccuracy of facts in the media is prominent, and sensationalism and shock value
are common components of a newspaper front page or an evening news repoasylt is e
for people to draw conclusions about others when their own information about others is
secondhand or incomplete. What we deduce from the news can influence the way we

think of others, and how we think they view us.



Wanting to stay connected and feel a part of something that gives us meaning as
individuals is a normal and integral part of any society. We rely heavily ondtia o
not only inform us of worldwide issues, but also to make us feel connected with the rest
of the world (Croteau and Hoynes 237; Wanta, Golan and Lee 367). Croteau and Hoynes
point out the importance of social interaction and collective communication. They sta
that “we become who we are largely through our social relations with others nAast
basic level, this means that our sense of identity and individuality enfewgesur
social interaction with others” (Croteau and Hoynes 19). Communication is potiegref
the most fundamental method of building identities and strengthening relationghgps. |
both a practical means of transmitting information and a medium by which meoflze
society can connect and share their emotions (Carey 14-15, 21).

Large scale communication is facilitated by mass media. Mass medgars of
everyday life that comes in many forms. Croteau and Hoynes (7) and Jafa®yitz
describe mass communication as a product of the institutions, technology and techniques
(like the radio, press, the Internet, etc.) that groups use to facilitate s ahfof
information throughout the masses. With the growth of technology and the spread of
globalization, cell phones, music and movies can be considered media. Even the rise in
popularity of Internet blogging, a fairly recent media phenomenon, can be considered
media and has sparked some attention about what is journalism and what is not. Anyone
with an opinion and a computer can have access to an audience of thousands willing to
read what they have to say. In effect, anything that transmits a messggeion to
others is a form of communication and mass media. These things are so commonplace

that we are often indifferent to their presence and potential to influence (B2004,



129).
To better understand some of the ways the media influences public opinion
around the world, the next section will present and investigate a series obrngidst

will investigate this matter.

THESIS OBJECTIVES AND RESEARCH QUESTIONS

For simplification purposes, the general public can be divided into three basic
categories in regards to media usage. These categories are offeragl aplgint of
reference and are open to reinterpretation. However, as will be discugsedt dngth
in the results portion of this thesis, the three categories are (1) people thébraned
through their own acquisition of information, (2) people that are informed of current
events through second-hand information and (3) people that are apathetic and indifferent
to current issues that affect them and others. For example:

e Person #1 might be the businessperson whose work requires overseas
travel and intercultural interaction, a person that visits family in another
country, a student that takes advantage of a study abroad opportunity, or
someone that is closer acquaintances with people from other countries.
Person #1 also takes an interest in current events.

e Person #2 would most likely resemble the majority of us, someone whose
only contact with other countries comes by way of stories and articles on
the television, newspapers, coworkers and classmates. Person #2 is
genuinely interested in events that concern the world around them.

e Person #3 is apathetic to issues that not only their own community and



country, but the world at large. He or she is indifferent to others, and has
no real contact with other cultures and countries, either through work,
school, etc. And if they do, it does not greatly sway their indifference.
A person need not be interested in the same topics as other people, or share the
same opinions. Needless to say, what constitutes “news” can mean sometanegtdiff
to different people, and therefore satisfaction with news sources variepdrson to
person and country to country. Some suggest public dissatisfaction with the media is a
direct result of ever-changing news items and controversial issues {Raber_eifer
1975; Gunther 1992; Stone and Beell 1975); as new things happen and the news changes,
so do sentiments about the importance of the issues. Dissatisfaction with theanedia
occur because people feel the media’s coverage of an issue does not refleatrthei
opinion. For example, in a poll conducted in October 2008, the Harris Interactive found
that 65% of Republicans felt the media “unfairly favored” President Barackn®ba
during the presidential campaign (for more information, refer to the affittest
Republicans See Media Bias; Most Democrats See Fair Media Covdradatris
Interactive). If the tables were turned and the same people were polled @ioarna’s
rise in popularity and Senator John McCain had the popular vote, those same respondents
probably would have felt differently. The fact that the Republican candidate was not
favored by the majority of Americans suddenly made mass media the sddpedtjoa
disparity (for more information, refer to the article, “Obama’s 6 Point lléalds
Steady,” by Harris Interactive).
| use this example to show not only the relationship between the media and public

opinion about domestic matters, but to also suggest that the media can influence the way



the public perceives other countries and global matters. Mass media, or atdeast ba

communication, is a societal component of any country. We are all subject to other

countries’ opinions that see our own country through the eyes of the media (Wanta,

Golan and Lee 369, 375; Ferguson, Horan and Ferguson 158; Zaharopoulos 283-291).

The United States, for example, is closely observed and scrutinized politicahyg

every presidential election campaign, and socially through the lens of thmientent

industry. According to a report put out by the Pew Global Attitudes Project imibece

of 2008, U.S. favorability has decreased a considerable amount (as much as 47% in some

countries) since George Bush, Jr. took office in 2000 (refer to pages 2-4 and 11 of the

report). To a large degree, the media contributes to a strong sense of natiwitiis a

country, but can also exaggerate it when it is seen as a threat to other countries
Labeling all forms of communication and media available as misleading or

incredulous is not the point of this thesis. Rather, investigating how the media psrsuad
public opinion regarding other countries is the overall point of this thesis. To better
understand this, the following question clusters that address mass media, public opinion
and intercultural relationships will be examined:

1. How does mass media influence how people think politically and socially about
other countries? How frequently do people use various media sources, and what
are the main media sources that people seek out?

2. Do people that tend to be interested in only local news or that spend little time
informing themselves of the news still voice strong opinions about critical issues,
like the war in lIragq?

3. Do peoples’ experiences from living and studying abroad or knowing people

from other countries breakdown or reinforce stereotypes that people have of those
not of their own country?

In order to better answer these questions, a review of current literatuegréngc



the way in which the media influences political and social life will be exammteei

following chapter.



Chapter lI

REVIEW OF LITERATURE

Chapter Introduction

Over the years, scholars have studied the fluctuating and dynamic réligtions
between the media and its audiences. They have examined whether or not the media is
truly influential, or if its actions are misunderstood. In a study about publiccpolit
opinions following the 1959 general election in England, Joseph Trenaman and Denis
McQualil presented findings that yielded “no indication that television and the othe
media of communication did more than provide the raw material for opinion-
information” (178). They furthermore commented that people were aware of what wa
being communicated and by whom, but that they “do not necessarily take it egits fa
value,” and that the information being relayed to the public had no direct impact on one’s
political decision-making (178). Katz and Lazarsfield (25) argued that insteachgf be
something that influenced the public directly, mass media was instead a \sghidhéch
peoples’ opinions were spread. However, modern advancements in technology and the
spread of globalization have proved Katz’'s and Lazarsfield’s argumentinaore
Trennaman’s and McQuail's statement. These advancements have éacihimedia’s
capability of impacting the public. The more connected the world become through

technology and the media, the more impressionable people become.



The following literature review will elaborate on this point and examine adiol
literature that relates to the aforementioned thesis questions outlined @apigge 7.
The literature review, along with the survey results of over 400 universdgsis, will

form a foundation from which conclusions to the thesis questions will be formed.

BRIEF HISTORICAL BACKGROUND OF AMERICAN JOURNALISM AND

MASS MEDIA

The majority of the developed world enjoys the privilege of a free press and the
unrestricted exchange of ideas. Dolby indicates that “nations were dyigiredted
through the vehicle of print media, which allows individuals who are geographically
dispersed to imagine themselves linked by an affinity to an abstract” (¥b6)veky real
sense the media has a strong role in shaping cultural and political identiby ([3a1).
The United States, in fact, was the first country to officially document andcpttite
free marketplace of ideas and the public’s right to know,” and nearly two centuries
passed before the rest of the world incorporated the same concept (Ammon 20). The
media has played an important role in both the social and political spheres. Somne socia
movements, such as the civil rights movement, were able to draw greateoattenti
because of the media (Croteau and Hoynes 29; Steel 23-26).

In the United States, confidence in modern journalism and media has fluctuated
since the days of early journalism (Lee 8, 429-430; Smythe 15, 49-50). By thewpighte
century sensationalism in journalism (or “yellow journalism” as it canfie ttnown as)

was widespread. The term “yellow journalism” came about during the mid-1800s when

10



influential newspaper owners, like Joseph Pulitzer and William Hearst, purposely
embellished news stories in order to attract larger audiences and convince ithéhptbl
their newspaper was the leading news source (Lee 371-373; Smythe 174; Shrock 180-
181). Likewise, leading newspapers of the day openly supported those politicians and
political parties that were generous in their monetary donations and bribes to the
newspapers themselves (Kaplan 61; 75-79; Douglas 18; Smythe 17-20).

Practices in today’s modern mass media are not entirely different frommahis
predecessors. Croteau and Hoynes indicate that mass media is a ratiteramcept (7,
12). Whereagournalismis the actual gathering, interpretation and distribution of news
and informationmass mediaefers to the vehicles by which the product of journalism
reaches the masses. International affairs are always accompaomustant media
involvement. Strobel points out several examples (the Cold War and the Vietham War in
particular) in which the role of the media was influential and crucial in mediand
resolution processes. He notes that conflicts in effect create an expandieyoha
foreign affairs for mass media and its users (Strobel 59). Furtherim@mgritinuation
of technological developments and advancements facilitates the abiléynsbetr more
information faster and farther than ever before. As the following chapileexplain,
the continuous spread of mass media is both beneficial and harmful.

Staying up to date with international affairs is easy and commonplacewdtiay
modern technology and easy access to the Internet. With growth and pedgpessme
obstacles and complications. While it is increasingly easy to beMetined, being
accuratelyinformed is another matter. One thought to consider surrounding the

dissatisfaction with the media is that some mass media companies havel allowe

11



competition and business to get in the way of unprejudiced reporting. The end result is
news that is either embellished too much, or not addressed enough. Paraphrasing
Georgetown University professor, Dr. Michael J. Robinson, Bruce Sanford ttatehe
media cares too much about the numbers and neglects to pay adequate attention to the
importance that the general public ascribes to the media’s role in s&aetfp(d 17).
Essentially, in the race to the top to become the leading source that the public simould tur
to, news sources instead seem to disregard the confidence that the publicdthgplac
them to bring them accurate and credible reporting.

The use of the term “yellow journalism” may not be as common today as in years
past, but the central idea is stilry mucha part of modern journalism and mass media.
FormerWashington Postditor, Richard Harwood, said it well when he remarked that
“the belief is widespread (if rarely voiced) that the media’s searatofdlict, human
imperfection, scandal and sensation demeans, trivializes and often distortsdahan
any political commercial the reputations of not only politicians but the denwsyastem

itself” (Sanford 18).

MODERN MASS MEDIA AND ITS INFLUENCE ON PUBLIC OPINION
Introduction
How individuals receive and interpret information about current events directly
impacts public opinion as a whole. Similarly, the media’s ability to amass amnaadi
that will believe them sometimes depends on current events themselves. As ®agenai
points out, “a society in crisis also creates a media crisis. And theraeait provoked

by a crisis in different sectors of society also reaches the medigéfaes 120). As a

12



result, how the media passes along information about such crisis situations (or any

situation, for that matter) impacts public opinion.

The Roles of Mass Media

As a result of technological developments and the spread of globalization in
today’s world, mass media and journalism are capable of spreading and réag@ng
audiences at a fast rate. Croteau and Hoynes point out that mass media ha®gghe t
several waves of progression from the television and newspapers, to radio andnelevis
and now on to the Internet and electronics (9-12). It has also been suggesiedyleat
make up another form of mass media, or “readers” or “leaders” because aéttieey
play in interpreting and passing on information to others (Croteau and Hoynegz 7; Kat
and Lazarsfield 31-32, 64).

Bernard Dagenais offers a descriptive and useful approach by which to consider
the media and journalists in relation to public opinion (121-126). Although he does so in
the context of the kidnappings of two officials in 1970 in Quebec, Canada, his description
is still relevant to other situations. News items and how the media goes abeutipges
them depend a great deal on the political atmosphere and the degree of journalistic
independence of a country. Therefore, the pertinence of the following casetgoaié
forms of mass media everywhere is of a general nature. The caseayer@s follows: (a)
an observer; (b) a neutral actor; (c) a transmitter; (d) a mirror; (eéhess, (f) a

manipulated observer; (g) an involved actor; and (h) censored.

13



As anobservey the media takes on the prescribed role of a neutral intermediary.
They convey all the facts, the theories, allegations and angles of the stoeyptdotic
(p.122). Similarly, the media can take on the role méwatral actor In this instance,
reporters’ and the overall media’s reporting of events and news to the publis mesult
reactions (both positive and negative) from varying levels within the public (Asgen
125). Sometimes the media acts &asasmitter or an intermediary between the public
and any other parties involved (such as businesses, governments and politicianssetc.). A
such, Dagenais says that the media acts as a spokesperson and suggeststhat the
“with their point of view the relation of events themselves” (p.123). As time passes
news issues progress, the media takes on the rolmiofa (p. 123). Reality and
accuracy become distorted as all angles of the issue are consumed preteder
rearranged and redistributed by the media to the public. As Dagenais efguigims in
reference to the aforementioned 1970 incident), as a mirror “the media simultaneously
amplified the reality that they were describing while reflectingklda infinity the image
they were receiving of reality” (p. 123). Simultaneously, the media camiiaess and
as such, they are no longer neutral in their opinions. Instead, they give opinions to what
they observe which consequentially gives “a character of existence ditalitye to the
issue. Furthermore, they ascribe themselves the right to be at the fooéfomt
development to ensure that the public is sufficiently informed (p. 123). When the media
acts asnanipulated observerg,is because the public is dissatisfied with the media’s
control over the climate of the news and public opir{dagenais 124). Amvolved
actors the involvement of the media and its contributors results in their taking sides and

actually being politically and socially oriented. Dagenais indicateésjthanalists
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[abandon] their positions as observers and [become] actors in the developing drama
(Dagenais 125). In short, writers and reporters sometimes go against the ogfitinens
employers and those that support because they side with the public, regardless of the
ramifications (Dagenais 125, 132). Finally, the media can sometimes be cedisiger
censored.This occurs more or less when the various segments of the public feel that the
media itself has somehow skewed issue and they proceed by evaluatinglidhamdats
involvement. In fact, “one does not ask what had been the media’s role. They are
accused of lacking social responsibility and of having circulated unacteptatements
in an improper way” (Dagenais 126-127).

The categories described above offer an outline by which to consider the various
roles that media assumes in influencing the public. The following section filéde
what public opinion is, as a byproduct of the media, and will also discuss some of the
implications that biased and over-influential media can have on political and social
opinions. Regardless of the role that the media takes on in any given situation, the

media’s influential presence in society is evident.

Explaining Public Opinion

Public opinion is the combining of common beliefs and opinions that people
within a group share (Crespi 47; Childs 24, 35; Oskamp and Schultz 16). Walter
Lippmann is one of a handful of pioneers credited for introducing the idea in 1922 of
modernmedia and its influential power over public opinion and policymaking (Steel 27,
172, 212; Riccio 58-59, 98). It was derived from the notion that people are distantly

connected to the political realm and that they develop images that are shaped by the
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media, which in turn influence peoples’ behaviors (Lippmann 29-30). Mass media is a
means by which these ideas are shared and disseminated throughout a group. In a very
real way, the relationship between public opinion and mass media is synergeticén na
any change in the course of one can directly impact the direction of the other.ofidheref
providing the public with all sides of the story is essential, but is not always dahgaY

and Begawan, 2007). The danger in only providing the public with insufficient and
inaccurate information is that it can create or propagate political and sxmatussions;

people tend to believe what they hear.

Public Political Opinion as a Byproduct of the Media

At the individual level, people differ in how much they follow and use the media
(McCombs and Shaw 176-177). However, the fact remains that people do use it to some
degree or another (Degenais 123). According to Gunther, individuals often base their
own opinions on how they think the rest of the general public interprets the media (487-
488). As aresult, people influence one another not only through the sharing and
exchange of their ideas, but also through conjecture. This is explained by twatiffere
theories: (1) the third-person effect (Davidson 1983), and (2) the false conseesus eff
(Ross 1977). The “third-person effect” states that “people will tend to oveatstine
influence that mass communications have on the attitudes and behaviors of others” and
that people “will expect the communication to have a greater effect on dtharert
themselves,” even if what is being communicated is not intended to be persuasive
(Davidson 3). In contrast, the “false consensus effect” holds that a persarebdhiat

other people tend to think and act as they do. This is based on the premise that they “see

16



their own behavioral choices and judgments as relatively common and appropmate” an
that anything otherwise is “uncommon, deviant, and inappropriate” (Ross 188).

From a mass media/public opinion perspective, people that fall under the “false
consensus effect” would assert that their opinions and way of thinking are common
throughout society, regardless of others’ actual media usage. Similarlydagéinson
effect” thinker would argue that other people are influenced by the media and not
themselves, that others’ social and political opinions are not entirely their ownatnd t
they are somehow immune to being influenced by the media in any way. These two
schools of thought outline a significant consequence of mass media: the way in which
people tend to perceive others, through the media, is often times inaccurate and
conjectural. As a result, biases and stereotypes constitute the public optniearbe
different groups of people.

Some scholars have suggested that the media can be so influential in the political
arena that it is responsible for “agenda-setting” when it highlightaicessues and
overlooks others (Gunther 489; McCombs and Shaw 177, 180; Powlick and Katz 38;
Croteau and Hoynes 239-241). In short, the “agenda-setting theory” affitightha
media plays an influential part in how issues gain public attention” (Durie, EloKai
and Patterson 2002). However, McCombs and Shaw assert that “for most, mass media
provide the best—and only—easily available approximation of ever changing politica
realities” (185). They also argue that while mass media may not alwaystessful in
telling the publiovhatto believe, they are at least successful in persuading the public
what to thinkabout(McCombs and Shaw 185). Likewise, the media’s influence

depends, in part, on the public’'s own patrticipation in and awareness of current issues.
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People who are not decisively committed to a particular point of view are moxettikel
be persuaded and to listen to both sides of an issue than those who are already politically
committed (McCombs and Shaw 182). Wanta, Golan and Lee (364), and Huang and
McAdams (59) assert that the metiguccessful in telling the public what to believe
because iis so persuasive. Wanta, Golan and Lee likewise add a second level of
“agenda-setting” to the classic McCombs and Shaw argument and desaslithe
transmission of attributes of actors in the news from media coverage of tinbsetes to
the public’s recall of the same attributes” (365). They continue by indidh@tgwhile
first-level agenda setting suggests media coverage influences wlilaink about,
second-level agenda setting suggests media coverage influences how we think”
(McCombs and Shaw 367). In short, certain attributes are ascribed by the qtindic t
media and in effect influence the way the public perceives not only the subjeat ma
mass media reports on, but also the media itself.

A study conducted by Powlick and Katz showed that some people believed the
media to be more persuasive than elected officials (37). Strobel notes thaahbezn
a shift of influential power from politicians to the media in the years duringiace the
Cold War era (58-59). This may be due, in part, to the fact that mass media is the
constant mode of communication between the public and politicians. Therefore,
politicians’ reputations and credibility can be affected by the way the mdsithem
through the media lens. Furthermore, how the public feels about politicians’ knewledg
of important issues and their ability to effectively address them is held itiaqubyg the
media. Ammon (2001) points out that mass media can have such an impact on foreign

affairs and policymaking that politicians use the media sources when condootigm f
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policy. The media has indeed contributed a great deal to the efficiency obhowies
interact with one another and conduct foreign policy, but there are some downsides.
Ammon indicates that instead of talking with each other, countries instead tal&
another through the media (74). For example, during the Gulf War years “seperal t
policymakers...argued that the media operated as an out-of-control ‘front cHannel’
diplomatic communication, quite apart from traditional diplomatic channels” (Ammon
75). Furthermore, governments and politicians have long since recognized ththaffect
technological diplomacy has on international affairs and that “‘government-to-
government communications [have] become less important” (Ammon 75).

Ammon describes this trend as “communication loops” between the politicians,
the media and the public. His description is very similar to some ideas laid out by
Dagenais (2001: 1992). Ammon notes that, in some cases, politicians base their decision
making on how they perceive the public opinion to be through the interpretations of the
media. This is evidence of “a change in international public relations” anafitialy’s
crisis management and negotiation functions” (Ammon 75-76, 78). Ammon gives the
example of former president George Bush during the Gulf War (75). While wgtzhin
CNN news report about Saddam Hussein’s decision to pull his forces out of Kuwait,
President Bush promptly decided to give a public relations counter-speech on CNN
encouraging the Iraqgi people to overthrow the Hussein regime. He did so knowing very
well that the speech would be televised in not only Baghdad but other parts of the world
where other Arab would hear it. The implications of using the media in such a way
demonstrates the effectiveness that it can have on the way the public redeivestion

about issues both inside and outside of their own country. As Kellner (1992), and
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Croteau and Hoynes (2000) indicat®pagandas one such implication. Kellner notes
that, in an attempt to gain leverage over a political opponent and rally support,
governments and leaders sometimes make their assumptions public, assumptions which
are often times premature and lack sufficient evidence (60). He uses th@esgbthe

first Gulf War and points out instances the Bush administration used the media to throw
insults and ultimatums at Saddam Hussein, thus “making the possibility of a peaceful
solution increasingly remote” (Kellner 57). Hussein, no doubt, replied with his own
abuse of the media. This was done, of course, in full view of the international public in
the attempts to spotlight their own dominance and highlight the imperfections of the
other. While the U.S. administration’s and the media’s motives for entering the Gulf W
may have been justified in the beginning (peace in the Middle East for the Arab peopl
and US interests), the clarity of the motives became clouded through reinterpraftzr
reinterpretation of the facts on the part of the media. This, in turn, affected public
opinion. The more the media sways public opinion in such a way that is interpreted as

manipulative, the more mass media is thought of as destructive.

CULTURAL AWARENESS AND THE IMPACTS OF CREATING AND
BREAKING STERYOTYPES

Introduction
During an event addressing the decline of positive public opinion towards the
United States and the importance of international education abroad, Keith Beinhar
(president and founder of Businesses for Diplomatic Action) remarked on the idea of
“branding.” Referring to immigration issues, Reinhard said:

In branding, we listen to all perceptions. The positive ones we hope are
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true, and we want to build them. The negative ones we have to divide into
two. Negative perceptions which are true, we have to change the product.

Reinhard’s assertion that cultural branding is an issue that countries should®efawa
deserves further instigation. This next section will discuss in further detaithe

media influences peoples’ social perceptions and ideologies about others.

Global Media in a Global World

Globalization is met by praise for the ever-growing exchange of ideas,
technology, fashion, lifestyles and even people between countries (Stier 77). |8ut it a
has been met with opposition towards the rising economic, political, environmental and
cultural handicaps other regions face as a result of it. Regardless ob@ppessonal
feelings on the subject, all can agree that technology has been one of the foremost
developments throughout the globalization era. Mass media is one branch of technology
that continues to expand and change as societies change. The more information mass
media produces and circulates, and the faster it does so, the smaller the wasltbsee
get. Likewise, the defining boundary lines between local, national and internatiosal new
are blurred as these topics can often times cross over and influence one anoliyer (Dol
157).

Additionally, media sources are rarely constricted by territorial barddesny
leading media networks, like FOX , CNN, the BBC, and so on, are available all over the
world, and have secondary channels and programs specifically intendecttepergfic

audiences (likevww.bbcarabic.com

As referenced earlier, most media sources come with a political agemdh,isv

! Refer to the NAFSA online article, “Special Repémternational Education is Key Element of U.S.
Public Diplomacy and National Security, Experts &ndsidential Campaign Advisers Say.”
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incorporated into the way they interpret and redistribute news and storiesemnthety

intend to or not. These agendas are often, and not surprisingly, determined by either the
corporation or country that own(s) them. Many people also make a point of seeking out
more than one source so as to get a broader, less subjective point of view. Wlsila this i
practical way to be a well-rounded informant, it is still nearly impossibledm aome

sort of political bias and prejudice. In the United States, one of the most welirknow
rivalries is between CNN (considered to be left-leaning) and the notoridgisiyleaning

FOX network. Part of the appeal of these two media giants has been their fahgesta
competitive pursuit to bringing their audiences news from around the world. But at what
point does the competition between networks become more and more of a business rather
than a pursuit to bring accurate news? The majority of Yahoo! news piecesenalge
supplied by the Associated Press (a not-for-profit cooperative based out ofdview

and Reuters (based out of the UK). Even if a person uses Yahoo! just for email, he/she
are automatically redirected to Yahoo!'s news-covered main page whesigheyut of

their email account. Google pays the Associated Press to supply thetewdatsnews

for their users (McCarthy 2009; Marketing VOX 2006).

The Media’s Impact on Society at Home and Abroad

Public reaction to political-related issues is just one of the ways the’smedia
influence is manifested. Just as the relationship between mass media arslipolit
symbiotic in nature, so is the relationship of mass media and society. Croteau and
Hoynes (245) illustrate this point in the context of social movements. They nbte tha

“movements ask the media to communicate their message to the public, while tae medi
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look to movements as one potential source of ‘news’.” Thus, how people feel about their
own society, as well as others, is another potential byproduct of mass mediah&Vhat t
media tells us about the social structure and stability of a country aivemytigne can

form both positive or negative ideas and images of that country and its people. Often
times, these ideas and images are perpetuated and passed on, long afted tHeanit

was formed. Once again, this can be done through agenda-setting in the social contex
(Croteau and Hoynes 244).

One consistent “source of information” in any society is the tabloid. Bruck talks
about the effects that tabloid news media can have on crisis situations and how the public
responds (109). Tabloids are specifically designed and marketed to targetgrarti
audiences (generally people that are in informal settings and that onixerdosr
information in bits and pieces, such as the grocery store and doctors’ offibes). T
danger with “news” sources such as these is that their content is gearydétiyng but
news. As Bruck points out, their stories lack a considerable amount of crediblecevide
or pertinence to issues that have actual importance, and instead focus on “the latest
celebrity gossip, tales of instant fortune and freakish disaster” (111-1h2)dahger
with these sources is, while they lack legitimacy as sources of credibte they are still
very popular. This sensational-driven agenda is unsettling not only because of the way
that it passes half-truths off as reliable information, but because iilisregsrded as
news by those that consume it. To this, media critic, professor and director efithe P
Project for Excellence in Journalism, Tom Rosenstiel, said: “The lineskbatfact and
fiction in America, between what is real and made up, is blurring. The move in

journalism towardnfotainmentnvites just such confusion, as news becomes
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entertainment and entertainment becomes news” (Clark 2009; italics added for
emphasis).

Along similar lines is the issue of quick reference news sources. Much of the
news that a person soaks up is done in snippets. We live busy lives and so seek sources
that offer instantaneous news results. Almost every newspaper and telewsson ne
source imaginable has turned to the Internet as another outlet for masslisyaetisal.

Large networks, like ABC News, pay large amounts of money to be the preferred news
source on Internet websites, like Yahoo!. Essentially, news is business. And which
website a person frequents can determine how politically and socially slasrtest hi

acquired information is. Ultimately, “the problem is that as such arrangsiecome

more common, a user’s search for information becomes more and more likely to turn up a
paid advertisement rather than the best source of information. This begins to undermine
one of the Internet’s biggest selling points: its diversity and decentrahz&Croteau

and Hoynes 322).

Some scholars address some of the concerns surrounding loose forms of media in
today’s society. They point out the reality that a young person’s development,
socialization, and acculturation are, in large part, products of the mediagCavie
Hoynes 15; Zaharopoulos 279). What this indicates is that many of the social norms and
morals that people acquire are gleaned from the kinds of television shows tbley wat
what types of Internet websites they frequent, the music they listen to, anduatw m
time they spend using these things.

The media not only communicates news to the public, but it also acts as an

advertising agent. Advertising can very easily be considered just as peysrab

24



opinion-forming as actual news media. Because advertisers pay for deakat the
operational costs of mass media, the public is exposed to those advertisements and
messages that pay the most. In a very real sense, “the media are in the btisiness
‘delivering audiences to advertisers’ and their efforts are so pansistat they “also
make their way...into unlikely places such as the high-school classroom or thésdoctor
office” (Croteau and Hoynes 63-64). Broadcasting an advertisemexitdifjenda more
than offering useful information is not uncommon in the practices of mass media
(Croteau and Hoynes 63). Product-placement and marketing in pop culture bombard
everyday life in more ways then we are sometimes aware: through magtaasion,
even in movies (Croteau and Hoynes 64-65). Often times a country’s success and
recognition are followed by outsiders and what they see through entertamestiat
which can greatly distort actuality. Not only can media’s impacts ontg@rizss
national lines, its impact also can be felt strongly at home. Croteau andsHmtedhat
the impact of advertising and media on society is constantly evolving and progyessi
adapting to society as society itself evolves and progresses (63). Ad,ahesuledia
shapes society to a large degree, but society also shapes the media. Whathae buy
we live, what we eat, and even where we go on vacation, all of these things feed back
into the mass media and what it advertizes and markets right back to the pubffectin
the media is embedded in culture, but culture is also embedded in the media.

This “shrinking” of the world plays out in both positive and negative ways. The
more connected we get the more potentially accepting of other cultures we bedwmme. T
more positive interactions we have with others, the more likely we are tcebantobf

the things that make us different and unique. The “shrinking” of the global world also
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facilitates easier exchanges of ideas on business practices, respond to Iniamasstaes
more effectively and form alliances. But there are some potential souiéicedions.

We already have addressed the issue of foreign relations and how the medimeaoanf
how people perceive others politically. Instead of breaking down stereotypes tanal cul
barriers, mass media helps to create them (lgartua, Cheng and Muiiz 369-370; Huang
and McAdams 61). Some suggest that the media is both ambiguous and direct in its
portrayal of racial and culture issues, and sometimes portrays such isuesioreign
country as being more intense then they actually are, especially duresydirarises
(Commission on Civil Disorders 205, 211; Huang and McAdams 61). The problem with
this is that one racially related incident that receives media covenadpe cverly

analyzed and perpetuate the duration of the issue and the sentiments of peophg that ma
or may not have some sort of connection with the issue at hand (i.e., a political, social,
religious or personal connection). In the case of the United States, for examopt of

the world-renown media sources today are American generated, makingbtepfuss
American ideologies (about fashion, culture, lifestyles, social bgpefgical agendas,

etc.) to spread easily throughout the world (Primo 180-181; Amin 331-333).

The United States has been the benefactor of positive service and assistance t
countless foreign nations for many years, but some countries are concerned about the
influx of American influences on their societies. Some are concernedawitaral
imperialism” and “Americanization.” Their fear is that they are losimegr own social
and national identities, and even social safety, to the influences from Amerideaedtt
of the Western World that continue to attract their youth (Primo 182-183; Lisosky 337-

343; Amin 328). To some, this might appear to be a positive change and an advance
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towards modernity. But those areas that are fighting it are doing so to proteothei
national identity and curb other concerns that they feel are being causétbby al
influential popular trends that are advertised and promoted by the media of outside
sources.

Media interference, for instance, can influence the way in which racanedidt
a country, the way that immigrants are treated (Ilgartua, Cheng and Mufiz 360-361), and
the way that minorities are regarded. The case of the United States, a dwatnrgs
built on the foundation of immigrants, is an appropriate example of this today. The
media can take advantage of already precarious sentiments towards certigrant
groups, mixed with a lack of effective government control, resulting in and the
consequences of these factors. This problem is two-fold: public opinion from the host
country towards immigrants from particular areas can be negativelgteapy the
amount and manner the media covers this issue. Likewise, the feelings thgitaintgi
home countries have towards host countries can be influenced negatively as the issue
takes on international attention. A classic example is the current situationunitad
States with illegal Mexican immigrants. The media can play a keyroteisentiments
that people back in Mexico (or even other parts of Latin America, and around the world)
have towards the United States, based upon what they hear in the media about the U.S.
government is (or is not) handling the situation.

Similarly, McCombs and Shaw (1974), Ghanem (1997) and Wanta, Golan and
Lee (2004) explain that the impact of media agenda-setting in the media cadtuext
can cause people to have certain opinions based upon what other countries are currently

involved in. Bennett (1990), and Wanta, Golan and Lee (2004) suggest that the amount
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of international media coverage a country receives is often linked to the ¢codmteygn
policy and decision-making. Furthermore, the more globally recognicedrdry is for
whatever reason, the more media attention they draw. For example, the manattent
the media pays to certain countries, international conflicts or subject matterthan
others, the more the public is prone to form opinions about those things in particular.
Propaganda in the media, as mentioned earlier, is an effective way to spread
messages. For example, American media took part in the propaganda push during the
Gulf War conflict by showing images of American women contrasted witbd/aihd
Iragi women, portraying American society as modern and progressive whdang the
message that Arab society is backward and stagnant (Kellner 56). Thesemdmto
downplay the diversity of outside ethnicities and societies or question other cguntrie
place in the world to the point of persuading its audiences that their own country is
dominant, which in turn points to a lack of tolerance for those that are differenb(Prim
186; Ferguson, Horan and Ferguson 158). This is even evident within countries
themselves every time the media grabs hold of an intracultural comifictredorses the
side that is more likely to attract public support. To summarize, “the moreveegati
coverage a nation receives, the more individuals will think negatively about tloat. nati
The more positive media coverage a nation receives, the more individuals will think

positively about the nation” (Wanta, Golan and Lee 369).

Public Opinion Post-Traveling Abroad

When considering how to overcome stereotypes and negative opinions that cross

national borders, one possible solution to consider is studying and living abroad. The
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United States, like many countries, is judged from inside its borders just hsamiigs
from the outside. One group of individuals judging the U.S. from within its borders is
foreign students. “Open Doors,” a statistical publication by the Instituteerhational
Education, reported that there were roughly 623,805 international students stadiieg i
United States during the 2007/2008 academic year, and approximately 241,791 American
students studying abroad (Bhandari and Chow 2, 18). They also indicate that fet the la
three academic years (2005-2008), Asia was the leading region repregethie dnost
foreign students studying in the United States, followed by Europe, Latin America
Africa, the Middle East, and then Oceana (Bhandari and Chow 5). Theg&statme
illustrate the need to be interculturally conscious and tolerant, and conscientimws of
outsiders perceive our own country. This is especially important for the Uniteg,Sta
given the country’s global recognition, because students (both American a ¥ovi
take home with them their impressions and feelings from the time they spent abroad.
Bhandari and Chow (2008) comment that while there was a 10% increase in the number
of new international students coming to study in the United States, the nearly 620,000
international students in the U.S. during the 2007-2008 academic year “still only
comprise 3.5% of the total U.S. higher education enrollment,” which only emphasizes the
fact that “there is considerable room for U.S. institutions to accommodate more
international students at their campuses” (Bhandari and Chow 3).

Studying and living abroad are possible ways that cultural awarameéss a
acceptance can be fostered. Although traveling or living abroad far froompers
comfort zones can require a great degree of personal sacrifice froomfats of home,

it can also make the traveler more accepting of others. When travelers go abroad f

29



pragmatic reasons, the experience can be beneficial and rewarding.oB8&eggple,
comments on the advantages of university students studying abroad. He indatates t
business sector and the growth and stability of economies could benefit garatié
knowledge and intercultural competencies that a person gleans from going &iead (
2003: 83, 88; 2006: 2-4).

But not every experience abroad is a positive one. Some travelers return home
with more misconceptions than what they may have left with, thus having an adverse
effect. There are any number of reasons why this may occur: sickness, Ipiesitna
difficulty with a new language, feelings of isolation, trouble with adjustingto ne
surroundings and practices, and so on. Most instances like these could be attributed to
the fact that people simply have a hard time accepting that which they do notamlerst
A study conducted by Michael Paige and Gerald Fry of the University of Miraigsot
Study Abroad for Global Engagement project (SAGE) surveyed roughly 6,400 gseaduate
from 22 colleges from the last five decades showed that both long and short term study
abroad experiences resulted in students being globally engaged (Fi€e®eMa0s
2009). While the study also concluded that the quality of the study abroad program
contributed a great deal to the positive outcome of a student’s abroad experieread, the r
determinant was the student’s behavior and conduct throughout the experience: if they
had a handful of minor negative experiences or meet a few people they didn’t get along
with very well, was the experience abroad a bad one? Are all people fromthe hos
country harsh and hard to get along with? While the answer is an obvious “no,” people
sometimes think otherwise. They come home with resentful feelings and attandes

pass their opinions on to others back home, providing one more reason why accurate and
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worthwhile cross-cultural news coverage from the media is so important ifgositi

intercultural relations are to be promoted.

Chapter Conclusion

In this chapter we defined mass media and public opinion, and we have also
examined various theories about the relationship between the two. More spgcifieal
have discussed some of the ways that mass media can have on the political &nd socia
realms of everyday life. We have taken note that the different facets imeal$a can
be seen hard at work in the entertainment and advertising industries, in the business
sector, and even in religion. As discussed in this chapter, when people eithactesse
to only those media sources that are from their home countries, or only seek out those
sources that support their opinions, they become culturally inbred. Thus, stereotypes and
misconceptions spread not only through initial impressions that the media leaves on
people, but also through consequential ideologies and opinions that people form and
redistribute as a result of their interactions with one another. As suggasiedie the
chapter, one possible way for people to break down these stereotypes altigbthe
taking advantage of meaningful and productive opportunities in other countries that could
expose them to new cultures and ideas. Doing so increases the likelihood of intércultura

tolerance and understanding, and better relationships in the future.
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Chapter lll

METHODOLOGY

Introduction

The findings represented in this survey are the culmination of the opinions and
ideas from 447 university students from over fifty countries. The countries have been
organized into 5 “world regions”: Europe, Africa and the Middle East, Asia, Latin
America, and the United States. In this chapter, | explain the purpose formgoaaatin
survey question, the methods used to obtain the data, and present the questions asked, so

readers may discern the strengths of the research, as well as @sdimit

Study Design

The data presented were obtained from online and in-person surveys of university
students. University students were targeted as survey participandsilyriior two
reasons: (1) easy access to a diversity of students from across the USuawctize
world, and (2) to focus on a specific population group whose surroundings would
facilitate the blending of cultures and encourage the mixing of ideas. Whilsierty
using university students as research participants does not mean thaspjorises

represent their native population groups as a whole, their responses do offer @dleason
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base from which to draw conclusions to the thesis questions.

Several survey methods were used to gather the data for this study. Paper and
online surveys were distributed to university students in the United States, CstnRi
Mexico. The surveys were approved by the Oklahoma State University losaiut
Review Board prior to distribution. Students from the following universities paatesil:

- Avila University in Kansas City, MO (online survey)

- Northeastern University in Boston, MA (online survey)

- Oklahoma State Universityin Stillwater, OK (online survey)

- Point Park University in Pittsburgh, PA (online survey)

- Universidad de las Américasn Puebla, México (online survey)

- University of Arizona in Tucson, AZ (online survey)

- Universidad de Costa Rican San José (paper survey)

- Universidad Popular Autonoma del Estado de Pueblan Puebla,

México (online survey)

The surveys were entirely voluntary and anonymous. The main objective when
recruiting participants was to have as culturally a diverse sample poolsisigpo$n
order to achieve this, | randomly selected universities from different gahs 0.S., and
selected 3 universities at which | had contacts (Oklahoma State Uniyehsiversity of
Arizona and Point Park University). Universities were selected at randomefr
comprehensive list compiled by the University of Texas—Austin
(www.utexas.edu/world/univ/stgtel then randomly selected and contacted faculty
members via email and explained to them the purpose for my contacting them and the
purpose of survey. Those that agreed to help then contacted their students anal asked f

their voluntary participation.

Because of the large number of students surveyed;,. SurveyMonkey.comvas

used to manage respondents’ responses, maintain their anonymity, and faagdijate e

response collection. Those students who chose to participate accessed the sarvey via
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link created by SurveyMonkey.com that was emailed to them.

Other students were recruited through The Office of International Stuadehts
Scholars (ISS), the office at Oklahoma State University that serves théen@®ational
student population. Students are contacted on a weekly basis via the ISS bstserv f
updates and announcements. The current manager of the ISS Office, Mr. Timothy Huff
assisted in distributing the survey to those students who were part of the listasgv dur
the 2008-2009 academic year. The Study Abroad and National Student Exchange Office
at Oklahoma State University also was instrumental in contacting studentsigitto m
have been interested in participating in the survey.

Another group of students recruited for this survey was from Costa Rica. From
May to June of 2008, | went to San Jose, Costa Rica to take classes and conduhbt resea
| distributed a paper version of the survey to students with the help of two professors at
the Universidad de Costa Rica. The number of Costa Rican respondents is notably higher
than the other universities because the classes surveyed primarily ha&iCasta
students (with the exception of 1 Guatemalan and 11 American students). The original
paper survey consisted of 16 questions, whereas the online survey consisted of 22 (to see
the paper-based questions, refer to the Appendices). The reason for the additional
guestions in the online survey was analyses of the Costa Rican survey dentbtistrate
need to ask more direct and detailed questions. The Costa Rican survey resutsl were
used in the overall survey analyses, with obvious differences taken into catisider
These paper-based surveys were entered into SurveyMonkey.com by thgatmest
who also translated the responses into English (see attached vita at the enthesii

for investigator’s translation/interpretation qualifications). Because séthe
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guestions in the two surveys were different, the paper survey questions wereteterpr

and adapted to correspond with the online survey questions so that they could be included
in the overall results. For example, paper survey question #12 asked how the media
influenced the participants’ feelings towards thated Statesin particular. Similarly,

qguestion #14 asked if there were any other issues that the U.S. was currently involved
with at the time that they wanted to comment about. Question #12 of the paper survey
was equated with questions #14 and #17 of the online survey, and paper survey question
#14 was reviewed by itself.

The survey response numbers for each university are as follows:

Avila University 13
Northeastern University 9
Oklahoma State University 290
Point Park University 9
Universidad de las Américas 2
University of Arizona 17
Universidad de Costa Rica 100
Universidad Popular Autbnoma

del Estado de Puebla 5

Because the theme of this thesis is how different forms of media influence how
people think of other countries politically and socially, respondents were asked opinion-
based questions, like their opinions about the War in Irag. This issue, in particular, was
chosen primarily because of its international attention and because it wascfsaime

everyone, everywhere, has had some media exposure to the conflict.

Survey Design

Because a diverse pool of respondents was desired, no requirements were set

except that students be enrolled in at least one university-level classipBatsicages
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ranged anywhere from 16 to 61, and years attending a university rangeesgsotindn
one year to more than four years. The online survey consisted of 22 questipons wit
instructions on the first page, and was available in English and Spanish (see Appendices).
For a survey to be included in the final results, respondents had to respond to at least 13
of the 22 questions (primarily because the bulk of the thesis topic was addressed in
guestions #8-#22). The first 6 questions of the survey pertained to specific deinnogra
information (participants’ age, sex, years of college attended, field of, stud
extracurricular activities and country of citizenship). The next set ofiqnsstealt with
what forms of media the participants used, how often they used them and what types of
news items interested them. The remaining questions asked students to exipress the
opinions about the relationship between the media and public opinion, and how they felt
their living/studying abroad experiences have influenced their opinions abeut ot
countries.

The presentation and comparison of the survey results is divided into four world
regions (Europe, Africa and the Middle East, Asia and Latin America), metuhited
States as a fifth comparison region. The purpose in doing so is to group countries that are
similar geographically and politically and to compare their surveytsesith those of
American students. Per the survey results, the world regions are comprisesiof the
countries:

EUROPE France, Germany, England/United Kingdom/Great Britain, Greecg, thal
Netherlands, Slovenia, Spain, Switzerland, Turkey and Ukraine

ASIA: China, India, Indonesia, Kazakhstan, Malaysia, Mongolia, Nepal, Pakistan,
Philippines, South Korea, Taiwan, Thailand, Turkmenistan and Vietnam

LATIN AMERICA: Belize, Brazil, Colombia, Costa Rica, Ecuador, Guatemala, Haiti,
Honduras, México, Nicaragua and Venezuela
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AFRICA AND

THE MIDDLE EAST: Egypt, Eritrea, Ethiopia, Gabon, Ghana, Iran, Iraq, Kenya,
Mozambique, Nigeria, Oman, Saudi Arabia, Sierra Leone, South
Africa and Uganda

Survey responses were not altered in any way that would affect the respondents
answers, except to correct grammatical and punctuation errors. Also, sontg naorg
corrections were made for clarification and to facilitate tabulation purgeses
“Korean” was changed to “South Korean”).

The survey responses that were given in Spanish were translated into English by
the investigator. The numbering assigned to each response was assigmedicaity
by SurveyMonkey.com. Some survey questions offered a choice from which participants
selected, while more than half of the survey questions were open-ended. The “open-

ended” responses interpreted, by the investigator, according to what the qusstthn a
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Chapter IV

SURVEY

Introduction

As mentioned earlier, the original paper survey was comprised of 16 questions, 7
of which were close-ended, and 9 were open-ended. The online survey consisted of 22
guestions in all. Nine questions were close-ended questions, 12 were open-ended, and 1
guestion that was both open- and close-ended. The reason for the additional questions in
the online survey was analyses of the Costa Rican survey demonstrateebtie amk
more direct and detailed questions.

Although the survey directions stressed that it would be beneficial to the
investigator if every question was answered, not all participants answergajegstion
entirely (perhaps because of lack of time, interest, or ability to understahevasbeing
asked).

In this chapter, | will explain and discuss the results of those responsetbat w

kept.
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Survey Questions and Explanations

To better understand the survey responses and observations, each survey question

will be briefly explained in greater detail.

QUESTION #1.: “I am male/female.”
QUESTION #2: “My age is (for example, 21) or “prefer not to answer:”

As the most basic, yet key, demographic questions, these were asked in order to
ascertain if these demographic factors affected how participants redgorttie
opinion-based questions. Question #2 asked students to list their ages, which were then

categorized into age-ranges by the investigator.

QUESTION #3: “How many years have you been attending college?
A. less than 1 year
B. 1-2 years
C. 3-4 years
D. more than 4 years”

QUESTION #4: “Please specify your field of study (i.e., History, Political
Science) AND the degree type (for example, B.A., Masters,
etc.).”

QUESTION #5: “Do you participate in activities outside of school? Please

select all that apply:

A. ‘I have a full or part-time job’

B. ‘I am involved with a local or sports team’

C ‘I am involved with an organization (for example,
through my community or church)’

D. ‘Other’ (please specify: )’

These questions were included in the survey to address the fact that the people we
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associate with and the various social networks we participate in can iltenway we
think and consequently, the way we perceive others. Question #3, in particular, was
included to gauge how long a person has been attending a college/universitg becaus
universities, and similar settings, can be quite significant in forming pépplégal
opinions and social stances (Micheletti and Stoelle 466-472). The answer cho&es we
given under thgeneralassumption that a bachelor’s degree takes 4 years to pursue, and
any time beyond that is being spent in pursuit of an advanced degree (“advanced degree
meaning anything beyond an associates or bachelors degree). That is, hastser, |
general rule and not wholly applicable to every situation. The areas of studyrgiven i
answer to question #4 were sorted between “hard” and “soft” sciences (fioplexa
Political Science and Business were considered soft science fields, ahdmatd
physics were considered hard).

Additionally, the amount of time a person has to get the news can be somewhat
dependent on the amountfoée time they have, thus another reason why these three

guestions were asked.

QUESTION #6: “I am a CITIZEN of:
A. The United States
B. Other
(If not the US, please specify your country: )”
Students were asked to specify their country of citizenship, after which the
investigator categorized their responses into world regions, based on sirogeagjec

and political characteristics. These characteristics werenuiatt with the use of the

CIA World Factbook, available through the CIA homepagevaiv.cia.gov The world
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regions, along with the United States as a comparison region, are: EuropeaAdtritee

Middle East, Asia, and Latin America.

QUESTION #7: “What forms of media do you use to get the news? Please
select all that apply:

the Internet

the newspaper

the radio

news-related magazines
television

none of the above
‘other’ (please specify)”

olululicReX-b=

QUESTION #8: “Please list the names of the newspapers, websites, and
stations and programs you use as your news source(s):”

QUESTION #9: “Do you ever use news and media sources that are not of your
home country, but other another country? If so, please list
them:”

These questions were included in the survey as indicator questions: the types of
media (TV, radio, etc.) and the sources themselves (CNN, FOX, etc.) that pseple
often determining factors in how they think politically and socially, sincenbaia itself
can be politically and socially slanted. As mentioned earlier in the literegurew,

Bruck (1992) discusses how different forms of media, specifically those thadtarery

reliable or credible sources of news, are very influential and highly safight In

addition, it could be argued that the larger and more prominent the news source, the
greater impact it will have on its audience. Similarly, certain media soar@eprograms
are automatically equated with particular countries (like the BBC is tat Bréain, and

FOX and CNN are to the United States), and therefore with specific politicabeiadl s

positions. This is an interesting point to consider when remembering that angeahd
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popular news sources have auxiliary stations or programs in other countries. While some
Latin American people may think, for example, that one of the main news sources,
Telemundo, is operated and presented by Latin American people, it is actually a
subsidiary of NBC Universal (a North America-based comganius, people are often
mistaken when they think that their news source choices is independent of any influence
from the Western World.

The first six answer choices in question #7 were provided under the assumption
that they are generally the most commonly used forms of media and sources of
information, versus other possible ones previously mentioned. Students were asked to
“select all [options] that apply,” and so corresponding calculations may ndtlfi%a
for each answer choice. Questions #8 and #9 were asked to get a better understanding of
the actual news sources people use. Both were “open ended” questions, and students
were asked to list the source(s) they use the most. In the results seaters keill see
that only major news sources are listed for. Responses to question #9 were not

incorporated into a table, but were taken into account when conclusions were made.

QUESTION #10:  “How many hours a day do you spend getting the news?

A. Less than an hour
B. 1-2 hours

C. 2-3 hours

D.

more than three hours”
This question was included to see how much time per day participants spent using
the media. People may spend very little time informing themselves with eeliabl

resources, or care little about staying up to date on important current evetitsyye

2 Refer towww.nbcuni.com
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express resolute and strong opinions when asked about sensitive topics (like the U.S.’

involvement with the war in Iraq, for example; see survey question #15).

QUESTION #11:  “Are you interested in LOCAL, NATIONAL, or

INTERNATIONAL politics, government or foreign affairs?

Please list all that apply:”
QUESTION #12:  “In the space provided, please list any other topics in theews

that are of interest to you (FOR EXAMPLE, international

business, health, etc.).”

These questions were asked to learn what topics participants gravitatdgow
when they use the media. Partly related to question #10, these two questions focus on
how the participants use their media-usage time. One assumption might be thaethe m
time a person spends using the media and news sources, the more informed they are, the
more they understand about current issues, and the more their time has been put to use.
An opposing assumption to this would be the more time a person spends using the media,
the more formed their opinions become to one side of an issue, and the more predisposed
they are.
Question #11 (like other subsequent survey questions) was organized on a

“marker” system to organize the responses for the classification purpokes of t
investigator. They are as follows: L=local news, N=national, I=intennal and
O=none. By “national” news, it was implied that these were from the home country of
the participants. “Local” news was interpreted the same as “national Isbuthase
local news items that pertained to the current U.S. locale where participaptivwing at

the time the survey was taken, if they were in the United States (such as afstunlent

Paris studying in Pittsburgh, Pennsylvania).
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QUESTION #13:  “Do you feel that the news and media influence how you think
of other people and other countries?

strongly disagree
‘no opinion/doesn’t apply to me

A. strongly agree
B. agree

C. disagree

D.

E.

QUESTION #14:  “How do you think different forms of media do or do not

influence the way you think of other people from other

countries, either in a positive or negative way? Please

explain:”

These two questiorasked the participants to, first, state whether they felt the

media influenced the way they perceived people from different countries, andatod se
to provide an explanation for their answer. Because the media can be a determinant of
peoples’ social and political perceptions of others, these questions were includéerto bet
understand the participants’ opinions on the subject. Question #13 provided a list of
answer choices for respondents to pick from, and question #14 asked them to explain.
Since question #14 is short-answer type, the responses were graded on a “roalker” s
of “negative, positive, neutral/indifferent” or “both.” Some respondents did noekgntir
answer the question, and so they were clumped with the “skipped” total for the question.
Some answers implied that the media could be influential either way depending on the
way the media is presenting the issue and the way a person interprets it. Bgspons
similar to this were labeled as “both,” indicating that the media’s influesitéde either
negative or positive, depending on the media’s presentation of the issue, and the

interpretation by its audience.

It is important to note here that all of the responses to question #14 (&l with
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the other opinion-based survey questions) were read carefully and numerous times so tha
an honest and accurate decision could be made as to which category the responses fell
under. Also, many of the question # 14 responses seem to reflect the participants’
opinions about how the media influencekerpeople, and not themselves (see
discussion on Davidson’s “third-person effect”). These responses could be due in part,
however, to not carefully reading or understanding the question, and noting that it asked
how the media influences haWweyperceive people of other countries, and not wholly on
the third-person effect.

To illustrate how responses for question #14 were marked, consider the following
examples, taken from the survey results:

POSITIVE: Positive way for sure. | am more aware of what is happerong@dme
and this will help me in my interactions with others.

NEGATIVE: Mostly in negative way. The reason is that so many bad thingehapga
day that news is always full of bad news, rather than good news. In fact, if
there is a good news somewhere, news agencies don't really care, so
basically we can say that news is almost always bad news! Now when you
hear bad things about somewhere, you either pity them, or simply ignore
them. | guess both are somehow negative feelings.

BOTH: | believe it influences us in both positive and negative ways. By regortin
the stories they choose too, they can manipulate how we view certain
countries, cultures, and people.

NEUTRAL: Certain media is biased one way or the other and | believedhatrhake
up my own mind about my own beliefs.

QUESTION #15:  “Do you agree with the United States’ involvement with the
war in Iraq?

A.)  |strongly agree

B.) | agree

C.) Idisagree

D.) | strongly disagree

E.) | don’t have an opinion/doesn’t apply to me”
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QUESTION #16:  “Are there any other issues (national or international) that he
United States is involved with that you would like to comment
about? Please explain in the space provided:”
As suggested earlier in the literature review, all countries and cutitgesuibject
to the observations and assessments of others as portrayed through the medja (Wanta
Golan and Lee 369, 375; Ferguson, Horan and Ferguson 158; Zaharopoulos 283-291).
Question #15 was asked primarily because everyone knows about and has an opinion
about America’s in the War in Iraq, regardless of where they are frorhairfarms of
media they use. It has been such a changeable and ongoing issue that it hagycatvn a
deal of mixed international attention. As with the previous question #13, question #15
included answer choices, but also asked the participants to offer an additional explanat
for their choice.
Because each of the world regions’ responses is compared against the responses
from the United States, question #16 was asked to form a better understanding about how

foreigners (as well as U.S. citizens) feel about America’s role im mhiges that are of

international concern.

QUESTION #17:  “Do you think that the media addresses and presents
information to the public correctly and fairly, or is somehow
biased? Please explain your opinion:”

Although this question resembles questions #13 and #14, this question was
included to specifically ascertain how the participants feel about thenwagddia

presents information to the general public, an not necessarily themselves. NMdresve

guestion is of interest because people sometimes think that others around them think as
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they do (Ross 1977), or that the media persuades other people and that they themselves

are somehow immune to its influences (Davidson 1983).

Question #17, responses were assigned a marker and placed into categories:
B=biased, U=unbiased, T=both, and R=neutral/indifferent. A number of the respondents
that said they believe that bias in the media cannot be helped, since it is ddficult
present news from a totally unbiased standpoint. Regardless, these resgoases w
assigned a “biased” marker (because the respondents also expliditlgiaaed”).

To better understand how question #17 responses were marked, consider the
following examples taken from the survey:

BIASED: Media is and will be biased. In the US, the media usually supports the US
position in the world affairs though sometimes it is not correct. The US
media outlets should transmit world news too. In that way, Americans
might be able to shape their opinions based on variety of sources.

NUETRAL: | think every source has its own bias depending on geography and what

the people who view the source want to hear.

QUESTION #18:  “Have you ever known any citizens from other countries? If
so, how many (roughly), from which countries, and how well
did you know them? Has knowing them influenced how you
view their countries (either in a positive or negative way)?
Please explain:”

QUESTION #19:  “Have you ever TRAVELED outside of your home country
before? If so, what other countries have you been to, for how
long, and what was your reason for traveling?”

QUESTION #20:  “Have you ever LIVED outside of your home country? If so,
where have you lived, and for how long?”

While these three questions might seem simple, broad or obvious in nature, they
were included in the survey in order to determine any relationship betweeergeopl

experiences abroad and their perceptions of other countries. In the litezateveit
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was discussed how experiences from traveling and living abroad can exposdgeople
different cultures and new ways of viewing the world, and can even encourage
intercultural tolerance. With this foundation, a person may (or may not) be mamnedhncl
to be more accepting of others, despite the media’s influences.

These survey guestions were all opinion based, and sgelgficor exact
numbers and places were not tabulated, a general idea of both numbers and places in the
responses were observed in order to categorize and draw general concliespoasBs
to question #18 were assigned a “Y” for “yes” or “O” for “no”, according to thevarss
given. Specific markers were also assigned according to the explanatemsogthe
other parts of the survey question (P=positive, N=negative, B=both, R=neutrafieiiff
and those responses that did not sufficiently answer the question were clumped with the
“skipped” number).

Students were allowed to list more than one reason for their travels in question
#19. Responses were given either a “Y” for “yes”, or “O” for” no”, based upon their
travel experience. They, too, were assigned markers (W=work/busingss-resons
for traveling abroad, S=study/educational- related reasons for trgqwedroad,
V=recreation/tourism-related reasons for traveling abroad) accordihg tedsons the
participants gave for traveling; each response to this question could have more than one
marker. Those responses that gave no specification for travel reasons vessgred a
marker. Some respondents indicated their abroad experiences were “migsjon t
presumably through their churches. These were grouped with the “business” (W)
category. Question #19 in the paper survey did not specifically ask respondents to

specify their travel purpose(s). However, some people did specify, and so allanswer
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from the online and paper surveys, were factored into the final numbers for this question.

Lastly, question #20 consisted of “Y/O” assignations, and the indicated amount of
time a person lived in another area was also taken into consideration.

It should also be noted here that the assumption is that all of the respondents were
in the United States at the time they took the survey (with the exception of a haindful
Latin American students), since the universities recruited to participatd! & the
United States. However, some students said that they had never traveled or $ickl out
of their home country, nor know anyone not of their own country. Although not
explicitly stated in any of the survey responses (with the exception of one)atisygers
might be due to the fact that some non-U.S. participants are studying under adistanc
learning-type program (taking classes from an American universitg \Withg in their
home country).

Question #21, which asked “Please specify the university or college you are
currently attending” was asked for the purpose of tracking which universitlegks the
participants were studying at, and did not play a significant part in amgba thesis

guestions.

QUESTION #22:  “Which of the following best describes you politically?

A.)  Extremely conservative

B.)  Conservative

C.) Moderate

D.) Liberal Extremely liberal

E.)  None of the above/other
If “other,” please specify:”

This question was included to see how the participants classify themselves

politically. Definitions for the above terms were not provided for the participaméser

49



to because ideally they would have defined themselves with minimal outsideaaflue
from the investigator. Some participants, however, did say that they did not understand
the above terms, and could therefore make no decision based upon the information

provided; this occurred mostly with the Asian respondents (as will be discussgd lat
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Chapter V

FINDINGS

Introduction

In this chapter, we will discuss the combined results of the paper and online
surveys. First, an overview of the participants will be discussed, followeddwyeavrof
the first six survey questions that deal with basic demographics. The rentHititke
survey questions will be reviewed and discussed, by world region, as they metten t
thesis questions (as outlined on page 7). We will conclude by reviewing key outcomes
and comparing them across the different world regions to determine if pemple f
different world regions tend to think similarly in regards to the media’s infle on
society’s political and social perceptions, and the effects that erpesi@broad can

have on undoing some of the stereotypes that the media creates.

For organizational purposes, this chapter has been arranged in the following way:

Overview of Demographics of the Surveyed World Regions

Il. Discussions of the Thesis and Survey Questions

A. Explanation of Thesis Question | (questions II, I, IV to follow the
subsequent pattern)

Thesis questions results, as they pertain to each world region
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1. (beginning with Europe and continuing with Africa and the
Middle East, Asia, Latin America, and the United States)

i. Results from corresponding survey questions
ii. Trends and correlations
iii. Conclusions

[l Comparisons and Conclusions

Survey Results

Demographics of the Surveyed World Regions

In all, four hundred and sixty-one people participated in the online and paper
surveys. There were, however, 10 people that did not specify their country of bifizens
and 4 Canadians participated, but their responses were not included in the final.analysis

One hundred and twelve people from Costa Rica, Guatemala and the United
States completed the paper survey. These responses were manually etatéhned |
online format, totaling 447 survey responses in all. As mentioned earlier, be@use th
paper survey had fewer questions than the online version, modifications and special
considerations were made in terms of the final numbers.

Setting the United States aside, Latin America yielded the highest nombe
responses, and Europe had the least representation (see Figure 1 below), INdizic

China, Costa Rica and Ethiopia were the countries with the highest representation.
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Regions of the World Represented in
Survey Results (Question #6)

M Latin America, =135

M Eurcpe, N=2¢

W Asia, =87

W Middle East and Africa, N=3¢

mUSA N=163

Figure 1

Table 1.1 shows the male/female breakdown for each world region and the United
States. Overall, more women patrticipated in the survey than men, although thisdccur
primarily in the United States and Latin America. The other regions were ove
represented by men (with the exception of Europe; its male/female ratiqually e
divided). Several factors might explain this: (1) the emphasis and avaylabifiigher
education in some parts if the world may still be something that is offered to men more
than women; and/or (2) more of one sex received the link for the online survey and chose
to participate (as may have been the case with the United States).

Europeans accounted for 6% of the surveyed population, and the male—female
ratio was evenly split. Students from Africa and Middle Easter made up 8% ofdhe t

survey respondents (refer to Figure 1), and the majority of them were nealtafde
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1.1). One reason for this may be that opportunities for higher education may gtideonl
available to men, due to societal norms and cultural beliefs that restrict mosawom
from having such opportunities. Asian participants made up roughly 19% of the overall
surveyed population (refer to Figure 1 on the previous page) and slightly more than half
of them were male.

Americans and Latin Americans made up 37% and 30% of the surveyed
respondents, respectively; women outnumbered men in both regions.

Table 1.1: Sex of Respondents by World Region

X X o
Question #1 A]rfetirilca M ;z(fllifegast Asia Europe USA TOTAL Tz;rlil;s/::f
Male 38 29 47 13 52 179 40%

Female 97 7 39 13 110 266 60%
TOTAL 135 36 86 26 162 455 100%
Skipped 0 0 1 0 1 2 res;fzrgl'SGeofate)

The average age range of respondents was between 20-23 years old. Thes averag
was carried, however, mostly by the United States, Latin American and Etetgrdad
Table 1.2). The “Africa and the Middle East” and “Asia” world regions’ aye@ges
were between 24-26 and 30-33 years old. One possible explanation for thisiciffere
could be that people from the latter two world regions are currently in the United Sta
pursuing graduate studies.

Table 1.2: "My age is...”

. Latin Africa/ . TOTAL % of
Question #2 America | Middle East Asia Europe USA TOTAL responses
16-19 46 3 1 1 33 84 19%
20-24 40 4 26 12 92 174 40%
25-29 23 12 35 2 15 87 20%
30-34 6 10 13 8 10 47 11%
35-39 2 2 17 4%
40-44 5 2 1 14 3%
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45-49 6 1 0 0 2 9 2%
50-54 3 0 0 0 1 4 1%
55-59 0 0 0 0 0 0 0%
60+ 1 0 0 0 0 1 0%
TOTAL 134 33 85 26 159 437 100%
Skipped 1 3 2 0 4 10 resp(zZ:SSeofate)

Table 1.3 indicates the majority of the participants (35%) were in their foeath y
of study, or beyond. This is consistent across world regions, with the exception of the
United States, where the majority of the participants (26%) are in itts¢iof second
year. Table 1.4 shows that most people were pursuing a degree in a social sciences
discipline (such as Journalism, English, and International Business, to name aitiew), w
the exception of the Asian and Middle Eastern world regions. Academic disciplirees ha
the effect of mixing people with different types of backgrounds, but they careatsiatr
it; generally, the more specialized and advanced a person’s acadeseichecomes, the

more they are constricted to associate with peers with the same acaddeagors.

Table 1.3: “How many years have you been attending college?”

Latin Africa/ Total % of
Question #3 . Middle Asia | Furope | USA | TOTAL o
America question responses
East

<1lyr. 34 9 12 2 20 77 17%
1-2 yrs. 27 8 21 3 42 101 23%
3-4 yrs. 27 2 19 6 61 115 26%
4> yrs. 45 17 34 15 40 151 34%

TOTAL 133 36 86 26 163 444 100%

(o)
Skipped 9 0 1 0 0 3 (99.3% response

rate)

Table 1.4: “Please specify your field of study (i.e., History, Politzaénce) AND
degree type (for example, B.A., Masters, etc.)”

Question #4 | Latin | Africa/ | Asia |Eur0pe| USA |TOTAL| TOTAL % of
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America | Middle East responses
Social Sciences 104 12 33 14 109 272 62%
Hard Sciences 19 21 45 11 43 139 32%
Both 6 0 0 0 6 12 3%
Major Field .o.f Study 2 3 7 0 4 16 4%
Unspecified
TOTAL 131 36 85 25 162 439 100%
(o)
Skipped 4 0 9 1 ] 3 (98.2% response
rate)

Most of the respondents indicated they “have a full- or part-time job” and/or were
“involved with an organization” through their community, church, etc. (refer to Table
1.5). Both of these categories involve a great deal of interaction with people, thus
fostering a mixture and exchange of ideas and opinions. The question results show that
the participants interacted with a mixture of people from different sociabnetw
Many, in turn, considered these social networks and interactions as sources of
information (this point will be covered in more detail in discussions about survey

qguestion #7).

Table 1.5: “Do you patrticipate in activities outside of school?”

. Latin Africa/ . TOTAL % of
Question #3 America | Middle East Asia | Europe | USA | TOTAL indications
A "Thavea f]:‘:}l orpartime | 53 15 37 | 14 | 108 | 227 44%
jo
B. “I aminvolved with E}, 20 1 9 5 91 49 9%
local or school sports team
C. “Iam involved with an
organization (for exar.nple, 35 13 35 3 93 184 350
through my community or
church)”

D. “Other” 15 4 11 5 26 61 12%
TOTAL # of indications 123 33 85 32 248 521 100%
TOTAL # of people that 93 30 73 | 24 | 158 | 378 n/a

responded to question
85%
Skipped or said "no" 42 6 14 2 5 69 (85%
response
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The remainder of the survey questions (#7-#22) will be reviewed in the following

sections.

Il. Discussions of the Thesis and Survey Questions
A. THESIS QUESTION I: How does mass media influence how people think
politically and socially about other countries? How frequently do people use
various media sources, and what are the main media sources that people seek
out?
The media can influence its audiences in ways that can affect how people of
different countries and backgrounds perceive and interact with one anotherin This
return, can largely impact political and social relationships between natioassbeuf

the stereotypes and biases the media invokes. Questions 7, 8, 9, 10, 13, 14 and 17 from

the survey will be used to answer this thesis question.

1. Thesis Question Results

I. Results from Corresponding Survey Questions

Survey Question #7
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Figure 2: "What forms of media do you use to
get the news? Please select all that apply”

M the Internet, N=339

B the newspaper, N=284

m the radio, N=156

B news-related magazines,
N=107

B television, N=357

W none of the above, N=0

W friends, N=267

W other, N=24

Figure 2

All of the European participants said they primarily used the Internet, but the
newspaper, television, and friends were also popularly used forms of media (@edefle
in Figure 2 above; a breakdown of all forms of media used per world region can be found
in Table 5.1 in the Appendices). All of thérican and Middle Eastern respondents
answered the question. Of these, all indicated they used the Internet, 89% used the
television, 64% used newspapers and 75% chose their friends as information sources.
The least used forms of media by this region were the radio (19%) and rha&ed-re
magazines (28%). All of th&sian andAmerican participants indicated the Internet was
their preferred media source, and most said they used the TV, newspapersndaddse
well.

Unlike the previous world regionkatin American participants used the
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television more than any other form of media (more specifically, the Interflee

Internet was still used by a large majority (71%), as were newsp@aiéfg and friends
(47%). One possible explanation for the high TV usage by this world region is that
almost all of the other foreign students took the survey while in the United States, whe
Internet access is readily available and relatively inexpensive néthtetes are still very
costly in some parts of the world (like Costa Rica), as are reliable caspiee

Internet may not be a widely accessible or practical media source mAragrican, and

other parts of the world, where that might also be the case.

Survey Questions #8 and #9

Table 2.1: “Please list the names of the newspapers, websites, and TV stadions
programs you use as your news source(s)”

Question Latir-l ll\ﬁdflgzallé Asia Europe USA TOTAL T.OT.AL .% of
#8 America Fast indications
BBC 1 17 16 8 24 66 13%
CNN 20 28 53 12 93 206 41%
NPR 1 1 6 3 23 34 7%
FOX 6 7 13 1 38 65 13%
CBS 1 0 2 0 9 12 2%
NBC 3 9 15 2 54 83 16%
ABC 3 3 7 0 27 40 8%
TOTAL 35 65 112 26 268 506 100%
Skipped | n/a 1 2 0 12 15 7% °r::§°nse

All of the European participants responded to the above questions, and most said
they used CNN and the BBC as primary news sources (see Table 2.1). Sithiéar t
Europeans, most of thdrican and Middle Eastern participants said they used the

BBC and CNN. It should be noted that a sizeable number did not limit themselves to
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mainstream media sources, but also used local resources, like their schospapew
The concern here is the quality of the source. Discrediting these small gaparthe
objective here, however. These papers’ access to complete informationl fsadasaof

a story can be very skewed. Likewise, because of the environment theyoste(thé
university setting), their young writers may be prone to voicing stron@aerdy-biased
opinions, or not enough. Then again, that practice is not entirely different from what
often occurs in larger and more popular mass media sources.

TheAsian respondents followed suit of the previous two regions, and most said
they used CNN and the BBC as their primary news sources. A considerable alsaber
used NBC and FOX and their affiliates, and their school paper (refer toZ.:dple
Yahoo! and Google were also very popular sources, both of which would not restrict the
students to just local and national U.S. news and current events.

Questions #8 and #9 were not part of the paper survey distributed in Costa Rica,
therefore, only the online responses will be discussed. Nevertheless, most of the other 35
Latin American participants said they preferred using CNN and Yahoo!, and Latin
America-based sources, like Telemundo and Univision (Telemundo is owned by NBC
Universal, and Univisién is based out of the United States).

About 93% of theAmericans used CNN and news-related magazines (such as the
Economist and the New York Times) as their foremost preferred types of oewwes
Because NBC, ABC and FOX are American-based and more popular, they wdfreals
Americans’ preferred sources, and not the BBC, as was the case with thearttier w

regions.
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Survey Question #10

Table 2.2: “How many hours a day do you spend getting the news?”

Africa/
Lati TOTAL % of
Question #10 AU Middle Asia | Europe | USA | TOTAL 00
America responses
East

less than one hour 51 9 43 15 91 209 47%
1-2 hours 68 19 34 10 55 186 42%

2-3 hours 10 5 7 0 14 36 8%

more than three 4 9 9 1 9 1 2%

hours
TOTAL 133 35 86 26 162 442 100%
0
Skipped 9 1 1 0 1 5 (98.9% response

rate)

As discussed in the literature review, the time a person spends consuming news
can have a bearing on how well informed he or she is of other cultures and issuies outsi
(and inside) of his or her own country.

Overall, the majority of the respondents from all world regions spent no more
than an hour getting the news. Most of the participdEmgpeansandAfrican and
Europeansspent 2 hours or less a day getting the news. All bufeian responded to
the question, and most spent less than an hour a day; only about 10% spent 2 or more
hours. Almost all of théatin American participants responded, and most (about 89%)
said they spent two hours or less a day getting the news. Of those, 51% spent between 1
and 2 hours a day. Similarly, all but two of teericans responded to the question
(~99%). More than half (56%) spent less than an hour, and 34% said between 1 and 2

hours.

Survey Questions #13 and #14

Table 2.3: “Do you feel that the news and media influence how you think of other people
and other countries?”
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: : :
Question #13 Latin Afica/ | | burope | Usa | Torar | TOTAL%of

America | Middle East responses
Strongly agree 28 12 25 11 38 114 26%
Agree 75 16 39 10 94 234 53%
Disagree 22 3 13 4 22 64 14%
Strongly agree 2 0 2 1 5 10 2%

No opinion/

, 7 5 6 0 4 22 5%
Doesn't apply to me
TOTAL 134 36 85 26 163 444 100%
(0)
Skipped 1 0 9 0 0 3 (99.3% response
rate)

Table 2.4: “How do you think different forms of media do or do not influence the way
you think of other people from other countries, either in a positive or
negative way?”

Lati Africa/ % of total i
Question #14 atm Middle Asia Europe USA TOTAL | O o question
America responses
East
Negative 43 6 12 8 49 118 32%
Positive 9 3 5 1 3 21 6%
Neutral/
. 36 10 21 6 29 102 27%
Indifferent
Both 38 7 26 7 50 128 35%
TOTAL 126 26 64 22 131 369 100%
Skipped or (82.6% response
N/A 9 10 23 4 32 78 rate)

Most of theEuropean (81%) participants either “strongly agree” or “agree” that
the media influenced opinions about people from other countries, while 19% said they
“disagree” or “strongly disagree.” Eighty-five percent of Engopeansalso responded
to question #14, and 36% of them commented that the media negatively influenced how
they thought of other countries, while another 36% agreed that it influenced them in both
a positive and negative way. Some of the Europeans reflected similar senaimrgs
comments below:

NEGATIVE: | believe a GOOD newspaper, or a GOOD news channel canycanve
reality-based but non-stereotypical message about other people. Problem
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is there are very few of those sources.

NEUTRAL: Certain media is biased one way or the other and | believe thathake
up my own mind about my own beliefs.

BOTH: Yes, might be positive or negative way. Depends who represent news:
some countries may have strong influence on what people think about
foreign countries and people within it.

The majority of theAfrican and Middle Eastern respondents (about 77%)
“agree” or “strongly agree” the media somehow influences their opinions ofpetbple
and countries, while only 8% disagree; 15%, however, chose the “no opinion/doesn’t
apply to me” option. Seventy-two percent of the African and Middle Eastern students
responded to opinion-based question #14 (Table 2.4). The majority said they were
“neutral/indifferent” and did not clarify how the media impacted their ccodisial
perceptions. One “neutral” comment, by a student from Nigeria, stated thatdyoat
judge a book by its cover. | can’t judge everyone because of what | reachewtbé
Another participant, from Ethiopia, wisely said that “everyone has somesodlggfno
one can easily change. | wouldn't change my opinions just because CNN oiCM&8INB
me they are wrong.” Nevertheless, 23% from the Africa and Middle Eakt vegion
responded “negative,” about 12% said “positive,” and 27% said “both”.

Ninety-seven percent of thfesian participants answered, and most of them either
“agree” or “strongly agree” that the media influenced how they petéoreigners
(Table 2.3). Of those that answered question #13, 81% of them responded to question
#14. Thirty percent reflected a “neutral/indifferent” view, but 32% noted theanhedi a
negative effect on either their own opinions about foreigners, or how they think other

people are influenced (see Table 2.4). One student from Taiwan thought the media can
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be both negatively and positively influential and that “everywhere has good #mdgs

bad things”. Another student, from India, pointed out that the media “selectivdfy fee
the people with the news they want to learn. Also people tend to stick with one channel
which matches with their ideology and thereby reinforcing their beligfishamakes

their thinking limited and narrow.”

More than half (56%) of thieatin American respondents said they “agree” the
media was very influential in shaping their opinions about others. Similar to the previous
world regions, however, some of the respondents did not comment on how the media
influenced them personally, but instead how it influences other people (consistent with
Davidson, 1983). Accordingly, most of them believed the news had a negative impact on
public opinions of others, and particularly towards Americans. One student froen Cost
Rica commented that “most of the time they [the media] influence in a negagve wa
[towards the US] and they give an image of Americans as rich and egopstqzaé.”
Another student, from Brazil, thought that “a country may have a poor side and a rich
side. If [the] TV goes there and only shows the poor side you will be thinking ahat'
real poor country. It's a pretty simple example, but it works in all differatters.” At
the same time, although many people agreed the media was influential, dveyalvere
“neutral/indifferent” in how they thought it influenced them personally. A leaxi
participant had neutral feelings about the media’s influence on his personalipas;ept
and said “most media sources don't really influence the way I think of other people
Media sources can sometimes be biased and are infamous for misleading and
misinforming the public. Therefore, they are not a good source of information to form

perceptions of others.”
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All 163 Americans answered question #13, and 81% said the media was
influential in forming their perceptions, and only 17% “disagree” or “stronglygoesd
(see Table 2.3). Additionally, most of the Americans thought the media influenced them
(and/or others) either in a negative way, or in both a positive and negative way. One
person stated she was “not really aware of what is happening in other cogotfié=el
that | may get a biased opinion from the news about what is happening, but that opinion
may be better than nothing.” Similarly, another participant admitted that “I dwemeta
positive view on Middle Eastern countries, because of the news. | clearly have no idea
what's going on over there. So all my ideas are based on what | hear.” Hxoeve
of the “neutral/indifferent” opinions reflected that of this person, who commentaké|
the news with a grain of salt. | take what they tell me, then do my ownclesest form
my own opinions.” In the same vein, one person made a positive observation and
expressed:
| see many newscasters and stations presenting negative news abofit a lot o
countries, and | think surely it couldn't be that bad. Everything seems to be so
exaggerated that | don't really believe the newscasters when it tofoesign
affairs. 1 normally read online from a lot of different sources to figure out ishat
really going on. | think the media's seeming bias kind of makes me disbelieve
them and think better of the other countries. | think the media tends to look down
on other countries and tries to instill a superiority complex in Americans, which is
an absurd idea.
In all, the consensus amongst survey participants was either that (lgdlze m
gave negative impressions of other countries, or (2) that they were both a @ositive
negative influences. Furthermore, many that responded “both” negative and positive

pointed out that the media will be influential regardless, and that the responbéslit

with the public to correctly interpret what the media broadcasts.
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Survey Question #17

Table 2.5: “Do you think the media addresses and presents information to the public
correctly and fairly, or is somehow biased?”

. Latin Africa/ . TOTAL # TOTAL% of
Question #17 America | Middle East Asia Europe USA of respondents
respondents

Biased 67 25 47 14 123 276 75%
Unbiased 6 0 5 1 4 16 4%
Both 17 2 4 2 12 37 10%
Neutral/Indifferent 23 2 4 3 10 42 11%
TOTAL 113 29 60 20 149 371 100%

Skipped or N/A 22 7 27 6 14 76 (83% °ri3’°nse

“Biased” was the predominant opinion about the media amongst respondents of
all the world regions (Table 2.5). Most of the foreigners directed their comioerasds
American media, in particular. Many felt it was biased compared to othea swdices
in the world. Severdturopean respondents said American media, in particular, was
extremely biased, incomplete, partial to American ideologies, and oftsraddiences a
limited spectrum from which to obtain reliable. One citizen from the United Kingdom
observed that “American news is extremely biased, when compared to other news
sources. Maybe it's because I've grown up listening to the BBC World &andany
parents are willing to discuss politics, but | find the way that the U.S. pretsenésws is
more centered on sensationalism and how it 'sells’.”Afxican and Middle Eastern
participant from Kenya made an interesting point. He said “sometimesasedand
ends up misreporting facts, and to some extent | think it's for commercial psipose
Another person, frorhatin America (Mexico), thought “these media are owned by
corporations, which have a strong influence on what type of news to emphasize or
conceal.”
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What is very interesting about tAsians’ comments is that several said the
media was biased because it supports the government, or because the government
controls the media. One person from China thought “every media is reflecting the
government's thoughts and encouraging their nations. In this case, some news could be
explained as positive for their own countries and negatively explain other countries.”
Another student, from India, expressed concerns about bias in the media, particularly i
the United States. She said:

Without a doubt, the media is biased. The U.S. media shows the American public

only what it wants the public to see. The media does not represent the true story

or pictures from around the world. They provide the American public with a very

ethnocentric version of the news leaving out everything that is contradictory o

not in accordance with American principles of governance. Thanks to education,

things are changing and more Americans are beginning to question their
government. Change is now in the offing.

These students’ concerns are valid, but are not restricted to the United States
alone. The media often reinforces a sense of nationalism within any couatmngting
national identity and superiority, especially in times of prosperity. Howeoee of the
American participants shared similar sentiments as the previous waddse@ne
young woman studying in Costa Rica admitted “I think the media portrays the U.S
negatively. Good news never comes out. It makes me embarrassed to be Ameazitan wh
I'm out of the country.” Another American in Costa Rica explained that “whildéea
living here | hear lots of opinions about the United States, but | think people that have
been to the U.S. understand better the differences between the people and the
government.”

Almost all of the foreign respondents felt the media was biased, and most of

their comments were directed at American media. Their opinions againstcAmeri
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media, in all likelihood, stem from the fact that American media was readidssible;
American-based CNN, by way of television, was the highest-used media sounngst

all of the world regions. Other sources (like local TV and radio stations, need-bas
magazines) were used by all regions, especially Internet sources diRegaf the

source and the method, however, the majority of the survey respondents only spent less

than an hour a day getting the news.

il. TRENDS AND CORRELATIONS

SURVEY QUESTIONS #7 AND #10

Question #7 (“What forms of media do you use to get he news?”) and question
#10 (“How many hours a day do you spend a day getting the news?”) were cross-
tabulated for the purpose of observing any relationship between the amount of time
respondents put into informing themselves versus their preferred method(s). Without a
doubt, major and minor news outlets alike overexert themselves to get their indformati
and ideas out by the quickest methods possible for their audiences. For many people, the
most time spent getting the news about current events in around our communities is done
on the Internet between classes, or when they catch a few minutes dcéniregeeport
on TV between dinner with the family and getting ready for another busy day. But how
effective are “quick snippets™? For smaller, less involved events, a few mareta#
that are needed to be fully informed. But with larger issues that concern not only
ourselves, but our world neighbors at large, a few minutes are not reallyempigh
time to be sufficiently knowledgeable. A few minutes are, however, enough time to be

under-informed and more likely to form lopsided opinions. Because of the busy lives
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people lead, it is expected that the results from this section will show that ntilost of

respondents used media methods that were convenient, and for very little time per day.

To review, theEuropeansfavored the Internet, TV, newspapers and friends as
their information sources, and most spent less than one hour a day getting the news
(Table 2.6). Television users’ (65%) time spent getting the news was fanlyesplit
between “less than one hour” and “between 1-2 hours.” Newspaper users (54%) spent
between 1-2 hours a day getting the news. Fifty-eight percent said theyesgehah an
hour each day getting the news, and 67% of that group said they used “friends” as a

media source.

Table 2.6: Hours spent getting the news and forms of media used—EUROPE

D.
Questions #7 and | A.) less than B.) 1-2 C)2-3 tha)nrill(l)::e Response Response
# 10—EUROPE an hour hours hours hours Count Percent
A.) the Internet 15 10 0 1 26 100%
B.) the newspaper 4 9 0 1 14 54%
C.) the radio 2 6 0 1 9 35%
D.) news—re.lated 3 0 ] 6 93%
magazines
E.) television 8 8 0 1 17 65%
F.) none of the 0 0 0 0 0 0%
above
G.) friends 10 3 0 1 0 100%
H.) other 0 0 0 0 0 0%
Answered 15 10 0 1 26 100%
questions
Skipped one or N N N N 0 (100%
both questions response rate)

Table 2.7 below shows the majority of thigsican and Middle Eastern
participants used the media for 2 hours or less a day, and that they preferneelrtie, |

newspaper, TV, and friends as their information sources. Twenty-six perckasef t
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spent less than an hour a day, and favored the same sources.

Table 2.7: Hours spent getting the news and forms of media used—
AFRICA AND THE MIDDLE EAST

Questions #7 and A) less D.) more
#10—AFRICA AND th'an an B)1-2 | C)2-3 the;n three Response | Response
THE MIDDLE hour hours hours hours Count Percent
EAST " B
A.) the Internet 9 19 5 2 35 100.0%
B.) the newspaper 5 12 5 1 23 66%
C.) the radio 1 4 2 0 7 20%
D) news—.related 1 5 9 1 9 26%
magazines
E.) television 8 16 5 2 31 89%
F.) none of the 0 0 0 0 0 0%
above
G.) friends 13 4 26 74%
H.) other 0 0 0 0%
Answered questions 19 5 35 100%
0,
Skipped one or both (97.2%
. - -- - - 1 response
questions
rate)

The internet, newspaper, television, and friends were used the mostAsyahe
respondents. Correlating trends indicate that 50% of them spent less than half an hour
each day getting the news, and 40% used media sources for about 1 to 2 two hours a day

(Table 2.8).

Table 2.8: Hours spent getting the news and forms of media used—ASIA

A) D.
Questions #7 and #10— ) less B.)1-2 C.)2-3 ) more Response | Response
than an than three
ASIA hours hours Count Percent
hour hours
A.) the Internet 43 34 2 86 100%
B.) the newspaper 24 14 1 44 51%
C.) the radio 7 8 0 18 21%
D) news—.related 1 7 3 0 21 4%
magazines
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E.) television 29 26 7 2 64 74%

F.) none of the above 0 0 0 0 0 0%
G.) friends 29 18 5 1 53 62%

H.) other 0 0 1 0 1 1%
Answered questions 43 34 7 2 86 100%

0,
Skipped one or both (99%

. - - - - 1 response
questions
rate)

As discussed in the previous section, most oL&#teén American participants

spent either 1 and 2 hours a day or less than an hour a day getting the news, and most

indicated they used the television, newspapers, friends, and the Internet to do ste(as Ta

2.9 indicate).

Table 2.9: Hours spent getting the news and forms of media used—LATIN AMERICA

A)l D.
Questions #7 and #10— thzne:ri B.)1-2 C)2-3 tha)nntl}(l);:e Response | Response
LATIN AMERICA hours hours Count Percent
hour hours
A.) the Internet 30 52 8 4 94 71%
B.) the newspaper 29 53 10 2 94 71%
C.) the radio 14 21 5 2 42 32%
D.) news—.related 7 12 9 3 4 18%
magazines
E.) television 40 63 9 4 116 87%
F.) none of the above 0 0 0 0 0 0%
G.) friends 29 28 4 2 63 47%
H.) other 9 4 1 0 14 11%
Answered questions 51 68 10 4 133 100%
98.5%
Skipped one or both ( °
. - - - - 2 response
questions
rate)

The majority of theAmericans (56%) spent less than an hour a day getting the
news, and they generally sought information via the Internet, the television, and the

friends. Those people that spent between 1 and 2 hours getting the news (34%) also
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indicated they preferred to use the Internet, TV and friends, as well.

Table 2.10: Hours spent getting the news and forms of media used—USA

D.
Questions #7 and | A.)lessthan | B.)1-2 C)2-3 tha)nrill(l)::e Response | Response
#10—USA an hour hours hours Count Percent
hours
A.) the Internet 83 54 14 2 153 94%
B.) the newspaper 56 40 8 2 106 65%
C.) the radio 30 39 10 1 80 49%
D.) news—'related 19 19 6 9 46 28%
magazines
E.) television 66 46 10 2 124 77%
F.) none of the 0 0 0 0 0 0.0%
above
G.) friends 63 35 9 1 108 67%
H.) other 6 3 0 0 9 6%
Answered 91 55 14 2 162 100%
questions
.49
Skipped one or (99.4%
. -- -- - - 1 response
both questions
rate)

SURVEY QUESTIONS #7 AND #13

This section will investigate possible relationships between “forms of media
used” (survey question #7), and how influential people think the media can be (survey
guestion #13), because as discussed in the literature review, different formsataredi
greatly influence cross-cultural perceptions. This crosstab was includeslitdresre
were any relationships between certain media outlets people used, and howt they fel
about them.

As Table 2.11 indicates, thoBeropeansthat mostly used popular media sources
(the Internet, friends, television, and the newspaper) also indicated they aifitess” or

“strongly agree” that the media influenced how they perceived other people.
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Table 2.11: Forms of media used and the media’s influence—EUROPE

. E.) no
Questions #7 and A) D.) -
#13—EUROPE | strongly | B.) agree .C') strongly opinion/does) Response Response
disagree| . not applyto| Count Percent
agree disagree me
A.) the Internet 11 10 4 1 0 26 100%
B.) the 4 7 2 1 14 54%
newspaper
C.) the radio 4 4 0 1 0 9 35%
D.) news-re_lated 3 2 1 0 6 2306
magazines
E.) television 5 8 3 1 0 17 65%
F.) none of the 0 0 0 0 0 0%
above
G.) friends 0 7 3 0 0 14 54%
H.) other 0 0 0 0 0 0 0%
Answered 11 10 4 1 0 26 100%
questions
. (100%
Skipped on.e or _ _ B B 0 response
both questions rate)

Table 2.12 shows us that most of &kfeican and Middle Easterners favored the

Internet, newspaper and television, and most agreed the media influenced how their

cross-cultural perceptions of others.

Table 2.12: Forms of media used and the media’s influence—

AFRICA AND THE MIDDLE EAST

Questions #7 and #13— A) C.) D) opir];:igrrll/(c)ioes Response | Response
AFRICA AND THE strongly | B.) agree disagree st.rongly not apply to Count Percent
MIDDLE EAST agree disagree e
A.) the Internet 12 16 0 36 100%
B.) the newspaper 8 10 0 23 64%
C.) the radio 2 1 0 7 19%
D) r;‘:;;felsate‘i 2 6 0 0 2 10 28%
E.) television 10 15 3 0 4 32 89%
G.) friends 12 2 0 4 27 75%
F.) none of the above 0 0 0 0%
H.) other 0 0 0 0%
Answered questions 12 16 3 0 5 36 100%
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questions

Skipped one or both

(100%
response
rate)

Of theAsian participants that chose “agree” or “strongly agree” (almost 75%),

most of them used the Internet, television, friends, and newspapers to get their

information about others.

Table 2.13: Forms of media used and the media’s influence—ASIA

A) D) E.) no
Questions #7 and #13— i C) ) opinion/does | Response | Response
strongly | B.) agree . strongly
ASIA disagree . not apply to Count Percent
agree disagree
me
A.) the Internet 25 39 13 2 85 100%
B.) the newspaper 13 23 0 44 52%
C.) the radio 5 9 0 18 21%
D.) news—'related 9 8 9 0 9 91 25%
magazines
E.) television 19 28 11 2 4 64 75%
F.) none of the above 0 0 0 0 0 0 0%
G.) friends 19 25 6 0 3 53 62%
H.) other 0 1 0 0 0 1 1%
Answered questions 25 39 13 2 6 85 100%
97.7%
Skipped one or both ( 0
. - - - - - 2 response
questions
rate)

TheLatin American cross-tabbed responses indicate that most “agree” that the

media was influential in shaping their perceptions of other countries, and miossef t

same respondents used the television as their primary media outlet (91%), fojowed b

the newspaper (72%) and the Internet (69%).

Table 2.14: Forms of media used and the media’s influence—LATIN AMERICA

Questions #7 and #13—
LATIN AMERICA

A)
strongly
agree

B.) agree

C)
disagree

D)
strongly
disagree

E.) no
opinion/does
not apply to

me

Response
Count

Response
Percent
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A.) the Internet 20 52 18 1 4 95 71%
B.) the newspaper 20 54 16 1 4 95 71%
C.) the radio 7 27 7 1 0 42 31%
D.) news—.related p 12 3 1 0 24 18%
magazines
E.) television 24 68 18 2 5 117 87%
F.) none of the above 0 0 0 0 0 0 0%
G.) friends 15 34 8 2 5 64 48%
H.) other 3 7 2 0 2 14 10%
Answered questions 28 75 22 2 7 134 100%
Skipped one or both (993
. - - - - - 1 response
questions
ate)

The Americans’ responses show the strongest correlation lies with those people

that used the Internet, newspapers and friends as information sources withdhose

“agree” that the media influenced how they perceived other countries (see2THbI

below). However, the relationship between those same information sourceseatecreas

when crossed with those that “strongly agree.”

Table 2.15: Forms of media used and the media’s influence—USA

A) D) E.) no
Questions #7 and stror; I B.) agree C) stror; I opinion/does | Response | Response
#13—USA s ~ 2 disagree TONBY | ot apply to Count Percent
agree disagree
me
A.) the Internet 36 88 21 5 4 154 95%
B.) the newspaper 24 62 14 5 2 107 66%
C.) the radio 22 44 11 2 1 80 49%
D)) news—-related 12 25 4 4 1 46 8%
magazines
E.) television 27 71 19 4 4 125 77%
F.) none of the 0 0 0 0 0 0 0%
above
G.) friends 26 69 3 2 109 67%
H.) other 3 5 1 0 9 6%
Answered questions 38 94 22 5 4 163 100%
0,
Skipped one or both (100%
. - - - - - 0 response
questions
rate)
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ii. To summarize, all of the world regions favored CNN and/or its adiats news
sources. FOX and some of its affiliates also received high numbers from sdrae of t
regions, as did Yahoo! (mostly by way of the Internet, television, and their frjefds
which nearly everyone agreed these sources to be biased in some way.

“Less than an hour a day” was the average time spent getting the news. Itis no
surprise, then, that 79% of the participants agreed, in some way, that the medieelyegati
influenced their own and/or opinions about other countries. It can be concluded,
therefore, that “less than an hour a day” has proven to be an insufficient amount of time
in order to form relatively unbiased and open opinions. Moreover, our friends, and other
associations, can be useful sources, but can also prove to add to our biased
predispositions of others, as the survey results have demonstrated.

These results coincide with Bruck’s (1992) argument about quick and semi-
reliable sources of news. The respondents’ preferred information sources are not
necessarily wholly unreliable, but because these responses indicated tha¢ thesd for

generally short periods of time, thaality of the acquired information is questionable.

B. THESIS QUESTION Il— Do people that tend to be interested in only local
news or that spend little time informing themselves of the newkvslice strong
opinions about critical issues, like the war in Iraq?

This opinion-based question was examined for several reasons. Specifigally, (1
because the United States is one of the world’s most globally recognizedeoanttiits

political actions are watched closely by many others, and (2) because isssi@anhat

almost anyone from any part of the world has heard about, and has some sort of opinion
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to offer. However, it was not investigated for the purpose of instigating tengiothei
participants or readers of this thesis, nor to insinuate any opinions on the part of the
investigator.

This thesis question will be examined using survey questions 10, 11, 12, 15 16

and 22.

I. SURVEY QUESTIONS #10-#12

Table 3.1: “Are you interested in local, national, or international politics, govetrone
foreign affairs?”

. Latin | Africa/Middle . TOTAL # TOTAL% of
Question #11 . Asia Europe USA of
America East respondents
respondents
Local 43 17 26 11 90 187 21%
National 113 25 46 20 131 335 37%
International 104 32 60 23 127 346 39%
None 4 1 13 2 4 24 3%
T.OT.AL.# of 264 75 145 56 352 892 100%
Indications
TOTAL # of 131 34 76 26 154 421 -
responses
4.29
Skipped or N/A 4 2 11 0 9 26 © faiz;ponse

To review, most of the participatifguropeansspent either “less than an hour a
day” getting the news, or “between 1 and two hours”; very few said they spenthaore
three hours (see Table 2.2). Most were interested in national and internatidied poli
and issues (Table 3.1). Some of the news items that were of interest to therinag¢ t
of the survey were business, the economy and.

Ninety-seven percent of tidrican and Middle Eastern participants answered,

and the majority of them (roughly 54%) spent about 1-2 hours a day on avetagg get
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the news, 26% spent less than one hour a day, and 20% said they spent greater than two
hours a day (see Table 2.2). Most concerned themselves with national and international
politics and affairs. Some of the more popular topics that were of interest goahs

were business, international and national economic concerns, and sports.

As indicated earlier on page 58, 99% of Amansanswered question #10, and
50% indicated they spent less than an hour a day informing themselves of news items.
Another 40% spent between 1 to 2 hours, and 10% spent more than two hours a day
(Table 2.2). Like the previous world regions, most people were interested in natidnal a
international issue. In answer to question #12, some of the topics of interest ésted w
politics, business and science.

Thirty-eight percent of theatin Americans spent less than an hour a day, and
another 51% spent between 1 and 2 hours a day getting the news. Their responses to
guestions #11 and #12 show that most cared about national and international concerns,
and some of the more popular topics specified were the economy, music and.

To review, about 99% of thmerican participants answered question #%6e
Table 2.2). Roughly 56% said they spent less than an hour a day using the news, and
34% said between 1 and 2 hours. As Table 3.1 indicates, most of them took an interest in

national and international politics, but also music, health and medicine.

SURVEY QUESTIONS #15 AND #16

Table 3.2: “Do you agree with the United States’ involvement with the war i’ Iraq?

Question #15 A]rfetirilca Afrlc;ﬁ/ilddle Asia | Europe | USA | TOTAL T?efﬁ)];:/:s()f
Strongly agree 1 3 6 0 11 21 5%
Agree 7 4 10 0 35 56 13%
Disagree 89 8 12 13 48 170 40%
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Strongly disagree 22 11 28 10 46 117 27%
No opinion/ 13 8 23 1 18 63 15%
doesn’t apply to me
TOTAL 132 34 79 24 158 427 100%
[0)
Skipped 3 2 8 2 5 20 (95.5%
response rate)

Ninety-two percent oEuropean participants answered the question, and 96%
disagreed with the United States’ involvement with the war in Iraq (Table 3.2} dlos
the comments made reflect the sentiments of this student from the United Kingdom: *
believe the US went into Iraq for all the wrong reasons. Yes 9/11 was a tragetthg but
US went into Iraq for political reasons.” Half of the Europeans answered question #16,
which asked: “Are there any other issues (national or internationalhéhbinited States
is involved in that you would like to comment about?” A number of them expressed
interest in the U.S.” connection with global economics and its action/inaction on
environmental issues. One comment in particular, made by a German respondent, had
the following to say about biased media:

The financial crisis is a big issue in my home country as it hurts our ecobatny,

seeing the media coverage here in America sometimes makes me amagiseldec

seems that Americans don't even realize the international consequences of the
actions. They are discussing the high costs of the bailout and the negative effects
on their economy, and they don't even know that other countries have to pay an

even higher price to rescue their economies. America’s actions sometftaet r

no feeling for an international responsibility.

Ninety-four percent of thafrican and Middle Eastern participants answered
guestion #15. Fifty-six percent said they either “disagree” or “stronghgdee” with the
Iragi war, while only 20% either “agree” or “strongly agree.” However, 33¢d that
they do not have an opinion on the subject. Most of the comments made are similar to

that of a Saudi Arabian participant who thought “the U.S. would have been better off

handling issues inside the borders since there have been so many of them.” Téere we
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however, those that agreed with the U.S.’ initial presence in Iraq, but felt that the
Americans have now been there far too long. Nevertheless, a few agteduewit S.’
decision to invade. One person, from Egypt, felt the “USA did the right thing by helping
the Iraqgis get rid of Saddam who was not fair to his people and to the surrounding
countries. And personally | hope [the] USA and other fair countries help the thet of
unstable spots of the world to gain peace and balance.”

Question #1%vas answered by all but eight of tAsian participants (about 91%
overall). Fifty percent responded they either “disagree” or “stronghguee” with the
U.S." involvement in the Iragi war. An Indian participant said that “sometimeg laei
'superpower’ does not mean poking your nose.” On the other hand, a South Korean
student stated “I am politically conservative and believe Bush admtrostid the right
thing. Thus | do not have any negative opinion toward America's action in [th&) war
Irag.” However, 29% of the Asians were indifferent and said they had no opinion. One
reason to explain why so many of them answered this way could be because tbe confli
has not really involved Asian at all; it has almost strictly been between ttedBtates
and the Middle East, with support (and disapproval) for both sides coming from Europe
and Latin America. Similarly, few Asians listed other issues that thewaScurrently
involved with that were of concern to them. For those that did, some of the topics that
were of concern to them were.

The majority of the_atin Americans (84%) disagreed/strongly disagreed with
the Iragi war. Many of the comments were very strong against the United, Stot
only for the current war, but for other issues (like the environment and free trade

agreements with Latin America). Most of the attitudes reflected thisyoade by a
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student from Mexico, who said “I believe the United States do not have any right to make
war against a country under the pretext of ‘terrorism' in order to get control owdr the
produced in that country.” Costa Rican participants, in particular, had sometintgres
opinions. A large portion of them vehemently said that not only were they against the
war in Iraq, but that they opposed war in general. However, Costa Rica does not have a
national military, but only supports a police force. One young respondent remarked
“every country is responsible for its actions and they shouldn't permit that otioee,
powerful,” countries interfere with them, especially if they have witeniotives

(economic).” Many of these Latin American participants were alsgoalrtbwards the

United States’ involvement with the war (and other issues, such as the environment and
NAFTA) also said that they were studying English.

Similar to the other world regions, most of the Americans (67%) were in
disagreement with the Iragi war and the U.S.” involvement. Many of the comthants
disagreed/strongly disagreed mirror these two comments:

| felt before the war that it would only serve to increase the number of paople i

the Middle East who dislike us, which seemed to be the wrong way to go about

fighting terrorism. Saddam Hussein had nothing to do with Al-Qaeda.

| think it sounded good on paper, but so many things have just gone too far. |
think a lot of times we have good intentions that end up becoming corrupted.

Another 29% said they either “agree” or “strongly agree;” and 11% said they did
not have an opinion on the subject. One person, in particular, supported the war and
suggested that the worldwide criticism against the U.S. is not entireydeds

| believe that anyone who has a problem with the way our government functions

needs to run for president. It bothers me when people try and blame Bush for our

involvement in the war, when any intelligent person knows that Congress has so

much more power than the president. They passed with a majority vote for our
involvement in Irag, and while it is questionable now if that was the best decision,
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it has already happened. | don't think anybody but the president and Congress
know what REALLY goes on behind the scenes, so | think it is unfair for people
to judge where judgment is not appropriate.

SURVEY QUESTION #22

Table 3.3: “Which of the following describes you politically?”

Latin Africa/ TOTAL % of
i Asi E A TOTAL
Question #22 America | Middle East s Hrope us © responses
Extremely 0 0 0 2 2 4 1%
conservative
Conservative 5 4 8 2 22 41 13%
Moderate 11 18 23 6 54 112 37%
Liberal 14 8 27 8 43 100 33%
Extremely 0 0 5 3 12 20 6%
liberal
None of the 2 4 14 3 8 31 10%
above/other
TOTAL 32 34 77 24 141 308 100%
0,
Skipped 3 2 10 2 22 39 (88.8% response
rate)

Almost 90% of the survey respondents answered this question, however, the
Costa Ricans were not included in the figures listed in Table 3.3 because thisquesti
was not part of the paper survey. Regardless, most bbtlreAmerican respondents
classified themselves as either “liberal” or “moderate.” Ninety{percent of the
Europeansanswered the question. Of those, about 46% indicated that they were either
“liberal” or “extremely liberal” in their political views, 25% said “madée,” and 16%
classified themselves as “conservative” or “extremely conservatiMege majority
(~53%) of theAfrican and Middle Eastern respondents viewed themselves as
“moderate” in their political thinking. About 89% of the tafediansresponded to the
guestion, and most of them (roughly 71%) categorized themselves “liberal” or

“moderate”. However, about 20% chose “none of the above/other” as their answer
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choice; some of these responses indicted that they did not understand the meaning of the

answer choices. Most of tihemerican respondents (~77%) classified as moderates or

liberals, as well, and only 17% said to be conservatives.

il. TRENDS AND CORRELATIONS

SURVEY QUESTIONS #10 AND #15

The main purpose of comparing “How many hours a day do you spend getting the
news?” and “Are you interested in local, national or international news” with Do y
agree with the United States’ involvement with the war in Iraq?” was to agaany
explanations for the opinions the respondents had about the U.S. and the Iragi war. As
has been discussed earlier, the amount of time a person spends getting tr@news ¢
directly determine how well-informed they are about current affagrsan their overall
interest in such issues. Sometimes people devote very little time to beingferehed

of major events, yet many have a lot to say when asked for their opinion.

The crossed-tabbed results from these questions show that mosEafdpean
respondents either “disagree” or “strongly disagree” with the U.S. involvamdtrg
Iragi war. These same respondents spent less than an hour a day getting the news (see

Table 3.4 below).

Table 3.4: Hours spent getting the news and the U.S.’ involvement in the Iraqi war—

EUROPE
Questions #10 and A)l B) I C)I D)1 E.) Idon’t Response | Response
#15—EUROPE strongly agree disagree | strongly have an Count Percent
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agree disagree | opinion/doesn’t
apply to me
A.) less than an hour 0 14 58%
B.) 1-2 hours 1 9 38%
D.) more than three 0 0 ] 0 0 1 4%
hours
C.) 2-3 hours 0 0 0 0 0%
Answered questions 13 10 1 24 100%
92.3%
Skipped one or both ( °
. - - - - - 2 response
questions
rate)

As far as the\frica and Middle East world region is concerned, we can see that

the dividing lines between agreeing/disagreeing with the U.S. and the Iragi wa

regardless of how much time is spent getting the news, were finer than Easpe’s

demonstrated by Table 3.5).

Table 3.5: Hours spent getting the news and the U.S.” involvement in the Iragi war—
AFRICA AND THE MIDDLE EAST

E.) Idont
Questions #10 and A) 1 B) I C)1I D)1 }iave Zz Response | Response
#15—AFRICA AND strongly . ‘ree disa.1 e strongly opinion/doesn’t | C (funt Pefcent
THE MIDDLE EAST agree & g disagree P
apply to me
A.) less than an hour 1 2 4 9 27%
B.) 1-2 hours 3 4 4 18 55%
C.) 2-3 hours 2 4 12%
D.) more than three 0 0 1 1 0 2 6%
hours
Answere-d both 3 4 8 11 7 33 100%
questions
91.7%
Skipped one or both ( °
) -- -- -- -- -- 3 response
questions
rate)

A few moreAsian participants skipped question #15 than from the other world

regions did. But regardless, we see that most of them disagreed with the U.S.’

involvement in the Iraqgi war and most spent less than an hour a day getting theegews (s
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Table 2.2). There is a particularly interesting correlation between thatsgnigwered “I

don’t have an opinion/doesn’t apply to me” and “hours spent getting the news.” The

majority of them said they spend no more than two hours a day getting the news. As

discussed in brief in the previous section, this is probably due to their overall lack of

interest in the Iragi war, and not in a lack of international issues in general.

Table 3.6: Hours spent getting the news and the U.S.” involvement in the Iraqi war—

ASIA
. A) I D) I E.) I don’t
Questions #10 and stronel B) I C)1 stronel have an Response | Response
#15—ASIA sl agree disagree el opinion/doesn’t | Count Percent
agree disagree
apply to me
A.) less than an hour 3 6 14 10 41 52%
B.) 1-2 hours 2 6 10 11 29 37%
C.) 2-3 hours 1 2 1 6 8%
D.) more than three 0 0 0 1 1 9 3%
hours
Answered questions 6 10 12 27 23 78 100%
89.7%
Skipped one or both ( 0
. - - - - - 9 response
questions
rate)

When cross-tabbed, thatin American responses show most of the respondents

either “disagree” or “strongly disagree” with the U.S.” involvement in thegi war and

spent between 1 and 2 hours a day getting the news. Moreover, this world regions’

opposition to the war is based on the fact that these people spent more time spent getting

the news than some of the previous world regions.

Table 3.7: Hours spent getting the news and the U.S.’ involvement in the Iraqi war—
LATIN AMERICA

E.) Idon’t
i A)l D)1
Questions #10 and ) B) I C)I ) have an Response | Response
#15—LATIN strongly agree disagree strongly opinion/doesn’t | Count Percent
AMERICA agree & & disagree P b
apply to me
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A.) less than an hour 1 3 26 14 6 50 38%

B.) 1-2 hours 0 4 51 7 5 67 52%
C.) 2-3 hours 0 0 9 1 0 10 8%
D.) more than three 0 0 3 0 0 3 2%
hours
Answered questions 1 7 89 22 11 130 100%
0
Skipped one or both (96.3%
. 5 response
questions
rate)

Comparisons from thAmericans’ responses to “How many hours a day do you
spend getting the news?” and “Do you agree with the United States’ involvement with the
war in Iraq?” denote a strong relationship between those that either “disagree”

“strongly disagree” with the U.S.’ participation and “less than an hour a dagt spe

getting the news.

Table 3.8: Hours spent getting the news and the U.S.” involvement in the Iragi war—

USA
. A) I D) I E.) I don’t
Survey questions #10 stronel B) I C)1 stronel have an Response | Response
and #15—USA &Y agree disagree Tongly opinion/doesn’t | Count Percent
agree disagree
apply to me
A.) less than an hour 8 22 27 18 14 89 57%
B.) 1-2 hours 3 10 18 19 3 53 34%
C.) 2-3 hours 0 3 3 6 1 13 8%
D.) more than three 0 0 0 9 0 9 1%
hours
Answered questions 11 35 48 45 18 157
96.3%
Skipped one or both ( 0
. - - - - - 6 response
questions
rate)

SURVEY QUESTIONS #15 AND #22

Question #22 (“Which of the following best describes you politically?”) was

86



compared against “Do you agree with the United States’ involvement with the wa
Iraq?” for the purpose of comparing peoples’ varying political backgroundshweith t
support for an almost globally delicate topics, like the Iraqgi war. As previously
discussed, the terms “liberal,” “moderate” and “conservative” are usieityed

differently depending on the part of the world you are in. However, so as not toagflue

the survey takers, these terms were not defined in any way.

The greater majority of thEeuropean andAfrican and Middle Eastern
participants that answered the two questions disagreed with the war and were eithe
“liberal” or moderate” in their political thinking (refer to Tables 3.9 and 3.10,

respectively).

Table 3.9: The U.S.’ involvement in the Iragi war and personal political thinking—

EUROPE
. A) I D) I E.) Idon’t
Questions #15 and stronel B) I C)I stronel have an Response | Response
#22-EUROPE &Y agree | disagree | .. &Yy opinion/doesn’t | Count Percent
agree disagree
apply to me
A.) Extremely 0 0 1 1 0 2 8.5%
conservative

B.) Conservative 0 0 0 1 1 2 8.5%

C.) Moderate 0 0 3 3 0 6 26%

D.) Liberal 0 0 5 3 0 8 35%

E.) Extremely liberal 0 0 2 0 0 2 9%
F.) None of the 0 0 ] 9 0 3 13%
above/other
Answered both 0 0 12 10 1 23 100%
questions

0
Skipped one or both (88.5%
. -- -- -- -- -- 3 response

questions
rate)

Table 3.10: The U.S.” involvement in the Iraqgi war and personal political thinking—
AFRICA AND THE MIDDLE EAST
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E.) I don’
Questions #15 and #22— Al B) I C)I D)1 }iave Zz t Response | Response
AFRICA AND THE strongly a .ree diSE; ree strongly opinion/doesn’t C(funt Pefcent
MIDDLE EAST agree g & disagree P
apply to me
A.) Extremely 0 0 0 0 0 0 0%
conservative
B.) Conservative 0 0 1 2 1 4 12%
C.) Moderate 1 1 5 7 4 18 53%
D.) Liberal 1 2 2 2 1 8 23%
E.) Extremely liberal 0 0 0 0 0 0%
F.) None of the 1 1 0 0 9 4 12%
above/other
Answered questions 3 4 8 11 8 34 100%
4.49
Skipped one or both (94.4%
. -- -- -- -- -- 2 response
questions
rate)

Referring to Table 3.11, about 89% of th&an respondents answered both
guestions. The greater majority disagreed (35%) with the war and indicatedetfeey w
“liberal,” however, an almost equal percentage (30%) did not have an opinion either way.
Most of these respondents classified themselves as “moderates,” libefalghe of the

above/other.”

Table 3.11: The U.S.” involvement in the Iraqgi war and personal political thinking—

ASIA
E.) I don’t
A)l D)1
Questions #15 and #22— strol ) B) I C)I str031 ) have an Response | Response
ASIA agregey agree disagree disagfez opinion/doesn’t | Count Percent
apply to me
A) E 1
C())ns:;f/zfil\fey 0 0 0 0 0 0 0.0%
B.) Conservative 1 2 1 1 3 8 10%
C.) Moderate 4 2 4 7 6 23 30%
D.) Liberal 1 3 4 13 6 27 35%
E.) Extremely liberal 0 0 0 2 3 5 7%
F.) None of the 0 3 9 4 5 14 18%
above/other
Answered questions 6 10 11 27 23 77 100%
Skipped one or both - - - - - 10 (88.5%
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questions response

rate)

Because question #22 (“Which of the following best describes you politically?”)
was not included in the paper version, only tHosn American responses from the
online participants were used to conclude the following.

Most of the Latin Americans described themselves as “liberals,” andaatso s
they “strongly disagree” with the United States’ involvement war in Irgigi(to Table
3.12). All but seven of the overall Latin American participants were in the Unitess Sta
at the time they took the survey, and so their opinions may have been based not only on
the media sources they listed in question #8, but also on their own personal observations

during their time in the U.S.

Table 3.12: The U.S.” involvement in the Iragi war and personal political thinking—
LATIN AMERICA

E.) Idon’t
A)l D)1
Questions #15 and #22— strofl I B) 1 C)I strozl ) have an Response | Response
LATIN AMERICA agregey agree disagree disagrge}e’ opinion/doesn’t | Count Percent
apply to me
A) E 1
C())nszxt'ffzfcriljey 0 0 0 0 0 0 0%
B.) Conservative 0 0 1 3 5 16%
C.) Moderate 1 1 3 4 2 11 34%
D.) Liberal 0 1 2 10 1 14 44%
E.) Extremely liberal 0 0 0 0 0 0 0%
F.) None of the 0 0 1 0 1 9 6%
above/other
Answered questions 1 2 7 15 7 32 100%
91.4%
Skipped one or both ( 0
. - - - - - 3 response
questions
rate)

Much like the participants before them, most of Alneericans identified

themselves as “moderate” or “liberal” and most either strongly disagrdethe United
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States’ involvement in the Iragi war. However, most of those that agreed witlathe w

also classified themselves as moderates (or as conservatives).

Table 3.13: The U.S.” involvement in the Iraqi war and personal political thinking—

USA
. A) D) I E.) I don’t
Questions #15 and #22— B) I C)I have an Response | Response
strongly . strongly . ,
USA agree disagree . opinion/doesn’t | Count Percent
agree disagree
apply to me
A) Extren.lely 1 1 0 0 0 2 1%
conservative
B.) Conservative 5 11 2 0 3 21 15%
C.) Moderate 2 15 20 6 11 54 38%
D.) Liberal 0 3 14 24 2 43 31%
E.) Extremely liberal 1 2 9 0 12 9%
F.) None of the
1 2 1 1 9
above/other 3 8 6%
Answered questions 10 32 39 42 17 140 100%
85.9%
Skipped one or both ( °
. -- -- -- -- -- 23 response
questions
rate)

iii. After reviewing questions 10, 11, 12, 15, 16 and 22, we can see that the
majority of the survey participants spent less than a half hour a day ge#ingws, but
that when they did, they favored either national or international politicall{eceteews
items. Comments to question #12 also show that many were curious about economic,
health and fine arts-related topics. A large portion of these respondents a¢gb voic
concern over other topics like the environment and immigration, and how large countries,
like the United States, deal with these issues.

The U.S." involvement in the Iragi war was opposed by most of the participants,
regardless of their home world region. Of the nearly three hundred people noicakmer

people that took the survey, almost two hundred took it while studying in the United
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States. The exact amount of time, per respondent, spent in the U.S. at the time yhe surve
was taken is not known. But regardless, it seems that the time they spent getting t

news greatly impacted them in a negative way towards the United Stadespecifically
towards the government and its stances on certain issues (like the Iratjewar, t

environment, and the global economy).

C. THESIS QUESTION IlI: Do peoples’ experiences from living and studying
abroad or knowing people from other countries breakdown or reinforce
stereotypes that people have of those not of their own country?

The purpose for investigating this question was to see how peoples’ perceptions
of other countries and cultures are impacted by their experiences from living and
studying abroad, or from knowing foreigners that have come to their home country.
Going abroad, for educational, touristic or business-related reasons in paracel
effective ways of exposing a person to new cultures and ideas that arendififem what
they are familiar with. However, the purpose in travelling abroad, as svilledength of
time, are key indicators of how well-exposed to news cultures and ideas a persam is. F
example, good opinions can be formed from going to different places for pleasure, but the
trips are usually short and typically only expose a person to parts of the favargnyc
that are tailored specifically to tourism; very little can be seen andsiaddrof the

country’s everyday life. To examine these ideas more closely, surveyomseks, 19

and 20 will be discussed in the next section.

SURVEY QUESTIONS #18-#20

Table 4.1: “Have you ever known any citizens from other countries? If so, hoyv man
(roughly), from which countries, and how well did you know them? Has
knowing them influenced how you view their countries (either in a positive
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or negative way)?”

Africa/ TOTAL #
Lati TOTAL % of
Question #18 atu.l Middle Asia | Europe | USA of 0°
America respondents
East respondents
Yes 113 27 54 22 135 351 93%
No 13 2 4 0 9 28 7%
TOTAL 126 29 58 22 144 379 100%
0,
Skipped 9 7 29 4 19 68 (84.8%
response rate)
Positive 46 13 24 10 61 154 44%
Negative 4 0 1 5 12 3%
Neutral/Indifferent 20 11 6 21 63 18%
Both 16 10 1 13 41 12%
Effect of knownfg‘ foreigners 97 6 9 9 35 79 93%
not specified
TOTAL 126 29 58 22 144 379 100%
4.89
Skipped 9 4 29 4 19 65 (84.8%
response rate)

Table 4.2: “Have you ever TRAVELED outside of your home country before@, If s
what other countries have you been to, for how long, and what was your
reason for traveling?”

Africa/ TOTAL #
Lati TOTAL % of
Question #19 at1r.1 Middle Asia Europe | USA of © o
America respondents
East respondents
Yes, have travelled 86 31 61 22 121 321 72%
No, haven't travelled 44 2 4 0 29 79 18%
TOTAL 130 33 65 22 150 400 100%
0
Skipped 5 3 2 4 13 47 (89.5% response
rate)
Recreation 25 13 32 14 84 168 41%
Business 7 10 9 4 18 48 12%
Study 13 12 30 6 44 105 26%
Purpose f01.‘ Fravel not 54 7 3 7 12 38 220
specified
TOTAL 99 42 79 31 158 409 100%

Roughly 85% of the total survey respondents replied to the question “Have you

ever known any citizens from other countries?” As a reminder, respondents were
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allowed to list more than one “reason for travel” in question #19.

Eighty-five percent of th&uropean participants answerednd all stated they
knew people from other countries. Of those, only one person indicated that their
knowing others left them with a negative impression, whereas half said that knowing
others has influenced them in a positive way; 30% said “neutral/indifferent”. The next
guestion, “Have you ever traveled outside of your home country before? If so, what
other countries have you been to, for how long, and what was your reason fordfgvelin
was answered by about 85% of the Europeddissaid that they have traveled, but 7
people did not specify the reasons for their travels. Of those that did, 45% of thedg tra
were for recreation/tourism purposes, 13% said for business reasons, and 19% of their
travels educational purposes. Eighty-five percent of the participants algerads
qguestion #20 (“Have you ever LIVED outside of your home country? If so, where have
you lived, and for how long?”), and they all indicated that they have lived outside of their
home country. Some of the places they have are the United States and other parts of
Europe, Asia, and Latin America, and usually for an average of a few years

About 81% of theAfrican and Middle Eastern participants answered the
guestion, “Have you ever known any citizens from other countries?,” 93% of which said
“yes.” Of those, about 48% said that their knowing foreigners has been a positive
experience, 19% were neutral/indifferent in their responses, 4% said both pasitive a
negative, and only 7% said negative. Twenty-two percent, however, did not specify the
reason for their answer, but merely answered that they know people from otheesount
To the question, “Have you ever traveled outside of your home country before?” 92%

responded. Of those responses, 17% did not specify the purpose for their traveling
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abroad, but the remainder gave the following as their reasons: 31% have travelled for
recreation/tourism purposes, 24% for business, and 28% for study/educational reasons.
Question #20 received 31 responses (86%), 77% of which said that they have lived in
other countries. The majority of these respondents have lived mostly in other parts of
Africa and the Middle East and the United States.

About 67% of theAsian respondent population answered the question, “Have you
ever known any citizens from other countries?” Ninety-three percentyssd and
their overall impressions are as follows: 44% said that knowing foreigasrseen a
positive experience, 0% said negative, 19% said both positive and negative, 20% were
indifferent either way, and 17% did not specify. About three-fourths of the pantigipa
replied to “Have you ever traveled outside of your home country before?”. Nmety-
percent reported that they have. Of those, 11% said that their travel®neusihess,

41% for recreation/tourism, and 38% for study/educational purposes; 10% did not
specify. Sixty-two of the eighty-seven Asian participants (71%) respdodggestion

#20, which asked if they had ever lived in other countries. All but 6 people said that had
lived elsewhere, and most indicated that they have lived primarily in the Unaties St

and other parts of Asia; a few people, however, indicated having lived in Europe and
Canada.

To the question, “Have you ever known any citizens from other countries?,” 93%
of theLatin Americans replied, and 90% said they had. Forty-one percent had positive
experiences, and only 3% indicated their encounters left them with negatiessops,
Fourteen percent said their experiences had been both positive and negative, and 18%

were indifferent in their opinions. In regards to question #19, it was not expliditg as
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of the students that were given the paper survey to spelifthey had been abroad, and
so this was taken into consideration in the conclusions. Nevertheless, many of ¢he Cost
Ricans said they had traveled to other Latin American countries, and eveofpart
Europe. Many students that had and had not been abroad acknowledged knowing
exchange students from the United States. In all, 96% of the Latin Americaresethsw
guestion #19, and 66% said that they had been abroad. The majority indicated having
traveled for recreational/tourism purposes, some had traveled for educetastis, and
very few traveled for business. Of those that were asked whether or not they had lived in
another country, most said they have lived in the U.S., other parts of Latin Araedca,
Europe.

About 89% of theAmerican participants indicated having known foreigners, and
45% said their acquaintances had been positive ones, only 4% were negative, 10% said
both positive and negative, and 15% were neutral/or said that their acquaintances did not
influence their opinions of other countries. There was, however, 26% that did not specify
how their associations with foreigners have influences their opinions. Ninetyeteen
of the Americans answered question #19, “Have you ever traveled outside of your home
country before?”. A small percentage (8%) skipped the question, possible because they
havenot been abroad or are planning on it, and therefore, did not answer the question.
Apart from this group, 53% of the Americans’ travels were for tourismagore 11%
for business, and 28% for education. Unlike most of the other world regions, the
majority of the Americans indicated thbgvenot lived in another country. Of those that
have, most of lived in all of the other world regions. Several people that said they have

not lived abroad said they plan on doing so in the future.
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iii. To review, the cross-comparisons teurope indicate that most of them
felt that their knowing foreigners has influenced their opinions in a positiye Wast of
their experiences abroad were for touristic purposes, and therefore it mayiguled that
their positive feelings about foreigners are debatable, because tleespamt abroad was
short (compared to the time a person spends when he/she goes for educational reasons).
However, all of them indicated having also lived abroad. It should also be noted here
that, although some of the European participants did not indicate that they hawltravel
for educational reasons, it can be assumed that most of them have, since this survey was
distributed to universities in the United States (with the exception of CostanRica
Europeans were surveyed there). However, many of the European respondealsowvere
indifferent in their feelings about their traveling/living experiencesadyror how
knowing foreigners, have influenced their opinions about them.

General responses from tA&ica and Middle East world region indicate that
most of their feelings towards foreigners, as a result from travelingrdnaig abroad,
were positive. However, their reasons for travelling were mostly foeagonal and/or
educational reasons. The latter of the two adds an element of exposure thatdoagsm
not: while it is true that many foreign students have opportunities to travel &tsesg
during their stay in the host country, their principal social setting will berhersity
and everything that encompasses university life (classes, school clules, grossible
work opportunities, etc.). These participants’ “positive opinions,” therefore, stetty
from social interactions such as these.

TheAsians’ responses for all three questions yield slightly different findings,
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mostly because 33% skipped #18 (“Have you ever known any citizens from other
countries?”), 25% skipped #19 (“Have you ever traveled outside of your home country
before?”), and 26% skipped #20 “Have you ever LIVED outside of your home country?

If so, where have you lived, and for how long?”). Nevertheless, most of those that have
been abroad have had favorable experiences, and think highly well of the places they
have been to and the people they have met. Much like the Africans and Middle
Easterners, the Asians have been abroad mostly for educational and recreational
purposes, again suggesting that their “positive opinions” about others are based on more
than just touristic experiences.

For theLatin Americans that indicated they had been abroad, most felt their
opinions of those they had met and they places they had been were positive ones. The
majority, however, had travelled for touristic purposes. There were, however, a
substantial portion of the Latin Americans that indicated they had never been abroad
(34%), but had mostly positive associations with people from other countries whom they
had met through school and/or work.

There were 12merican respondents that were studying/living abroad at the time
the surveys were distributed, and all but 1 were female. Conversely, the American
male/female numbers of those that have been abroad for other reasons seem to be more
equal. Two possible explanations for this difference could be that (1) women tend to take
more advantage of study abroad experiences or, (2) simply fewer male stidewitsy
abroad at the time received and responded to the survey. Nevertheless, 45% of the
Americans that have travelled said their experiences abroad have beem poss.

There were however, about 26% that did not specify how their experiences abroad have
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impacted their cross-cultural opinions, and another 15% were indifferent. However, 53%
of the Americans’ travels overseas were for tourism and recreation. Thistsuppor
comment made earlier that only there is only so much of a foreign country is seen by
tourist, and it is usually not enough to form a more inclusive opinion about the country.

In all, a substantial portion of the overall survey participants responded to
guestions #18-#20 about whether or not they have travelled to or lived in other countries,
or have known people from other countries, and how these experiences have shaped their
opinions of others. Most of those that have been abroad, or that have at least associated
with foreigners while in their home country, have had positive experiences. However
because a small portion of the Latin American participants had never travdied to t
United States, most of the information and opinions they have about the U.S. comes from
the media, which may or may not have been favorable towards the United Sthtes as
time the surveys were distributed.

What is interesting about the results is that most of the travelling abydbhd b
Americans, Europeans and Latin Americans participants was for touristreas most
of the other participants surveyed have travelled almost as much for educational
purposes. Maybe the difference is that some areas can afford to travel$arelea
versus other parts of the world. Or, perhaps, some cultures place greater £ mphasi
going abroad to improve one’s education and career potential. Both of these reasons
point not so much to a difference in levels of economic freedom, but more so towards a
difference in what different cultures esteem as “priorities”. hioisurprise, in previous
survey questions, many of the foreign surveyed participants had strong things to sa

about American media, the U.S.” involvement with the Iraqi war, or America inagener
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their interactions with Americans have been in mostly non-touristic setiingsso they,
therefore, have had opportunities to spend ample amounts of time in the United States
that have possibly allowed them to form the opinions about American politics and
society. At the same time, however, if they had previously strong beliefg@their

arrival, these may play a larger role in opinion-forming than their time abroad.

The general conclusion can be made, therefore, that while the media is very
influential in how people think of others, experiences abroad can help in significantly
breaking down stereotypes and misconceptions that the media forms. To empleasize t
thoughts of one respondent from Venezuela:

My husband is North American. It has been great to have this passport to USA

culture and it has influenced my life positively by enriching my knowledge i

different areas of my life but most that all as a person. | also hamddrieom

different countries from Middle East to Latin America, and my concluditimea

end is that there is no good or bad, just different. The way | view other countries

is that they may have a different culture and that is that; it is not “gwotbad”,
and there is no “wrong”.
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Chapter VI

CONCLUSION

Survey Conclusions

To review, this survey and study addressed the following questions:

1. How does mass media influence how people think politically and socially about
other countries? How frequently do people use various media sources, and what
are the main media sources that people seek out?

2. Do people that tend to be interested in only local news or that spend little time
informing themselves of the news still voice strong opinions about critic&sss
like the war in Iraq?

3. Do peoples’ experiences from living and studying abroad or knowing people
from other countries breakdown or reinforce stereotypes that people have of those
not of their own country?

These questions were asked to specifically investigate theories abmedizés
influences on social and political relations between countries, and to also toicletidren
effectiveness that travelling abroad can have on breaking-down and or/iegpforc
political and social stereotypes. The data collected for this study suppornte of the
existing theories, as discussed in the literature review, but also yielchediisteresting
insights.

This study showed that there is a correlation between the time people spent
getting the news, the types of news they were interested in, and their opinions gbout ke
current events, such as the war in Iraqg. The survey results showed thaessgafrttheir

home world regions, most of the respondents indicated they used the media for an hour or

less a day, and that they were mostly interested in national and/or internatiaingl
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The majority of those people that spent less than an hour a day getting the newstwere
in agreement with the war and Iraq, or the U.S.” involvement. There was, however, a
large portion of people from some regions (like Latin American and Asia) that s@ent 1
hours a day getting the news, and also disagreed with the war. It could alraogidx

that the opinions of those people that spent more time getting the news a day are more
credible, but not necessarily if the sources were overly biased and not vebjecredi
themselves. The survey results also showed that most people tended to use #ig Intern
the television, and their friends as their preferred news sources, all of which the
acknowledged are often times biased sources of information. Furthermore, thgymajor
of the students, regardless of their time spent getting the news or their nesvs pie
interests, agreed that the media was biased in how it relayed informatiorptdtice
however, most said that the news did not influence their opinions of other countries in a
negative way. Interestingly, many of those foreign students that took the surveynwhil
the United States felt the American media was extremely biased india&amnerican
ideologies and failed to offer its audiences a more neutral approach. oblseseations
suggest that regardless of the time a person spends getting the news or what their
personal news preferences are, they still voice strong opinions about currést évas
study reiterated the fact that we, as a general public, tend to devotenigtltgetting

the news either because we are so busy, or simply because we are not tetgdntditee
concern with this, however, is that for many of us, we form our opinions about others
based on quick “snippets” of news, most times which is hardly enough to justify mhparti
opinions.

Most of the foreign respondents from this survey were between the ages of 20 and
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29, as were most of the Americans, suggesting that the older one gets, thelless li
he/she are to go abroad (for whatever reason). And the sooner positive impressions are
formed during formative years, the better. There are countless stucdyl @ overseas
service and work opportunities for university students to take advantage of while in
school that would not only benefit the student in his/her future endeavors, but also resul
in the person seeing his/her world from a different viewpoint being a litite accepting
and tolerant of others’ ideas and beliefs that he/she are not accustomeddrarfiple,
the fact that a large portion of the Latin Americans have never traveledUunited
suggests that most of their opinions were based upon the second-hand information they
get from the news about the U.S. and the war, and not from first-hand information from
having spent time in the United States. Furthermore, three of the five world regions
(Latin America, Europe, and the United States) indicated that their main pé@opose
traveling abroad was for recreational/touristic purposes, and yet méamginréomments
were amongst some of the strongest and more critical ones concerninguihoss
perceptions. This observation keeps with the argument made earlier thatyt is ver
difficult to get an accurate appraisal of a host country when one is only sefeang the
commercial side. However, most of the participants said that the persemab#ens
they had with those from other countries, like the United States, have left positive
impressions upon them, suggesting that their own associations were just as
impressionable as the media was in forming their opinions of others.

In conclusion, most of the participants acknowledged that the news was biased
and influential, and although they indicated at one part of the survey that the media did

not influence their perceptions of others in a negative way, some of their responses t
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other portions of the survey suggest otherwise. On the other hand, those that said they
have travelled to other countries said their associations with foreignéesroown
experiences abroad have been positive and helpful in breaking down the stereotypes tha

the media forms about other countries and cultures.

Review of Research Constraints

There were two principal obstacles that arose during that arose duringdaeche
and writing processes. First, the issue of the two versions of the survey. It was not
feasible to conduct the online survey while | was in Costa Rica. As mentionee, befor
Costa Rica is one of the many countries in the world where access tterahdb
affordable Internet (and computers) are a little harder to come by than inieslikér
the United States. These resources are even in short supply at the univelsties w
where the paper survey was distributed. The other problem with the paper suneey is t
matter of its having fewer questions than the online version. Possible survey questions
were discussed between the investigator and thesis adviser, but it was not ungpiethe pa
survey had been distributed that the additional questions in the online version were
thought of.

The second major constraint was the matter of the amount of skipped questions.
Because the survey was not restricted to strictly native English speihikeas
understood well in advance that some participants might have slight language-barr
problems. A Spanish version was created to rectify that potential problem fatihe L
American participants, which it did. The African and Middle Eastern andhAsia

participants were the ones that exhibited the greatest difficulty, becaosny of them
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skipped too many questions for their surveys to be considered part of the final survey
results, compared to the other world regions. Consequentially, a number of potential
responses were deleted and not included in these world regions’ final numbers because
they were not complete enough to be considered usable in the results at all.

Another obstacle, though not as interfering as the first two, was that soide wor
regions were far less represented than others. It is likely that sonteregidns were
more represented at the surveyed universities, and so more of them padtticifieste
investigator had no prior knowledge of how many patrticipants, from each world region,

the overall survey results were going to yield.

Recommendations for the Future and Concluding Remarks

This study specifically targeted university students not to limit the sityeaf
potential participants, but rather to take advantage of the cultural and politiaaitckge
that can generally be found at universities. Doing so also allowed for a broexhgge-
of participants. However, just because a person attends a higher-educatioromstituti
does not necessarily mean that they are well-informed. Some future retatatine
could be conducted to ascertain how different population groups (e.g., blue collar factory
workers vs. white collar corporate executives, or high school students thatudied st
abroad, and those that haven’'t) might respond to similar questions as the ones that were
asked in this study. Likewise, more could be done to learn of the contrasting opinions
between foreigners that are currently here in the US, with those that have nevamidee
their firsthand experiences and opinions differ from those foreigners that hardoeen

to the U.S., and whose information is secondhand.
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Interesting findings could come from future studies that surveyed peopletgust af
a presidential election season. Most of the surveys to this study were tdkdrefaye
the 2008 U.S. presidential election, and a lot of respondents commented that the election
was of interest to them because of the United States’ global influence. Tleepiags
such an integral and influential role during events such as this because of @sngedi
role between the people and the politics (Dagenais 1992). The public can also, however,
influence the media, in what stories and events they focus on and how they present them
back to the public. The media-public relationship is often times dictated by teatcurr
public opinion vibe: whatever is thought to be popular with the public is amplified by
mass media. As mentioned on page 6, such was the case during the last presidential
election. Public opinion for Barack Obama was at times stronger than it wa$ifor J
McCain, and certain media sources were thought to have played too big of a role in
Obama’s popularity. For a person to be well-informed is not entirely sufficient letoug
filter out the biased information they get from the media. Rather, beingleagia
discerning what news accounts to believe and keeping an open mind play a major patrt.
In the case of the United States, public opinion from its own citizens is not the only
opinion it should make a point of listening to. Being one of the world’s greatest social
and political influences comes with a great deal of responsibility to seh gohiignalistic
standard that we can be proud of, for what we broadcast is so often loud enough for all to
hear.

It could be argued that to some degree, the media’s actions, miscommunications,
misinterpretations and subsequent political dissatisfaction have mostlgedaulted in

the perpetuation of domestic and international conflicts. Perhaps dissatrstaith
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modern journalism and the media is not confined to just the public opinion of the media
consumer. Journalists and media producers, too, may be dissatisfied with the course the
media has been taking over past few decades. There is too much going on in the world,
and too many varying opinions, to give a completely unbiased report. It is uljirtiegte
responsibility of each of us to decide what to believe from the media and how it will

affect their relationships with those that are different. To do this, we needltwk at

“what the journalist says or does, but...at what is done or said” (Dagenais 132).

Modern mass media and journalism have made great strides worldwide. There is
much to be proud of, but there is also a great deal to reevaluate and correct. Tom
Rosenstiel, director of the Project for Excellence in Journalism, pufégigrwhen he
said: “With so many media players and gatekeepers today...the best eathabima

can do is try to improve its own credibility” (Healy 2005).

106



REFERENCES

Amin, Hussein Y. “American Programs on Egyptian Television.” Kamalipour, Yahya
A. (Ed.). Images of the U.S. Around the World: A Multicultural PerspectMbany:
State University of New York Press, 1999.

Ammon, Royce J. Global Television and the Shaping of World Politics: CNN,
Telediplomacy, and Foreign Policyefferson: McFarland & Company, Inc. and
Publishers, 2001.

AP Reveals that Google Pays for Indexed News and Photographisg. 2006.
Marketing VOX. 15 April 2009 kttp://www.marketingvox.com/google_paying_
associated_press_for_news-022333/

Beel, Thomas L. and Vernon A. Stone. “To Kill a Messenger: A Case of Congruity.”
Journalism Quarterly62 (Spring 1975): 111-114.

Bennett, W. Lance. “Toward a Theory of Press-State Relations in the U.S.” [Jdurna
Communication.40 (Spring 1990): 103-125.

Bennett, Lance W. “Global Media and Politics: Transnational CommunicatiomBggi
and Civic Cultures.”_Annual Review of Political Scien¢€2004):125-148.

Boutros-Ghali, Boutros. “Opinion—The New Authority.” In Dennis, Everette E. and
Robert W. Snyder (Eds.) Media and Democragw Brunswick: Transaction
Publishers, 1998.

Bruck, Peter A. “Crisis as Spectacle: Tabloid News and the Politics ofg@ltrin
Raboy, Marc and Bernard Dagenais (Eds.) Media, Crisis and Demodiaaypury
Park: SAGE Publications Inc., 1992.

Carey, James W._Communication As Culture: Essays on Media and Society. #g:Cult
Essays on Media and Societidew York: Routledge, 1992.

Childs, Harwood Lawrence. An Introduction to Public Opinidie University of
California: J. Wiley & Sons, Inc., 1940.

Clark, Roy. The Line Between Fact and FictiahSep. 2004. Poynter Institute. 28
Mar. 2009 < www.poynter.org/content/content_view.asp?id=3491>.

107



Commission on Civil Disorders. The Role of the Mass Media in Reporting of News
About Minorities. In Goldstein, Tom (Ed.) Killing the Messengeédew Y ork:
Columbia University Press, 1986.

Crespi, Irving. _The Public Opinion Process: How the People Sgelakadelphia:
Lawrence Erlbaum Associates, 1997.

Croteau, David and William Hoynes. Media Society: Industries, Imagdshadiences.
2" Edition. Thousand Oaks: Pine Forge Press, 2000.

Dagenais, Bernard. “Media in Crises: Observers, Actors or Scap€gtatkaboy,
Marc and Bernard Dagenais (Eds.) Media, Crisis and DemochNewbury Park:
SAGE Publications Inc., 1992.

Davidson, W. Philips. “The Third-Person Effect in Communication.” Public Opinion

Quarterly 47 (1983): 1-15.

Dolby, Nadine. “Encountering an American Self: Study Abroad and Natideadity.”
Comparative Education Revievd8 (May 2004): 150-173.

Douglas, George H. The Golden Age of the Newspapégstport: Greenwood Press,
1999.

Durie, Eric, John Elolf, Dina McKain and A. Frank Patterson. Media and the Military
Getting More Bang for the Buck27 Feb. 2002. The University of Oklahoma. 6 Feb.
2000 shttp://www.ou.edu/deptcomm/dodjcc /groups/02B2/Literature Reviewzhtmi

Ferguson, Sherry Devereaux, Hilary Horan and Alexandra Ferguson. “As OtbdheSe
United States: A View from Canada.” In Kamalipour, Yahya A. (Ed.). Imagéseof
U.S. Around the World: A Multicultural PerspectivAlbany: State University of New
York Press, 1999.

Ghanem, Salma. “Filling in the Tapestry: The Second Level of Agenda-Setimg
McCombs, Maxwell, Donald L. Shaw and David Weaver (Eds.) Communication and
Democracy: Exploring the Intellectual Frontiers in Agenda-Settin@fiheMahwah:
Lawrence Eribaum Assoc., 1997.

Global Public Opinion in the Bush Years (2001-20083. Dec. 2008. The Pew Global
Attitudes Project. 10 Feb. 200h#tp://pewaglobal.org/reports/pdf/263.pdf

Gunther, Albert C. “Biased Press or Biased Public?: Attitudes Towards Med&dge
of Social Groups.”_Public Opinion Quarter6 (Summer 1992): 147-167.

Gunther, Albert C. “The Persuasive Press Inference: Effects of Madia e Perceived
Public Opinion.” _Communication Resear2h (1998): 486-504.

108



Healy, Patrick D. “Believe It: The Media’s Credibility Headachets3Norse” The New
York Times. 22 May 2005.

Huang, Li-Ning and Katherine C. McAdams. “Ideological Manipulation via Neywer
Accounts of Political Conflict: A Cross-National News Analysis of the 1991ckles
Coup.” In Malek, Abbas and Anandam P. Kavoori (Eds.) The Global Dynamics of
News: Studies in International News Coverage and News AgeBidanford: Ablex
Publishing Corporation, 2000.

Igartua, Juan Jose, Lifen Cheng and Carlos Muiiz. “Framing Latin Ameriga in t
Spanish press: A cooled down friendship between two fraternal lands.”
Communications 30 (2005): 359-372.

Janowitz, Morris. “The Study of Mass Communication” in International Enpgclia of
the Social SciencedNew York: Macmillan, 1968.

Kaplan, Richard L._Politics and American Press: The Rise of Objecthd65-1920.
Cambridge: Cambridge University Press, 2002.

Katz, Elihu and Paul Felix Lazarsfield. Personal Influence: The PagdPlayPeople in
the Flow of Mass CommunicationBransaction Publishers: Piscataway, 1955.

Kellner, Douglas. “Television, the Crisis of Democracy and the PersidiNauml” In
Raboy, Marc and Bernard Dagenais (Eds.) Media, Crisis and Demodyaaypury
Park: SAGE Publications, Inc., 1992.

Lee, James Melvin. History of American JournalisBoston: Houghton Mifflin
Company, 1917.

Lippmann, Walter._Public OpiniomtNew York: Harcourt, Brace and Company, 1922.
Lisosky, Joanne M. “Battling Standards Worldwide: Might Morphin Power Rangers™
Fight for Their Lives.” In Kamalipour, Yahya A. (Ed.). Images of the U.S. Arobed t
World: A Multicultural PerspectiveAlbany: State University of New York Press, 1999.

McCarthy, Caroline._Google reveals payment deal with APAugust 2006. ZDNet
News. 15 April 2009 kttp://news.zdnet.com/2100-9588 22-149100.html

McCombs, Maxwell E. and Donald L. Shaw. “The Agenda-Setting Function of Mass
Media.” Public Opinion Quarter\86 (Summer, 1972): 176-187.

McLeod, Jack M., Lee B. Becker and J.E. Byrnes. “Another Look at the AgertdaSet
Function of the Mass Media.”_Communication Reseatqi974):131-166.

Masmoudi, Mustapha. “Media and the State in Periods of Crisis.” In Raboy, Marc and
Bernard Dagenais (Eds.) Media, Crisis and Democraiswbury Park: SAGE
Publications Inc., 1992.

109



Micheletti, Michele and Dietlind Stolle. “Personality and Youth Politingblvement.”

In Sherrod, Lonnie R., Constance A. Flanagan, Ron Kassimir and Amy K. Syvertsen
(Eds.). _Youth Activism: An International EncyclopedM/estport: Greenwood Press,
2005.

Most Republicans See Media Bias; Most Democrats See Fair Media Covelages
Interactive. 30 Oct. 2008. Rochester, N.Y. 4 Feb. 200§ #/www.harrisinteractive.
com harris_ poll/index.asp?PID=969

Mutz, Diana C. and Joe Soss. “Reading Public Opinion: The Influence of News
Coverage on Perceptions of Public Sentiment.” Public Opinion Quai®ar{{1997):
431-451.

Obama’s 6 Point Lead Holds Stead?9 Oct. 2008. Rochester, N.Y. 4 Feb. 2009
<http://www. harrisinteractive.com/harris poll/index.asp?PID=968

Oskamp, Stuart and P. Wesley Schultz. Attitudes and Opinide®. York: Routledge,
2005.

Powlick, Philip J. and Andrew Z. Katz and Lazarsfield. “Defining the AcagriPublic
Opinion/Foreign Policy Nexus.” Mershon International Studies Revi@y1998): 29-
61.

Primo, Alex Fernando Teixeira. “The Paradoxical Brazilian Views Concerning
American Media Products.” In Kamalipour, Yahya A. (Ed.). Images of the Wdbinéd
the World: A Multicultural PerspectiveAlbany: State University of New York Press,
1999.

Riccio, Barry D. _Walter Lippmann—Odyssey of a LiberRiscataway: Transaction
Publishers, 1994.

Roberts, Donald F. and Aimee Dorr Leifer. “Actions Speak Louder Than Words—
Sometimes.”_Human Communication Resealc{il975): 257-264.

Ross, Lee. “The Intuitive Psychologist and His Shortcomings: Distortiohgin t
Attribution Process.” In Berkowitz, Leonard. (Ed.) Advances in Experim&aeial
PsychologyVol. 10, New York: Academic Press, 1977.

Sanford, Bruce W. Don’t Shoot the Messenger: How Qur Growing Hatred of the Media
Threatens Free Speech for All of Usanham: Rowman and Littlefield, 2000.

Shrock, Joel._The Gilded Ag&Vestport: Greenwood Publishing Group, 2004.

Smythe, Ted Curtis. The Gilded Age Press, 1865-1%W86stport: Praeger, 2003.

110



Special Report: International Education is Key Element of U.S. Public Diploarat
National Security, Experts and Presidential Campaign Advisers$aFSA:
Association of International Educators. 14 July, 20B8licy Brief,3:4. 10 Feb. 2009
<www.nafsa.org/publication.sec/policybriefs/pb-vol3-4

Steel, Ronald. Walter Lippmannn and the American Centrgcataway: Transaction
Publishers, 2004.

Stier, Jonas. “Internationalism, Ethnic Diversity and the Acquisition of nteral
Competencies.”_Intercultural Educatioh4 (2003): 77-91.

Stier, Jonas. “Internationalism, intercultural communication and intercultural
competence.”_Journal of Intercultural Communicatidd. (2006): 1-12.

Strobel, Warren P._Late-breaking Foreign Policy: The News Medifiieefice on Peace
Operations.Washington: United States Institute of Peace Press, 1997.

Trenaman, Joseph and Denis McQuail. Television and the Political Image: Adstudy
the Impact of Television on the 1959 General Electibondon: Methuen, 1961.

Wanta, Wayne, Guy Golan and Cheolhan Lee. “Agenda Setting and International News:
Media Influence on Public Perceptions of Foreign Nations.” Journalism & Mass
Communication Quarterly81 (Summer 2004): 364-377.

Yahya, Yazdi and Bandar Seri Begawan. Media’s role important in shaping public
opinion. 10 December 2007. The Brunei Times. 14 Feb. 2089vwbt.com.br».

Zaharopoulos, Thimios. “Television Viewing and the Perception of the Unitess$tat
Greek Teenagers.” In Kamalipour, Yahya A. (Ed.). Images of the U.S. Arbend t
World: A Multicultural PerspectiveAlbany: State University of New York Press, 1999.

111



APPENDICES

PAPER SURVEY

Cuestionario

DireccionesElija por favor la opcion para cada pregunta que se aplique lo mejblepasisted
En algunas preguntas no se proporciona una opcion de respuesta, sino se dabtar com su
propia respuesta. Si usted tiene preguntas, por favor pregunte a la ad@stig\unque no se
requiere que usted conteste a todas las preguntas, sera beneficidaorpastigadora si usted lo
hace. jGracias por su participacion!

Encierre con un circulo su respuesta:

1.) Sexo: hombre mujer

2)Miedades: o prefieronocontestar
3.) ¢.Cuantos afios ha asistido a la universidad?

A.) menos que 1 afio
B.) 1-2 afios

C.) 3-4 afios

D.) méas que 4 afios

4.) Especifique por favor su campo del estudio:
5.) ¢ Participa usted en actividades fuera de la escuela? Puedeazlagiopciones

A.) "tengo un trabajo completo o de medio tiempo"

B.) "participo en un equipo de deportes (un equipo local o en la
universidad)"

C.) "participo en una organizacion (por ejemplo, con la
universidad, mi comunidad, iglesia, etc.)"

D.) "otro" (especifique, por favor):

6.) Soy un ciudadano de:
A.)Costa Rica
B.) Estados Unidos
C.) otro (especifique por favor:)

7.) ¢,Cual medio de comunicacion es el que utiliza para informarse de |laasdincerrar en un
circulo todas las que utiliza.
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A.) Internet B.) El periddico

C.) laradio D.) Boletines, folletos, etc
E.) television F.) ninguno de los anteriores
G.) amigos H.) otro(especifique por favor:)

8.) ¢ Cuantas horas al dia usted dedica para informarse?

9.) ¢Esta usted interesado en la political, nacional o internacional el gobierno o los asuntos
extranjeros?

Internacional Nacional Local

10.) En el espacio proporciond, satisface la lista cualquier otro asust® resticias que son de
interés a usted:

11.) ¢ Usted piensa que las noticias y los medios de comunicacion influyefoenasde pensar
acerca de las personas y otros paises?

A.) estoy de acuerdo fuertemente

B.) estoy de acuerdo

C.) yo discrepo

D.) yo discrepo fuertemente

E.) no tengo ninguna opinién/no se aplica a mi

*Si quisiera decir algo mas concerniente a esto, hagalo aqui:
12.) Las noticias y los medios de comunicacion influyen positiva o negativaemesiiemanera

de pensar acerca de los Estados Unidos. Explique

13.) Usted esta de acuerdo con la participacion de los Estados Unidos en ldeylraik@
Si su opinion es positiva 0 negativa, explique por favor en el espacioiti@diic

14.) Hay otros temas internacionales en que los Estados Unidos estadmplie quiera
comentar

15.) ¢ Usted ha conocido a ciudadanos de los Estados Unidos antes? ¢ Si easy adéamo
influyeron ellos en su opinion sobre los Estados Unidos? Explique por favoesgreelo
facilicitado.

16.) ¢ Usted ha viajado fuera de su pais? ¢Adonde, y por cuanto tiempo?
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ONLINE SURVEY

Thesis Survey

You must be enrolled in at least ONE college level course to participate, and you
can only participate once. Please choose the option(s) for each question thaple=st a
to you. Some questions are not provided with an answer choice, but require you to fill in
your own answer. ***If possible, please answer all parts to each question.*** If wau ha
any questions, please email the investigator (ericapr@okstate.edu). Alihcugot
required that you answer all of the questions, it will be VERY beneficial for the
investigator if you do. The investigator thanks you for being honest in your aswer

Thank you for your participation!

1.1am:
e | am: male

e female

2. "My age is" (for example, 21) or "prefer not to answer"

"My age is" (for example, 21) or "prefer not to answer"

3. How many years have you been attending college?

E How many years have you been attending college? A.) less than 1 year

B.) 1-2 years
C.) 3-4 years

D.) more than 4 years

0O0no

4. Please specify your field of study (i.e., Histgr Political Science) AND
degree type (for example, B.A., Masters, etc.):

Please specify your field of study (i.e., History, Political ScieAd¢p degree type (for
example, B.A., Masters, etc.):

5. Do you participate in activities outside of schal? Please select all that
apply:
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& Do you participate in activities outsid'l,_ C. “l am involved with an organization

of school? Please select all that appHhy: “I (for example, through my community or

have a full or part time job” church)”
& B. “I am involved with a local or scho‘l_ D. “Other”
sports team”
-]
=
(If "other", please specifyﬁJ i

6.1 am a CITIZEN of:

L | amaCITIZEN of A) The United States
» B.) Other

(If not the US, please specify your countl,,, ,

7. What forms of media do you use to get the news?PeBse select all that
apply:

& What forms of media d(l_ D.) news-related & G.) friends
you use to get the news? magazines My ) other

Please select all that apply:™ E.) television '
A.) the Internet )

-
™ B.) the newspaper F.) none of the above

& C.) the radio

If “other", please specil_| 2]

8. Please list the names of the newspapers, websjtend TV stations and
programs you use as your news source(s).

i“

1III 3
Please list the names of the newspapers, websites, and TV stations and pyograses
as your news source(s).

9. Do you ever use news and media sources that ai@ of your home
country, but of another country? If so, please listhem:
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i“

1III I
Do you ever use news and media sources that are not of your home country, but of
another country? If so, please list them:

10. How many hours a day do you spend getting theews?

E How many hours a day do you spend getting the news? A.) less than an hour
B.) 1-2 hours
C.) 2-3 hours

D.) more than three hours

0O0on

11. Are you interested in LOCAL, NATIONAL, or INTER NATIONAL
politics, government or foreign affairs? Please lisall that apply:

=

j
q ]
Are you interested in LOCAL, NATIONAL, or INTERNATIONAL politics, gevnment
or foreign affairs? Please list all that apply:

12. In the space provided, please list any otherpas in the news that are
of interest to you (FOR EXAMPLE, international business, health, etc.):

i“

1||| 3
In the space provided, please list any other topics in the news that are of totgoest
(FOR EXAMPLE, international business, health, etc.):

13. Do you feel that the news and media influencet you think of other
people and other countries?

E Do you feel that the news and media influence how you think of other people and
other countries? A.) strongly agree

E B.) agree
E C.) disagree
E D.) strongly disagree
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E E.) no opinion/does not apply to me

14. How do you think different forms of media do ordo not influence the
way you think of other people from other countriesgither in a positive or
negative way? Please explain:

=

j
q o
How do you think different forms of media do or do not influence the way you think of
other people from other countries, either in a positive or negative way? Please:expl

15. Do you agree with the United States’ involvememvith the war in Iraq?

E Do you agree with the United States’ involvement with the war in Iraq? A.) |
strongly agree

E B.) | agree
C.) I disagree

D.) I strongly disagree

0O0no

E.) I don’t have an opinion/doesn’t apply to me

Please explain your answ_| 2

16. Are there any other issues (national or internzonal) that the United
States is involved in that you would like to commerabout? Please explain
in the space provided:

i“

1III I
Are there any other issues (national or international) that the United Stateslved in
that you would like to comment about? Please explain in the space provided:

17. Do you think that the media addresses and press information to the
public correctly and fairly, or is somehow biasedPlease explain your
opinion:
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i“

Do you think that the media addresses and presents information to the public correctly
and fairly, or is somehow biased? Please explain your opinion:

18. Have you have ever known any citizens from otheountries? If so,
how many (roughly), from which countries, and how well did you know
them? Has knowing them influenced how you view thecountries (either
in a positive or negative way)? Please explain:

=

=
] ol
Have you have ever known any citizens from other countries? If so, how maniylyjoug
from which countries, and how well did you know them? Has knowing them influenced
how you view their countries (either in a positive or negative way)? Plepsgrex

19. Have you ever TRAVELED outside of your home cauiry before? If
so, what other countries have you been to, for holeng, and what was
your reason for traveling?

i“

1||| 3
Have you ever TRAVELED outside of your home country before? If so, what other
countries have you been to, for how long, and what was your reason for traveling?

20. Have you ever LIVED outside of your home couny? If so, where have
you lived, and for how long?

i“

Have you ever LIVED outside of your home country? If so, where have yal) &vel
for how long?

21. Please specify the university or college thabwy are currently
attending:
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22. Which of the following best describes you politally?

Which of the following best describes you politically? A.) Extremely caasiere
B.) Conservative

C.) Moderate

D.) Liberal

E.) Extremely liberal

Oon0o0n0onao

E F.) None of the above/other

If other, please speciL
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Table 5.1: “What forms of media do you use to get the news? Please selectagiplyiat

overall % of usage per o
f fi f
TOTAL # of ALL response % of frequency usag(.e o
Latin Africa/ users per combinations [=total #of each form of media
Question #7 . . Asia | Europe [ USA P o [=overall # of users per
America Middle East form of questions .
. media type/total # of
media respondents/total # of respondents]
indicated uses] P
the Internet 96 36 87 26 154 339 22% 76%
the newspaper 96 23 44 14 107 284 19% 64%
the radio 42 7 18 9 80 156 10% 35%
news-related magazines 24 10 21 6 46 107 7% 24%
television 118 32 65 17 125 357 23% 80%
none of the above 0 0 0 0 0 0 0% 0%
friends 64 27 53 14 109 267 17% 60%
other 14 0 1 0 9 24 2% 5%
TOTAL # of indi
OTAL # ofindicated 454 135 280 | 8 | 630 1534 100% n/a
uses of media
TOTAL # of
OTAL # of respondents 135 36 87 26 163 447 100% n/a
per world region
Skipped 0 0 0 0 0 n/a (100% response rate) n/a
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Proyecto De Propuesta Informado Del Consentimiento

Escuela de estudios internacionales
Erica Roberts

ericapr{@osktate.edu

Titulo De Proyecto: Investigaciones y analisis de las influencias de los medios en
percepciones sociales y politicas entre americana latina y los estados
unidos

Investigador: Erica Roberts, estudiante de la ciencia Masters en la escuela de estudios
internacionales (School of International Studies), La Universidad de
Oklahoma State

Propésito: El propésito principal de la investigacion es incorporar las opiniones de las
personas universitarias en un proyecto de tesis. La investigadora le esta
pidiendo participar en este estudio porque usted pertenece a esta
categoria. La investigadora esta buscando especificamente las
respuestas a las siguientes preguntas 1.) ;Qué formas de medios de
comunicacion utiliza la gente joven? y 2.) ;,Cémo los diversos medios
de comunicacion influyen en la gente joven de América latina y los
Estados Unidos en cuanto como perciben uno al otro socialmente y
politicamente?

Procedimientos: La investigadora esta pidiendo participar en una encuesta informal o en un
informe. En ambos, le preguntara acerca de qué formas de medios de
comunicacion (por ejemplo, el Internet, los periddicos, la television) usted
utiliza generalmente para informarse sobre las noticias politicas referentes a los
Estados Unidos o Costa Rica (o Latina América en general). Si el espafiol es su
primer idioma, las entrevistas y los informes seran conducidos en espafiol, o en
inglés para los que lo hablan. Su participacion no debe exceder los diez minutos
cada uno.

Los estudios/ informes seran conducidos con papel convencional. Las preguntas le
pediran elegir la mejor opcion que se aplica a usted. También habra espacio disponible
donde usted puede hacer comentarios adicionales.

Las entrevistas consistiran en las mismas preguntas que el informe, con la
excepcion del hecho que usted tendra una mayor oportunidad de compartir su
opinién. A menos que usted no este de acuerdo, las entrevistas seran registradas
para los propositos de esta.

Riesgos de la participacion: No hay riesgos anticipados asociados a participar. Ademas, no
hay riesgos sabidos asociados a este proyecto que son mayores que €sos
encontrados normalmente en la vida diaria.

Ventajas: No hay ventajas o remuneracion asociada a participar en este breve proyecto de
investigacion. Sin embargo, si usted quisiera una copia del producto final donde

121



sus respuestas seran utilizadas, usted puede entrar en contacto con la
investigadora (al email: ericapr@okstate.edu) después de mayo del 2009 (la
fecha anticipada de la terminacién de la tesis).

Confidencialidad: Todas las respuestas de los informes y las entrevistas son anénimas y no
seran asociadas a usted personalmente ahora ni después de su participacion.
Durante el curso de la investigacion y la tesis, sus respuestas seran privadas y
confidenciales, y solamente accesibles a la investigadora. Seran cifradas
numéricamente, para coordinar las respuestas de papel del examen con los de las
entrevistas verbales. Después de que la investigacion este completa, los
consejeros de la investigadora posiblemente puedan tener acceso. Después de la
terminacion de la tesis, cualquier persona puede tener acceso a los resultados de
la investigacion, pero guardando su anonimato. Los datos de la investigacién
seran guardados por la investigadora en un envase, cerrado con llave. Los datos
seran divulgados e incorporados en el proyecto final de la tesis. La informacion
anénima que usted proporcionara serd guardada por la investigadora hasta que el
proyecto final sea completo.

Remuneracion: No se ofrecera ninguna remuneracion para la participacion en el estudio de
la investigacion. La participacion es puramente voluntaria.

Contactos: Si usted tiene preguntas, puede contactarse con a la investigadora (Erica
Roberts) por el email (ericapr@osktate.edu), o a la consejera académica de
Erica, la Dr. Patricia Hipsher (patty.hipsher@okstate.edu).

Si usted tiene preguntas sobre sus derechos como voluntario de esta
investigacion, usted puede contactarse con Dr. Shiela Kennison, IRB Chair, Cordell
North, Stillwater, OK, USA 74078, or irb@okstate.edu.

Los Derechos Del Participante: Su participacion en este proyecto de investigacion es
puramente voluntaria, al igual que si decide no continuar con la entrevista.
Después de la participacion, si usted decide que usted no desea que sus
respuestas y opiniones sean incluidas en la tesis final, notificarlo a Erica
Roberts cuanto antes.

Consentimiento: “Yo, el/la participante, entiendo perfectamente lo anteriormente leido
y doy fe que se me a entregado una copia de lo anterior”

"Yo, la investigadora, certifico que he explicado personalmente este documento al
participante, y he entregado una copia de la forma del consentimiento al participante.”
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Informed Consent
Erica Roberts
School of International Studies
ericapr@osktate.edu

Project Title: Inquiries and Analyses of Media Influences on Social and Political
Perceptions between Latin American and the United States

Investigator: Erica Roberts, Master of Science student in the School of International
Studies, Oklahoma State University

Purpose: The main purpose of the intended research is to incorporate the opinions of
college-age persons through informal interviews and a survey into a thesis
project. You are being asked to participate in this survey because you fall under
the category of a college-age person. The researcher is specifically seeking
information pertaining to: 1.) what forms of media to young people tend to use?
and 2.) how do different forms of media influence young people of Latin
America and the United States and how they perceive one another socially and
politically?

Procedures: You will be asked to participate in either/both an informal interview or short
survey. In both, you will be asked questions about what forms of media (for
example, the Internet, newspapers, television) you generally use to obtain news
about political issues concerning the United States/Costa Rica. If you are a
native Spanish-speaker, the interviews and surveys will be conducted in
Spanish, and in English for native English-speakers. Participation in the survey
and interview should not exceed ten minutes each.

The surveys will be conducted either through surveymonkey.com or through
the conventional paper survey. In the survey questions, you will be asked to
choose the best choice that applies to you. There will also be space available
where you can make extra comments.

The interviews will consist of the same questions as the survey, with the
exception that you will have a greater opportunity to share your opinion more.
Unless you say otherwise, the interviews will be tape recorded for accuracy
purposes.

Risks of Participation: There are no anticipated risks associated with participating.
Furthermore, there are no known risks associated with this project which are
greater than those ordinarily encountered in daily life.

Benefits: There are no benefits or compensation associated with participating in this
brief research project. However, if you would like a copy of the final product
where your answers will be used, you may contact the investigator (via email:
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ericapr@okstate.edu) after May 2009 (the anticipated completion date of
thesis).

Confidentiality: All answers to the surveys and interviews are anonymous and will not
be associated with you personally at anytime during after your participation.
During the course of research, your answers are private and confidential, and
will only accessible to the investigator, and will be coded numerically, so as to
coordinate paper survey answers with those of the verbal interviews. After the
research is complete, the investigator’s advisors may possibly have access.
After completion of the thesis, any and all persons will have access to the
research results. No risks associated with maintaining confidentiality are
anticipated.

The research data will be kept by the investigator in a locked container.
The data will be reported and incorporated into the final thesis project. The
anonymous information that you will be providing will be kept by the
investigator until the final project is complete.

Compensation: No compensation will be offered for participation on the research study.
Participation is purely voluntary.

Contacts: If you have any questions, please feel free to contact the investigator (Erica
Roberts) by email at ericapr(@osktate.edu, or the investigator’s primary
academic advisor, Dr. Patricia Hipsher at patty.hipsher@okstate.edu.

If you have questions about your rights as a research volunteer, you may
contact Dr. Shiela Kennison, IRB Chair, Cordell North, Stillwater, OK, USA

74078, or irb@okstate.edu.

Participant Rights: Participation in this research project is purely voluntary, as is
discontinuation in the project. After participation, if you decide that you do not
want your answers and opinions included in the final thesis project, please
notify Erica Roberts as soon as possible.

Consent: “I, the participant, have read and fully understand the consent form. By
participating I give my consent. A copy of the consent form has been given to
me.”

“I, the investigator, certify that I have personally explained this document to the
participant, and have provided a copy of the consent form per the participant’s
request.”
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