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'Beef cattle Value Enhancement Team 

The Oklahoma Quality Beef Network (OOBN) is a bran~ 
neutral, third-party health management certification program 
(commonly known as a VAC-45 program) for preconditioning 
cal11es that began in 2001 as a coUaborative effort between 
lhe Oklahoma Cattlemen's Association and the Oklahoma 
Cooperative Extension Service. OQBN certified calves 
are eligible to sell in OOBN·hosted certified preconditioned 
cattle auctions at participating liwstock markets across the 
state. Preconditioning or~ th$ 1'8nch for feeder catUe typically 
Includes administering vaccinations, castrating, dehorning 
and weaning a minimum of 45 days before marketing, along 
with other common management practices. Research shows 
that precorJCJitionlng boosts the immune system of calves and 
their pal1orrnance after they leave the ranch, creating incen
tives lor stocker operators and feedlots to pay premiums ror 
preconditioned calves(Ohuyvetter,2003; Roeberetal .• 2001 ). 
OQBN's prec:onditioning protocol and enrollment forms, along 
with other information abCH.It the program, can be found at 
hUp:lfwww.oqbn.okslale.edu. ThiS fact sheet summarizes 

research conducted at OSU to establish the magnitude of 
price premiums ft>r 201 o OQBN certified calf sales {Williams. 
201 1). 

Data 
Data were recorded at 16 feeder cattJe auctions in seven 

different locatiOns across the state of Oklahoma from Octo· 
ber 27, 2010 through December 13, 2010. The data include 
2, 9731ol&of cattle representing 25.839 head of cattle. OQBN 
cattle were sold at eight of those sales and account for 8..13 
lots (28.02%) and 7,332 head (28.38%) of those totals. Data 
coUecled for each lot include sale price, lot si.le. average 
weight per calf. hide color, gender. condition (fleshiness). 
frame score, uniformity. health. homed status. muscle score, 
tm, vaccinations, weaning, pree<1nditioning certification, age 
and source certification, sale location and source (sellernarne) 
announced. The weekly average price for a 750-pound steer 
(Medium and Large lf1) from the Oklahoma City market Is 
used as a base marketpriQe (AMS-USOA, Report KO_LS1 55). 
Feeder cattle weigh1 ronges are limited to 300·799 pounds 
as few cattle outside that range are enrolled in OQBN. 

Table 1 shows a summary of OQBN sale data, inc:ludir1g 
average lot size, average calf weight, average price per cwt 
by OOBN and non-OOBN calves at ditfererlt sale scenarios. 
Note that the average calf weight for OQBN calves is higher 
than for non..OQBN calves at both OOBN and non.OOBN 
sales. The same is true for average lot size and. of particylar 
interest, average price per cwt. One advantage of precondi· 
tioning programs beyond the health Impact is the additional 
pounds sold at marketing sinQe calves are held on the ranch 
for at least 45 days beyond weaning. 

Tab I e 
8 8' • 8 

1 . 
a t 

Averago Numbet 
ol Head In Lot 
Average Calf 
Weigllt 

Averages f rom f a I I 
OQBN • a I e a I t ea . 

All OOBN /Yort~OOBN Non·OQBN 
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atOQ8N OQBN Non·OOBN 
Sales S.'lle!l S.1l~>.s 

7.51 8.62 7.17 6 .90 

529.14 542.70 509.2~ 534.50 

Average Price $113.79 S118.3."i $11{),74 $11:~.!19 

PerCwt 

Division of Agricultural Sc ences and Natural 

2 0 1 c 

Re : 



The 0 k I a h o rna Coo p e r at i v e 
Bringing the University to You! 

Ext e n s 

The Cooperative Extension Service is the largest, 
mosl successful informal educational organization in 
the world. It is a nationwide system funded and guided 
by a partnership of federal, state, and local govern· 
ments that delivers information to help people help 
themselves through the land·grant university system. 

Ex1ension carries out programs in the broad catega. 
ries of agriculture. natural resources and environment; 
family and consumer sciences; 4·H and other youth; 
and community resource development. Extension 
staff members live and work among the people they 
serve to help stimulate and educate Americans to 
plan ahead and cope with their problems. 

Some characteristics of the Cooperative Extension 
system are: 

• The federal, state, and local governments 
cooperatively share in its financial support and 
program direction. 

• It is administered by the land-grant university as 
designated by the state legislature through an 
Extension director. 

• Extension programs are nonpolitical, objective. 
and research-based information. 

• It provides practical. problem·oriented education 

fur people of afl ages. It is designated to take 
the knowledge of the university to those persons 
who do not or cannot participate in the formal 
classroom instruction of the university. 

• II utilizes research from university, government, 
and other sources to help people make their own 
decisions. 

More than a million volunteers help multiply the 
impact of the Extension professional staff. 

It dispenses no funds to the public. 

• It Is not a regulatory agency, but it does inrorrn 
people of regulations and of their options in meet· 
ingthem. 

• Local programs are developed and carried out in 
full recognition of national problems and goals. 

The Extension staff educates people through 
personal contacts, meetings. demonstrations, 
and the mass media. 

• Extension has the built-in flexibility to adjust its 
programs and subject mauer to meet new needs. 
Activities shift from year to year as citizen groups 
and Extension wort<ers close to the problems 
advise changes. 
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