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Chanter I
THE NEED FOR EDUCATINC THE CONSUMER

Producers have been in the spotlight in America the past century
and 2 half. Success has been measured largely in terms of ability
to produce. No particular attention has been paid to the faet that
men and women are consumers. Informetion designed for consumers
has come largely through advertisements of wvarious types. Young
people, generally, have been untrained in the art of wise buying.
Older people have regrets of many dollars wasted before they learn-
ed the consumers lesson. Schools have not taught consumer buying
to any great extent. Consumer organizations have been slow to
organize and frequently have proven very ineffective.

Conditions are changing rapidly now with regard to the pro-
ducer-consumer relationship. Ability to produce is ceasing to be
the sole criteria for success. Machinea have largely taken over
the producers jobs which require little skill. Jobs requiring
skill are becoming highly competitive and hard to get. Leisure
is occupying a greater portion of p.oopl.u' time than ever before.
Literature of all kinds now 1s beginning to appear designed to
help the consumer. The number of cooperative groups, adult educa-
tion classes and other counsumer protective groups is inereasing
by leaps and bounds. People are begimning to realize that much
can be done toward improving their general well being by way of

training in wise consumption.



In 1776 there were only about 3,000,000 people in
the thirteen Amwerican colonies, in contrast with the
170,000,000 consumers in the United States 19Z8. The
transportation facilities were few and very inefficient,
so that individuals and groups were compelled to live
almost entirely on what they had at hand. Today the
United States is bound together not only by over 240,000
miles of railroads and many thousands of miles of paved
highways, but also by improved waterways and many air
lines. Measured by transportation facilitlies, modern
Europe is closer to America than the Potomaec Fiver was
to New York in colonial times. 4s a result of improved
transportation, modern consumers have available all of
the resources of this country and of other countries.
Their wants have expanded manyfold amd their problems
of choosing have increased with rapidity. 4 century and
a half ago there were no hugh corporations producing
commodities on & large scale in anticipstion of con-
sumer demand. On the contrary, production was carried
on by individuals on a small localized scale after en
order had been placed by a customer. Then it could be
said with much greater truth that the consumer guided
production. Then also it could be asserted with more
show of authority that competition was am effective
regulator of price 2nd defender of the consumer. If
the town cobbler made a poor pair of shoes for & local
resident he had to meet the victim of that transaction
daily, and the news of & consumer's dissatisfaction
perhaps spread throughout the town. PRegardless of
personal ethies, the cobbler did not dare rum the risk
of palming off inferior shoes. Much less could the
baker or btutcher run the risk of selling spoiled or
putrid bread and meat. By the very nature of the simple
economic life of early times, the comsumers, because of
their wide variety of interests as producers, were lar
more able to judge the quality of merchandise offered
for sale, and to judge the fairness of prices asked.

In that simple colonial 1life there were few news-
papers and scarcely any magezines to serve as wedia for
bombarding readers with appeals to buy. Mail servics
was extremely limited, and not yet subsidized for the
benefit of magazines and newspapers carrying their
millions of words of advertising copy, while direct
attack by mail was unknown. There were no radio broad-
casting stations with supplementary receiving sets by
means of which profit-seeking produces could carry their



resonant voices of praise into the very homes of potential
buyers. There were no moving pictures to help the produc-
er advertise by visual appeal to the pathetic longing of
people for some of the better things of life. There were
no airplanes to write their messages in the sky, nor any
billboards to mar the scenery and force the attention of
the leisurely traveler.

There was no system of compulsory educzation. There
were no schools of business with courses in advertising
and salesmanship. There was then no science of psycho-
logy to misuse for advertisisg purposes. Finally, by
way of contrast, whem a consumer in that system had fin-
ally decided to buy he was compelled in most cases to
pay cash or depend upon his own limited personal credit
at the local store for a short time, for there were thea
no banks or finance companies to co-operate with force-
ful salesmen by making it possible for consumers to pay
a dollar down and & dollar a week.l

Out of this genersl awakening on the part of the people as to
the needs of training in consumership, haes grown the conviction
that the schools should definitely lead the way in such training.

If this is not done then some group of less serviceable character
will take the lead. This calls for the training of teachers equipr-
ed with the proper consumer concepts and ability to make adaptations
to the new emphasis. It will contrilmte direct bemefits tc the
teaching personnel as they bLegin to regulate their own lives more
in keeping with the consumer view-points.

This study has been made to fimnd out the opinions of the
Oklahoma school officials concerning sowme of the aspects of con-
sumer education. The study also has been made to fimd out the

1 GCordon, Econcmics for Consumers, pp. 7, 8.



present day practices in the schools as regards consumer training.
The findings of this study should be of walue in the advancement
of an educational program designed to place larger emphasis on
consumer education. The study should also evaluate the need of
consumer education.

Fepresentative schools officials from various sections of the
state and various sized high schools in seventy-four counties of
the state have contributed to this study. The opinions and practices
of two hundred sixteen school officials from well distributed sec-
tions of the state represent the thinking and practices of school
officials over the entire state. The best literature iIn the field
has been read by the writer which is reflected throughout the study
but more particularly in evaluating a need for consumer training.

Man's welfare and happiness is always intimately bound up in
his ability to buy and possess. It is dependent upon the amount
of money that can be commanded at the moment regardles:s of how
idealistic one may view it. This is only the everyday working
practicality of the ecapitalistic profit system. People are con-
stantly faced with the reality of needing and wanting things and
getting the money with which to pureksse them.

Most consumers are willing to work and make money if given
& chance. Most Americans are guilty of overwork and unnecessary
haste rather than laziness and unwillingness to produce. Their
prime guilt probably is in not properly safe-guarding their dollars



after they get them or at least not getting the wost from them,

People usnally le! someone else think for them when it comes
to spending the money they earn. ™iine tenths of the thinking in
America 1s against the interest of ninety percent of the American
people® can be interpreted to mean that we refuse to think end
inguire for ourselves. The sad thing about it is that many times
those thinking for us seek only their own interests.

The heslthy man who buys an alkalizer which he doesn't need
after hearing & sales talk over the radio is an example of letting
others think for him in the realm of perscnal matters. The group,
which working day amd night, permite others to determine policies
and frame laws that actually destroys their purchasing power are
permitting others to think for them.

It is a peculiar characteristic of the &mericam people to
continue to depend upon the advertiser for information im spite of
the thousands of services available to them that are more reliable.
Many seem to like freedom to the extent that they emjoy spending
money foolishly just im order to evercise their right of freedom.
To these there is noi mch to say, Ezt to the thousands whose noses
are kept constantly to the grindston; because of luck of knowledre
in consumer buying much more information and training should be

given.

2 Gilbert Seldes, Your Money snd Your Life, p. 2.



This brings us to the question of consumer buying. The one
thing people universally do is consume. It has been demonstrated
that the extent to which people consume determiunes the business
condition at any given time. Consumer education, therefore, does
not assume the buying shall be less but rather that things will be
bought that will contribute a maximum of satisfaction to the buyer.

If educetion has for its purpose to, "trainm boys and girls to
do better thnse desirable things they would do anywey®, if educa-
tion is, preparation for life", or if educatiom is, "training for
effective living®™ then consumer education should have a respected
place in the cmm.

The need for traiming in buying in the early days of this
country was meglible but in this day of high powered advertising,
deceptive propaganda and the many mediums of reaching consumers
with good and bad information such training is highly important.
It has almost reached the place now that most people, whem cheated
or defrauded, hardly make a protest and only confess to being the
sucker. Surely the schools will not contimuze to neglect the train-
ing of the people in the ways of the gsrket places to the extent
that they, at least will demand their money's worth.

It is not always the mem who are drawing the largest salaries
who live the most satisfying lives. Some men live abundantly on
very few dollars per year while others, receiving large incomes,
seem always dissatisfied and in need. Someone has said that "the



person who knows how to be satisfled with his lot and statica in
life is rich". At least every pergon needs this element im his or
her life to the degree that & fair belence mey be drawn between in-
come tnd expense.

Those who lived in Ceorge Washington's time had worries about
diseage, outside enemies, &nd other things common to their day, ut
never & worry &bout the maze of complicated socizl problems exist-
ing in our dey. From the consumer's point of view, he is never
sure whether his informetion has 2 selfish selling background or
springs from & desire to be of gervice.

The continually rising standard of living with its mmlti-
tude of demands together with a declining income and evsr
increaging taxes, hes brought constermation to the averare
American household. We consumers have grown up with little
knowledge of the probleme of consumption because, perhaps,
in the palmy days of the past, the need for such knowledre
was not keenly felt and the schools made no provigion for
it in their currieula.’

- Today we are smothered with things. The desirabil-
ity of their possescsion is shouted at us over the radio
and screamed at us from every billboard, from every news-
peper, from every magezine. The ingemuity of wmoderm busi-
ness is devoted to the task of creating new things, of
meking people want what they never wanted before. Every mam
in America today feels the right to want whatever his neigh-
bor has, and every woman makes & strong effort to possess
for herself and her children whatever her neighbor amd her
neighborfs family own. We live in 2 kind of mental five-
and-ten-cent store, our minds cluttered with pgear.

And yet I cannot belleve that this present becchanalian
orgy of c-nsumption reprcsents & permanent phase of mman
development. This philosophy of super-salesmanship by

& ZuTavern and Pullock, Foreword. The Consumer Investipates.



which new desires are whipped up and men are induced by
artful persuasion to buy what they do not really need,
and of'ten what they cannot really afford, seems to me
to be as artificial snd unsound economically as it is
vicious ethically.

I cannot help thinking that some day men will grow
tired of his things. Some day, if not in our day, they
will begin to pall on him, the glamour of possession
will wear off, he will grow weary of their domination,
and like a child satiated with toys he will look around
for other interests. I do not say that this will come
all at once. But as the standard of education is raised
around the world, sarely it is an evolution for which
we can hope and in which we can personally participate.

So now they say to us, if you want industry you
must live to buy. And we who want to live the good
1life instead will say no. And by and by, in the full-
ness of time, perhaps others will say nc, and ultimate-
ly the thing that seemed unavoidable will perhaps be

" sloughed off.

As for you in this new generation, may I say that
vou will never lead the good 1life unless you keep in
check your desire to consume? Do not be merely part
of the purchasing power of the country. What our
civilization really needs is not sales promotion but
sales resistance. A think-ridden mind cannct live the
life of the spirit. There is nothing but mental poverty
ahead for you who become coerced by possessions, who try
to keep up with your neighbors, whose standards are those
of fine automobiles, or big houses, whose 1ife is one
lony desire for things.

In an age when the spontaneity and initiative of
individuals are being sacrificed to barmony and efficien-
cy, we need to hear again the sturdy voice of Thoreau:
*I will breathe after my own fashion. It is not what
my neighbors do with their leisure; it is what I do with
my leisure that is important. It i= not the standards
that my neighbors have; it is my standards that govern
me. Their automobiles, their clothes, their beliefs,
their ideas of right and wrong--these are for them; they
dc:vlmt,ma].mg'lmma They only can force me who obey a
higher law than I'.

&

B. Posdick, Commencement Addiress at Wellesley Collerge,
19%0, from the New York Times.



The schools have not taught our population to live
effective economic lives. Day by day, the great mass
of people are blundering their daily habits of consump-
tion. Unwittingly they reject beesuty, health, and com-
fort. They suffer tremendous waste of food and fuel.
With an adeyuate income, they are ignorant of the most
economic habits of purchase of food, clothing, homes,
and fuel. Economic life makes a Mndamental demand which
education will increasingly heed in order to *The
well doing of everything that uneeds to be donet.

Just imagine the plight of everyome as they go about their
daily living.

They read of a sale down town only to find that prieces have
been raised for the event. Each voics advertising cigarettes on
the redio claims his kind the best. The anmouncer says at six
o'clock thet tooth powder is the only thing to use but at seven
tooth paste takes the lead.

A lady hes heard that nationelly advertised brands are always
best. What she has not heard is that advertised brands may have
three or four gredes and that she may be paying first grade prices
for fourth grade goods.

Insurance, as good as it is, has been sold to millioms in too
big doses causing distrust and loss of money. Thousands of fraud-
ulent claims on medicine wrappers have been adorming our store
shelves now for many years. Beauty lotions and high prices have
united to give only ordinary looks after all. Egquities im proper-

ty bave too many times been & way to steal property after it had

5 Feigm S. Hadsell, Developing Intelligent Consumers.



been mostly paid for. Fads take their toll of millions from the
parchacer's pocketbook, giving mothing in return but fat profits
to the operator.

Holidays have been increased now until the whole year is an
extended holiday. Christmas im"t: over until Valentine's Day
arrives, then Easter, then others all of which now must ke celebrat-
ed with milliona of deollars worth of useless things. All kinds of
groups and organizations now exist and one has to belong or he is
not considered progressive. This costs heavily in needed dollars.

Synt .etic goods now are rivaling the real articles until the
average person does not know silk fm rayon, leather from paper,
and many other similar developments which challenge his ability to
choose. ‘

- Ome hears that it pays to buy the best and tries it to find
he draws & bad lot. He tries the lower grade and gets a good
bargain. His neighbors have a similar experience, only the reverse.
Arericans are told that educatiom pays but are seldom given any
training that might be used or that might make it pay by way of
conserving what they get.

They are told that they should buy to keep the mills turning,
only to contract their salaries & month in advance and them be
embarrassed by not having money for needed emergencies and essen-
tials. They are told that the earrying charge is only six percent
on a purchased article, then find out later that most of the six



percent charges really amount to ten, twenty, or thirty percent.

They face a cesseless bombardment of advertising twenty-four
hours a day, all of which is prepared and delivered by some of the
best brains that money can obtain. No one escapes it. Everyone
errs occasionally, and though he or she might wisely evade one
catastrophe, they turn to fall prey to another.

The very complexity of the situation makes it impossible for
the average individual to find his way in the maze.

Dr. A. 0. Bowden, formerly President of the State
Teucherst College of New Mexico...found that 75€ of
the teachers and 85% of the common population believed
that beautiful pictures and fine music in the home make
morel and virtuous; 32 and 52% believed fish better
brain food than bacon; 40 and 69% believed night air to
be injurious; 92 and 96% believed bathing necessary for
the continued good health of those already in health;
76 and 78% believed that prayers could make it rain....®

In the swift pace which sets the tempo of modern
life, there i3 no feature dizzier than the scienfific
whirl, as seen by the man in the street. Out of the
welter of scientific news which comes to him by press,
by radio, by magazine, and at the meeting of the Rotary
Club, or which his wife brings home from the woman's
club or the study group, how is he going to separate
the science from the pseudo science, the truth from the
hoax, the immediately practical and useful information
from that which may be equally correct but as yet un-
important? How is he going to sift the vital from the
non-essential —~For he cannot know e , and if he
could, he would Le unable to apply it.

Of courge one likes to think that, once a person is taught

6 T. Swann Harding, Popular Practice of Fraud, pp. 348-349.
7 W. ¥W. Bauer, Health, Hygiene, and Hooey, p. 11.



to think, he then will always be able to sort out the real from
the unrzal, the good from the bad but that is just not the case.
The teacher, the business man, the farmer, the ulomn:all take
their turns at the toll pate of wasteful spending. Even the con-
cocter of some dangerous concoction escapes possibly only his own
polsonous mixture. He probably smokes Camels or Luckies to steady
his nerve while pouring dosages with which he poisons others.

How could 1t be otherwise when the business concerns with
their corps of high salaried employees spend endless days and
years charting praphs of sales, blotting out blind spots and push-
ing forward the bright places on the telltale baromcter line.
These experts can graph sales so accurately that they can almost
point their finger at the consumer and predict his next day's
purchnso.'

Needless to say, too, that the bright spots on the sales
barometer line is too frequently that which coincides with the
below living standard line on the consumer barometer.

Ixperts and diagnosticians, if amply surplied, could egqually
care for the interests of consumers if the need were only felt.
The Consumers Research and Consumers Cuide is a good start in that
direction, but they reach only & small percentage of homes and
they need supplementing with designed courses in public schools
and an awakened public.

The problem has become much more acute in the last few years.
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¥While technic progress kept advancing, hard times has reduced in-
comes until it becomes now much more important to kmow how to ward
off the purchases of undesirable goods and services. As peoples!
salaries become lower, it becomes more essentiul to conserve to the
utmost that which they have.
Two thirds of the Nation's families had less than

$1500 to spend in 1935-56. 27% had less than $750.00,

42% had less than $1000.00, and it has been calculated

thntthomoor-jﬁdhmu?mm received

only $22.00 weekly the same .° Even in 1923, 4/5

of all consumers had only 2/5 of all family spending

money, while the remeining 1/5 received and spent 3/5

of all the monmey.®

Of the 204 million families in ca, 15% needed
help in order to pet along inm 1935-36.

It is obvious from the above figures that the large part of
American families do not have much to spend. They certainly do
not have any to waste or spend foolishly. The wiseat of manage-~
ment is needed by every family in order that their dellars will
by the most possible service and commodities.

Instances of unwise buying can be found by the thousands and
millions. The man who buys two suits for the price of one frequent-
ly won't wear either of the suits very long because of inferior
quality. Massachusetts' governor appointed a committee which

8 Consumers Guide, September 1939, pr. 16, 17.
9 Consumers Guide, January 25, 1937, pp. 12, 1%,
10 Ibid.
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checked on 105 cases of advertised 6% interest rates. They found
the rate to actually vary from 8% in one case to between 101% and
879% in eight cases. The largest part were charging from 11 to
20 percent. One can easily see that the customers of these firms
were ill-trained in interest figures, and were paying much more
than they should for the services rendered.

Most anthorities on the subject agree that waste exists mostly
among the lower bracket families which makes their plight even
doubly bad. Just how long people are going to continue their
guinea pig living is an interesting thine upon which to contemplate.
Happiness and eontentment lies within reach of most all consumers
if they only could make these few adjustments im thelr lives. They
need to be trained in the essentials of wise buying and thrift.

(The fact that so many people have gone past middle
age and have saved little if any money, shows that a larve
percentage of them, especially when young, have not given
any thoughtful attention to the vital necessity of accu-
rulating capital for their future financial security and
success in life. The principles of rational consumption
are of fully as great importance to real success in life
as any of the subjects now taught in our schools and
colleges. Yet '"in most schools of America, thrift is a
subject left to take care of itself. Graduates go out
into the world with no definite ideas about the happiness
there is in thrift, of the value of home gardens, of
househeld management, of wise investment and wise allot-
ment n{l income for the expenses of home, business, and
gself.?

The problem is clear cut. People's indifference to it in the

11 Fraser, Profitable Farming and Life Management, pp. 208-203,



good old days made little difference beczuse of an extravagant
amount of everything. Today, though, they face realities, they
might not ever have an abuniance of money and things that existed
previously again.

The way out 1s to train boys and girls in the art of living.
Show them the good and the bad. Instruct them in wise buying.
Teach them true thrift.

When this is done then the public schools will have added
another milestone to their accomplishments. One which will pay
for itself in people's happiness and contentment to say nothing
of placing the average American upon & sounder financial plane.
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Chapter II
NATUORE AND SCOPE OF INVESTIGATION

In this study the writer has made a survey of consumer educa-
tion opinion and practices in the Oklahoma schools.

Cuestionnaires were sent to three hundred fifty-eight super-
intendents and principals located in all of the seventy-seven
counties of the state, averaging something like five guestionnaires
to each county. Usable replies were received from two hundred-
sixteen representing seventy-four of the seventy-seven coumnties.

Table I shows the mumber of questionmaires sent to each
county of the state and the mumber of usable replies received.

The state was divided into five diatricts, namely —- South-
western, Southeastern, Northwestern, Northeastern, and Central for
convenience in tabulating the returns on a geographical basis.
These divisions or districts are not to be construed az being the
district divisions as pertains to our teachers college districts
though they are somewhat the same.

The officials from the southeast district comprised of the
nineteen counties: namely, McCurtain, Leflore, Haskell, Latimer,
Pushmataha, Choctaw, Bryan, Atoka, Pittsburg, Hughes, Coal, Pon-
totoe, McIntosh, Johnston, Marshall, Love, Carter, Murraey and
Garvin returned forty-one guestionnaires from eighty-one sent.
Northeast district officials from nineteen counties in their
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TABLE I

List of counties with mumber of guestionnaires gsent and number returned.

Southeast Section Northeast Section
Sent Fet. Sent Fet.

McCurtain 5 4 Osage 5 3
Leflore 5 0 Tulsa 7 4
Haskell 4 2 Washington 4 <3
Latimer 5 2 Nowata 4 1
Pushmataha 3 b3 Foger 5 2
Choctaw 4 1 Craig 4 5
Bryan 1 5 Meyes 5 2
Atoka 4 . Ottawa 6 5
Pittsburg 6 5 Delavware 4 4
fhughes 5 4 Wagoner 4 1
Coal 4 2 Cherokee 2 2
Poantotoe 4 1 Adsir 5 2
McIntosh 4 5 Sequoyah 3 2
Johnston 4 5 Pawnee 4 5
Marshall 4 5 Creek 6 8
Love -] 1 Okmulgee 4 2
Carter 5 2 Muskogee 5 4
Murray 4 3 Kay 8 6
Carvin 5 2 Notle 4 2
Totals 81 41 Totals 85 52

Central Section Sonthweat Section

3&1’. Ret. Sent Fet.

McClain 4 3 Harmon 4 4
Oklahoma 10 9 Jackson 6 3
Lincoln 5 3 Greer 5 2
Okfuskee 5 3 Tillman 5 3
Pottawatomie S 5 Kiowa 5 4
Seminole 5 2 Comanche 5 -3
Cleveland 4 2 Cotton 4 3
Logan 5 2 Caddo 6 5
Payne 5 2 ¥ashita 5 2
Canadian 5 3 Custer 5 g
Kingfisher 5 4 Feekham $ %
Crant 4 0 Poger NMills 4 2
Garfield e Grady 6 4
Totals 68 ' 43 Stenhens e
Jefferson 5 2
Totals 75 48
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TABLE I continmed. List of counties with mumber of guestiommaires

sent and number returmed.

Horthrest Section

Sent Ret.
Cimmaron 5 2
Texas 4 1
Beaver 4 2
Harper 4 3
Ellis 3 0
¥Woodward 4 4
Woods 4 3
Dewey % 2
Blaine 5 4
Major 4 2
Alfalfa 5 4
Totals 44 27

group includings Osage, Tulsa, Washington, Nowata, Roger, Craig,
Mayes, Ottawa, Delaware, Wagoner, Cherokee, Adair, Sequoyah,
Pawnee, Creek, Okmlgee, Muskogee, Kay, and Noble returned fifty-
two questionnaires of the eighty-six semt them. Southwest district
offieials returned forty-six guestionnaires from seventy-five sent.
Their district comprised Harmon, Jackson, Greer, Tillman, Kiowa,
Comanche, Cotton, Caddo, Washita, Custer, Beckham, Roger Mills,
Crady, Stephens, Jefferson, counties. Northwest district adminis-
trators representing Cimmarcnm, Texas, Feaver, Harper, Ellis, Woodwerd,
Woods, Dewey, Blaine, Major, and Alfalfa counties were seant forty-
four questionnaires, of which twenty-seven were returned. Central

district composed of Oklahoms, McClain, Lincoln, Okfuskee,
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Pottawatomie, Seminole, Cleveland, Logan, Payne, Canadian, Xing-

fisher, Grant, Carfield, counties returned forty-three of the

sixty-eight questionnaires sent them.

represent fair samplings from over the state.

The returns in general,

TABLE II

BY USAELE REPLIES

NUMBFR AND PERCENTAGES OF HIGH SCHOOLS REPRESENTED

\\% Percentage of

|[8ize of School | Humber of Number of Schools approached

Schools App. | usable replies | represented by us-

able replies

[Below 101 75 56 75%
101250 128 100 79%
250-500 g2 26 392
Over 500 63 24 %8¢
LTDTH.S E58 216 80%

Table II shows the mmber and percentages of schools approach-

ed together with the number and percentages of usable replies. The

schools were divided into four groups according to the enrollments

of the schools in the high school departments.

The groupings con-

stituted those having less than 10l enrolled, those enrolling



between 100-2580, those enrolling between 250—-560 and those high
schools haviep enroliments exceeding 500.

This grouping of schools will be used throughout the entire
list of tables in this study.

Table II shows that the officials from schools with over 500
enrollment, returned 38% of the guestionnaires seat them. %9% of
the questionnaires sent to the officials represemtins schools with
enrollments between 250-500 were returned. 737 of the officials
answering for the schools with enrollments between 100-250 retura-
ed the questicnnaires sent them. 75% of the prinmcipals and super-
intendents of the schools with enrollmenis below 101 returned the
guestionnaires sent to them. 60% of all the officials approached
with questionnaires answered with nsable replies.

TABLE III
NUMBER AND PERCENTACES OF SCHOOLS INCLUDED IN THIS SUPVEY WHICH
APE LOCATED IN CEPTAIN SECTIONS OF THE STATE
|Geographical Location Number of Percentage
Usable replies
[Northeastern 52 244
(19 counties)
Southeastern 48 4% 4
(18 comties)
Southwestern 48 1%
(15 counties)
Central 43 20%
(13 counties)
Northwestern 27 132
(11 counties)
TOTALS 216 100%




Table III shows the mumber and percentages of schools included
in this survey accordingz to location in the state. Fifty-two gques-
tionnaires were returned from the Northeast district to account
For 24% of the replies used in this study.

Southeastern district officials supplied 28% of the usable
replies. Southwestern district principala and superintendents
faranished forty-six replies to account for 21% of the usable returns.
Central district administrators returned forty-three questiommaires
or 208 of those used in this study. Northwesterm district school
officials accounted for 13% of the usable replies by returning
twenty-seven of the questionnaires sent them.

Table III shows that all five sections c;:f the state are ¢ uit-
ably represented in the study as each of the five geographical
sections furnished approximately twenty percent of the usable
returns.



Chapter IIX
THE OPINIONS OF OKLAHOMA SCHOOL PRINCIPALS AND SUPERINTENDENTS

Since school administrators of the state should be expected
to take the responsibility for extending consumer education, it is
well that they express opinions concesrning the many debetable issues
which are involved in setting up a program of this king.

Some of the questions which school officials must answer are
as follows:

Shall we have consumer education?

Should consumer education be taught as a separate course or as a
part of other courses?

Should consumer education be elective or should it be required?
To whom should consumer education be offered?

In what field or fields should a course in consumer education be
placed?

Are the schools already teaching enough consumer education?

What fields or subjects, if any, are already filling the need in
te.ching consumer education?

Should the state department of education encourage more consumer
education by accepting it as a course toward acceptatle units for
gradnation?

What courses are already being offered in which consumer education
is stressed?

To what extent are library materials provided for the encourage-
ment of conéumer education?

The answers to these questions and others will set a pattern
for a doﬁ.ni.te procedure in the establishment of school programs
designed to give new emphasis to the welfare of the consumer.

The problem is not & simple one. Just now school officials
are feeling very definitely that some change is coming in regard
to consumer training emphasis. They mmst accept the responsibil-
ity and set up programs of consumer education in keeping with



sound principles.

2.

I do not know what is just around the cormer, tut I
do know that right now there is very good reason to be-
lieve that the curve of the nation's growth if flatten-

ing out.

And this suggests a period of adjustment.

traditional economic habits have led us into ways of
carelessness and indifference both in the management of
our individual affeirs end in the regulation of govern-
An enormous amount of waste has re-

mentsl activities.

sulted.

Our

But, consciously or otherwise, we have come to

depend upon great upswings in the business cycle to wash
away all of our sins, public end private.
possible, however, that we can no longer depend so con-
fidently upon these fortuitous events to rescue us from
It is not only possible but quite
likely that, as time goes on, we shall have to reconcile
ourselves to smaller prizes and bipger penalties, fewer
opportunities and greater risks.
have untapped resources of wealth and well being.
learn how to spend wisely and how to live rationally. And

our extravagance.

that is the task of consumer education.
our history has it been so timely and,
never before such a national necessity.

It is just

Even so, we shall still

¥e can

Never before in
i venture to add,

TABLE IV

Percentages of school officials who reported certain opimnions
concerning the desirability of offering work in consumer education{

Felow | 101 to | 251 to | Over | Total
101 250 500 500 (218)
____Opinion (se) | (100) | (36) (24)
Consumer Ed. should 91% 6% 97% 9eg 35¢
be offered
Consumer Ed. should 7% s 3 v, 4 47 b5 4
not be offered

1 Harold S. Sloan, Consumer

M%w - A National Necesaity
a speech delivered at Columbiz souri,Ste

Printed in Forecast, June 1339 iscsue, p. 282.

s from

phens College, 1939.
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Table IV shows the percentage of school officials, in each
of the four groups of schools, expressing épiniona as tc the ad-
visability of offering Consumer Education.

95% of the entire group of educators think that Consumer Educa-
tion shonld be offered.

2% of the entire group think it should not be offered.

91% of the officials representing the group of schools with
enrcllment under 101 think that C-nsumer Edueafion is important
enough to be offered while 7§ think it is not.

98% of the officials speaking for the group of schools with
between 101 and 250 earollment thiak we should teach Consumer Educa-
tion while only 2% think we should not.

97¢% of the administrators of the 251-500 group of schools
favored the teaching of Consumer Education and not one of them
think 1t should not be taught.

98% of the principals and superintendents of the schools with
enroliments exceeding 500 voted for Consumer Education to be taught
while 4% of them voted megatively.

It is obvious from these figures that the school officials
very definitely favor Consumer Fducation in our schools.
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TABLE V

Percentages of school officials who reported certain opinions
concerning how work in Consumer Education should be offered.

1(& -tu 2:1 to

Below Over | Total
101 250 500 500 (216)
Opinion | (s6) | (100) | (36) (24)
Consumer Ed. should | 57% 54% 50% 85% 558
be offered as a ; '
separate course.
[Consumer Ed. shonld | 39% 45% 47% 33% 43¢
not be offered as
a separate course.

Table V shows the opinions of the school men as to whether

or not the Consumer Fduecation course should be offered as a

separate course.

55% of the administrators think thet Consumer Edueation should

be offered as a separate course and 4%% of them think it should not

be 80 offered.

57% of the officials from the group of schools below 101 feel

that Consumer Education should be offered as a separate course

while 39% of them dissented from that opinion.

watbeprincipalsfrqnthegroupoflehoolaMYingm-

rollments between 101-250 voted for Consumer Education special

courses while 45% voted against them.



50% of the school men representing the schools with earoll-
ments between 250-500 desire specizl Consumer Education classes as
against 47% not desiring such a course.

63% of the officials answering for the large schools, those
heving enrollments above 500, favor Comsumer Education taught as
a separate course while only 38% favor not having a Consumer course.

Table V reflects that the school officials from the larsger
schools are somewhat more in favor of Consumer Education classes
than are those officials from the smaller schools.

TAELE VI
Percentages of school officials who reported certaim opinions
concerning how work in Consumer Education should be offcred.

Enrollment
Below | 101 teo 251 to | Over Total

101 250 500 500
___Opinion (s6) | (00) | (s6) | (2a) | (218) |
Con, Ed. shonld be |59% 59% 69% §8% 80%
offered as a part
of some other

Con. Ed. should not
be offered as a 34% 24% 28% 299 s2f
part of some other
course or courses

Table VI reflects the opinions of the school administrators



about the question of advisability of teaching Consumer Education
as parts of other courses.

60% of the school officials answering think that Consumer
Education should be taught as a part of other courses while 32%
think this is not the way to presemt Consumer Education.

59% of the teachers representing the group of schools with
enrollments below 101 voted for Consumer Education to be taught as
parts of other courses while 34% voted against the proposal.

The officials from the group of schools having enrolliments
between 101-250 expressed opinions exactly the same as the group
representing the schools below 101.

69% of the officials from the group of schools having enroll-
ments between 251-500 favor the core-curriculum plam for toachl.ng
Consumer Education while 28% do not favor such a plan.

58% of the school men from the large schools, those having
enrollments above 500, expressed preference for placing the re-
sponsibility in other courses in teaching Consumer Education while
29% expressed preference for not doing so.

Table VI, in general, shows a fairly united opinion among all
groups concerning the core-curriculum preposal.
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TABLE VII

(Summary)

Percentages of school officials who reported certain opinions
concerning how work in Consumer Education should be offered.

- Opinion

101 to
(100)

t

251 to
(36)

Qver
(24)

Total
(216)

Consumer Education
should be offer-
ed as a separate
course.

63%

55%

Consumer Education
should be offered
as a part of some
other course.

59%

59%

69%

80%

Consumer Education
should be offered
both as a separate
courge and part of

some other courses.

lag

23%

Table VII shows a summary of the divided opinion as to the

proper way to present Consumer Education.

55% of the entire group thinks that the separate course

should be taught, 60% of the group prefer the core-currieulum

plan of teaching Consumer Education while 23% of the officials

favor teaching Consumer Fducation both as a separate course and
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as parts of other courses.

35% of the administrators representing the schools with emroll-
ments above 500 fawvor both plans of teaching Consumer Education.

31% of the officials from the schools having enrollments
between 251-500 think both procedures should be followed.

14% of the school men answering for the schools with enrell-
ments between 101-250 feel that both procedures should be followed
while 29% of the officials from the small schools, those below 101,
checked both the separate course plam and the core-curriculum plan
for teaching Consumer buying.

Table VII shows quite well the widely diverrent points of
view, prevalent among the school officials, as e-nceras the proper
teaching procedure for Consumer Education.

TABLE VIII
Percentares of school officials who reported certain opinions
concerning how much time should be devoted to Consumer Education.

t
Below | 101 to to| Over Total
101 250 500 500
____Opinion (58) (100) | (36) (24) (216) |
Consumer Ed. shoull
be offered one 63% 48% 47% 509 524
semester.
Congumer Pd. should
be offered two 25% 38% 36% 29% 53¢
semesters.




Table VIII shows the opinions of the school leaders as to
the proper dnration for a Consumer Education class.

52% of the educators think one semester loag emough time for
a Consumor BEducation class while 33% of them think the course
should last two semesters.

83% of the officials from the small schools, those below 101,
think one semester sufficient time to devote to a class im con-
sumer buying while 257 think two cemesters the proper lemgth conrse.

485 of the primcipals and superiatendents representing the
schools having enrollments between 101-250 feel that four and one
half months is enough time to devote to the course while 38% feel
one year should be devoted to its teaching.

4ﬂaftheo!fichhfmths251—500motuhoaht§m
for one semester as the proper length of a Consumer Education course
as compared to 56% who voted for the two semesters course.

Exactly one half the officials representing the large schools,
those over 500, feel that one semester is sufficient time for a
course while 29% favor Comsumer Education courses continuing
throughont the year.



TABLE IX
Percentages of school officials who reported certain opinions
concerning the advisability of meking Consumer Education an elec-
tive or required course.

Below 101 to| 251 to | Over Total
101 250 500 500
__Opinion (s6) | (100) | (36) | (24) | (216) |
Consumer Bducation 84% 429 1% 754 55%
should be elective.
Consumer Education 25% 50% 53% 25¢% 38%
should be required.

Table IX shows quite conclusively that the school officials
are not unanimous in the belief that Consumer Education has value
enough to place the subject on the required 1ist. The table shows
the percentages of school officials who reported certain opinions
concerning the advisability of making Consumer Fducation a requir-
ed or elective course.

55% of the edncators think the course should be an elective
one and 58% of the entire group think the course shonld be reguired.

75% of the principals from the large schools, those enrolling
more than 500, prefer election of the course while 25% of the group
prefer requiring the course.

61% of the administrators from the group of schools having



enrollments between 250-500 voted for the children to have oppor-
tunity to elect the course while Z5% voted to require the course
of all.

42% of the group of officials representing schools between
1701-250 in enrollment favored election while 50% favored require-
ment,

64% of the teachers from the smell schools, those having en—
rollment under 101, think the Consumer Educatiom course should be
elected while 259 of the same group thimk the course should be

required.

TABLE X
Percentages of school officials reportine certain opinioms

as to the advisability of limiting Consumer Education tc certain
class levels.

Below 101 to 2% to | Over Total

101 250 500 500
. Ovinion (56) (100) | (36) (24) (216) |
Freshmen Only 2% 8% 0% 0% 5%
Sophomore Only ag T4 of 0% ®
Juniors Only 7% 2% 3% og 3%
Seniors Only 23% 16% 17% 174 18¢
Mﬂ;:l: Seniors 4% 20% 44% 548 2%
loveﬂ to All 25% 27% 36% 29% 28%
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Table X reflects the opinions of the school ég‘m;w t{,:"‘i} (OLLEGE
the proper grade level for a Comsumer Education elass.(j( 7| z'[-‘]gLsgl

58% of the officials think Consumer Education should be taught
to Juniors and Seniors only. 28% of the entire group wo»ld arrange
the course opem to all. 18% of the two hundred sixteen officials
feel that the course should be offered only to Seniors. 5% of the
group favored offering the course only to Juniors, 3% favored plac-
ing the course on a Sophomore level and 5% of the officials think
Freshmen the proper ones to be given the Consumer Pducation course.

54% of the officials from the large schools, those having en-
rollments above 500, think the course should be offered to Juniors
and Seniors. 29% of the same group would place the course on an,
open to all, besis while 17% of this group favor offering Consumer
Education only to Seniors.

44% of the administrators representing the schools having en-
rollments between 250-500 favored the Juniors and Seniors being
given the course. 36% of the same group favor the course being
open to all, 17% would place the course in Consumer Education on
a Semior level while 3% chose to offer the course only to Juniors.

27% of the officizls answering for the group of schools hav-
ing enrollments between 101-250 favor opening the eourse to all,
208 of the group favor offering Consumer training only to Juaiors
and Seniors, 188 of the group would place. the ‘course om & twelfth :
grade level while 8% of this group favor c.»tfori:ng ‘the, couru te.
Freshmen. 35
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4% of the teachers from the smell schools, those having en-
rollments below 101, favor the Junior-Seaior grade placement for
Consumsr buying, 25f favor making the course available to all,
2%% of the same group favor offering the course only to Seniors
and 7% of the small scheol representatives favor Jumiors alone
taking the eourse.

TABLE XI
Percentages of school officials reporting certain opinions
concerning proper field placement of Consumer Education courses.
= t

Below 101 to | 251 to | Over Total

101 250 500 500
|___Opinion (se) | (100) (z6) | (24) (&)T
[ianem 48% 4ag 50% 447
Home Arts 38% 41% 56% 50% 44%
[Social Studies 30% 35% 38% 33% 348
Agricul ture 25% 29% 44% 25% 30%
Industrial Arts 18% 21% 33% 25% 23%
[Mathematics 112 12% 19% 178 15¢
[Science 7% 8% l4g 21% 10%
English 0% =% 3% 12% 3%




Table XI expressed the opinions of the school leaders on the
question of field placement of a course in Consumer Education. The
officials were asked to check more than one field if they so chose.

44% of the entire group of officials prefer placing the Con-
sumer Education course in the field of Home Arts, 44% prefer the
commerce field for placement, 54% of the group prefer the social
studies field for the course, while 30% of the group think agri-
culture the proper field. Of the same group 25% elected the In-
dustrial A-ts field as the proper field, 13§ think Consumer Bduca-
tion is a part of the field of mathematics, 10% prefer the Science
field for the course and 3% think the Buglish field the proper one.

44% of the officials representing the large schools, those
having enrollments above 500, favor the Commerce field for Con-
sumer Education, 50% give first place to Home Arts, %3% feel thot
Social Studies should claim the course, while 25% think Agriculture
is the proper field placement. Of this same group 25f voted for
Industsial érts, 17% for ﬁthmt:l.u, 21% for Science and 12% for
English placement of the course.

50% of the administrators representing the schools having
enrollments between 250-500 favor placing the Consumer Fducation
course in the field of Commerce. 58% of this group favor the
Home Arts field, 38f favor the Social Studies field and 44% of
the group would place the course im the field of dgrienlture. OF
this seme proup of officials 33% voted for the Industrial Arts
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field, 19% for the Mathematics field, 14% for the field of Science
and 3% preferred the field of English.

The officials representing the sechools with enrollments be-
tween 101-250 gave preference to Commerce and Home Arts as the
proper fields for teaching Consumer Education. 41% of the officials
of this group checked Commerce and Home Arts. 35% of these offi-
cials checked Social Studies, 29% checked Agrieulture, 21% checked
Industrial Arts, 12§ checked Mathematics, 8% checked Science and
3% checked English as field placements for the Consumer Education
conrse.

48% of the school men answering for the small schools, those
having enrollments below 101, chose Commerce as the fisld for Com-
sumer Bducation. 358% of this group feel the eourse belongs in the
Home Arts field. 30f expressed the feeling that Social Studies is
the field for the course. 258 of this group checked the Agricul-
ture field, 18% checked the Industrial Arts field, 11% checked
the Mathematics field, end 7% chose the field of Science for place-
ment of the course. HNot ome of this group chose English as the
field for the Consumer Educatiom course.
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TABLE XII
Percentages of schoel officials giving certain opinions as
concerning the extent of Consumer Education already being taught
as parts of other courses and fields.

t
Below | 101 tﬁﬁ Over Total
101 250 500

| Opinion (s6) | (100) |(s6) | (24) | (216)
Home Arts 27% 46% | 64% 7% 46%
Social Studies 54% 358 | 338 z3% %)
Agricul ture 14% 27% 33% 1zg 27%
Commerce 1% 24% 19% 449 22q
Science 1% 1ng 148 bt 4 14%
[Mathemetics 1% 129|142 17¢ 15¢
Industrial Arts 7% ) 4 22% 21% 12%

Table XII shows the opinions of the educators as to extent
of Oonsumer Education already being taught in the schools. The
officials were asked to check fields in which they felt Consumer
Education is already getting considerable emphasis.

46% of the entire group of officials feel that some Consumer
Education is being taught in the Home Arts departments, 3% of
the group feel that the Social Studies departments are already




teaching vital Consumer knowledge, 23% named Agriculture as an al-
ready active field, 22§ felt that the Commerce departments are al-
ready busy teaching Consumer Education, and 14% of the emtire group
checked Science as an active field at present. 13% of the entire
group feel that some Consumer Fducation exists in the Mathematics
departments while 7% feel that the Industrial Arts departments are
alrcady teaching Consumer Education.

67% of the officials from the large high schools, those above
500, checked the Home Arts department as already teaching Consumer
Education. 33% of this group checked Social Studies, 1%f checked
Agrienlture, 44% checked Commerce, Z3% checked Seience, 17% checked
Mathematics and 21% checked Industrial Arts as the fields already
ploneering in the field of Consumer training.

€4% of the officials representing the schools having enrell-
ments between 250-500 chose Home Arts as the piomeering field in
Consumer Education. 33f of the same group feel that Social Studies
departments are already busy teaching some Consumer Education, and
exactly the same percentage checked Agriculture as an active field.
19% of this group checked Commerce, 14% checked Science, 14% check-
ed Mathematics, and 22¢ checked Industrial Arts as pioneers in
teaching Consumer Fducation.

48% of the administrators, answering for the schools with en-
rollments between 101-250, feel that the Home Arts departments are
already busy teaching Consumer buying. 33% of the same group check-
ed Social Studies as an active field for the course, 27f of the
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group checked Agriculture, 24% checked Commerce, 11% checked Science,
12% checked Mathematics, and 8% checked Industrial Arts indicating
the opinions that these fields are already teaching some Consumer
Education.

27% of the school men reprecenting the small schools, those
having enrollments under 101, think that Home Arts departments are
sctively teaching Consumer Education &t the present time. 34%
checked Sociel Studies, 14% checked Agriculture, 15% checked Com-
merce, 114 checked Sciemce, 11% checked Mathematics snd 7§ checked
Industrial Arts meaning that in their opinions these fields were
already teaching Consumer Education.

TABLE XIII
Percentages of schocl officials giving certain oninions con-
cerning the desirability of State Department recognitiom of Con-
sumer Education.

Below | 101 to | 251 to | Over Total
101 250 500 500
|___ Opinion (58) (100) (36) (24) (218)

Education should 73% 73% 69¢ 75% 75%
recognize Con.Ed.

The State Dept. of
Education should 142 22% 22% 17¢ 197
not recognize
Consumer Education




Table XIII gives the prineipals and superintendents opinions
concerning the responsibility of the State Department of Education
in encouraging the teaching of Coansumer Education.

73% of the two hundred sixteen officials questiomed feel that
the State Departmeat of Education should recognize Consumer Educa-
tion as a course for credit toward graduation while 19% feel that
the Department should not do so.

75% of the officials from the large schools, those having
enrollments above 500, expressed a desire for State Department
recognition while 17¢ felt it unwise.

69% of the school memn checking for the schools having enroll-
ments between 250-500 voted for state recognition while 22% of the
same group voted against such state recognition.

73% of the officials representing the schools, with enroll-
ments between 101-250, feel the State Department has an obligation
to meet in furthering the course of Consumer REducation while 22%
of this group feel the state has mo such obligation.

73% of the school offiecials representing the schools, with
enrollments below 101, voted for State Department recognition
while 14% of the group voted against such recognition.



Chapter IV

THE STATUS OF CONSUMER EDUCATION IN THE

OKLAHOMA SCHOOLS

The purpose of this chapter iz to give the status of consumer

educ:-tion at the present time in the state. There is considerable

evidence that some thought and attention is already being paid

consumer education in the state by the school officials.

Some are

experimenting with units of consumer education which comprise

parts of other courses. Some are daring to introduce courses de-

signed to teach principally consumer education.

Percentages of school officials reporting Coasumer Educatlon

TABLE XIV

as now being offered in Oklahoma.

i0l to EEM

t

Below Over Total
101 250 500 500
(56) (100) (36) (24) (2186)
Schools
e ML S S SE S
Schools not report-
ing separate 1002 89% 92% 67% 90%
coursaes

Table YIV shows that twenty-two of the officials or 10%f of
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those questioned reported classes in consumer education. 90% of
the entire group reported they did not have courses.

2%% of the officials representing the large schools, those
having enrollments exceeding 500, reported classes while 67% re-
ported no classes in consumer buying. 8% of the principals snd
guperintendents answering for the schocls heving enrollments be-
tween 250-500 have included courses in consumer edueation in their
schools and 224 of this group do not include such course in their

11¥ of the officiale of the schools having enrollments be-
tween 101-250 reported they had classes in consumer education.
R9% of this group do not have such classes. None of the schoola
having enrollments below 101 have consumer education classes.



TABLE XV
Percentages of field placements of Consumer Education courses
now in operation in Oklahoma.
t

Below 101 %o to| Over Total

101 250 500 500

(0) (11) (3) (8) (22)
Home Arts og z6% e7% 12¢ z2g
Commerce o% 188 0% 50% &%
Agricul ture 0% 18% o¢ 128 14%
Social Studies of 18% 3.5 4 25% 23%
Industrial Arts 0% 0% 0% 0% 0%
Mathematics oz 9% 0% 0% 4%
Science 0% 0% 4 0% 0%
|hglm o% o% 0% 0% 0%

Table XV shows the distribution of field placements of con-
sumer education classes now im progress im Oklahome.

324 of the twenty-two officisls reporting consumer education
classes have placed the course in the Home Arts Department. 27%
of the same group placed the course in the Commerce field, 14%
thought Agriculture the proper field, while 23% of the officials



choge the social studies field for placement of the course. 4%
of this group feel that the methematies department is the proper
place for consumer edueation.

80% of the school men representing the schools with enroll-
ments in excess of 500, have placed the consumer course in the
Commerce field, 12% of this group placed the course in the Home
Arts field, 12% chose Aericulture as the sponsor field, and 25% feel
that the social studies departments is the logical sponsor depart-
ments.

678 of the officials reporting consumer education classes,
representing the schools having enrollments between 250-500, placed
the conrss in the Home Arts department while 52§ of this group
chose to give the social studiss departments the responsibility.

Of this gronp none of the officials electad to name commerce or
apricultnre as the sponsor field.

36% of the administrators reporting classes im consumer
sdueation in the sroup of schools having enrollments betwsen 101-
250 chose Home Arts as the sponsor field. Commerce, dgriculture
and Social Studies fields shared egually in the percentages of choices
among this group of officials as proper {leld placements for the con-
sumer education course. Each of these departments received 18% of
the officials' votes. 9% of this group placed the course in the
Wathematics field.



TABLE XVI
Percentages of Schools offering Consumer Education who place
it in their curriculum as elective and required.

Mt
Below 101 o | 251 to | Over Total
101 250 500 500

(0 | (1) (3) (8) (22)
[Schools in which 7 304 1008 38% 85%

course is elective

course is reqrired of 18% o% 12% 142

lﬂahooll in which

Tsble XVI shows the percentages of school officials, report-
ing consumer education courses, who chose to make the course elec-
tive or required.

86% of the officials offering consumer education in Qklahoma
permii the pupils to elect the course. 14% of this group require
the course to be taken to some degres.

88% of the administrators representing the schools with en-
rollments in ecess of 500 call the course an elective ome while
14% of this group call the course reguired. 100% of the group of
officials cnswerimg for the echools having enrollments between
250-500 permitted the course to be elected.

824 of the officials offering consumer education classes, re-
porting for schools having enrollments between 101-250 call the



course elective while 18% of this group require the course.

TABLE XVII
Percentages of school officials reporting adult Consumer
Education classes in t heir communities.

“Below | %o | 251 %o [ Over | Totall
101 250 500 500
(56) | (100) (58) (24) | (=18) |

Those having Adult
Consumer Educe- 0% 1% 6% 15% ) 4
tion classes

Those not having
Adult Consumer 100% 97% 944 8%% 96%
Fducation classes

Table XVII shows the percemtages of adult education classes,
as reported by the school officials, which are being held in
Oklahoma.,

Only six classes in adult education studying Consumer Educa-
tion, were reported by the officials which constituted 3% of the
schools questioned. 96% of the entire group of officials reported
no adult Consumer classes.

158 of the officials reporting for the schools having enroll-
ments in excess of 500, have consumer classes in their cities.

8%% of this group report no consumer classes.
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8% of the officials reporting for schools having earollments
between 250-500 report consumer adult training courses. 94% of
this group report no classes. 1% of the ome hundred officials
representing the schools with enrollments between 101-250 reported
adult consumer education classes. 99% of this group reported no
classes. HNone of the officials representing the small schools
reported consumer adult training classes.
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TABLE XVIII
Percentages of school officials reporting certain materials
available in their libraries.
t
Below mﬁ to| Over | Total
101 250 500 500
IR - - - | (s6) | (100) | (36) | (24) | (216) |
100,000,000 Guinea Pigs 30% 19% 42% 548 | 30%
sumer Education 5% | 258 2% 27%
Consumers Cuide % 20% 1% 38% 20¢
Reports - Food and Drug
Admin . ﬂ% 1“ 17% z3% 18%
Bul£e;s Pring;pies Every- 142 124 19% =8 17¢
How to Spend Money 7% 19% 14% 29% 16%
Your Money's Worth 5% 12% 17% 38% 149
“otow and Use Tow | % | 0% | 2% | s | 1%
Consumers Digest 1% 9% 17¢ 297 158
nsumers Research 5% 7% 17% 21% 109
Skin Deep 7% 7% 1ng 29% 10%
You Buy ag ag 8% 29% 7%
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TABLE XVIII continued. Percentages of school officials reporting
certain materials available in thelr libraries.

|

____Enrcllment
Pelow | 101 to| 251 to| Over | Total

101 250 500 500
TITLE (s6) | (100) | (36) (24) | (216)
Eat, Drink, and Be Wary 2% 2% 114 13% ) 4
The Educa:ion of the of 5 o 218 5
|counterfeit 24 2% % | 17e s
American Chamber of Horro og 1% 0% 13¢ 2%
Let's Get What We Want 2% 1% 3% og 1%

Table XVIII shows available materials on consumer education
in the Oklahoma school libraries.

The list of materials submitted to the offiecials for checking
were principally those sugpested as the best literature available
in the field by the school officials of Califormia. The administra-
tors were asked to check books and periodicals listed and to add
others that might be available.

38% of the entire group of schools do not have one of the
books or periodicals listed as revealed by the study. The book
possessed by the largest number is "One Hundred Million Cuinea
Pigs."® The book found in the fewest libraries is, "Let's Cet

What We Want.®
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27% of the two hundred-sixtesn scheools possess "Government
Fulleting on Consumer Education.® 209 of the schools rsceive the

*Consumers Guide®. 189 nake aveilable, "Reports from Pood aad Drag

\’ﬁ

idminigtration®. 17% bas catalopued the book, "Business Principles
Everyone fhould Know®. 18% possess the boek, "How %o Spend Your
!o vey® and 147 heve the book, "Your Moneyts Boerih®,

#Consumer Goods—ilov to Knmow and Uge Them®, was reported in
129 of the libreries and exsctly the mame percent reportsd s oveil-
able, "The lonsumer¥s Digest?®, 104 of the schools pocsess the book,
agkin Deep®. 10% subscribve for the, "The Consumers Research®, and

*

make it avellable. 7% possess the bonlk, "When Yen Buy®. 57 are

checking the book, *Eat, Drink; znd be Wery¥, while 54 of the

%

libraries have catalogued, "The Fducaitien of the Consumer¥., Only
4% of the libraries approached are checking, WCounterfeit®. &4
possess "fhe American Chamber of Horrors®, and 1%, ®Let's Cet Phel
e Yanth,

46% of the small achools, these having enrolliments below 101,
ﬂa not nossess any of the listed books and periodicals as reported
by their prineipels and superintendents. 40% of the officlsls
from the schools having enrollments between 100-250 reported nons
of the materials aveilable. 312 of the administrators from the
schools with enrollments betwean 250-500 revoried none awvailalle

while 25% of ithe school officiels, representing the schools having

enrollments in excess of 500, reported none of the books znd
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periodicals available.

54% of the high schoois having emrollment exceeding 500 possess,
*One Huadred Million Guinea Pigs". 46% possess, "Government Bulle-
tins on Consumer Educatlon®., 387 possess the, "Consumers Guide®.
53% possess, "Reports of Food and Drug Administration®, while none
in this group possess, "Let's Cet What We Want", As revealed by the
officials representiny the schools having earcllments between 250-
500 reported having available the book, "One Hundred Million Cuinea
Pigs®. 28% reported "Govermment Bulletins®. 351% "Consumers Cuide",
22% "Consumer Goods—How to Kmow and Use Them" and ome school re-
ported, "Let's Cet What We Want®. 25% of the officials from the
schools having enrollments between 100-250 reported having available,
"Goverament Pulletins®, 19% reported, "One Hundred Million Guinea
Pigs®, 19% reported the book, "How to Spend Money", 20% checked as
available, "The Consumers Cuide" and only 1% of the libraries of
this g roup contain the book, "Let's Cet What We Want".

80% of the sechool officials from the small schools, those
having enmrollments below 101, reported as available the book, "One
Hundred Million CGuinea Pigs". 23¢ reported "Govermment Bulletins®
available, 21% reported, "Reports of Pood and Drug Administration®,
147 checked the book, "Business Principles Everyone Should Know"
and 2% of this group checked as available, "Let's Get What We Want®.



Chapter V
SUMMARY, INTERPRETATIONS OF FINDINGS AND RECOMMENDATIONS

Though Consumer Education is a relatively nmew field in Cicllahoma
there are certain general interpretations of this study which in-
dicate that the Consumer Education movement is definitely gaining
strength and support by an increasing mumber of school officials.

The s tudy reveals a somewhat uniform desire for more training
in Consumer Education on the part of school officials. The study
shows further that the officials are guite undecided as to the best
plan for teaching Consumer Education. The indecision is made more
definite by the officials checking both the special class method
and the core-curriculum method with considerable frequency. HNear-
ly one fourth of the entire group feel that procedures involving
both viewpoints would be the best.

The officials from the large schools favor Consumer Educa-
tion taught as separate courses by larger percentages than the
small schools while the reverse is true as concerns placing Con-
sumer Buying in other fields.

The interpretation here is that the larger schools having
more funds can experiment more in all fields. Also the larper



schools are less subject to the control of the State Department
of Education which gives them ample room to expand their programs.
The study reveals, however, a large degree of uncertainty as to
the guestion among all the school division officials.

The administrators also divided om the question of times which
should be devoted to the Consumer Education classes. Over-half L
the officlals felt that four and one helf months is long emough to
teach the course while one-third felt that a year should be devot-
ed to teaching of the course. A few would not answer which indi-
cates they are undecided. The different concepts of the te;n
Consumer Education and what it embraces probably accounts for a
good deal of this lack of uniformity in thought and opinmions.

The popular move now on to make most every subject elective,
accounts for some of the opinion expressed onm the guestion of re-
guiring or electing the Consumer Buying courses. Almost exactly
the same percentages of officials divided in opinions as to whether
the course should be elective or required as did on the preceding
question.

The large school officials, on this question did desire the
course to be elective to a degree considerably larger than the
small school offiecials. Three-fourths of the sehool officials



representing schools with enroliment above 500 desired electiom
while nearly half of the officials of the 101 to 250 group voted

for election.

Consumer Fducation classes did mot change the status of the
popularity of placing many courses on the Junior and Senior level.
Of the 216 school principals and superintendents gquestioned, one-
third of them felt that it should be offered tc juniors and semiors.
4 smaller percent felt that Consumer Education should be nuﬂaﬁt
to all., It is difficult to determine here whether the patterm is
being followed or whether real thinking has been done on the gues-
tion. The fact that some felt that freshmen alone should be taught
Consumcr Buying and others thought it should be on the second ycar
level would more clearly indicate that some thinking has been done

on this gquestion.

The Californis study, on Consumer Buying, made by John B.
Thomas revealed that Home Arts and Commerce were the fields most
popular for the placement of Consumer Education classzes in that
state. Oklahoma school officials expressed the same opinion.

Nearly half of the school mem approached belisve that the
Consumer Education classes belong in the Home Arts field and exact-
1y the same percentage thought the proper finl&\to be Commerce.



The basis for these opinions probably would be found in a general
feeling that these fields had already been teaching Comsumer Educa-
tion most effectively, or that they lend themselves to the most
interesting phases of Consumer Training.

Commerce was fourth in order of fields in which the officials
think some Consumer Education is being tanght. This seeming contra-
diction of the previous explamation can be explained by the fact
that Commerce as taught in most high schools is made up of typing,
accounting and ahorthand' all of which do not lend themselves for
much injected outside topics. These subjects are usually quite
able to take care of themselves in interest and holding gualities,
consequently not much Consumer Education has been taught in these
fields though the field is a popular one for such teaching., These
schools offering commercial law, business ecomomy, salesmanship
and others have excellent opportunities to teach Consumer Buying
as part of those courses. This partially explains why a larger
percent of the school administrators think the course should be
placed in the commerce field tham thought that the commerce field

was now teaching Consumer Education.

Most of the educators believe that the State Department of
fducation should manifest interest in Consumer Education and rec-

ognite it as an acceptable course for high school subjects toward



graduation. About three-fourths of the officials in all the various
sections and sizes of schools think the education department should
do so. About one-fifth of them feel that the State Department
should not recognize Consumer Education as a course.

It is not to be interpreted that those constituting this
group are particularly opposed to teaching Consumer Educstion but
more likely they think that more time should elapse, and more de-
velopment come before we accredit the course. This feeling could
be possessed by the most ardent believer in such Consumer Educa-
tion courses.

Though there were twenty-two school officials reported clasces
in Consumer Bducation, the writer has the feeling that they were
ln;-p;oly Consumer Education classes under other titles. Ir fact
this is probably the best way to introduce the course at the pre-
sent time. If this is the case, then it is a matter of degree of
Consumer Education taught in other courses which determines whether
or not a school tesches the subject. Evideatly those reporting
classes think that suffiecient Consumer Education was being taught
to justify them in reporting such classes.

Salesmen have not been very enterprising when it comes to
selling school men Consumer Educationm books and periodicals. Over
one-third of the schools did not have one of the listed books or
periodicals. This is mot an indictment of the school administrators.
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It only shows that Consumer Education is simply not receiving
much emphasis today in the Oklahoma schools.

Somewhat surprising was the fact that, "Your Money's Worth",
the publication of 1927, which was perhaps thn'loadw among the
more or les: sensational books, #as not the moat pepular book found
teday in the libraries. "One Hundred Million Cuinea Pigs", lead
all otha‘r books and periodicals as having a place in the Oklahoma
school libraries.

0f the first tem books and periodicals found in most school
libraries a8 revealed in Table XVIII only three are of the sensation-
al type. This clearly indicates that the day has passed when Con-
sumer Education is something sensatiomal and short lived. More
substantial books and periodicals are appearing each year, and
they seem to bs reaching the high achool libraries.

Pecommendations

In view of the findings of this study, the writer wishes to
make the following recommendations.

I. Facilities for teaching Comsumer Education in colleges should
be increased.

II. A. and M, College of Stillwater should lead the way in Consumer
Education by conferences, extension classea, and actual teach-
ing of more classes on the campus.



III.

The State Department of Education should

A. Csull conferences of interested educators on Consumer
Education lending aid and help.

B. Call attentiom to school administrators to the need
of more good books in their libraries relating to
Consumer Education.

Speakers who know & great deal about Consumer Education should
be used in our Teachers NMeetings throughout the state.

The Oklahoma Educaticn Association should appoint a Committee
to report the status of Consumer Education in the state. This
study to be principelly to determine the place Consumer Edu-

cation should occupy in the Oklahoma schools.

"The Oklahoma Teacher®, magazine should give due publieity to
the cause of Consumer Informstion.

The Consumer Education course should be placed in the field
of general education.
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CONSTMER EDUCATION QUESTIONNAIRE

Population of town or city High School Enrollment

1.

2.

)
.

4.

6.

Te

9.

Name of superintendent or prineipal

Do you believe that Consumer Education should be offered in Okla-
homa secﬂm HEROOLET scrassavvessaninsusial No

Should Consumer Education be taught as a separate course? ......

...‘...’.....'..’...I................'.'.-..I” 'o

Should Consumer Education be ..eesc..8lective required

Should Consumer Education be offered one semester?
t'o mst‘r‘ IR R E R R R EERE R E RS ERERENERERRESEEHRJESEZERER]

Consumer Education should be offered in grede 9 10 11
12 to All o

Should Consumer Education be taught as a part or parts of some
other course or COUrSeS .sssesssresssssssscied No

If so in which field or fields in the curriculum would you place
the responsibility? Check one or more. English
Apricul ture
Home Arts
Social Studies
Business or
Commercial
Science
Industrial
Arts
Mathematics

Do you have a course in Consumer Education in your school? .....

...............‘.’.....'...'....-...'.'...1" “o

In which field or fields have you placed it? ...

Is it elective? required?

Do you have an adult consumer class in your town or eity?....c..

........................-......I-I...'.'-.!aa lo




10.

12.

List course or courses in your school in which you think that

Consumer Education is now taught.

Do you think the S*ate Department of Education should recognize
Consumer BEducation for credit toward graduztion? Yes No

Check the books and periodicals listed below which you have in

your school library:

1.
2.
5.
4.
5.
B.
7
8.
9.
10.

Consumers® Cuide
Consumers? Hesearch
Consumers® Digest
Skin Deep

Your Money's Worth
Counterfeit

How to Spend Money
When You Buy

Eat, Drink & Be Wary
Let's Get What We Want

11.
12.

15,

14,
15.

16.

17.

Please add others.

The Fducation of the Consumer
Reports—Food & Drug Administration
One-Hundred-¥Million Guinea Pigs
American Chamber of Horrors
Consumer CGoods—How to Know & Use
Them

Business Principles Everyome Should
Know

Government Bulletin on Consumer
Education



LIST OF SUPERINTENDENTS AND PRINCIPALS

HAME
Louis Comforth

- P. C. Hesser

Boyd H. Simpson
C. F. Rains
Helson Brintle
W. G. Levis

R. E. VanBuskirk
Eugene Hubbard
E. B. Cawood
Eugene F. Bamey
Clifford C. Bell
0. L- m
¥elvin L. Korn
Earl A, Drennan
Des E. Park

L. H. Woods

H.G. Creekmore
Fred C. Ogle

W. P. Cock

Paul W. Genmung
E. R. Bell
Oyshia McGowan
H. E.

:0. E. Bromn

J. M. Oates

Lee L. Scott

R. H, McClean
John P. Loughlin
W. B. Stiewig
A. F, Bennett

J. F. Thomason
George W. Spenner
P.D.Dunklebergaer
Glen Caskey

R.C. Schwieger
Joe Metealf
Herman Harris
Noble A, Gore

J. E. Jinks

Floyd Newberry

CONTRIBUTING TO THIS STUDY
Schools having enrolliments under 101

TOWN

Coyle
Taukomis
Piedmont
Stringtown
Thackerville
Watts

Two Sands
Lahoma
Supply
Woodville
Velma

Oney
Selman
Mustang
Manitou
VWoodward R.
Hitchcock
Boynton
Hobart R.
Lookeba
Three Sands
Oktaha
Albion
Fainwright

Hickory
Gerty
Manchester
McAlister R.
Welch

Mason

Cleo Springs
Lambert
Brannan
Dacoma
Hol!is R.
Custer City R.
Gotebo R.
Ravia
Sharon

e

Blaine

FEE
E 4
3385385@fgg38?\333&338335883333%2533&33

Pushmatahs

Hughes
Pittsburg
Pittsburg
Craig

Major

Woods

Custer
Kiowa
Johnston
Woodward

H.8. Enroll.

90
100
75

o



Schools having enrollments

wnder 101

NAME TOWN COUNTY E.S. FNROLL.
C. B. Lewis Keyes Cimmaron 40
C. A. Crider Buffalo Harper 16
E. E. Cowan Canton Flaine 81
Barvin Jehnson Cashion Kingfisher 58
Glemn B, Dillingham Devol Cotton 77
Jess M. Collier Tushika ito 70
€. L. Owen Loyal Kingfisher 58
Elmo B. Hurst Rusgsell Creer 75
Charles Creen Maramec Pawnce 52
W. F. Gable Addington Jefferson 76
E. D. Curnatt Altue R. Jackson 51
Birney D. Herrin Bristow Creek 61
Van Carter Foyil Kogers 43
Albert ¥. Dillon Ochelata waghington 72
J. Fred Eaker Olustee Jackson 90
Raymond Stewart Hugo R. Choctaw H.8. Discon-



LIST OF SUPERINTENDENTS AND PRINCIPALS
CONTRIBUTING TO THIS STUDY

N. H. HcCalister
Byron F. Jolly
L. F. Georze
He D. Tound
Jokm M. King
0. T. Eskew
P. A. Becker
J. E. Stiewig
J. E. ¥alraven
A, Leroy Taylor
Jo E. Peery
H, R. Richardson
Willard Boyce
George 8lack
W. B. Hurst
T. E. McDonald
Earl Estep
Arthmr Clark
Bart Woods
G. W. Fugate
E. H. McDonald
« H. Willoughby
Je« A. Hendricks
Re 8. Davis
Panl Bragg
Earl Newberry
Raymend Cox
Leon B, Field
Lester Gallon
B, B, Altom
Jolm H. Kephart
M. J. Buwr
J. D. Puckett
J. R. Conover
Lester Sherrill

Tarlton B, Townsend

A, L. Pool
R. B. Johnson

Schoola having earollments between 100-2850

COUNTY

Oklahoma
Grady
Ottawa
Bryen
Linecoln
Creer
Comanche

Oklahoma
Oklahoma
Grady
Garvin
Garfield
Hajor
Kiowa
Johnston
Sequoyah
Craig

Dewey
Pottawatomie

Harmon

Roger Mills

Al falfs
Washington
Bryan
Harmon
Latiner

ENROLLMENT

1885
120
178
117
168

172

107



E. B. Brom

J. H. Logan

C. L. Weathers
J. B. Carpmichael
John E. Prock

R. L. Armitage
C. A. Strozier

Kenneth H. Harrell

William Copeland
Loyd W. Grigsby

M. Gn stm

H. BE. Wilson
Edgar Harms

F, B, Willingham
Pat White
Pugene M. Autry
Carl Taylor
Haskell Pmlding
E. E. Enerson

C. L. Homnold
G. A. Howerton
0. H. Holman
C. V. Towmsend
A. G. Sweezy
L. F. Battles
B- ‘l rmr
E. B. Fulton
George S. Henry
R. J. Wheeler
Jazxs C. Alvis
Roy E. Patton
Byron Dacus

¥m. DeePatree
L. A, Gibbs

E. R, Stewart
L. J. Hove

G. L. Conner
¥W. P. Robinson
Lee Hart

W. E. White

R. L- Eillttt-

Schools having enrollments between

100-250

Pottawatomie
Ottawa

Caddo
Creek
Seminole

Crady
Delaware

Osage

Foger Mills
Mayes

Caddo
McIntosh
Pittsburg
Marshall
Tillman
Cotton
Dewey

Kiowa
Washita
Pottawatomie

:

Tillman
Blaine
Mayes
EcLain
Kingfisher

Muskogee
Custer



J. D. Dunlap
Everet Davis

D. E. Phillips
Y. H. Carter
Raymond Hughes
0, H. Cunningham
J. B, McLaggert
Panl Kenner

E. H. Bingham
Wax Crouse

Glen E. Evans
Paul C. Kennerly
J. L. Sullivan
W. E, Ely
Arthur L, James
Ralph A. Myers
Loyd R. Watson
H. H. Flowers
F. A, Cavin
Jones §. Graves

Erving Ewing

Sehools having enrollments between

Tishomingo
Butler
Wanrika
Meeker

Weleetka

100-250

COUNTY

Johnson
Cnster
Jefferson
Lincoln

Rogers

Adair
Rackham

Payne
Potiawatonie
Haghes
Pittsburg
Beaver

Hoble

:

Pontotoe

!



LIST OF SUPERINTINDENTS AND PRIRCIPALS

HAME

Chas. G. Sherman
Eber K. Heady
Owen King

J. L. Fussell
Homer S. Anderson
D. €. Corbin

A. J, Holland
Jq B. M
John C. Figher
B. R. Nichols

E. L. Rodman

R. Lt .ﬂﬂaﬂl
Wilson Riley
Manard Moyers

Jo 8. Swinney
Henry L. Peck

Je R. 8taib

L. J. Anderson
M. J. Phillips
Paul B. Allen

A. B. Ratzliff
G. T. 8tubba
Howard H. Hart
T. M., McCullough
V. B. Marshall
Vernon H. McClure
Fervan Phillips
H. L. Hensley
M. C. Collum

S. J. Eryant

E. C. Holt
Homer Shaw

A. C, Steels

C. Dale Scott
Palph Holsinger

CONTRIBUTING TO THIS STUDY

Schools having eurollments between 250-500

TOWN

watonga
Tonkawa
Edmond
Checotah
Ponca City
Kingfisher
Stigler
Nowata

Jay

Marlow
Barnadall
Antlers
snadarko

EBEroken Bow

Altus
Newkirk

Coalgate

COUNTY
Blaine

Cotton

H.8,ENROLLMENT



LIST OF SUPERINTENDENTS AND PRINCIPALS
CONTRIBUTING TO THIS STUDY

NAME

C. E. Herring
Walter McCollom
I!'l w. Bﬂher

D. A. Becker

R. E. Crudup

D. Bruce Selby
B. H, Black

A 'Ky Parmlee
H. L. George

L. G. Roberson
A. L. m
Loyd Power

0. B. Johns

D. M. Roberts

G. M. Roberts
Paul C, Nervell
¥allis L. Cooper
J. W. Bell
¥illis W. Collins
J. B. Martin

F. &, Williamson
Harry Houston
Ceorge D. Hann
valter Marsh

Schoole having enrollments exceeding

Oklahona City
S5tillwater
Oklahoma City
Lawton

Oklzhoma City
Talsa

Sul

Seminole
Tulsa

Norman
Bartlesville
Miami
Holdenville

8§00
COMNTY ENROLT.MENT
Qklahoma 2400
Payne 540
Oklahoma 2400
Comanche 585
Pittsburg 380
Carfield 1225
Creek 800
Olahoma 1700
Stephens 500
Tulsa Rone Given
Pottawatomie 1010
~ Burrey 547
Seminole 850
Tulca 750
Cleveland 558
“ashington 1700
Qttasa 800
Haghes 640
McCurtaein 5581
Cleveland 600
Olaml gee 580
Kay 554
Carter 678
Canadian 800
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