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Q · APTZR I 

Ii{TBODUC'I'!ON 

The educational phase of the conswner movement was 

greatly stimulated by Eenry Rara~ 1·s study, :F;duoation o.f 

the Con:rn.rr,.erl which appe1u.--ed 1n 1924. It was l argaly due 

to the influence or Ha rapt s study that eduea. tor-a began to 

ae t· e neeesaity for consumer tra.in:tng at the var1-otts 

school levels . Previous to the appearance of Rarap•s work , 

the interest i1 consumer, edueation had been practically 

negligible .. 

Further impetus was gtven to this educ-at1onal phase 

w th the publieQ.tion or the gu1nea pig books . These bo-oks 

became an important faoto.r in establishing the idea among 

educators that consumer training , wb.ioh went beyond that 

being furnished by the home economics departments , was high­

ly desirable . Prior to the publicstion of t,heae books 1 homo 

econom.1ca instru.ctors had shown int(1rest in traini11.g girls 

to make wtser '"""nd batter choices in the se l ection of food.a 

and textiles used in connection with special classes , but 

a.p~~~mtly no specifie training was given in the purchas-

ing of other consumer go()ds . 

Since the economic depr•ession which began in 1929 

raade necesae.ry a rr~re c:nreful evaluation of all com.-nod.i ties 

and services , it can be said that there is a direet rela-

tionshlp between the economic status of the consumers and 

the development of' consumer education •. 

1:aenry Ila.rap ., 'l111e Education of the Consumer , Maem1llan 
Company , Mew York , T9°24 . · · - -

J 
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Bee use the changes brought about by the depression 

are in a sen e 1.miversal, educator· , nufaeturers, and 

retailers bocamo interested in the develo)ment of consumer 

education as an integral r of formal education . Due to 

the .fac that these various groups became 1 torested :tn 

consumer education, this _phr..se 01· th.e consumer movement has 

not b en loonl1zed in cities or particular seot1ons oft e 

country; however# more intensity is being shown in certain 

sections of the country than in otnera . 

There are well defined consumer interests developing 

in organizations of bueineso and consumers alike. Thus , 

the American Sta dards Association has organized an Advi ­

sory Committee for Ulti.m.ate Consumer Goods, and the Consumer­

Rotailer Relations Council has been formed as n agency of 

communication between the to eeonom1c groups . The General 

Federation of Womon •s Clubs has established a department 

of consumer· education. An annual Business-Consumer Rela­

tions Conforence has been organized by the National Asso­

ciation of Better us1ness Bureaus . 

Not only have business nnd oth-ar organizations shown 

an intere t in the consumer r.1ovement , but the government 

as well han taken an c 1ve part 1n the growth of t . o move ­

ment . The Depart:rent of Labor .1as set up the Gonsu.-ner 

Projects as the rosult of the unconstitutionality of the 

rational Recovery Administration, which had established the 

Consumers ' Advisory Board . . One of the most imoortant 



consumer agenetas in the g overnment service h s be,en 

established in the ot'fice of the Consumers t Comu;,e-1 . 'l:he 

present government administration haa sent a commissirJn to 

Europe to study consumer cooperatives . Food,, Drug, &nd 

Cosmetic Acts have boon passed by Congress 1n order to give 

fed.er.al legislation to the eonaumer movement . '11he study 

01' the federal laws and acts has pl ayod a la.i-•go part in 

consumer edu.eation .. 

Educators have follo\vod cloa:ely the interest .shown 

by these other groups .. FoP inst.ance .. the Institute for 

Col'lSi..Uller Education., an independent agency for consumer 

educatlon , has been founded by the Alfred P .. Sloan Founda-

tion at Stephens Col lege , Columbia , Ii!1ssour1 . 

Co-nvent1on.s and con.ference.s are being held in order 

to v1ork w1 th the needs of those in ta rested in oonsumer edu-

cation . At the first :nation.al Conference r:or Consu..~or Ed.U• 

cation which was sponsored by the Institute for Consu.,ier 

Education, Stephens College , Columbia ,. Missouri, in 1939, 

there was an attendance of 400 repre.aenta tives of all phases 

of the consumer movement ., In 1940 , at the second Na t1ons.l 

Con.ference, there wore a bout 700 repre.sentat1ves . 

The National Education A:ssoeiaticm is a.lao into.rested 

in the needs o:f the con::.nuner. In a r-ecent r4'3port , th.a Edu-

ca tlona.l Policies Commission of the ltational Educa tioo Asso-

eia tion a tates , 

The wb.ol,e direction und pattern of a democratic 
nation ' s eeonomy a.re a reflection of the ideals of' 



its consUI:J.ers . If · e standards hold by the con­
sumers of & nat1 n are pitched at a lo· level, pro­
duction schod1. los ill be pl nned accordingl ._ 2 

s-.rhus , e ns er trainln-, s.s well s training in p1 .. o-

4 

duction, bee mos n in1port0.nt pnrt of th-0 e.Jucutional system. 

his ort , Education __l9.. !i_cono · 1c ~-Ih.dni;;., in A oric:.:.n 

Democracy , wl ic" ·1as wblishod b tl e Edt1ca tlon l Policies 

Co, urJ..ssion o:f tho U tion · 1 Educe tion ,~ssocia.tio devotes 

a.n entire chapter, a?pro:ximatclr one - fif'th of tho book to 

the im ort&nce of consunmr ocluc t1on . 

In tho '"'1eld of oduc tion , the tra1n1,1g of t~ consumer 

l ... as not beiJn undertnl:en by one dcp rt ent only . 'l'hc large 

mount of 11 ter ture c ncerning consumer education 1l1ich 

has been ppeuring in educ· tlo l publications i ndic~tes 

the growing inrportance of oo. stu:ler education. Prior to 1 

1935 , -chero ~as hothing listed in t: e Educe. tlon Indox under 

tho heading of consumer odwe.tion; tho only llating being 

ttconsu ·ptionn . Sir ce t::ia t ti! .. e , however, lonf1' listc of 

references ha.vo uppe red . 

r!ore reco .,.ni ti on ms sained for the consumor r· ovoment 

,, en t~ e T'- entieth Centur Fund publls' ed a rvport, Does --
Distribut .... on Go.;.t To I.'uch'(. r.rhi. .. roport waa L"'' de be a.use --.-..---~~- ---- ---- ----
of the need of an ace iro. te over- all picture , nn p1,rnisa.l 

of t: e dintribution systout "s ... ole, and 

2Educ tional Policies Com.,_ssion, Educat on nd .,cono.r.iic 
~ -Being 1!2_ American De~ocracy, p . 45. 

3The T ontietb. Century Fund , Does Distribution Cost Too 
•. uch?, Twentiet. Century runtl , Incorporated, He 1 Yor~9~ -
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making the distribution system more eft'1e1ent for the bane.fit 
I 

0£ the consumer . The report states: 

Our econome structure h&s experienced va$t chan5es 
during the last hundred. yea.1"s .. A hoat of' com.l'!lo.dltios 
has bean introdueed i11to our everyday life which were 
W1dre-amed o;f ha.l!' a centur•y ago. The development of' 
so- called mass p1•oduction with its rrany eeonomies ha.a 
been the outstanding faatu:re of the laot two decades . 
Yot mass p:roduotion without 1na3a ~istr1bution 1.B 
impossible . 4 

T.b.e need i:o:r consumer training is a. direet outc,ome of 

the sh1.fts and changes that have ta.ken place as a result of 

1&'1.se production with the oorres:ponding failure of manufac­

turers and. retailers to keep pa.ea with these shifts and 

changes in consumerst buying problet1a . 

Thus , it aeo:ms that the consumer m.ovemeh't is not a 

tt o-ne-mantt movement, but rather 1.s a rc1ovement comv:18.nding the 

interest of many groups . Although n:any groups are interested 

in the eonsumor movement, oonsumer education is only the 

educational phase of the consumer movement . 

PURPOSE 

The purposo of th.is study ia to examine and. a..l'JAlyzo the 

publi.sb.ed tlUl. ter~is.ls o:f consu.,1:er edu.ca t ion with a view to d.e-

tarmininz the c:;rovrth of corun.1i:ner education in the schools . 

Findings of' studies which have been made in regard to the 

status of consu...aer educe tion nr•e to be collected an.::.l u.sod in 

this study. Factors of tho stut1J.s of corunu."l.er education used. 

are: 1. Should consumer education be a combined or separate 

course. 2. W'mch dopartrn.ent should. teach consumer edu.cation . { 

' 3 . On what grade level should eonou.n:-.er education be pl.need . \ 
,--1 

4:ro1d, p.. s .. 
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PROCEDURE AND MATERIALS 

The method used in this study is a combination of 

what have been termed the library and historical methods , 

in that sources of information are obtained through li ­

brary readings of past and present literature dealing with 

consumer education . The sources used are : 

I . Periodicals , government bulletins , books , and 

l~te~~ture of business education and of the 

general education fields . 

II . Courses of study of schools offering courses in 

consumer education . 

DEPINITIONS 

Consumer education has many concepts . Some educators 

think of consumer education as money management ; others 

believe that a course i n consumer educatiop means training 

in selection of commodities . Another concept is that the 

student should be made "consumer conscious" . At the recent 

Consumer Education Conference sponsored by the Institute 

for Consumer Education , Stephens College , Columbia, Missouri , 

various speakers w2de it clear that in defining consumer 

education, there should be no restrictions or boundaries . 

Hence , it appears that the conception of consumer edu­

cation is almost as broad as life itself and is not suscep­

tible to precise definition . 

In setting the boundaries of consumer education , the 

scope as instituted by a Consumers• Conference sponsored 

by the United States Office of Education will be used in 

this study . 



SGO?.!!. OP C03..,U.'...,R ~~DUCA mr U : 

l . Since the a.1n1 of ducation is to i 1nprove living, the 

aim of eonsunor eduontion is to improve living by a 

consideration of one of the broad f1elds f liv1n0 , 

namel y , cons pt1on . 

2 . 1'he field of consumption i x eludes : 

a . Problems of 1nd1vi uals and families in--

( l) Choice- w..aking--fac tors involved i n choosing 

between difrerent kinds of commodities and 

services in terms of values sou~ t . 

{2} Income management and financial planning 

1n the use of resources to secure colll.'T.odi­

ties d services desired i or present and 

future 1ae . 

( 3 ) Buy in . ..,. and us in.:.; corrunod1 ties and services 

to secure greatest satisfactions fro,...,.1 in­

oome and credit available . 

b . Consideration of he following -spects of each 

of th above problems : 

( 1) Econo. io 

( 2) Social and ethical 

(3) Psychological 

(4) Physioloe::., ical 

( 5 ) Esthetic 

(6 ) Let:;al 

(7) Scientific 

7 
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3 . Basic to any progr m of consumer eduction is a 

eonsidar~tion of the follo ing social factors: 

a . Distribution of national incm11e . 

b. Respon ibllitJ of individuals and families as 

members of society. 

c . General character of' the local com.munit as it 

affects consumers ' proble~s and he rol tion-

ships of individuals .ithin the co::rnunity . 

d . Aeon iea nieh aid and protect individuals and 

famil es as comm uors . 

e . resent and probable f,ture economic status of 

the learner. 

4 ~ In any progr m of consu ner eduction due regard must 

be given to the inter- relations_1ips of all problems 

und p ses of the subject . 

The consumer "' ovoment in the ridest sense of the 
term cons is ta of all t.;_.e efforts of organized or 
unorganized groups , to l{e the consm.:or u wiser 
buyer and user of those pz•odu.cts a nd services 
hich s e cquires in her capacity ae con~umer . 

~he purpose of these efforts is to raise the 
s tunda1~ o of li vin of t cons · r by , ki110 er 
recognize 7 0re cle rly her ants and neods and by 
equippin · her :ritn kno ledge a nd factual i nfor­
mation to help her ~atisfy them. 

Cons er oduca t1o"1 i s only o o factor in the conau.aor 

movemen t , but it s :0 cluo.r i' otor of t hat ;ovcmont estab-

lished i form 1 ed cat1o t the preset time . 

LI"IT11.TIONS 

Since little historical literature rela tive to con-

sumer education is available, the sources of · for tion 



9 

are few , therefore , materials av ilable are limited . This 

study deals only ith the consumer education factor of the 

consumer movement , mentioning the other factors only in 

vie~ of their relations ip with the consumer education de­

velopment in tho United States . 



C]AP ... I;Il II 

GRO. TH 0.. T: ,.· C onsm.:..::R --~ VE .;.:;,JiT 

Altho h consumer education is only a part o! the con-

sumer move ent , the histor.,. of comm~ er eduea·t1on ns. turall 

bogins dth the history of thv consumer movement . The con-

suner movement is not one wb.¥ch has develo ed into being 

over ni ht . Deso1te the gener l belief th~t or·anlz&d con-

sumor ac 1v1ty is a compa.ro.tivoly new develop ent , the move -

ment actually ha~ its goneais in nn earlier A orican era . 

Bvo before 1800 , there it:lS n interost man1fe ted in eon-

sumer education . Adam Smith in his i1ealth o_ natio s says , 

Consumptio... is the sole end and p1 :i.:!'.' .,oso of 
all production, aru the lntoroot of the prod cer 
ought to bo attended to only so ft1.r a it m&y be 
necensa1•y for promotir . ._ th~ t of tho consume?> . I 

It is usually reco;;nized that the home economists vere 

first to realize the importance of consu.m8r education . 

To the homo econor.ists i_';O to h nors for the 
first consumer education hicn later translated 
itsel i to doman s on 0 ovo .. :n ont t<.nd rivate enter­
prise for instruction in wise buymo.nshlp and standards 
of i.dcnt1ty th t 'I uld make scientific pu1chas1n0 

possible . 2 

The ~nglish 1omo econo. ists ere inter ~te 1n this 

movement, and t..11.at interest s. read to the United States . 

Englund had a. ff~ zazine nf Domestic E,conomy 1n the o rl; 

lAdam !!11th, 'f'oalth of 1,ations , Book IV , Ch pter u , 
( C nnon Edition) p . f59, The :~odorn Libr ry , Ne\ York, 1937 . 

2nenjn:ain n. Andrews , n rt' s a Maas PC::ovementH, 
Retailin~, April 17 , 1939, p . 2 . 
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1800 1 s .i.'11.ch g ve ,orr:en now ide s as dlrectors of con-

sumption . "'l .. e poll t ca.1. difficul y ·m.ich then existed 

bet een t.' e United St tes nd En!J'l. nd wo.s not enouch to 

b r this magazine £rm c rculation in he United States, 

for he American worae still looked to their ho•!!eland for 

.fo.shlons , 1 ouse1{eeping ,eth ds., and ee ing hints . Consumer 

education of kind hue prob bly aL ays be"'n earr•ied on in 

the horue by the p .... r• nts, i th th mother s t 11.e principal 

instructor. 

Other the .. n consumer education, the consu~or movement 

may be traced alons four lines , each of these lines having 

a distinct influence on t_1e development of consu-aer edu-

cation • . These oth~r trends of the consU!r£r m veoent are: 

1 . Consumer coo?eratives . 

2 . evclopr."Lent o •ovorn ..... ental control and 
governmental agenc os . 

3 . Act1.vit1os of manuf cturers and advertisers 
with spocinl emphasis on the development of 
private testi g aGoncies . 

4 . Act1v1t1e- of professional organiza ions , clubs , 
and education 1 oi•ganizo. tions . 

Oreanized consur~er ducation made its ap,enrance 

hen the first consumer cooperative was established. It 

1s . enernlly accepted fact th t tho first consumer coop­

er~tive ,as tLe ochdalc coo er~tivo ostablisned by a sr.:mll 

group of eavers 1n •ngland in 1343. 3 This movonent aprea~ 

3M bol B . Trillin·.,. ., E . Kinsman Eberhart , and } loronce 
Williams N'icholas , -~nan ~ Buy, J . B. Lip.i: incott Coo_p ny , 
Chicago, 1938 , p . 323. 
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to Sweden in 1· 51, af'ter its successful beginning in En land . 4 

Scandi. avian c ountries in -urope followed and the moverr£nt 

was organized 1n the United St tcs . 

Although European countries ~ad initiated the coop- \ 

e r ative movement earlior, it was not until 1845 that such 

a movoment w s st rted in Boston, "'saachnsotta . The move-

ment reached n further st ge of development in 1867 , :ien 

the range was organized. To some extent it vas a coop-

ere.t1ve movement , but its infl uence in recent years has not 

een gre t , ltl1oug: it 1s still in existence . The first 

consumer cooperative to be recognized and successful in 

this count1•y was the housew1v s• milk cooporativo mich was 

st rtod in Wauke an, Illinois , in 1910 . 5 This venture gre 

and spread. Other cooperatives spr anc up in !.11nneso·ta , 

llscons1n , 1ch1· an , organized largely by Scandinavians 

who had settled there and v:ere eng ged in dairying . These 

groups have lasted and have beon successful . Their founders 

understood tho basic principles of sound and successful 

cooperation as i was used in their home eountr1ea . 6 In 

1917, repre .... antatives from .nineteen coo1erat1ves mot o.t 

Superior , Wiscono1r , to consider t eir problems , and tho 

4 ;a;rcus · • Childs , S ·eden : The Middle rtay ., Yale 
U~iveraity Press, 1936 . -

5Trill1n~, Eberb.art , and Kingr-..an , ~ · .£.!!•, pp . 313, 314 . 

6~unn and Fo.lk, Coo1orat,.ve Life ~ Business, ; :!.l aukee , 
• ~ale and Company , 936 , pp .--:52; 35 . 
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Central ·11. olesale Cooporo. ive of . isconsln as f ormed . 7 

,. est of these earl:r coopera ives .·ere producor cooper t1ves 

entc~god in oarketin6 products prouuced on faI'lJU'l :'fi+h 1:icant 

.t n .. ion to consumer aspects .. 

In recent years the c OJ rat1ve movement hns spread 

rn.n:tdly , onpe ially in !'Ul" l co1nm.unl ties .. In 1933, it is 

osti · ted th t t...~ero were some three million persons or­

ganized into somo olevon thous~nd cooperatives, do1n~ a 

~neso i n exeena of five hundred milliomof dollars annu­

ally . Coopcrativ-oa h vo "ntorod w..any fields of businoso 

and under proper m na.gement ure proving succea 1'ul . The 

cooper& 1ve movement is becoming better unified, better 

organized, and is still growing . The movement hss recently 

received stbstant1al encouragement f ron the Federal Gov­

errunont . The conauner cooperatives have played a part in 

t..'lo ~evelop -ent of eonsUMer educ&t1on , for they p,.1blish a 

neispaper and bulletins Yh1ch uivo consumers information 

concernin: lab·,lin; , price , and standards , aa well e.s making 

research studies v :hie. deal with consumers • . abi ts . Schools 

are cooperated with to the extent th t t~e classoa re in­

vied to inspect lo.cal consum,.,r coooeratives .. 

GOVERUHF ''1: cm TROL i liD A .. : ,'lJCIBS 

As far as can bo ascertained, tho earliest ~ovorn~ental 

intere~t shown in the conoum.0r r.iovomont ·.'as arounod 1.n 1320 .. 

The Ue • York legislature conoiderod u.n appropriation .for a 

7Tr1111ng , Eberhart~ and Kinsman , ..2E· =.!._., p . 330-

--
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food chemist and a LOod laboratory for the first higher 

odueat:tona.1 i nstitution or orr.en . 

he first important federal legisl tion for consumers 

:va s the Sherman Anti - trust law of 1800 , \v iich protected 

consur. era by forbiddi ·lg monopolies or conspiracy 1n re­

straint of trade . land in nd 1th the achools , the home 

econo dots in the United States Departnwnt of A0ricul-ure 

,ere &lao furt.1lori:n3 the cause o f consumer kno led.3e. In 

1894 , nutrition research, s bec:;un and in 1922 , this pro ... 

ject gre 'J into the Bureau of Home Economics , hoso. numerou s 

studies and rose rch projects have led to improved pro­

duction techniques in cortain mills an f ctories ~ 

In 1906, the first ood and Dru3 Law was paase pr·o­

vi~1ng the co sur:er ~ith so~o protection a ga n-t poinon us 

dru,.)s nnd foods . 

In 1914, tl e pa.,sae e of t1 o Pedore.l Tr do Com..:"'?u.osion 

t ct by Con,; ress otooa out as a ne,, milestone i n consumer 

history. '11he com:.nission : s designed oric i nally to protect 

nmnufc.ctui~ors · n tra ..... cn' ,-sn f r o.n unccrupuloua bu ine~rn t1en, 

but by its activities it protected the cons ers indirectl y . 

The Clayton Anti - trust Act of 1914, whic:i expanded the pro­

visions of t l e Sherman hnti- truat Act und sJecifically de­

:inod cor a.in unft..ir practices , sue as e:;~clusivo contracts 

which provonte~ purchuaers or 6oods from dealine l n competing 

goods , as passed . Alon.:; 11th . o work i n ·ao ... 1l ng ton., the 

Sm1 th-Lever Agricultura l and Iorce Eco omics Extension Act 

in 1914 had croa ted America ' s uni ue sJ"ste:n of ult edu -

c tion f'or rural men i n a:::r i c,' l t ttrc a nd for rural •m .en in 
__J 
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homerna.kin6 , in ich training ot.· the consumer 1s to y 

definite octivit . 

The Bureau of Home ~conomica as establis_ ~d by the 

Department of' Agrie lture in 1922 . Thi bure0 u is still 

1n existence and in recent years has been active i n t~e 

promotion of consumer edueation. D 

An advance 1n the tr ining of the cons mere :ln rur 1 

districts a.a gainod _en the Purnell Act of 1925 as passed. 

This widened ngric ltural experiment station proc;rams in 

all states to incl ude resetl rch on economic and social as -

poct.s of' farm 11v1nJ , and created a home economics research 

agency which in 1938; had over 211 research projects under 

way, nearly all of whieh have u bearing on consurrer knowledge . 

In 1933 , t e federal 5overn ent believin.:; it was time 

that consumers be aided by their 1nte1"'vention, pansed the 

la.tional Recovory Act hioh s t up ti1e Consumers ' Advisory 

Board . T :i.is ;::ts the f irst time t at the consu.~er had been 

recogn zed in estabB.f.u.ing economic principles o.f the ooun-

try . This act had a marked nfluoncH in incroasinG local. 

cons or activity 11 over the country . In tho same year , 

the Agricultural Adjustment Admin1strnt1on set up the most 

i rnportan t constuner bency i , the r overnment ser Tice , ich 

publ shed tho Cons ers Gu3." e , a mag· zi .e havin.3 11 free 

circula tion of one :undred and thirty- five tho sand . This 

8c onsum.er Services of ,overnmen t f; 3cncies , Washin~ton , 
D. c ., 1937 , p . 35 . 
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agency represents e consumer at all Dep rtm~nt of A, r1-

C' 1 ture hearL gs • In the same year , t ~ e ne . Food and Drug 

Act was passed to protect oonaumors in their purcliaaes . 

Consumer oducation was Live.. considerable impetus 1n 

1955, rhen the United St tea Offiee of Education published 

a manual , "Consumer Buying in the ducut1onal Program of 

Homemaking" . The ~~nual was published only after experl­

ental teaching and conferences with lenders 1n all parts 

of' the country . 

,la tional politics took up the interest in the consumer 

movement hen consumer protection waa ir1eorporated in the 

plat.form of the Uatlonal. Demoar,itie p rty, demonstrating 

for the .first time the political importances of the con-

sum~r move ent . T"ne d.min1etretion h d sent a co~mies1on 

to Euro e to study consumer cooperatives . 

In 193'7, the Federal Trade Conun1s.s1on began to issue 

its own ruleo .9 Rules regarding rayon ca e first , followed 

by rules reserding sil:.t o.nd fur , and in 1938 , there were 

rules o.r1 cotton . 

The Federal Tr de Comm.:is~ion promulgated the 
rayon rules ,--t' e first co1:1pul sory fibre identi­
fication ro&'Ulat1ona . ~any of the large women's 
organizations increased thelr consumer activ1t1ea .l0 

9consumer Services of Government Agencies , op . £!.!: •, 
p . 48 . ~ 

l°'.v • . K. Gabler , Laoel1n0 the Consum.er .. ove:ment , 
American Reta1.1 Fedara. t!on , l~ K street , N . W. Washington, 
D. C. , pp . 15, 16. 
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The Consumers ' M.o.tlonal Pedero.tion was alao form o. in 

1)37; it was designed to 

•• . •• becoue the coord1natln,: agency of all 
organizations interosted 1n cons ·r1er activities . 11 

The Consumers Co.msel of B1tum nous Coal Commission 

was also establ ished in 1937 by an act 0£ Congress . Th is 

ns the .first such coinni.ssion to be eztablished by nn act 

of Congress . 

The eeler- Lea Amendment of 1938, gave tho Federal 

Trade Com.~ission authority to enforce tho food and drug 

act and to f'urther protect consumers . It also empowered 

tho co:mm1ssion to aid in the regulation of advertisine. 

Tho act was & measure to insure trutb.f'ul advertising, with 

power to prohibit false and wislaa ing advertisin...:. of foods , 

drugs , and cosmetics . 

Federal aid for co. sumers was further advanced hen 

t 1e H's. t10L1al Bureau of Stando.rds had been organized in the 

Department of Com,erce . Thia =rency ias created prir.iarily 

for the purpose of establishing and rua1nta1n1ng standards 

of .r.:1easu1•oment , of quality, of perf ormsnce , and of prac t1ce .• 

The la ttonal Bureau of Standards ser,:es not only tax-

supported agencies--Federa.l and local--but a.lo the con-

su~.un : public . In order that tho over- the- counter buyer 

me..y have the s.dvantugc of purchasing com:r1odit1es built in 

accordance ith quality spoc1fications , the Bureau has 

llibid, p . 16 
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developed the labeJ.ing plan by meana of which manufacturers 

1re encouraged to identify by suitable labels such of their 

coznrnodi ties as they € re willing to guarantee a~ complying 

with certain nationally recognized standards and specif1-

cations . The bureau ooopera.tos with bus nass and pro-

fossiona.l groups n encourag1nn> improved standards fo r 

bu lding construction , and the application of the latest 

develop .ents 11 the use of building 

fit of consumers . 12 

terials !or the bene -

Some st tes and numerous municipal ities have enacted 

l aws and ordinances to protect the eonsumer .. In 1936 , 

Wisconsin passed a law requirins the teach1ng of consumer 

eooperatio in all schools . In 1933, Mi chigan set up the 

State Consumer Dep rtment . Ala.ba!nfi.,. Connecticut.,. Kentucky , 

} aine , l ebraska , and Uorth Dakot , all operate laboratories 

and issue reports on request about a numbor of cornmod1t1ea , 

some by brand name . .ost large cities have speclfic regu ... 

lations rege.rdint; the dlstribut;ion of food .. City ordinances 

concern in eic. ts , measures ., and inspection o mi l k have 

beon passed in most to~ns to protect tho consu~er . New York 

City has established a Department of' he Consumer in order 

to 6 i ve better protection to the consumers . 

Cona1derable legislation is still pending and it seems 

thut tbe trend is toward more iOVernmental regulation of 

distribution for th.e purpose of the protection of the con-

sumer . Tho Federal pro ·ram. for the conau.mer is included 

l2consumer Services of Government Agencies , .2£• cit . , 
p . 48 . 
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in t he consuroor education :factor of the consumer movement . 

ADV:C TI~E,iS , V.AJJFACTURERS , AID PRIVATE 

].'BSTrm AGE JC r ,S 

In 1901, Good Housekeeping Institute becama an ed1 ... 

torial dep · :rtment of ~ Housekeeping r.:agaz1nel3 , b.ose 

staff realized that ho ems.king was different and more 

complicated than ever beforo in history. Good liouselceepina 

tests foods , eosmetics, and medica l cabinet supplies . It 

pubJ.1shee a buyinB guide , nFooda Tasted and App1~oved .. 

This magaz ine est blished the first l aborutory 1n h1ch it 

could study ne d evelopments, evaluate ne meth.ods , test 

qualities and performances of household appl iances, utonsils , 

household soaps , an other household products produced by 

indus try . Consumers have como to dopond on the "Good House­

keoping Seal of Approval". 

The Household F1nanoo Corporation of Chica0 0 published 

a se1•ies of Bettor Buy.mans hip Bulletins, g iving adv1ee on 

the purchase of numerous commodities but mnkir g no r eco::nr.iend­

ation as to specific products . These bulletins covor pr1n ... 

eiples of buying that should be taken into consid r·-tion . 

rtcCall '!_ fagazine establtsb.ed ":aow to Buy" service 

in 1938 , but it is not as oxtens1ve a.s t}:1at of Good liouse ­

keeping . 14 A f'ot'ty• four page booklet on points to consider 

13Introduct1on to Good Housokeeping Instltu o, 57 Street , 
New York City , New York ., pp . 3 , 19, 1939 . 

14t cC&ll's n ow to Buy Service ., •. cCa.lls ~agazine ., 250 
Park Avenue , Ne York City , How York , np . I, 2 . 
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in buyi. ~ numerous commoditiee , ia issued free . It doeo 

not operate a laboratory nor issue reportu 0 1 any s ocific 

product. 

'l'he Parents .. ~agazine issues t, Seals of Approve.111 to 

o .panies ~hose products aro certified and approved by the 

Parents U..ag~zine Advisory orviee for 1io;J1es .1th Children. 15 

The American Dental Association offers the service or 
ho" • D •• Seal of Acce_tance and publishes n list of 

approved prepsrations . 

Te National Consumer-Ret iler Council was formed in 

1937 . and as promot·d by tne National Retail Dry Goods 

A sooiation . Its purpose 1s to provide a. mechanism through 

thich consumers and retailers c n meet on eq,al terms and 

discuss consu er problo sand conswuer rel tions . 

Retailers ms.de their bid to he .fame of the consumer 

movement 'I.hen the Business- Relations Conferonco organized 

by the Nati nal i ssoc1at1on of Better Business Buret1us in 

Buffalo in 1939, was established . This wa.o t e first im-

portant business- organized conference devoted entirely to 

the discussion of Buaicess onsumer Relations . 

The ! & tiona.l Associ tion or Better Bureaus publishes 

series of pamphlets , "P ctn You Should Know" , on a series 

of topics and com.Inodities . An atte~pt is made to set up 

some principles to guide the buyer in r-iso purchasing ., 

15 . K. Gabler, I.,abel1ne ~Consumer~~~~­
op . ill•, p . 31 . 
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That business 1s sor.ewhat alarmed , perturbed and ppre ­

hensive oft... e consumer movement is indicated by to recent 

publication, Labeling ~ Consumer .,iovement , 16 sponsored 

by the American Ret 11 ederation; other publ ications are 

current which present unbiased appraisal of o consumer 

movement . Business has come to realize t•"t there is a 

def1n1 te consumer !. oven ant nd that 1 t must do some thing 

about it .17 
\ 

hen Your ney•s Worth as published, new trend in -
consumer eduea tion followed . This book ms so successful 

in arousing questions that the readers began to write to 

the authors asking £or more specific and additional 1nfor-

mation . A consumors' club of five hundred and s i xty- five 

persons was organized and in December , 1929 ,, it became t~J 
Consumers Research , Incor:Joratect .18 

It was the first independent organization to set up 

an approving and testin"' service. Membership was solicited 

and eonfidenti 1 bulletina reporting findings ere sent to 

each member . The or nization still functions and reports 

a membership of about sixt thousand , 1th probably about 

five times as many readers . 

16w. K. Gabler , Labeling~ Consumer Movement, £,.£• 
e1 t . , pp . 14, 16 •. -

17Introd ct1.on to Consumers Research ~ Consun,ei•s 
Research , Washington , D. c., p . 3 , 1937 . 

18rntroduct1on to Consumers Research , Consumers 
1.esearch, ~· ~ -, p . 3 , 1937 . 
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Consumer$ Research, Incorporated is a non- profit, non­

Comtlercial, research and educational orean1zat1on which 

studies , tests and reports on eooda and services . Its·pur­

pose is to p1•ovide a clearing house w' ere 1nf'orma tion of 

importance to the conauror may be assembled, edited, and 

promulgate • 

Con.s'UP.lers Union was founded 1n February, 1930, by 

persona who had previously been a pa.rt of tho _..ersonna-1 of 

Consu:mer.s Research . The -orlmary purpoae of Consumers Union 

is, to report l abor conditions in me.nufactur ng plants . In 

many respects the Consumers Union is similar to Consumers 

Research. The Consume1·s Union claims to operat on a non­

profit basis and to havo no connections , direct or indirect , 

with any manufactur1n~ or conn erc1al interos t. 

The curiosit of consumers, because of this unprecedented 

series of consumer movements and agencies, turned to alarm, 

and through their various associ' tions they or£an1zed eo~­

m1ttees to 1nveat1ga.te ehar..,..,_s brought against ~nufacture1 .. s . 

For several ye rs t~ere ~as r:ru.ch loose alking and thinking . 

Viole+, and in many cusos, un unt attaccs tere ~do by 

t: ose who were using as their s lo6 an , " Protect the Consumortt . 

These 0roups, all too freq ently, did not ark for the best 

interest of he consumer an a reac ion followed . Profs­

slonal rotectors began to bo rogarded w th suspicion, and 

many hEtve zi sap!)ear or nre in dioreputo . 

Uumoroue ot.cr prlvate testinz a 0 encies h'-ve boon 

started, some of ~l 1oh were very questionable in n tu1-.e and 
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many of which have failed to su1"vi ve ,. Testing agencies are 

now being subjected to rather ca.raful and vigor-cue ee.rut1ny 

before their reco:m..mendat1on.s are accepted . 

The American Home Eeonond.cs Association was formed in 

1908 t with emphasis on bette·r use o'f pu:rehaeed p.roduets iind 

bet:te.r homelm'lk1ng .. In 191$~ this organi..&at:ton launched 1 ts 

first earnpaign fo:r l.o.bels with quality speo1fieations . It 

support.a legis lative measures involving honest. mer-ehand1s1ng 

and has a large membership ... 

The American Association of Un1vers1 t y Women has taken --­

up t he Con.sumer i ovement and in 1937, doubl ed 1ts consumer 

act1v1t1es . It s.ponsors study guide groups L'1 consumer 

problems and promotas numer-ou:s activities .19 

'11he General p,eda1,ation of Wom.en•,a Clubs has a large 

membership and 1s in the process of' preparing a definite 

oonsumer program... It has been sponsox-ing wtH;kly racii·o 

broadcasts d1scu:rn,1ng oorun:uner probl ems and is working 

eoopera ti vely with other organiza ti,ons •. Vihen the Federal 

Trade Commission was making rules concerning ;fabrics , the 

General :F'edera tion o.f Wom.ent s Cl ubs passed a resolution , in 

the .spring of 1938 , at t.'1-J.eir convention , endorsing the fiber 

1dentificati0-n program of the Federal Trade Comndssion . 

The National congress of Pa.rent:, and Teachers has a 

membership of two million, tv,o hundred .f:lf ty thous.and in­

dividuals "' Its membtn•ship is made up o:f local assoc1aticm.s 
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coniposo of tea.chors nd parents of school ch:ild1 .. on . The 

consumer ct1v1t1es of this organization consists of: 

.ctive in regard to all problems of the home 
and honemakers t consumer problems . Hol ds regular 
home-ma.kin~ conferences . Publishes.Prent Teacne:rs 
J:agaz ine . Repre sented on the Advisory Committee 
on ul t i mate Consumer Goods 0£ the American Stand rds 
Lssocia tion . 20 

!J:Pne Fation l ederat1on of Business and Professional 

·1omen ' s Clubs has a membership of seventy thousan. 1ndi-

via.uals in one thousand ~ix hundred c l ubs . The clubs are 

made up of business and professional omen . The consumer 

activities of this organization consists of : 

Current progr' includes the, study of !'actors 
which have produced unompl oyoent and the effect of 
unemploy~ent on consumer~ ; e study of pressure 
groups and co flicting int erests in the United Stutes 
and the advisability of governmental regul ation of 
busin se and 1ndus ry .21 

There are soveral independont or~an1zations with con-

su..>ner problem.s as their sole purpose .. These or go.niza tions 

consist of tha Consumers ' Nationa l ederat1on, United Con­

ference on Hich Cost of Livin. • Consumers ' Conference 0£ 

Greater Cincinnati, and the Ore tar Boston Consumer Co -

mi ttee on Ulk . 

:rhe Consumers • Mo.tion 1 Federation h s as its con-

sumer ctivit1es : 

Coord1n tes consumer organizations . ExchanJes 
nd dissamin tes information among embers relating 

2orb1 , p . 23 . 

2 1Ib1d , p . 23 . 



to all questions affoctin~ the consu~er interest. 
Holds annual conferences for the discussion of 
mam.ber organization activities . Publishes The 
C on.au:me r • 22 

25 

The United Conference on High Cost of Living consists 

of individuals mostly 1n lower income groups . 'l' is or an­

ization is interested in: 

C mpaigns for high standards of livin ,.; , lo er 
utility rates I g1•adua ted income tax to replace sales 
tax, ore housing o.t lower rental , adequate recrea­
tional facilities, and low cost of hospitalizntion . 
LSta.blished neie,. borhood consumer · roups. to carry on 
activities best suited to partieular needs of n.embers 
of these roups .23 

The Consumers ' Conference of Greater CL~cinnati represents 

a members 1p of forty thousand , whose consumer activities 

consist of: 

Organized the Consumer Institute i.n 1936 to 
analyze and study the common problems of' e n:er­
chant , consumer , an n r:.ui's.cturer . "las gained th.6 
coo;;oration of several retail store merchants in 
Cincinnati in the use of informative labeling . 
Promotes conaumor education in Cinoinnati . 24 

The Greater Boston Consmer Comniltteo on .!ilk is com-

posed of individuals and organizations interested in con­

sumer problems. These individuals are Jntereoted 1n • 

The development o.r pl ns of action along the 
.following lines : 

Resale pries 
Legislative action 
Cooperative distribution 
Marketing efficiency25 

22Ib1d, P • 24 . 

23Ibid, p . 24. 

24Ib1d _, P • 24 . 

25Ib1d _ , P • 24. 
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Si.. tt.".A :Y 

The consumer moveruc. t has been in exiatenc sinco t e 

latter part of the eighteenth centtu•y . It has been Within 

recent yea.rs th.at the constuner n.ovom.cnt ha::: ga..i..ned mo.:aentun . 

Although consu er c ucatio is an important phase of the 

consumer move~ent , there are four other lines t have h d 

a distinct be ring on the con"umer move.ent . 

COl SU!':E! co· P1" ...... I1.f TI .s : ... o consumer coope~ ti v-e vu 

ne of the earliest factors in the consumer ovement . It 

has contributed the cooporative idea to the consumer edu­

ca ion pb.&.se of ·he con::rw~or move 1nt . Through the eduea ­

tio. ul features of tho c nsumer cooper tivo , students re 

allo od to visit consumer cooporatives , a.nd through tho 

s udy of l.a.oels , brands , nnd measures of eight usaJ by 

'1ose orgru11zat1ono , the students arc _iven an op_ or"·un1ty 

to become L!to111g.ent consumers .. 

-G vr,..;;nm·.;!. JT C·-YN'HDL 1>..m:::.cc .... ;s : As early a.a l 20 ., there 

a.s loglsla tion introduced to ti e le..,.isl tur of l!ew x or.,.. 

i.1 order that the conswne1- clgb.t be better, educ ted and 

1 rotected.. .. In 10:,o, t ... e Sher ......... n Anti- trust Uw., i.v1ng 

rotect:5.on to the consune1, , ae p ssed . ·ur her legis ­

lation for tLe prot ction of tho con ... waer as po.s:rncl in 

1910 ., 1h n bo Pederal Trudo Co. dss1.on Act and the Clay on 

, nti - trust ct ere pussod . Since 1933 ., the zovernmont .. 

establishe · man T Ol\.,- nizati ns whoso purposos are to pro-

tee to conourne . Governmental bulletin h1ch givo con-

urners inforraa tio:r concernlni,; tho purchase of co1nrr..odi ties 
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h ve been v llable in recent years . 

any iagazines have stablished t sting facil ties fort eir 

readers . ~ Housekeeping led t,. e fiel an n 1901.~ the 

Good Sous e pin-- Institute b c r""'e n edi or al depa1,ti:ient 

of "'ood Housekeep1nr: . Private test ni; agonc1os rn ch as 

Consumars Union and ConsUI!'lers Rou arch, Incorporatod, have 

played an import nt part int a evelo:p!Uent of tho consumer 

movemont by contributions of informat on concerning results 

of te s .a and labor conditions in manufac turinp; 1 n ts . 'l'he 

Botter Business Bureau mich held conaumer-businese con-

feronces, 1as established . 

PROFESSI01; L o~tGAilIZATIQ1TS : Several professional or-

ganizations such as The American Ho~e Bcononics Assoei t1on 

and The American Association of' Univorsity ,omen hav shown 

nterest in the consumer movement throu.gh their consumer 

activ ties . Other or;anizations S!.lCh as The Consur .. ers ' 
.. 

Ha tion l Pedera tion, United Con.ferenc.~ on-·Hi 1r ., . ·c Qs t ~of·· Liv-
. . . ..,,,,,.~ ' 

it rr, Consumers• Conference of Granter Cl;µ .... ;.na.t1, and the 

renter Boston Consumer Co ttee on .ULr, have e.s their 

sole purpose the pr moti n of tJ1e consumer movement . 

The four trends 1 stod above have each had a di~tinct 

bearing on the develo.ment of the consumer movem nt , but 

the educ tion&l phase of the consumer vement is the one 

90n 1ch much attention is beins shown at the present 

t1 1e . 
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CUAl~-i:R III 

Althoi1gh the pre.aent conception of consumer education 

has been developed with.11:1 tl\e th1:rd d;coeado of the twentieth 

eentury, th.er-e have been e~rtain pbe.~ea of t.110 0011.sumer 

mo~1ement that bavo a be-arin;s; on ,consumer adueatif;'J.n .. 

s~nools and 1ruit1tntions of hi,gber lea.rniru3 bsge.:n tllt1 

()rgs.niz ~ t1on or the eon:a11mor· xaovement .in the aehools 1n 18411 

at whie.h ti.rue Catherine Beeeeher had wr:ttt~n a textbook_- A -
1?1 .. aatise ,gg Domeatie EeOJ.l,O-&:, which was publl.ab.ed by the 

llarper Publishin_g C:-om:pa.n;y; this b0cok had a aeetion on the 

spending of m:one7 ·~ About the samt ti!'t'l.e,. Mat t,he-w Vassar, a 

busineam man, fou.ndod fl. ,eelle'ge for ~om~.n . In founding his 

eollage, he- specified tllt,l;t d.omeat1e aeonorny be ~ pa.rt of the 

e'Ul"r:ieulmn and today th~ Vas.gar DepartriJ.ant of Eutl:ienics a.,e­

tivel7 pa.f"tiel.pates 1n tb.e teaching of eons:umer education .. 

As earl, a.s 1355, vmnt. was probably the !'1rst gttinea 

_pig book e~posing tbs evilll o.f advertising made !ts eontri­

but1on to eo-na1.u11er eduoation. In t..'le long- winded t·aahion 

o~ that dAy, 1 t was ea1l.ed !ha ~a5·wt5~ ?~ the Walls ~ .! 

Volee f'rom. the ~~R: Windows ?:'', J~h~ ti1rror of ~.?.~]6.rcia_~ 

!\pgµera:• Sim!lfl1.r to mode1m ~'Uj,Acea pi:_; books , it Yffl.:J 1,1.e.n 

1n wis.eeraaks , 1rt:>ny,. crit1e:1sma , nnd citations from the 
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The L ncet . 1 Frauds an udulteration in tea , butter, c eese, 

wine , spirits, meat,. broad, 111k, textiles , and a host of 

other a.i.."'ticlos ere exposed. The "escape from deo.thn elonent 

as niade vivid by ?Ory details hich gavo the reader the thri.11 

or 1scoverin ho~ narro 1- he had escaped from death because 

of t ... e ingredients 111 his ale , or candy, or anchovies .. Rec-

ipes showing a dozen wayo of 

bra..~dy were included. 

kinG bogus port , s e~ry, and 

Testing methods ere ntroduced ., including sugbestions 

for testing bread to detect the presence of otato starch, 

horsebeans, vetch-meal, linseed, and corn aul . A test was 

also sug;estod for testin6 vinegar to detect sulpnuric acid 

and poisonous salts ,. The author advised the housekeeper t,o 

nlce heron: 

Any intelli..:,ent ::i.ousekee. er can prepare potted mes. ts 
and fish at much less cost t han they can be purchased, 
to say nothin~ of avoiding this dirty and ~c ndalous 
adulteration . ;,:. 

The villainous advertisers who were a tacked 1ere usu-

ally the retailers, since t1is book appeared before national 

... c!vertlsing by manufacturers had ssu.med any ere t ir1portanee . 

In t.."ie dev lopmont. of this educs.tional field, home eco-

no ·:i s has be n the le der . Home economics., as an organized 

move ~nt, had its inception in l 9S, at the Lake Placid 

lr·enneth Da eron., " o 1 Advertisers Can .flelp in Con­
sumer Education Movement11 ,. p . 1. (This discussion is tu.ken 
from this publication) 

2K nnetL. Damero...'1. ., tt no Advertisers ca .Ielp in Consumer 
Eduction ·ovement" , p . 1 . 



30 

Conferen-ce .. :S Some of the major points dtseussed at these 

meetings ei.re of great into 1?est i.n the development of con­

sumer edueatlon .. Empbs.s:i..s was plaeed on the raarkod social 

and 1ndus tris.1 changes- wh:tch were ts.king plaee and were 

bringing about now eondltions ot i'amily living: 

A number of lnf'luantial educators ,. scientists ,, and. 
others interested in social betterment were con­
ee:r•n&d that the spiritual valueo, o:f home lii'e should 
be retained and at the same time thut the home should 
share 1n the benefits of matorlal. progress . 4 

The conference waa interested in having the new status 

of the home recognized by a proper library cl.assi.ficat1on 

o.f .Home Econo1.111cs . The conf'eree:e ineis ted that it be changed 

from 1 ts classification as one o:f the usei'ul arts under 

"Produ.otionrt to one under ttThe economtes of eonsumpt:tonn . 

In 1912, the current home ·e,conomJc.s p.rograms of the 

collage.a and uni versi ti.es wore cri tioized by :t.artha Brue re , 

1n n:educating; the Con.sur-ie.rtl , which was w.ritt-eri for OUt1ook . 

She believed that tJie emphasis s.t that time wa!l primarily 

on tho science of houseb.old production rather than on t:.he 

ac1enca of conErt1mption;. although , &s Mr.s . Bruere pointed 

out , from nan al.l - 1""ound. producer" t:he American v1oman had 

bacon1e '1 tb..o greatest eonsumer in the world .. *' Mrs . Bruere 

emphasized the fact that ?Jhe:.t the homemakers needed was help 

in how to spend~ hoi.v to choose " how to use , and how to work 

3cal1a van Syckl y ,., uTh:e History of' Constuntn" Education 
1n the United States , Tbe Oons rui.1a r E.due.a tion .Journal ., Feb­
ruary, 1.9401 Volume II-;-1fuu100:r' ! ., pp ,._ 3 , 4 ,,. 5 .. 

4 Ib1d., p .. 3 .. 
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toget er to change ezlstL g eo-ndi tions so that consw:1ers 

co ld have what the·" needed. 

Crit1cisro.s simil r to those of ,~rs . Bruere may be found 

in early articles of the .Journ..,.1 of ~ Economics . Tb.ere 

is also other evi ence of n intelligent interest n n num­

ber of nstitutiona at this period in consum~r educution . 5 

In 1909 1 the Household Administration Dep rtment of the Uni ­

versity of Chicago offered such courses as Food Sup~lios and 

Dietaries., The State :ln Relation to the Household , and The 

Or6an~za tion of the Retail M rket . Jessica Pe1xotto at the 

University of California wn.s teaching the relati n of the 

home and the ruma.go.llent or ts economic life . At the Uni­

versity of isco 1n and elsewhere., the home econotlics fa.c -

lty wore ;o.rkine; for t xtlle tandardiza. tion and teaching 

courses in toxt1lo buying. Another indication of interest 

:iade i tsolf f'al t at this ti ,.a n the fact tru t n-Jiny insti ­

tutions were se Kine nutritional facts as n basis ~or in­

struction in food se1ect1on . 

As early as 1905, home eeonomics departments ere ex­

tendtne; t1 e!r teacr '1C to rural , omert ., but i , was not until 

1915 , that .10J:1e economics extension from the agricultural 

collec;es bee me :1 part of the United States Department of 

c;riculture official proc;ra . This work has proved to be 

ne of the most extensive nd potent forces for consumer 

education that has yet been evolved, reaching in 1940., 

5~, P • 4. 
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around four million families in all sections o:f tho country. 

Durinr• this period of consumer education., tb.e def in i t1on 

used by the llome Econonde ts was : 

To 11 Jha. t, s re 1n :Homo Jtoonomicsn ~ essont1al in adver­
tising pape , consumer education, ·enerally spoaklnc, 
is prob~bly best defined as 1nfor tion ~iven tot.ho 
eom.mmel" by the m.anu.fac turer in ordor to ton ch her how 
to buy and how to use his product intelllsontly and 
satisfactorily. ~o the "American Consumor«,. tho real 
basis of consumer od cut1on 1s the ruutuali y of inter ... 
est shmm bet ''een neller and buyer . Tho .rut1onnl Con­
sumers League, formed in 1898, is concerned w work­
ing conditions .. particularly in tho clothing nnd re­
tail trades . 6 

LATER DEV.Lto· MEH.iS 

fui le man home economists in the first t 'fO decades o:f 

the t 'entietn century were orlcing directly with consumers 

to shape consumer thou;_,ht to more sc1enti11c, definite , and 

at the ss.:::ne time more practicr.i.l pa tterna, fu.."1damental . ork 

of rar- re ching signific~nce in consun1ptlon economics s 

taking place in the un:i.vers1tiea. This work 1a no· ffoction 

over- the -counter relations between merchants and their cno-

tom.ors . Hazel i\yrk , at Chicac:o Universlty , lu1d the scien­

tific foundation _n !i Theor:z 2f. Consumpt1on7 in 1923 .. In 

.1924, Henry Ilarap a.t ColurnbiaB la.id tho education foundat:1.on 

in Education of the Consu.mor. 9 

0 rb:t , • 5 . 

7:r, zel Kyrlt, fl 'I'heorz !!I_ Consu1 ption 1 Tho .riou,_:hton 
Publishing Co~-npany, 1923. . 

8Benja.min ndre vs , n It t s A ?i e:..ss L1ovomenttt , Retailing, 
Aprll , 1939, p. 2 . 

9Renry l! .... ra.p , Education of the Consumer , The r,: cmillan 
Publishing Company ., 1924.. - -



..... both of ~i.iese were doctor ' s degree r..isikert ti s 
wn.lch on a ye r or so of Gruelling reso rch spurred 
by the professor1s stanililrd of "Keep. t-it-till- lt 's-
100-rer cent .. 10 

In his study , Dr . Ha.rap listed som.othlnc ll~·e nine 

h·ndred objoctivea in consumer duoation . :rowever , consumer 

education ':'!lined no roa.1 imp"tus in t:ie field of education 

until a fe ye rs le.tor. V·n n Dr . Ha.rap made h1s study of 

consumer 0 oods, he bused hiz study on the idea t' at con-

sumer educction ms a procram of school activities which 

must have a.s a foundation ·he funde.rrtental needs of life. 

Prior to the ·a1 .. ap $ tudy i n 1924 , there w•· s pr· c t1cally 

no rocogni tion of tl'. e consumer problem as such. Your i;toneyt!. 

'orth by Chase and Schlink appeared in 1927, and en· oyed o. 

~ide distribution . I was a study of the aste of ho con-

sumers' dollar . Tho book uttra.cte~ so mue.i.1 attention and 

oet forth so rn.nn ~ concrete situations that wero.e startling 

in nature , t..'1.a t i to appe :.ranee r y well mark the turning of 

~opulur opinion to rd consumer education. Even today , much 

consumer education i::i still considered in te ,.;.S of this book . 

In 1927, Henry Hara.p publisled Economic Life and the --------
Curriculum. 11 In this boot, he stated that consumer oducution 

is u rrinciplo rathe:t? t~ an s. subject. Tho units should be 

be.sod on situations ihich ure meaninc!ul to the student . 

According to !r . Ha rap,. there wore three .fields in consumer 

lOBenjamin Andre s, "Itte A .~nss 
p .. 2 . 

ove ent" , .2,e• .ill·, 
'"; . . ,. . . ' . . . 

11 .. .. , · · l • • ... • Henry Ilarap, Econow~c Life and the Curriculum; . . . 1:e.cmillan Publishing Company , "'1fevi Yor_~-:-:.27 1· • · - • • • .. . . . . . . . . . .. 
. . 

. . 
. ,- ' ... . . . . . ' . . . . . . . . . . 

. . . .. . . ~ 
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education : 1. Consu11ption of co ~oditios , 2 . Consumers ' 

f ne.nci l problems , nd 3 . Consu.era • soci 1 status . 

RJ.::CENT DE:VELOP!filNTS 

According too .. B. Paulson, there are three eras of 

consum r education. The throe eras .e lists are : 
). 

The fir ... t ra of' cons,.:uuer edu.ca tion w, s rr.arlrnd 
byte public tion of l 0,000 000 Juinen Pigs and 
simile.r volumes .. 'J.lhe etlhr1,~Ish:i stro e to""""a'rouso con­
sumers to a realization of their perilous position. 
This was not a constructive pro6rEmo The narket was 
flooded 1th books h1ch condemned practically a l l 
consumer goods . Consumer educ tion was doinr~ more 
har than g o-0d by placing too much emphasis on such 

terial . fun material of this nature was pl aced 
1n the ha.nds of hig...'1 scho l students , they were 
greatly nl armod , and the 1iajority of the instructors 
1.n t is field were not tr ined to ... s1 ve suitable 
guidance . 

The sec nd ern s 1 rked by the public tion of 
1 lon3 biblio~raphies cont 1n11g thous ands of sources 

'-1 of info:r a tion for consumers . This wets the ttkno all" L 

~ era of consumor eduction . The assumption s mndo 
\V\. th t 1ntelligen consun.crs nhould kno al.l of' the 

qualities of v rlous ~ooda ntl serv1cc 0 n t1e Cl.l.Arket 
sot at wiser choices i~Lt be ma.de . 

The third era as directed toward cooperation 
bo ween tho consun.i.or D.0"onc1es an.4 ,....o vormnontal con-

~ trol . This era emb1'" cod the followi.ng movements in 
1the field of consu er oduc· tion : 1. Tho coor'ina ion 

fA'1 of all consumer agencies , 2 . Or0an1za. tion of a con- L 
\' struc ive pl an of c nsumer educati n based upon our 

ot·l national oconomic structure of production and 
consw~ption , 3 . The establish.~ent of ~ov rnmental 
c ntrola for tho protection of all , 4 . Tho revamp­
ing of ou1• marketin;; systems .12 

7hesa threo eras of consu:ner due tion can be furthered 

to the fourth era , the one now 1n existence . Educators and 

repr senta.tiv,.,s of business and of the Government are meeting 

120 . B. )a_ulson, "The Third 
~ CloarinG IIouse I April, 1939 , 

ra in Consumer Education", 
P• 464 , 465 . 
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in e.onferences i n order to discuss and work with problems 

wh ich are arising at the present time . 

F IRST ERA: The fil'st era of e-twisumer aduea tion which 

wa.s marked by the publication of lOOz: 000 1000 Guine~ Pi~~ 

was really the beginning of the present development of con­

au.m.-or -education.. At the time of publiei;.tion,. this book ias 

a best seller , reaching a reading circulation ,of over 

250 ,, 000 . Much of the thought in the ro.inds o.f people today 

in .regard to consumer aduca tion 1s still in terms or tllis 

and similar books . 

As a result of the r.1ideapread reading of such books as 

Your Money 's. Worth, Skin pe~~, Eat ,, :Qrink: :, and~ Warz, and 

other sensational books , schools began to reeognize the prob-

lem of consumer trsining . 

SECOlID EPtA : The second era of eonsu.me.r educa t1on in 

\-hich there were long bibliographies published was an era 

of' growth .. I n 1934, the Un.1-itersity of Cllieago devoted an 

entire conference to consumer education .. Papers presented 

at this conference were pul1liahod in a monograph ~ Business 

and the Consumer . In the srut:le yel:).r , the Business Education 

Q,uarterly devoted an entire issue to a symoosiu.:m on the 

sub ject of consumer education .. 

Another contribution to t h e l.i tera.turo of this era was 

t h e bulletin published by the Un ited States Ho.me Economies 

Education Assoc1:at~on i n 1935.. This was bulletin !ium.ber 19, 

Consumer- Buxtn~ !en the E'1uca tional P,J:•oqa111 for llomemak1n&, 
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El.nd this bulle tin has hsi.d considerable e ffect on consw.aer 

educ ... 1+:fon , esp ci lly in the ho-me econom1co departmont . 13 

In this era , tl..r . He.rap made a study of h-ra.nty- eight 

cour•ses of consumption. in 1935.14 Accordi11.g to Mr . Ha.rap . 

the college courses· and textbooks appeared to e orcanized. 

around general purchasing probl ems , such as price., advor-

tising~ misbrnndinz, and the l ike . In the secondary school 

cou1.,see these specie.l phases w-oro s tud.icd as tb.ey related 

to eac eo.mmunit ' • '1:..11.e .t'inanci&l p:roblems. were g ivo:n e:oout 

e;iual emp.hasis in college and in secon"ary school courses 

but did not app ar at all in the study progr:~L;1 of won:eti t s 

clubs . 

T:IIRD ERA : The thlrd er& of' consu.r.1..er education w.it ... 

ne.ssed many _a t:ud..io-s . Studios we:r•e 1;1&de :tn oC~ormeotion with 

th~ status oi..' consumer education and. of.forincs of e. course 

in consurr1er• education . 

In l 38., Ronry Hflrap reported a further stt.-voy of 

sever.1ty- o:i.10 courses in consumption,,, i n \'i!hich. he listed the 

.f'requoncy of topics and the depa::rtra .. en ts .tn which they were 

taught .. 15 He et ted that L'i--ie sooda most f'raq:uontly stud.i{ld 

13c onsum.e:r-Buyin;G in the Educ& tion Pro'~rf~P; for Home­
ma.kine; , 1935, Hom.a Eoonomie Series liurnber ! ~, Off'ice of' 
1;c1uca tion, wa:shinston , D. C .. 

l4nenrJ liar p , "':'·!mnty- eight Cotu"'sos in Consuoption° , 
School ,lliLView, S0pte:r;1be:r , 1935 , pp . 49'7, 508 . 

15:aonry Hu.rap , 'iSl.nr~mty- one Courses 1.n Consurr.ptior.!' , 
School rte view, October, 1938 , pp . 5~::7, 596 .. 
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and fuels . Insurance ros the most comn1on service studied . 

Of the h 3;'1 school courses otudied ., Harap fmu1.d t~lllt the 

greater number fell in the business depurtm.ent; at the 

college level , hon.;e econo des led the field, and in the 

adult depart:a.ent , consm er courses were all listed in tbe 

economics dcp rt:11ent . 

In 1938 , r ?>s. 11.elen .. foCorrulck rnecle a survey o 1:1oney 

education in tt-e hi.;: ... acl ool s of i{r..nsns Cit~,.., :ti1lssouri . 

It was found th~t pupils who h an opportuni .t..y to t:~ana.ge 

money of their own, either because they earned ~mall sums 

or received an nllowance , kne moro about mone than pupils 

who had not hud this experience . Also, pupils \"!no had ta...~en 

h.tg:1. school courson relating to :money, such as econo!n.ics , 

commercial l aw, or bookkcep1n,e:# had hi3her scores t'a.n pupils 

in the same 3:rc.de , age , and parce .. tilo rank on t· e Terman 

Test , who h&d not ta .. ron sucl courses . ~·rs . tfoCormic}" made 

the reco.-mcnda tion : 

•••• Lf schools ere to train pupils ow to clo botter 
those soc i.t: lly desirable things ,. ich they ill cio 
anyway, t..e curriculum must provide specific tr in-

ng ihich will propt.ro youths and a.dul ts to bu .ise 
buyers and users of the e;oods and services of our 
econo~~c soc ety. 16 

T:Il~ ST SUS 01 uiE C OU!:$_, OF C Olfo1.Ji.!ER EDUC A TI OH DURDm !HE 

TL.IEJ) t:ru : ·vithin recent years the ure:,,"Ument ls sometimes 

presented that ~11 edu,c~tion 1s c onsumer educ tion and that 

tl ore s 10 nee for so_.,;,nrate course nor .r r ne subject 

l6Jielcn l.icCormick , "A Survey oi' I,loney Educ tion 1n the 
High School" , Business ...:.,duca.tion Wor .J...d , Decelllber• , 1938 , p . 
22 #23 . 
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matte1" ln the teachino- of' consumer education. Studies have 

been made concerning the question of a sepurate or combined 

course in co:nsurn.er education . 

At a eonf'orenco , Professor Koos17 reported a study made 

and submitted by Hichard l''iehoff as a mnster• s thesis in tha 

Depal"tment of :.du.cat1on at the Unive sity of Chicago, in 

hich the riter investigated the contents of sixte n text­

books to determine the extant of recognition, 1~ textbooks 

n the social studies at to oecondary level , of' trends re­

ported 1.n "Recent Soc1.al Trends ,ir the report of President 

Hoover' s Conmt oe 011 .~ocial Trend • The mate 1al of oach 

of' t e t rnnty- n e chapters wns condensed into 203 state-

nts, dicat ne ho ma or trend.s in tho United States. 

Of' the, e 293 stu tements or topics , ten \Vere "elected whinh 

de lt 11th "The People as Consumer n, nd sixteen high school 

textbooks mre analyzed to datorzn ... ne tho :spac.e devoted to 

tho so topics. p·,.e textbo ks represented sociology , politic l 

scienee , econo1 cs , a. .. d goneral science, a.nd the:1.r publi -

cations covered the years 1925 to 1929, and 1931 to 1934 . f_,,,/ 

The ten "trenda" deal!n~ with the .eople as conswnors were: 

1 . Increnso in monoy ineomo nnd urchasln~ ponn". 
2 . Expansion of co'1sunier credit . 
3 . Incro-...sed av .tla blll tj of consu ,1ers • goods . 
4 . lide range of choice of.f ered to the conau ... er . 
5 . Ine:-oasod pressure on t'. e consumer t b 1y . 
f. . Size 01· fauily an' home condi ti.r.ms 1~1ic 1 influ.enco 

the consuri1~ tion of goo(ls . 

l7L . v. ~oos , "Cons1.1me1" Eduoution in tho Secondary 
Schools" , 1. ua1noss Education ~ the Consumer, lD35, _ p . 
8 1 - 94. 



7. Increased social importance given to tarial goods. 
a. Changing proportion o.f' oonaumer expenditures 1n 'L 

relation to income. 
9. Aids to 1.mprovement of consumer litera¢y. 

10 Need for JUQr organized and dir et d consumer a1d. 

The re1Sults of Nieh.ot:f'•e study show:: 

l A relatively small number of textbooks w-er found 
to recognize the topic e1thar by ntion or di~­
cuaeion. 

2. For the eight textbooks pu_bliahed bel"ore 1980-. the 
total frequency or mention o~ discussion ot th ten 
top1es ie only eleven, or about one-seventh of tne 
total poaa1.ble frequency of e1gbty 

3. For the eight booka published after 1930, th-e total 
frequency 1a tw~nty-tbr-ee1 or two evantns of the 
total possible. frequency. , 

4 .. There 1a a marked improvement 1n the extent of 
treatment of the topics, but the inc-rement ,ia 
aee,ounted for by the c.ontent of one o-r two bo,oka. 

5. Th& aoclal studies represented by these bo<>ka t"e 
deplorably 1nadefirn:ate in their tNatment o..f con­
awuer intereste ._J.l# 

A similar study» reported up-0n at the same t1me. (1935) 

was then made by Professor Koos himself, which xtended the 

study of Mr .. Nlehoft• and wh1on was ore representative o.f 

the field of consumer education. The study of Kr. Koos 

eovered bwiineas, home economics, Junior and .senior hi h 

achool g$ography", junior high school matb.emat1ca,, biology,, 

ehemL try, and pll:Jsie.a. Mr. ooa used Henry Rarapte s~, 

Education of the consumer, but he reduced the 00 objectives 

listed 1n Hara.pt s book,- and placed tl1Etm under broader- he_ dings. 

l8Ib1d, p. 82 -
19lbtd., p 83 .. -
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!hese majo1~ topics. .. e1 .. e co b1ned with iehoffl s liflt of 

ten ao s t.o have, 'u reau.ltlng number of twelve jor topics 

and over 300 minor topics. 1.rh.e major topics r or wh1oh text-

books re examined were: 

l.. National and ram11y 111eo.me and. expenditureeh 
2. Fo-od. 
3. Rousing and housing mat&riala. 
4:. Automobiles. 
5. Clothing and f'abl"l.oa. 
6 ,. Savinga. inveatments, and banking services. 
Tf <l .Inau.rance. 
s .. General pe-raonal-busineas relation ip.s. 
9. Travel~ transportation, and eolMIUnication. 

10. intena.noe of health. 
11. Leisure and eonaumption. 
12. Protection or the consumer and improvement or 

consumer literaey.9 20 

In summing up the reaulte, Pro.f'eaaor Koos made this 

statement, 

It 1s apparent that, o.xoept in a few subjects., the 
extent of re-cogn.1tion of interests is 1neager. -~is 
important aapeet or- education is 1n need of -v1 orous 
e.xpansion.21 · 

~ In 1937, J'oh.n a. Thomas reported the findings 'Of a 

study he had made 1n 1936 .22 A ques t1onna1re had been sent 

to 196 principals. He found that 65 per cent of the prin­

eipala thought that oons\l11ler education should be a separate: 

course, and 31 per cent tb.Gught that it should be ineluded 

1n other couraes. 

20Ib1d, p. 83. -
2ltb1d, p. 84. -
22John B. Thoma , "Conaum&r Buyin"' 1n California 

Schools"• School Review, arch~ 19-39, pp. 191-195. 
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In 1 39 , B. J • • i ett ncnt q1estionnairos to 1000 public 

and pri'7ato s condar1 schools , a.11 :L states in the :;'orth 

c en trt?. l r c r1~ ory. 23 Uo :-eeo 1 V"3d rep lio o f ro!:l _ae schools , 

or ~-ich 477 ':1orc p 11 lie · cho· ls . :r...:; f'ou.."1.d tho. fo:-t y schools 

t.-..,.13ht, consun1.n• education as uni ts ... n .1.o!:1e e ono::nicn , eco-

_ omlcs , tr.a . .. er.iw. tics , r..d .,;encro.1 science . Port,.,. of tho 

school ... pl nncd to '3 et 1 p seps.ru te courses in consumer edu-

ee.+_on • 

.T rseT, it f. s shown t..."l'"'t th:trt - wo out o!' nov,.•n..,y- 11-e 

:r;c\' Jo1sey hid schools .:.1n.d separate course~ in con;;nuner 

educ tion .24 

1.. ... e United st tos o;. r:ce of :::1.. .. ucation hL. issue c ... "r~ts 

sho~lin : t1 o pres.:.nt sto.tus , f se,..:>E.~ro.te courno. in pon ... :nner 

ed.ucation . 25 In u chu ..... t , ( ·- .... rt I) , showi.13 tlle dietr hu+-ion 

of 3 ., 915 students enrolled in so:.:, rate courses of con .... 1.l!!!or 

e ~uc~ t.!.on, by school op 1·tr.lents oi'forins t 10 c urso , 1 t iras 

found ti t : 

1. In t~1c business educs.tion o- a:-tment approxi natel 
2,100 boys are enrolled in a separate course o.f 
co .... su:uo1~ education . 

2 . In the ··--...1~inons erl\.tca tion denartment approximtt tely 
2 , 900 irls rnre enrolled in a sepa.ra te course of 
consumer education . 

2:-;;,., --.o . J . Rivett, "Consur.10r •~du.cation 1n liorth Con.tr .1 
Se.noola" , orth Con tr l Asaoc1 tlon guarterly., pril ., 1939 ., 
p . 20. 

24Ue s l otter, Ins ti tuto for Consuo or Eclucn tion., April , 
1939 ., p . 2. .. " 

25This ch rt is ns · et unpubllshec1 . 
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3. In the social stud1ee departmont. approximstely 
900 boys were enr-olle-d ~n aepar te courses 1n 
c.onirumer d: ea ion. 

4. In the 30~1al stud1ea ci.,partment_. approximately 
850 girls were enrolled in separate courses 1n 
consumer education 

5. In the hoe economics department, approximately 
250 boys were enrolled in a eeparate ~ours& L.~ 
consumer educ t1on. 

6. In the home eeononties depe..rtmen:t, .approxim.atel7 
850 girls were onroll,ed in a sep rate cour•a in 
consumer education. 

7 In the science department approximately 250 boys 
were enrolled in a .separate eourse in cons r 
education. 

a. In the ee1eneo department pprox1inatel.y 200 girls 
were enrolled. 1n a separate course 1n co · umer 
ducation-. 

9. In the mathematice dops.rtmen.t. approximately 100 
boys were enr411ed i n a separate eoul'la,e in e.on­
sumer -education. 

10. Dl the mathe:mat1ca department., appro.xlmately 200 
girls were enrolled in a aeparate e-Ol.l.l"ae -of eon­
sumer edueat1on. 

ll. In a c-ourse taught by all of the departments, 
approx1.mately 250 boys were enro1led 1n a separate 
course or consumer education. 

12. In a course taught by all of the departments, 
approximately 200 girls were enrolled 1n a a&parate 
eourae 1n e-onaumer edueatton. 

The United States Off'1oe of Education has made another 

stud sho1Jing the olassifie ti.on of 208 ach.ool syste ac­

cord1n.r.:) to the grade 1 . whieli stud nts can be enrolled in 

separate c.ourees o.f (H>newner educ.at1on. !flte f1nd1ngs are 

as follows, and are taken from Chart II: 

1. In the ninth grade. 19 schools o£fered separate 
courses in aOl'l.sumor education~ 
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2. In the tenth e rade,. 4..-, achoola offered separate 
courses in consumer eduoation. 

3. In the eleventh grade, 141 schools o£fered sep­
arate eouraes 1n consumer education. 

4. In the twelfth a.de, 166 aehoola oi':tered separate 
couraes 1n eonsumer eduea tion_. 

Anot er study madtt by the United Statea Office of Edu­

cation show the distribution of 193 achool yetems having 

•epar te courses 1n consumer education, by department The 

findings as taken 1'rom Chart III are as follows: 

l. 90 out of 193 schools ottered separa.to couraea 
in consumer edueatio.n 1n the business eduoa t1on 
department. 

2. 34 out of 193 aclloola offered $&,pa.rate courses 
1n e,onaumer education 1n the social atudies 
department. 

s,. 33 out of 19-3 sehoola o.rrered separate- consumer 
educ~tion courses 1n the department of home eco­
nomics .. 

4 .. 15 out or 193 schools offered aepar te consumer 
education c.oursea in the department of so1once. 

5. 9 out of' 193 schools offered a .separate eour8e 1n 
con~umer edue•t~on i the department of mathematics. 

6. 2 out or 193 schoo1s ottered. separate conaumer 
&ducation course 1n tne Englia.~ department 

7. 2 out of the 193 achoola offered a separate consumer 
education courae in vocational ~uoation. 

8. 8 out of the 193 achool8 offered a separate eon­
•umer education course ta~ by the eo.mbined 
departments. 

survey of eonsu.m.er education oondueted b7 th~ Conaum• 

era• Gounael D1v1&1on., grioultural djustmont Adm1n.1atrat1on., 

in eooporation with the United States Off'lce of Edu.cation:, 

(Chart IV}, shows the ye r s in which sop rat& eouraes in 
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eon.sumer ed,u1a ti.on ere of'.f ere-d 1n the seaond.ar-; schools ot 

176 school systems fo.r the fi.rst time. The f'ind1 ga are as 

foll:o u: 
1. In the year 1933- 34, four sehoo1s offered a. sep .. 

arate: cour,ae tor the first time. 

2., In the year 1934- 3-5,. two school.a o·ffered a s.eparata 
course for the first tui.e. 

3. l:n 1935-36 ., six aehools offered a sep rate eourae 
for the first time . 

4. In 19-36""'3'7 ~ fifteen school.a· o..ffered a separate. 
eourso :for the- first time,. 

5. In 1937- SU. t irty•aix schools off'er d a e a:Nlt& 
eourse for the first t ,e. 

6. I.n 1938--39, stxty•th.ree school• offered a separate 
eou~•e for th.e first t1 .. ne. 

7 In 1939 0 (halt year) fifty schools o;f'1'erad 
sepa.ra.t.e course for the first t1me. 

In study of su state& made in 1939., Dy found tb&t 

or 81 sehoo1s 1 which consumer eduoe. ion was taught,. 79 

t.eaeh the subj et in connection ith one or re hi£;h .sehoo1 

courses and that 29 o.ffor a separate course 1n oonaumer edu­

cation ... 26 .In his inve,stig tion,. Dy-e found that 41 per cent . 

of the separate eout'EJ&S 1n high achoo la were plae-ed in bus 1- · · 

ness education; 28 per cent, in a,oeial scionee; and 21 per 

cent• 1n home e-conom1-cs • Thia compares. favora:bly with the 

results of a aurvey or queat1onn i.re replies received from 

readers of the Newsletter., publi bed b7 the Institute tor 

Conau.mer Education.. l' bl.tlnt1ontJ from this la.tte.r survey 

Z6Jo,seph t>eBrum and James E. endenhall.,. *'Conswner Edu­
cation- Ita Imp11eat1ona for Bus1nes~ Educators"• The National 
BUaineas · ducatlon gp.arterlz1 Summer~ 1940, pp. 177°"!8., !9 .. 
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sho that business education departments are responsible 

for lr.iost 50 per cent oft e sep rate courses 1n high 

schools; social studies , ;for 19 por cent; ho::ie econo .. ics,-

for l per cont; ttnd ucience ,. for 4 per cent. T ese com­

plete data appear in t:e followin; tablo: 

Dep rtment l Placemen, Of 
Consumer Bduc tion Courses in i . 

Department 

Dye 2 urvey o 2 
: Separate Courses 

Schools 
: Survey o News ­
: letter Readers 

: Number : Per Cent : Number : .L er Cent 

Busi~ess Bducat1on 

Socia.l Sciences 

Horne Bconomics 

Science 

L nguage 

English 

t'n.ther.1 tics 

l~o Cl· ssl..fication { or 
under ttconsumer 

Education" 

1.2 

8 

6 

--

l 

2 

20 

41 

28 

21 

3 

--

7 

100 

60 

23 

22 

5 

2 

2 

l 

7 

122 

49 

19 

18 

4 

2 

l 

5 

100 

~~us, it ia ceen that soveral departments in the secon-

dary schools are vyin with e2lch other for possession of the 

field of consumption. Tnese include hoae economics, social 

studies, business educ tion , acienc , El1glish., and mathenatics • 

..... ducators believe that no one field has n monopoly on consuner 

education; henoo nn ide l plan ould be one ich !11£1.de it 
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ossible for every rea to contribute to~ b st education 

for bore. nd rls • Tate state$: 

In the majority of achoola the educational poUn!e 
are controlled by the bo rd ¢r education which is. 
composed or banker's~ business men, pro.fessJ.onal 
politicians., nd the like,. Any conau.mer 4uestion 
1s 11kel7 to be questioned. '!'he aeparat~ eoura& ean 
hardly escape artlf1c1al1ty, and can hardly be ther 
than academic and preparatory 1n nature. In most 
ca•es it will ffect only a small percentage of school 
populo.t!on at a ti a wb.en great many eonaumpt1 n 
habits are already fixed~ Its popularity at the 
present time may be explained by the tact that ny 
emphaaia 1n the educational o.rld on desirable n•w 
subjects U$U&lly starts an ~pidem1c of new eouraea 
without refer noes to th& resources or those a1~ady 
1n ex1e.tenc.e. Alt.hough auch a course m y be desir­
abl~ s a co-ordlna ting agency for other oonau.mor 
pro,eed11r1::u, and devicas,. 1t promisos little in itself. 

There are fivo weQkn.esa s of the separate courao: 

l N rrow seope-conaiders individual consumer only. 

2~ Lack of or1entst1on--there is not enough coordination 
between teachers.,, · 

3. Preparato1>y ork only-student treated as poten­
tial consumers. 

4. eadem1e approach--there ia not enough laboratory 
work. 

s. egat1ve appro.ae ,.27 

In seve-ral ata.tea the curriculum ia organiz&d around 

sueh funct1 nal areas s consumption, QOnserv tion, and pro• 

duetionJ aubsequent matt&r lines a.re broken down completely •. 28 

!11 order to pl n an adoqu.a te program of consume1.. education 

n the school,, it is de.sir bl .for te.achors of different 

27 • · + Tata, "You· onayts orth 1n GonsUU1e.r Education • 
er1ean chool Board J'ounui.l.., September, 1939~ Plh 21, 22 • 

.... 

28w1et1ng and Mendenhall, n New Consumer Grows Up•, 
Retailing, Apr~l 17. 1939. p. 6. 
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subjects to coma tog tbor nd thro h 1scuss1on and study. 

wor - out sueh pla.n as nll achi&ve the goal.a of consumer 

edun tion . 

Ea.eh dep l'tmant has a eontrr1but1on to make to the edu-

cation of the eonaum.er: 

BUSINESS &DUCAT! Nt The course in int oouetion to bua1.• 

ness g1vea eign1.f1csnt materie.l.s or use to nll st ents. It 

g1vea the student an unusual or1e tat1on in the usee of bus!-

ness aer ice au-ch s, rketlng, bank1n • travel.1ng. r16k 

reduotion,and many other.s which are typ1e lly ne rtleoted by 

those who propose to tea.eh consumer educa. t1on. In a a tudy 

conducted by · onry Iarap,29 it wa• found that in the f'ield 

or business education, eonaumer education a o~tered most 

in the General usineas Cou.ra$. 

· any or the c-ouraes in rcband1a1n o!fered in hi(;h 

schools give students- a taacina ting pre sen ta ti.on -or eons-um.er 

good.a and techni,ue& for buying them. 

ithi.n the last tcw years, a course in advanced bus~­

ne$s has been developing. alao occas1onally ea1l$d the 

functions of busineaa. whieh gives t e student a thorough 

understanding o.f the .rune t1ons or business and t: ereby holps. 

t he eoneumer1 throu[;h. is u.ndersta.ndj.ng of how business op­

erates, I?Ui\.ke better use of the services of bu 1nesa. In 

th1a course J.a also g iven a far more tho.rougp. treatm.ent of 

29 enry H rap• •su.r'9'ey of Twenty-e.1 t Courses in 
consumption" • School Review, 19~, p .. 102. 
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the problams of buying consumer service than it ia possible. 

to devel.op 1n thi' .ninth grade. 

Herbert A. Tonne says that buaineaa education ean mako 

the tollc:nr1ng contribution to consumer edueation: 

•••• the entire f~eld of buying, t1nanc1ng, and prob-
bly apec1f1c 1natruet1on ln buying services aa op ... 

posed to bu71n.5 mat•r!al good.a. 1ae buying involves 
1n-tell1gent use of credit. Intelligent uae of ~oney 
1nvo.lvea some knowledge of perao-na.l J.aw. and good 
management of the home involves a thorough under-
st ncl1ng of the use and a.ound keeping oi" records. 
!he purcbaae of 4ervicea is beeom1.ng more 1m.portant 
to u.a than the purchase of gooda . The purchase of 
r1ak reduction, 1. e •• life insurance. health insur­
ance, ao.cident insurance, and annu1t1ea. is a func­
tion that .taees moat of ua,. and th1s pnrchas,e 1a 
probably done even less wisely than the purchase of 

ter1al gooda.30 

~ e pupil in consumer education should be made aware 

of bank s&rv1ces, while the eommerc1a,l pu_p1ls ehould under­

stand banking in 1ta broader relationship to the field of 

busi.naa and in its effect upon our social and oconom1c lite. 

At the recent conference aponaored by the United Statea 

Office of Educat1o.n. at which there were tnlve pe:rson• out­

atanding 1n the f1e1d o:t eonaUlll&r educati.on., the following 

un1ta were 1ncl.u.ded under the heading of busin.eaa educat1oru 

BuT!ng transportation and comroun1cat1on; 1.nsurane•l 
consumer credit., savings and 1nveatment8J usi ng bank­
ing fac1l1tiea1 t..~ operation of and methods for i m­
proving the system of distribution; preparat~on tor 

30n.erbert A. Tonne, "Buainees Education and the con­
aumert,. The Consumer Education Journal. DeeembeP, 1939, 
Volume I;,fwnber ·~. p. t. 
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district oecupstionaJ business problems involved 1n 
renting, bu.11d1ng; or buying a home; regulation of 
business ~or consumer proteet1on.Sl 

SOCIAL STUDIES: On the high school level boys and g1rls 

need education that 1 broad enough, de$p enough, and varied 

SllOU.i,.,~ to cut a.cross the barrier.a between groups, and . thus 

d velop group-mindedness~ lax-ge aa well as small grouP­

mindedneas. The.re are. great areas or socially a1gn1!1cant 

rel.a ions in consumer education to be diseove-Nd and used 

in the a j or area.a o!' community,.. a ta te., national.,, and 1.nter­

na t1onal relations. The techniques of tb..e soelal aeieno&s 

are adapted to stud1ea o~ all existing social agenc1e$ and 

the development of new ones deal.1ng with eons'Ulner 1.nteresta 

and aet1vit1-••~ A :sub.feet tn the aoe1al acisne• s.imilar to 

Contemporary C1v1lltation should develop a:reaa of &tudy 1n 

foreign countriea, 1n consumer-cooperatives ducatlo # b7 

a method of.' contrast and compa.rlaon, espe-o1ally 1n the areas 

ot hoU8i • f.'ood., clothing, health. education, rural elee­

trU'1cat1on# d1atribUtion of wealth, the purchasing power 

o~ the people. employment,, the stabilization of business, 

and the conservation of natural and human re,oureos. 

Problema o! Democracy in meriea ahould be used for 

the analysis of thtuie areas in the eon temporary aocial scene~ 

and conatructiva English should be uaed to,r theme work and 

31Th.1a quotation is taken from a manuaer1pt, •piaee. ot 
Consumer Eduoa t1on in th& Educa ttonal Program•, which was 
obtained, .f'rom Dl". Mah& Fia.k,, He.ad ot Commerc1a1 Education 
Department., Oklahoma Agricultural and Mochan1cal Ooll.ege 11 

Stillwater., Oklahoma. Dr,.. F1sk waa one of the twelve in­
vited to attend the conferenoe. 
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group diseussiona 1n th~se areas. The added area of adver­

t1a1ng propaganda ahould be benef1e1al to th& student. 

According to the United States Of:f1ee of Ednea.tion, the 

following units ahould be contained in the instruction of the 

social studies people: 

Standards and planea of 11Ving; the o-0naumer 
implications of the oond1tiona under which g<>oda 
are produced.J consumption b&b1.ta .and methods o'! in­
fluencing themJ taxes J regula t1on of coni,umer credl t; 
public houa1ng p~grama; formu of social inauranee;. 
Federal regulation of cormmm1ca.t.101'l and tranaportation; 
city. atate. and national agene1ea to protect and rep­
resent the eonaumer;. regu.1at1on or foods, drugs.,. eos­
met1oa1 and other oommoditieaJ oonaervatlon of human 
and phya1ea.l reeources1.. .... cooperative enterpr11.1e; ar1d 
the consumer move.ment "~ 

R lE ECONOMICS; The original four areas ·of subject 

matter in the department .of home eoonomic• ware food, cloth­

ing~ shelter, and home .management. . ., and rx-om the latter have 

de~l.oped eo~aea 1n family economies 1nolud1ng consumer eco­

n<;>m.ica and family flnance,. child care and guidance, house 

doooration, f'urn1sh1ng• and equ1p.ment, and marriage and fam­

ily relat1onahips. On tb.e college level, home economic11 

atar-tod aa a pro.teas!onal area ot homemaking aubj-eeta 1n 

land-grant eol.1egea • 

...roday home econQmics is teaching units of oonaum1tr edu­

oatlon 1n its own departmontal field o.f home econom1ca 1n 

high schools, and 1a contributing pract1<lal studies ot ae­

leetion and use of consumer goods-tooda,,. text1le8, and 

household equipment, esp•cially--to t11e, joint h1gh school. 
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consumer programs developing in coopara t:1on wi th t h e nt.iktural 

and social .sciences, nm.thematics, fine arts, ~nd other sub·­

jects.. Iiom.e econo:11:ias subject !.'ll:l.tter is also being consol-

economic.rn progi"&l!lS in the 3chools b.ave taught f'ood2 and 

c1othing . ospecially, a.nu in comb1na.tio.n \vi th other types 

of p1,ogi .. a111s can usual] .. y contribute efi'eot:tvoly t-0 discussions 

o:r con.sumer good.a . Th& rena:mi .ng cf home oeonomica clepart ­

men ts as co:n.ee:rned wi ti1 "ho-e and family 11.fen which is the 

consu.i'lWr institution of ~oc.iety indicates another contributing 

lio.'!W economies teao.trnrs e .. ,1erywhere will be ready to 
Joi.n in coopera. ti.ve prog:Nlns vii th other depart:mo.nta 
to teach eff'ectively th1a naw subject of e-onsu:mor 
education. 33 

At the recent eo.nferenee :sponsored by the ·n1ted States 

Oi"f'ice of Education , held in t7a.:shington, D. c ... the follo'1'1-

ing units \'Hn•a included in home economics : 

SeleotirJn and C,:,.!'e of' goods.,, cloth:tng, textiles, 
mate1~ials f'or household. operation,,, household turnish­
ir1.gs and equipment} lmy1.ng , build::tn~ or x,enting a 
b.orn.e ; home n unagexne.n t,, :planned spending; buying mate­
:t>1a ls fo1• personal use,,. i . e ., cos?1"iet1cs and toilet 
artioloa.; goiernmental regulations at.feeting tne above 
c o.nu;1.odi tie a • 34 

------~-------...------------· 
33£di to:r•ial,, Cons1m1er Educ.e'.tion Journal, May,, 1940,. 

Volume II , Jtmnbat' 2,- p .' !§. · · · · 

34.u Pl~ee of Gons:i.uaer Ed:ucation in the Edn~ational P:ro­
g:rumtt , o_p. eit . ,. P • 2 ... 



SCIENCE: Th& :f1ald of general s:o1~11ee has ~~nt.l'.":1buted 

much 1n th:e {)$,st to th~ t:l'"aining <>f engina.,-~a.., tee..~ie1etuJ_,. 

and doetoP&.,- but Poo~ntl.7 a plan htts been &&t up to at-tempt 

to aka tne prine1ples or ae:ittnoe function IUQl'"lij ut'dvercnll.7 

1n a.olving tb& many de.1lJ problfffll$ whieh eon.front 1ndirtd.ual 

!be eormumer approach to s-.eienee ·would stre1;1s a thor­
~ u...11,dex-sta.ndtng et thoee prin<liples 0£ ecienoe 
which are ap;)l1ad in our .e,nviroru.ue:nt• &.nd. wr1!~h will 
contrLbute tQ e,e;onom'ical and etf1c1e:nt ael~eti.an.,, care, 
mai.ntenaMe,, operation o~ u.$0 o.t :meh p:rodue.ti o£ 
aoienc& as appear· in the following categGries. 

{ 11 1.l'h.e auto111ob!le., 1 ts aupP11&s and acc~$:1oriea:, 
tire_. batte.r:ies,,. .ga.sollne, oils ~nd greases-,. 
ant1 .. .f'r••ze,~ &tee. 

(2) 1Iou11eho-ld ~quipm.ent, l't11.dio, r&£r1g~ratt->:r" 
-vacuum elean.tv, 1m$h,ing maebJ.nei e-loctr1cal 
appliances, heatin_g , ventilat.tng, an(i a,!'r 
cond1 tioni.ng equipment. plumbing fixtures,, 
wat.er .an:4 ~itary sy:stemJ. fU"e exttnguiah$.rs, 
ete. 

(3) HOllllehold 3uppl1e• a.D.(l s.erviee c<mQ11odit-t,es1 
SQapa 1 pol1sh-e-S>,, ¢l~aneN-,. aolventa., patnte, 
and lacquers,,. ltu:rr1can·tsl' water aoft.ea•ra# e.te .. 

(4} Dutsn. b..ouae reaod.el1l'~ and ftu'iliahillgin 
•lef}tr1c wi1'1,ng,, l1£tb.t111g# wall f1n.1shen, 
ae-eouo,tic.a'* insulat1.on:1 ete .. 

(5) La.1aure -equipment: bic:,d.e,, phonograph,, mua1-
c.a.l 1n•trwn~ ta,, :photo~phie 1.n1ppl1.e,a, tt1re• 
aruus, etc • 

. ( 6) Store,, o1'1'1ce, shop, and farm eqttipmentt eut­
t1ng. weighlng,. counting, and measurl.ng WJV1,oes; 
toola a..nd -.eh.1nc$&,J motoru and engine:s; hoi.ats., 
al.evators., pre.etser pa.ttlpa, eteam b'o!lers._. etc .. 

(1) Fublie Ol" eonatrn.-etlon ,f>qu1p.-nt: water and 
a•wage GJE>-t4n1:S , f9i.2l pJ.ants, h7dl-01na;~atoam 
alutr1e pl.ante~ i.nige.tion px-:o,ject_s. com:-,.. 
:immiea tio-n devioe.e ,, l~ot-J. v-e&.,, fL..1rplanG$, 
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Die el ele:etrio un1ts, excavating chinery, 
pneUJnQtic "ltqu1pment, traeto~, etc. 

(8) P~raonal and. health uppliea1 toil t so pa. 
toothpaste, mouth washes, cosm.eticns, perfumes# 
patent tnedlc!nea, poiaona~ pure and proper17 
labeled roods, v1t min p1lle. ete.35 

An eample of how setenee o.lasa 1n conswn.er educ t1-on 

may be set up was dem n.st-rated at Libby .igh School,. Libby, 

o -:tana'9 Th..e sc1.enee elass set up a la.bore. tory coating onl.1 

twent7 dollars 1 which the atude ts ta ted goods and oo:m­

ittod.it1e.a old 1. the l.ocal stores. The rata1l.ers cooperated 

in supplying the mate!"ial..8 to b& tested. '£he pare ts and 

the pu.pils were greatly pleased with the course and 1ta prac­

tical a.,ppllcati~na.36 

The Unit-ed States Ottic-o ot duc.ation at, a meeting held 

1n June# 1940, aet fo:r-tb the f'ollow!nB units to b·e included 

in the cle:pnrtment o,f' se1ence in the teaching of consume:- edu­

cation: 

any of the princ.1pl.es in geneffil aeienoe,. ohem-
1stry and ph7sios can be taught by meana of the test­
ing of consumer goods. or by an 1nve.st1gat1on of' t.he-ir 
eo?UJtruct1on a.nd .mfUlUfa.cturo .. 37 

ElfGLISih .although mAllJ' educator& have not yet seen the 

poas1b111t1eo o~ the teae ~ns 0£ eonsu.m.er education 1n Eng-

11.sb el«uusea, there ~s much tba t can be gained 1n a elaaa ot 

S6se1.1tor1a1, conaumer ducat1on Journal, .!?l!• c.1t., p. 17 

36\Vie ting and Mendenhall> • A Jew Co.n&UD1$r Grows Up11 , 

.2£• ~-, p 23. 

37*Plaee of Consumer Education 1.n the Educationa1 
ogram"., ~- ill_. • 1'. S. 



English :t~oma eon.sumer po-1.nt :ot view. 

'fhe United Statiui Oi'fiec, o.t' Rduation ~t;t_ae-nta th• 

following PQss1ble uni.ts ·that eould be uaed 1n a olass o.f 

e"°na~-r E:ngliaht 

Th$- punhase of good but ine:xpensi.w honks, -en· 
eouraseaen.t o:f' tblt ~eQ.d-ing and p~aae -Of'. bet~~ 
t .ypea of :1Dt:t.ga.ain31 tUld ;n-&wapaper:s are pl.'l&bl.e•.s hel"'~,,, 
Many Engl1sh dapartnlnts, t-&ach units on zsot1en pte.­
tur• and radio app.x,:aeiatlan. It. ah.ould b& pointed. 
out t'b:lit as1de f'rcttt llt-orature s.:nd creative, writing* 
th~ :study o~ Ef1Sl.1a.h ls tn. stud7 o-f langu.&g_$ as a 
mttJ:ina. o!' e-omrm.tntea tion. 'This. field offers many op­
»ortun1 t!es fo"t" stud$nts to use. eoneumer materia~ 
as the basis for tb$mes., r$po:rts, oral discussions:. 
debat,$:s and l)layl•ta. Pro.paganda analysis, th• 
writing of letters to aeeure: eonttumer into;rw1. tion 
are ()ther procodur#Ja eieh might be used. "lb-e anal-
7s!.a of tutvartising -~$ a means Orf eommu11iea ti.on .1e 
.al.Bo a l)Q8sibillt7.3S 

FIB ARTS; Inatntot.or& o.f t'1ne .a-rts .are alao benoming 

aware 0£ t .ne poas1b111t1ee. oi' consumer oaueati.on .in ~1r 

t'ield. In order to tu.l"ther eonaumeri knmiledg:e 1n thla fie:ld, 

~1e teach.e~.s are eno<1U:Ng:il'lg s~ool progr~,. over the 

~d.:ic.> and in aaaembltea ~ i,n ordAr that atudenta ml.\:y develt1,p 

an appreciation or ~111-e--. Alrt ttls.ehers ar.e apwaorin.g a.rt 

dlap.lays; and are bringing the stt:Xdenta to :r:ealiza th$ beauty 

~ - tfn:1t&d Sta.ta_s Of:f ic(f of Bduoat.ion QEfers thtJ f ,ollow­

ing suggestions wbieh n0,uld be 1ntegrat~d !n a .q-0'\ll-.sc& 1n the 

F1n& Arts Departmentt 

(1,:h·e a.pprecl.atio.tt Qf art trc0m both the consum.a'" atl.d 
the producer standpo-inta abould be tMught. Tne. ap­
plie4t1-® ot art p:t'tneiple.s- \o home bail.ding and ho• 
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furnishing is important oonawner ~dueatton.. -Th& devel .. 
opmant ,of good taste in. the selection of cloth.ea might 
well bt> taugn,t in the a.l'4t o.epartmen t as well aa in home 
economic& . The &ppree1at1on of good mus1e abou.ld be 
fostered wlth a eons.ider.,.tion of the selection of in­
struments,. radios, victrols.s~ reeords> inat1"Uction._ 
ete._39 

«SK'NT GP.OJ.TR or CONSUMER EDUC.AT O · : Consumer e :u.cat1on 

W1 thin the las t t o yaars hB..s made con.ai era le growth in 

the field of education. .In 1939, A li tional Consume du­

cation aaociation of .condal•y 'c. ool. Teaci ers m. t ·onned 

!'or · e state purposeo o ... aiding yow people- 1n the ehoola 

to come better consumers; o v luate roe o 

and to promote consumar eduction by atJ.mu.l ting coope.ration 

ot teachers of all .subjecta. 

Another important mark in tne growth of eonaumer edu .. 

cation is the establ1amuent of e Institute for Consumer 

Education at Stephens College., Columbia» nasourL. The: in• 

t1tute ia .finaneed by the -.nnual income from ..;1,000,000 

which was given by the .al.£red r . Sloan foundation to finance 

the project; the purpose ,o tlla institute is to advEU1ce the 

best 1ntereats of the co-.tmmlni ty as a whole. It is a non­

pro'fit organization and 1ta main objective 1$ to· eart"y tor-

rd whatever educational developments promise to be most 

helpful to coll8umel'a. 'J:he institute publishes a Newalett~r 

which is oles.ring house :for consumei· inf'onuation. Annual 

cont 1• nc s are .spon o-r h . the institute, the seeond one 

being held .in ~pr11,. 1940. 

39~, p. 3. 
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Further growth in c lflour.1er educ,~ tlon 1... cvidc.t cc~ by 

t~10 o_g,~n .... , ation or t 10 C nsur.i r ~; c ti.on Aosoc::.a ion, 

all i;...'!-ioee th are pc "tic outing_ in th~ cor:, u1. or oc.ucution 

,Ji.ovo. en t in Ai. or can ed:t1ctt t1on . 'J.~1is ore z t1on 'J':"S 

a s ""'11 ond.o,.i.1-nt -l"ror1 t.. o Instituto for Gon-

sitmer Bd , c t n . A 11 .3e z ine of .:1:uoh v lue to d-:..10 ' .• to ·1s of 

cnnoumer .. ournal :ts pub-

zat on . 

,Jhil it is lraost imp soi )le to ;nJl.1rn sn uccuri::te s -

t the --:tent of consw er educ tion now boin.:_ g1 von 

A ericnn public ochool.,. , inforl.'.a ti.on concerning several 

of ti o clr:.r.rnes , cmu"can of study,. aml toxtboo rs a.re f 

value . 

An c cc ..1.0n <Ji' co-u.rs ,s of ntu. ,y isr.;.·1 e, ~ Zt"'tc 
Department of liduc t1on revealed 2~ s . te1iuo cour~es 

s c · f-1 n tudJ.os , hone econ i::.lJ.C' , sclonce , co:rr .• erce , 
and mathematics hich give some emphasis to cons er 
_p. oolems. n ~n"' co mtlos t..nc. cit· os lo:.mo t:10:tr mm 
courses of study nd these to , show a gro ··ing int or-est 
in :1:tG .rlelt • 

. ne of the . ·ost l.' cont '10 •. ~s to be .. Y1blit.t .. 1.cc.:~ in cm-

sumor educa t .... on is Constl!~.er ::c-0nonic P:.:-oblou , ,1hic:1 vr-s 

'<,r · r..,On 1-. H .. G. Sl:l1€.tl2s ~ cl • • TI ~.;.101 Wilson, c:,.nd :a.., ub-

1 Gled bf th 1w1outb.1 2tcrn Publishlns C mpon , Cincinnati, 

Ohio, in 194 .. In t_ e prei" co of thls book, ...... o objectives 

l . To rovide gene1,al consumor t. ining. 
2 . ..o pr vid.e spoci.fie consumer tr· iring . 
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3 . ...a J: elp solve specific personf.1 econo:-:.:.ic problems . 
4 . o help ellm.in to ocono. c 1111 tor cy ... 
5 . To ;.1e1p proviu.o gcnern.l business enli:) ten~ent . 

Another recent consumer education book is~ Consu..,ier 

Invostig~. tes •rh_eh waz writ ton b A. B. ZnT"'vorn and A. E . 

Bullock snd published by he :a . : .. • Rovrs Co.mpe...ny , C ica.30, 

n 1930. ~ccord.ing to t. e authors, t_ e pur-" oso O.L tl1is book 

is : 

•••• to serve aa a basic text p~esentin~ only fundam~ntals 
a.nd introducing tonics · :uc:1 demand serious thoucr'"-lt on 
the part f s.11 young pcoplo tods..,..- . 

Further indication o_ the 7ro·· th oi' consumer education 

is the gronth in ths CJ::lount of litoratu~e concornin~ this 

field . It w~a found that the amount of literature listed 

in the Edu ca tlon Inde...i: was as f ollo'.-ts: 

1 . July, 1035, until Jnnu:::.ry, 1036--lQ articles . 

2 . J nu ry, 103~ , until Ji...nu'·r,y , 1037--33 rticloa . 

3 . Janunry, 103'7 , until January , 103 ,-2D u1 .. ticles . 

4. J nu ry, 1933 , until January , 1339--46 articles 

5 . Jant l"Y, 10u9, until J anut ry, 1940--51 articles . 

6 . Januo.ry , 1940 , until June, 1040--30 articles . 

Prom tl is , it is soon t;_ t thore has been considere.blo 

:;i-•07t in tho awount of literature concern1 , consu...":ter edu-

c ti on, for prior to July , 1935., "-ho re ,;1 ..... a no lie ti1 ....., ir..e.de 

of conamr.er educ tion . · 

In 1939 , Jack T . Riley wrote a Mu.ster1 s Tl1es1s at 

Af!, icultural · nd .. rechttnic· l Collogo ro ·Qrdlng the 

status 0£ consumer education in the Okla.110. ~chools . r . 

Riley .found t, t: 
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•••• a. some Tt\. ..... t uniform dos ire for m.ore trn1ning in 
eonsur:.1ol~ o~uct ti n on tho ....... rt of ocb ol of.ficir, ls . 
The stu ·y shows .further t...'"ul.t t .. e of "ie1s..l.s are quite 
undecided s to the bost pl~n for teaching consu.mer 
educat· on . The indecision 1s ma.cle more definite by 
the official s c1cckin~ both the special cl~sn nethod 
nnd the eor.c- cnrrlculu , m.othod ·vi th conside1"Rble fro­
quoncy . rio rly one- fourth of tl e entire group f eel 
th.at ]roce-du:t•es involving both vie ;points ould be 
the best . 

Tho oi'ficialo from t:ie lar :;e schools fn. v·or con­
sum.01 oducr .. tion taug,b.t as sepe.rc.te cours ... s by la1•ger 
percentages than the smal l schools while the reverse 
is tr•.w as concerns pl. ... cin"'· consumer buyin2 in otller 
fields . 

Tho administrators also divided on the question 
of til,1e uhlch n ould be devoted to t h e con"'u.r.:., r edu­
cation cln.noes . Over half ttio officials f lt tht:..t 
four and one- liu.l"" .:_1ontl'l.s is lon.:; enou;:)1 to te'-'ch tho 
course , whlle one- tl1.i1"<1 felt that .a year should be 
devoted to touchlnc· of he course , 

Conoum.er education cln3sc~ c1id not change t· e 
stntus of the popularity of pl, cing :c:any courses on 
the junior n .... senior le11 ~l . 

Oklo.h01·10. offict 1~ e·~pres. ed. the so.mo p.,_n:i.on o.s 
t~e. ac'L.inist1-at(,rs in the stu,.:i; i;:a.do by John E . T~1.01 ... . s . 

rearl y ha.l:i:' o.r tho school men o.ppro chod believe 
th . t t..: .. e 0;.1su.n1cr educa t:ton clasocs ".)elon[;. ln t.ho Home 
Arts fie l d and exactly the same pcrceitagc thou:ht the 
·ropor field to be co~~erce . 

Most of the oJ.ucftors 'believe th· t tho Stats 
Department of Zd •cation shoul~ ~~nifest ~1 tcrest in 
consu:nor educa t:ton nC::. rococn:tzo l t cd3 · n. acce:;;table 
course for high school subjocto townrd graduut on .40 

Ht t·w recent conve ... 1. ion held b~r t he mitlonal Com-

morcis.l 'foachcrs Federation hell in Pittsburg.,.11., Pcnnsylva.n1a 1 

in Dace ~bor, 1939 , durinr; tho Collo~e Instructors t round 

table c isctLS"'ion, th.ere &s a po.:rtlor1 of the discussion de- · 

votod to cons 1· education.. Ur . Jur;1es E . Mendenhall , 

<?'!0.Je.ck T .. Riley , Study Ef Consur:1.er Ellucation, {'l'hesis ), 
Okl holll.a Ac1•1cult'l.U"'al and .1.-ecru:1.nical Colle5e, S illuater, 
Oklahoma, 1939 . 
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Educational Director~ Institute for Consumer ~ducation , 

Stephens College, presented discussion on "Hlnt ,a.sic Con-

sumer Information and Attitudes are Noodod by all Coum..ercial 

Tez.chcr..-.: 11 • In o.not11er round t .ble discus1=1ion d nliq: ·i th 

soci.el ocono:c- en , li . ~· • :S:ucy 1roy prosented d •. scuosion on 

"Consu.mor Educc.tion rrom the Viewpoint oJ: an Ad."llinist.rator 

of' a Smn.11 School s-stem11 • In aumr-Jari:.:;ing h:l.s address , •.. r . 

Humph.re s ta tee" : 

Denof1ts of eonaumer education are likely to be ulti­
mate rather tlw.n moo 'late _. In matters of consumption 
there are la ·s , whi.ch · o.v stood the teat of ;;ec;.r-s , 
but consumption is r.i.o:ro than a ms..tter of' laws . Con• 
su.:.lptiOD; is !!.! ~ --tho ·hole art .2£ 11 ving. 41 

413: . ff . I-Iunphroy, "consumer Zducation from the r1e -
point of an Admin1str tor of a Small School Syste , n 
Bus1ness ~tlucnt1on Digest , North Central Teachers Federation, 
Uarch., 1940, Vol ume IV ., Uum.bar l , p . 110 . 
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'"'ARLY COl~SUfoER EDU'CATIO I: Consumer education fu.G 1'1.rst 

in:l tia ted by tho people in horu.e econo;nies . Ac. early ns 1841 -, 

there appeared a book concern ng wise s and ns of money •. 

fua. t wo.s probably tho first sulne 1g book appcaroC in 1855. 

LATER .. EVI:LJPr.:~ 1.1:S: 'E rly founda ti ns of consur.io:r edu-

en ion ·ere laid \ hen Hazel Kyrk wrote A Theori .2.f Consump­

tion in 1923, and Henry Hurap wrote Education oft o Conaumor 
---.......- --- .._..._. -----
in 1924 . 'b.cn ~ t,1ona::z: • a ,Jorth a. pea.red in 1927, the trend 

of public thou,3-.ht was tu.rnod to'lar the \ iso spending of 

tlle conslli"nOr ' s dollar . In 192¥7 ,. Henry m. rap f'urtr.1.orud the 

in ore st in consumer educ.a tion when aonomic Lti'o and t..r1e ------- -
Curriculum was published . He stressed the need of economic 

HEG:CN.1. D.BVELOP11EUTS: I'irst orn~ Public tlon of 

.1.-J9,ooo ,oqo 1 .. rninea 1[is and other expose boorn ala:::-med con­

sumers. Schools bcc-san to realize tho problem of consumer 

training . 

Zecond era: 'The socond era o.f cons1..uu.er educ tion in 

which t. e1 .. e wore lone; blbl:tograph1es published was an era 

of' gro .h . Somo of the outs ;.,nnc!.itir~ consumer 11 terature 

were: Business ~ ~ Conamner , Srposium E.f. ~ Ilu3.ine:ss 

Edu cu ti n ~uarterlz ~ C onsu1 .. er--suyl~ in the Cdu,....-A tion 1 

study during this 

era . ,J.• ·cnty- ei~-it cou1•ses o .... :Jtudy wore analyzed, and ,, • 

Har .p found th.at the 1'1nanc1al pro')lem.s were studied :moro 

thnn any of t. '..10 o -hero. 
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:L:hird era: any studies were 1 ade during this or • 

r . Harap ma~e a survey of seventy-one courses 1n c o cump­

t1on, in 1ich h listed the frequency 0£ topics nd the 

departments in li.'h.1ch thoy er taught. In 1938, tis . llelen 

' cCormick de survey f money education in tho high schools 

of Kansas City, Mis~ouri . Mrs . · cCormic found th t pupils 

who ~ad an opportunity to manage money of their O'IIl, o1thar 

b en.use the , earned small stuns or received an allowance , 

kno n ore a.bout money t...~an: pupils who had not had tllls ex­

parienco . 

'i'b.e Status of Consw .. er Eduea. t1on: Professor Koos re ­

... ortod t o. C<Jnference that there was a need for more vie­

or us exp ns ion in the :none · education of' the s tudon ta . 

John B. Tomas found that 65 per cent of 196 principals 

thoug t th&t cons e:t' education should be a septirate eour.se , 

and 31 per eent tho ht that it shoula. be included in otler 

coursos. 

B. J . R1vott r ported that 40 schools out of 477 in 

the Uorth Centrt.l Torx·itory h a ... opara.te cour"'es, and the 

remainder of the schools taught consumer education as units 

in h n..e economics , economies,. com.:.nercial subjects, chemis­

try., asx•iculturo , o· 1th courses , me.thcma ·10 • and gonoral 

sclonee . 

Tl10 United .... tates Office of' Educe .. t1on issued charts 

showing the status of consumer education in the schools . 

'fhe Ins tit-ate for Consum.er Educo. tion ma.de a s tud_y con­

cerning the st tus of consumer education in the schools, 
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ost educutors agroe tnat tho various departments in 

tho schools c n make contributions to the education of the 

c ori..sumer. 

Present era. . Corumraer educ tion within t...~e last tv o 

years had de comiiderable gro th in the field 01 educa­

tioi. • ,. ?'£.tional Conm.unor Education Associa t1on of sec­

ondary ... chool Te ehers was formed 1n 19.39, for the stated 

:purposes of aidinr young people in t..'1.e schools to uecome 

better consumers . 

The Institute for Oonsur er Education e..t Stephens Col­

laee , Columbi , Missouri has been established and publishes 

which is a clearing l ous.o for conaumer in-tho -----
form tion . 

Further growth 1n consUt:ter education is ev1de ced by 

the or anization of' the Conswnor Education Assoeiation , hich 

published the Consumer Education Journal . 

Two recent textbooks for consumer education are Consumer 

Eeonomic Problems~~ Consumor Inveatigatos . 

rther indication of t~e gro th of eon2umer e ucat1on 

is the sro th in the amount of 11~erature concerning this 

field . 

In 1939., Jae ~ Riley wrote a thesis at Oklahoma Agricul­

ture nd o~h nical Collego showing the status of consumer 

education in t1 Okl O· schools . 

At the recent convention eld by ti.~e National Commercial 

Teachers Federation held 1n ittsburgh~ Pennsylvania, in 

December, 19.39., a large po,rt1on of' the discussion s de­

voted to consumor education. 
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Tho de~elopme t of consumor eduction ts not one of 

rapid p~ .. ogr ss , but ::rat1er its gr \ th has boen marl-:od by 

various stages . T.te fo11or1ng conclusions rol-t1ng ta the 

devolopment of consumer education appear to be J rr n~od : 

~ ~urly Dovolopment 

l . 'lne fa.ct t!.1. t as eiu,1 as l 41 , a textbook c ncorning 

t o 11.se spending o"" onoy hud boen publ1a.hed, shows 

that consumer ed cation o a. part of od.ueation 1 the 

ninoteonth century. 

2 . Ho ,e ocono ista discussed consumer tr ining issues t.t 

t:1eir Lake Pl cid Conferonco 1n 1099, showin&, -'1.ut tho 

home eeonol!i.ists v·ero tho leaders 1n the dovelopm.ent 

of consumer oducation . 

3 . s early as 1905, home ocononrlcs depa1•mentn wore ex-

tondincr their teaching to rur" 1 wonen , but it ,n1s not 

until 1015 th.at home economics extension f'rom the 

agricultur l colle~ea bocama part of tle United States 

Department of' Agriculture offiei 1 progrwns . It cun be 

soen from this act t...riat the home econo ists were not 

centrs.l1z1ns ·~e1r activ ties in schools only , but ,ere 

c ri7i..~g their consumer tra1nin~ to the rural co?m:IUni­

t1es . 



Later Development 

4.. Ilnzel K:.,rrk , e.t Chic co n1ve.rs1.ty, lnid the sc.1onti:C1c 

foundation of conoumor eduction inf!, The,02. o.f Con­

sur.mtion in 1923; hile in 1924 ., Henry Hnrap at Colu.111-

bia la1 the atucat1on l foundation in Eduction 0£ ------
tlie Consumer . mhese were th.e educational factors di-- -

rectly eonneeted with connurior education . 

5 . In 1927 , ~ M5mey ' ~ t orth \fflS published. This book 

rks the turning of popular opinion toi. rd consu..m.er 

.education, a.ml the ree..liznt1on of tl e n coas1ty :for 

consUIOOr training on the p~1·t of tho publ!o . 

6 . II~nry r rs.p ' s ":conomic ~ ..EE:. 2. CurI"ieulun .sh.o 'Jed 

the nood of' ooono:. ic training in the schools ; .:.S ea.rly 

ns 1927 , educators 1rgod th need of curriculum re-

vision in order o include the train:L'1G of the connumer .. 

Recent evelopment 

7 ~ L'1 1935, !Ionry !Iurop 1".o.de a. study of' t enty- ei ·ht 0011r.sea 

o:r consumption .. Accordinr to .!r . ff rap . the college 

courses and textboo~s appeared to be orgsnizod around 

genorul purchas1ng roblema ., such as price# advortisirg, 

~dsbrandin~ nd the li{o. Int, e second rJ sc· ool 

couraes , t•1ese pecial ... bases were studied as they re-

lated to e ch co .unity . Th fin no1al pro lernn ··iere 

given bouv qu 1 o pl~ sl• in colleges and n so~oncary 
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school courses but did not ppeci.r at all ti o stu.,'"y 

progr m .... o! oment s c l ubs . It is ovldent t}->...at s early 

n 1935, the conourn.er educution procrama then n pro,reae 

wor not giving adequate tr inin.g 1n th~ various as :>oc ts 

of consumer t.ra1n1 • 

8 . In 19-38, Henry iinr-p re:,ortcd a. urt..'ter surve of seventy- ­

one courses in c nsumption .. ne 3to.tecl th.a t· e goods 

ost f're 1 ently tudiod ~ore clothin .... , .food., drucs , cos-

metics , e l eetrieal a~pliances~nnd f'uels . In.aura.no s 

the ost oommo s orvieo studied., or the l i[3;)l acho l 

cour os st died, Hur p f und that the ro tor numb r 

fell into busino ... s od1 cation opartment; at tie coll ge 

lovol, hom economics l ed the field ; und ~n the d1lt de­

part1uent , consu er courses r·ere a l l listed in tho oco­

nom cs dopartmont . It is evident f'ro::n those findin _:s , 

tha~ the soocls :tudiad involve~ the trainin ~ of various 

dopnrtment , yet tl er s a 01,e ep rtment f ctor on 

t1 e i$h school, col.logo , and ndul t pro<:..,r .m levela . 

9 . In 1938, • • Helen ""cC 01"'Il'.lick m do survey o-'- onoy 

educe. ·ion in the hi1h sc ools of Kansas City, 11-s our1 . 

It s found th rupils t ·10 l d n op9ortuni ty to 

manngc ~one of thoir n ~ e1t or boc uce tl1e e rned 

~ll s or received n ·llo uncc , new oro about 

mo ey t1 pupils ' o had not had this axperience . 

Also, pupils ho lad not to.ken high se_1ool courses re­

lating to money, such a conomica , commorcio.l lG.w,. or 
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bookkeeping •1d 11:g.h · r acore s tnnn pupils of the sa-ino 

ge and 1n tho sn;}:.c grade. and peroent1le rank on the 

Terman Te. t, 1110 _ d not ken such coursos . From 

t us, it is observo.ble th"" t .l':'upils w 10 have had ex­

perience ~rl t.h r..:onoy h v a better kno-wle :c of 1 t 

th • thos o have not , and s tuclonts /no ve b.ntl tho 

con rciul su j'ectc are at n adv nta o in mona r de l -

1n;;s . 

In 1937, Jo,. n B. :1:J..10, 

heh d do in 1936 . 

re•orted ~10 r ndings of otudy 

A .uostionn ire ·•ao · ent to l 6 

princip ls. He found tlm t 65 poi" cent of t e prin­

cipals tho , ~ "' tl ........ t consti-n r educ·· tion s ould be a. 

separe.te cour"e, and 31 per co thou.Ylt that 1 should 

be included 1n other cou1~sos . Hance , even 1n 103? ., 

sc" ool auperviso s were of tio opinion that a soparete 

course is b""'t tar adaptable to consur,ior educa tio... th. n 

if it ... e t ught in co binution .1 1 another sllbjoct . 

11 . I.n 1939, B. J . Rive~t sent questionnaires to 1000 

tblic and private $OCondnry · chool.a$ all ~n states 1n 

·1e North Conti• l Tcrrlto ... ;.r.. e foun th .... t orty senools 

of t ... o 477 • :nieh ! lied, h d separate courses, a.rd the 

inder of' the schools taugnt consut-i:wr duoa tio as 

units home con nu.cs , econo co, co .. arc1.a.l subj cts. 

chemistry# agriculturo, health cours s, -tho atiea, 

and g ner 1 science.. ..Torty of tt.._e ac lOol.s planned to 
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light o these i':tnd i.u."·s,. 1 t can be observed that 1 -

thouc;h supervisors prefer oep rate courses 1n cone ,~r 

e ueation. onl 40 in 1939 h d sepnr te courses , d 

tha 40 e1"'e plannine to inet.nll sep r te eours s. 

12 . Ali'r E. Bray r ported t. tin . 
Jersey,, it aa th t t .. irty- two ut or s venty-

nine o Jersey igh aehoola had oep rate courses in 

co u.mor ducation. This study indicates that lo~D 

th.un one-half of the sc ool.s offo.r col:...b:i.nod oourscc. 

n consm .. or educe. tion,. 

13. T'.ne United states Of'f'ico of Education in tb.e sumi- r or 
1940, iss., od char._,s grovdn3 o-ut of st.-uu.1 s. r:.ade ithin 

t· o l ast two years,,, :1- o in~ tho pre e t ta tus or 
courses in consumer e uc tion. In stu y s.o ing the 

1str1but1on of G10915 students nrolled 1n sepa,..ate 

couraos of consu -er edueati n b school dep-r ents 

ofZering t e courae, it as found: 

1 . In the bus1 ess e uc t1on d~partment a_prox• 

ime.tely 2,100 boy .ere enrolled 1n seoorate 

course 0£ con r educ tion. 

2 . Int e business e-ducatio:l depa.r nt o.pp1~ox.1-

"-el:; 2 , 900 gs.rls ore enrolled in !'> so_ rate 

eours of co umei~ education .. 

3 . Ll'l the aoci 1 s udieo departmont ~ p.,rox1• 

toly 900 boys woro onrolled in separate 

nourso in consLuf~r education . 
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4 . :rn the social studies de ... ar ent, approxi­

tely 850 girls ere enr lled 1n separ te 

courses in con umcr education. 

5 . In tho ho o economies dopnrtment, anpro.xi-

tel 250 boys re enrolled in a D parato. 

course in conaw er educ· ti n . 

6 . In tbe home eonoi 1e.s depaX" nt , a proxi-

mate ly 050 g1rl.s re enrolled a. separate 

course n oonsumor educ tin. 

7 . In t..iw cienco de rtoent a proximn ely 250· 

.. 

bo s e~e enrolled in 

co sumor edueutlon . 

a-o rat c urse in 

In t.._~e sc1 noe dep rtmont approximately 200 

-irls ere enro1led in a ncpar te eoura.o in 

cona -er educ t1on . 

o. In tho . 0 thematics de rtment., pproximately 

lOO boJs or enrolled in a separ t courae 

of co uz1or duca.t1on-. 

10 . In 'e 1 . the tic de.c rtzr.ont., e.ppro.x!Jw.t&ly 

11 . 

12 .. 

200 girls ere enrolled 1n 

oJ: con UJ:l..Or edue t.1on . 

I a course taught by all or 
gp ro;i:l.nla te 1- :200 J!.rl"' (ll''O 

separ te co irs of c n er 

In a. co 'Tl$ t ugb.t by 11 of 

approx! tely 250 bo-ys re 

e t co se of cons Mer 

se -.te course 

the de nts 

enr 11ed n 

due tlon . 

th<3 epu tments , 

enrolled ln 

du.cation . 
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From t; ese findines, 1t ls noticeable that: business 

educnt1on loads the field in the onrollment of students in 

tho se.. rate co rso ; social 8 tudios· 1.s seco d in total nun­

ber or enrollr· en t ; ho . a oconooi cs 1s t~ ird; science de ,.,, rt-

ment in four th; t _e course tauc,--'1-it by tho combined de rt> ent 

is fifth; and the oour3e taught by the mathe tlcs dopart-

mantis l st . It c n also be seen~ t 

(5 .,200) enrolled in tl1e cep rate courses t~1nn boya , (3,350) •. 

Another study showing the cl sa1ficat1on of 208 school 

systems ecordin,3 to the 5:rados in ~:iich students ce.n be 

enrolled in sopnrnte consumer courses . The findings aro as 

follows : 

l . In tJ: e n_nth grade ,. 19 schools offered se.')S.rato 
consun.er courses. 

2 . In the tontb. e,."au..e , 43 schools offered eparnte 
consu.r:er education course . 

3 . In t;:1e eleventh grade , 1 1 schools of:ferod sep­
arate consumer education courses . 

4 . In the twelfth ·racie , 156 schools offered sep­
arate courses in consumor education . 

Thus , it is evident tb.a.t more schools offer a separate 

course in consumor education he senior year in 1Gh 

school th n any other year . 

Anot:1er study .,., de by tho United States Office of 

Education sho s the distr_bution or 193 sc· ool syatoms !1.av­

inr; separate course in consueer education, by department . 

~he findings nre: 
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l. . 90 out of 193 schools offerod separ te courses 
in co110u.m.er education in tho business odueation 
de:;;>artr;ont . 

2 . 34 out of 193 ochools of.ferod separate courses 
in consumer education in the social studio& 
department . 

3 . ~3 out of 10-3 ... ehool.a off'ored se. rate consUI?1er 
educ tion courses 1n the dopa.rt .. ent of :10L10 

eco 01..ics . 

4 . 15 o t of 193 echooln off'ored tlepar to consu."!ler 
courses in t.e department of science . 

5 . 0 out of 193 sc.1ools offered a se a.rate consumer 
educc.1,.tion course in the department of thomn. .:tea. 

6 . 2 out of 193 schools offered a separate consur.1or 
eduction oourso in the dop r~uen of hn~lish . 

7 . 2 out of 193 chools offered · se~ rte consumer 
ed1co..tion course in voca.tional educn ion . 

de par 

8 . a out of 193 schools ofi'erad ·. eoparat-0 eon.sumer 
educ t~on course te.ught by the combined dep~r ·ents . 

1.t}ius, it ls o.ppa1 .. ent that: the busineos educat-r on 

nt ro.nks first ill t!"'e number or schools offering 

zeparato courses i, con~umor e~ucation ; soc~al studies raP.J!s 

second.; home econ .des ro.ni:Cs third; department oi' science 

r nks fourth; departn1ent of _n.athernat1cs ranks flft...'1.; tho 

course to.~t by the combined departments r"""'l'l.'S sixth; and 

En;l:ish anc.:. vocational a.d..1..1catlon tie for sixth place , wltl 

the sa. n.e m,.r.1bor of schools off ..,r1r1g the separate courae . 

third at d.J .chows the yoars in 1h1ch separate co trses 

in co sumer oa.uc tion ere first o.ffored il the secondary 

schools of 176 school a te1- • The findings re a~ f ollo a : 

i ~ In the ye r 1933- 34 , four sc~ools offered a 
sopax te course for the first ti:ao . 



2 . · In the yo r 1D34~5, tv,·o ec_ ools 
sopnrate course for the first til 

fforod a 
• 

3 . Int e yoa 1935-36, oix schools offered 
sepura.ta course or the first time . 

4. In the oar 1936- 37 , r1rteen schools off ercd 
a separate courso for the first timo . 

5 . In the yo 1937-38,. 36 achools offer-ec. 
so arut course for tie f'irst time . 

6 . In the year 1938-391 63 schools orrered a 
separate co 1.rs .for the f irat tirno ... 

7 .- It t_ e ye 1• 1939-401 ( li' .,.ear ) fifty schools 
o:rfered sepnro.to cours for t..~e first t • 
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• am1nation of tl e bova records rev0als " t w1.th the 

o:.:;car)t1o of the year 1934-35, t· ere has oen a cons ... un 

gro th in the n:wnber of sohoola of-fering separate courses 

1n cons ... er e "ucation .for t..1-:le fi.rst time . .; _t,h that one 

exception,. each year ha.a almost doubled tl e number or the 

pr oeoding yoar . 

14 . In a. at11dy of six states., Lucius Dye found th t of 

81 ac ool 1n which consumer education 1s taught, 79 

t-0-.e.e .. the subjoet 1.J.1 connection with ono or . ore . igh 

school eourso3 and that ~O offer a se_~r te courae in 

e nsurner odu tion . In his .investig tion, Dye found 

.... hat 41 er cent of t1 o separ te eours s 1:. i 1.gh ac~ ools 

ore p ced in bu i .. osa educ tio .. ; 28 per oont in ~ocin.l 

se1enco ; and 21 por eent in 1orce economics . T~.us , 1t is 

seen that • e preferred raot.1od of handli.11 co su..l'ller ed-

ue t1cn 1s tote cl 1t in connection rith so.o other 

courao . Also , business otl1 cation still ranks rirst , 
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social science socond, and omo econo-.1.cs third, in 

tho departments teachin& consumer educati n . T"~is , 

witl th other findin~s th&t have been stated givinQ 

bt-inineas od: cation first place, aho s t_l.9.t al .. oush 

t' e home economists were the first to enter the field., 

the peopl in bus in es s o uc tion ~ ve g ine<l .firs 

place in de_ tmental ranking of dep rtments eaching 

course or unite in consumer education. 

15 . l su ...... vey :.;, de b th ,Je slettor, published by t1l.e 

Institute for Consumer .... dne t1on , ':10. ~ th. .... t : o ,.., noss 

education dopartments r l"OSponsible for al:most oO 

)Or cen of: the separate courses in l 1gb. sc ... ools; ao­

cial s ud·en , for 19 per cent; home economics , for l 

o_ cont; and scioneo for 4 .or cent . rhia survoy fur­

ther reveals that tho business educa ion Qepartment 

ranks first in depnrtntentB teach_ng consum~r education 

in tho high schools . 

PRESEH GRO'TH 

16 . The In tltu.t ior Conoumor duc"'tion has been fou.ndod 

at Sto ___ ens Coll.age., Col\unbia., 1ssour1 . The purpose 

of the institute i to dv nee t best interests oi' 

tJ: co ~runi a n whole . This indleat s the ....,rowth 

or the intere ... t that i.s being ' om 1n consumer- edu.­

eation., sho. :ng t: at cons :uuer educo.t1on is pJ:~o.e;ressing . 



73 

17 .. The Consumer Education Assoeia. tion is another organi• 

zat:1on ths. t ha.a been formed . It was orga.nizod in 19313 

to bring together all of those who a,re participating 

in the eom:mrtter eduoa tion .movc.."Uen t i.n American erduca- . 

tion . Judging from tb.is ,. 1 t is apparent tha. t there is 

s.n ef'f'ort on the part of' consumer educ a to:N3 to 01..--ganize 

.ao that consumer edueat1on r.dght 'be promoted . 

18 . An ~ . .ne.l yais of cormnereia l educf.:>£t1on literature listed 

in the Edueat;ion Index from J\me s l.935 ,. to the present , 

was as f'oll owa: 

l. Jul :, , 1935 1 until January,. 19.3$-.19 artic les 

reveal ed a steady inerea3e . 

2 .. J .... nuar.r , 1936 until Jam.mry ,. 19317--33 articles , 

tlle numb-er of article.a dealing wlth com..'!lereiul 

eduea.ti on. . 

Fro!il this , it is seen that there has been <rnmtlderabl e 

grov:th in the amount of llteraturo coneel"!:dng con~rt.mer edu .. 

eu:t.ion . Pr1,or to July , 1935 , th~re was no listing niade .o:r 

eonsume,r education 1n tho &ch1:en.t1on Ind.ex* 

19 . There ha• been oons.iderabl o di.spl ay of int_ereet in 

consumer education on the part o:f various teachers 

<H>-nventions ,. At a convention hel d by the Ua tional 

Co.mmeJ."cia. l Teachers 1 ederat:to11 in Pitt.abur€J1., Penn.­

syl v-ania, in l)eca.mber., 1939 , there were several panel 

discussions held in eon.nee ti.on with com.n::un~r education " 
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