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CHAPTER I
INTRODUCTIOR
The educational phase of the consumer movement was
greatly stimulated by Henry Harap's study, Education of
the Consumerl which sppeared in 1924, It was largely due

to the influence of Harap's study that educators began to
see the necessity for consumer training at the wvarious
school levels. Previous to the appearance of Harap's work,
the intesrest in consumer education had been practically
negligible.

Further impetus was given to thils educational phase
with the publication of the guinea pig books. These books
became an important factor in establishing the idea among
educators that consumer training, which went beyond that
being furnished by the home economics departments, was high-
ly desirable. Prior to the publication of these books, home
economics instructors had shown interest in tralning girls
to make wiser and better cholces in the selection of foods
and textiles used in connectlion with specisl classes, but
apparently no specific training was given in the purchas-
ing of other consumer goods.

Since the economic depression which began in 1929
made necessary & more careful evaluation of all commodities
and services, it can be sald that there is a direct rela-
tionship between the economic status of the consumers and

the development of consumer education. {

lgenry Harap, The Education of the Consumer, Maemillan
Company, New York, 1924.
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Because the changes brought about by the depression
were in a sense universal, educators, manufacturers, and
retallers became interested in the development of consumer
education as an integral part of formal education. Dus to
the fact that these various groups became interested in
consumer education, this phase of the consumer movement has
not been loecalized in cltles or particular sections of the
country; however, more intensity is being shown in certain
sections of the country than in others.

There are well defined consumer interests developing
in organizations of business and consumers alike. Thus,
the American Standards Assoclation has organized en Advi-
sory Committee for Ultimate Consumer Goods, and the Consumer-
Retailer Relations Couneil has been formed as an agency of
communication betwesn the two economic groups. The General
Federation of Women's Clubs has established a department
of consumer education. An annual Business-Consumer Rela-
tions Conference has been organized by the National Asso-
cilation of Better Business Buresus.

Not only have business and othesr organizations shown
an interest in the consumer movement, but the government
as well has taken an active part in the growth of the move-
ment. The Department of Labor has set up the Consumer
Projects as the result of the unconstitutionality of the
Fational Recovery Administration, which had established the
Consumers'! Advisory Board. One of the most Ilmportant



consumer agencies in the government service has been
established in the office of the Consumers' Counsel. The
present government administration has sent a commission to
Europe to study consumer cooperatives. Food, Drug, and
Cosmetic Acts have been passed by Congress in order to give
federal legislation to the consumer movement. The study
of the federal laws and acts has played a large part in
consumer education.

Educators have followed closely the interest shown
by these other groups. For instance, the Institute for
Consumer Education, an independent agency for consumer
education, has been founded by the Alfred P. Sloan Founda-
tion at Stephens College, Columbia, Missouri.

Conventions and conferences are being held in order
to work with the needs of those interested in consumer edu-
cation. At the first National Conference for Consumer Edu-
cation which was sponsored by the Institute for Consumer
Education, Stephens College, Columbla, Missouri, in 1839,
there was an attendance of 400 representatives of all phases
of the consumer movement. 1In 1940, at the second National
Conference, there were about 700 representatives.

The National Education Assoclation i1s also interssted
in the needs of the consumer. In a recent report, the Edu-
cational Policies Commission of the National Education Asso-
ciation states,

The whole directlon and pattern of a democratic
nationts economy are & reflection of the ideals of



its consumers. If the standards held by the con-

sumers of & nation are piteched at a low level, pro-

duction schedules will be planned accordingly.Z2

Thus, consumer training, &s well as training in pro-
duction, becomes an important part of the educational system.

This report, Educatlion and Economic Well-Belng 1n American

Democracy, which was published by the Bducatlonal Pollicies
Commission of the National Education Assoclation devotes
an entire chapter, approximately one-fifth of the book to
the importance of consumer educatlon.

In the field of education, the training of the consumer
has not been undertaken by one department only. The large
amount of literature concerning consumer education whiech
has been appearing In educational publications indicates
the growing importance of consumer education. Prior to
1935, there was nothing listed in the Educatlon Index under

the heading of consumer educatlon; the only listing being
"Consumptlion". Since that time, however, long lists of
references have appeared.

lore recognition was gained for the consumer movement
when the Twentleth Century Fund published a report, Does
Distribution Cost Too Much?® This report was made because

of the need of an accurate over-all picture, an appraisal

of the distribution system as a whole, and a program for

2Educational Policies Commission, Education and Economic
Well~-Being In Ameriecan Democracy, De. 45.

SThe Twentieth Century Fund, Does Distribution Cost Too
Mueh?, Twentieth Century Fund, Incorporated, New YOrk, 1930.
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making the distribution system more efficient for the benefilt
of the consumer. The report states:

Our economlc structure has experienced vast changes
during the last hundred years. A host of commodities
has been introduced into our everyday life which were
undreamed of helf a century ago. The development of
so-called mass production with its many economies has
been the outstanding feature of the last two decades.

Yot mass psrgdncticm without mass distribution 1is
impossible

The need for consumer tralning is a direct outeome of
the shifts and changes that have taken place as a result of
mass production with the corresponding falilure of manuface
turers and retailers to keep pace with these shifts and
changes in consumers' buying problm F ’

Thus, it seems that the conmr w.‘lr 13 not a

"one-man" movement, but rather 1s & move:

interest of many groups. Although mmy@'&zps are interested

in the consumer movement, consumer educatlon is only the
educational phase of the consumer movement. h-.!
PURPOSE A
The purpose of this study is to examine and analyze the |
published materials of conswier education with a view to de-
termining the growth of consumer education in the schools.
Findings of studles which have been made in regard to the
status of consumer education are to be collected and used in
this study. Factors of the status of consumer edncation uased
aregs l. Should consumer education be & combined or separate
course. =2. Which department should teach consumer education. _;
3. On what grade level should consumer education be placed. |

1

e

41bid, p. 8.



PROCEDURE AND MATERIALS
The method used in this study is & combination of
what have been termed the library and historical methods,
in that sources of informetion are obtained through 11-
brary readings of past and present literature dealing with
consumer education. The sources used are:

I. Periodicals, government bulletins, books, and
literature of business education and of the
general education fields.

ITI. Courses of study of schools offering courses in

consumer education.
DEFINITIONS

Consumer education has many concepts. Some educators
think of consumer education as money management; others
believe that a course in consumer education means training
in selection of commodities. Another concept is that the
student should be made "consumer conscious". At the recent
Consumer Education Conference sponsored by the Institute
for Consumer Education, Stephens College, Columbia, Missouri,
various speakers made it clear that in defining consumer
education, there should be no restrictions or boundaries.

Hence, it appears that the conception of eonsumer edu-

cation 1s almost as broad as 1life itself and is not suscep-
tible to precise definition.

In setting the boundaries of consumer education, the

scope as instituted by a Consumers' Conference sponsored
by the United States 0ffice of Education will be used in

this study.



SCOPE OF CONSUMLR EDUCATION:

1.

Since the aim of education is to improve living, the
aim of consumer educatlion 1s to improve living by a

consideration of one of the broad flelds of living,

namely, consumption.

The field of consumption includes:

a. Problems of individuals and families in--

(1) Choice-making--factors involved in choosing
between different kinds of commodities and
services in terms of wvalues sought.

(2) Income management and financial planning
in the use of resources to secure commodi-
ties and services desired for present and
future use.

(3) Buying and using commoditles and services
to secure greatest satiafections from ine-
come and credit available.

be. Consideration of the following aspects of each
of the above prohlcﬁs:

(1) Economic

(2) Social and ethical

(3) Psychologlcal

(4) Physiologlcal

(5) Esthetic

(6) Legal

(7) Scientific



3« Basic to any program of consumer education is a

consideration of the following soclal factors:

a., Distribution of national income.

b. Responsibility of individuals and families as
members of soclety.

¢. General character of the local commnity as it
affects consumers' problems and the relation-
ships of individuals within the community.

d. Agencles which ald and protect individuals and
familles as consumers.

. Present and probable future economic status of
the learner.

4. In any program of consumer education due regard mmst
be glven to the inter-relationships of all problems
and phases of the subject.

CONSUMER HMOVEMENT:

The consumer movement in the wldest sense of the

term conslists of all the efforts of organized or

unorganized groups, to make the consumer a wiser

buyer and user of those products and services

which she acquires in her capacity as & consumers.

The purpose of these efforts is to raise the

standards of living of the consumer by making her

recognize more clearly her wants and needs and by

equipping her with knowledge and factual infor-

mation to help her satisfy them.

Consumer education is only one factor in the consumer
movement, but it is the chief factor of that movement estab-

lished in formal educstiorn at the present tinme.

o

LIMITATIONS
Since little historiecal literature relative to con-

sumer education is avallable, the sources of information



are few, therefore, materials available are limited. This
study desals only with the consumer education factor of the
consumer movement, mentioning the other factors only in
view of their relationship with the consumer education de-
velopment in the United States,



CHAPTER 11 =K.
GROWTH OF THE CONSUMER HMOVEMENT

Although consumer educstion is only a part of the con-
sumer movement, the history of consumer education naturally
begins with the history of the consumer movement. The con-
sumer movement is not one which has developed into being
over night. Despite the genersl belief thet orgsnized con-
sumer activity is a comparatively new development, the move-
ment actually had its genesis in an earlier American era.
Even before 1800, there was an interest manifested in cone
sumer education. Adam Smith in his Wealth of Nations says,

Consumption is the sole end and purpose of
all production, and the interest of the producer
ought to be attended to only so faur as it may_be
necessary for promoting thaet of the consumer.

It is usually recognized that the home economists were
the first to realize the importance of consumer education.
To the home economists go the honors for the
first consumer educatlon which later translated
itself into demands on government and private enter-
prise for instruction in wise buymanship and standards
of identity that would make sclentific purchasing
posaible.2
The English home economists were interested in this
movement, and that interest spread to the United States.

England had a Magazine of Domestic Economy in the early

lrdam Smith, Wealth of Nations, Book IV, Chapter 8,
(Cannon Edition) p. 159, The ern Library, New York, 1937.

2Ben jamin R. Andrews, "It's a Mass Movement",
Retalling, April 17, 1939, p. 2.
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1300's which gave women new 1deas as directors of con-
sumption. The political difficulty which then existed
between the United States and England was not enough to
bar this magezine from circulation in the United States,
for the American women still looked to their homeland for
fashions, housekeeping methods, and sewing hints. Consumer
education of & kind has probably always been carried on in
the home by the parents, with the mother as the prineipal
instructor.

Other than consumer education, the consumer movement
may be traced along four lines, each of these lines having
a distinet influence on the development of consumer edu-
cation. .These other trends of the consumer movement arse:

1. Consumer cooperatives.

2. Development of governmental control and
governmental agencles.

3. Activitles of manufacturers and advertisers
with special emphesis on the developument of
private testing agencles.

4., Activities of professional organizations, clubs,
and educational organizations.

COKSUMER COOPERATIVES
Organized consumer education made 1ts appearance
when the first consumer cooperative was esteblished. It
is a generally accepted fact that the {irst consumer coop-
erative was the Rochdale cooperatlve established Ly a small
group of weavers in England in 1843.%5 This movement spread

e

)

Sgebel Be. Trilling, E. Kingman Eberhart, and Florence
Williams Nicholas, When You Buy, J. B. Lippincott Company,
Chicago, 1938, p. 323.
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to Sweden in 1851, after its successful beginrning in England.?
Scandinavian countries in Europe followed and the movement
was organized in the United States.

Although European countries had initiated the coop=-
erative movement earlier, it was not until 1845 that such
a movement was started 1n Boston, Massachusetts. The move-
ment reached a further stage of development in 1867, when
the Crange was organized. 70 some extent it was a coop-
erative movement, but its influence in recent years has not
been great, although it is still in existence. The first
consumer cooperative to be recognized and successful in
this country was the housewives'! milk cooperative which was
started in Waukegan, Illinois, in 1810.° This venture grew
and spread. Other cooperatives sprang up in Minnesota,
Wisconsin, Michigan, organized largely by Scandinavians
who had settled there and were engaged in dairying. These
groups have lasted and have been successful. Their founders
understood the basic principles of sound and successful
cooperation as 1t was used in their home countries.® In
1917, representatives from nineteen cooperatives met at

Superior, Wisconsin, to consider their problems, and the

4yarcus W. Childs, Sweden: The Middle Way, Yale
University Press, 1836.

S5?rilling, Eberhart, and Kingman, op. cit., pp. 313, 314.

6Bunn and Falk, Cooperative Life and Business, Milwaukee,
E. M. Hale and Company, 36, DD o2, 35.
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Central Wholesale Cooperative of Wisconsin was formed.”
¥ost of these early cooperatives were producer cooperatives
engaged in marketing products produced on farms with scant
attention to consumer aspects.

In recent years the cooéarntive movement has spread
rapldly, especially in rural commnities. In 1938, it 1is
estinated that there were some three million persons or-
ganized into some eleven thousand cooperatives, doing a
business in excess of five hundred millioms of dollars snnu-
ally. Cooperatives have entered many filelds of business
and under proper management are proving successful. The
cooperative movement 1s becoming better unified, better
organized, and 1s still growing. The movement has recently
received substantial encouragement from the Federal Gov-
ernment. The consumer cooperatives have played a part in
the development of consumer education, for they publish a
newspaper and bulletins which give consumers information
concerning labeling, price, and standards, as well as making
research studies which deal with consumers' habits. Schools
are cooperated with to the extent that the classes are in-
vited to inspect local consumer cooperatives.

GOVERNMENT CONTROL AHD AGEHCIES

As far as can be ascertalned, the earliest zovernmental

interest shown in the consumer movement was aroused in 1820.

The New York leglslature considered an appropriation for a

7Trilling, Eberhart, and Kingman, op. cit., p. 330.
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food chemist and a food lavoratory for the first higher
educational institution for women.

The first important federal leglslation for consumers
wes the Sherman Anti-trust law of 1890, which protected
consumers by forbldding monopolies or conspiracy in re-
straint of trade. Hand 1In hand with the schools, the home
economists in the United States Department of Agrieculture
were also furthering the cause of consumer knowledge. In
1894, nutrition research was begun and in 1922, this pro-
Ject grew into the Bureeu of Home Economics, whose numerous
studles and research projects have led to improved pro-
duction techniques in certain mills and factories.

In 1906, the first Food and Drug Law was passed pro=-
viding the consumer with soms protection against poisonous
drugs and foods.

In 1914, the passage of the FPederal Trade Commission
Act by Congress stood out as a new milestone in consumer
history. The comnission was designed originally to protect
manufecturers and tradesmen from unsecrupulous business men,
but by its activities it protected the consumers indirectly.
The Clayton Anti-trust Act of 1914, which expanded the pro-
visions of the Sherman Anti-trust Act and specifically de-
fined certain unfalr practices, such as exclusive contracts
which prevented purchasers of goods from dealing in competing
goods, was passed. Along with the work in Washington, the
Smith-Lever Agricultural and Home Economics Extension Act
in 1914 had created America's unique system of adult edu-

eation for rural men in agrieulture and for rural women in

—



homemaking, in which training of the consumer is today a
definite activity.

The Bureau of Home Economics was established by the
Department of Agriculture in 1922. This buresu 1s still
in existence and in recent years has been active in the
promotion of consumer education.®

An advance in the training of the consumers 1n rural
districts was gained when the Purnell Act of 1925 was passed.
This widened agricultural experiment station programs in
all states to include research on economic and social as-
pects of farm living, and created a home economics research
agency which in 1938, had over 211 research projects under
way, nearly all of which have a bearing on consumer knowledge.

In 1933, the federal government believin: 1t was time
that consumers be alded by their intervention, passed the
National Recovery Act which set up the Consumers!?! Advisory
Board. This was the first time that the consumer had been
recognized in establishing economic prineiples of the coun=-
try. This act had a marked influence in increasing local
consumer activity all over the country. In the same year,
the Agricultural Adjustment Administration set up the most
important consumer agency in the government service, which
published the Consumers Guide, & magazine having a free
eirculation of one hundred and thirty-five thousand. This

8consumer Services of Government Agencles, Washington,
De Ce, 1937, p. 35.



16

agency represents the consumer at all Department of Agri-
culture hearings. In the same year, the new Food and Drug
Aet was passed to protect consumers in their purchases.

Consumer education was given considerable impetus in
1935, when the United States 0ffice of Education published
& manual, "Consumer Buying in the Educatlonal Program of
Homemaking™. The manual was published only after experi-
mental teaching and conferences with leaders in s&ll parts
of the country.

Hational politics took up the interest in the consumer
movement when consumer protection was ircorporsted in the
platform of the National Democratic party, demonstrating
for the first time the political importances of the con-
sumer movement. The administration had sent & commission
to Burope to study consumer cooperatives.

In 1937, the Federal Trade Commission began to issue
1ts own rules.? Rules regarding rayon came first, followsd
by rules regarding silk and fur, and in 1938, there were
rules on cotton.

The Federal Trade Commnlssion promlgated the
rayon rules,--the first compulsory fibre identi-

fication regulations. Many of the large women's
orgenizations increased their consumer activities.lO

%Consumer Services of Government Agencles, op. clt.,
Pe 48.

10y, k. Gadbler, Labe the Consumer Movement,
American Retall Federatlion, K Strest, N. W. washington,

De. Cep pPpe 15, 16,
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The Consumers'! Natlonal Federation was also formed in
19373 1t was designed to

s+ssebecome the coordinating agency of all
organizaticns interested in consumer activities.

11

The Consumers Counsel of Bltuminous Coal Commission
was also established in 1937 by an act of Congress. Thils
was the first such commission to be established by an act
of Congress.

The Wheeler-Lea Amendment of 1938, pgave the Federal
Trade Commission authority to enforce the food and drug
act and to further protect consumers. It also empowered
the commission to aid in the regulation of advertising.
The act was & measure to insure truthful advertising, with
power to prohibit false and misleading advertising of foods,
drugs, and cosmetlecs.

Federal aid for consumers was further advanced when
the Hatlonal Bureau of Standards had been organized in the
Department of Commerce. This agency was created primarily
for the purpose of establishing and maintaining standards
of measurement, of quality, of performance, and of practice.
The Netional Bureau of Standards serves not only tax-
supported agencies--Federal and local--but also the con-
sumin® public. In order that the over-~the-counter buyer
may have the advantage of purchasing commodities built in
accordance with guality specifications, the Bureau has

1l1p14, p. 16
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developed the labaling plan by means of which manufacturers
ayre encouraged to ldentify by sulitable labels such of their
commodities as they are willing to guarantee as complying
with certain nationally recognized standards and specifi-
cations. The bureau cooperates with business and pro-
fessional groups in encouraging improved standards for
building construction, and the application of the latest
developments in the use of building wmateriels for the bene-
fit of consumers.l2

Some states and numerous municipalities have enacted
laws and ordinances to protect the consumer. In 1936,
Wisconsin passed & law requiring the teaching of consumer
cooperation in all schools. In 1933, Michigan set up the
State Consumer Department. Alabama, Connecticut, Kentucky,
Maine, Nebraska, and North Dakota, all operate laboratories
and issue reports on request about a number of commodities,
some by brand name. HMost large cities have specifiec regu-
lations regarding the distribution of food. City ordinances
concerning welghts, measures, and inspection of milk have
been passed in most towns to protect the consurer. New York
City has established a Department of the Consumer in order
to give bstter protection to the consumers.

Considerable legislation is still pending and 1t seems
that the trend is toward more governmental regunlation of
distribution for the purpose of the protection of the con=-

sumer. The Federal program for the consumer is 1ineluded

12consumer Services of Government Agencles, op. clt.,
Pe 48,
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in the consumer education factor of the consumer movement.
ADVERTISERS, MANUFACTURERS, AND PRIVATE
TESTING AQGENCI:S
In 1901, Good Housekeeplng Institute became an edi-

torial department of Good Housekeeping lMagazinelS, whose

staff realized that homemaking was different and more
complicated than ever before in history. Good Housekeeping

tests foods, coametics, and medical cabinet supplies. It
publishes & buying guide, "Foods Tested and Approved".
This magazine established the first laboratory in which it
could study new developments, evaluate new methods, test
gqualities and performances of household appliances, utensils,
household soaps, and other household products produced by
industry. Consumers have come to depend on the "Good House-
keeping Seal of Approval".
The Household Finance Corporation of Chicago published
a series of Better Buymanshlip Bulletins, giving advice on
the purchase of numerous commodlities but making no recommend-
ation as to specific products, These bulletins cover prin-
ciples of buying that should be taken into consideration.
McCall's Magazine established a "How to Buy" service
In 1938, but it is not as extensive as that of Good louse-

keeping.l4 A forty-four page booklet on points to consider

13Introduction to Good Housekeeping Institute, 57 Street,
Kew York City, New York, pp. 3, 19, 1939.

14y0callts How to Buy Service, McCalls Magazine, 250
Park Avenue, New York City, Hew Yo;k, PDs 1y De
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in buying numerous commodlﬁies, is issued free. It does
not operate a laboratory nor 1issue reports on any specific
pfoduat.

The Parents Magazine issues "Seals of Approval" to
companies whose products are certified and approved by the
Parents Magazine Advisory Seorvice for Homes with Children.l5

The American Dental Association offers the service of
the "A. D. A. Seal of Acceptance"” and publishes a list of
approved prepaerations.

The National Consumer-Retaller Council was formed in
1837, and was promoted by the National Retail Dry Goods
Assoclation, Its purpose 1ls to provide a mechanism through
which consumers and retalillers can meet on equal terms and
discuss consumer problems and consumer relations.

Retailers made thelr bid to the fame of the consumer
movement when the Business-Relations Conference organized
by the Natlonal Assoclation of Better Business Buresus in
Buffaleo in 1939, was established. This was the first 1im-
portant business-organized conference devoted entirely to
the discussion of Busiress-Consumer Relations.

The National Associatlion of Better Bureaus publishes
a series of pamphlets, "Pacts You Should Know", on a series
of topics and commodities. An attempt is made to set up
some principles to guide the buyer in wise purchasing.

15w. K. Gabler, Labeling the Consumer Movement,
op. elt., p. 31.
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That business 1s somewhat alarmed, perturbed and appre-
hensive of the consumer movement 1ls indicated by the recent

publlication, Lebelingz the Consumer Movement,l€ sponsored

by the American Retall Federation; other publications are

current which present unbiased appraisal of the consumer

movement. Busliness has come to realize that there is a

definite consumer movement and that it must do something

about 1t.1l7 )
When Your Money's Worth was published, & new trend in |

consumer education followed. This book was so successful

in arousing questions that the readers began to write to

the authors asking for more specific and additionzl infore

mation. A consumers' club of five hundred and sixty-five

persons was organized and in December, 1929, it became the |

Consumers Research, Incorporated.l8 :
It was the first independent orgenization to set up

an approving and testing service. HMembership was solicited

and confidential bulletins reporting findings were sent to

each member. The organization still functions and reports

a membership of about sixty thousand, with probably about

five times as many readers.

16w. K. Gabler, Labeling the Consumer Movement, 0p.
cit., pp. 14, 16.

17Introduction to Consumers Research, Consumers
Research, Washington, De. Ce; P« 3, 1937.

181ntroduction to Consumers Research, Consumers
Resesarech, 22& cit.. Pe 3, 1937.
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Consumers Research, Incorporated 1s a non-profit, non-
commercial, research and educational organization which
studies, tests and reports on goods and services. Its pur-
pose is to provide a clearing house where information of
importance to the consumer may be assembled, edited, and
promlgated.

Consumers Union was founded in February, 1938, by
persons who had previously been & part of the personnel of
Consumers Research. The primary purpose of Consumers Union
is to report labor conditions in meanufacturing plants. In
many respects the Consumers Union is similar to Consumers
Research. The Consumers Union claims to operate on a non-
profit basis and to have no connections, direct or indirect,
with any manufacturing or commercial interest.

The curiosity of consumers, because of this unprecedented
series of consumer movements and agencles, turned to alarm,
and through their various assoclations they organized com-
mittees to investigate charges brought against manufacturers.
For several years there was mach loose talking and thinking.
Violent, and in many cases, unjust attacks were made by
those who were using as their slogan, "Protect the Consumer".
These groups, all too frequently, did not work for the best
interest of ths consumer and & reaction followed. Profes-
sional protectors began to be regarded with suspicion, and
many have disappeared or are ln disrepute.

Numerous other private testing agencies have been

started, some of which were very questionable in nature and
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many of wailch have failed to survive. Testing agencies are
now being subjected to rather careful and vigorous scrutiny
before their recommendations are accepted.

PROFESSIONAL ORGANIZATIONS

The American Home Economics Assoclation was formed in
1908, with emphasis on better use of purchased products and
better homemaking. In 1918, this organization launched 1its
first campaign for labels with quality specifications. It
supports legislative measures involving honest merchandising
and has a large membership.

The American Assoclation of University Women has taken
up the Consumer Movement and in 1937, doubled its consumer
activities. It sponsors study guide groups in consumer
problems and promotes numerous uotivitioa.lg

The General Federation of Women's Clubs has a large
membership and 1s in the process of preparing a definite
consumer program. It has been sponsoring weekly radio
broadecasts discussing consumer problems and ls working
cooperatively with other organizations. When the Federal
Trade Commission was making rules concerning fabrics, the
General Federation of Women's Clubs passed a resolution, in
the spring of 1938, at their convention, endorsing the fiber
identification program of the Federal Trade Commission.

The National Congress of Parents and Teachers has a
membership of two million, two hundred fifty thousand in-

dividuals. Its membership is made up of local associlations

19y. K. Gabler, op. cit., p. 23.
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composed of teachers and parents of school children. The
consumer sctivities of this organization consists of:

Active In regard to all problems of the home
and homemakers! consumer problems. Holds re
home-making confersnces. Publishes Parent Teachers
Eﬁﬁs’1n°‘ Represented on the Advisory Committee
on mate Consumer Goods of the American Standards
Assoclation.20

The Natlional Federation of Business and Professional
Women's Clubs has a membership of seventy thousand indi-
viduals in one thousand six hundred eclubas. The clubs are
made up of business and professional women. The consumer
activitlies of thils orgenization consists of:

Current program includes the study of factors
which have produced unemployment and the effect of
unemployment on consumersj the study of pressure
groups and conflicting interests in the United States
and the advisability of_ governmental regulation of
business and industry.2l
There are several Independent organizations with con-

sumer problems as their sole purpose., These organizations
consist of the Consumers' Natlonal Federation, United Con-
ference on High Cost of Living, Consumers' Conference of
Greater Cincinnati, and the Creater Boston Consumer Com-
mittee on Milk,

The Consumers' Natlonal Federation has as its con=-
sumer activities:

Coordinates consumer organizations. Exchanges
and disseminates information among members relating

201bid, p. 23.
211vid, p. 23.
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to all questions affecting the consumer interest.
Holds annual conferences for the discussion of
member or 1zetion asctivities. Publishes The
Consumer .22

The United Conference on High Cost of Living conslsts
of individuals mostly in lower income groups. This organ-
ization is interested in:

Campaigns for high standards of living, lower
utility rates, graduated income tax to replace sales
tax, more housing at lower rental, adequate recrea-
tional facllitles, and low cost of hospitalization.
Established neighborhood consumer groups to carry on
activitlies best sulted to particular needs of members
of these groups.2d

The Consumers'! Conference of Greater Cincinnatl represents
& membershlp of forty thousand, whose consumer activities
consist of:

Orgenized the Consumer Institute in 1938 to
analyze and study the common problems of the mere
chant, consumer, and menufacturer. las gained the
cooperation of several retail store merchants in
Cincinnati in the use of informative labeling.
Promotes consumer education in Cineinnati.24

The Greater Boston Consumer Committee on Milk is com-
posed of individuals and organizations Interested in con-
sumer problems. These individuals are Interested in:

The development of plans of action along the
following lines:

Resale price

Legislative action

Cooperative distribution

Marketing efficiency25

221p1d, p. 24.
231bid, p. 24.
24£9£g, Pe 24.
251p1d, p. 24.
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SUMEARY

The consumer movement has been in existence since the
latter part of the eighteenth century. It has been within
recent years that the consumer movement has gained momentun.
Although consumer education is an important phase of the
consumer movement, there are four other lines that have had
a distinet bearing on the consumer movement.

CONSUMER COOPERATIVES: The consumer cooperative was
one of the earliest factors in the consumer movement. It
hag contributed the cooperative i1dea to the consumer edu-
cation phase of the consumer movement. Through the educa-
tional features of the consumer cooperative, students ;ra
allowod to visit consumer cooperatives, and through the
study of labels, brands, and measures of weight used by
these organizations, the students are ziven an opportunity
to become intelllgent consumers.

GOVERNMENRT CONTROL AGENCIESS As early as 1820, there
was legislation introduced to the leglslature of New York
in order that the consumer might be better educated and
protected. In 1850, the Sherman Anti-trust Law, giving
protection to the consumer, was passed. Further legis-
lation for the protection of the consumer was passed in
1918, when the I'ederal Trade Commission Act and the Clayton
Anti-trust Act were passed. Since 1933, the government has
established many organizations whose purposes are to pro-
tect the consumer. OGovernmental bulletins which give con-

sumers information concerning the purchase of commodities



have been available in recent yeara.

ADVERTISERS, MANUFACTURERS, AND PRIVATE TESTING ACENCIES:
Many magazines have established testing fncilitias.for their
readers, Good Housekeeping led the fleld when in 1901, the
Good Housekeeping Institute became an editorial department
of Good Housekeeping. Private testing agencies such as

Consumers Unlon and Consumers Research, Incorporated, have
played an important part in the development of the consumer
movement by contributions of iInformation conecerning results
of tests and labor conditions in manufacturing plants. The
Better Business Bureau which held consumer-business con=-
ferences, was established.

PROFESSIONAL ORGANIZATIONS: Several professional or-
ganizations such as The American Home Economics Association
and The American Assoclation of University Women have shown
interest in the consumer movement through their consumer
activities. Other organizations such as The Consumers?
National Pederation, United Conference on=ﬁiéﬁ$b¢ct=6f"niv~
ing, Consumers' Conference of Greater cigﬁiﬁgati, and the
Greater Boston Consumer Committee on ¥Millk, have as thelr
sole purpose the promotion of the consumer movement.

The four trends listed above have each had a distinct
bearing on the development of the consumer movement, but
the educational phase of the consumer movement is the one
upon which mach attention is being shown at the present
time.



CHAPTER III
DEVELOPMENT OF CONSUMLR EDUCATIOR
EARLY COWSUMER BEDUCATION

Although the present conception of consumer education
has been developed within the third decade of the twentieth
century, there have been ecertaln phases of the consumer
movement that have & bearing on consumer educatlion.

Schools and institutions of higher learning began the
organization of the consumer movement in the schools in 1841,
at which time Catherine Beecher had written a textbook, A
Treatise on Domestic Economy, which was published by the
Harper Publishing Companyj this book had a section on the
spending of money. About the same time, Matthew Vassar, a
business man, founded & college for women. In founding his
college, he specified that domestlc economy be & part of the
curriculum and today the Vassar Department of Euthenics ace
tively participates in the teaching of consumer education.

As early as 1355, what was probably the first gulnea
pig book exposing the evils of advertising made its contri-
bution to consumer education. In the long-winded fashion
of that day, it was called The Language of the Walls and a
Yolce from the Shop Windows or the Mirror of Comsercial
Roguery. Similer to modern guinea pig books, it was rich
in wisecracks, irony, criticisms, and citations from the

investigations by the author, who assumed the pen name of
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The Lencet.l Fraeuds and adulteration in tea, butter, cheese,
wine, spirits, meat, bread, milk, textiles, and a host of
other articles were exposed. The "escape from death" element
was made vivid by gory detalls whieh gave the reader the thrill
of discovering how narrowly he had escaped from deasth because
of the ingredients in his ale, or candy, or anchovies. Reec-
ipes showing a dozen ways of making bogus port, sherry, and
brandy were included.

Testing methods were introduced, including suggestions
for testing bread to detect the presence of potato starch,
horsebeans, vetch-meal, linseed, and corn meal. A test was
also sugzested for testing vinegar to detect sulplmric acid
and poisonous salts, The author advised the housekeeper to
make her owni

Any intelligent Lousekeeper can prepere potted meats
and fish at much less cost than they can be purchased,
to say nothinﬁ of avoiding this dirty and scandalous
adulteration,

The villalnous advertisers who were attacked were usu-
ally the retailers, since thias book appeared before national
edvertising by manufacturers had assumed any great importance.

In the development of thils educational field, home eco-
nomics has been the leader. Home economics, as an organized

movement, had its inception in 189¢, at the Lake Placid

lgenneth Dameron, "How Advertisers Can Help in Con-
sumer Education Movement", p. 1. (This discussion is taken
from this publication)

2Kenneth Dameron, "How Advertisers Can Help In Consumer
Education Movement", p. l.
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Gonference.® Some of the major points discussed at these
meetings are of great interest in the development of con-
sumer education. Emphasis was placed on the marked social
and industrial changes which were taking place and were
bringing about new conditions of family living:
A number of influentiel educators, scientists, and
others interested in soclal betterment were con-
cerned that the spiritual values of home life should
be retained and at the same time that the should
share in the benefits of material progress.

The conference was interested in having the new status
of the home recognized by a proper library classification
of Home Economics. The conferees insisted that it be changed
from 1ts classification as one of the useful arts under
" Production® to one under "The economics of consumption®.

In 1912, the current home economics programs of the
colleges and universities were criticized by Martha Bruere,
in "Educating the Consumer", which was written for Outlook.
She believed that the emphasis at that time was primarily
on the science of household production rather than on the
science of consumption, although, as Mrs. Bruere pointed
out, from "an all-round producer" the American womsn had
become "the greatest consumer in the world." Hrs. Bruere

emphasized the fact that what the homemskers needed was help
in how to spend, how to choose, how to use, and how to work

Scalla Van Syckly, "The History of Consumer Education
in the United States, The Consumer Educatlion Journal, Feb-
ruary, 1940, Volume II, Number 1, pPDe 8, 4, D=

4Ibid’ Pe 3 -
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together to change existing conditlons so that consumers
could have what they needed.

Criticisms similar to those of Mrs. Bruere may be found
in early articles of the Journal of Home Economics. Therse

is also other evidence of an intelligent interest in a num=-
ber of Institutions at this period in consumer education.®
In 1909, the Household Adminlstration Department of the Uni-
versity of Chicago offered such courses as Food Supplies and
Dietaries, The State In Relation to the Household, and The
Organization of the Retall Market. Jessica Peixotto at the
University of California was teaching the relstion of the
home and the management of 1ts economic life. At the Uni-
versity of Wisconsin and elsewhere, the home economics fac-
ulty were working for textile standardization and teaching
courses in textile buying. Another indication of interest
made itself felt at this time in the faet that many insti-
tutions were seekling nutritional fscts as a basis for in-
struction in food selection.

As early as 1905, home economics departments were ex-
tending their teaching to rural women, but it was not until
1915, that home economics extension from the agrieultural
colleges became a part of the United States Department of
Agriculture officlal program. This work has proved to be
one of the most extensive and potent forces for consumer

education that has yet been evolved, reaching in 1940,

S1mvbid, pe 4.
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around four million families in all sections of the country.
During this period of consumer education, the definition
used by the Home Economists was:
To "What's New in Home Economiecs", essential in adver-
tising paper, consumer education, generally speaking,
is probably best defined as information given to the
consumer by the manufacturer in order to teach her how
to buy and how to use his product intelligently and
satisfactorily. To the "American Consumer®, the real
basis of consumer education 1s the mutuality of inter-
est shown between seller and buyer. The lNational Con-
sumers League, formed in 1898, 1s concerned with work-
ing conditions, particularly in the clothing and re-
teil trades.®
LATER DEVLLOPMENTS
While many home economists in the first two decades of
the twentieth century were working directly with consumers
to shape consumer thought to more scientific, definite, and
at the same time more practical patterns, fundamental work
of far-reaching significance in consumption economics was
taking place in the universities. This work is now affection
over-~the-counter relations between merchants and their cus-
tomers. Hazel Kyrk, at Chicago University, laid the sclen~-

tific foundation 1n‘&‘Ehaogz.gg,COnaqution? in 1923. In

1924, Henry Harap at Columbia® lald the education foundation
in Education of the Consumer.?

61nia, p. 5.

7Hazel Xyrk, A Theory of Consumption, The Houghton
Paditentng Gonpecye TR — Aty

BBenJamin Andrews, "It's A Mass Movement", Retaliling,
April, 1839, p. 2.

9Henry Harap, Education of the Consumer, The Macmillan
Publishing Company, 1024
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esesboth of these were doctor's degree ﬁs‘arﬁtmaﬂ%
which mean a year or so of gruelling research spurred
ggofg:rpzzngigr's standard of "Keep-at-it-till-it's-

In his study, Dr. Harap listed something like nine
hundred objectives in consumer education. However, consumer
education gained no real impetus in the fleld of education
until a few years later. fihen Dr. Bnraﬁ made his study of
consumer goods, he based his study on the idea that con-
sumer educatlion was a progrem of school activities which
mist have as a foundation the fundamental needs of life.

Prior to the Harap study in 1924, there was practically
no recognition of the consumer problem &s such. Your Money's
¥orth by Chase and Schlink appeared In 1927, and enjoyed a
wlde distribution. It was a study of the waste of the con=-
sumers'! dollar. The book attracted so much attention and
set forth so many concrete situstions that were startling
in nature, that 1ts appeareance may well mark the turning of
popular opinion toward consumer sducation. Even today, much
consumer sducation is still considered in terms of this book.

In 1927, Henry Harap published Economic Life and the
Curriculum.l In this book, he stated that consumer education

i1s & principle rather than & subject. The units should be

based on sltuations which are meaningful to the student.
According to Mr. Harap, there were three rilelds in consumer

10penjamin Andrews, "It's A Mass Hovemant“, 22. oit.,
De 24

1laanry Harap, Economic Life and the Gurrieulum :
Maemillan Puhlishiﬁgfﬁompang, Wew York, 19274‘ S e
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educations 1l. Consumption of commodities,'z. Consumars!?
finencial problems, end 3. Consumers' soeial status.

RECENT DEVELOPMENTS :
According to 0. B. Paulson, there are three eras of

consumer education. The three eras he lists arei ’

The first era of consumer education was merked
by the publicatlon of 100,000,000 Gulnea Pigs and
similar volumes. The alarmists strove to arouse con-
sumers to a reallization of thelr perilous position.
This was not a constructive progrem. The market was
flooded with books whiech condemmed practically all
consumer goods. Consumer educatlion was dolng more
harm than good by placing too mich emphasis on such
material. When material of this nature was placed
in the hands of high school studsnts, they were
greatly alarmed, and the majority of the inatructors
in this field were not trained to give sulteble
guldance.

The second era was marked by the publication of
/ long bibliographies contalning thousands of sources
, of information for consumers. This was the "know all”
o oere of consumer education. The assumptlon was made
\' ‘that intelligent consumers should know all of the
' gualities of varlous goods and services on the market
so that wilser choleces might be made.

The third era was directed toward cooperation
between the consumer agencles and governmental con-
trol. This era embraced the following movements in
the fileld of consumer education: 1. The coordination

) of all consumer agencies, 2. Organization of & con- L
tﬂ structive plan of consumer education based upon our
total national economle structure of production and
consumption, 3. The establishment of governmental
controls for the protection of all, 4. The revamp-
ing of our marketing systems.l2

These three eras of consumer education can be furthered
to the fourth era, the one now in existence. Educators and

representatives of business and of the Government are meeting

125, B. Paulson, "The Third Era in Consumer Education®,
The Clearing House, April, 1938, pp. 464, 465.
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in conferences in order to discuss and work with problems
which are arising at the present time.

FIRST ERA: The first era of consumer education which
was marked by the publication of 100,000,000 Guinea Pigs

wag really the beginning of the present development of con-
sumer education. At the time of publication, thils book was
a best seller, reaching a reading circulation of over
250,000. Much of the thought in the minds of people today
in regard to consumer education 1s still in terms of this
and similar books.

As & result of the widespread reading of such books as
Your Money's Worth, Skin Deep, Eat, Drink, and Be Wary, and
other sensational books, schools began to recognize the prob-

lem of consumer training.

SECOND ERA: The second era of consumer education in
which there were long bibliographies published was an era
of growthe. In 1934, the University of Chicago devoted an
entire conference to consumer education. Papers presented
at this conference were published in a monograph, Business
and the Consumer. In the same year, the Business Education

Quarterly devoted an entire lssue to a symposium on the
subject of consumer educatione.

Another contribution to the literature of this era was
the bulletin published by the United States Home Economica
Education Assocliation in 1935. This was bulletin Number 19,
Consumer-Buying in the Educational Program for Homemaking,
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and this bulletin has had considerable effect on consumer
education, especially in the home economics department. o

In this era, Mr. Harap made & study of twenty-elight
courses of consumption in 1935.1%4 According to Hr. Harep,
the college courses and textbooks appeared to bLe organiszed
around general purchasing problems, such as price, adver-
tlsing, misbranding, and the like. In the secondary school
courses these special phases were studled as they related
to each commnity. The financial problems were given about
equal emphesis in college and in secondary school courses
but did not appear at all in the study program of women's
clubs.

THIRD ERA: The third era of consumer education wit-
nessed many studles. Studles were made in connection with
the status of consumer education and offerings of & course
in consumer education.

In 1938, Henry Harap reported a further survey of
seventy-one courses in consumption, in which he listed the
frequency of topics and the departments in which they were
taught.l® He stated that the goods most freguently studled
were clothingz, food, drugs, cosmetics, electrical appliances

lﬁc_ umers ng In the Education Program for Home-
ﬁ%‘!@n %em_ e Series Number Iﬁ, OfTice of
Jauca

Ong Haahlngton. De Co

l4ytenry Harap, "Twenty-eight Courses in Consumption",
School Review, September, 1835, pp. 497, 508.

15Henry Harap, "Seventy-one Courses in Consumption",
School Review, October, 1938, pp. 597, 596.
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and fuels. Insurance was ths most common service studied.
0f the high school courses studled, Harap found that the
greater number fell in the business department; &t the
college level, home economics led the field, and in the
adult department, consumer courses were all listed in the
economics department.

In 1938, Krs. Helen MeCormick made a survey of money
education in the high schools of Kznsas City, Hissouri.
It was found that pupils who had an opportunity to manage
money of their own, either because they earned small sums
or recelved an allowance, knew more about money than pupils
who had not had this experience. Also, pupils who had taken
high school courses relating to money, such as economics,
commercial law, or bookkeeping, had higher scores than pupils
in the sams grade, age, and percentile rank on the Terman
Test, who had not taken such courses. Nrs. McCormick made
the recommendation:

«eself achools are to traln pupils how to do better

those soclally desirable things which they will do

anyway, the curriculum must provide specific train-

ing which will prepare youths and adults to be wise

buyers and users of the goods and services of our

econonic society.l6
THE STATUS OF THE COURSE OF CONSUMER EDUCATION DURIKG THE
THIRD ERA: Within recent years the argument is sometimes
presented that all education is consumer education and that

there is no need for & separate course nor for new subject

16Helen McCormick, "A Survey of Money Education in the
High School", Business Education World, Decembsr, 1938, p.
28,83,
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matter in the teaching of consumer education. S8Studles hava/
been made concerning the gquestion of a separate or combined
course in consumer education. =

At a conference, Professor Koosl? reported a study made
and submitted by Richard Nlehoff as & master's thesis in the
Department of Education at the University of Chicago, in
which the writer investigated the contents of sixteen text-
books to determine the extent of recognition, in textbooks
in the social studles at the secondary level, of trends re-
ported in "Recent Social Trends," the report of President
Hoover'!s Committee on Soclial Trends. The material of each
of the twenty-nine chapters was condensed into 203 state-
ments, indicating the major trends in the United States.
0f these 2903 statements or topics, ten were selected which
dealt with "The Pesople as Consumers", and sixteen high school
textbooks were analyzed to determine the space devoted to
these toples. The textbooks represented sociology, political
acience, economics, and general sclence, and thelr publi-
catlons covered the years 1925 to 1929, and 1931 to 1934. , -
The ten "trends"™ dealing with the people as consumers were:

l. Increase in money income and purchasing power.

2. Expansion of consumer credit.

3. Increased avallabllity of consumers' goods.

4. Wide range of cholce offered to the consumer.

S5« Incressed pressure on the consumer to buy.

6. Size of family and home conditions which influence
the consumption of goods.

171,. V. Koos, "Consumer Education in the Secondary
Schools", Business Education and the Consumer, 1935, pp.
81-04. :
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7. Increased soclal importance given to material goods.

8. Changing proportion of consumer sxpenditures in
relation to income.

9. Alds to improvement of consumer literacy.

10. Need for more organized and directed consumer ald.

The results of Niehoff's study show:

1. A relatively small number of textbooks were found
to recognize the topics either by mention or dis- -
cussion.

2. For the eight textbooks published before 1930, the
total frequency of mention or discussion of the ten
topics is only eleven, or about one-seventh of the
total possible frequency of eighty.

3. For the eight books published after 1930, the total

ney is twenty-three, or two-sevenths of the
total possible Ireguency. E

4, There 1s a marked improvement in the extent of
treatment of the toples, but the increment is
accounted for by the content of one or two books.

5. The social studies represented by these books are

deplorably te In their treatment of con-
sumer interests.

A similar study, reported upon at the same time, (1935)
was then made by Professor Koos himselfl, which extended the
astudy of Mr. Niehoff, and which was more representative of
the field of consumer education. The study of Mr. Koos
covered business, home economics, junior and senior high
school geography, junior high school mathematies, bilology,
chemistry, and physies. Nr. Koos used Henry Herap's study,
Education of the Consumer, but he reduced the 900 objectives

listed in Harap's book, and placed them under broader headings.

lal'bid, Pe 82.
191vid4, p. 83.
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These major toplcs were combined with Niehoff's list of
ten so as'_’to nave a resulting number of twelve major topics
and over 300 minor topiecs. The major topies for which text-
books were examined were:

1. National and family income and expenditures.
2. Food.

3. Housing and housing materials.

4., Automobiles.

5. Clothing and fabries.

6. Savings, investments, and banking services.
7. Insurence.

8« General personal-business relationships.

9. Travel, transportation, and communication.
10. Haintenance of health.
1l. Leisure and consumption.
12. Protection of the consumer and improvement of

"consumer literacy."20

In summing up the results, Professor Koos made this
statement:
It is epparent that, except in a few subjects, the
extent of recognition of interests is meager. This

important §!poot of educatlion is in need of vigorous
expansion. >

o o In 1937, John B. Thomas reported the findings of a

study he had made in 1936.22 A gquestionnaire had been sent
to 196 principals. He found that 65 per cent of the prin-
cipals thought that consumer education should be a separate
course, and 31 per cent thought that 1t should be included

in other courses.

%Ibid. Pe 83,
2l1pida, p. 84.

22John B. Thomss, "Consumer Buying in California
Schools", School Review, Warch, 1933, pp. 191-195.
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In 1939, B. J. Rivett #ent guestionnaires to 1000 public
and private secondary schools, all in states in the North
Centrsl Territory.23 He recelved replies from 486 schools,
of which 477 were ﬁublic schools. He found that forty schools
taught consumer education as units in home economiecs, eco-
nomics, mathematics, and general science. Forty of the
schools planned to set up separate courses in consumer edu-
cation. I
Alfred E. Bray mporﬁd that in a study made in Few
Jersey, it was shown that thirty-two out of seventy-nine
New Jersey high schools had separate courses in consumer
education.24
The United States 0ffice of Education has issued charts
showing the present status of separate courses in consumer
education.®® In a chart, (Chart I), showing the distribution
of 8,915 students enrolled In separate courses of consumer
education, by school departments offering the course, 1t was
found that: |
1. In the business educatlon department approximately
2,100 boys were enrolled in a separate course of
consumer education.
2. In the business education department approximately

2,900 girls were enrolled in a separate eeuru of
consumer educatlon.

238+ J. Rivett, "Consumer Education in North Central
Sehools™, North Central Associstion guarterly, April, 1939,
gy . A

%Eualottar. Institute for Consumer Education, April,
1939, Pe. 2o

25This chart is as yet unpublished.
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In the socisal studles department, approximately
200 boys were enrolled in separate courses In
consumer education.

In the soclal studies department, approximately
850 girls were enrolled in separate courses in
consumer education.

In the home economics department, approximately
250 boys were enrolled in a separate course in
consumer educatlion.

In the home economics department, approximately
850 girls were enrolled in & separate course in
consumer education.

In the sclence department approximately 250 boys
were enrolled in a separate course in consumer
education.

In the sclence department approximately 200 girls
were enrolled in a separate course in consumer
education.

In the mathematics department, approximately 100
boys were enrolled in a separate course in con-
sumer education.

In the mathematics department, approximately 200
girls were enrolled in a separate courss of con-
sumer education.

In a course taught by all of the departments,
approximately 250 boys werse enrolled in a separate
course of consumer education.

In a course t by all of the departments,
approximately girls were enrolled in a separate
course in consumer education.

The United States 0ffice of Education has made another
study showling the classification of 208 school systems ac-
cording to the grades in which students can be enrolled in

separate courses of consumer education. The findings are
as follows, and are taken from Chart II:

1.

In the ninth grade, 19 schools offered separate
courses in consumer education.
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2. In the tenth grade, 43 schools offered separate
courses in consumer education.

3« In the eleventh grade, 141 schools offered sep-
arate courses in consumer education.

4, In the twelfth grade, 156 schools offered separate
courses in consumer education. ‘

Another study msde by the Unlted States 0ffice of Edu-
cation shows the distribution of 193 school systems having
separate courses in consumer education, by department. The
findings as taken from Chart III are as follows:

l. 90 out of 193 schools offered separate courses
in consumer sducation In the business education
department.

2. 34 out of 193 schools offered separate courses
in consumer education in the soclal studies
department.

3. 33 out of 193 schools offered separate consumer

education courses in the department of home eco-
nomics.

4. 15 out of 193 schools offered separate consumer
education courses in the departmsnt of sclence.

5. 9 out of 193 schools offered a separate course in
consumer education in the department of mathematics.

6. 2 out of 193 schools offered a separate consumer
education course in the English department.

7. 2 out of the 193 schools offered a separate consumer
education course in vocational sducation.

8. 8 out of the 193 schools offered a ssparate con=-
sumer education course taught by the combined
doplrtltntl. ;

A survey of consumer education conducted by the Consum-

ers' Counsel Division, Agricultural Adjustment Administration,
in cooperation with the United States 0ffice of Education,

(Chart IV), shows the years in which separate courses in
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consumer education were offered in the sscondary schools of
176 school systems for the first time. The findings are as
follows:

1. In the year 1933-34, four schools offered a sep-
arate course for the first time.

2. In the year 1934-35, two schools offered a separate
course for the first time.

3. In 1935-36, six achools offered a separate course
for the first time.

4. In 1936-37, rifteen schools offered & separate
course for the firat time.

5. In 1937-38, thirty-six schools offered & separate
course for the first time.

6« In 1938-39, sixty-three schools offered & separate
course for the first time.

7« In 1939~-40 (half year) fifty schools offered a
separate course for the first time.

In @ study of six states made in 1939, Dye found that
of 81 schools in which consumer education was taught, 79
teach the subjeet in connection with one or more hisgh school
courses and that 29 offer a separate course in consumer edu-
cation.®6¢ In his investigation, Dye found that 41 per cent
of the separate courses in high schools were placed in busi-
ness education; 28 per cent, in social science; and 21 per
cent, in home economica. This compares favorably with the
results of a survey of questionnaire replies received from
readers of the Newsletter, published by the Institute for
Consumer Education. Tabulations from this latter survey

26J0seph DeBrum and James B. Mendenhall, "Consumer Edu-
cation-~Its Implications for Business Educators", The Natlonal
Business Education Quarterly, Summer, 1940, pp. 17, 18, 10.
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show that business educatlon departments are responsible
for almost 50 per cent of the separate courses in high
schoolsj social studies, for 19 per cent; home economics,
for 18 per cent; and science, for 4 per cent. These com-
plete data appear in the followling table:

Departmental Placement Of
Consumer Educstion Courses in H Schools

T Dyels sSurvey o t Survey of News-
:__Separate Courses : letter Readers

Department
: Number : Per Cent : Number: Per Cent
Busginess Education 12 41 60 49
Social Sciences 8 28 23 19
Home Economics 6 21 22 18
Science ——— - S 4
Language -— - 2 2
English 1 3 2 2
Mathematics -— - & ) |
¥o Classification (or
under "Consumer
Education®” 2 7 7 5
29 100 122 100

Thus, it 1s seen that several departments in the secon-
dary schools are vying with each other for possession of the
field of consumption. These include home economles, social
studies, business education, science, English, and mathematlcs.
Educators bellieve that no one fleld has a monopoly on consumer

education; hence an ideal plan would be one which made it
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possible for every area to contribute to the best education
for boys and girls. HN. W. Tate states:

In the majority of schools the educational policles
are controlled by the board of education which is
compossed of bankers, business men, professional
politicians, and the liks. Any consumer question

is likely to be gquestioned. The separate course can
hardly escape artificlality, and can hardly be other
than academic and preparatory in nature. In most
cases it will affect only & small percentage of school
pcpnhtionatatimvh&na t many consumption
habits are already fixed. poyn].ar:lty at the
present time may be oxplainod by the fact that any
emphasis in the educational world on desirable new
subjects usually starts an epidemic of new courses
without references to the resources of those already
in existence. Although such a course may be desir-
able as a co-ordinating ngmy for other consumer
procedures and devices, 1t promises little in itself.

There are five wealknesses of the separate course:
l. HNarrow scope--considers individual consumer only.

2. Lack of orientation--there 1is not anough coordination
between teachers.

3. Preparatory work only--student tmat&d as poten-
tial consumers.

4. Academic approach--there 1s not enough laboratory
work.

5. Negative approsch.27

In several states the curriculum is organized around
such functional areas as consumption, conservation, and pro-
ductionj subsequent matter lines are broken down mlotcly-ga
In order te plan an adeguate program of consumer education
in the school, 1t 1s desirable for teachers of different

27y, w. Tate, "Your Money's Worith in cmr Education®,
American School Board Journal, September, 1939, pp. 21, 22.

28yieting and Mendenhall, "A New Consumer Grows Up",
R‘“im, April 17, M, Pe B
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subjects to come together and through dlascussion and study,
work out such plans as will achieve the goals of consumer
education.

Bach department has a contribution to make to the edu-
cation of the consumer:

BUSINESS EDUCATION: The course In introduction to busi-
ness gives significant materials of use to all students. It
gives the student an unusual orientation in the uses of busi-
ness services such as: marketing, banking, traveling, risk
reduction,and many others which are typically neglected by
those who propose to teach consumer education. In a study
conducted by Henry Harap,2Y it was found that in the field
of business education, consumer education was offered most
in the General Busineas Course.

Many of the courses in merchandising offered in high
schools glve students s fascinating presentation of consumer
goods and technigues for buying them.

Within the last few years, & course in advanced busi-
ness has been developing, also occasionally called the
functions of busineas, which gives the student a thorough
understending of the funetions of business and thereby helps
the consumer, through his understanding of how business op-
erates, make better use of the services of business. In
this course 1s also given a far more thorough treatment of

ﬁKoan Harap, "Survey of Twenty-eight Courses in
Consumption™, School Review, 1935, p. 102.
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the problems of buying consumer services than it 1s possible
to develop in the ninth grade.

Herbert A. Tonne says that business education can make
the following contribution to consumer education:

sesethe entire field of buying, finaneing, and prob-
ably specific instruction in buying services as op-
posed to buying material goods. Wise buylng involves
intelligent use of eredit. Intelligent use of money
involves some knowledge of personal law, and good
mansgement of the home involves a thorough under-
standing of the use and sound keeping of records.
The purchase of services is becoming more important
to us than the purchase of goods. The purchase of
risk reduction, l.e., 1life insurance, health insur-
ance, accildent insurance, and annuities, is a func-
tion that faces most of us, and this purchase is
probably done even less wisely than the purchase of
material goods.30

The pupil in consumer education should be made aware
of bank services, while the commercial puplls should under-
stand banking in its broader relationship to the field of
business and in its effect upon our soclial and economiec life.
At the recent conference sponsored by the United States
0ffice of Education, at which there were twelve persons out-
standing in the fleld of consumer education, the following
units were included under the heading of business education:
Buying transportation and communieation; insurance;
consumer credit, savings and investments; using bank-

ing faecilities; the operation of and methods for im-
proving the system of distribution; preparation for

3O0merbert A. Tormo, "Rusiness Rducation and the Con-

sumer”, Tha [+ E#uun Journal, December, 1939
Volume s Pe : .
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district occupations; business problems involved in
renting, building; or buying a home; regulation of
business for consumer protection.3l

SOCIAL STUDIES: On the high school level boys and girls
need education that is broad enough, deep enough, and varied
enoughr to cut across the barriers between groups, and thus
develop group-mindedness, large as well as small group=-
mindedness. There are great areas of socially significant
reletions in consumer education to be discovered and used
in the ma jor areas of community, state, national, and inter-
national relations. The techniques of the social sciences
are adapted to studies of all existing soclal agencles and
the development of new ones dealing with consumer interests
and activities. A subject in the social scisnce similar to
Contemporary Civilization should develop areas of study in
foreign countries, in consumer-cooperatives education, by
a method of contrast and comparison, especially in the areas
of housing, food, clothing, health, education, rural elec-
trification, distribution of wealth, the purchasing power
of the people, employment, the stabilization of business,
and the conservation of natural and human resources.

Problems of Democracy In America should be used for
the analysis of these areas in the contemporary social scene,
and constructive English should be used for theme work and

3lThis quotation is taken from a manuscript, "Place of
Consumer Education in the Educatlonal Program", which was
obtained from Dr. McKee Fisk, Head of Commercial Education
Department, Oklahoma Agricultural and Mechanical College,
Stillwater, Oklahoma. Dr. Fisk was one of the twelve in-
vited to attend the conference.
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group discussions in these areas. The added area of adver-
tising propaganda should be beneficial to the student.

According to the United States Office of Education, the
following units should be contained in the instruction of the
soclial studles people:

Standards and planes of living; the consumer
implications of the conditions under which

are produced; consumption hablts and methods of in-

fluencing them; taxes; regulation of consumer credit;

public housing progrems; forms of social Insurance;
Federal regulation of communication and transportation;
city, state, and national agencies to protect and rep~-
resent the consumer; regulation of foods, drugs, cos-
metics, and other commodities; conservation of human

and physical resources éaenopumtzva enterprise; and

the consumer movement.

HOME ECONOMICS: The original four areas of subject
matter in the department of home economics were food, cloth-
ing, shelter, and home management, and from the latter have
developed courses in family economics including consumer eco-
nomics and family finance, child care and guldance, house
decoration, furnishings end equipment, and marriage and fam-
ily relationships. On the college level, home economics
started as a professional area of homemaking subjects in
land-grant colleges.

Today home economies 1s teaching units of consumer edu-
cation in 1ts own departmental fleld of home economics in
high schools, and is contributing practical studies of se~-
lection and use of consumer goods--foods, textiles, and

household equipment, especially--to the joint high school

&Ibm. De Se
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consumer programs developing in cooperation with the natural
and social sciences, mathematics, fine arts, snd other sub-
Jects. Home economics subject matter 1s also being consol-
idated In consumer programs in the elementary grades. Home
economlcs programs in the schools have taught foods and
clothing, especially, and in combination with other types
of programs can usually contribute effectively to discussions
of consumer goods. The renaming of home econonics departe
ments as concerned with "home and family life"™ which 1s the
consumer institution of soclety indicates another contributing
area in howme economlics, namely, the scale of values which
underlie our cholices and the consumption-use processes which
are carrled on in the home: !

Home economics teachers everywhere will be ready to

join in coopserative programs with other depariments

to teach effectively thls new subject of consumer

education.33

At the recent conference sponsored by the United States
0ffice of Education, held in Washington, D. C., ths follow-
ing units werse inecluded in home economiecs:

Selection and care of goods, clothing, textiles,
materials for household operation, household furnish-
ings and equipment; buying, building or renting a
home; home management, planned spending; buying mete-
rials for personal use, i.e., cosmeties and tollet
articles; gogzrnnuntal regulations affecting the above
commodities.

33gaitorial, Consumer Educetion Journal, May, 1940,
Volume II, Number 2, D. 10.

S4upiacs of Consumer Bducation in the Educational Proe
gram", op- cite, Do 2.



SCIENCE:

52
The fleld of general science has contributed

mich in the past to the training of engineers, technicians,
and doctors, but recently a plan has been set up to attempt
to make the principles of science function more universally
in solving the many daily problems which confront individusl

consumers:

The consumer approach to sclence would stress a thor-
ough understanding of those prineiples of sclience
which are applied in our environment, and which will
contribute to economical and trriehnt selection, care,
maintenance, operation or use of sueh products of
science as appear in the following categories.

(1)

(2)

(3)

(4)

(5)

(6)

(7)

The automobile, its supplles and accessories:
tire, batteries, gasoline, oils and greases,
‘nu’m’n' .t-c.

Household equipment: radio, refrigerator,
vacuum cleaner, washing machine, electrical
appliances, hutiag, ventilating, and air
conditioning mnt. Plumbing fixtures,
water and sani systems, fire utlngn.hhnra,
etc.

Household suppllies and service commodities:
soaps, polishes, clesners, solvents, paints
and lacquers, lubricants, water softeners, etec.

?1“?}{ house remodeling, and furnishings:
ectric wiring, lighting, wall finishes
accoustics, insulation, Q%&. ;

Lelsure eguipment: bilcycle, : s musi-
cal instruments, photographic supplies, fire-
arms, etc.

Store, office, shop, and farm equipment: cut-
ting, welghing, counting, and measuring devices;
tools and machines; motors and engines; holsts,
elevators, presser pumps, ztsam bollers, etc.

Public or construction equipment: water and
sewsge systems, gas plants, hydro-and-steam
electric plants, irrigation projects, com=
minication devices, locomotives, airplanes,
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Diesel electric units, excavating machinery,
pneumatic equipment, tractors, ete.

(8) Personal and health supplies: toilet soaps,
toothpaste, mouth washes, cosmeties, perfumes,
patent n&diemn, poisons, pure Q%Spmperly
labeled foods, vitamin pills, etec.

An example of how & science class in consumer education
may be set up was demonstrated at Libby High School, Libby,
Montana. The science class set up a laboratory costing only
twenty dollers in which the students tested goods and com=-
moditles sold in the loecal stores. The retallers cooperated
in supplying the materials to be tested. The parents and
the pupils were greatly pleased with the course and its prac-
tical applications.56

The United States 0ffice of HEducation at a meeting held
in June, 1940, set forth the following units to be included
in the department of science in the teaching of consumer edu-

cation:

Many of the pril.miplu in general science, chem-
istry and physics can be taught by means of the test-
ing of consumer goods, or by an investigeation of their
construction and mamufacture .37
ENGLISH: Although many educators have not yet seen the

possibilities of the teachling of consumer education in Eng-

1ish classes, there is much that can be gained in a class of

9%gaitorial, Consumer Education Journal, op. cit., p. 17.

S6yieting and Mendenhall, "A New Consumer Grows Up",
op. git., p. 23.

37" place of Consumer Bduestion in the HBducational
Program®”, op. cit., p. 3.



Bnglish from a consumer point of view.

The United States 0ffice of Education presents the
following posaible units that could be used in & class of
consumer English:

The purchass of good but inexpensive books, en~
couragement of the reading and purchase of better
types of magazines and newspapers are problems here.
¥any English departments teach units on motion pic-
ture and radio appreciation. It should be pointed
out that aside from literature and creative writing,
the study of English is the study of language a&s &
means of communication. This fleld offers many op-
portunities for students to use consumer materials
as the basis for themss, reports, oral disecussions,
debates and playlets. Propaganda analysis, the
writing of letters to secure consumer information
are other procedures which might be used. The anal-
ysis of advertisi s means of communication is
also & possibility.

FIHE ARTS: Instructors of fine arts are also becoming
aware of the possibilities of consumer education in their
field. In order to further consumer knowledge in this field,
misic teachers are encouraging school programs, over the
radio and in assemblies, in order that students may develop
an appreciation of musie. Art teachers are sponsoring ert
displsys and are bringing the students to realize the beauty
of art.

The United Stetes 0ffice of Education offers the follow-
ing suggestions which could be integrated in a course in the
Fine Arts Department:

The appreciation of art from both the consumer

and
the producer standpolnts should be taught. The ap-
plication of art principles to howe building and home

381pid, p. 3.
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furnishing is important consumer education. The devel-
opment of good taste in the selection of clothes might
well be taught in the art department sas well as in home
economles. The appreciation of good music should be
fostered with a consideration of the selection of in-
atragntn, radios, victrolas, records, instruction,
ete.
PRESENT GROWTH OF CONSUMER EDUCATIOH: Consumer education
within the last two years has made conaidcml-e growth in
the fleld of sducation. In 1839, A Natlonal Consumer Edu-
cation Associatlon of Secondary School Teachers was formed
for the stated purposes of aiding young people in the schools
to become better consumers; to svaluate methods of teaching,
and to promote consumer education by stimmlating cooperation
of teachers of all subjects.

Another important mark in the growth of consumer edu=-
cation is the establishment of the Institute for Consumer
Education at Stephens College, Columbia, Kissourl. The in-
stitute is financed by the annual income from §$1,000,000
wihlch was given by the Alfred P. Sloan foundation to finance
the project; the purpose of the institute is to advance the
best interests of the community as a whole. It is a non-
profit organization and its main objectlive 1s to carry for-
ward whatever educational developments promise to be most
helpful to consumers. The institute publishes a Hewsletter
which 1s a clearing house for consumer information. Annual
conferences are sponsored by the institute, the second one

being held in April, 1940.

391b!§’ Pe 3.
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Further growth in consumer education is evidenced by
the organization of the Consumer Educatlon Associstion,
which was organized in Ssptember, 1938, to bring together
2ll thoss who are participating in the consumer education
movement In Amerlican education. This organization was
started with a small endowment from the Institute for Con-
sumer Education. A magazine of mmeh value to educators of
consumer education, the Consumer Educatlon Journal 1s pube
1ished by this organization.

While it 1= almost 1lmpossible to make an accuracte es-
timate of the extent of consumer education now belinz given
in American public schools, information concerning several
of the classes, courses of study, and textbooks are of
vaelue.

An inspectlon of courses of study issued by State
Department of Education revealed 24 statewlde courses
in socisl studles, home economics, sclence, comserce,
and mathematics which give some emphasis to consumer
problems. MNany countles and cities lssue thelr own
courses of study and these too, show a growing interest
in this fiela.

One of the moszt recent bookas to be published in con-
sumer educatlion is Conswmer Economic Problems, which was
written by H. G. Shlelds and W. Harmon Wilscn, and was pub-
lished by the Southwestern Publishing Company, Cincinnatl,

Ohio, in 1940. In the preface of this book, the objectives

stated are:

1. To provide general consumer training.
2+ To provide specific consumer trairing.
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3. To help solve specific personal sconomic problems.
4. To help eliminate economic 1lliteracy.
5. To help provide general business enlightenment.

Another recent consumer education boak 1s The Consumer

Investigates which waz written by A. B. ZuTavern and A. E.

Bullock and published by the H. ¥. Rowe Compsny, Chicago,
in 1938. According to the authors, thse purpose of thils book
is:

+ess.to serve as a baslc text presenting only fundamentals

and Introduc topics which demand serious thought on
the part of all young people today.

Further indicatlon of the growth of consumer education
is the growth in the amount of literature concerning this
fleld. It was found that the amount of literature listed
in the Educatlion Index was as follows:

l. July, 1935, until Jamuary, l336--19 articles.

2. January, 1936, until January, 1937--33 articles.

3. Januery, 1937, until January, 1938,-28 articles.

4. January, 1938, until Jamuary, 1l939--46 articles

5. January, 1939, untll Jenuary, 1840--51 articles.

6. Jamaary, 1940, until June, 1940--30 articles.

Prom this, 1t 1s seen that there has been considerable
growth in the amount of literature concerning consumer edu-
cation, for prior to July, 1835, there was no listing mede
of consumer education.

In 1839, Jack T. Riley wrote a Haster's Thesis at
Oklahoma Agricultural'and Mechanical College regarding the
status of consumer education in the Oklahoma Schools. Mr.
Riley found that:



eeso8 somewnat uniform desire for more training in
consumer education on the part of school officials.
The study shows further that the officlals are quite
undecided as to the best plan for teachlng consumer
education. The indecision 1s made more definite by
the officials checking both the speclal class method
and the core-curriculum method with considerable fre-
quency. Nearly one-fourth of the entire group feel
that procedures involving both viewpoints would be
the beste.

The officials from the large schools favor con-
sumer education taught as separate courses by larger
percentages than the small schools while the reverse
is {;30 a8 concerns placing consume:r buying in other
fle .

The administrators also divided on the question
of time which should be devoted to the consumer edu-
cation classes. Over half the officilals felt that
four and one-half months is long enough to teach the
course, while one~-thlird felt that a year should be
devoted to teaching of the course.

Consumer education classes did not change the

status of the popularity of plaecing many courses on
the junlior and senior level.

Oklahoma officials expressed the same opinion as
the administrators in the study made by John B. Thomas.

Nearly half of the school men approached believe
that the consumer educatlon classes belong in the Home
Arts fleld and exsctly the same percentage thought the
proper field to be commerce.

Host of the educators belleve that the State
Department of Education should manifest interest in
consumer education and recognize 1t as an accoptnbia
course for high school subjectz toward graduation.t

At the recent convention held by the National Conm=
merclal Teachers Federation held in Pilttsburgh, Pemnsylvania,
in December, 1939, during the College Instructors' round
table discussion, theres was a portion of the discussion de~

voted to consumer educatlion. Nr. James E. Mendenhsll,

40Jack T. Riley, St of Consumer Education, (Thesis),
Oklahoma Agricultural echanical College, Stillwater,
Olzlahoma, 1930.
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Educational Director, Institute for Consumer Education,
Stephens College, presented a discussion on "What Basic Con-
sumer Information and Attitudes are Needed by all Commercilal
Teachers". In another round table discussion dealing with
soecial econonics, H. W. Humphrey presented & discussion on
"Consumer Educatlon from the Viewpoint of an Administrator
of & Small School System". In summerizing his address, ¥r.
Humphrey stated:

Benefits of consumer education are likely to be ulti-

mate rather than Imwediate. In matters of consumption

there are laws, which have stood the test of years,

but consumption is more than a mstter of laws, Con-
sumption is an srt--the whole art of living.4l

411, w. Humphrey, "Consumer Education from the View-
point of an Administrator of a Small School System,"
Business HEducation Digest, Worth Central Teachers Federation,
March, 1940, Volume IV., Fumber 1, p. 110.
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SUHVARY
EARLY CONSUMER EDUCATICH: Consumer education was first
initiated by the people in home economics. As early as 1841,
there appeared & book concerning wise apending of money.
What was probably the first guilnea pilg Yook appeared in 1855.
LATER DEVELOPHMENTS: Early foundations of consumer edu-
cation were laild wihen Hazel Xyrk wrote A Theory of Consump-
tlon in 1923, and Henry Harap wrote Lducation of the Consumer

in 1924. When Your Money's Worth appeared in 1927, the trend
of public thought was turned toward the wise spending of
the consumer's dollar. In 1927, Henry Harap furthered the

interest in consumer education when Economic Life and the

Curriculum was published. He stressed the need of economic
knowledge in the curriculum.

RECENT DEVELOPMENTS: First era: Publicatlon of
100,000,000 Guinea Pigs and other expose books alarmed con-

sumers. Schools began to reallze the problem of consumer
training.

Second era: The second era of consumer education In
which there were long biblliographies published was an era
of growth. Some of the outstanding consumer literature
were: Business and the Consumer, Symposium of the Dusiness
Education Quarterly and Consumer-Buying in the Educational

Program for Homemakins. NMr. Harap maede a study durding this

era,. Twenty-elght courses of study were analyzed, and Mr.
Harep found that the financial problems were studied more
than any of the others.
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Third era: Many studles were made during this era.
Mr. Harap made & survey of seventy-one courses in consump-
tion, in which he listed the frequency of topics and the
departments in which they were taught. In 1938, Mrs. Helen
MeCormick made a survey of money education in the high schools
of Kansas Cilty, Missouri. Mrs. HcCormick found that pupils
who had an opportunity to manage money of their own, either
because they earned small sums or received an allowance,
know more about money than pupils who had not had this ex~
perience.

The Status of Consumer Education: Professor Koos re-
ported at & conference that there was a need for more vig-
orous expansion in the money education of the students.

John B. Thomas found that 65 per cent of 196 prineipals
thought that consumer education should be 2 separate course,
and 31 per cent thought that it should be included in other
courses.

Be J. Rlvett reported that 40 schools out of 477 in
the North Central Territory had separate courses, and the
remainder of the schools taught consumer education as units
in home economics, economlics, commercial subjects, chemis-
try, agriculture, health courses, mathemsties, and general
sclence.

The United States 0ffice of Education 1ssued charts
showing the status of consumer education in the schools.

The Institute for Consumer Education made a study con-

cerning the status of consumer education in the schools.
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Most educators agree that the various departments in
the schools can make contributions to the education of the
consumer.

Present era: Consumer education within the last two
years had made considerable growth in the field of educa-
tion. 4 National Consumer Education Assoclation of sec-
ondary School Teachers was formed in 1938, for the stated
purposes of aiding young people in the schools to become
better consumers.

The Institute for Consumer Education at Stephens Col-
lege, Columbis, Missouri has been established and publishes

the Newslotter, which is a clearing house for consumer in-

formation.

Further growth in consumer education is evidenced by
the organization of the Consumer Education Association which
published the Consumer Education Journsl.

Two recent textbooks for consumer education are Consumer

Economic Problems and The Consumer Investigates.

Further indication of the growth of consumer education
is the growth in the amount of literature concerning this
field.

In 1939, Jack Riley wrote a thesls at Oklahoma Agricul-
ture and Mechanical Collegs showlng the status of consumer
education in the Oklahoms schools.

At the recent conventlon held by the National Commercial
Teachers Federatlon held in Plttsburgh, Pennsylvanla, in
December, 1939, a large portion of the discussion was de-

voted to consumer education.



CHAPTER IV
SUMMARY AWD COHCLUSIONS

The development of consumer education is not one of
rapid progress, but rather its growth has been marked by
verious stages. The following conclusions relating to the
development of consumer educ&tion appear to be warranted:

' Barly Development

1. The fact that as early as 1341, a textbook concerning
the wise spending of money had been published, shows
that consumer education was a part of edueation in the
nineteenth century.

2. Houwe economists discussed consumer trailning lssues at
their Lake Placld Conference in 1899, showing that the
home economists were the leaders in the development
of consumer education.

3« As early as 1905, home economics departments were ex-
tending thelr teaching to rural women, but it was not
untll 1915 that home economles extension from the
agricultural colleges became a part of the United States
Department of Agriculture official programs. It can be
seen from this act that the home economists were not
centralizing their activities in schools only, but were
carrying their consumer training to the rural commnie
ties.



Later Development

4. Hazel Kyrk, at Chicago University, laid the scientifiec
foundation of consumer educatlon in A Theory of Con-
Bumption in 1983; while in 1924, Henry Harap at Colum-
bla laid the educational foundation in Education of
the Consumer. These were the educational factors di-
rectly connected with consumer educatlion.

5. In 1927, Your Money's Worth was published. This book
marks the turning of popular opinion toward consumer
oducation, and the realization of the necessity for
consumer training on the part of the publice

6. Henry Herap's Economic Life and the Curriculum showed
the need of economic tralning in the schoolsj; as early
as 1927, educators urged the need of curriculum re-
vislon in order to include the training of the consumer.

Recent Development

7« In 1835, Henry Harap made & study of twenty-eight courses
of consumption. According to Mr. Harap, the college
courses and textbooks sppeared to be organized around
general purchasing problems, such as price, advertising,
misbranding and the like. 1In the secondary school
courses, these special phases were studled as they re-
lated te each community. The f{inancial problems were
given about equal emphasis in colleges and in secondary
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school courses but did not appear at all in the study
programs of women's clubs. It 1s evident that as early
as 1935, the consumer education programs then in progress
were not glving adequate training in the various aspects
of consumer training.

In 1938, Henry Mp reported a further survey of seventy--
one courses in consumption. Ilie stated that the goods
most frequently studled were clothing, food, drugs, cos=
metics, electrical appllances,and fuels. Insurance was
the most common service studied. Of the hizh school
courses studled, Harap found that the greater number
fell in the business education department; at the college
level, home economics led the field; and in the adult de-
partment, consumer courses were all listed in the eco=-
nomies department. It is evident from these findings,
that the goods studied involved the training of various
departments, yet there was & one-department factor on

the high school, college, and adult program levels.

In 1938, lirs. Helen McCormick made & survey of money
education in the high schools of Kansas City, Missouri.
It was found that pupils who had an opportunity teo
manage money of thelr own, either because they earned
small sums or recelved an allowance, knew more about
money than mpnﬁ who had not had this experience.

Also, pupils who had not taken high school courses re-
lating to money, such as economiecs, commercial law, or
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bookkeeping had higher scores than pupils of the same
age and 1ln the same grade and percentiles ranik on the
Terman Test, who had not taken such courses. From
this, 1t 1s observable tlﬁt pupils who have had exe
perience with money have a better knowledge of it
than those who have not, and students who have had the
commereial subjects are at an advantage in money deal=
ings.

In 1937, Join B. Thomas reported the findings of a study
he had mede in 1936. A questionnaire was sent to 196
prineipals. He found that 65 per cent of the prine
cipals thought that consumer education should be a
separate course, and 31 per cent thought that it should
be included in other courses. Hence, even in 1937,
school supervisors were of the opinion that a separate
course 1s better adaptable to consumer education than
if 1t were taught in combination with another subject.
In 1939, Be. J. Rivett sent guestionnaires to 1000
public and private secondary schools, all in states in
the North Central Territory. He found that forty schools
of the 477 which replied had separate courses, and the
remainder of the schools taught consumer education as
units in home economies, economics, commercilal subjects,
chemistry, agriculture, health courses, mathematics,
and general sclence. Forty of the schools planned to
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set up separate courses in consumer education. In the
light of these findings, it can be observed that ale
though supervisors prefer separate courses in consumer
education, only 40 in 1930 had ssparate courses, and
that 40 were planmning to install separate courses.
Alfred B. Bray reported that in a study made in New
Jersey, it was shown that thirty-two out of seventy-
nine New Jersey high schools had separate courses in
consumer education. This study indlecates that less
than one=half of the schools offer combined courses
in consumer education.

The United States 0ffice of Education in the summer of
1940, issued charts growing out of studles made within
the last two years, showing the present status of
courses in consumer education. In a study showlng the
distribution of 8,915 students enrolled in separate
courses of consumer education by school departments
offering the course, it was founds

1. 1In the business educatlon department approxe
imately 2,100 boys were enrolled in a separate
course of consumer educatiocn.

2. In the business education department approxie
mately 2,900 girls were enrclled in a separate
course of consumer education.

S« In the social studles department, approxie
mately 900 boys were enrolled in separate

courses in consumer education.
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In the soecial studies department, approxie
mately 850 girls were enrolled In separate
courses in consumer education.
In the home economles department, approxie
mately 250 boys were enrolled in & separate
course in consumer education.
In the home economlcs department, approxi-
mately 850 girls were enrolled in a separate
course in consumer education.
In the science department approximately 250
boys were enrolled in a separate course in
consumer education.
In the sclence department approximately 200
girls were enrolled in a separate course in
consumer education.
In the mathematics department, approximately
100 boys were enrolled in a separate course
of consumer education.
In the mathematics department, approximately
200 girls were enrolled in a separate course
of consumer education.
In a course taught by all of the departments
approximately 200 girls were enroclled in a
separate course of consumer sducatlon.
In a course taught by all of the departments,
approximately 250 boys were enrolled in a

gseparate course of consumer sducation.
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From these findings, it is noticeable that: business
education leads the field in the enrollment of students in
the separate coursej soclal studies 1s second in total nume-
ber of enrollment3 home economies 1s third; acience depart-
ment 1s fourth; the course taught by the combined department
is fifth; and the course taught by the mathematics depart-
ment is last. It can also be seen that there are more girls
(5,200) enrolled in the separate courses than boys, (3,850).

Another study showing the classification of 208 school
systems sccording to the grades in which students can be
enrolled in separate consumer courses., The findings are as
follows:

1. In the ninth grade, 19 schools offered separate
consumer CoursesS.

2« In the tenth grade, 43 schools offered separate
consumer education course.

3. In the eleventh grade, 141 schools offered sep=
arate consumer education courses.

4. In the twelfth grade, 156 schools offered sep-
arate courses in consumer education.

Thus, it is evident that more achools offer a separate
course in consumer educatlion in the senior year in high
school than any other year.

. Another study made by the United States office of
BEducation shows the distribution of 193 school systems have
ing separate courses in consumer education, by department.
The findings ares
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80 out of 193 schools offered separate courses
in consumer education in the business education
department.

34 out of 193 schools offered separate courses
in consumer education in the social studies
department.

33 out of 193 schools offered separate consumer
education courses in the department of home
economics.

15 out of 193 schools offered separate consumer
courses in the department of sclence.

9 out of 193 schools offered a separate consumer
education course in the department of mathematics.

2 out of 193 schools offered & separate consumer
education course in the depiartment of English.

2 out of 193 schools offered a separate consumer
education course in vocational education.

8 out of 193 schools offered & separate consumer
education course taught by the combined departments.

Thus, it is apparent that: the busineas education

department ranks first in the number of schools offering

separate courses in consumer education; social studies ranks

second; home ecornomics ranks third; department of science
ranks fourth; departwent of mathematics ranks fifth; the
course taught by the combined departments ranks sixthj and
English and vocational education tle for sixth place, with
the same number of schools offering the separate course.

A third study shows the years in which separate courses

in consumer education were first offered in the secondary

schools of 176 school systems. The findings are as followss

1.

In the year 1933-34, four schools offered a
separate course for the first time.
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2+ In the year 1934-35; two schools offered a
separate course for the first time.
H

3« In the year 1935-36, aix schools offered a
separate course for the first time.

4+ In the year 1936-37, fifteen schools offered
a separate course for the first time.

5+ In the year 1l937-38, 36 schools offered a
separate course for the first time.

6« In the year 1933-30, 63 schools offered a
separate course for the first time.

7+  In the year 1939-40, (half year) fifty schools
offered a separate course for the first time.

BExamination of the above records reveals that with the
exception of the year 1934~35, there has been a conﬁtunt
growth in the number of schools offering separate courses
in consumer education for the first time. With that one
exception, each year has almost doubled the number of the

preceeding year.

14, 1In a study of six states, Lucius Dye found that of

81 schools in which consumer education is taught, 79
teach the subjeet in connection with one or more high
school courses and that 29 offer a separate course in
consumer educatione In his Investigation, Dye found
that 41 per cent of the separate courses in high schools
were placed in business educationi 28 per cent in social
scilence; end 21 per cent in home economics. Thus, it is
seen that the preferred method of handling consumer ed-
ucation is to teach 1t in comnection with some other
course. Also, business education still ranks first,
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social science second, and home economics third, in
the departments teaching consumer educatlon. This,
with the other findings that have been stated giving
business education first place, shows that although
the home economists were the first to enter the field,
the people in business education have gained first
place in departmental ranking of departments teaching
courses or units in consumer education.
A survey made by the Newsletter, published by the
Institute for Consumer Educatlon, shows that: Dbusiness
educatlion departments are responsible for almost 50
per cent of the separate courses in high schools; so=
cial studies, for 19 per cent; home economies, for 18
per cent; and sclence for 4 per cent. This survey fur-
ther reveals that the business education department
ranks first in departments teaching consumer education
in the high schools.

PRESENT CROWTH
The Instltute for Consumer Education has been founded
at Stephens College, Columbia, Missouri. The purpose
of the institute is to advence the best intereats of
the community as & whole. This indlcates the growth
of the interest that is being shown in consumer eduw
cation, showing that consumer education 1s progressing.
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17. The Consumer Educatlion Assoclation 1s another organie
zation that has been formed. It was organized in 12938
to bring together all of those who are participating
in the consumer education movement in American educae
tion. Judging from this, 1t is aspparent that there is
an effort on the part of consumer educators to organize
80 that consumer seducation might be promoted.

18. An analysis of commerclal education literature listed
in the Education Index from June, 1935, to the present,
was as follows:

1. July, 1835, until January, 1936--19 articles
revealed a steady inerease.

2. Jamuary, 1936 until January, 1937--33 articles,
the mumber of articles dealing with commerecial

educatione.

From this, it 1s seen that there has been considerable
growth in the amount of literature concerning consumer edu-
cation. Prior to July, 1835, there was no listing made of
consumer education in the Education Index.

19. There has been considerable display of interest in
consumer education on the part of various teachers
conventions. At & conventlon held by the National
Commercial Teachers Federation in Pittsburgh, Penne
sylvania, in Dece

mber, 1939, there were several panel

discussions held in comnection with consumer education.
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This indicates that commercial teachers are beginning
to realize the need for and possibilities of consumer
education and the part their department can plsy in
the training of the consumer.

Inrowdtom-ncopenfcmmumuntnp
in this study, 1t was found:

chnl«uu 1ittle ovidence has been found con=
truction of choice making in conaumer

edmtim.

2. n‘b-—-ﬁrt. H’m I. mekm a
-mm g; concept
of onpuaer soscation. m Sote Tl
memnmmm muum

as bookkeeping or commerclial law ranked on
the tests given, than those who had not these

courses.
3« Buy mﬂuﬁing commodities and services-—-as re-
;l.nm‘;tnﬂ:.itmrm: Kizm&u
made & survey seventy=-one courses
in 1938. He stated that the goods moszt frequently
studied were clothing, food, drugs, cosmetics,

electrical applisnces,and fuels. Insurance was the
most common service studled.

From the findings of the various studies made, the study
of the consumer education organizations, and the interest
showm in consumer education by representatives from the
various phases of life, it can be concluded that consumer
ecucation is growing; although it has not reached the stage
of perfection, it is progresaing in that at present, con-
ferences are beling organized, studlies are being made, and
the public is being made more aware of the need of consumer

-education through poriodicals and redlos.
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