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CHAPTER I 

INTRODUCTION 

In a study of consumer education one must recognize the 

importance and position of the consumer in society. Si nce 

the period of household economy under the domestic system, 

the economic systems of the worl d have created many new and 

ditricult problena tor the consumer. The political and social 

changes have also had their influence in maki r g the consumer's 

problems more confusing. While all of these problems were 

being created , little effort was bei ng made to aid the con­

sumer in their s olution. Only i n the past dec ade have the 

various soc i a l and political organ izations at t empted to edu­

cate the consumer. 

The consumer is becoming more and more awar e of his in­

ef ficiency in dea ling with the p roduction and distribution 

phases of our modern economic syst em. The consumer recog­

n izes t he fact that he is unable to cope with t he problems 

that arise as an individual and must have the hel p of more 

informed and efficient agencies . The consumer is aware 

that consumer educat ion is not a matter of concern of only 

one group but is of prime i mport ance to all grou~s of soci­

ety . 

The leading thinkers of t he nation acknowledge the fac t 

that the consumer needs aid and many have lent a willing and 

helping hand in an attempt to solve his pr oblems . Although 

this help has been meager, it r epresents a noble effort on 



the :part or soci ety to 1Dll)rov e th 

ing. 
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enera l standard of liv-

Nature and purpose of the study. The :primar y purpose 

of this study is to determine the objective s of consumer edu­

cation on the secondary school level. In order to ma e the 

study more wo rth hile for the te acher and administrator, the 

a sand objectives 111 be associated with subject matter 

and content henev er possible. 

n attem tis made to collect the opinions of the vari­

ous leaders i n t he field regarding the general objectives ot 

the entire con s er educa tiona l :p rogram. rom their expres­

sions, a list of the general objectives 111 be compil ed 

that 111 embrace the im.:portant ideas brought out by eaob. 

ne ther :pur pose of this study is to secure the op i nions 

of f ive exper ienced teachers in each of five departments of 

secondary schools regard i ng t he departmenta l end s:pecific 

topic ob jectives of a cons er education pro ram. The depart­

ments selected for the study are busir ess education, home 

economics, soci al studies , sc i ence , and mathema tics. 

The con t t, hioh will co ns i st of the top ics sel ected 

by the te achers , 111 be determine for each of the five de­

partment s i ncluded i n t he study. lso t he relat ive ount 

of time hich experi enced t eache rs thi k shoul d be devoted 

to ea ch topic sel ected, f or each department, 111 be det er ­

mined . 
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Need for~ study. Since its incep tion, cons er edu-
1 

oation has been a ·be ildering pr obl e to many teachers . 

a ny teachers s e to be los t i n the hole situation. There 

is plenty of evidenc e that s omething should be done to orient 

those hose duty it is to perform this function of education. 

One of the 1m: ortant t hods of ac complishin g this pur-

pose ls a study of the objectives of consumer educat ion • 

• Tonne,l i n one o f hie latest b ooks, expressed the need 

tor a study of obj ectives of oo nsume r education . 

!any of the leaders in t he field have given their opin­

ions of what t he cons er educat ion pr ogram should try to 

accompl ish . Out of this va st quantity of i nf or ma tion t here 

should be dra n a composite list of obj ective s that ould 

contain the basic ideas of a sound program. 

Scope~ del itations . To study all phas es of the 

consumer movement , would requ ire the t e and s ervices of --­many i ndividuals and organizat ion. I n this study, t he scope 

will include only the secondary schools . The study 111 be 

further 1 ited to the object ivs s of consume r educa tion on 

the secondary school leve l, It ill of necessit y i nclude a 

definition of cons ,er education, gener 1 objectives of the 

consumer education program, general departmen t al ob j ectives, 

and s~ecific topic objectives i n consume r education of five 

high school dear ents. No attempt is ade to evalua te the 

programs o any of the departments. 

(Ne 
1 Herbert A. Tonne , Consumer ucation in the Schools , 
York: Prentice-Hall, Incorporated, l94TT,~ 343. 
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Procedure The steps of procedure used in this study 

are as follov..rs . 

1. Books and per'odicals vere reviewed as a basis for the 

formulation of the ~eneral objectives of consumer educa ion in the 

secondary schools . Tho opinions of overal of the l eadin · thinkers 

in the field ere organized into a co positc list of objectives . 

2 . A questionnaire2 ~as constr cted ,~ich contai ed 

check list of sixtr-one topics usu ly included n e cons er 

education p or;r 

3 . The questionnaire "as sub tted to experienced teachers 

in the business oduo tion, soc al studies, home economics , s cience, 

an mathemat ics depo.rtmGnts to obtain their j dgmcnt on objectives 

and allocation of content to subjects and grade levels. 

4. Five ~test io1nair~s , completely und accurately filled 

accordin· to i nstructions , were received from each dep~rt1 ent 

and ~ere used as t~e basis for dete ning the eener. l depart-

mont a l objectives, the topical co!l.tont, and he topical ob-

jectives f or consumer education program. 

5 . The data rere classified and tabulated by departments , 

by topic co tent, o· the subject in hich i nstruction iould be 

given for each topic , by tl1e , bor of fifty- miTmt<.. p riods of 

instruction given to ach topic, and by to ''.'lic objectives . 

6. On the basis of data collected, conclusions ere 

dram as to the topics i n consumer education ·hi ch slould be 

placed in each of tho ive dep~rt nts according tote judg­

ment o twenty- five experienced teachers . 

Re commendations were made in reg rd to 

2 Jpendi x pp . 77- 78. 
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the use of the study as a means of rurthering the study of 

consumer education programs. 

Assumptions. The basic assumptions underlying this 

study are as follows: 

1. That the opinions of the leaders i n the field are 

a sound basis for determining the objectives of a consumer 

education p ro gram. 

2 . That securing the considered opinions of a rew ex­

perienced teachers in each of the high school departments is 

a sound me thod or allocating the topical content and deter­

mining the topical objectives or a consumer education progr am. 

! definition£!:_ consumer education. What is consumer 

education? Many of the leading thinkers have written defini­

tions for consumer education. There is some variation in the 

scope of consumer according to these definitions. It is dif­

ficult to define consumer education in tenns that will include 

all phases without the use of general terms, whi ch result in 

a defini tion of little meani ng to the avera~e individual. 

One aspect of consumer education is t he appl ication by 

the i ndividual of his knowledge to his daily a ctivities in 

order to receive the gr eatest satisfaction. ! tr. Wilson sub­

stantiates this in the following statement: 

Consumer education is one of a group or devel­
opments ,vithin the gener al stream of reaent American 
education whioh emphasizes the relation which ought 
to exist between l earni ng and behavior . Consumer 
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education se t s a s its oal th t isdom hich ha s some­
times been referred to as kno ledge in aotion . 3 

Accordingly then , we may ss e tha t consumer education is 

that education hicb dev e lops in t he t udent a better under ­

standi ng of t e !'Unctions of kno led r e tha t he ha s acquired 

i n his educati on. e of the thinke r s ould disa ree it 

this sta t ment . • Harap, ho is regarded a s one of the 

leading authorities in t he field, states th t: 

Cons er eduction is a phase of a larger problem 
of educating or living. 4 

To say th t cons er educ ation is education for better 

living is too general ate to adequa tely separ a te consumer 

education fro . a l l other education . A good definition must 

be stated in such Jnanner so as to set ap ar t the purpose 

of consumer educ at ion i n the la~ e pro r of educa tion for 

better livin • 

• Cassels divides his definition i nto thre e concepts . 

Peo le are ins sti ng that educa tion should prepare 
s t udents for the practic l livin or everyday life in 
a modern economic society. he · ant a type of education 
th tis functional and re istic , ell adapted to the 
individual's needs , and appro riate to the enviro ment 
in , hich his activities ere to be carried on . 5 

3 Hoard E. ilson, "Proble s to b aced in Education 
Cons er, rext Steg3 in Consumer ducat i on , roceedin s 
Nat i onal Conference , Ins""'titute far cons ~ducation 
Bulletin , ugust, l93§ . 

4 Henry Hara.p , • ducating the Consu.iler for Lif Problems,., 
The Business Education orld, Vol . 21, o . 1, June , l 41 , 
P:-859 . 

5 John • C ssels, "Clari fy i n 
~duca tion, " The ational usiness 
No. 1, October , 1939 , p . 11 . 

our Concepts of Cons r 
duoat i on Quarterly, Vol . 8, 
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unctional and realistic education, specific needs of 

the i nd ividual, and the conditions under hich the individ­

ual lives are te rms that tend to clari y t he meaning of 

cons er educotion. he term , rune ional and realistic edu-

cation, seems to add practical application to general educa ­

tion. Specific needs of the tudent adds individuality to 

the program. The term 'conditions under hich the individual 

lives provides for local factors in the eduction program. 

•o s up t he opinions of these tbree riters , consumer edu-

ca tion is a p rt of a pro of eneral education for better 

living. The consumer education pro r am provides , among other 

things, an understandi of individual needs, a kno ledge of 

conditions under hi ch one must live, and i nfer iation of a 

practical and realistic nature. 

Others take a different approach in defining consumer 

education. hese lters define consumer education in still 

more s-pecific te s. ·rhe specific ae tiv i ties of t e i nd i-

vidual seem to be the underlying theme. 

ilson in his definition states that cons er edu-

catio is: 

that _phase 01' education that ill train individuals 
in (a) determini a well - balanced spending :program, 
and (b) getting the most value and most sa tisfaction 
out of expenditures that e ~ade for food, clothin, 
shelter, econo c services , and luxuries.6 

8 Harmon • llson, "De:partmen tal Relat ionships in con­
sumer Education, " Review of Business duoation, Bulletin, 
Oklahoma A icultural ana--:-echanical College , Vol. 38, No . 2, 
January, 1941, p. 16. 
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This definition tend s to limit the :progr to the con-

s ption of specific goods and services. In a criticism of 

this definition, n-. Nichols rites that: 

this ~ight be a fairly good definition of a major 
aspect of ht could be call ed consumer business 
education but it leaves much to be desired in any 
discussion of a complete :prograr. of cons er edu­
cat ion, or even of consumer economic education, 
such as 111 have to be :participated in by the v a ­
rious dep tmenta of the secondary school. The 
cons er education movement oes for beyond the 
individ ual's need or training for the proper handling 
of his own personal resources.? 

In this article r. Nichols explains that he uses cons er 

movement as meaning consumer education. Instead of includ-

ing his three concepts of consumer education in one defini ­

tion, he gives a definition for each concept. 

By cons er move ent e mean all of the activ­
ities now bein engaged in on account of the cons er, 
and there are scores of them that have little or 
nothing to do 1th education. By cons er economic 
education e mean all of those phases of consumer edu­
cation which have to do 1th his economi c life as an 
individual and as am, ber of several oups. By con­
sumer business education we an those phases of con­
s er economic education hich have to do with one's 
handling of his on personal econo c affairs 1th 
special reference to the purchase and use of goods and 
services.a 

In this crit e1 ~ , the difference of opinion s ees to be a 

matter of scope and the proper soleotion of terms. Theim­

portant points brought out by each seem to be in agreement. 

7 Frederick G. Nichols , "Criticism, Co ent and Chal­
lenge ," The Journal of Business ducation, Vol. 16, o. 7, 
:p. 11. aroh. 1941. 

8 Ibid 
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• Salsgiver is in re ent 1th these t wo writers 

in his definition of cons er education. He writes that: 

In its broadest sense , consumer education is a 
study of those fundamental princip les on cons tion 
which a~tect an individual ' s personal and social 
relationships . SJ)ec i fically, cons er educa tion 
should develop i n each i ndividual the bility to 
choose and consume the cods and services of our 
odern economic society i n direct satisfaction of 
ants . 9 

From t he ritings of these t hre en , t wo more concepts 

can be added to the three p r eviously stated; (1) the abil ­

ity of t he individu 1 to choose and cons e goods and serv ­

ices and (2 ) and a kno ledge of th e r ela tionship of the in­

dividual and society . 

One more important :point to i nclude in a good definition 

of cons er educa tion is bro ht out by ~. Salsgiver. 

Cons 
raise the 
ducted i n 
order for 

er educ at ion should crea te the desire to 
ethical plane on which business i s con­
order to promote a b tter social - economic 
a11 .10 

ram this statement , comes t he viewpoin t th t t he ind i-

vidual should be taught to aid in proving business conduct . 

better social-econo corder could be established through 

a better und erst and i n of the businessman ' s v i ewpoint of 

consumer problems . Sinee the usiness man occupies an im-

port nt position i n our economic order , his v i ewpoint i s 

orthy of consider tion. 

9 Paul L. Salsgiver , "Consumer Education in Co ~roial 
due tlon, " The Balance Sheet , Vol. 21, No. 1 , Sei> tember, 

1939, pp. 4,~ 

10~ 
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In vie or the o inions stated by these leaders, con-

s er education is that education which ill prepare the stu­

dent for better living through the abil ity to choose and 

cons e ocds nd services, an understand ing of individual 

needs , an a areness of living cond tione, a fund of practical 

knowled e , a kno1 ledge of the relstionshi~ of the individual 

and oci ty, and a general underst nd iny of the economic 

order. 



CHAPTER II 

OBJECTIVIrn OF CO SU! EDUCTION 

One of the purposes oft is study is to doter ne the 

general objectives of consumer e uoution on t~e high school 

level . Te basi used for selecting the objectives is the 

expr oed opi io s of some of the leadero i n the field . 

Several lists of objectives t aken from recent books and 

periodicals are quo ted in this chapter . SU.Dl!W.ry of the most 

frequently quoted objectives are presented as the general ob­

jectives of conswner education . 

of con 

Mr . Salsgiver outlines the following an the objectives 

er education : 

1 . To teach the basic pr· oiples of sensible econo c L 

living . 
2 . To establish ood personal ha its of money mana e­

ent . 
3. To ore te an awareness of the need for action in 

solvin the socio- economic problems of lllDdern life 
which is characterized by a tho tful , rational 
attitude . l 

In a recent article in the Review of Business Education 

Bulletin , • Wilson list three general objectives for con-

s er education . 

1 . The develop ent of eneral economic understanding . 
2 . The development of procedures and principles . 
3. The development of specific choice- making . 2 

1 aul L. alssive1· , "Cons or ducation i n Colll.Clleroial 
Eduotc1tion , 11 ~ Bal nee Sheet , Vol . 21 , o . 1, p • .5, September, 
1939 . 

2 H rm.on ·i . "Ulson , "Departmental Rel tionships in Con­
sumer ducation , " Review of Business Educ tlon Bulletin , Okla­
ho.:::ia gr ioultural an echanio 1 College, Still ·iater, Oklaho , 
Vol . 38, o . 2 , January 1941, p . 16 . 
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essrs . Shields a nd 'ilson outlin d the follo in list 

o objectives or consumer education: 

l. To provide general consumer training . 
To provide specific cons er training. 2 . 

3. 
4. 

help solve s~ecific personal economic problems. 
'l'O help elimtn te economic 1111 teracy. 
To help provide general business enlightonment.3 • 

In a su rization of replies from fifty-five instruc­

tors as to hat they consider to bet e objectives of con-

sumer education, • Kent presents the foll i ng list: 

1. To realize the iml)ortance of and to 
acquire some abili in beoomin an 
intelligent an eoono cal cons er -

o. T es 
en tloned 

buyer . . . . . . . • . . . . . • . • • . • • • . . . . . . . . . . . . . . . . 35 

2. '110 teach the basic principles of 
wise oney manage nt ••••••••••••••••• ••••• 20 

3. To develop a uestioning atti tu e to­
ard advertising end other forces at 
o rk upon the consumer • • • • • • • • • • • • • • • • • • • . • 17 

4. To eequaint the student with sources 
or unbies d inrorma.tion desi ned foJ.· 
th protection of the consumer ••••••••••••• 16 

5. mo help the tudent become conscious 
of the need for standards, quality, 
and esirable types of legislation ••••••••• 15 

6. 01'0 assist the student in raisin his 
n r l stand rd of livi g through a 

kno ledge concerning oo ns er :problems4 • • • . 1~ 

3 H. G. Shields an d Harmon • ilson, Consumer Economic 
Problems , (Cincinnati , Ohio: South estern Publishi ng company, 
1940), l>• 111. 

4 Leonard Kent," Analysis nd Appraisal of So e von-
s er Education Progr in Secondary chools , " Th National ~ 
Association or Business Tea cher-Tra ining Institut!ons, 
Bulletin, No:-21, October, l940. 
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Mias Coales, in a s:peech5 before a consumer education 

group, s:tat,9d what she thought should be taught a·oout con-

sumer i,duoation in the schools.. The following list is an 

attempt to sum.marize her objectives; 

4. 

The develo:pment of a consllil.!.er attitude or ·vie~oint. 

\rhe development of a sense of responsibility for 
improv 1ng the situation of the consumer. 

The formulation of values including the development 
subjeati vely of scales of pr$ferences or rs.tings or 
wants on the :part of families and individuals which 
guide them in consutdng. 

The development of techniques and skills and impar·t­
ing facts whieh aid conswn.ers in gratifying their 
wants most economleally by hel:ping them to get the 
:most :f'or their money and to use goods to maximize 
satisfactions. 

Mr. Tonne, in a recent book on consum.er education, 0 lists 

the four following specific to:plcs as the aims of consuruer 

education: 

1. Wise buying 
2. :Money management. 
3. Choice ... maldng · 
4. Community consumership7 

The Los· Angeles county Schools list the following as the 

obj ecti Ve$ of 0-onsumer education: 

l. l1ake the consumer conscious of the benefits to be 
obtained. 

2. !tl:ake the consw:ner aware of the agencies Ymrldng for 
his :protection .. 

5 Jessie V'. Coales, ''11hat, Should be Taught A.bout Consumer 
Education in the Sohoola,u !::smt1ers .2f.. D.!.,illoora.cz,. Vol. 17, 
No. 56, Movember 15, 1940, pp.. 52-53. 

5 Herbert· A. Tonne, Consumer Education, in lli Schools, 
{New York: Prentice-Hall. Incorporated, I°94!T · · 

7 Ibid, :p .. 93 .. 



5. Arouse :public opinion to demand standards. 
4. Bt udy nat io:nal habits of const11."ll)tion in order o to 

utilize the best guides to buying. 
5. Understand the forces workin.g upon consurn.ers. 
6. Gain a working knowledge of.the techniques of 

buying. 
7. Recognize the neoass.i ty of organization in order 

to secure laws for the benefit of consumers .8 

14 

The State Departm.ent of Educati.on of Texas outlines the 

tollowJ11g objcctive.s of the con.sumer eduer-:t;,ion program. 

1. 

4. 

5. 

?. 

8. 

9. 
10 •. 

11 .. 

1. ~J .., . 
13. 

14 .. 

To ascertain the s igrdficanoe of the feet thett 
each person is a custom.er with certain res:ponsi­
bili ties a:nd :privileges th~t are automatically 
attaohed. -" 
To gain insight into the develo:p:ment of the pre sent­
day status of contJumershi:p. 
To im:prove methods in :persomil monE3y :management. 
To utilize :pre.ct1 cal buying techn,i~tues to obtain 
graator satisfaotion from purchases. 
To realize that accurate deterrn.ination of quality 
cf m.ercha.nd ise is more essential to thrifty buy­
ing than mere :price alone. 
To understand the pitfalls of unethical business 
practices. 
To realize the necessity for action in conserv­
ing material resources. 
To deepen appreciation of the contribution of 
science and industry in fulfilling human wa.nts. 
To appreciate tb.(J efforts of the distributor. 
To learn how to use guides, better business 
bureaus, 1:1nd other sources of i11fcrxv.ation in 
acquiring better buyil1g habits. 
To develop ind iv ia.ual a;rnrcciet ion of the con ... 
trll:JUtion- Which labels, - ·trademarks, and gredes 
of classlfico.tio:n of cormnodlties meke in f'i::?ccil­
itating efficient buying. 
To observe, collect, evaluate, and. aJ?ply infor­
mation oonc-erning commodities. 
To appreciate the position and possibilities 
of the consm11er in making comr!lercial activity 
function,. 
To develou a personal oode of ethics a:pplio­
able to b~sin~ss ralations.9 

8 Ibid, :p. 110. -
9 "Teaching Comn:i.erce in J'unior and Senior High schools 

of !J:'exas," Bulletin State Department 21. Education, Vol. 14, 
Mo. l, January, I938. 
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Dr. Haas outlined the following as tl1e general aims in 

a eourse in oonsura.er economies which he taught in the Kearney 

Hif).t School, Kee.rny, New Jersey .• 

1. To bridge the gap that has existed between 
conventional seconda.ry-soh,ool offerings and 
actual life situations. 

2.. To develop the personal and ethical qualities 
nooessary- to ~ucoess in any walk of life •. 

3. To serve as a means of educational and voca­
tional guid.a.nce. 

4. •ro enable the :pu:pil to acquire common consumer 
knowledge th.rough home, school, and community 
eonta.ets:. 

5. tro teach pupils to think as oonsumer.s. To 
render valueless all social oontrcls tha.t are 
not informative and truthful~ 

6. To serve a.s a basic course for further material 
in the same fiel,d. 

7 ... To improve home membership by tee.ehing new 
economic :pri.noi:ples '\71::1.ioh apply to the con­
suming factors of the home,. and to emphasize 
the value o.f faniily stability. 

a. To :provide a nei-v· so e ial behavior pattern. 
9. To ·train for civic loaders.hip. 

10. To provide ele:r:1ants thm.t exits interest and 
stimulate more training in the samo fiela..10 

By analyzing nnd classifying the above lists of obJeo-

tives, it is f our1d that the g1:Jneral objectives for a program 

of consumer education fall into two generi;tl classes. 

1rhe first class are those that relate to the devolo:pment 

of knowledge and. skills. tI1he second olass of objectives are 

those that relate to the develo:pnion-t of at·ti·tudes tov.·ard the 

sooia.1-economio activities of the individual in society. 

An atte:rrwt is made to include th0 basic opinions of 

each t<rriter and source quoted in these two cl:issificstions. 

10 Kenneth B. Haas> "An outline for a course in the 
Principles .of Consun1e:r Ee onomics, n Journal of Business Edu-
cation, Vol .• 10. No. 7, March, 1935, p. 25. - -
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The objectives that relats to the development of knowl­

edge and skills ancl techniques are as follows: 

l. To d.evelo:p in the individual good techniques of 

money management. This objeotive WEIS men.tioned in five of 

the lists of objectives. several other objectives were re~ 

lated to :money managem.ent. 

2. To develop the ability of choice-making. This 

objective was mentioned four tilnes. 

3. To develop a personal knowledge of consumer problems. 

One-third of the above sources mentioned this objaotive s:pe­

eifically and several others had objectives the:t were closely 

related to it. 

4. The development of techniques and skills. This 

objective was mentioned :rour tines. several of the writers 

listed two or 1uore objectives that v1ere specific divisions 

of tecrmiques and skill development. 

5. To acquaint the student with sources of consmn.er 

information. This objective was included in four of the 

lists. 

6. To develo1-:i in the student an understanding of modern 

business 1:;ract lees. Al though this objective was s:pscifically 

mentioned only two times, several others had objectives of 

a similar nature; therefore, it will be included in this 

group. 

'?. To teach the basic :principles of sensible economic 

living. 'l1his objective vn':is mentioned by four of the sources 

as a part of the consumer education :program. 
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'.the objectives ·txu~t relate to the deVGlo:r;m1er,t of better 

attitudes G.nd. behavior are as follo\vs: 

l. The dev elcrpmen t of consumer attitude~. Only tvm 

mentioned thin objective but several others included objec­

tives ·that 11Jere substantially the sa;ne in meaning. 

2. To develop e. sense of' responsi.bili ty for hnproving 

the si tuntlon of the consumer. irhis objective was a part 

of t-;,c.'o of the lists of objectives for a consumer education 

program. 

3. 'l'O develop a questioning attitude tmvard advartising 

and o·tJ.-1.er forces at work upon the consurner. 'I'his objective 

1·10.s included in five of the 11.sts of objectives. "l1his indi­

cates that the authorities consider correct attitudes toward 

advertising to be one of the most important objectives of 

consumer education. 

4. To realize the irrrportc.nce of' being an intelligent 

and economical consumer-buyer. In the list of objectives 

for skill develo1;men t, m.ethocls of being an econornicRl and. 

intelli.gont buyer were stated by several. Although only two 

mentioned this objective, it will be included in tho list 

of attitude objectives because of its relation to the davel-

opr:1ent of' techniques and skill,::;. 

5. 'To develop an a:pprec iation of the contribution of 

business in. ful:filling hu:man wani;s. Al though this objective 

iVRS :m.sntioned onl;y' ttro tim.as, it is included bect.:.use of its 

reL":.i.tlon to t:he d.evelo:pJJ.ent of 0.tt itudes toward advertising. 



18 

6. To develo};i a better social and civic behavior pattern. 

This objective was :mentioned specifically by two of the 

\")"riters but several others listecl objeetJ.ves of a shnilar 

nature. 

In ad.di'Gio:n to the ti,VO classes of' objectives listed, 

there is one ob jecti v0 that l'iff;,S Dtent:i.onec1 specifically by 

tvve oi the sources and other sources listed objectives of a 

similHr nature. rrhis objective 1 to help solve ~Ghe specific 

:personal economic problems of the individual, tak.es tl1e con­

sum0r education prog1>:m beyond the ]?Oint of i.nt4truction i:nto 

the actual applicat:lon of consumer oduoat;ion to life problems. 



III CHA 

TOPICAL CONTE: T OF REDUCTION 

PROG S FOUND BY SURVEY 

A survey was made to deter ne the topical content of 

a consumer education progra.o by the questionnaire method . 

rhe quostionnairel contained sixty- one topics that are usu­

ally included in a conswner education program. The topics 

used are tho s e as those used by r . 1lson in a survey2 

to deter ne the dep rtments i n which consumer topics are 

being t ht . 

The returns from twenty- five ques tionnaires Jere used 

to deterI!line the allocation of topics to depart ents. Five 

experienced teachers in eac oft e business education, home 

econo cs, social studies, science , and mathematics depart­

ments expressed t eir opinions as to wha t topics they would 

i clue in a program of conswner education . ach teacher 

selected topics f or the dep rt ent in \.hich he or she had 

the most experience . 

In Ta 1 I , the number of years of teac i n experience 

a the .m.ajo dep rtment of instructi on of each te chcr are 

presented and classified in tabular form. By referri to 

Table I, a better understanding may be gained of the back­

ground and experiences of the teachers as a basis for judging 

thei competency to express opinions on the allocation of 

topi cs in conswner education to the various departments . 

1 Appendix, pp . 77, 78. 

2 The Status and 1 uture of Consumer Education, onograph 
51 . (Cinci nnati, Ohio : Southwes tern Publishing Company , y, 
1941 ) , p . 24. 
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•reacher 
Ex-_pericnce 

To July, 1941 
Years 

Business Education 
1 
2 

1 
5 

• 
" 

• • 
• • • 
• . .. . . .. .. . 

11:otal. • 
Average. 

Hor!le Econo.rrdcs 
b • • • , •. 
7 • . • 
8 • • ·• 
9 • ., •. • 

10. • • 
rrotal. 

• .• 
.• 
• 
• 
• 

• 

• 
• 
• 

• 

• 
• 
• 
• 

" • •· 
• 

·• 
• .. 

• .. • •· 
•· • 

• • • • 

• • • 
• • fr.-

• • • • 
• • • • 
• .. • • 
• • • 

Average. • • • 

Social 
11 
12 
13 
14 
15 

Stuclios. . .. . . ,. . . . . •.. . .. -• . . 
. . .. . ·-
1rotal. • 
Ave.rage. 

Science 
16. • • 

ll : 
19 
20 

• 
• 

• • 
• ·• . • . .. 
• •· . 

Total .. 
Average. 

• 
• 
• 
• 
·• 

• 

• 
• 

• 

·• 

Mather.1atics 
21. • • . .. . 

• . .. . 
• ·• .. .. •. 

• 
• 
• 
• 

• 

• 

• 

.. 

22 
23 
24- • . . •· 
25 • . -• . . 

Total. • 
" .. 

• • .. •. • 
• ... 

• •· • 
• .. 

.. • ... 
• 

.. 
.. 

.. • • 
• .. 

• 
• 

• • 

. . ·• 
• • 

• • 
• 
• • .• 

-~- .... ... .., . • • • • .. •· • .. • • • • • .. • .. •· • • • • • ... 
• .. • • • • .. • • • ·• 
• • • • ·• .. ·• • .. 
·• • • • • 
• • • • • .• ·• • • 

• • • • • • • • • • 
• • .. ·• • • . . • 

• • .. • ,., • • .. 
• • • . . • • • • 

• • • ·• • • • • • • • 
• • • • • • • •· .. • 

• • ~ • • • * • • • • • 

... • • .. • .• • , . • • .. 
• .. .• • •· • • ·• 

• • • • • • • • • • 
• • • • • • • • 
• • • • • • • .. • • 
• • • • • • . . • • 
• • • • • • • • 

.. • . . .• . • 
• *- • .. .. .. .. . .. 
• • ,. • • iJ .. ·• " 

• • .• .!'- • • • . .. 
• :ll • .. ·• • 

• . . •· . ... • • • . .. .. • . •· .. . •· • 

.... -e • ... . . . . .. 
• • • • .. . . . 
... . . ... . .. . . . . 
•· . . . .. . • • 

• • • . " . . .. • • • . .. .. • 
•· • • • • • Average~ 

Total for all teachers •• 
for all teachers. 

• • • • . . .. • 
• 

3 
3 
8 

16 
17 
47 
9.4 

l 
1 
3 
3 
3 

11 

8 , 
..L 

3 
r.; .,,, 

25 
42 
8.4 

5 
9 

10 
16 
42 
8.4 

3 
5 

10 
13 
14 
45 

l o~ o, 
7.5 

This tablB is read: Teacher nwuber 
has had three years 

1, busir1ess 
experience. 

education 
d.e:pc:;.::::tment-, 
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According to Table I, the business education teachers 

had a total of 47 years teaching experience or an average of 

9.4 years each. 

The home· economic teachers had a total of 11 years of 

teaching experience 01~ an average of 2 .2 years. 

The ma the.ma tics teachers had ax1 average of 9. O years 

and a total .of 45 years of experience. This is the highest 

total and averac;e of the five departments. 

The science teachers had an average of 8.4 years of' 

teaching experience or a total of 42 years. 

The social Ertudies teachers had an average of 8.4 yers 

of teaching experience and a total of 42 years. 

The twenty-five teachers used in this survey had a. total 

of.187 years of teaching experiences which is an average of 

7 .5 years. It is signif'icant to not('3 that four of the depart­

ment groups of teachers had over 40 yea.rs of teaching pe1· 

group. 

The hotilo eeonomios department teachers had the lowest 

average and total years of teaching experiences •. 

In rrablo II, tlle consistenc~r of the teachers in the 

selection of topics for a conswner education program. in ea.ch 

of the departments is shown. This table shows the per cent 

of agreement B.111ong tlrn teachers used in this survey regarding 

the allocation of topics to the ctepartments .. 



TABLE II 

NUMBER Oli' 11:0PICB SEL~OTED BY TI1~ rrEAOEERS IN EACH 
DEPAffl1"MENT BY 100 PER GENT, 80 PER CI~NT, .A.ND 60 

PER GENT RESPECfJ:IVELY 01:' I'HB TEP .. CrIBfW IIi EACH D:DJPAHTI~Wr 

Department 

Busi.11ess 11duoatio.n 

Home 1Econom1cs . • 

Social Studies • • 

Mathematics. ·• • • 

Science. • .. • • • 

Total • . • • . . 
Per cent, of all 

. • 

• • 

• .. 
... • 

. . 
• • 

100 
Per Cent 

7 

30 

4 

4 

5 

50 

tq;iCS 43 

80 
Per Gent 

17 

4 

2 

q , 

9 

41 

3..5 

60 
Per Cent 

6 

2 

5 

5 

8 

26 

22 

22 

Total 

30 

36 

11 

18 

22 

117 

100 

This table is read: Business teaohe:rs selected 7 topics by 
100 per cent, majorities, 17 topics by Co per cent .re.a­
jo1·ities, and 6 topics by 60 per 11e11t; najorit~ies, etc. 

Table II showB the nuabcr of topice selectec.l for each 

8 . ,. 
department by 100 per cent, ·O per cent, and oO pe:r cent 

respectively of departmental groups of teachers used in this 

survey .. 

According to Table II, of the 30 topics selected by the 

business education teachers, ? were each selected by 5 teach-

ers, 17 topics were each selected by 4 or Bo per cant of the 

teachers, and only 6 topics were each selected by only 3 or 

60 per cent of the teachers in the business edL1cation group. 

In the home eeonom.ios group, 30 of th.e 36 topics selected 

for a program of consumer f;duoation. were each chosen by all 

five of the. teachers. Four of the topics were each selected 
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by four of' the teachers in the home economics group. Three 

teachers selected two iden-tical topics. Of the 36 identical 

topics selected for the home econo:mios department, 34 were 

each selected by a :majority of 4 or mori,3 of the 'teachers. 
' 

The teachers in the social ~':l tudi es department eaeh se-

lected 4 identical topics-. four teachers each selected 2 

lden tic al topics, and three teachers eacll selected 5 iden-

tlcal topics.. Of the ll to:pics selected by the teachers for 

a progran1 of consum.er education, 6 iclentical toyics were 

chosen by a majority of 4 or :more of the teachers. 

In the science department,. the group of teachers se-

leated 22 topics and of these to:picst 5 identical topics 

1.ivere each selected by all of the teachers, 9 topics ·were 

each chosen by 4 of the teachers, and 8 topics were each 

selected by 3 of the teachers. Of the total 22 topics chosen 

by the science teachers, 14 w:ere each selected by a majority 

of 4 or more of the te.echers. 

The teachers of mathematics selected a total of 18 to:pics 

by a_ majority of 3 or more for a consumer education :program. 

O:f these 18 topics, 4 topics were each chosen by all the 

teachers, 9 were each selected by 4 teachers, and 5 were 

each chosen by 3 teachers. Thirteen of the 18 to:pios w·ere 

selected for the science department by a majority of 4 or 

more teachers .. 

A total of 50 to;pics. or 43 per cent, were selected by 

100 per cent 1na.jori ties; 41 to:pics, or 35 :per· cent of total 

topics chosen, were each selected by 80 per cent .ma.jori·ties; 



and 26 of the total topics,, were each selected by 60 per cent 

majorities. 01.' the totnl 117 topics selectoa by o.11 'the (le-

part,rrients, 78 per eent were each selected by :najorit;ies of 80 / 

1te:r: cent or :more. 

The l:nst:ructional experiences and tha high desree of 

consist;ency in the allocation .of consuJ.uer education top.ics 

to tho various de:p.a:rtments of the high school aro oi ... value 

when considering the col!lpste:ncy of the teachers used in this 

study. 

For purposes of oo:m.pcirison., the teache1•s used in this 

study wer,9 a.skeet 'to imlicatc the topics; li;:rt;cd ir1 the 

questionnaire, tht:. t they have been ter:ching from. ·the con-

swu.er•s vievv11oint. Table III is a sullli.nary of' the -topics 

that, a m.ajori ty o:f the teache-rs in each d0:part:1ent indicated 

they had been t.eaohing as consumer education. 



Business Education 
Department 

.Budgeting 

Advertising 
ConsU@$l' income 

Record keeping· 
Taxes 

. Fire L7l.suranee 
Life i!lBuranoe 
Wealth 

Total a 

Home Eeono.micf:i 
Depe.rtment 

¥10210 ownership 
Budgeting 
1'hrift 
rabrics 
Hats 
Advertising 
I-Iosa 
General buying 
procedures 
Consumer infor-.dlation 
Record keeping 
Bread 
flilk 
Butter 
Meat, poultry, oggs 
Furs 
Toya 
Rugs 
li'uruiture 
Dishes 
Blankets 
Towels, linens 
.T m<Ielry-
Personal grooming 
Testing goods 
Labeling goods 
Diets 
Real th 
Oa1med toods 
Fresh vege·tables 
Shoes 

Total 35 

Booial. Studies 
Department 

Home ownership 

Seience 
Department 

Mathalniitics 
Department 

Home ownership 
Budgeting Budgeting 
~ift Thrift 

Population prohlerns Population problems Renting and l.eo,sing 

Automobiles Autorrt0biles 
Private protection 

Taxes 

Propagenda 
Transporta:tion 

Home Jseonom.ics 
(Concluded) 

L::fbeling goods 
Diets 
Health 
Fresh vogetables 
(Uothing 
Cosmetics 
Travel 
Tran$porte.t1on 
Soap$ 
1foc'.b.al:ii cal an.1 
electrioa.1 
equip,'Ile.n.t 
Color in design 
Private protection 

Testing goods 
Color in·design 
Mech.an1cal and ~lec­
trieal equ:lp.m.ent 
Soape 

· Cosmetios 
Clothing 

Total 7 Total 17 

Automobiles 
Consmner income 
Investing 
C'..cneral buying 
procedures 
Reeord·keeping. 
Taxes 
Frauds 
Life insurance 
Credit 
Transportation 
Borrowing and lending 

Sma..ll loans 
Fire insurance 
Selling and :marketing 

Total 19 
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According to Table II!, tl1e teachers participating ].. '" H 

this study have been teaching consun1er education in the sec-

ondary schools. Since many of the teaclle1's have been. giving 

in;3·t,ruction in some of' -the topics, it is reasonable to assume 

that they are avmre of the need of the student for consumer 

education .. 

The teachers in the hom.e· economics department indicated 

that ,they ha·ve been civing instruction in 35 of -the total 61 

topics used in this study. Apparently tl1e home economics 

department has been devoting a large part of the instruction 

in this field to consumer educD.tion .. 

The teachers ln the :mathc·,iatics departments indicated 

thc,t they he.ve been teaching 19 ot' the 61 topics fror::1 the 

consu.r1er ca.ucation viewrJoint. ConsicleriilS the statern.en ts of 

the teachol's included in this stuc.y·, 1,-;e may- r,issurr1e thr,_t there 

haE; been a shif't in emphasis to the p_ractical application 

of' matl1.emati cs to conmm10:...· J_")I'O blo.m.s. 

The sciencG teuchors r,rere n.e:x:t_ ir.;_ 'the nUD1ber of topics 

'i:leing taught. According to the results of' th-e questionnaire, 

the science teachers have been teachlnr, 17 of 'the 61 topics; 

thus, consu.ca.or education has been recognized as a part of 

the prcg:re,r,1 of th0 scionc0 depm:-·t:mcnt. 

Consumer education h.as also rocoived some c111phasis in 

the business educfation and social studies departments accord-

ing to the tea.chcrs JK:trticipating in this study. Although 

these teachers have not been giving instruction in many of 

the topics the results show that these teachers are av:are of 

the importance of consum:.cr education. 
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-------~----~ .... --""'·"'.___,. ____________ ,.,.tr·-•.,.,,.,,,_. ________________ _ 

tlo.me ownership 
Bu:1ge'ting 
Th:ri:ft 
Popu..laticn :prob-

lems 
Autom0bi1ea 
Oonsu.rner income 
General bu.y-iug 

procefhn;-es 
Reeord. keepine: 
'l'ax:es 
F-rauds 
LH'e insursn::e 
Travel 
1rran.riporta. t ion 
BusiEess cycles 
Pro:pr.:.ganda 
Woo.1th 
Consume:r.• informa-

tion 
Investing 
Renting, lee.s:t:ug 
BorrowinG t loruiing 
Credit 
Small 1.0:.i.n.2 

Fire insurance 
PricB flt1ctuations 
Sellir1g, xn/5.rketirig 
Money t bs.nldu,~"'. 
Co-operatives 
Legal relations 

,,.~,,,,., . . ' "' "' 
1:J.C•m.e OVJ:!1€1!'$.tilp 

Budget :Lng 
'11.h:dft 
:J?opu.lation prob-

le-~s 
Automobiles 
Con.srnner income 
General bu:,,-1:ag 

r1rocednres 
:Seccrrd keeping 

Frc.u.da 
Life i::u3ill'nD ce 

Business cyclas 

Invcstirq; 
Hentlng, leasing 
Bor1:owin.,;, leur.in@ 
Credit 
,S:mnll loans 

Consumer logislation 
Advert::tsing 

Total 30 Total 18 

Eome om.r::rshi r 
Budgct:l.n;; 
T'.l.11.'ift 
1:1erscna.l groomini:: 
J'errel17 
Towels, linens 
'l'estinc ~;odds , 
LabeJ.ins goods 
C:caner1;1l ouyi.n.s 

procedures 
P.e{;;ord keer,1:cg 
:Diet-'.:, 
H:oel·bb. 
Tl'{WC1l 
I.ih:.nkets 
Dr Bad 
Llilk 
Ca.nned f,:::Od$ 
Consu.mer informa ... 

tion 
:S'resh ve:;otnbles 
Shoer,: 
Cla,t.t.ing 
Cosm.otics 
Soaps 
IJeohanic1:1l, elec~ 

J?opule,t:l.cn :prob ... 
lams 

Automob:tlcs 
C011Sumor income 

Private protection 

'110.:x:os 
Fra.ud.s 
Lifo ilwure.noe 

Propaganda 
\,Jt,g:.l th 

.:iome Economics 
(Conclui:led} 

X1i;J;,-~'~l D 

li'urni. tur,s 
- tr:lc'.1.l -e,1u.:i.pm.e:nt 
Colo:>:' in desigu · 
nutter Hugs 

eges Toys ?{ee t , pou.l.tr:r , 
Fabrics 
Hats 
_.,\dverti'sing 

Total 36 

Furs 
Hose 

TOtF.tl ll 

Home m:me::rshi I> 
Budgeting 
Thrift 
?0;)1:lation ;prob• 

ler:is 
Automobiles 
Testinig goods 
Labelil:1E goods 
J?1•Jvnto protoctio:n. 

Diet,1 
Health 
T:rav:.11 
T::n:maport:at ion 
Dusir;.-sss eycles 
:Pl."op,::;,gax1da 
Cannod rood1:< 

Frer.:h veget(lb,lea 
,Shoes 
Cl.ot!1ins 
f.losmetics 
Soaps 
l:iachHnioal, t:ilec­

trleal eq_uipment 
Color in deslgn 

'l'otal 22 



'l'he topics selected by the teGchers are tabulated by 

de:po.rtments in ff'able IV". 'J:1he allocation of topics to de-

partm0nts was determined by the :principle of Jnajority. A 

topic, to be allocated to a dei)art:ment, ha..d to be sGlected 

by a majority or tho te2chers used in this survey in each 

de-pe. rtmen t. 

·rhe home eco:non:Lios teachers selected 36 of' the 61 topics 

used in this study for the consumer education progr;:illl.. As 

:previously stated, these teachers has:re neon teaching 35 of 

the same topics.. This is an increase o:f' only one to:pic for 

the program. Accordingly, we may nssu:;;.e that the ho.t1e eco-

nom.ics teachers have already detGr\:nined their :function in 

the education of the consumer. 

The business ed unation teachers solect;ed 35 topics for 

a consumer educetion progra1n. , This represents a large in-
" 

crease over the 8 topics the sam.e teache:rs indicated ·they 

have been teaching.. Such a large increase in to:pics indi-

oates that these teachers are aware that the business edu-

cation department :probably is not giving the desired aJ:::t.OLmt 

of instruction in consumer education. 

'rhe science teachers were next in number of topics se-

lected for consumer education. ;i,hese teachers would like to 

i/ include 22 of the 61 to.pies in the science de:par·tment. This 

is a.n inorer1se of only 5 topics over the number o:f topics in 

which these teachers he.Ve been giving instruction. 
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T'ue soeial studies "teachers selected on 11 topics· out ,,.-

of the 61 included in the que$tionuaire. By a comparison of' 

the nun1ber of' topics selected for each department the social 

st,ud.ies would have a relative smc:tll progr1.:i.ru.. But since the 

im:portano,z: of' each topic in thE, v1hole consu111.ie:r education pro-

grmn is not determined .in t.his study, a compariscm. of the 

importamrn of each department cari..no·t be adequntely 111ade .. 

The mathematics department teachers select;ed lf:3 of the ,,__,, 

!:el ·topics for a consu:..mer educatio;.1 proc;r,:u,1. As previously 

stated, those te1.1chers indice.ted th~~y have 'been teach.ing 19 

t ·• . t· , opics 111 ,n,::, 

Ji.,,llooation of Topics to r:1lore Thm1 One Department 

Many ot tho topics used i11 this study v1ere selected by 

the ·teachers of more than one depart'ment. •rable V sho1;:1s the 

fret1u.ency of ~::.election of ·topics by the five groups of 

teachers. 



l.Jun11:,.e-r .~11 

lJ{! fn:ir ·tJEl-~ r1 ·t c 

····~···········~ 

Three ••••••• ~~••••••· 

Fou~ ••••••••••• ~••••• 

Hw:c.ber of 
'l'opies 

10 

2 

.=-1: ..... r'; 

_,.; ... _.·"' \.. 
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,:;nJ~Y (?:t.iiO 1:)a:rt1'<1fJI1t; ;-~:!-f~ t~c..)r~itis vler~c; s·(~~tect~(~tX 'b:f ~tvij~o 
d.C·IJt::fI-1tri1c;x1tiS j ·tft;(~ • 

:tc111r t·o ' .. ,_ .. }. :1."' ,~ :to-_'" f... " • · · ".. • · t t v -·~ -~ u _ ·'"" , - "·::: c11 ~r .£ e rl c:: r1 t, c;_ e 11frr · r1 -~:~ 11 ... s. ,. 

·017'"' ·tff''"Jic. f'o·:1· ~-'<ll t··.}··r.i -'-.:KV >v :: ..J.. c .. _. . .J..-.., 

and 



Subject Placement of· Topics 

The teachers used in th.is :rJ urvey were instructed to 

designate the subject in which each topic selected would. be 

placed ana al.so the grade p10.cen1cnt of' t.11e subject. Table VI 

is a tabulation of topics by subject and grade·place.tnent. 

TABLE YI 

N1n tb. and 1ren th 
Grades 

One ... half One Yea:i.:o 
Year Subject 

Subject 
, •. ' ! 

Gonsu.m.er Ecor10D1ics •• -
BooJckeeping ........ .. 
Eoono.rnic s ••••••••••• 
Latv ....................... . .. 
Ge~eral Business.... 4 
Sale smani1l1i:p .•.•••.•.•.• ,. .. 
Business English •••• 
Homemaking I•••••••• 
Rome.making II ...... .. 
Homemaking III • • • • • .. ... 
Ro.mema.ldng IV ••••••• 
Com1)osite Mathematics·. 
General Science ...... -
Biology••••••••••••• 
GetJgrap.h.y • .. • • .. .. • • • • • 10 
Chemistry ............ . 
Proble1ns of Democ:i.::'acy 
Civics ............. .. 
Sociology .......... ~. 

Total •••••••••••• 14 

31 
34. 

17 
20 

11 

143 

Eleventh and 
1\;elfth Grades 

One-half One Year 
Year Subject 

St1b;J ect 

6 
6 

l 
2 

-· 

/ 
0 

21 

29 
14 

... 

.... 

4 -
3 

10 

128 

ThiB table is read: In consumer eooJS1omios, designated as a 
one .. yea:r, eleventh and t,nelfth grade subject., 29 topics 
were placed; etc • 

. Acc,ording to this study about the same number of topics 

were placed in each of the grade levels. This fact indicates 

that oonsumer education is a four-year program. Another 



A1looation of' Periods of Ins'cruction to the rxiopics 

A secondar:r purpose of this study was to cl0ter1:tlno the 

m1ra.ber of f'ifty--minuto :periocls of instruction necessary to 

acconrplish the a.i.ms of· each topic selectect., Each teacher 

VJEtS i:nstructGd to estimate the :mJJ:1ber of f'ifty ... minute periods 

of instruction th€\T would devote to the topics chosen. An 

average for eacl1 to1)ic by dcpar·~ments was oulculated from 

these estimates. In order 'to m.ar;:e the data more meaningful, 

the average,s vJere changed int~o :por cent rc3lati ve2, based upon 

one school year of' thirty-tvm weeks. 'l1110 thi:rty-tvw week 

schoQl year used in this stua.y is based upon the assumption 

that four v1eeks of the usual thirty-six vmek year are used 

for examinations and other activities. 

IJ.1abl0 VII shows the allocation of' periods o:f' i11strucrtion 

to each of the topics b;y.,. depart.ments based U})O!l tho per cent 

of one school year of thirty-two 1;,;eeks .. 
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,:;.ABLE VII 

ALLOCA'rION 01? PERIOPS OF Il1STHUCTION 'l'O 'PRE TOPICS 
BY DEPA11T:~TENTS .BN3:8D ON 'lffE PER (fElIT OF ONIT: SCHOOL 

Y"f~AR OF 'i'RIHTY-TWO t!EEK8 

TOta.l 
Departraen ts 

Ma ther,ta. ti cs 
Science 
Social studies 
Bo:me Econom.1.cs 
Btrninoss Eduoa.tlon I I 

.34 

Topics Per Cent of Thirty-two Wefaks 

Popul:a tioh f>ro blems ......... . 
Consu..me.r income ........... " ... 
We al th ii· .. .- • ~ ................ . 
General buying proolitdu.res • 
Price fl uotuations •• ·• ..... . 
Consu.m.er inform tion ..... .. 
Tl1rift !I' ........................ ._ .. • 

Budge ting .................... . 
Record keeping .............. . 
Investing ..................... . 
Taxes ........................... . 
Renting and leasing ........ .. 
Home 01Jmership ............. . 
Ad.vertising .................. . 
Selling and marketing ..... . 
Frauds ............................ . 
Money and banking .......... . 
Borr ow ing aria lending ••••• 
Credit···~················ Small loans ................ . 
co-operatives ••••••••• ·•. •· .. 
Life insure.no e ............ . 
Fire insurance .............. . 
'rravel •••••••••••••••••••• 
Transportation ............ . 
Private :protection •.••••••• 
Business cycles ............ .. 
Legal relations ............ . 
Propaganda .................... . 

1.9 
3.8 
1 .. 3 
5.0 
1 .. 3 
2.5 
3 .. 1 
3.8 
4.1 
2.5 
2 .. 5 
2.5 
1.9 
3.1. 
5.6 
1.9 
3.S 
1.9 
1.9 
1.9 
1 ... 3 
2.5 
1.9 
3.1 
1.9 

2.5 
5.6 
2.5 

.... .. -
-12.5 

10.0 
12.5 

'1.6 .. 
... 
2.5 
7.6 

-
--.. 
-· 

s.a 
1 ... 9 
1.9 -... -... 
. ... 

-
... 

... 
... 
1.3 --.... 
1.9 
1.9 

--2.5 
2.5 

... 

-... 
-

-
3 ... 1 
3.8 
2.5 
1.3 

1.9 

-5.6 
2.5 
1.9 
3.8 
4.1 
1 .• s 
1.9 

2.5 

... 

1 Cl . .,, 

10.0 
13.i 
3.i· 

18.f 
'.l;.$ 

15.0 
21.2 
21.s 
1:-s.e 

().~ 
9.1 
4.4. 

10.1 
10., 
5.e 
6.5 
3.8 
~-1 z •. a 
3 .. 2 
1.3 
5.7 
i.2 
B .. 6 
7.$ 
4 .. 4 
5..1 
5.5 
e.s 

Thie table is read: The topic .• po:pulation problems was 
allotted 1. 9 :per cent of :62 vn3eks of instru.cticn in the 
business education department; 3.8 :per oent in the social 
studies department; 1.9 per cont in the science depart­
ment; and 2.51J6I' cent in ths matht:miatios department, etc. 



TABLJE VII (Continued) 

ALLOC.td1ION OJ:- PJ~HIO.Df; OP Ilif STRUC'I'IOI\' TO TH:!£ TOPICS 
BY DE?ARTt];N1~S Bt.!:IiBD ON rrr-r.E PiLH C.EN'I' OF OHJB SCHOOL 

TtAn OF :l'HIRTY-TWO if!EEl{S (Conoludeo.) 

35 

Toio.1 . De}!qrtl:!!_·~_11_.t_s_. ---~----------··-------

i,ia. 'th e n:ia ·tic s ,.--....-__.._,.......,... __ --=-··-·-·----·---
sc!e'nce 
socfaT stu'a1es 
fiome economics 
BUsiness~··ed0u.2§.tfo1i ] 

---·---=---,.. _ ... _ .L-~..,- -

·---] 
-· ~--~-... --. 

Topic.a Per Cent of Thirty-Two weeks 
.,.,. . 

Tost.1.ng goods • • • • • • • • • • .... 
Labeling goods ••••.••••• 
Consu..mer legislation .... 1 .• 9 
Diets···~•••••••••••••• 
Heal th ................. . 
Bread ....................... . 
Milk ....... • ,. ............ ,., "'!" 

Butter • .• • • • • • • .. • • • • • • • • -
Meat, :poultry and eggs. 
Canned foods••••••••••• 
Veifse ta'bles .................. .. 
Fabrics•••••••••••••••• 
Sho·es •.••••••••••••••••• 
He. ts •••.••• , , ••••••••.•• 
Clothing••••••••••••••• 
Hose~•••••••••••••••••• 
Furs••••••••••••••••••• 
Cosmetics•••••••••••••• -
soaps •••••••••••••••••• -
Toys••••••••••••••••••• • 
Hugs ••••••••••.•••• , •••• 
Furniture ....... " ........... .. 
Dishes•••~••••••••••••• .. 
Automobiles•••••••••••• l,3 
M0chanicul 1.;:tnd el ec-

trical equipment ••• ~. -
Blankets •••• , •••••••••• 
Towels and linens • • • • • • .. 
Jewelry •••••••••••••••• 
Personal grooming ••••.• 
Generei.l goods ••••••••••• 
Consumer science ••••••• 
Color in design •••••••• 

1!ote.1 • 8 "" ••.••.• ., ........ 81 ... 0 
"ll-.:verage ............... 2.7 

\lj .! 
12.5 

56.3 
50.0 
10.0 
17,5 

2.5 
11 .. 1 
l3.l 
10.0 
15.0 
5,0 
5.0 

52.B 
5.0 
1.3 
7.6 
5.0 

10.0 
3.8 
6.3 
5.0 
• 

7 .• e 
3.8 
2.5 
5.0 

15.0 

l~~. f3 

358.0 
9.9 

-

-·-
.,.. 

... 
.... 

-· -
.. .. 
... 

21.0 
1.9 

. !3 .. S 
1 •. 3 

... 

-

.. 
1 •. 9 ... 

-·-
2.5 

-

1 ,,, 
-~. 0 

51.0 
2 rz . ,) 

... 

.. 
... . 
-
-
... 
-
·-... 
.... 
-... 
... 
... 
1.3 

... 

51.0 
2.8 

11.4'" 
13.8 
1.9 

59.4 
53,l 
10.0 
17 .. 5 
2.5 

11.1 
14.4 
11.~ 
15.0 

5.,6 
5.0 

54 .. 4 
5,0 
1.3 
8.9 
6.3 

10.0 
3.8 
e .. z 
5.0 
7.0 

11.7 
3,8 
2.5 
5.0 

15.0 

13.8 

562.0 
4.8 
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.According to Table VII 1 the five business education teach­

ers allotted an average of 2.? per cent of thirty-two weeks 

instruction to each of the 30 topics selec·ted. In comparison 

the home economics teachers allotted 9.9 per cent of thirty­

t,~o weeks ot instruction. ifhis higher average :probably can 

be explained by the f'act that instruction would be given on 

the topics selected for the home economics d.e:partm.ont two or 

more t in1es. 

'I'he average per cant of thirty-two weeks of instruc·tion 

allotted to ea.eh topic by t.lla science and mathematics teachers 

was about the same as that of business education. 

'flhe so eial stucli es teachers used in this study allotted 

an average of 1. 9 .Per cent of thirty-two i:ust1•uc tions to each 

topic selected,. '!'his is the lowest average of the five de ... 

:partment s. 

In the business ed ueat ion cl.epa rtnient, a total of 81 

per cent .of thirty-two weeks instruction by one teacher was 

allotted to the 30 to~pics selected. 

1J.1he home economies teachers allotted a total of 358 per 

cent of thirty-two weeks instruotlon by one teacher to the 

So topics selected. Of this ·total of 358 :per oent, 158.8 

per cent was allotted to diets$ .health, fand clothing~ ·rhe 

remaining 33 to:pics have an average of 6 per cent of thirty­

two weeks .. 
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According to this s tti.dy, the science and mathera,atics 

departments each have a total of 51 :p0r cent of' thirty-two 

v.reelcs of instruction of cons1..l.ll1cn· education on the topics 

selected. 

'rhe social studies tGnchers allotted u total of 21 per 

cent of thirty-tvro weelft1 ins true tion to the to:pic,s selected. 



OHAPlr.filt IV 

OBJECtJ.1IVES OF CONSUNfE.t'l JlDUCJiSION AS SHOVV1\J 

BY RESULTS 01i' SURVEY 

One of the purposes of this study was to deterrune the 

objectives of the topias selected by the teachers in each of 

the business educa tio.n, ho.me eco110.mios, social .stud.ies, science, 

and ma.thematics departments. 

Eaoh teacher Yms instructed to state the oonsUG.er ob­

jeeti ves from the departmental viewpoint, for each to:pic se­

lected. 

The topioal objectives viere tabulated by departments, 

by topics, and. by the subject in which the corresponding 

topic was placed. 

'!'he objectives were classified into groups o:r sim.ilo.r 

meaning.. The original language of the teacher v.ias used 1iihen­

ever possible. In the.other cases, the objectives were re­

stated in such a manner as to retain the original idea. 

The general departmental objectives were determined 

aud classified by the same .methods, and '.Vere tabulated by 

depart.men. ts. 

1I'opio Objectives For The Business Edu.cation Depart1nent 

The business education teachers as shown .in Chapter III 

of this study, selected 30 of' the 61 topios. Table VIII sr1ows 

the objectives f'or each topic by the subjects in which the 

topio would be taught. 



'f'ABL}3 VIII 

StT3,JI,;',CT PLAC'.Ek!1Erfi! OF OBcTlCTIVI~S 

___ . ________ ___,,.._,~---------------------

Ponula tion oro blem.s 1-2 3-4 
Cor1sum.0:c i11com0 1-2-3-4. - - --.- - -
i:crealth 3-4 3-5 - l-2 - -
G.oneral buyinr~ 1)roc0;d. - · i-i3-3 - ~- 4-i · - -
Price fluctuations --r~ ---- 1.-2 -- - -­
Consurno:r il'1forwatio:n - 1-2-3- - - -- -· - -
Thrift -· !=W-' 1-2 - 3-•1 - - -
Budgeting 
Ee.cord keeping 
Invest inc; 
'l'axes 
Hent ing and leasing 
Home ownership 
Advertising 
Selling and marlceting 
:trauds 
:;.ro:ney and bankine 
Borrow·ing and lending 
Credi 't 
'S:nall loans 
co-operatives 
Life insurance 
iJir e insurance 
Travel 
t'ransport ation 
73usiness c:v cles 
Legal relations 
Propaganda 
Consumer. legislation 
Automol)iles 

_, ____ ~--
4 1-2~ ---,-- - . - _,_..._,,,~. - ~-- - -
4 1-2-3 -r:1r:5- 1-2-3-4 - - --·- - -

1-2-5--4 -z::;r~ - - - --
--- · · z_ .... 3· - --1· - _....... - ~ ---- --~ --- - --- - -1-2--3 y:g---

---- -r-'15' ·-z, l-11:, 
- ... 1--"""'2,_· .,."""3"""· - -·--r 2, ... 4 -~- --1-2 

3 ... 1 -~----­
-i-.-_&;;"""5'.:°3" ·-· 1-4 ·- ·-·-
I-2-~"i-4-5 - ·- - - --~---------
--y -· 2·-3 - - --
---r.:.2 2-~'.) -- --- ·-., r:2 - - 3-2 - ----=---r-- ~;..-· -·, 2 -·- --y ---·- - ~ 
- 2-3 . 1 - - - - -_...,,.._ ......... -i- ,..,....,,.... ___ l - -- _...,.. 
--1.-2-- ------- - - -- - l-2 
"=r"""'~~- - .. .. --..,. . .,,,__,_ --- ____. ----
J..-((; .-..4;,J ~: 
. 3 .... 4-:0 -- 1 .. 2 --- - ... ~ ---- -~~ 
....... - • .. _i111 ...... _ .... -a;, .. - - -- -......-.- - l - - .__,, ---... 

1l1h1st'iible 1sr7ead: --ObJea'tfZietn,u.nibcr-1 · e.nd·-·1z-;--Tor--the "topie 
po:pulatiori :probL~ms wus :placed in g(mera.1 business,. by 
one or :::nore bus lnE,ss ea ucs.tion teachers; objectives 3 
and 4 were placed in econo:mics; etc. 
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The o:rd-~n· of inrportancc~ of t.he objectives wa.s o.eterro .. ined 

by the frequency of.' :mention. The objective for each topic 

stated. b~, the largest number of teachers ·was considered more 

11,1:portant and classified as obj ectt ve number one. 1fi1e other 

objectives for the topic were classified in the :sru11e Dmnner. 

:r;ach objective that brought out a new idea was included in 

the list. 

The t.opi cs a:re in the sar&e orcle.r as they we:re on the 

q_uestionnaire. 

rrhe oonsmner objectives for the busi:ness education 

tol)ics and 't:J.e frequency of mention of each objective (in 

pa.re:1thesis) are us follovm~ 

Po,)ulation urob1.:::,ms 
-....S-. . . -

l. 7:o tench the atua.ent the location of 'thi<!kly popu­
lated areas {2; 

2. To be avmre of the trend of population from the 
countr:,/ to t.hc oit;r (2} 

3. To show cause of shift in population {1} 

-'1:. To shovr the econ01,1ic signii'icance on co11sU111ar of 
density of population {l) 

Consur:ier inomne 

1. 1ro shov.r the student hoY.r to get ·the most t'or his 
·1 . "j . ( r,o: ' UO.L.c.fal' .J J 

2. To shovi t;he stu.dent how to bud0et his income (2} 

'I'o deYelop s. knowled.ze of econom.ie principJ,.os that 
are a1,plicable to the practical problems of t.he in-
d.i vi dual consumor ( 2) . 

4 .. To show the income level of various groups of society 
( l} 
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Wealth 

1. To give the student a knowl,edge of the di,stribution 
ot wealth {2} 

2. To teach the student ·to be thrifty (2} 

e. To give the :proper eeonomic conception ot: wealth by 
disassooiating it from. money ,(2) 

4.: Tc teach the types of wealth ancl the implication to 
our eeonom.io system (1) 

5 .. To make the student conscious of his personal 
wealth (l) 

GeneraJ. :1'n~:yi!tS l?roeaduree 

l. '?o teaeh the student the qualities to look for when 
buying merehandise {3) 

2. i:ro teach tha student the proper :methods or pr1oe 
comparison (2) 

3. To show the best ways to increase consumer dollar 
buying power {'2) 

4. To, de,rr,lop the ability to understand company 
guarantees ("l) 

Price :rluotuations 

l. To give the st11dent an understanding of sensonnl 
pt ice changes {2) 

:2. To tee.ch the stud.ent to ooeerv,e market quotations (2} 

3+ To sb.ow the application of supply and demand to 1.he 
prioe level (2) 

4 •. To promote en underotandlng o,f the effects of prices 
on,l+ving stano,,ard.4 imd its relation to real wages 
(l) ' ' 

'fbritt 

l. To make the student aware of the value of th:ritt (2) 

2. To teach the student ways to :practice beln.g thrifty {2) 

3. To introduce workable budgets (1) 

4 .. T-o encourage a.n.d roste:r· use of budgets of time and 
inoome (1) 

5. To make the student aware that thrift involves both 
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saving and wise buying (1) 

Buclg;etln~ ..... ' 

1 .. 'l'O m.alrn the student aware of the. value of a budget 
{3) 

2. To teach the student the methods of planning a 
budge·t { 2) 

3. 1.ro give the s tud.ent ex:perience in budget ... ma1d.1.1g ( l) 

4. To teach 'the students to manage their inoom0 and 
ex:pendi tures :prudently (1) 

Record kee~ing 

l. 1,ro develop an under.standing of the ways ot keeping 
records (2) 

2. To make tr.ie stud<::mt auare of the value of keeping 
records as an a id in ke,;)ping ex:pen1i turas within 
the income (£) 

3. To en12hasize the necessity for eve;i:y one to keep a 
budget {l) 

4. To serve as a guide to :future acti vJ ties and a 
record of past activities (l) 

Tr·1vo ·<•t ~ ,,_. g 4, ~.o - ~'-;-::, 

1.. tJ.'o develop in the student a knowledge oi' -the types 
of investments {3) 

z .. To give the student tha safest ways to invest (2) 

3. ·ro make the student aware ot the logical ti.rnes to 
invest {1} 

4 .. To study the reJ)utations cf inv~sting companies (l} 

5. To compare the retu1·ns of iuvostments in e;"Overnment 
and corporation secu.ri ties (1} 

Taxes 

1. To bring about an und.erstanding of the functions or 
govermnent t::::rrd the necessity i'or .governments to share 
in the income f!'o:i.n the produe·tion of wealth (3) 

2. To develop in the student a knowledge of the di:tfer­
en t kinds of taxes (S} 
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3. To tee.ch the student the tax rates in the co.m.umn­
ity {2) 

4 .. To make the student sJlare that every one should :.pay 
taxes {l} 

5. •re give the s tudcnt ex:perienc e in :rnaking tux reports 
(1) 

l .. To develop in the student an undersrtar1ding of the 
:property laws in regs.rd to renting and leasing ( 2) 

2 .• To teach the student to cor;.:q;iare the advant1:1ges and 
disadvantages of renting and lea.sing { 2} 

3 .. To point out advantages and disadvantages of all 
types of contractual relationships covering landlord 
and tenant (1) 

.HOITJ;z owners~ 

l. ·To make the student aware of the many fa.otors to be 
oonsidered 'When buying in home n;) 

2. To prom.ot e a bettor understanding of tha problems, 
e..dva.:nteges; and disadvantages of ho:rr1e ownership (2) 

3. To 1na.l(e the studen·t aware of the services rendered 
by the govermrrent to home O\'l"nCrs {l) 

Advertisi~ 

1. To make the student airHre of the nyoutt :psychology 
used in advertising (4) · 

2. To crsate in the student an awareness of the value 
derived from advertising (1} 

3. To give the student :practice in writing effective 
letters (1} 

4. To develop an understanding of the :points to be 
considered in advertised products (1) 

Sellin~ ~ m.arketio.~~ 

1. To bring e.bou t an understa:ndine of t;he distributive 
system {2} 

2. •ro tea.eh the effective ways of selling end marketing 
products (2) 
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3"' To develop an understanding of the lr-1ws connected. 
with selling and marketing of goods {l} 

L. To teaoh the student how to recognize fraudulent 
practices (2) 

2. 'to build student confidence in business ( 2) 

3. To create an awareness of certo.in types of unscrup­
ulous business JJr act ices (2) 

l. To develon au tt."lderstending of banking :p:ractiees,. 
tm1ctions·: and se:rvic-es (3} 

2. To teach the student tlle ve.lu.e of :money ( 2} 

3. To bring about a better understanding of our ty:pe 
of money economy (l) 

4. To develop in the student rm l'.mderstancting of the 
purpose of' saving accounts (1) · 

Borrow tns a~ !en di r~8 

1. To teach the student the types of notes used in 
borrowing and lending (5) 

2. To give the student :practice in writing and execut­
ing notes and receipts (2) 

3. To make the student aware of borrowing :frauds {l} 

Credit 

1. To develop an understanding of the uses of credit (3) 

2. To prcrw::)te a better uno.erstandinc; of O"t.lr credit 
system (3) 

3. To aeve 1o:p an understanding of the bas ls UJ)on whieh 
credit is given (1) 

4. To g:lv e the student practice in writing credit 
pa :per s ( l ) 

Small losns 
~ ..... - ... 

l. ·1·0 develop an unaersta11ding of' the security to be 
used when borrou:mg small arn:ounts (2} 

2. To teach the student the rrrethods of obtaining ama.ll 
loans (2} 



3. To l!-l':lke the student aware of the cost and danger 
of small loans (1) 

4. '1:10 make the student aware of the v~,lue of sme.11 
loans to the family ~-vi th S.tlle,11 incomes (1) 
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5. 'rc1 develop in the student a knowledgf, of s1nall loan 
laws {l) 

co-o;eerativ~a 

1. 'i1o h.el:p the pupil understand the :purpose and seo:pe 
ot co-operatives {5) 

2. To make the student aware of the value of 
;I. • l' '2.. '; fJ o-o_pel.'lill, l.VSS V 

Life insurance -·-----
1. To make the student; aware of the value of l.i:t'e 

insu:caneo us ,:,.n investment and as a :protection (3) 

2. To teach the student the nrooedure in buying a.ud 
collecting lr.u:mrance (3} "" 

3. To deV@lffp in the studant a knowledge of the kinc.s 
and rates of insurance policies {3) 

Fire insurance -· 
1. To make the st;udent aware of the value of fire ln­

surance as a :protection from los :::i {3) 

2. To develo:p in the student a knowledge of' the kinds 
and cost of :t'ire insurance :policies (2) 

3. To teach the student the prooedu.re in bu3ring and 
eollect :i.ng insurance (1) 

Travel 

1 .. •ro 'tea.ch th$ student how to get the m.ost value out 
of travel (3} 

2 .. To teach the student to gather travel 1.nformatien and 
prepare 1 tineraries { 2,) 

3. To make the student aware of th,:3 cost of travel ( l) 

Trt:tn~Jzortat i.on 

l. To develo:p in the s'tmden"t a knowledge of the oost 
and. ways o:r transporting consuriler goods (4) 
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2. To give the student :practice in writing up the 
necessary :papers connected with the tr~~nsportation 
of consumer goo de {3) 

Business 9le}¥~. 

1. To make the student aware of the effect of business 
cycles on the indi v id. ual income ( 3) 

2.- •ro teach the students to e.:p:ply business cycle infor­
mation to their own economi o :proble:n.s ( 2} 

3. To develop in the student an understan.ding of the 
co.uses of business cycles and methods of reducing 
the harmful consequences (1} 

te~al !::I_a tion s 

To familiarize the student with the rules of law 
rertalning to individual economic problem_s and the 
methods of solving legal :problems (4) 

Pr opam;m1d a 

l. To teach the student how to recognize :pro:pagtmda. 
conce1·ning eon sum.er informs.ticn (3) 

2. To t@i::i.ch the student the methods of dealing with 
propaganda oon.eerning consumer inforuation {2) 

Con sumer J:.egls 1~ tion_ 

1. 'i'o d:evelo:p in the student a knowledge ·O:f legislation 
affecting the consumer (3} 

2. 'l'O :ma.ke the student a.ware 01' his responsibilities in. 
making better consumer laws (2) 

3. To teach the :purpose and meaning of the Pure Food 
and Drug .Act {1) 

4. •ro :ma..'l{o the student a.ware of' the cons1mer movement { 1) 

Auton1obiles 

l. To make the s·tuclen.t a.ware of the depreciation of 
value (2) 

2. 11'0 develo'P an understanding of tlle matnods of 
a.ccountinii for de:preo ia tion of value in the budget ( l) 



4'7 

3 .. To make the student t11AifU:e of the cost of upl-:ee:p (1) 

4 .. To tee.oh the student the met,hods of cari.ng for 
automobiles (1) 

5,. 'l'o malc;:0 the student f;;@iliar vi th the different 
makes of automobiles (1) 

~:o:pic Objccti-ves for the Home Economics 
Department 

The llome economics depar-t,morrt1, c1s shown 1n Chapter III 

of this study, selected 36 of the 61 topics. Table IX shows 

the objoct:i.ves for each of the topics by subjects. 

'}:he order of importance of the obje<1ti ves vras dot.er-

mined n::r the frequency of mention. 1l1ho objective for each 

topic .stated by the lareest num.bor of te;;tchers was considered 

more important ancl claesifled RS object,j_ve number one. The 

other ob ject.i ves for the topic were class.ified in the same 

manner. Each objective that brought out a new idea Vias in-

clu.ded. in the list. 

The topico a1·e in the san1e order as they -;;ere on the 

questionnaire. 

The consumer objectives for the home econo.mics topic.s 

and th0 frequency of mention of etwh objective {in parenthesis) 

are as follows. 

General buyi:n~ procedures 

1. To help the student evaluate m.aterials t110:r select 
and buy {4) 

2... To develop an understfu1ding of standards for buying ( 2) 

3. To acquaint students idth labels and grades of 
products (1) 

4. To help the s·tudent understancl how buying procedures 
affect money, time, and energy {1) 
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Co:nsmn0r inf'orma tion 

1. To helJ) the student to knovi how to get the most for 
his money (2) 

2. To develop judgment and raise consumer demand ( 2) 

3. To help the student see that as a consmuer he is able 
to influence types of articles :produced (l) 

4. ~ro let the student knot: where to find sources of 
con,sTu."'tler inforrva tion { 1} 

5. To .help the stud.en t distinguish between reliable and 
un:rel ia ble consumer in formation ( l) 

Thrift 

1. ·110 develop an understanding of the term thrift {3) 

2. 'fo b0caG1e aware of advantages available through 
being thrifty (2) 

3. To develop a knowledge and ability to use resources 
available (1) 

4. To develop an understanding of hmv thrift influences 
the family income (l) 

5. 'l'o develop ability to sr;end money viisely {l) 

B.udgetins 
PT • 

l. To devGlop a system_ of' planning for the wise use of 
time, energy, and :money (3) 

2. To develop a. desire to budget ( 2) 

3 .. To give the student :practice in making budgets {lJ 

4. To help the student see that :planning is necessary 
(l} 

Record k!3ei,,ing 

1. To inereat=se ability to manage income to best ad­
vantag8 { 3} 

2. To create an interest in the student for record 
l{:e e:ping { !3) 

3. To give the student a knowledge of record keeping 
sys tams { 1} 

4. ~·o develop an undarstandi.~g of how money is spent (l) 
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T L IX 

SUB CT PLACE NT O""' OB •CTI s 
HO CONO cs U PAR NT 

Home- Home- Home- .Rome-
•.topics making making making making 

I II III IV 

1-2-3-4 1-2-3-4 

Thrift 

Advertising 
Home ownership 
Record keeping 
Budgeting 

l-2 l-2 l-2 1-2 
Travel 1-2 1-2 1-2 1-2 

Labeling goods 
Testing goods l-2-3 -1-2-3 

1-2-3 1-2-3 1-2-3 1-2-3 
Diets l-2 1-2 l-2 
Health 1-2-3-4 1-2-3-4 1-2-3-4 1-2-3-4 
Bread 1-2-3-4 l-2-3-4 l-2-3-4 1-2-3-4 
Ilk 1-2-3-4 1-2-3-4 1-2-3-4 l-2-3-4 

Butter 1-2-3-4 1-2-3-4 1-2-3-4 1-2-3-4 

Canned foods 
eat, poultry, eggs 1-2-3-4-5-6 1-2-3-4-5-6 1-2-3-4-15 -6 

1-2-3-4-5 l-2-3-4-5 1-2-3-4-51-2-3-4-5 

J'abr1es 
Fresh vegetables l-2-3 l-2-3 1-2-3 1-2-3 

l-2-3 1-2-3 
shoes 1-2-3 1-2-3 l-2-3 1-2-3 
Hats 1-2:.$ 1-2-3 1-2-3 1-2-3 

Hose 
Clothing 1-2-3-4 1-2-3-4 1-2-3-4 1-2-3-4 

l-2-5 l-2-3 1-2-3 1-2-3 
Furs 1-2-3-4 1-2-3-4 
Cosmet ics 1-2-3-4 1-2-3-4 1-2-3-4 1-2-3-4 

Toya 
Soaps l-2-3-4 1-2-34 1-2-3-4 l-2-3-4 

1-2-3 l-2-3 1-2-3 l-2-3 
Rugs 1-2-3 1-2-3 1-2-3 
Furn! tUl"e· 1-2-3-4-5 l-2-3-4-5 
Dishes l-2 1-2 1-2 1-2 
Mech. & eleo. equip. l-2-3 1-2-3 1-2-3 l-2-3 
Blankets 1-2-3-4 1-2-3-4 1-2.j-4 
Towels and linens 1-2-3 1-2-3 l-2-3 

1-2 1-2 1-2 
1-2-3 1-2-3 1-2-3 

This table is read: Objeot1ves numbers 1, 2, 3, and 4, for 
the topic general buying procedures were placed in Home­
making I, II, III, and IV; etc. 
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1 .• To make the student awor£ of the benefits of hmne 
ownership ( ::1) 

2. To encourage development of :pride in keeping one's 
home in good condition (2) 

3 •. To increase the knowledge of what duti0s must be 
done in home Omlershlp (1) 

4 .. To show standt:crds and principles of planning a home (1) 

5. To understand methods of buying a home (1) 

Advertisin~ 

1. To ore ate an understanding of the :purpose of advar­
tising {3) 

2. To become at1are of types of advertising { 3) 

Travel 

1. •ro give knowledge of dress and decorum when travel­
ing (3} 

2. To develo:p appreciation of values gained by travel {3) 

Testint,, goods 

1. To increase ability to judge and select goods (3) 

2 .. To understand :n1ethods thf,t may be used to test 
goods (3) 

3. To develop a desire to use tested goods {l} 

Label inS, gqods 

Diets 

1. To give :practice in what information to look for on 
labels {4) 

2. To beco-aie aware of the fact that consumers can 
influence labeling (4) 

3. To encourage the student to seek to know what one 
is buying and the g_uali ty of the :product ( 3) 

1. To increase ability to J)lan and :prepare adequate 
diets (3) 

2 .. To develop understanding of dietary needs ( 3) 
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Health 

1 .. '.f'o develop an understanding of the value of :perfect 
health (4) 

2,. •ro increase knowledge of the agencies of health in 
order to reduce sickness expenses (3) 

3 .. To develop the ability to take care of the sick in 
order to reduce co st of hos:pi ta1ization ( 2} 

4,. ·ro ir~-prove sanitary conditions of the consumer (2) 

BreB.d 

Milk 

1. To gain a knowledge of the food value cf bread in 
the diet (4) 

2. To realize the economy in making bread at home (3) 

3.. To develop the ability to :prepare good bread ( 2) 

4. To understand hou to choose good bread (1) 

l. To understand standards of :millc production {4) 

2. To develop understanding of' the bene:fi ts of milk 
in the diet (3} 

3. To give practice in using milk in the diet (3} 

4. To gain &; knowledge of' the laws and regulutions 
governing the milk :produc.ers ( 11 

Bu~ 

1. To una.erstand the i:m:portance of butter in the diet ( 4) 

2. To develop the ability to prepare good butter (3) 

3. To show students safe ways of handling and using 
butter and butter substitutes (3) 

Meats, poul.tr.z, and eggs 

l. To understand the importance of these products in 
the diet (3) 

2. To develop judgement in selecting cuts of meat {2) 
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3. 'I'o develop the ability to cook .meat :products so 
that tho nutritive value will be u11chaµ:ged (1) 

4 .. To understand the various laws regarding the 
inspect ion of meat (1) 

5. To develo:p the ability to use meat substitutes {l) 

6. To increase the ability to care for meat :pro·duets {l) 

Cam1ed foods 

l. To realize the dif:ference in value of different 
brands (4) 

2. To make of the student a better buyer of eanned 
foods (3) 

3. To teach the student the \vays of preparing and using 
canned foods at home {3) 

4. To realize the significance of canned foods in the 
diet (3} 

5. To give :pr act ice in the select ion of canned foods 
for value and economy (2) 

Fresh vegetables 

l. To develop standards of selection of fresh veg ... 
etables (5) 

2. To develop a knowledge of the ways to :pre:psre :fresh 
vegetables (3) 

3. To be aware of the sig:nif'icance of fresh vegetables 
in the diet {2) 

Fabrics 

.Shoes 

1. To set UJ? standards for the selection of fabrics ( 5) 

2. To become frurriliar witt1 the use of fabrics {2} 

3. To bscorLtB familisr with the pro:per methods of caring 
for fabrics (2) 

1. •ro hel·p students realiz.e the necessity of :proper 
shoes and correct :fitting (3) 



Furs 

2. To understand ty_pes of shoes appropriate f'or 
different occasibns (3} 
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3. To develop in the stude11t the :proper methods of 
selecting shoes (3) 

1. To be able to select hats 'that are becoming to lines 
of face and age (5) 

2. To be able to select hats as ·to ouality of rnnterial 
and in relation to ~J1ole costume-(4) ~ 

3. ! 10 dcv0lop the ability to :properly cart1 :ror ha-ts (2) 

l. To develop standards in selection of clothing suit ... 
able to the individual (4) 

2. To devel01) ability to combine clothing attractive-
ly (3} ~ 

3. To develo}? skills in llitJ.kiug and repairing clothing {3) 

4 .. To develo_p wine expenditure of m.oney for clothes (2) 

1. •ro make the student able t;o judge wes.ring 11uality (5) 

2. To be able to com._pt1.re g·uality and cost in buying ( 4) 

3. To increase the abili~i;:y of ttie student to cflre for 
hose (3) 

1. To unde:rstand "tlie various ty~pes of furs (3) 

9 
i<;,,o rro increase ability to choose good i'urs ( 3) 

5. To develop the ability to oaro for furs {2) 

4. To havG the knovtledge o.f tlie prol)er use of furs (l} 

Cosme tics 

1. 'f'o consider color of cosmetics in relation to 
personal coloring (3) 



Soaps 

2., To realize the need for good cosmetics (3) 

3. To be able to learn about and choose good 
cosr.1e tics ( 3) 

4. To realize the cost of cosmetics (2) 
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1. To understand ho,1 soaps can be most economically 
:purchased ( 4) 

2. To give the student a knowledge of kinds and 
standards of good soaps (2} 

!3. To enable to select soaps suited to use and water ( ;:> ) ' .... 
4. To appreciate the cleansing :pm7er of soap { 2) 

1 .. ff'O realize the value of toys in the learning :process 
of children (3) 

2. To be able to select toys suited to the various ages 
of children (3) 

3. To enable the student to know Hhat qualities to look 
for in selecting toys (1) 

l. '110 understand ·t:ii1at qualities to look for in pur­
chasints rugs {3} 

2. To understand hot1s to sslect rugs in consideration 
of the rest of the house {3) 

3. •ro develop .skill in caring for rugs (2) 

Furniture 

1. To become fruniliar with various types of furniture (3) 

2. To consider structure, quall ty, workmanship in rela­
tion. to cost (2) 

3. To be able to select furniture in relation to income 
of purchaser (2) 

4. To develop the ability to renovate and to use furniture 
to the best advantage {2) 

5. 1I'o develffp the ability to arrange furni turo in home ( l) 



Dishes 

1. To understand the various types of dishes and 
whr,,t standEtrd patterns are best to select (5) 
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2. ·r·o develop a k:nowledge of good and bed design in 
dishes (4) 

Mechanical and electrical equipr11ent 

1. To give the student a thorough knmvledge of the 
uses of household equi:pment ( 4) 

2,. To give the student a knowledge of the standards 
to go by in selecting equipment (4) 

3. To dsvelo-p in the student the :proper methods of 
caring for equipment (3) 

Blankets 

l. To d.evelo:p an understanding of t,hat qur;1.lities to 
look for in the selection of blankets (5} 

2. To make the student aware of seasonal cost of 
blankets (2) 

3. ii•o give the student the proper methods of caring 
for blankets (2) 

4. To be able to select blank:e ts f'or the :purpose 
needed (l} 

Towels and linens 

1. To aid the student in the proper selection of 
linens (3} 

2. To develop in the student a knowledge of the 
qualities of good linen and toweling ( 2) 

3. To enal)le the student to CBI'O and use linens and 
towels wisely {l) 

Jewelry -~ 
1. To be able to select jovn:~lry for quality and 

suitable for wear (4) 

2 .. To understand the investment aspects of ji9'Welry {3) 



Personal z.~ooming 

1. To appreciate and be av:are that grooming underlies 
personal attractiveness (3} 

2. To have a t,horough knowledge of personal hygiene, {2) 

3~ r.l.'o know hov; li'.tOney can he.st be expended f'or personal 
grooming (2} 

Color .Bl ~le5ii;in 

l ... To develop a desiro for good desic;n in all things {3} 

2. To shov, :the per:Jorn:.11 be:n0.fi·ts of color and design (2} 

3 .. To be able to appreciate ~md select good co.lor and 
design suitable :t'or the individual (2) 

Tol)ic Objectives f'or tht:! Scierrce Department 

The sciemie <.lepart.msnt,. as shov,rn in Chapter III o:r 

th:i.s study, sel0ct,s;d c22 of the Gl topics for a program of 

o:f· the ·topics by the subjects in 'Xhioh the topic vmulc1 be 

taught. 



SCBNC.E DEPAR?Lf.DJ'.1T 

=,·-~----------·-- -oo"Jecti ves 
Topics :Giology Uher,1- General -Geograpny 

__ ... ---$·----------·~---~_.]! .... -_:=3_c_i_e_n,_o_e ______ _ 

Po:pulcition :problera.s 
'}:hrift 
Budgeting 
Home om1ershi}) 
TraVf3l 
Tr ans~oor·ta tion 
Private JJrotection. 
Business cycles 
Propaganda 
'I'e.sting goods 
Labeling goods 
Die'tis 
Health 
Canned goods 
Fresh vegetables 
Shoes 
Clothing 
Cosmetics 
Soa:ps 
:!,.Iechanical and 

electrical eg_uip1nent 
Automobiles 
Color in design 

1-2-3 
.l.-2 --- -~-·- ----J. ~1 _ ..... __ ---- ----,,..--

1 2 
1 

2 1-2 
2 1-2 1 

l 
1-2 1-2 

-1-2 l 
------- 1 ~--1.--~-

l . L 
3 l-2 

-,.-.:2 I-2 
-y ---

--1--=2-
--- --- --y----2 

l 'I I 
-i-- 1 

~~~- -~~~-

1-2 
------ ---1---2-

1-2 ----------·--------------------
This table is read: Objective num.ber 1 for the to:pie 

po:pulation :problems was :placed in general science lJy 
0116 or more science teachers; objective nurn.bers 1, 2, 
and 3 i'HH'e I>laeed ln geogr·a:phy 1 etc. 

The orde1~ a:? im.portarwe of ·i;he objectives was determined 

by- the frequency o.f 1:ncmtio11. The objective fo:c each topic 

stated by the larges.:. numbe::e of teachers 1vas considered more 

in~portcmt and classified as objective nmnber one. iJ:he other 

objec·tives for the topic Vv"ere olassif ied in the same manner. 

Each objective that brought out a new idea was _included in 

the list. 
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The topics are in the sarrte orclor as they ·1N0re on the 

questionnaire. 

The consu.ul!or ob jecti ires for t;he science de~part111ent 

topics nncl the frequency of' 1r1effGion of each objective 

(in parenthesis) are as follcrvis. 

Ponulation 11robleras 

1. To 2;1 ·ve the student; an i.:i.nderstandinc of thE; sani t.ary 
problem::J to be expected in 'thickly populated aroa..s (3) 

2. To make the stucle.nt awa.r(;; of his relationship to 
the c om1111u1-lt ::r ( 2 ) 

3,. 11:o r::,1ww the student tho ofi'ect of thickly l)O}JUlated 
area$ upon m.oney i:ncom.e ( l) 

Thrift 

1 .• •ro nw.lce the student aware of ·the relationship of 
+h~i·~t- ~o l1."1~o ~av1"•:1NO (·2) r;JJ . .._,.t- ..:i... " l.J ~.J ~ C"4 .J~ Ci,: ,p , ..J . 

2. r110 develop an understanding or tlle inf luonce of 
geographi.cal locat.ions upon thrift and. income {2) 

1 •. t:eo develop an understanding of hudgeti.ng from the 
busine;.,s standpoint .{ 3) 

Home ownershi·p 

1. To .increase the student ts fibili.ty to irn.p:rove the 
sanitary conditions o:C the home (2) 

2. '110 :make the student aware of the value of' good 
location to ·i.:,l1.e home { 2) 

Travel 

1 •. To develop a 1;mrking ki1owledge of' maps (2} 

2. fl'o m:alrn the student eJuc1.re of the safest methods of 
'traVt3l { 2) 

3. '.110 teach the student the proper use of the eyes 
while traveling (2) 
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Trans1)ortation 

1. To dav0lo:p an undi::n·stand ing of trade in r0la tion 
to :production {3) 

2. To make the student aware of ·bhe effect of trans­
portation upon consumer goods ( 2) 

Private Jrr_2j;ect ~ 

1. To ma:<:0 the s tudcnt aware cf the 1):ri vileges in a 
dem1ocracy con:i;pared to other forms of govermnent ( 2) 

2. To a:pprecie'te the influence of the :police force upon 
health regulation( 2} 

Pr£J2a~1:1,n:1a 

1. To develo:r;:, a critic al attitude to-ward conswner 
in:eor::iation {3) 

2. To show the influence of propaganda u:pon certain 
groups of people (1) 

Businoss cycles 

1. To show the effect u3;ion con sum.er goods (3) 

Testing goo~ 

1. To develo:I, a knowledge of tho :mGthods of testing 
goods { •l) 

2 .. To dE,vel<:n) a better understanding of the use of 
goods { 3) ~-

Labelin& coods 

Diets 

1. To gi vo the studEmt a means of :protection from 
:poor quality and unde.r v,eight ( 3) 

2 .. 1l10 be av1a.re of the value of labels in identifying 
goods (3) 

1~ 1!10 develop a knowledge of the e!"fects of diets on 
body building ( 4) 

Health 

1. To increase the students knowledgG of first aid (4) 
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2. To nmke the student aw21re of his responsi1Jili ty in 
ex-posing quacks { l) 

3. To me.ke the student aware of the value of good 
habits (1) 

Canned foods 

l. To teach the studen·t to 0011:1:pare c,1uality and :price (3) 

2. To develop a knowledge o1' :methods of canning {2) 

Fresh ver.et~~les 

Shoes 

1. '110 develcrp in the student au unc!erstanding of the 
qualities to look for in buying vegetables (3) 

1. To create an avnireness of correct sizes o:r footwear 

2. To understand the proper co.re of" shoes 

Clo thins 

1. To increase the abilitv of the student to judge 
quality of clothing (3.} 

2. To understand the :proper care of clothing {l) 

Cosmetics __ ,.,. __ _ 

80aJ?S 

1. To develo-p in the student a knowledfze of the com­
position -of cosmetics and the effect upon heal th { 4) 

1. To develop in the student a knowledge of the com­
:posit ion of' soaps and the effect upon health (5) 

l. •ro show the student the proper care of m,.s.chines (5) 

2. To create a better a:p:preciation of the value o:f.' 
household equipment (4) 

A.utomobiles 

1 .. To develop a better understanding of the value to 
the con suir.e:r (3) 

';) 
t:.; -• To develop ["J. better understanding of fuels and ca.re ( 3) 
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l. To develop a be·tter u.ndersto.ndi11g of the effect.a of. 
light on color {5) 

2. To create an awareness of the value ·of oolor as a 
ooutroller of h.eet (3) 

TOPIC OBJECTIV:f:;S J!OR THE SOCI.AL STTIDIES DEP.ART}£IBNT 

The sooi.al studies departJ:nent. as shown in Chapter III 

,of this study., selected 11 of the 61 topics for a r,rograi.11 of 

oonsw:n.i9I' education. Table XI shows ths objective.s fm• each 

of the to:pies by subjects in whi.ch the toplc:s were plaeed. 

TABLJJ: XI 

SOCIAL ;:f.PUDI.EB D!s.FARTrvfillNT 

---·----·--·--·-·--=o..,,.·b-j'_e_c.,..tT..-v e s---p-.. ----··--

Topics Civics Problems 'o'f 
Democracy ---~-----------~------------~~----~~--------~~----~--

Po:pulatio.n :problems 
Consmi1er income 
tvea.lth 
Taxe:s 
Home ovmership 
F:rauds 
Life insurance 
Transport at.ion 
Pri vs.te protection 
Pro:paga11da 
Automobiles 

l-2 
1-2 

'" 1-4 
4-

---i::z­
l-2 

3 

I~2 .. 

3-1 
2-3 

-.w.-r· •· 

-----

2 

1 
2 

·1 
2 
!-2 
4 
2 ---·-·-1: ... ----

This 'table reads as :rollorm: Population :problems, objectives 
nurn.be rs 1 and 2 in ci v 1 es, 3 in sociology 1 and 2 in 
:problems of democracy; etc a 
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The order of 1mportan.ce ot the objectives was determined 

by the frequency of mention.. 'J:he objective for each topic 

stated by the largest nuniber of teachers was considered more 

import.ant a.,,"".ld classified as objocti ve nll.filbel' one.. 'l1he other 

o}Jj.,:;cti ves for the topic were clacsified in th<?; same manner. 

Each objective that brought;. out a ne\c1 idea -vrn .. s. included. in 

the list. 

The topics are in the sa.ra.e orde1· as t;he-y ·were on the 

ques-tiom1aire. 

The comm .. n1er obj0cti vcs for the social studies topics 

and the frequencJ" of mention of' each ob,jcctive {in paren-

...,, . } 
vl16SJ.S 

Ponulation nroblen1s ~-- -----~~-
1. To rn,1ke tho student avJare of tJ1e efi'ec·t of popu­

lation upon living cost and conditions (5) 

2. To make the stude-nt acquainted with population 
trends .(4) 

3. To aoauaint the student 'Ni th tho back-to-fa.rm move­
ment, and. prepare him :i'or rehebilitation ( 1) 

Consm:;,1er income 

1 ... 11'0 give the studtmt a vrnrking knovdedci;e of the 
occupational income J_evels in the dL£'fe:cent parts 
of the nation (3) 

2.. To shon the student the pro1x,r xr1etllods .of !JJ;H~.nding 
income {3} 

:1. 110 give the studE'in t train:1.ng in nmkJ .. ng his income 
rn.eat his expenses (1) 

1.. To m.ake ·the student aware th1:d-; wealt;J:1 does not make 
the :i.nan (3) 
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2. 'I'O make the student awar(:3 tba t method of spending 
is more im:port.ant than the amount to spend {3) 

Taxes 

3. To develop a knowledge of the distributiPH of wealth 
and the :possibilities of wealth re-di stri button ( 1) 

--
1. 'ro maxe tbf; student aware of the msthod used by 

governments to meet expenses ( 4) 

2. 'l'o teach th·a student the types of taxes and the 
effect u~on income (2) 

3 .. To make ·bhe student realize the necessity of taxes {2} 

~ ovmershi;e 

l. To make the student aware of the desirability of 
owning own home (4) 

2. ·ro show the student the o:9portu11i ties for home 
ownership ( 3} 

3. To develop an a:piirecia tion of the feeling of 
security (1) 

4. To sh.ow· the student the relationship of :private 
:property to the success 01' democracy ( 1) 

!~:r. anspor tat ion 

1. To make the stud0nt avrar,?- of the effect of trans­
:portation u:pon the cost of goods {3} 

2. To develop a knowledge of the dif":CEJrent types of 
trans_pcrta tlon and the eff ,3ct upon con fmmsr { 2) 

Frauds 

1. To make the student av7are of' fraudulent adver­
tising {3) 

2. To create the ability to distinguish a fraud from 
sn authentic proposition in business (3) 

3. To develop an attitude against dishonesty (l} 

4. To make the student realize the cost of frauds to 
the consumer (1) 
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l. To make the student realize tbe cost and value of 
life insurance to the consu..."'!ler ( 3} 

2. To develop a kuowledge of the difference in purposes 
of life insurar:ce to the consrrmer ( 3) 

Private protection 

1. To develo]) an understanding of the relationship of 
taxes o.nd. pro tee tion of :person and :property ( 2) 

2. To develop the :proper attitudes toward the duties 
of police forces {2) 

3. To make the student realize the value of the police 
f'orces ( 2) 

4~ iJ.10 make the student aware of his responsibilities 
to others (2) 

1. 'I'o make the student aware of propaganda upon the 
individual as a eonsmaer (3) 

2. To make the student aware of misleading int.'or­
mation (3) 

Automobiles 

L, To realize the value of e.n automobile for recreation 
purposes (2) 

2 .. To make the student realize the effect of automobiles 
upon social areas (2) 

TO:PIC OBJIW1'.rIY3S FOR THE 

The mathematics department, as shown in Chapter III 

of this study, selected 18 of the 61 topics for their :part 

of a consumer education :program. .All of these topics were 

placed in con:rposit e ma.theni..a tics. 

The order of importance of the objectives was determined 

by the frequency of .rrJention. '.rhe objective for each to:pic 

st~1 tea. by the larger number of teachers i;as considered more 
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importan.t a11d -0lassif'ied as ob jeoti ve number one. The other 

objectives for the topic \1trcre classified in the same m.arJ11er. 

Each objective that b:rouc)i-t. out a nevv idea was included in 

the list-. 

The topics are in the same orc1or as 1:.hey vmre on the 

que.s-tionnaire. 

1:l:'he consumer objectives for the rimt.hematics topics 

and. tLe fi"'equoncy of mention. of each objective {in paren-

· thesis) are as followr\. 

Pom.l.lation i,ro blom.s 

1 .. To create an understanding of the different types 
of problerns in different localities (.3) 

2. To teach the student the effect of population upon 
the de.ma:nd. and :prices of goods (2) 

Consumer income 

1. T·o !:lcq_uaint the student with the effect of income 
" . .. ( "') on ou:,r1ng .w · .. 

2. To teach the student the per· cent of inco111e spent 
for various articles {1) 

3 ... To acquaint the :;;1tud,J:nt vJi th the significance of 
money income (1) 

General 1Jgying: 4)rocedures 

1 .• To acquaint the student v:i'itb. tl10 advantages of 
vol1..1.ne buying {.3} 

2. To gl ve the student the various methods of making 
:paym.ents (2) 

3 ... To ctevelop an understamling ot the efficient methods 
of buying (1} 

Thrif't 

1~ rro teach the importance of saving (2) 

2 ... To understand t.he relationship between saving and 
spending (2) 



3. 1I'o Hid the student in making his income serve his 
needs as c encl usive as possible ( l} 

4 .. To make the student aware or Jproviding for unpre­
dictable occurances (1) 

Budgetin6 

1. To aid the student in being thrifty (3) 

2 .. '!10 aid the student to live wl thin his int\ome ( 2} 

3. To give the student information and :practice in 
bud.get making ( l) 

Record ke epine; 

1. To malte the s-tua.ent aware of the value of adequate 
records (2) 

2. To teach the student methods of eliminating unnec­
eesary expense (2) 

3. To make the student "businesslike1' in :personal 
affairs (2) 

Invest ins 

Taxes 

l. To teach the student the methods of calculating the 
oost of and return from investments ( 3) 

2. To be aware of' the necessity for investments (1) 

3. To understand the characteristics of tlrn types of 
investments that will fit into various incomes (l} 

l. To understand the :pro blern.s of tax -payment { 3) 

2. "l'o gain a knowledge or our tax system ( 2} 

3. To be aware of the value of taxes redistributed in 
the community- {l) 

4. To understand ·the co st of t,9.xes in contrast with 
rent and other .living expenses {1) 

Ran ting ~ Jet3.sine; 

1~ To tea.ch tbe student tl1e procedures in renting 
homes and other properties (5} 
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2. To develop in the student the ability to make 
intelligent leasing and renting decisions (1) 

3 .• ·Po shovr the student methods of eontrasting the 
cost of renting and own.ing :property { 1) 

Home ownerstd.n ___ tlj_.,..,. 

1 .. To give information regarding adventages and 
dlsadvant;agss of how.e ownership (3} 

2. To make the student awore of the conditions under 
which it is cheaper to o:rrn horn.e ( 1) 

3. •ro understa!1.c1 the methoa.n of becoming hon1e mmers ( l) 

Frauds __, __ 
1. •ro learn to recognize the 1;1ethods of fraud (2) 

2,, 'l'o understand how measuring devices can be used to 
co1i11;1i t frauds {2} 

3. To be able to est i.Jnn te the volume of various sizes 
and shei;ies of containers (1) 

4. To make the studeE't aware of the necessity of 
preventing fraudulent :practices {l) 

Borrowing ~ lendiue; 

1. 'I'o develop a knowledge of the borrowing needs of the 
average i.ndivid ual ( 2) 

2. To teach the student to compare the cost 01' purchas­
ing with cash and borrowed money (1) 

3. To give the students thorough knowledge of interest 
rates on borrowed money (l} 

4. To develo:p in the student a knov:rledge of the 
advantages and disadvantag0Js of borrouihg money (1) 

5. To enable the student to make wise selections or 
rislrn (1) 

Credit 

1. 'lo develop in the student an understanding of the 
value of a good credit rating in gaining social 
ap1lroval {3) 
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2. To understand co st of credit to the con sumer ( 2) 

3. To teach the student how to establish good credit 
rating (1) 

4. 'l'o give the students methods ot el:lm.ins.ting the 
necessity for credit (1) 

Small loans 

1. 'I:o show the student :methocls oi' calculating 
int0rests rates on small loans (2} -

2. 1~0 show tl'_e student the high compc;.rative cost of 
small loans ( 2) 

3. To give the student methods of eliminating the 
necessity fer small loans ( l) 

4. TO malrn the stuctent a\tarc oi' sD1all loan "sharksrr {lJ 

1. •ro enable the student to d:istinguisJ:1 between good 
and bad insurance policies (2) 

2. 'l'o develop a k:novdcdgs of tLG r~1ounts of insurance 
that can be carried under diff'erent incon1e levels ( 2) 

3. To enable the student to understand the advantage 
of buying life insurance at an e&rly age {l} 

4. •ro set up for the :cs'tudent criteria for e:3timating 
tho amount o :C i11sur:::a1ce necessary for satisfying 
the needs of the individual {1) 

1. 'l'o gi vs the st·udt;;n t a knovdedge of the co st of 
prot0ction (2) · 

2. 'I'o set up the criteria necessary for estimating the 
amount of insurance needr,d for different typos of 
:9rop erty ( 2} 

3. To enable the student to calculate the cost of 
insurance policies (2} 

l .. 'l'O enablo the student to undel"'f~tand why prices change 
and the effect on the consurr1.er 's real income (3) 



2. 110 shmv thci student tlle advantage of buying goods 
during periods of low prices (3) 

Automobiles 

l. To give the stl1.cie.nt a lmovvled,:;e o:t' tho xc:It3thods of 
eel.le ul .. a ting. and com~aring the cost to other v,;an t 
satisfying good£~ (31 

2. Tr, develop in ·the student a h::nm'Jled.ge of the cheap­
est methods of buying an auto~nobile ( 3) 

The general objectives f'c,:c eaoh of the five uep.artr,1en.ts 

a1·e ar:canged in the o:rdo:r of' importance. 

Business ecluca.tion 

l. To train tho individual to 'becoJilG u more rational 
user and buyer of the business services and eoo­
no11ic goo di1 upon which he spends his inco.o.e ( 2) 

2. To givo the student the sources of authentic infor­
mation for conswner problems (2) 

;. To oreate in t,h0 pupil a socially desirable attituue 
toward the e o ono,J.i o sy ts t8n as a v;ihole ( 1) 

4. To instill in the pupil a sense of responsibility 
for the faults which exiE,t in our econonu.c syste.ra {l) 

.5. To develop in the individual an understa.ndi~g of 
applied econon:ici::;;, practical business relationships, 
and the value of insurance, invest.mGnts, savincs, 
budgetin0 , adverti.sing, ani1 clistribu.tion to the 
individual (1) 

6. To train the student to critidally analyze items 
appearing in current periodicals which directly 
or indirectly a:ffeot the individual consw;ier' s 
econo.mic problems (1) 

~ economics 

l.. To develop an .interest in how to get the r.G.ost for 
you:c li1Dney (4} 

2. To increase abili t,.r to analyze the value of difftn•ont 
co11sw1er articles ~( 3) 



3. To incrense the s1';:ill in the use and care of 
articles (3) 

4. To realize how- money can be spent to the best 
advantage (3) 
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5. To 
by 

develon an understandinf>;'. of the various standards 
which products may be judged {3} 

e .. To increase d6"Lf!ands i'or better oonsumt>or information (2} 

7 .. 'l'o increase the ability of the stw;1ent to distinguish 
between false c.dvertisinG end true facts e.s given by 
1n"'e•1o (2) .. ~-.... !J ~.s .. ,.., ,,.t 

8. To raise the living standard of families (l} 

social stud 10.s 

1. To :pre-pare better citizens for the cmn:w.unity (4) 

2. To :prepare the student to take a port in democratic 
government (2) 

3. To give; the individual an idea 01' how to live a 
more economically balanced life (2) 

4. To provide infor.t.na tion a.nd trainin8 that crcr'mot be 
acg~irad other places as easily (2) 

Science 

1. '110 give the student a knowledge of the relationship 
of buying and selling to ordinary life situations (3) 

2. To equiJ) the student to get the xnost out of his 
dollar ( 3} 

3. To give the student infor:mation which would be useful 
in detecting frauds ( 2) 

4. To give the student inforr.natior1 that would be health 
building {l) 

Me. t llem.a t; i as -...-, ,,_""? 

l. To develop an apprec ia t ton cf tl1e value of products 
a.nd goods (3) 

2. 'I'o increase the ability of the studant to select 
products as a.n economic :protection (2) 

3. To enable the student to discover wise consumer 
:practices (1) 
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4. To glve the student o.n op·portunity to pu·t into 
:practice the inf orrna tion he receives ( l} 

5. To make the studen.t conscious of -the things that 
apply to him as an individual (1) 

6. To helIJ the student to regulate his living to the 
best advantage in proJ;iortion to his income (1) 



CI{APT'.§jR V 

CONCLUSIONS AND RECOiiEi'if:%rDATIONS 

conclusions 

The purpose of this study was to determine the objec­

tives of a oonsuraer education :program on the secondary school 

level. The objectlv cs sought were tile general objectives of 

the school wide :program, the general departmental objectives, 

and tlle specific topic objectives for each of 'the business 

education, home economics, social studies, seience, and math­

ema ties <le:part100 nts of 11onsun1Gr education program. 

This study also reveals the consumer topical 001.,_ tent 

for each of the five departments studied as selected by five 

teachers lrom each de:pnrtment from a :prepared list of con­

su,'mer topics. 

The s study of the opinions of the loaders in the field 

regarding the general objecti·1ll',s of consumer edueo. tion re­

vealed that consuru.(ir education in the high '3Choo1 should 

give the student the practical knowledge used in everyday 

living and al so the pro11er Tii$ thod s of' usi.ng this lrnowledge 

in order to gain gres.tfn• nonsu:mer sa.tisfact.ton .. 

The da:l;a revealed t 1'!8 t of the 61 topics submitted to 

the teachers, 59 were seleoted by one or more of the depart­

mental groups. The business education teachers selected 30 

to:piog7 the l1oa1e economics teachers selected 36 topics, the 

social studies teachers s 0lec tad 11 to:p:lcs, ·the science 

teachers selected 22 topics, and tho mathe:watics teachers 
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select 18 topics. This would seem to indicate that con-

sumer education is s co-operative f'unction of the high 

school departments. 

Another interesting finding was the selection of iden ... 
V'' c-

tiCEJ.1 to.9lcs by roore than one de:93,rtment. Of the 59 topics 

selected by the teachers, 37 to:pics were Boch selected for 

more than one de:partment. This would seem to indicate that 

there is en overlap-ping of instruction. But without defi-

ni te knoivledge of the approaches used by the different de-

:partmcnts, conclusions of this nature cannot be correctly 

drawn~ 

The data collo cted also revealed thG number of fifty -

minute }_)eriods of instruction each department, according to 

the taaehers i1uostioned, would allot to the to_pics selected. 

Four of the departments allotted less than one year each to 

consumer education instruction. The home economics depart-

ment teachers allotted a total of 3.8 years of instruction 

to oonsUJ1'lGI' education topics. The basic reason for this 

large amount of tim6 is :probsbly the fact th.e home economics 

departments have an estGblished program, fro:::1 the consuraer 

viev.i:point. 

The objectives for tte topics selected gave evidence 

of a broad field of instruction for consm1er education. 

Some overlapping of objectives was noticeable; but since 

the real aims underlying the objectives a.re unknown, con-

cannot correctly be drawn. 
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Aoco:rding to this study, about the same nll.ffi.b-er of topics 

we1·e placed in each of the grade levels,. This fact indioatos 

that consumer education is a four-year program. Another in­

teresting fincling is thu t 1nost of the topics viero placed in 

subjects that a1·e taught fo1· one entire school year. 

The findings of this study gave evidence that consumer 

education is a co-operative program of all the departments 

of the high school. Of the tv..1emty-five teachers 1Nho re­

sponded to the questionnaire, 17 expressed the opinion that 

consumer education should be organized and operated by the 

co-operation of all the departments. 

Re 001.nmendations 

The following recoKJuencations are suggested: 

1. That s·tudies of a similar nature be .made for each 

o:f the clepal'tm.o.nts. 

2. 11:hat st,udies bo made to determine the clegrec of 

duplication of co.nsw11e1~ education instruction in the various 

depart1i1ents of the high schools. 

:;. That the State Depa:ttm.e.nt of Education,; the 0};:la- ;,,.-­

homa Teachers Association, and the school administrators give 

.more publicity to the consumer education progr2sa. 

4. That the resu.lts of this study be made k.novm to 

interested teachers and school administrators in the state. 

5.. That the methods used in this study be re,riscd and 

strengthened and used as a pattern for 1naking future studies 

of this nat:,ure,. 
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pp E DIX 

P POS OF Q TIO A ~ : To obtain the content and objeo­
tives which each of the high school departments ould include 
in a co-operative program of cons er education. 

Listed balo are the topios tha t are usually i ncluded in a 
c u r uc tion pro gr • 

In col n 1, check the topics in h ich 
In column 2, check e ch of the topics 
be included i n your depart nt, and in 
course or subject i n hich you ould 
mentioning t he grade and t e cove ed . 
gr ade, i Yr. Note . Use I Yr. and Yr . 

you no give instruction. 
hich you think should 
column 3, e the 
elude this topic, 
Example: La, gth 

In col n 4, est a te t he number of 50 inute per iods you 
ould devot e to this top ic. 

In col n 5, list two or ore of the mos t i mportant specif ic 
ob j e ctiv es on e a.ch top ic. 
Note. Columns l nd 2 are not related. Ghee i ndependently. 

Topics 

Population 
problems 

General buyi g 
procedures 
Price fluctuations 
Consumer 
informs tion 
Thrift 

Investing 
Taxes 
Ren ting a!ld 
leasing 
Home ownership 

11 2 !3 
Subjeot 

Grade & l ength 

Advertising 
Selling and Mar keting 
Frauds 

Borro i n and 
lending 
Credit 
Small loans 
Co- operatives 
Life Insurance 
Fire insurance 
Travel 
Transportation 

4 5 
Objectives 
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Topics 1 2 3 5 ObJectives 

Propaganda 
Testing goods 

Diets 
Health 
Goods: Bread 
M k 
Butter 
Meat, poultry, eggs 
Cannl'3d foods 
Fresh vegetables 
Fabrics 
Shoes 
Hats 
C.lothing 
Hose 
Furs 
Cosmetics 
Soaps 
To 8 

Furniture 
Dishes 
echanic~ nd eleo. equip. 

Automobies 
Blanket 
Towels and linens 
J'e elry 
Others: Personal grooming 

p~·rno AL T .f .-n 
a.me of cool Location 

Years of teaching experience ·~----~-----~ 
Name of Department 
Indicate by check _w_h_i_c-h--o-f_t_h_e __ f_o_l-l_o __ l_ng departments should 
become primarily responsible for consumer education. 

Bus ines~ educ tion ~---------~------~ Social science ~-------------------~----Home economics 
A special depa_r_t_m_e_n_t __ o_r_g_a_n_i_z_e_d_t_o_p_e_r_f_orm this function 

Cooperation of several departments~---------~------------

List your departmental objectives for consumer education. 






