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CHAPTER I
INTRODUCTION

In a study of consumer education one must recognize the
importance and position of the consumer in scciety. Since
the period of household economy under the domestic system,
the economic systems of the world have created many new and
difficult problems for the consumer. The political and social
changes have also had their influence in msking the consumer's
problems more confusing. While all of these problems were
being created, little effort was being made to aid the con-
sumer in their solution. Only in the past decade have the
various sociel and political organizations attempted to edu-
cate the consumer.

The consumer is becoming more and more aware of his in-
efficiency in dealing with the production and distribution
phases of our modern economic system. The consumer recog-
nizes the fact that he is unable to cope with the problems
that arise as an individual and must have the help of more
informed and efficient agencies. The consumer is aware
that consumer education is not a matter of concern of only
one group but is of prime importance to all groups of soci-
ety.

The leading thinkers of the nation acknowledge the fact
that the consumer needs ald and many have lent a willing and
helping hend in an attempt to solve his problems. Although

this help has been mesager, it represents a noble effort on
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the part of society to improve the general standard of liv-

ing.

THE PROBLEM
Nature and purpose of the study. The primary purpose

of this study is to determine the objectives of consumer edu-
cation on the secondary school level. In order to make the
study more worthwhile for the teacher and administrator, the
alms and objectives will be associated with subject matter
and content whenever possible.

An attempt is made to collect the opinions of the vari-
ous leaders in the field regarding the general objectives of
the entire consumer educational program. From their expres-
sions, a list of the general objectives will be compiled
that will embrace the important ideas brought out by each.

Another purpose of this study is to secure the opinions
of rfive experienced teachers in each of five departments of
secondary schools regarding the departmental and specifiec
topic objectives of a consumer education program. The depart-
ments selected for the study are business education, home
economics, social studies, science, and mathematics.

The content, which will consist of the topics selected
by the teachers, will be determined for each of the five de~
partments included in the study. Also the relative amount
of time which experienced teachers think should be devoted
to each topic selected, for each department, will be deter-
mined.



Need for the study. Since its Inception, consumer edu-

cation has been a bewildering problem to many teachers.

Many teachers seem to be lost in the whole situation. There

is plenty of evidence that something should be done to orient
those whose duty it is to perform this function of education.

One of the important methods of accomplishing this pur-
pose is a study of the objectives of consumer education.

Mr. Tonne,l in one of his latest books, expressed the need
for a study of objectives of consumer education.

Many of the leaders in the fleld have given their opine
ions of what the consumer education program should try to
accomplish. Out of this vest quantity of information there
should be drawn a composite list of objectives that would
contain the basic ideas of a sound program.

Scope and delimitations. To study all phases of the

consumer movement, would require the time and services of
meny individuals and organization. In this study, th;F;;OPe
will ineclude only the secondary schools. The study will be
further limited to the objectives of consumer education on
the secondary school level. It will of necessity include a
definition of consumer education, general objectives of the
consumer education program, genersl departmental objectives,
and specific topic objectives in consumer education of five

high school depsrtments. No attempt is made to evaluate the

programs of any of the departments.

1 Herbert A. Tonne, Consumer Education in the Schools,
(New York: Prentice-Hall, Incorporated, 1941), p. 540.
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Procedure The steps of procedure used in this study
are as follows.

1. Books and periodicals were reviewed as a basis for the
formulation of the general objectives of consumer education in the
gsecondary schools. The opinions of several of the leading thinkers
in the field were organized into a composite list of objectives.

2. A questionnairea was constructed which contained a
check list of sixty-one topics usually included in & consumer
education program.

3. The questionnaire was submitted to experienced teachers
in the business education, social studies, home economics, secience,
and mathematics departmcnts to obtain their judgment on objectives
and allocation of content to subjects snd grade levels.

4. Tive questionnaires, completely and accurately filled
according to instructions, were received from each department
and were used as the basis for determining the general depart-
mental objectives, the topleal content, end the topical ob-
Jectives for a consumer education program.

5. The data were classified and tabulated by departments,
by topic content, by ths subjeet in which instruction would be
given for each topic, by the number of fifty-minute periods of
instruction given to each tople, and by topie objectives.

6. On the basis of data collected, conclusions were
drawn as to the topics in consumer education which should be
placed in each of the five departments according to the judg-
ment of twenty-five experienced teachers,

Recommendations were made in regard to

2 Appendlx pp. 77-78.



the use of the study as a means of furthering the study of
consumer education programs.

Assumptions. The basic assumptions underlying this

study are as follows:

l. That the opinions of the leaders in the field sre
a sound basis for determining the objectives of a consumer
education program.

2. That securing the considered opinions of a few ex-
perienced teachers in each of the high school departments is
& sound method of allocating the topical content and deter-
mining the topical objectives of a consumer education program.

A definition of consumer education. What is consumer

education? Many of the leading thinkers have written defini-
tions for consumer education. There is some variation in the
scope of consumer according to these definitions. It is dif-
ficult to define consumer education in terms that will include
all phases without the use of general terms, which result in
a definition of 1little meaning to the average individual.

One aspect of consumer education is the application by
the individuel of his knowledge to his dally activities in
order to receive the greatest satisfaction. WMr. Wilson sub-
stantiates this in the following statement:

Consumer education is one of a group of devel-
opments within the general stream of recent Ameriecan

education which emphasizes the relation which ought
to exist between learning and behavior. Consumer



6

education sets as its goal that wisdom which has some=-
times been referred to as knowledge in aection.d

Accordingly then, we may sssume that consumer education is
that education which develops in the student a better under-
standing of the functions of knowledge thet he has scquired
in his education. Pew of the thinkers would disagree with
this statement. Mr. Harap, who is regarded as one of the
leading authorities in the field, states that;

Consumer education is a phase of a larger problem
of educating for living.4

To say that consumer education is education for better
living is too general a term to adequately sepsrate consumer
education from all other education. A good definition must
be stated in such a manner so as to set apart the purpose
of consumer education in the large program of education for
better living.

Mr. Cassels divides his definition into three concepts.

Peoples are inslisting thet education should prepare
students for the practical living of everyday life in
a modern economic society. They want a type of education
that is funetional and reslistic, well esdapted to the

individual's needs, and eppropriate to the environment
in whiceh his asctivities are to be carried on.S

3 Howard E. Wilson, "Problems to be Faced in Education
Consumers,"™ Next Steps in Consumer Education, Proceedings
nference, Institute for Consumer Zducation

National Co
Bulletin, No. 1, August, 1939.

4 Henry Harap, "Educating the Consumer for Life Problems,"
The ggsinoaa Educstion World, Vol. 21, No. 10, June, 1241,
P. 859.

S John M. Cassels, "Clerifying our Concepts of Consumer
Education,™ The National Business Education Quarterly, Vol. 8,
No. 1, October, 1939, p. 1l.




Functional and realistic education, specific needs of
the individusl, and the conditions under which the individ-
ual lives are terms that tend to clarify the meaning of
consumer education. The term, functional and realistic edu-
cation, seems to add practicsl application to general educa-
tion. Specific needs of the student adds individuality to
the program. The term "conditions undor'which the individual
lives" provides for local factors in the education program.
To sum up the opinions of these three writers, consumer edu-
cation is a part of a program of general education for better
living. The consumer education program provides, among other
things, an understanding of individual needs, a knowledge of
conditions under which one must live, and information of a
practical and realistic nature.

Others take a different approach in defining oonsﬁmar
education. These writers define consumer education in still
more specific terms. The specific activities of the indi-
vidual seem to be the underlying theme.

Mr. Wilson in his definition states that consumer edu-
cation is:

that phase of educetlion that will train individuals
in (a) determining a well-balanced spending program,
and (b) getting the most velue and most satisfaction

out of expenditures that are made for food, clothing,
shelter, economic services, and luxuries.®

6 Harmon W. Wilson, "Departmental Relstionships in Con-
sumer Education,”™ Review of Business Education, Bulletin,
Oklahoma Agricultural and Mechanical College, Vol. 0B, No. 2,
January, 1941, p. 16,
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This definition tends to limit the program to the con-
sumption of specific goods and services. In a criticism of
this definition, Mr. Nichols writes that:

this might be a fairly good definition of a major
aspect of whet could be called consumer business
education but 1t leaves mueh to be desired in any
discussion of a complete program of consumer edu-
cation, or even of consumer economic education,

such as will have to be participated in by the va-
rious departments of the secondary school. The
consumer education movement goes far beyond the
individual's need of training for the proper handling
of his own personal resources.”

In this article Mr. Nichols explains that he uses consumer
movement as meaning consumer education. Instead of includ-
ing his three concepts of consumer education in one defini-
tion, he gives a definition for each concept.

By consumer movement we mean all of the activ-
ities now being engaged in on account of the consumer,
and there are scores of them that have little or
nothing to do with education. By consumer economic
educetion we mean all of those phases of consumer edu-
cation which have to do with his economic life as an
individual and as a member of several groups. By con=-
sumer business education we mean those phases of con-
sumer economic education which have to do with one's
handling of his own personal economic affairs with
speclal rgference to the purchase and use of goods and
services.

In this criticism, the difference of opinion seecms to be a
matter of scope and the proper selection of terms. The im-

portant points brought out by each seem to be in agreement.

7 Prederick G. Nichols, "Critieism, Comment and Chal=-
lenge," The Journal of Business Education, Vol. 16, No. 7,
p. 11, March, 1941.

8 1bid




Mr. Salsgiver 1s in sgreement with these two writers
in his definition of consumer education. He writes that:

In its broadest sense, consumer education is a
study of those fundamental principles on consumption
which affect an individual's personal and socizl
relationships. Specifically, consumer education
should develop in each individual the ability to
choose and consume the goods and services of our
modern_economic society in direct satisfaction of
wants.?

From the writings of these three men, two more concepts
can be added to the three previously stated; (1) the abil-
ity of the individual to choose and consume goods and serv-
ices and (2) and a knowledge of the relationship of the in-
dividual and society.

One more important point to include in a good definition
of consumer education is brought out by Mr. Salsgiver.

Consumer education should create the desire to
raise the ethical plane on which business is con-
ducted in order to promote & better social-economic
order for all.lO

From this statement, comes the viewpoint that the indi-
vidual should be taught to aid in improving business conduct.
A better soclial-economic order could be established through
a better understanding of the businessman's viswpoint of
consumer problems. Since the business man occupies an im-
portant position in our economic order, his viewpoint is

worthy of consideration.

® paul L. Salsgiver, "Consumer Education in Commercial
Edueation," The Balance Sheet, Vol. 21, No. 1, September,
1939, pp. 4, S.

10 1y1a
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In view of the opinions stated by these leaders, con-
sumer education is that education which will prepare the stu-
dent for better living through the ability to choose and
consume goods and services, an understanding of individual
needs, an awareness of living conditions, a fund of practiecal
knowledge, a knowledge of the relstionship of the individual

and society, and a general understanding of the econcmic

ordsr.



CHAPTER II
THE OBJLECTIVES CF CONSUMER EDUCATION

One of the purposes of this study is to determine the
general objectives of consumer education on the high school
level. The basis used for selecting the objectives is the
expressed opiniocns of some of the leaders in the field.

Several lists of objectives taken from recent books and
periodicals are quoted in this chapter. A sumumery of the most
frequently quoted objectives are presented as the general ob=-
jectives of consumer education.

Mr, Salsgliver outlines the following as the objectives
of consumer education:

l. To teach the basic principles of sensible economic

living.

2. To establish good personal habits of money manage-
ment.

3. To create an awareness of the need for action in
solving the socio-economic problems of modern life
whieh is characterized by a thoughtful, rational
attitude.l

In a recent artiecle in the Review of Business Education
Bulletin, Mr. Wilson lists three general objectives for con-
sumer education,

l. The development of general economic understanding.

2. The development of procedures and prineciples.
3. The development of specific choice-making.

3 Paul L. Salsgiver, "Consumer Education in Commercial
Education," The Balance Sheet, Vol. 21, No. 1, p. 5, September,

1939.

¢ Harmon H. Wilson, "Departmental Relationships in Con-
sumer Education v of B egs Ed : Bulletin, Okla-
homa Agricultural g%E;ﬁgb5§h1§§f£E§T13§§%§§%f§iwater, Oklahoma,
Vol. 33, No. 2, January 1941, p. 1l6.
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Messrs. Shields and Wilson outlined the following list

of objectives for consumer education:

1.
2.
3.

o
S,

To provide general consumer training.

To provide specific consumer training.

To help solve specific personal economic problens.
70 help eliminate economiec illiteracy.

To help provide general business enlightenment.d

In a summarization of replies from fifty-five instruec-

tors as to what they consider to be the objectives of con-

sumer education, Mr. Eent presents the following list:

1.

2.

3.

4.

S.

6.

No. Times
Men tioned
To realize the lmportance of and to
acquire some ability in becoming an
intelligent and economical consumer-

b‘lyer PO O A A A BT O N I O B IR B B B B AR IR R I 35

o teach the basiec prindiplsa of
wise money meanegement ..ecccvcecccsssccccsse 20

To develop a cuestioning attitude to-
ward advertising and other forces at
work upon thé CONSUMET eeeecscsssssvsccscces 17

To sequaint the student with sources
of unbissed information designed fov
the protection of the consumer .cccesscvecese 16

To help the student become conscious
of the need for standards, guality,
and desiraeble types of legislation .eceveces 15

To assist the student in raising his
generasl standerd of living through a
knowledge concerning consumer problems? .... 13

3 H. G. Shields and Harmon W. Wilson, Consumer Economic
Problems, (Cincinnati, Ohio: Southwestern Publishing Company,

19707, .

s D 1i1.

4 Leonard Kent, "An Analysis and Appraisal of Some Con-
sumer Education Programs in Secondary Schools," The National
Association of Business Teacher-Training ;patituiIona,

’ Os 21' 6@505@1’, Igzﬁt

2

&
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¥iss Coalss, in a 3peech5 before & consumer sducation
group, stated what she thought should be taught about con-
sumer sducatlon in the sehools. The following list is
atiempt to summarize her objectives;
1. The development of s consumer attitude or viewpoint.

2. The developnent of a sense of respensibility for
improving the situation of the consumer.

3« ‘The formulation of values ineluding the development
subjeetively of scales of §TEf@T°ﬂb€S or ratings of
wants on the part of famllles and individuals which
gulde them in consuning.

4. The development of technigues and skills and Impart-
ing facts whieh ald consumers in gratifying their
wants wmost economieally by helping them to get the
most for their money and to use goods to maximize
satisfactions.

Mr. Tonne, in & recent bock on consumer education,® lists
the four following specifie toples as the aims of consumer
educaticn:

1. %ise buying

2. Noney menagement

3. Choice-making

4., Community consumcrshlp7

The Los Angeles County Schools list the Following zs the
obJectives of consunmer education:

1. Mmke the consumer conscious of the benefits to be
obtained.

2. Hake the consumer awsre of the agencies working for
his protection.

S Jessie V. Coales, "What sShould be Teught sbout Consumer
Education in the SChOGlS,“ Frentiers of Demoeracy, Vol. 17,
No. 58, Hovember 15, 1940, pPp. 52-53.

§ Herbert A. Tonne, Gonsumer Zducation in the Schools,
(New York: Prentice-Hell, IncorpoTated, 1941) -

7 1pid, p. 93.
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3. Arouse public opinion to demand standards.

4., BStudy national habits of consumption in order.to
utilize the best guides to buying.

5. Undsrstand the forees working upon eonsumers.

6., Galn a working knowledge of the techniques of
buying.

7. Recognize the necesslity of organization in order
to secure lagws for the beneflt of consuners.

The State Department of Education of Texes outlines the
following objectlives of the consumer educstion program.

1. To asecertain the significance of the fact that
each person is a customer with certain responsi-~
bllities and privileges thet are automatically
attached.,

2. To galn insight into the development of ths present~
day status of congumership.

Z« To improve methods in personsl noney manageﬁent.

4. To utilize practical buying technlques to obtain
greatcr satisfaetlion from purchasss.

5. To reallze that accurste dsterminatlen of quality
of merchandlse is more essential to thrifty buy-
ing than nere ﬁrlce alone.

6. To understand the pltfalls of unethleal buginess
practices.

7. Po resllze the nscessity for action in conserv-

~ ing materisl resources.

8., To deepen appreceiation of the contribution of
gselence and imdustry in fulfilling humasn vants.

8. 7o appreciate the efforts of the distribdbuter.

10. To learn how to use guldes, bebtter business
bureaus, and cther sources of infermation in
acqulring better buying habits.

1l. 7o develop individual apprecletion of the cone
trivution which lgbels, trademarks, and grades
of classificstion of commodities meke in {fgecil-
itating efficient buying.

132, To observe, collect, evaluates, and spply infor-
mation concerning commodities.

13. 7o sappreciate the position and possibllities
of the consumer in making commereial activity
function.

14. To develop & personal code ot ethies applic-

able to business relations.®

8 1pid, p. 110.

9 "Teaching Commerce in Junior and Senior High Sechools
of Texes," Bulletin Stats Department of Edueaticn, Vol. 14,
No. 1, January, 1058.
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Dr. Hass outlined the feollowing as the general aims in
a gourse in consumer economies which he taught in the Kearney
High School, Eesrny, New Jersey.

1. To bridge the gap thet has exlsted between
conventional secondary-school offerings snd
actual life situstions. _

2. To develon the personal and ethical gualities
necessgary to sueccess in any walk of life.

3. To serve as a means of educational and voca-
tional guldance.

4., To enable the pupil to acguire common consumer
knowiedge through home, scheol, and community
gontacts.

B. To tegch pupils to think as consumers. To
ronder valueless all social contrels that are
not informative and truthful.

6. To serve sg a basic course for further materisl
in the same fisld.

7+« To improve home meémbership by teaching new
sconomic principles which spply %o the con-
suning faoetors of the home, and to emphasize
the vslue of Tamily stability.

8. Yo provide a new social behavior pattern.

9. To train for civic loadership.

10, To provide elements that exite interest snd
stimulate more %training in the same fiselq.l0

By analyzing and classifylng the above lists of objec~

[

tives, it is found that the general objectives for a program
of consumer edueation fall into two genersl classes.

The first claess are thoss that relate to the devolopment
of knowledge and skills. 'The second class of objectives are
those that relate to ths dsvelopment of attitudes toward the
social~sconomic activities of the individual in soclety.

An atitempt i1s made to include the basic opilnions of

each wrilter and source quoted 1n these two elassificsitions.

_ 10 genneth B. Hess, "An Qutline for a Courss in the
Principles of Consuner Economics," Journal of Business Edu-
eation, Vol. 10, No. ¥, March, 1835, p. 20.
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The obj@ctiveg that relate to the development of knowle
edge and skills and techniques are as follows:

l. To develop in the individual gcod techniguss of
noney managemsnt. This objective was mentioned in five of
the lists of objectives. Several other objisctives were re-
lated to money nmanageument.

2. To develop the ability of choice-making. This
objective was mentioned four times.

3« To develop a persconal knowledge of consumer problems.
One-third of the above sources mentioned this objective spe-
¢ifically and several others had objectives that were cleosely
related to it.

4., The development of tsechniques and skills. This
objective wss mentioned four times. Sevsral of the writers
listed two or mors objectives that were specific divisions
of techniquss and skill development.

5.v To aeguaint the student with sources of consumsr
information. This objective was included in four of the
ligts.

6. To develop in the student an understanding of modern
business practicss. Although this objective was spegifically
mentioned only two times, several others had objectives of
a similar nature; therefore, it will be included 1n this
group.

7« To tezch the basie prineiples of sensible econocmie
living. This objective was msntioned by four of the sources

as & part of the consumer education progran.
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‘fhe objeectives that relate to the development of better
attitudes snd bshavior are as Tollows:

1. The development of consumer sttitudes. Only twe

tives that were subsbtentially the same 1in meaning.

194
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2. To develop & sense cof responsib]

iy

the situstion of the conswner. This objective wes a part
of two of the lists of objectives for a consumer education
DLOSram,

3. To develop a guesstioning attitude towasrd advertising

g3

and other Toreces at work upon the consumer. ‘This objsctive

was ineluded in five of the lists of objectives. Thig indi-
¢ates that the authorities consider eorrect attitudes toward
advertising to be one of the most lmportant chbjectives of

gonsumer education.

4. 7o realize the importence of belng an intelligent
and economicel consumer-buysr. In the 1list of objectives

for skill development, methods of being an economical and
intellligent buyer were stated by seversl. Although only two
mentioned thls objective, it will be ineluded in the list

1GVEe

&

3 .

(6]
[T

of attitude objectives because of 1lts relation to !
opment of technlgues and skills.

5. ‘o develop an appreclation of the contribution of
‘business in fulfilling humen wants. Although this objective

is ineluded because of its

Podo
ol

was mentioned only twe times,

relation to the development of attitudes toward advertising.
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6. To develop s betiter social and clvie bshavior pattern.

This objeetive was mentioned specifically by two of the

writers but soveral others listed cbjectives of a similar N
nature.

1

In sddition to the two eclassss of objectives listed,

421

there is one objective thabt wee mentioned specifically by 5

two of the sources and other sources listed objectives of a

T

similar nature., This objective

”1)

,» bo help sgolve the specific

personal economic problems of the individual, takes the con-

& \

hrogram beyond the point of instruction into

¥ e H Wt
£ < &=

sumsr educabion

the actual anplicatlion of consumer cducation to life problems.



CHAPTER III
TOPICAL CONTENT OF A CONSUMER EDUCATION
PROGRAM AS FOUND BY SURVEY

A survey was made to determine the topical content of
a consumer education program by the questionnaire method.
The questionnairel contained sixty-one topiecs that are usu-
ally included in a consumer education program. The topics
used are the same as those used by Mr. Wilson in a survayz
to determine the departments in which consumer topics are
being taught.

The returns from twenty-five questionnaires were used
to determine the allocation of topics to departments. Five
experienced teachers in each of the business education, home
economics, social studies, science, and mathematics depart-
ments expressed their opinions as to what topies they would
include in & program of consumer education. BEach teacher
selected topics for the department in which he or she had
the most experience.

In Table I, the number of years of teaching experience
and the major department of instruction of each teacher are
presented and classified in tabular form. By referring to
Table I, a better understanding may be gained of the back-
ground and experiences of the teachers as a basis for judging
their competency to express opinions on the allocation of

topics in consumer education to the various departments.

1 Appenaix, pp. 77, 78.

2 The Stat dar e of Consumer Education, Monograph
51. (GinE%Ehati, gﬁf%? outhwestern %nﬁfisﬁIng éomﬁany, ﬁgy,

1941), p. 24.
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This table is read: Teacher v u&bnr l business education

department, has had three years eixpsrience.
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Ageording to Table I, the business education teachers
had a botal of 47 years teaching eXperience or an average of
9.4 years each.

The home economic teachers had a total of 11 years of
teaching experience or an average of 2.2 years.

The mathematics teachers had an average of 9.0 years
and a total pof 45 ysars of experienée, This is the highest
total and averasge of the five departments.

The secience teachers had an average of 8.4 years of
teaching experience or a Lotal of 42 years.

The swcial studies teachers had an average of 8.4 yers
of teaching experience and a botal of 42 years.

The twenty-five teachers used in this survey had a total
of 187 years of teaching experiences which is an average of
7.5 year$; It is significént to note that Tfour of the depart-
ment groups of teachsrs had over 40 years of teaching per
group.

The home economies department teachers had the lowest
average and totel years of teaching experiences.

In Table II, ths consistency of the teachers in the
selection of topies for a conswaer education prograio in each
of the departments is shown. This table shows the per cent
of agreement among the teachers used in this survey regarding

the allocation of topics to the departments.
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TABLE II

NUMBER OF TOPICS SELECTED BY THE TRACHERS IN BACH
DEPARTHENT BvJﬂJILh(}I”.GO PER CENT, AND 6O

FER CENT RIESPECTIVELY OF THE Thé QLEHU I DACE DEPARTMLNT

100 8o 60

Departaent | Per Cent Per Cent Per Cent Tobtal
Business LEducetion . . 7 ' 17 6 30
Home Eeonomlics « » o 30 4 2 %6
Sccial Studies o « ¢ W 4 2 5 11
MathematicS. o » o = o 4 9 5 18
SClences + + « » o = o 5 9 8 22

Total + o v o o o & 50 41 26 117

Per cent of all toples 43 35 22 100
This table is read: Bu'ij ss teachers selected 7 topics by

100 per cent majorities, 17 topics by 80 per cent ma-

jorities, and 6 towi ) éy 60 per cent majorities, etec.

Table II shows the number of topics selscted for each
department by 100 per cent, 80 per ceant, and 60 per cent
respectively of departmental groups of teachers used in this
gurvey.

According to Table II, of the 30 {topics selected by bLhe
business education teachers, 77 were each selected by 5 teach-
ers, 17 topiecs were sach selected by 4 or 80 per cent of the
teachers, and oaly 6 topics werc each seleeted by only 3 or
60 per cent of the teachers in the business education group.

In the home economiecs group, 30 of the 36 topics selected
for a progr&m of eonsumer education were each chosen by all

Tive of the teachers. TFour of the topics were each selested
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by four of the teschers in the home economics group. Three
teachers selected two ldentical toples, Of the 36 identical
topiecs selected for the homs economies depariment, 34 were
each selected by a majority of 4 or more of the teschers.

The teachsrs in the scclal studies department each se-
lected 4 identical toples, four teachers each selected 2
identical topics, and three teachers each selected 5 iden-
tleal toples. Of the 11 toploes sslected by the teachsrs for
a program of consumer sducation, & identical topics wers
chosen by & majority of 4 or more of the teachers.

In the secience depariment, the group of teachers se-
leeted 22 toples and of these topleg, 5 identical topies
wers sach selected by all of‘the teachers, 9 topics were
each chosen by 4 of the teachers, and 8 toples were each
selected by 3 of %the teachers. OF the total 22 topics chosen
by the science teachers, l4 were éach selected by a majority
of 4 or mors of the teschers.

The teachers of mathematies selected a total of 18 toples
by a majority of 3 or more for a consumer education program.
Of these 18 topics, 4 bvopics were each chosen by all the
teachers, ¢ wers each Selectéﬁ by 4 teachers, and b were
eanch chosén by 3 teschers. Thirteen of the 18 topies weie
selected for the seience department by a majbfity of 4 or
more teachers.

A total of 5O toples, or 45 per cent, were sslected by
100 per cent majorities; 41 topics, or 35 per cent of total

topics chosen, were sach selecﬁeﬁ by 80 per cent majoritles:
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and 26 of the total topies, were each selected by 60 per cent

najorities. OFf the total 117 topics selected by all the de~ "

P}y

nartments, 78 per cent were each selected by majoritiss of 80/

per cent O nore.

&

= i 2 B}

The instructionsl experiences and ths high degree of
consistenecy in the allocatlon of consumer sducation topics

hizh school are of value

'.I..s

to the various departments of the
when considering the competensy of the teachsrs uscd in this

study«

Topics Delng T;ught by Teachers Used in This Study

For purposes of compsrison, the teachers used iﬂlthis
study wers askeld bo indicate the toples, listed in the
questionnaire, that they have been teaching Irom the cone

sumer's viewpoint. Table III is a summary of the toples

beaching a3 consumer oducstion.



TSBLE IIT  TOPICS BRING TAUGHT BY A FAJORITY OF THE TEACHERS IN HACH DERARTRENT

Busivess Zducation Fome Heonomics Sooial Studies Selence Methamaties
Denartment Pepartnent Dapartmant Dapartment Department
Home ownership Homs ownership Home ownership
Budzeting Budgeting Budseting Budgeting
Thrift Tarify PNG o higH
Fabelces Population problems Population problems Renting and leasing
Tats ’ )
Advertising Advertising Automobiles Automobiles Automobiles
Consumeyr ineome Hose Private prokection Conguaer income
General buving Investing
proceduros Labelinsz moods Goneral buying
Consumer informatlon Diets procedures
Racord keeping: Record kzeping Health Hecord keeping
Taxes Bread PTaxes Frash vezstabloes Taxes
Pire insurance itk Qlothing Frauds
Lifs insurance Butter Cosmetice Lifs insurance
Wenlth ient, powdiry, oggs  Fropagenda Travel Credis
© Furs Trangportation Transportation Transportation
Toys Soaps Borrowing and lending
Rugs Mschanieal znd
Furniturs electrieal Suall loans
Pishes equipnent Pire insurance
Blankets Color in design Selling and marketing
Powels, linens Private protection
Jewelry Home Heonomies oney and banking

Total 8

Personal grooming
Testing goods
Laheling goods
Dieis
Heslth
Canned foods
Trosh vogebables
Shoes

Total 35

{Ceneluded)

Coloy in design

Testing goods

Fechanleal and elec~

trical equipment
_ Goaps

Cosmetics
Glothing
Totel 7

Total 17

Total 19

Gg
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»

According to Table ITX, the teachers participating in

C

STclel

m

this study have beecn teaching consumer education in the

@

ondary schools. 3incs many of the teachers have besn giving

instruction in some of the topic

[

, 1t 13 reasonable 1o assume

©

that tley ars aware of the need of the student for couswnsr
education.

The bteachsrs in the home economies depariment indicated
that they have been piving instruction in 35 of the total 61
topics used in this study. Apparently the home economics

5

department has besn de votiag & large vart of the instruction
in this fisld to consumer educction.

The teachers in the'mathcmatics,departments indicated
that they have been teaohir 19 of the 61 topics from the

consunmer cducation v1efpaint. Censiderins the statements of

has been a sbiflt in ampthis to the practical application
of mathenatics to coﬁgumér provlemns,

The ﬁcieﬁee tsach@rs were pext 1o the nuomber of topics
béiﬂg taught . Accordling to the results of the guestionuaire,
the secience teachers have been t@zching 17 of the &1 topics;

thus, consumer education has bsen recognized as a part of

3

<
L9e}

e by 5 S Bl S T B Dy oy oy s ey
he progrem of thes sclence department.

Consumey sducation has also received soms cophasis in

‘ing to the teachers participating in this study. Although
these teachers have not been glving insiruction in many of
the toplcs the resulis show thalt these teachiers ave avare of

the lfﬂ‘}OTtﬁDGb of congumsr education.
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COISTHER BUUCATION “Jix

GRAM BY THE TRAZHE

evq : o 1:‘&6_1 TJ }‘); 2

Businsgs Eduveation

Hoeg Beononices

Sosial Jtudiee

o1

Beience

Aome ovmership
Budgeting .
Thrits
Population prob-
lems
Automebilas
Consumer inecome
General buring
procedures
Reeord keoping
Taxes
Frauds
Life insurance
Traval
Transportation
Businegs cycles
FPropagaada
Wealth
Consumer  informa=
tion

Investing
Renting, leasing

Boyrrowlog, lending

Credit

Small loans
Five insuronce
Pries fluctuations

Belling, msrketing
Money, baniting
Co-operatives

Legal relstions

Home mwmership

- Budgetiy

Tarits

Population probe
lens

Automobiles

Gonswmer Iintoms

Gencral buyisg
procedures

Record koeplng

Paves

Ti*r 31‘ 2a

Life insurance

Busluness e¢yclas

Investing

Renting, leasing
Porrowing, lsnfing
Credid

Hmall loans

Consumer legislation

Advertising
Total 30

Totel 18

Home ownsrship

Peracnal grooming
Jewrelyy

Towels, linens
Testing zoods -
Labeling

Ceneral buyling
procedures

Pecord keeplrg

Mets

Health

oy

Blenkets

Jread
Milk

panned foods
Consumer iaforma~
tion

‘regh veﬂetabl
hoe
lc i
OGS

g
etbles

wq ﬂ" c) < kﬁ *ﬂ

e
oops
schanical, eleo~-
;"eﬁl e@ui nent
Color ju dssizp
Datter '
deet, pouliry, esgs
Pabrics ‘
Hats
Advertising
Total 36

Home owaership

Populaticn prob-
lams

Antomobiles

C,Ci Agumpy i.fz-c oe

Yrivate protection

Taxas

Frauds -
Life insurence

Transportation

Fropaganda
Weelth

Home Egonomicse
{Concludad)

yurnithra
RBuuzs
Toys
Furs
Hose

Total 11

iome ownership

Budzeting

Thy Jilin

Population prob~
lem

Automobiles

Tegting goods

Labelings govds

rrivate protection

Diets

Heglth

Traval

Tranaportation
Busingsa eyreles

Propuzanda

Sannad Toods

Fresh vegetables
Hhoes

Glothing
Gosmetics

Soaps

Pachanical, slec~
trieal egquipmentd

Color in deslzn

¢

Total 228
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the topies seleeted by the Leachers are tabulated by
depertments in Table IV. The allceation of topiecs ¢ de-

riunents was determined by the principle of na

ke
o

J
tople, to be allocated to a depariment, had to be selscted
by 2 majority of the teeschers used in this survey in each
department.

The home sconomics teachers selected 36 of the 61 topics

f)

study for the consumer educatlion program. As

ussd in thils

£

o
[

0]

previously ted, thsse teachers have been teaching 385 of
the same toples. This ig an increase of only one topic for
the program. Accordingly, we may assume that fhe home &coe
nomics teachsers have already determined their funciion in

the education of the consumer.

A

The business sducation tsachars seleected 35 topies for

a consumer educstion program. . Tais represents a large in-
creass over the 8 toplcs the same teachers indicated they

ndi-

[
in
(e

have besen teaching. Such s large inerease in topie
¢cates that these tesehers zre aware thaet the business edu-

cation department prebably is not glving the desired smount

[4+7

of instruetion in consumer sducation.

-~ The science teachers wers next in number of toplics se-

“leeted Tor consumsr education. Phese teachers would like to

inelude 22 of the 61 topies in the sclence department. This
is an Incresse of only § topics over the number of topics in

which these teachers have been giving instruction.
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The social studiss teachers seleoted on 11 topies out =
of the 61 included in thes questionpaire. 3y a comparison of

the number of toples selected for each department the soclal

studies would have a relative swall progrem. Bub since the

imporbance of esch topic in the whole consumer sducgtion pro-
gramn is h@t debtermined in this study, a comparison of the

lmportancs of each depariment cannolt be adegquately made.

ﬂ/
o
i—-’
<o
[}
P«
o
&
L

The mathematics department teachsrs ssleebe
£1 ﬁi ¢s for a consumey cducation Program.  As previously
- gtated, these teschers 1ﬁJic@tcd they have been tesching 19

topics in the consumer program.

Allocatlion of Topics to More Than One Department

Many of the toples used in this study were seleclted by

the teachers of more than one department., Tabls V shows the
frequencey of seleecticon of topics by the five groups of
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Subject Placement of Topics

The teachers used in this survey were instructed to

designate the subject in which each tople selected would be

placed ané also the grade placement of the subjsct.

is & tabulation of toplecs by subject and

grade pl

ascenent.

Table VI

Winth and Tenbh

Eleventh and

Tﬂtﬁl BRSNS RN

Grades i Twelfth Grades
One~half One Yeay  One-half One Year
Year Subject Year Subject
Subicet Subilect
Congunmer Bcoonomics .. - - - 29
Bookkeeplng ceescesesr = - - i4
EGDHDﬁ&iGS em e AR e E e &F - - 6 hand
La’»"‘&’ et pessBU R SR P O E [ - 6 -
General Business .... 4 - - -
SzlesmanshiD sessveea - - 1 -
Business Fnglish sees - - 2 -
Homeﬂaking I sEs R 2B - 31 - -
Homemaking II ssceees -~ 34 - -
HDme&EZin{’; III sEsB RN ot - - 56
Homemaking IV seacees = - - 2
Composite Kathomatics - 17 - -
General Science ...vs - 20 - -
BiOlogy’ N O R I ha Rt bl 4
Gebgra:@hy IR ENREEEE NN E lD - - -
Chemi&*&l‘y  EE R RN - - - 3
Problems of Democracy = - - 10
GiVicS PR IR O S S O R W - :Ll - -
SDOiOlOgY [ T EREEEE" had 6 g

}t
o

This table is read: In consumer economies, designated as a

one~year, eleventh and twelfth grade subject, 29 topics
were placed; ete.

According to this ztudy about the same number of topl

were placed in each of the grade levels. This fact indicste

that consumer education is a four-year program.

Another

4

<)

0



f?’f"

Qe

(;?l m;

Witrygy, "y

interesting finding is that most of the topics W Ig{ﬁi Aed.

fia

v (Y

; . Wy

in subjects that are taught for one entire cho@@??%%r )
Allocation of Periods of &n"%ructian to the Yoples

Y

A secondary purp se of this study was to delbermince the
number of fifty-ninute pariods of instruction neeessary to
accomplieh the aims of sach topic selected. Hach teacher

=

wag instructed to sstimste the nunmber of fif

&
y
'_l‘
.
¥}
g
L
o
[e:)
I
&_
[
=

they would devote to the Loplcs chosen. 4n
average for esach topic by departments was calculated from
these gsbimates, In order to make the dals more meaningful,

<

the averages wvere changed inio per c@nt relatives based upon
one school year of thirty~tws weeks. The thirty-two wesk
school vear used 1In this study is based upon i the asswnption
that four weeks 6f the usual thirty-six week year arce used
for examinations and other activities.

Table VII shows the alliocation of periods of instruction
to each of the topics by departmen 5‘Lf scd upon the per cent

of one school year of thirty-two veeks.
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ALLOCA
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34

1.;.1_.11 I) 3233 b‘U'H‘_ OL
;ry WWG
Deportnents

Total

Viathewatics
Selence ]
Soclal Studiss
Home ZAconomies
Buciness Zducation

o1

Topica Psr Cent of Thirty-two Vesks
Populotion HTrebiems eevesse 1.9 - .8 1.9 .5 10.9
Conaumer 17C0ME evesvessven 3.8 - 1.9 = 7.6 1lZ.1
‘?TF’\IT,L 4"»-;-.:.0.-0.'1-..- lag bl l-g Ll - 343.
General buying procsdures . 5.0 7.6 = - 8.3 1.9
Price fluctusctions seevec.. 1.3 - - - 1.3
Consumer Informmtion ceceee 2.5 12.5 = - - 15.0
T}:’-rift BV o 6% &y eSO RE RSN :i"l l{) G -— 2.5 5!6 21.2
Bud{:ﬁtiné ® & ¥ > g wé s ESSeR e 308 l? 5 — 2-5 205 21'5
BGGOI'd I{ba‘()l.ﬂnw N E R EE R RS 4..1 7-6 v w 1-9 ta
levestl;,b O ¢S GO RE DB OUDERS 265 - - bt 5-8 L 2
TaAGS LA B B A I I I B A R IR 215 g 2¢5 - 4.1 .
Renting and lecasing seseces £2e5 - - - 1.9 .4
F‘-O“q O'f“’tlef:,l"i}_’) esto R e S ta v 109 "'.5 115 ch5 10‘9 l .
AQvertising eecescscncncscs 3.1 7.6 ~ - - 10.
E;Clllﬂu Lx.«ié ?larketinéi v ERrw 5.6 - - - -

Frau

&>
¢
-
L]
©
!

dS R R R E L R R R I RS lu»'

Money and banklng seesarens Sl - - -
Borrovwing ond lending eeees 1.9 - - -

Credi
Snall 1OANE eceecessoevsosns

lt LI I A O S R R B R BRI A Y AR O ) l‘g - - bl

.

G DG
»
[ v es) (%3

1.9
COwO};‘GI’atiV%S [ IR A BV SN B R B 2 ) 105 - o= - fad
Lifo InSUTants eeeecmsconcs 2.5 - 1.3 = 1.9
Fire insUTSNCE eeeveessnres 1.9 - - - 1.3
Travel LICBE I I B BR SF Y B S S B BF IR O Y R AR 501 2&5 - Zol bad
Transportation eeeevevcavas 1.9 - 1.9 3.8 =~
Private protection ceiesvsae - - 1.¢ 2.5 =
Business €yCleS ssseerrvsne Z2+5 - - 1.3 1.8
Legal relations eeevessosas 5.6 - - - -
35[’07)??«‘_’331165 TR R I Y 2-5 - 2.3 1-9 o

-

® & @ & o e 5 & » »
(SR U R R R VN VR g s R e B b SR R

LS ST AR GRGIDUI G OO O i 0 (3

-

This table 1s rsad; The toplce, population problems wa
- .

Wllotteﬁ 1.9 per cent of &2 weeks of iustructicn
busineess sducs
studies depasrin
ment; and 2.5

e
(>
u

the

ut; 1.9 per cont in the science depart-

tiocn department; 3.8 per csnt in uhe social
en
par ﬁemt in the mothematics dspartment, ete.



AL 07 PERIODS OF INGTRUCTION TO THE TOPICS

AT OV QST
OF ONE SCHOCL

(Goncluded)

Deparimsnis

Sclencs

Socisl studies
Home economics
Business education

Toples Per Cent of Thirtv-Tuwo weeks

Tﬁstiﬂa g@@dsv...¢...a.. - ?oé fand 5;8 - 1104
waEllﬁ QOOdd LI I A A A - 12.5 - 1.5 - 1508
Con sumeT lcwlshation eos 149 - - - - 1.9
DiGtS I EREREEN N FEREEE RN - 56.3 - 3tl el 59‘4
Health BB e ML RS E e ™ 50.@ - ggl - 55.1
Br@aﬂ B0 4 v e eEP ERETNEI TR LS T 10.0 - - Lol lOcO
wilk Cas S BasNO e e P l?¢5 - - fond 17n5
TULTTETY saevasccnsssboane = £rw o) - - - 2.5
Ysat, n@ultry and 58S & - 11.1 - - - il.1
Sanned fOCdS s s et eeanw = lgcl - 1.5 - 1414
V’é; 6blbu bee s b resusiee = lDtO - llg el ll-g
brlc% S EBELP SRS R AP 15.9 - hed - 1510
L A X N I A A I 5 d - u6 - 5-6
xm CE N2 B IR B R IR SR NN N TR A - Qtj had '“ Laad 5»0
GlOthng & 50 00 s AR Es R IR - 53-5 - lbg - 54 4
ﬁOSS S 0 €O N PN G I RS G ad 500 L L Rl »
FHTS ® OB e BB NEEDP s O @ - l-: hd had tad »
SOSm%tiCS sA s B brERELEEn W 7@0 - ln5 - .
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Agcording to Teble ¥YII, the five business edueation teach-.
ers allotbed an average of 2.7 per cent of thirty-two weeks
instruction tc each of the 30 toples selectsds. In comparison
the home economics teachers sllotted 9.9 per cent of thirty-
two weeks of insitruction. ‘This higher average probably can
be explsined by the faet thst instruction would be gilven on
the topies selected for the home econopics depariment two or
more times. |

The average per cent of thirty-two weeks of instruction
allotted to each topic by the science and msthematies teachers
was about the same as that of business education.

The soeial studies teschers used in this study sllotted
an average of 1.9 per cent of thirty-two lustructions to each
topic selected. 4whils is the lowest average of the five de-
partments,. )

In the business education depsriment, a total of 81
per cent of thirty-~iwo weeks instruction by one tesacher was
allotted to the 30 topics sslected.

The home economics teachers allotted a total of 358 per
cent of thirty-two weeks instruetion by one teachsr to the
36 topics selected. OFf this volal of 358 per cent, 158.8
per cent was allotted to diets, heaith, snd clothing. The
remaining 33 topics have mn aversge of 6 per cent of thirty-

two weeks.
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scecording to this study, the science and nathesmatics

epartments each have a total of 51 per cent of thirty-two

My

weeks of Instructicn of consumer educetiocn on the toeples

selected.
The soclal studies tsachers allotted a total of 21 per

cent of thirty-two weeks instruction toc the topics selected.
y



CHAPTER IV
OBJECTIVLS OF COWSUMER EDUCATION AS SHOWH

One opf the purposes of this study was to determine the
pbjeetives of the toplies selected by the teaschers in each of
the business education, home ecoﬁcmics; spelal studies, sclencs,
and mathematics departments.

Bach teacher was instruected to state the consumer ob=-
jegtiveé from the departmental viewpoint, for each topic se-
lected.

The topical objectives were tabulated by departments,
by topies, and by the subject in which the corresponding
topic was placed.

The objectives were classified into groups of similar
meaning. The original language of the teacher was used when-
ever possible. In the pther cases, the objsctives were re-
stated in such a manner as to retain the original idea,

The genersal departmental obJectives vwere determined
and classified by the sams methods, and were ﬁabulat@d by

departments.

Tople Objectives For The Buslness Bducation Department
The business education teachers as shown in Chapter III
of this study, selected 30 of the 61 topics. Table VIII shows
the objectives for each topic by the subjects in which the
topie would be taught.
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This table is read: Objﬁetive number 1 and 2,
population problems was placed in general business, by
one or more business aducstion teachers; objectives 3
and 4 were placsd in sconomica; ete.
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The ordser of importance of the objectives was determined

-

by the frequency of mention, The objective for sach topic

(‘)

stated by the largest numnber of teachers was considered more

i3

important and clasaified as objective number one. The olhex

gq«

Tor the topic were classifled in the same uanner.

The toplcs are 1n the same order as they were on the
questioanair&‘

The consumer objectives for the business education
topics and the i%eglefay of mentlon of egch ohjective (in
parenthesis) are as follows,

Povulation nra loms

l. To taach the gtudent the logalion of thickly popu-~

isted areas (2)

2. To be aware of the trend of population from ths
country to the city (2)

Z. To show cause of ehift in ponulation (1)

4, To show the scononie signiiicance on consumsr of
density of population (1

Consumer incone

1. To show the student how to get the most for his
doilar (3]

-

2. To show bthe student how to budgeb nis income (2}

S. To @cv lop a knowledge of economie principles th

at
ars Ullcahle to the practical problems of the in-

&lVlcual consumer (8}

{1}

« To show the I1ncome level of verious groups of socieby
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Health
1, To give the student a knowledge of the distribution
of wealth (2)
2. Tc toeeh the student to be thrifty (&)
2. To give the preper sconomic conception of wealth by
disassoclating 1% from money (2)
4. Tg tesch the types of wealth and the Implication to
our economic eyvsten {1)
3. To meke the student consclicus of his personal
wealth (_..,
General buylng procsjures
1. To teach the student the gualitises to look for when
buying merchandise {3}
2« To teach the student the proper methods of price
somperison (2)
3. To show the best ways to lncrease consumsr éollar
buying power {2)
4. To develop the abillty to understand company

guarantses (1}

Prics fluctwatimnsv

1.

Re
Se

4.

Thr ift
i.
2.
3
4.

TO g;ve the student an Lndcrstanding of seascnal
price changes (2)

To teach tho student teo observe merket guotations (B)

To show the application of supply snd demsnd to the
prive level (2)

To promote an underctanding of the effects of prices
on living standards snd its relation to real wages

(1)

To maks the student aware of the velue of thrifyv (2)
To tesch the student ways to practlce being thrifty (2)

To introduce workable budgets (1)

To encocurage and foster use of budgets of time and
incaome (1)

To make the student aware that thrift inveolvss both
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saving and wise buying (1)

1. To meke the studsnt aware of the value of a budget

{8)

2. To teaeh the student ths methods of planning a
budget (2)

——
...J
N

B+ To glve the student sxperience in budgetemaking

4. To teach the students to manage their income snd
axpenditures prudsntly {1)

necord keeping

1. 7o develop an understanding of the ways of keeping
records (&)

2+ To make the student aware of the value of keeplng
records ns an a1d 1a keeping expenditures within
the inecome (£)

3. To emphasize the necessity for every one to kesp a
budget (1)

4. To sorve as a guide to future activities and a
ivitiss (1)

record of past asth

Investing

£

1. To develop in the student a knowledge of ths types
of investments (3)

2. To glve the student the safest ways to invest (2)

3. To meke the sbtudent aware of the logieal times to
invest {1)

4+ To study the reputaitions of investing companies (1)

5. To cecumpare the returns of iuvestments in government
and corporation securities (1)

Taxes
1. To bring about an understanding of the functions of
governuent and the necessity for governments %0 shsere
in the ircowme from the production of wealth (3)

2. To develop in ihe student = knowledge of the differ-
ent kinds of taxes (3)
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3. To teach the student the tax rates in the commun~
ity (2)

4. To meke the student aware that svery one should pay
taxes (1)

5. To give the student experience in making tax reports
(1)

Renting and leassing

1. To develop in the student an understending of the
property laws in regard to renting and leasing (2)

Z. To teach the student to compare the advantagss and
disadvantages of renting end lsasing (2)

3. To point out advantages and disadvantages of all 7
types of contractual relationships covering landlord
and tenant (1)

Homs ownershinp

1. To make the student awars of the many Tactors to he
considersed when buying in home (3)

£, To promote a better understanding of the problenms,
advanteges, and disadvantages of home ownership (2)

Be. To make the student sware of the serviess rendered
by the goverument to home owneres (1)

Advertising

l. To make the student gwere of the "you" psychology
uged in edvertising {(4)

2+ To ¢reate in the student an awarsness of the value
derived from advertising (1)

3. To give the student practice in writing elffective
letters (1)

4. To develop an understanding of the points to be
considersa in advertised products (1)

Selling and nmarketing

1. To bring about an understanding of the distridutive
system (2) '

2, 7o teaeh the effsctive ways of selling and marketing
products (&)
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%« To devslop an understanding of the laws connseted
with selling and marketing of goods (1)
Fraud

1. To teach the student how to recognize fraudulent
practices (2)

2. To build student confidence in businsss {2)

S« To ecreato an awarensss of certain types of unscrup-
uloug business practices (2)

oney and banking

1. To develop an undsrstanding of banking practicss,
functions, and services (3}

2, To teach the student the valus of nouney (£)

3» To bring about a botter understanding of our type
of money economy (1)

4. To develop in the student en understanding of the
purposge of saving sececcunts (1)

Borrowing and lending

1. To teach the student the types of notes used in
torrowing and lending (3)

2. To give the student practice in writing and sxecut-~
ing notes and recelpis (2)

3¢ To make the student aware of borrowing frauds (1)

1. To develop zun understanding of the uses of credit (3)

2. T0o prcomote @ better understanding of our credit
system {3)

S To develop an understanding of the hasis upon waieh
credit is given (1)

4, To give the student practice in writing credit
papers (1)

Small loans

1. To develop an understanding of the security to be
used when borrowing small amounts (2)

2. To teach the student the methods of obtalning smsll
loans (2)
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To make the studsnt aware of the c¢ost and danger
of small loans {1)

To make the student aware of the value of snmall
loang Yo the fawlly with smell incomss (1)

To develop in the student a knowledge of amall loan
lawe (1)

Co-Operatives

1.

&

1o help the pupll understand the purnose and scopse
of co-cperatives {3)

To make the student aware of the value of
sow-opsratives (3]

Life insurance

-

b

e

Se

To meake the student aware of the valus of life
insuranece as sn lnvestment and as & protection {3)

To teach the student the procedure in buylng and
collecting ilnsurance (3)

To develop in the student a knowledge of the kinds
and rates of insurance policles (3)

Fire insurance

1.

2.

2

S

To make ths student aware of the value of firs in-
surance as & proteciion from loss (T)

To develop in the student a knowledge of the kinds
and cost of Tire insurance policies (28)

To teach the situdent the procedurs in buying and
eollecting insurance (1)

Po teach this student how to get the most value out
of travel (3)

To teach the student to gsther travel informstlon and
prepare itineraries {2)

To make the student aware of the cost of travel (1)

Troasportstion

1.

To devslop in the studsnt 2 knowledgs of the cost
and ways of transporting consunmer goods {4)
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2. To give the atudent practice in writing up the
necessary papers connected with the transportation
of consumer goode {3)

Business cycles

1. y make the student avare of the effset of busgsinsss

cyeles on the Ilndividusl income (&)

2« To teach the students to aepply business cyele infor-
mation to thelr own ecomomlic problems (Z2)

3., To develop in the student an understanding of ths
causes of business eycles and wetuods of reducing
the harmful congsequences (1)

Legal relastions

To fanilisrize the student with the rules of law
pertaining to individual economie problewms aend the
methods of solving legel preblems [4)

Propagsnda

L1+ To teach the student how to recognize propagands
goncerning consumer Informstion (3)

2. To teuch the student the methods of dealing with
provaganda congerning consumer information (2)

Copsumer leglslation

1. o develop in the student a knowledge of legislaticn
affecting the consumer {3)

Z. 7o meke the student aware of hils respensibilities in
making better consumer laws (2)

B« To teach the purpose and meaning of the Pure Food

and Drug sect (1)
4. To meke the student aware of the consumer movement (1)

Automobiles

l. To meke the student eware of the depreciztion of
value (&)

2. To develop an understanding of the methods of
gccounting for deprseiatlon of value in the budget (1)
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3. To make the student aware of the cost of upkeep (1)

4, To teach the student vhe mebthods of earing for
automobiles (1)

5. To make the studendt familisy with the different
mekes of aubomobiles (1)
Topie Objectives for the Eome Zeconomics
Department
The home economics deparbment, as shown in Chapter IIX
of this study, seclected 38 of the 81 topiss. Table IX shows
the objectives for each of the ftopice by subje

The order of imporitance of the obje

R 53

ctives was debter-
mined by the freguency of mention. The objective Tor sach

topic stated by the largest number of teachers was considered

——
e.,.h
3

b
o

=
)
o
c.*.
5
@
e
w
g

and the freguency of mention of sach objective
are as follows.

General buying procedures

1. To help the student eveluste materials they select
and buy (4)

2. To develop an understanding of standards Tor buyines (2)

3« To acguaint students with labels and gredes of
products {1}

4, To help the student understand how buying procedures
affect money, btime, and eunersy (l;
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Consumer informetion

1.

2

il
)
ot

Thr

H
.

b
M

4‘

5.

1.

2
Sa
4.

Budgeting

To help the student to know how to get the most for
his mouney (2)

To develop Judgwent and ralse consumer demsnd (2)

To help the student see that as & conmsumer he 1s able
to influence types of articles produced (1)

Po lat the student know wvhere to find sources of
consumer information (1)

To help the student distinguish between reliabie and
unreliable consumer informmtion (1)

To develop an undsrstanding of the term thrift (3)

To became aware of advantages avallable through
being thrifty (2)

To develop a knowledge and ability to uss resources
avalilable (1)

To develop an understanding of how thrift influences
the family income (1)

To develop ability to spend money wisely (1)

To develop e system of plauning for ths wise use of
time, ensrgy, and money (3)

To develop & desire to budgst (8)
To give the student practice in msking budgéts (1)

To help the student see thet planning is necessary
& o

(1)

Record keeping

1.

2.

S

4.

To inerecase ability to manage inecome Yo best ad-
vantage (3)

To oreate an interest in the atudent for record
keeping (3)

To give the student a knowlsdge of record keeping
systems (1)

To develoy an understanding of how money is svent (1)
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SUBJECT PLACEMENT OF OBJECTIVES
HOME ECONOMICS DEPARTMENT

49

Home- Home- Home- Home-
TYopics meking making making making
I II III IV

l-2-3-4

l-2=-35-4

Thrift . G Sy (P e p I 1 -, g g
Budge tin 1-2-0ed ) I e p P . Gy (-, g
Reco p I p I Tepeted lepwged
Homeé ownership -255-4451'2:331:5
Advertising 12 p 53 1es
Travel 1-2 1-2 p = 1..2
Testing goods 1-2-3 1-2-8_ 1-2-3  1-2-3
Labeling goods 1—B=s ) 1=2=3 p P >
Diets 18 12 1-2
Health 1-2-5-4 1-2-3-4 1-2-3-4 1-2-8-4
Bread LBl 1-2=8=4 p I P U .
Wik 1-2-0-4 I e TetaSol Sabeleh
Butter ) o § 1-8-0=4 T1eBed=d l-feo=t
Veat 6EES lep=0=4-D-0 leb=g= e =
Canned %ooas LeBrgelhed)  lobegeted Lot wded D l-begeidad
Fresh vegetables 1=2=0 p 1-2-3 128
Fabrics 1-2-3 1-2-3 1-2-5__ 1-2-3_
Shoes g B - p a4 g Teg=5 p I
Hats 1-2<3 p P p B 2o p 7Y . §
Clothing 1-2-3-4 1-2-3-4 1-2-0-4 I[-2-8-4
Hose 1-2-3 1-2-3 1-2-3 __ 1-2-3
Furs b P G -, g
Cosmetics p P ) p P g T I, W . (|
DS p I p I g S P G (. g
TO_L!' 4 -2_-3— 1-!3_ 1-2—3 1-2_-'3
Rugs 1-2=5 1-2-3 p e =g
urniture p I W, g
Dishes 1-2 1-2 1-2 1-2
Mech. & elec. eguip. l-2-8 1-2-3 I-2-3 1-2-3
Blankets p I g, leg et JlobBeged
Towels and linens  l-2-3 1-2-3 1-2-3 1
Jewe 1-2 ; % p P | 1-2
Personal grooml 1-2-5 p P p P 1-2-3
Color and geaIgn 1-2-B=4 p . | p P, S Wy - e

This teble is read:

Ob jectives numbers 1, 2, 3, and 4, for
the toplec general buying procedures were placed in Home-
meking I, II, III, and IV; etec.
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Home ownership

1.

2.

Se

4.
5.

To make the atudent aware of the beneflts of home
ownership ()

To sncourage development of pride in keeping one's
home in good conditlion (8)

To increase the knowledge of what duties must be
done in home ownership (1)

To show standards and prineiples of planning a home (1)

To understand methods of buyiog a home (1)

Advertising

1.

&

Tasting

To creats an understanding of the purpose of advers
tising (3)

To become avware of bypes of advertising (3)

To give knowledge of dress and decorum when travel-
ing (3)

To develop apprecistion of values gained by travel (3)

goods

1.
2.

Se

To inersase ability to judge and selsct goods (3)

To understand methods that may be used to test
goods (3)

To develop a desire to use tested goods (1)

Labeling soods

1.

2.

To give practice in what informstion to lock for on
Isbels (4)

To become aware of the faect that consumers can
influence labeling (4)

Te encourage the student to sesk to know what one
is buying and the quality of the product (3)

To ineresse ability to plan and prepare adequate
diets (3)

To devslop understanding of dlstary needs (3)
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Heslth

1. 'fo develop an understanding of the value of perfect
ealth (4)

2. To increase knowledge of the agencles of health in
order to rsduce sickness expensss (3)

. To develon the ability to take care of the sick in
order to reduce cost of hospitalization (2)

4. To improve sanltary conditions of the consumsr (2)

1. To gain & knowledgs of the food valus of bread in
the diet {4)

2. To realize the cconomy in making bread at home (3)
3. To develon the ability to prepare good bread (2)
4. To understand how to choose good bread (1)

1. To understend standards of milk production (4)

2. To develop understanding of the benefits of milk
in the diet (3)

. To give practice in using wmilk in the diet (3)

4. To gain & knowledge of ths laws and rsgulations
governing the milk producers (1)

Butter
1. To understand the lmportance of butter in the diet (4)
2« To develop the ability to prepare good butter (3)

3. To show students safe ways of handling and using
butter and butter substitutes (3)

Meats, poultry, and eges

1. To understand the importance of these products in
the dlet (3)

2+ To develop Judgement in selecting cubs of meat {2}
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To develop the ability to cook meat products so
thet the nutritive value will be unchanged (1)

To understand the various laws regarding the
inspection of meat (1)

To develop the ebility to use meat substitutes {1)

To ineresse the ability %o care for meat produets (1)

Ganned foods

1.

2

S

4.

5.

Po realize the differsnce in value of different
brands (4)

To make of the student a better buyer of eanned
foods (3)

To teach the student the ways of preparing and using
cannad foods at home (3)

To realize the significance of eanned foods in the
diet (3)

To give practice in the selection of canned foods
for value and eccnomy (2)

Tresh vegetables

l.

2

Se

Fabries

l.
2.
S

Shoes

To develop standards of selection of fresh veg-
etables (5)

To develon a knowledge of the ways 1o prepsre fresh
vegetables (3)

To be aware of the signilficance of fresh vegstables
in the diet (&)

To set up standards for the selsction of fabriecs (5)
To become familiar wlith the use of fabrics (2)

To become familiar with the proper methods of carlng
for fabriecs (2)

To help students reslize the necessity of proper
shoes and correct fitting (3)
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2. To understand types of shoss appropriaste for

different occasions (3)

o

3. To develop in the student the proper methods of
selecting shoes (3)

Hats

l. 7o be able to select habs that are becoming to lines
of face and age (5)

2. Tc be able to sslsct hats as to quality of material
and in relation to whole costunme (4)

3. Te develop the ablility to properly care for hats (2)
Glothing

1. To develop standards in sclectlon of clothing suit-
able to the individual (4)

Z. To devslop ability to combine clothing atiractivee
T s z
ly (3}

3. To develop sgkills in meking and repalring clothing (3)
4. To develop wise expenditure of money for clothss (2)
1. 7o meke the abudent able Vo Judge wesring guality (5)
2. To be able to compsare quality and cost in buying (4)

3. To ineresse the abllitvy of the student to care {or

hose (3)
1. To understand the various btypes of fTurs (8)
Z. To lncrease ability to cheose goed furs (3)

3. To develop the ablillity to care for furs (&)
4. To have the knowledge of the prover use of furs (1)
Cosmotics

1. o consider color of cosmeties in relation %o
personal coloring (3)
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2. To realize the need for good cosmeties (3)
3. To be able to learn aebout and choose good
cosme tice (3)
4. To realize the cost of cosmstics (2)
30aps
l. To understand how soaps ean be most sconomically
purchasasd (4)
2. To give the student & knowledge of kinds and
standards of goed sosps (8)
3. To enable to sslect soaps sultsd to use and water {2)
4. To appreciats the c¢leansing pover of soap (2)
Toys
1. To realize the value of toys in the learning process
of children (3)
2. To be able to select toys suilted to the various ages
of children (3)
Z. To enable the student to kunow what gualities to look
for in selecting toys (1)
Rugs
l. P0 understand what qualities to look for im pur-
chasing rugs (3) '
2+ To understand how to selsct rugs in consideraticn
of the rest of the house (3)
3. To develop skill in caring for rugs (2)
Furniturse
1. To become familiar with various types of furniture (3)
2. To consider structure, guallty, workmenship in rela-
tion to cost (28)
3, To bs able to select furniture in relation to income
of purchaser (8)
4. To develop the ability to renovate and to use furniture
%0 the best advantage (2)
5. To develop the ability to arrange furniture in home (1)
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Dishes

1. To understand the various types of dishes and
whot sztesndard patterns arc best to selsct (5)

2. To develop a knowledsze of zood and bhad design in
dishss (4)

Mechaniesl snd elsctrical eaulnment

l. To give the studeut a thorough knowledge of the
uses of household equipment (4)

2, To glve the student & knowledge of the standards
to go by in sslecting equipment (4)

3. To develop in the student the proper methods of
caring for equipment {3)

Blankets

1. To develop an understanding of wheat quelities to
lock for in the selection of blankets (5)

2. To make the student swere of scasonal cost of
blankets (2)

Z. To give the student the proper methods of caring
for blankets {(2)

4, To be shle to select blankets for the purpose
needed (1)

Tovwels and linens

1. To aid the student in the proper selection of
linens {3)

2. To develop 1n the student » knowlsdge of the
qualities of good linen and toweling (2)

3« To enablg the studsnt to care and use linens and
towels wisely (1)

Jewelry

1. To be able to select Jewelry for guality and
sultable Tor wear (4)

2. To uynderstand the investment

o

spects of jewelry (3)
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Persons 1 erooming

1. P70 appreciate and be aware that grooming underlies
personal attractivencss (3)

2. To have a thorough knowledse of personal hygiens {2)

3, ‘Po know how money can best be expended for personal

grooming (2}

Color in design

1. To develop a desive for good design in all things (3)
2. To show the personal benefits of color and design {2)
3. To be able to appreciate and select good color and
desipgn sultable for the individual (2)
Topic Objectives for the Jelence Department

The science department, ee shown in Chapter III

this study, sslected 2B of the 061 toplics for a program of

consumey aducabtion. Table X shows the objectives for each

af

the topies by the subjects in vwhich the topie weould be

taught.
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JECTIVES

Objectives
Topics HBiology Chen- eneral dsograpiy
istry Scilence

~

et

Population probleus
Thrift

Budgeting

Home ownershlp
Travel
Trangportaticn _
Brivate probtectlion 2
Businass cyeles
Propaganda

§
L)

|
v

)
LAl

3
ol
[ L L o B0 3 PR T

¥
b,

Testing goods L2
Labeling goods 1 2
Dlets 1

Health ' 3
Canned goods 12
Tresh vegetables 1

i

!
A giv

wawwv 4 po] aof bl -
V] Y

snoes L=z
Clothing 1-2
Cosmetics i 1 1
Soans 1 1

flschanlecal and

electrieal eguipment l-2
Automobliles L=z
Color in design 1-2

This taeble is read: Objectlive number 1 for the topie
population problems was placedé in general science by

one Or more sclence teachers; objective numbers 1, =2,
and 3 were placed in geography, stc.

The order of lmportance of the objectives was determined
by the freguency of mention. The objective for esach bopic
stated by the larges, number of teachers was congidered mors
important and classified as objective number one. The other
objectives for the topic were ¢lassifisd in the same manner.

Each objective that brought out a new idea was included in

the list.
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The topies are in the some order as they were on the
questiocunaire.

The consumer objectives for the science depariment

1. To gilve the shudent an understanding of the sanilery
problema to be ezpected in thickly ;owul&tca arcas {(3)

2. To make the student awsre of his relatlionship to
tla oammﬂnjt“ {2)

3. To szhow the student the offect of thickly populated
areas upon money income {1)

Thrift

1, To make the student aware of the relatlonship of
thrift to 1life savings {2)

To develop an understanding of
26808 rawhic al locatlons upon thrift an

AV
*

1. To ubveiap an un&eroonnana of from th

business standpoint (3)

DNJ
=
{:‘w
i’ g
(’r‘
he
by
%]
BYy

Bone ownership

1. To increasse the student's ability to improve the
4 A
sanitary condltions of the home (2)
2. To make bthe studcnt aware of the velus of good

loecation to the home (2}
Travel
1. To develop a working knowlsdge of maps {2)

Z. To mak@,th@ gstudeut aware of the safest methods of
travel {2} ’

3. To teach the student the proper use of the eyen
while traveling (8}



Transportation

5¢

1. To develop an understanding of trade in rslation
to production (3)
2. To make ths student awars of the effect of trans-
portation upon consumsr goods (2)
Private protection
Private protectio
1. To make the student aware of the privileges in a

democracy compared to other forms of governmsnt (Z2)

&, To apprecimte the influencs of ths police

health regulation(2)

Propaganda
1. To develop a eritical attitude toward
inforzmztion (3)
8. To show thes influence
groups of people (1)
Business gyclss
l. To show the effsct upon consumer
Testing goods
1. To develop a knowledgse of the methods

goods (4)

2. To develcp
goods (3)

Labeling goods

a better understanding of the use

foree upon

consumer

of propaganda upon certain

goods (3)

of testing

of

1. To give the student o means of protestion from
peor quality and under weight (3)
2. To be aware of ths value of labels in identifying
goods (3)
Diets
ls To develop a knowledge of the effecits of diets on

hody {4)

uilding
Heglth
1.

To increcsse the students knowledge of
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Z. To make the student aware of his responzibility in
exposing guacks (1)

3. To meke the studsnt aware of the value of good
habits (1)

Canned foods

1. To teach the student to compare guality and price (3)
Z. To develop a knowledge of methods of canning (2)

Presh veretables

1. To develop in the student an understanding of the
gualities to look for in buying vegetables (3)

Shoes
1. Tg erests an awareness of correct sizes of footwear
2, To understand the proper care of shoss

Clothing

l. To increase the abilit
auality of clothing (3

v of the student to judge

2. To understand the proper eare of clothing {1)
Cosmetics

1. To develop in the student a knowledgs of the com=
position of cosmetiecs and the effect upon health (4)

o)
-JO&T)S

1. To develop in the student = knowledge of the com-
position of soaps aud the effect upon health (5)

Mechanical and electirical eguipment

l. To show the student the proper care of machines (5)

2. To create a better appreciation of the value of
household squlpment (4)

Automoblles

1. To dsvelop a better understanding of the value to
the consumer {3)

2. To develop a better understanding of fTusls and eare (3)



Color 1iu design

ot

1. To develop & better understanding of the effects of
light on color (B)

2.

TOPIC OBJECTIVES FCR THE SOCIAL S

The soceial studles departm

of this study,

consuner eduestion.

To ereate an
gontroller of

selected 11 of the 61 topics for

reness of the value of eolor &8 a

et

awa
he

Gl m

P

188
(3)

TDIES DE

ent, as shown in Chapter III

a program of
Teble ¥I shows ths

objeetives fTor sach

of the toples by subjects In which the toples wers plaeed.
TABLE XI
SUBJECT PLACEMENT CF OBJECTIVES
SOCIAL STUDIES DEPARTUENT
Objectives
Topics Civicés Socilology  Problems of
Demoeracy
Population provlems l-2 2 2
Consumer income 1=2 S
Wealth N 1=~2 1
Taxes l=f=d 2
Home ownership Lmd S-1 2
Frauds 4 ] L
Life ingurance L2 o
Transportation l-2 L=2
Private protection 1almd 4
Propaganda L , &
Automobiles 2 2 i

This tsble reads as follows:

numbsrs 1 and

provilems of demoeracy;

2

Population problems, objectives
in eivies, 3 in sociolog gy, and & in
8tC.
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The order of lmportence of the sbjectives was debermined
by the frequency of mention. The objective for each topie
stated by the largest number of teschers was considered more

importsat and classified as objective number one, The other

objectives for the tople were classified in the same manner.
Bachi objective that brought out a new ides was in olu&aﬁ i

the list.

The toples are in the same ordexr as they were on the

~

questionnaire.

The consumer objlectives for the seocisl studics toples

Population problems

1. To make the student aware
letion upon living cost en

8. To make the student acquelinted wiih population
trends {4)

3. To agquaint the student with the beck~to-{arm move-
ment and prepare him Tor rehabilitation {1)

Consumer incone

1. To give the 5Qu@ﬁﬂﬁ & working kuowledge of the
gecupational income levels in the dilferent parts

of the nation (3)

3

2. To show the student the proper mebhods of spending
income (3)

de Do give the student trs income
meet his expenses (1)
Wealth

1. To malke the gstudent sware thet wealth doss not make
the man (3)
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Z. To make the student aware that method of spending
1s more Important than the amount to spend (3)

3. To develop @ knowledgs of the distribvution of wealth
and the possibllitles of wealth re-distribution (1)

Taxes

"l. To make the student aware of the msthod used by
governments to meet expenses (4)

2. "o tsach ths student the types of taxes and the
effect upon income (2)

3« To make the student reslize the nacessity of taxes (2)

Home ownership

1. To make the student aware of the desirability of
owning own home (4)

2. To show the gtudent the opportunities for howme
ownership (3)

3. To devslop an appreciation of the feeling of
seeurity (1)

4, To show the student the relationshiy of private
property to the suceese of democracy (1)

Transepo rtdtian

R

To make the student awars of the sffect of transg-
portstion upon the cost of goods {3}

K
.

b}

» To develop a knowledge of the different types of
transportatlion and the effect upon consumsr (2)

Frauds

1. To meke the student aware of fraudulent adver-
lsing {3)

2. To create the ablility to distinguish a fresud from
an authentlc proposition in business 3)

3. To develop an attitude against dishonesty (1)

% ;0 make the student realize the cost of frauds to
he eonsumer (1)
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Lifs insurance

o make the ztudent realize the cost and value of
ife insurence to the consumer {(3)

» To U@Vupr : knowledge of the difference in purposes
of life insurance to the consumer (3)

Private protection

1l. To develop an understanding of the relationship of

taxes and protection of person and property (2)

2. To develop the proper attitudss toward the dutiss
of police forces (&)

3. To make the student reslize the value of the police
forces (2)

4, To make the student awvare of his responsibilities
to others (2}

Propaganda

1. To make the student aware of propaganda upcn the
individual ags =& conswasr (&)

2. To make the student avare of misleading infor-
mation (3)

Asuvtomobiles

1. To realize the value of an automobile for recreation
purposes (2}

2. To make the student realize the effect of automoblles
upon social aress (2)

TOPIC OBJECTIVAS FOR THE MAT

s

The mathenstics department, as shown in Chapter TII
of this study, sclected 18 of the 61 topies for their part
of & consumer education program. 411 of these toples were
placed in composite msthematics.

The order of importance of the objJectives was determined

by the freguency of msntion. The objective for each topile

stated by the larger number of teachers was considered more



important and classified as objsctive number one. The othar
objectives for the Lowic were clsssified in the ssme mammer.
Bach objJective that brought out 2 new ides was lucluded in
the lists

The toplies are in the same order as they were on bhe
questionnaire. |

The consumer objectives for the mathemat

c
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e

topics
and the frequency of mention of each objJective {in parsn-
“thesisz) e as follows.

Populetion problems

[

*

To create an understanding of the different types
of problems in different Tocalities (5

2, To teach the student the effect of population upon
the demsend and prices of goods (2)

Consumer income

1. Po gcouaint the sztudent with the effect of inconms
on buying (8} ‘

o

« To teach the student the per cent of income spent
for various articles (1)

o
*

To acquaint the student with the significance of
money income (1)

General buying proccdurses

1, To sequaint the student with the advapntages of
volune buying (3}

2. To give the student the various methods of making
paynments (2)
3. To develop an understanding of the ¢ificient methods

of buying (1)
Thrift 7
1. To teach the importance of saving (2)

2. To understand the relaltionship betwesn zaving and
spending (2}
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3. To ald the student in meking his income serve his
nseds as conelusive as possible (1)

4. To meke the student sware of providing for unpre-
dicteble occurances (1)

Budgeting
1. Po aid the student in being thrifty (3)
2. To 2id the student to live within his income ({2)

3« To give the student information and practice im
: budget making (1)

Record keeping

1. To make the ssudent aware of the value of sdequate
records (2)

2. To teach the student methods of eliminating unnec-
essary expense (2)

3. Te make the student "businesslike” in personal
affairs {8)

Investin;

1. To tesch the student the methods of caléulating the
eost of and rebtuwrn from investments (3)

2. To be aware of the necessity for investments (1)

7

« To understand the characteristics of the types of
investments that will £it into various inecomes (1)

Taxes
1. To understand the problems of tax payment {3)
2. To gain a knowledge o0F our tax system {2}

3, To be aware of the valus of taxes redistributed in
the community (1)

4, To understand the eost of taxes in contrast with
rent and other living expenses (1)

Renting and leasing

1. To teach the student the procedures in renting
homes and other propertics (3)
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2. To develon 1n the student the abllity to make
intelligent leasing snd renting decisions (1)

3. To show the student methods of contrasting the
cost of renting and owning property (1)

Home ownership

l. To give information regarding advanteges and

dlsadvantages of houwe owners hlU (2)

2. To makes the student awsre of the conditions under
whieh 1% is chesper to ovn home {1}

5. To understand the methods of becoming home owner

(1)

33

l. To learn to recognize the methods of fraud {(2)

2, ¢ understand how measuring devices can be used to
comnit frauds (2)

2. To be abls to estimate the volume of variocus sizes
and shapes of contalners (1)

4. To make the student awars of the necessity of
preventing fraudulent practicss (1)

Borrowing and lendiung

1. To develcp a knowledge of the borrowing needs of the
average individual (2)

2+ To teach the student to ecompare the cost of purchss-
ing with cash and borrowed money (1)

3. To give the studsat s thorough knowledge of interest
rates on borrowed money (1)

4, To develop in the student a knowledge of the
advantages and disadvantagss of borrowmre money (1)

5. To enable the student 1o make wise sselections or
risks (1)

Oraedit
nd

in the student an undery

i e of the
geod credit rating in gaini ]
)

1. %o develop in
ali g ci 1
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3.

To understand cost of credit %o the consumer (2)

To teach the student how to establish good eredid
rating (1)
tudents methods of eliminsting the

To glve the s
r eradit (1)

necegaliiy fo

~mall inans

1. To show the student msthods of calculating
interests rates on small loans (2)

2. To show the student the high comparative cost of
small loans (&8)

3. To give tha student methods of seliminatimg the
necessity for small leans (1)

4., Wo nmake the student avare of small loan "sharks” (1)

Life insurance

1. Mo enabls the student to distingulsh bebween good
and bad iasurance policlies (2)

2. 1o develop = knowledges of the smounts of insurance
that can be carrised under different income levels (2)

3. To enable the student to understand the advaniage
of buying life insurancse at an early age (1)

4. To set up for the gtudent criteria for estimating

the amount ol insuranuce necess&ry Tor satisfying
the nesds of the Individusl (1)

Fire insurance
1. To givs the student a knowledgs of ths cost of

protection (2}

To set up the eriteris necessary for estinating the
amount of insurance needed for different typss of
property (2]

To eneble the student to calculate ths cost ef
insurence policies (&}

2.
3.
Busin cyeles
¢
Le

To enable the student to undevsitand mnd pricss change
and the effect on the consumer's real income (3)
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2+ To show the student the adventage of buying goods

during periods of low prices

Automnobiles

1. To give the student a knowledge of the methods of
caleulating and comparing the cost to other want
satisfying govds (3

[

« T develop in the sbudent a knowledge zr the cheap=-
est methods of buying an automobile (3)

)
4]
s
0]
&
o

rbmental Chjectives
for each of the five deparitasunts
are arranged in the order of importance.

Businegs educatlon

1. To train the individual o become & mors raticnal
user and buyer of the businegs services and eco-
nomic goods upon which he spends his incone (2)

2. To give the student the sources ol aubthentic infor-
mation for consumer probleas (2)

3. To ereate in bthe pupil & soclally desirable attitude
toward the eoonomic sysbem as a whole (1)

4, To ipstill in the pupil a sense of “““paﬁulbllLLy
for the faults which exist in our economic system (1)

To develcp in the in&iviéual an understanding of
applied econocumics, practical business relationships,
and the value of iﬂsurance, investments, savings,

badg euln», advertising, and cistribution to the
individual (1)

51
*

6. To train the student to criticdally analysze 1Luuo
appearing in currend poriodicals which direc bly
or indirectly affect the individual conswasr's
economic p.oblemﬁ (1)

*

Home economics

l. To develop an interest in bhow to get the most Tor
your moncy (4)

2. To increase ability to analyze the value of different
consuner articles (3)
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3« To inecresse the skill in the use and care of
articles (5)

4. To realize how meoney c¢an be spent to the baest
ddvfiﬂtuo (u.) )

5. To develop an understanding of the various standards
by which produets may be degu@ (3}

&. To incresse demands for better consumer information (&)

7. Toc 1lneresge the ability of the student to distinguish
between Talse zdvertising snd true faets ss given by
labels (2)

8. To ralss the living standard of families (1)

Social'ﬁtuﬁi@s

1. To prepare better citizens for the comuunity (4)

2. Mo prepars the student to take a part in democratic
government (2)

Se To gilve the individusl an 1dea of how %o live a
rmore economicelly balanced life (2)

4. To provide information and treiuning that cannot bs

acgulred other places as easily (2)

1. To give the student a knowledge of the relationship
of buving and selling to ordinary life situations (3)

2. To sguin the student to get the most out of his
doller (3)

3. To give the ztudent information whieh would be useful
in detecting frouds ()

4. To give the student informstion that would be healih
building (1)

Methematles

1. To develop an sppreciation of the value of products
and goods (2)

2. To incremse the abllity of the student to select
products as an econonic protection (2)

3. To enable the student to discover wiss consunmer
practicses (1)
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Toe give the student an opportunity to put into
practice the information he recelves (1)

To make the student consclous of the things that
aoply to him as an individual (1)

To help the student to regulate his living to the
beat advantage In proportion to his income (1)



CONCLUSIONS AND RICOMIENDATIONS

gonclusions

The purpose of this study was to determine the objec-
tives of a consumer educsilon program on the secondary school
level. The objectives sought were the general objectives of
the school wide program, the general departmental objectives,
and the specific topie objectives for each of the businsss
education, home sconomics, social studies, sclence, and math-
ematics depariments of consumer edueation program.

This study also revesls the consumer topleal content
for eaeh of the Tive departments studied as selected by five
teachers from cach department from =2 prepared list of con=-
suner topies.

The study 27 the opinions of the leaders in the field
regarding the general objectlives of consumsy educstion re-
vealed that consumer education in the high sebool should
give the student the practical knowledgs used in everyday
living and alsgo the proper ﬂathods of using this knowledge

in order to galn grester consumer satisfactlon.

L)

&

The data revealed that of the 8l topics submitted to
the teachers, B8 were selected by ones or more of the depart-
mental groups. The business education teachers selscted 30
topics, the home sconomics teachsrs selscted 36 topies, the
social studlies teachers sclected 11 toples, the science

teachers selected 22 topies, and the mathematics tesachers
o 3
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selected 18 topies. This would seem to indicate that cone
sumer education is & co-operative funetion of the high
school departments.

Another Interesting finding was the selection of lden-
ticel tonics by wore than one depariment. E% the 59 topics
selected by the teschers, 37 toples wers eoch selected for
more than ons department. This would sesm to indicate that
there 1s sn overlapoving of instruction. But without defi-
nite knowledge of the approaches used by the differsnt de-
partments, conclusions of this nature cannot be correctly
drawvn.

The data collscted slso revealed the number of fifty -

periods of instruction each department, according to

i
s

minute
the teachsrs questioned, would allot to the teplics sslected.
Four of the departments allotted less than one year each to
consumer education instruction. The home economics depart-
ment teachers sllotted a botal of 3.8 years of lunstruction
to consumer educatlon topics. The basic reason for this
lerge amount of %ime is probably the fact the home economics
departments have an ¢stseblished program from the consumer
viewpoint.

The obJjectives for the topics selected gave evidence
of & broad rield of instruction for consumer education.
Some overlapping of objectives was noticeable; but since
the real alime underlying the objsctives sre unknown, con-
¢lusion regerding the degree of duplicetion of instruction

cannoct gorrectly be drawn.



T4

Aceording to this study, about the same number of topics
were placed in eaeh of the grade levels. This faet indicates
that consumer education is & Tfour-year program. Another in-
terestiﬂg-finding is that most of the topics were placed in
subjects that are taught for one entire school year.

The Tindings of this study gave evidence that eoﬁsumer
education is a co-pperative program of all the departments
of the high school. Of the twenty-five teachers who re-~
sponded to the guestionnaire, 17 expressed the opinion that

consumer educabtion should be organizecd and operated by the

co~gperation of all the departments.

Recommendations

The following recammend’tiazs are suggested:

1. That studl of a similar nature be made for each
of the éepartm@n S

2. That studies be made to determine the degree of
duplication of consumer education instruetion in the #arious
departments of the high schools. |

3. That the State Department of Sducetion, the Okla~ .-
homa Teachers Assoclation, and the school administrators give
more publicity to the consumer education programs

4. That the results of this study be mede known to
interested teachers and school administrators in the state.

5, That the methods used in this study be revised and
strengthened and used as a pattern for making future studies

of this naturs.
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APPENDIX

PURPOSE OF QUESTIONNAIREK: To obtaln the content and objec-
tives which each of the high school departments would include
in a co-operative program of consumer education.

Listed balow are the topies that are usually included in a
consumer sducation program.

In column 1, check the topics in which you now give instruction.
In column 2, check each of the toples which you think should
be included in your department, and in column 3, name the
course or subjeet in which you would inelude this topie,
mentioning the grede and time covered. Example; Law, 9th
grede, § Yr. Note. Use # ¥Yr. end Yr.

In column 4, estimate the number of 50 minute periods you
would devote to this toplc.

In column 5, 1list two or more of the most important specific
objectives on each topic.

Note. Columns 1 and 2 are not related. Check independently.

il B B i 5
Topics Subject Objectives
Grade & length
Population
roblems
Consumer 1lncome
Wealth

General buylng

rocedurescs
Price fluctustions

Oonsumer
information
Thrift

-ﬁudgetiy
Reco eeping

Investing
Taxes

Renting and
leasing

Home ownershli
Advertising
Selling and Marketing
Frauds

Money and banking
Borrowing and

é:nding

Small loans
Co-operatives
e 1nsurance
FITe Insurance
Travel
Transportation
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Topics S 4 5 Objectives

Private protection
Business cveles
Tegal relatlions

opaganda
Ta_s?fgn_ gﬁgoods

oods
Consumer legisletion
Diets
Health
Goods: Bread
Milk
Butter

Meat ult SRES
Canned %ao?h

Fresh vegetebles
Fabrics
Shoes
E%i.ﬁf
Clot
Hose -
Furs
Cosmetics
Soaps
Toys

Furniture
shes
Mechanlcal and elec. equip.
Automoblles
nkets
Towels end linens

Jewelr
Others: Personal grooming

neral goods
Consumer science

olor a esign
SCNAL *~ SR DATA:
Neme of School Location

Years of teaching experience
Neme of Department
Indicate by check which of the followling departments should
become primarily responsible for consumer education.

Bus iness education
Social science
Home sconomics
A special department organized to perform this function

Cooperation of seversl departments

List your departmental objectives for consumer education.
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