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Since the era 0£ econ e doveloJJll rt and e:ironnaion :h:lmedio.~ f"ol..lov-

ing orld lar I , trade area doll ation ODalysis have as ad an impor-. 

t.o.nt m.ti on in the field of Manufacturing, uholesall ", and 

retailiDg fil: s ha: boon allocating ore money year o.fter -y, l:" to the busi

neso of'" finding out moro about the·~ habits and characteristics of the 

conGUming public. 

Hovcver, a tl.Q.jar part of this research J:i.as oontimed to concentrated 

in the e-o urban centers, s.nd tho ftm:lor c.nd o r f i)Jr 'mvo never 

given tJ1:o eonoidaratlon th .t ur largo cit-,· C:() a have. This 

pro b]J ls due :tn to the f c.t t.lmt up to the yo llllr.lediately precod.-

r II, the r or produced on t.._lio fe . many of tho ev-oey q -

. oditioa ·uhich utilized. Tile i'a rta •. ,;t.o.ndard or li i rr i tenns of 

utilit1os, such as tn, ,mter, and eleotr..1.cal applia.nco:a, as " 11 as othor 

m rn co · nionc s m.s ry low.. In tio 1, -~obili'l.y o:f the .f'ar::i .1. ly 

ws limited. The intcrironi .., years. hrn evQr; ha broueht about a otie 

chrulge in tho £; er' s status. flot only has tho r er'a stand of linng 

increased to a le cl corresponding ,Tith that of the ur n &roller, but ol:ro 

his eeol'.lQm.c :mobility line; incrc oed. Wi :1 tJ10 int motion of the f 

u.tat...obile the f el. fm• nsporta~ion an th oroction f rural 

electrical lines to remote ti a; t.'1e tonti 1 dollo.r ineane 

r families h" s risen ra dly. 

('i e the econcriic e:dsto 

~o towns • Okloha:.!!a is ei t' er ~ ectly or ~..._._.... .. -
turo as tli , th of ru:al tI de is 

of' rt o to heir ........ -...n·_h and e 101. ent. The 

l 
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tors normally taken into consideration 1n thoir Gel etion of' plaoeo to ey

ll1 is :su.ffioient to warrunt spoctlnl. consideration and study .. 

' work conducted i'or ~ o Ok1 or>..a gricul:tural and Pc cal 

College, Dr . P..andn.11 T. Kl· fo ... here s ono uorker ployed in trado 

or servieo :tor ch far.· family doing its major trading • a particular trade 

o r . Other r soar 1 has revealed that bcca.u:lo of' t.:lo di "ferencos in ec 

ic char ctoristio:s found in tho rur tl arons and beoauae of the peculiar-

itioo and diasinilarities prova.lsnt among rural people, an entirely new aet. 

of ueo must bo formulated in order to obtain t! e resul~s that are ob-

GDd live .are such tl :t their social and ooono c 11.fo cannot put on 

COl::ii;x:i.ra·tivo basis '111th the ooial and econan1c llf'e of u:r dwellers. For -
thece reaso sand~ othero thiri study Ul".derta.ke in tho ho tbat 

sane blo basic conclueion might f0?.'t1Ul.eted that wuld aid ter:Lal

~ in estnbliahing a rotter unde standing o£ rural fe...-."3 ~ng selling 

hab ts in Oklahcma.. 



a stu has ma'<>r objccti ae ral or obj cti\t s ._ The 

m jor obj ·t1ve is to a.oecrtain c goOgt'.aphio boundaries around the f1v 

tows selected for atucy, ei'ini aa n arly n :s.sibl.e th fr which 

eh t.oi r ::a . ion esi 118 therein, 0 "" ia or 

botl.t • Th... por:im tor t .,t is sot. for the bo lloo i 

tho p:,int at uhich !;,ore than 50 peraent of both bt.winz nnd !~l~ cono b,Y 

fa.rr-i &m.ilies 1a cing out · a oo.nters other than the o far 

vhicil tho study is conducted. 

'.ho :minor objectives roro: fomulated :tn e.t pt to vo at 

dofiniw rs to ou stio a: (1) 'hat degre of corr ln:t.ion the 

i3, :tr ruzy" bot-:r en uhare f, .. , people buy u 1:Jh.ero they a-ell? (2) What 

£0.ctor~ or sot o.r f. etors, aarr . ea tho gro .tent importance in the sclootion 

or trade center by f"arr-: r. . lie ? {3) ,hat otfect does the type o:£ . i-

cult,ure be1ng practiced in the cai.um: ty ht;; on t,ho type -0f oarvices nd 

mar ~ots ing m a av: la lo in t.lie tr d center-? and (/..) .fuat effect the 

l l of e.gricultur 1 in has on tho correlation between 1 ·1 e f' 

P90ple ~ and wore they sell? 

In addition to those minor objoetiw•s, it wa recognized in t.h~ begin-

m.ng that ther YOUld neu questions nou S'"' bilfties dis-

COVOM that could not be the typo of inf tion 

collected her .. ntly, ouch qU: stians 

b ,. t in tJre eat o of this otuey 

oibilitios as ' 

e been stated €lild 

on only to the extent. possible with the _ str ctExl infomntion .... "''"""-'"" 

Th so h boon pre .... m t d heroin ~ the r-ope th :t fu.ture studies .. bo 

ec:tod g £'<>rt} sdd!ti~-nl info ation co crn1 

qoontiono. 
3 



to.in 

-blo to 

njor st.U<V whi ntt.emptp to h .. ing to liP"bt or to r 

e cho.ractc stic::; of a. izy'l:wni c turo, it is not e. 

too heuvily upo 1 St:cond info_ t t.ion. Tl o · mt cntal Tl'!"·1n-

cipleo ooneorn · ~ vo oh..i::u-actcri "t es m - r :iain the o even nnt1rtt0 

c c 'li t1on ... ; how... t,.;r, t1 n i'llc · "ecti thoso- eharaotori · co 

will u.ndo'!"gO ra: s. !t is the"" ·hieh tho 

otudy is st eoncernc , cons ntzy, th major port -o 0£ the info tion 

w111 ea1e i'.ro field 1ror reco tly ca:1ploted. 

The data on the ""' lact«.1 o aron"" pro nted in this study ~erQ 

gathsred in connection th survey work oonductod by tho Agricultural• 

lndt.tstrial Dovelo nt Servico or tl a Okla,"lor-a gric.ultu:r&J. and Mechanical 

College. The particular tomis selootod \rore c ooon bocn.uso o.f their ~ 

gr-a; e lo~tian in Oklahoma. in rcl.atior.: to tho d1£.f ence in the ovail-

ing type of grieult _ J!' pra.etieed in difi'"orent Gcctions ot the State. 

4 



OHAPXER I 

METHODS AND TEC-.filU: •U'.ES 

A. TYPES OF TRADE AREt\ DELI • TION USED Ili THE PAST 

The methods U$ed in dete ird ('." trade roa boundarl:es aro ey and 

varied, both in es·~ee and in ef'fcc-t. They run from concise thamatical 

fornulas, bnsed on OortpC>nants ouch as populatio and distance, to personal 

interviews · the f'ie.ld.. Ho ,raver,, out of the large rn ,,.ber of me th t 

has been introduced a uaed at one t e or another, oncy a 

erit consideration in terms of ainpli<dty and offeetivene-ss. 

number 

The eight 0th.eds to be g ven attention int. s tudy are proved 

et11ods that have been utilizo ,.;1th fair osul:ts in the pa.st. Thoir 

limitations a.nd short.vVi, • .i...u,gs uill ha discus ed in the next section of this 

chapter. The list is nade up marily from ;imil.nr liati presen'ted 

by • p~ C~ fahl in his doctoral di ertation on del.ine tion 

toohniques su itted at tho University of Cal.if'onrl.a in 1939. 

(1) Ue;tfflpfi\J!!r C~culation: Thi ethod of dellnaation introduced 

by Kenneth H. McGill, and hao l d better roaults in detemini ~ "shopping 

goods" eas tllnll outlining ge nu trade a.reo.s. Mr. McGill stat'Gs the 

prooodure in thi mariner: 

t'The ei-reulation of n cftyt s (X1 s) rumspaper is spotted by tOYr$ 
on a m..i;p. The tot!'.1 num r of X's novpPupor, vhich oach o these 
towns receives~ is o.ampru. .. c-d with the num )Or received by each fran 
neighboring citi s of o.imilo.r rank. Thooc places in "-thich l ' s oir
eulation iG greater th1ln that of any on rival city are regardod as 
belon..,ing in X1 o tr de a1•e ... , n.nd lino s dra .. m enclosing them. " l 

1 Konncth H. McGill, ttA !, ethod for Doli.."loating Trade Arens," ,touraj 
st n.ota.11:tM, nr, Mo. l (1933),, 10. 

; 
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(2) AuU>mol>ile LiePmla Co~t: This method appears to have: Ina?W' pos

sibillties~ The license numhern 0£ the automobiles parked in the business 

diutriet of' a trading center on a pa.rtlcular day, or tltiqs., .a.re ti.rot ob

tained: . "The adctt'esaea aro secured from the St,atc register of &tttamoldle 
2 

lieensoa and spotted on a map. tr J\ eanplete trade area survey conducted. 

b:.r this method would inV<olvc ascertaitdng the exact l'.lllr!lber or passenger 

entanobiles owned within a given araa. a.nd -th.en comparing the total number 

nth the number oT a.u'tom.obilos '\"'isit:tng the trading center for shopping 

purposes. "'I'he count of' ro:rt.omob11es s hould be made on :more then one dq 
3 

so that the average vould more near)3 represent a. :normal condition. tt 

In smo studies, tho. llll!ill'ber or car.a caning f:rau an outlying ,city uas 

canpared vi.th the total population of that city. Th& percentage of Ctil"S to 

population was calculated, and all out.ly'!r.ig eities shotting a percentage 

great.er than one-tenth of one ,PGrQ&nt Yere included in the pr:t.ms.ry retail 
4 

trading area of' the larger center :tn tlhioh the ccunt, was taken. 

(3} Volume f!l. Traffio 1jandled ]£ O~_cation Comminies: !hie 

method · ls used most often in 18.1".GO metropolitan centers.. Telephone traffic 

is ana~d on the ha.sis oft (n} Dail3 messages per' thow1and ·of popuh:tion 

by oounM.es, (b) Numb&r of' mes:::.Jages- during a se1~cted ten-day per1¢d in 

both directions f~ tho trade eent.,:r and each count-;r1· and (c) The volume 

2 F .. , M. Jones, A Surv!Y; 2! ~!mil 'frcfY.m Areas,- (University of 
Illlno1a:, 1932) 1 PP• 7...S .• 

3 Perham o. llabl, R§l:ts.il 1nu;lisg Area ~ai~t i, R,1crigt;ton and 
Evaluation 9!. neii~tis,n TeohA+9J¥!~, (Unpublished D. c. s., University of 
California, 1939), pp. 38-39 ... 

4 Ibid., p. 39. 



7 

of telephone traffic on an a.ve1-a.ae businoeo d · bet.;· cll county and 

the trade center co p 
5 

conters i11 the area. 

vi th tr: !'fie between e · ch county and other tra.d 

ad ocat t use f charge account a~si as a. ot d o:t measuri the 

r tail trade ine-luenco of any given type of outlet, fro t w smallest 
6 

neighborhood store to the largest dep.artm t store of a city. 

6First, £: leaders of retail rchants 1 associations, qualified 
to give su 1nfomation., a list is seeurod of those retail stores 
which exercise most influence in the territor.y surrounding the city. 
The list is approved by caeh cooperating store. 11 7 

individual 'Store list i.., secured .:>.a>..J,.., ... •• l.~ the number o~ a.ctiv charge o-

counts, which tklt sto has in ch surrounding city or town. It is con

t-ended that the number of' accounts 1n ea.ch town provideo 11 si~ficant 
g 

measure of the geo~ ... n~eaJ. extent of that city's retail trade torritory-. 1 

A -t lar o 1od is suggested by Fil s and b\l"S.l'd, b on credit. 
9 

inquiri rather than on active charge accounts. 

created a mat emo.tieaJ. fomula bas on the tw component po ulntion and 

distance.. Since the title ot originntion of the fomula-, ma.ey- changes 

5 ~ . , P• 5J. 

6 llllam J . Rei.Uy, M!1a odfi t2t ~ ~~" !:tmm.ui; 
Tm:ti!c2fi s, (U versity of Texas, 19 >, pp .. 4-5~ 

7 Ib3td. , P• 5 .. 
a ru4. , p . 6. 

9 



oc od thc.t vould appear to have an effect on its original reliability; 

however, it st·, 1 cle erves a gr at 'eeJ. o: con.ddoration_,, Reilly' a La':J 

holds that; 

or 

~ cities attract re,l.,"!il t ado fro. aey intermediate city or 
to\.m in tho vicinity of the brooking point, a.pproxi"nately in direct 
proportion to the populo.tion t tho t 10 touns and in inverse propor
t · on to the :square or t.rio distances .from these t 10 tmms to the 
intermediate to·un .. tt 10 

Stated in tho J:1athooiaticol. formula, Reilly''s Law becomes: 

X - Distv.nce rrom . to B 

Popgl;..tion of A 
Population of B 

:: rcaldng Point 

rr. eil]¥ a. ttemptcd to prove ' e va.lidi t;r of" his law by a.etua.1 

e~ ~tion survey , and has en s .en t su.ccesstul~ 

(6) ~ Clear:tgaa: Pro e .:.01" Austin S. Bro.teller has advanced an

other method that a.ppoo.r"' to ha: " limited possibilitios,.. lie advoco.tos' tho 

8 

WlO of' eloor. ngs to S:.i.ow tho er-vent of a ci ty1 s retail trade. It 110rks 

in this manner: 

"Ot.it-of-town cus e.rs or c.ity1 s r tail stores Yi.11 ultimately 
pt.1:1' for purchases by choel~ or b:, cash. Therefore, this mothod in
volves the tabulation of out-of- 'tO\,m chocks from the tra.nait sheet 
rocords of the cooperating btmkn. It is CU""tornary for banks to list 
out of to m nh,...,cks by transit :be s . o cheeks which have been re-
ceived by retailers are deposited in the bank, tha transit e.lork sorts 
th 111 three uayo, (a} Ch- w dra on t!'o bank itself, (b} Chaeks 
cir'"'tm on o-ther oc .. 1 banks, and ( c} Ch cks draw on brulks outside tho 
ei ty. The third . p is tho on used in the dellne :tion of' the city• s 
trado torr tory. 11 11 

lO William J . Reilly~ ~ ~ ~ · I1 ~ Gravitation, {!.ow York, 1931), 
p. 9. 

ll 
Mahl, £1?.. £}!. p . 64. 



9 

An a.ppronmation of' the intensity of retail t.rado bo- deb;; a 

camparlso of the number of <m :lks fr , and. the~ pulation of, eai' area. 

A .furthel:" refinement vhich might be e would be to tabulate t.he eount of 

e:ich e.:1ook, as well as the transit numbor. This ul.d w the ctual 

dollar volume or: basin ss. oecur by 1.ooal rcrta.i.1ere: fro . each locall:ty. 

preparation before interviews may be made. First in rte.nee is t e 

questiommro: how it ia fr:amed, the length,, t"e im'ormation contnined i 

it, other information.. Reilly's Lav m bo us uo set. te 1tative 

boundaries thin whieh to start opera:t.i@. Sampling · · used, but tho 

gre.. ter the number of sch ules taken near the breaking point th o 
12 

aec:urate the bou.nda.ry line. 

means a tll.e field interview, and invo1ves more expense in , ry ca.sea. 

However, it is a method t t is us quite frequ tly. 

------------------
l2 ll?.W,. , P• 64. 
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B. AN EVAtUiLt!O J OF METHODS USED Iii THE PAST 

In rev:i.evfng tho di.ffcrent methods usod for del·neating trade area ... , 

one outstanding fa.ct is ever l)l'esont. io single me't::100 has been introduced 

up to this point that is c prehensivoJ.¥ flaxiblo enough to take into con

sideration all the variou.s conflictinz, factors tlw.t dotemine th li!ilita 

of e.riy vcn tra a area. 

;:.. 1e difficulty anco tcrcd in f o ulating such an all- inclusive me 'J.Od 

is clear stated by lillit.u.1 J . Reilly, a pioneer in this particular field 

of study. Reily sta~es: 

"Every city p osont~ a.n ind vidual <k "e t11 its characteristic 
diffm."Onco-s, and the retail trade territory of arv given city is the 
resr.utant of a. highly complleated interrelationship of' a large rmmber 
of factors rnt er than the direct, reaul t of tho influ.enco oi .. one or 
t1ro 01~ three or four factors . Co1 sequent.ly, the study of a city ' s 
trade territory is a prohlem inVolving t.1lo consideration of those spe
c!o.1 factors whic11 !nf'lttence tho ext.en ion of that parttOUUU"' trade 
territory. tt 13 

Therefore, . .it is understandable that the beat results in trade area de-

linoation are obtained from a. eanbination of methods, rat-er than the ap-

plication of an:, one single mat od. 

The fact that no t.uo _trade areas nre alike prosents prob1 ~ and oon

dition.-s that oa.11 for a. method of delineation that ban a. great enount 0c£ 

f l e-Jdbility. In addition to thisJ thoro ar-o other rostrictivo linu.tations 

that a.rise f-rom the applic tion of theao l'lOthod ich we sho.1-1 examine here 

in a general evru:uation of tho methods juJ3t- listed. 

(1) ~aper (li_cul..r.i.tiont The linitations of this type o:£ survey for 

purposes of sottlng geoera,phic boundaries lie in the .faot that the extent of 

a newspaper ' s eircul.a-tion quite o.f'ten depends on a different set of fnet.ors 

l3 IUli J . Reilzy-;, Me~1.ods ~ -~ ffea.sur ent g! Retail Trade 
Territories , p. Z"l . 
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than those noma.Uy taken UDdm> consideration by trade area analyst.a. Also, 

there is &till tho unaettled question of whothor trade ar follow n 

pa.per cireulation or whether newspo.per circulation follow trade areas. 

This ethod is relatively etfectivo in large motropolitan canters, but its 

value decreases rapi~ as the size of the trade oonter docrea.ses. 

"Conaidara.blo field work must be done 1n using this method, but 
the parked cars are readily available and no difficulty ,1Ul be en
eotmtered in obtaining the lioenoe numbers. In some instances, how
ever., the hone addresses of' car owners ma:;y not be so roo.dily accessible, 
ani a foe IJJey" be charged by the State license registrar to obUu.n thie-
infc:n,natlo n l4 · 

·Caution must be exeroisoo. in choosing the time for tho license, counts 

and adequate Jles are necess.a.ry. Coat will depend upon the thorouglmoss 

of investigatio he probl.(:D of spotting tho e ad.dresses of ear ownero 

on a map will be more dif'ticul t in the ease of small town studies, t:t in 

tlx>so ma.de for largor cities.. This method is aubject to severe limitations, 

unless U:led 1.n conjunction 11th otlwr infomation. Sane trade e.nalysts con

sider this method as the basic index of retail trade. Thoy consider it re

flects pronptly and accurately 1.tlporta.nt oha.nges as to the diroetion 1n 

vhiob ta.il business is- ~ . lbvcv-cr, there is a danger of" m1s1n-

terpreting certain temporary trade patterns by pl.acing too ouoh reliability 
15 

and confidenoo in this method. 

large otropoli tan centers, this · ethod has Qa1\Y possibill tics. lbwe"' r, the 

14 Jllabl,, • gll,. , p .• 200. 

15 Ibig. , pp. 200-209. 



method is lloited to densely popul ted areas, an1 gives litt1e or no 

indication of the composition of the under obsorvatio 

the use or ahnrge accounto on tho grounds that credit business has asaumod. 
16 

praninont position in retail trade. However, a. serious draw-back to 

this method is the fa.ct that thore is no convo.uient way to measuro the 

actual vol a or sales v.1 th credit, rurl those ll ving c1ose to the trade 

center are n:iore likely to receive eredit than t ose far a'W'q'. In ad<li.tion, 
17 

merchants quite frequently hesitate t-o :ve out such infomntio 

{5) Bgt)J.y' § wm ~ ej:§11 G,rarlta'W,on; This method has one great 

advantage., e. g., it is simple to use and it is not arv less effective t 

most of the other methods that have been discussed here. It reduces to a 
l.8 

simple formulate canpllca.tions of setting trade area boundary lines. 

The formula. do.es provide a mea.suro or the relative attra · powers oft 

competing centers. 

It vill be noted that llly1 s fonnula applies only to regions in the 

vicinity or the breakipg point. The law refers to the trnding aroas for 

shopping goods, and ea.nnot be used easily £or othor eommoditiea although it 

applies to some ax:tent to all kinds of merehandlse. 

Th supporting evidence given by illy and ot era is !Dpressive; how

ever, a hanogenei ty of the t o factors (population and dis ta.nee) is assumed 

that cannot be true for all parts of the country. On. the other ham, the 

16 Nahl, 
17 

18 ~ - , p. 225. 



ve1:r simplicity or t·lis met.1od mak0:1 t important, s an indication of 
19 

ap . ;:l:mate rade oo. boun&rico. 

"·:re m,.,1.in llnitti.tion to tl s netl ad is the voluminous tabi·J.ation 
neces:,ar.r and the fact that it does not show tho currency transactions 
o out-of-town customeJ. -r:. The greater ·tho uistance a. custoo.e-r lives 
from tho store, tlo gre...,ter the tendency to have cash on ha.nd £or 
ptirclla ea. " 20 

Some ndvanto.ges a.rat {a) Th <lat ure avuilt'l.ble for a considerable 

peri of tL'"lO end 1n so.ch for. that mm. er of tu ulo.tors ~ \rork -.1th 

the f'1gure , (b) The geogra.p,.'tlc elt'tent of tho retail trado area IJW:Y bo 

located tl reasonable accuracy,. (c) The met:1od is fairJ.y simple and 1"0-

qu.iroo no formula, end (d) As long as checks given in payme t for onl.3 re-

il purehaaeo are tabulated, tho size of the trade aroo Yill .ot cnuso an 
21 

undue distortion. owcv ., there a.re 0th.or mot'1ods ..-,Jhic..11. wilJ. proo.ilce 

more aCC'U.t.""'B. te results .. 

(7) Intcrvie _ 1!! ~ Fieldt Intervieti.rs in the field produce the most 

cam eto and accurate results that can be obtain • Specific data o.f' all!lost 

evory nature m..v o obtained by this :moth ~~ and a skilled intervie1;m- in 

able to obtain improssions that are very important. Tho o • dra·-1-baek to 

this is tho fact th .t it i.s Wle oat oxpenaive,. and a gL"oot eal of dif

fieul ty is encoo.ntered in obtaining intern.ewers of suf'ficienv training n.nd 

( ) l'.h2 Mail Q,!aest.io!!!}P:i~: This motb.od mey be usa to adv; -ntage 

witJ.1 sut.fieient ineentiv • .r'he real. dif.ficulty is that in noet c, se"' the 

19 Ibid. , p. 226. 

20 Ibid. , p. 226 .. 

21 Ibid. , p. Z!l. 
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ret'.u-ned qu.e::it cm ·re oes not g:hre a. good rcpre"'ontation 0£ all the 

eo1 sur.icr ll11"ing in the area. 

I·t rill be 11 tc-d "" ::.t non ... of theoe .. et 1ods is set up to tnke into 

considei"'ation the effect -t:lll.t .ericu.ltu:rul rnarkcto have on trodo areas. 

One r ason for thia i~ prol nb -the fact that most of thes.o . ethods rere 

set up p~ to £'.motion in lorgc · etropoll tan conten for purposes or 

obtaining infoxmat on o retail ·trade a.lone. 

l4 



C. THE TEGHNI lJE USED FOR DETE rnrm TRADE AREAS USED I J THIS STUDY 

Under the work program carried out the AgrieulturaJ.-Industrial De

velO' ent Sorvico of Oklahoma .Agricultural and Mechanical College {in con

nection with which this study v ma.de) it ws necessary to make geographic 

trade area delinea:tions for each individual town in Yhich a study was me.de. 

Because of the unstable e.nd oft.on unreliable nature of tho met ods that have 

been listed, a new method vas devised for conducting trade e.rea delineation 

studies in connection with this work. 

15 

The~ st ep was an info al investigation., wich consisted of' ob

taining interviews with retailers. market me.nage.rs, buyers, and other key 

men in the trade center selected for stu.czy'. The purpose of' this series of 

interviews vas to e.equire an insight into tho forces affecting the markets 

for farm produce sold in th t particular trade center. An att pt ws also 

ma.de to get somo idea of the volume caning in,. the relationship of one mar

ket to tinothor inasr.:iuch as priee :setting habits and pri ce polieies i.re:re. eon

csrned, and 'Wha't types of public relations polici es 1-.rere being practiced be

twcn the buyers and the producers . In the course of this informal 

investigation, information pertaining to tho adequacy of physical £aeillties 

(processing oquipaent,. storage, tc. ,) of' buyors and maxkets was obtained. 

Some idea of' the amount and types of loans currently being made b.r the loeal 

bank or banks was elso considered essential .. If' a processing plant for 

agricultural produce of aey kind wao located in the trad& canter under sur

vey, a.n attempt was made to get roliablo inform tion on the influence its 

operation had on the :immediate trade area, as vell as those ne cy areas 

that might be considered to lie ou~side the trade area. proper. County agents 

were consulted coneerning their views on the local market situation as a 



vhole . Commu ty sale managers , ore asked to supply information on the 

approx:1:mato volume of livestock nd other products ea::dng th.rough the local 

sales ringo. 

Retail merchants uere interviewed !'or personal opinions concerning the 

enount and t,ype of f'. tr de for their particular kind of merchandise . 

Farm ploment dealers were asked to ::,upp)¥ information on volume of sales 

16 

of' tr ctors, tractor parts, and :rar:m m:ichinery, es rell as same idea of the 

tcrrito17 covered by their serv:i.co. IntervicYs .;ere conducted idth community 

center and erossrood-s groeeq store ope:rotors in regard to the extent of 

their local t de to rural f03Ililles ... 

Socoml;r, upon eom.p1etion of this informal investigation, a personal in

terviw campaign uas conducted in the rural lU"C!l surrounding the trade center 

uith no preconceived ideas as to whel"o the "bro.king point." ht fall. 

A ochedule was used that consisted of a. one- P:'ge questionnaire" which 

included a list of the tvelve most canmon items o£ purahnse and the welve 

ital.is of sale most commonly produced in tho particular farmi area being 

surveyed {Appendix I). The questions wre stated in a manner that required 

direct anm1ers as to where the individual item.s listed uere being purchased 

or oold at tho time of the intern · • Also, included in the questionnaire 

uas a request for information concerning the diotanee to all-'\!eather roads, 

the newspapers being regularly aubscribed to, the loc .... tion of bank or 

banko through uhich business vs being regularly transacted, and wn t radio 

stations rare most commonly famed in f'or market reports and t.he new,.. 

These interviewa were not conducted on as ple basis of a.xv kind .. 

Maps obtained from the State Righwey- Depa.rtmcnt. uith a scale of one-half' 

inch to the mile showing a rural farm dwelll ,,, cul tura and the existing 



road structure (including section line roads open for travel) were used in 

planning tho routes taken by the intervieuer. Major high.rays and far.m- to

tn...'l.rket roads> loading into the trade center under study, were selected as 

17 

the routes to be taken first . The interviGWor selected e. route o.nd began in

vestigation at a point a.bout two miles outside the city limits. Farm dwel

lings uere chosen at random every mile or mile and one-half• and a personal 

interviow ws conducted . This procedure -was continued until it appeared to 

the intervieuer that more than 50 percent of the items listed on tho sohcdule 

were being purchased or sold in trade center othor than tho one for which 

the surv-ey wo being conducted. \!hon this point was :reached, schedules were 

taken at every dwelling in both directions from that point in order to obtain 

concrete evidence that this was the "breaking point" far fa.rm trade going 

into the trade e>:Jnt~r under observation.. Thi.s samo p.roeedure was carried 

out on all the highway and £'am- to-market roado running into tho trade 

center. 

When the 11breakitl8 point" had been establi shed on these roads, the same 

type o.f campaign ias carried out along the section line roods serving the 

areas betwen the highways and farm-to-market roads with special attention 

being given to tural trade b~riers produced by' rough topography and 

,.blind' section lines. 

Thirdly, when the field. vork ws completed, the info tion gathered 

in the course of the informal investigation (along uith the s.ehedules ob

tained by personal intorviow) was processed Yith special emphasis being 

placed on the emet geographic looe.tion of the trade boundary resulting fran 

the survey. Copies o the type of m p used in the ourvoy were obtained for 

purposes of drawing up the ~ , geographi.cally. Recognizing the impos

sibility of drawing a distinot line of: denareation between one trade aren 



end another, the er-phic linos drawn onto the l'llllps a8 boundary lines 

represented 8ll area from a mile to two miles wide.. Living Yi.thin t his area# 

set up as the perimeter, were fai,n :fsmilie3 who for various reasons did most 

of their bufing and selling in one trado o:enter part. of the ti.file and in an

other at same other time . T.ne boundary llne -o.s presented in some are.-s so 

e.s to oover a much r.ider area than the indicated one or t,ro miles, in vhiah 

cnse, the whole are ,as considered to .o more or las::: equa~ shared be

tween two trade centers in respect to the t.rada of .fann f'emilles in those 

areas. 

18 



El Reno, the county $68.t of Cab8d1an Count,', la located 30 mles vest of 

<klaboma City, CklAhana. It is geograph!caUY locat in the oenter of 

eastern edg {)f ~· Wheat t,. in Type-of- ~ng Ar Ill •. 

present popul.ation ia 10,840. 

(l) Qt nnuaa: Th rural trade ar 0~ Reno consists ot 

l36 aqua.re miles. The st distant aea f'1"am vb:1.ch tbJd 1s dravn almost 

olusive:ty, to is looated 15 mil<. wst on Ht..gm,q 66, laadi ng to 

Bridgeport, ~. atd . nton. About S5 pe nt ot . · e trade l1 vte 

ot Reno; the rana.ining 15 p~ lies at of the city (Fig,.tre I}. 

Tberc are pro ~ 9S6 tamille living in the rural area.a of 

deeignated t:r:ede t n-itory. About 12 miles soutwest ot El Reno th South 

·~ River, ~ d1agonally aproas the corner ot the County in a 

~er]¥ direction, .forms e mtural. t:mde barrier 1n W.S direo.tion. 

thin the d 1gnated t,;rsde area, there a mnber of croseroads: 

c uni~ center rat.4il &atabl.1sln,.mta. at of these ntail outleta oarry 

~ a mall. stock ot .stapl COil11od.11i1ee in e grocery line, aDd the trad 

i mad up mostly f nel.gbborine tam families vho ~ t ere because or the 

convenience of loo tio ~ ot th trade !'or ~cular it ght be 

consid ed reguls:r trade; ~r, th larger portion is irregular trade that 

f'luct.uates vith tho season 0£ e year and road conditions 1n th 

vicinity. 

Cal et is the on.'.cy eorporat , town, or m:dty cent , o:t a.ey size., 

located 'Within the designated trad~ territol.'7. Inf'o Uon obtained the 

19 
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sUl.'Vey indicates the am markets located here are in a st.ro.ng~ competitive 

position Tr.ti.th those i.n El Reno. The mnrkets include one grain CO-.mpaz7¥, two 

cotton gins, and one produee hous From. all indiaations, the 'tvo cotton 

gins exert a great deal of influence on the ount or produce coming into 

Cal.Ulllet. They draw trade i'rom as far B."vlfJi3' as tho extreme southeastern corner 

of the Cou:aty; which is outs1.de the dosignated trade ar entir~. 'l'he re

tail trade, however, is only a small percentage of the total thin t. e tr-a.de 

ar And., again, as in the CW3'e or the neighborhood retail outlets,. the con-

venience of" location is the major factor controJ.J.ing st of this trade. 

Roads in e deoignated trade area a.t•e for the nest part o.dequate to very 

good. AU.-veather roa.ds connect most or the outlying <lietricts to · or high-

ways. 1eading into El .Reno. rww of the section line roads 1.lCJ:3' be passable 

dur~ ex:tremoly adverse uea.tber conditions, but only for- a. short tilae. There 

are very reu ffblind11 section lines, and most ot these are J.ooo.t in the ooo

tr e southwestern oorner of the trado area north or the river. The road 

situation ta.ken as a lilhole is a. very favorable asset t<> the ti .. ado area. 

Groceries., gas., and oil are the retail it.EDS most i'requentlJ' bought out

side El Reno by families residing within 110 trade area. Clothing, home a 

plianeas, :furniture, fertilizer , truck, tnctor, and a11to parts, as ll a.a 

lllll'lber and building rnate-ials a.re items bought alr.lost excl.ua1vely in El Reno 

by residents vi thin the trade ar .E d~e, Jli.-md feed, and lime, farm 

machinecy and equi ent, and cb.•uga and doctors are i tams frequently obtained 

outside the d~igna.t trl.1.de territo:cy,. 

Marketable it.ans, ho\1ever, make up mueh more competitive situation. 

The to"WnS of Okarche; Geary-, Hinton, Union City, Minco, Yukon, and Piedmont, 

all lying ediat.ely out:nide the tx-ade area, and cupporting fa.rm markets 

comparable in size, pey13ical fooilitiea, and aoeessibility to thoae in El Reno 
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are tho direct cause or this competitive octiviiq,. Approxinat Jy 40 percent 

of the corn,,, oats, lO""J, and hay na.rkoted goes to neighboring .farms, tdth 

tr.ore t · one-half of thin type of food being kopt on tho f of the origirel 

produ.eer~ Eggo are quite often sold to the noi8hborhood or Ol"OSSroad grocery 

store nearest tho .f'm:m having that 1 

operators who produce ehiclmns and eggs on a large scale. Such opera.tors, in 

the designated trade a., market. a.t lea.st S5 percent of' their produce in El 

Reno. Approx::I.matoi,, 30 percent -0f the milk and 50 pGrcent. 0£ the cream pro

ducod 1n the trado nren are sol d in El Reno .. 

The marketing of whe,t., all indications, depends on a bar of fac-

tors, the moot · portant of l-tdeh arc road conditions, grading polieiee, and 

prices being quoted o:t tho tkle of eonttt.aplatod sale The same situation is 

true ot cotton,. Since there is no cotton gin in El Reno, most o.f the cotton 

marketed within tho de .... ignnted trade aroa goes to Calumet. 

i nety porcent of the butehor cattle end Logs nar 'Oted by .tamers in the 

trade area are sold out-side the designated trade territo_ , with the bulk o£ 

than going to Oklahoma Cit,y. Poanuto., \1hic, constitute only a mall portion 

of the 'tot.al volut:1e or salable produoo in the area, are :marketed for the . · -;;.t 

part outaido the trade area.. 

A DE.rAILED ANAUSIS OF ITEMS PURCl:IASED I · TUE 
DESIGUA'l'ED TRADE AREA 

A breakdO\m of the twel pUrehase items, listed on the trade aroa 

schedule, gives a more detailed pictul"e of the trad0 area. 

Groceries, ~, and .Qi! 

An e.stir.ated 90 percent of the groceries, gas, and oU purchased tu 

families living in Zone I uas pirchaoed exel.usive~ in El Rono. 1 ighty pex-

cont of the groceries, gas, aoo oil pur sod in Zone II we bouBflt. exclusively 



in El PtSno, and 65 percent in Zone III. It should be noted that Zon I sup

ports only ono retail esta.bllshment of a_;}prociabla dis ce from El Reno, 

while Zon II supports t-wo sueb retail establlsbnents, and Zone III St.'Pporls 

appro:dm.ately e.ight · unity oonter and croosroad retail outl.ets. 

With oncy a f'ew axeopt.iona, (Nery retail establishment encountered 1n 

the designated trade area bad s o.nd oil ror as.le; in addition to groc.e;ries. 

Information obtained in the survey indicates t t relatively the aam-e p:ropoi

tional percentage of gas and oil is obtained in the o~ng distriots am 
.outside tho dosignat- trade ar-ea as grocerioa. Therefore> for all practical 

purposes he.re, gt"ooeries,- gas, and oil could be designo.ted as o_ne purchase 

item, 

c~ &maMP:1.9 &mJ.~, AU!!~ 

In Zones I am II~ 95 pereent or the clothing purchased by ram families 

is bought axclllsi v~ in El Rem.. In Zone ill, approximatel,y 90 percent of 

the clothing purchaaea is made in El Reno. A number of families along the 

eastern fringe of the trado area, make both regulsr and irregular clothing 

pU1'Chases in 0'4ahoma. City,., The same is true in the axtr~e southeastern 

portion of the trade area where families indicated they ma.do clothing pur

chases both in Oklahonm. City and El Reno.. It. must be understood, l1owever, 

that the desigmt.ted trade area does not include ill, f"ettl.lies who ~ make 

irregular or even regular clothing purcllasen in El Reno. Due to tho nature 

of clothing as an iten o:£ "'..ale, the seaaonelity or purchases, it is 

logical to assume that there 1rw;.f be numbers or fsmiliaa living outside the 

designated trad~ area who bl\'f clothing in · no. li"'urnituro and a.ppl:t anees 

follou almost identicall;, the same pattern, 'With po-asibzy tew lies 

tialdng such pur()ha.ses outside the designated trade area .. 
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~k. '+n,~Ql:, Ea~ ~ 

Truck, tre.ctor, and auto parts are purchased almost exclusively in El 

Reno by families living in Zoooo I and II. Indications ore, how ;.;r, that 

famillos living in Zone III, along tho northern and northeastern edges ot 

the trade area, f"requently make such purchases in Kingfisher and Oklahoma 

City, with the same thing oecu:rring in the southern portion or Zone llI 

vhere these purchases are sometimes made 1n Chickasha.. 

Fertiliz2,;v L..Qlljber, mil Bly.J.:JirJa ~ tm;:W:§ 

AppTQXi.mately 95 percent of the fertillruer bought in the trade area is 

bought in El no. The same situation exists in the purchase of lumber and 

building .materials. It was evident from the survey, wever.t at these are 

the two items most infrequentzy purehased by rural fmnilies. 

~ ~ F~ ~chiam, m!l. MN:sware 

Womat1on obtainad in the course ot the survey shovs that about one

halt of tho mixed feed used in the area is grouni and mixed on the farm- or 

the total 8ll10unt purchased, however, 90 percent of that pureha.sod in Zone I 

is bou.gllt in FJ.. Rem; in Zone II, 65 percent; and in Zone III, 45 percent. 

Much the eame pattern is followed in hardware purcllases. Indications are 

that farm machinery (heavy machinaey- in particular) is quite frequently 

bought outside the trade area, depending in most cas~s on individua.l 

preference fol' various types and makes of machinery. 

~~ ewm 
Drugs and doctors constitute a purchase and service thats to, fol-

low no particular pattern. These purchases seem to depetd more on person

alities and personal preferences, £or the most part, rath~ than on con

venience of location or distance. Some famill s in the southwestern ponion 

of the trade area indicated they went o.s far as Oklahoma City for sueh 
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purchases, while others living in the southern and southeastern eorner went as 

far as Kingfisher to the north. Around 50 percent of the families living in 

the designated trade area purchased these services in El Reno. 

I'fF){S SOLD IN THE DESIGNATED TRADE AREA 

~~~ 

Approximately 40 percent of the corn and hay sold in the area goes to 

neighboring far.ms, with a major portion of it being kept on the farm or the 

original producer for feeding purposes. or the rema.ini?lg 60 percent sold, 

about 40 percent is sold in El Reno and Calumet, and the remainder in towns 

lying outside the trade area. 

Oats, Barley, ~ ~ Sorghums 

Oats, barley, and grain sorghums follow almost the same pattern as corn 

and hay, with possibly more of this type of grain being kept on the farm for 

· feeding purposes than corn or hey. Of the total amount sold, however, ap

proximately one-half is sold to neighboring farms, 30 percent in El Reno and 

Calumet, and 20 percent outside the designated trade area. 

Wheat §.!lg. Cotton 

In Zones I and II, approximately 65 percent of the wheat a.old is mar

keted in El Reno. In Zone III, around 60 percent of the wheat is sold out

side the designated trade area. This percentage, however, depends al.most en

tirely on road conditions, wheat tests being turned in, and prices being quoted 

at nearby outside elevators. AroUl'ld SO pe;rcent of the cotton ginned and sold 

in the area i s marketed in Calumet. The eventual point of sale for cotton, as 

in the case of wheat, depends a great deal on road conditions and prices being 

quoted at nearby markets at the time of contemplated sale. 
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An estimated 30 percent of the milk produced in the trade area c es in

to El Re.no. A small percentage of the eggs is purchased from local farm. 

families by the out.cying ca::miunity center and crossroad stores ... But of the 

total amount or eggs and poultry produood for sale in the designat trcde 

area.1 e;pproximat.ezy 70 percent is :aold in eno. 
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THE STUDY MADE Di THE SAPULPA TR.ADE AREA 

Sapulpa; the county seat of Creok County, is located in the northeastern 

portion of central Oklahoma, a.pprax:imat~ 15 miles south est of Tulsa, in 

Type-of-Farming Area VIII. The popu1ation of' Sapulpa is ll,900. 

(2) Summw .~ fin<;lipgs, The rural trade area ,o:f Sa.puJ.pa. consists of 

a.pproJl'imate,13 170 square miles, with 37 of these square miles in the norl.h

ea.stern corner being shared vi th Tulsa and Sand Springa. The mos·t distant 

area f'rom vhieh trade is drawn al.moat. exeiusively to Sapulpa i.s located l2 

miles rest. on ffi.ghlrley 67, lea.ding to Drumright and Brist,ov. Au estimat.ed 

85 percent of the trade area. lies west and south of Sapulpa and 15 percent 

lies north and vest of the city (FigUre II). 

There are a.pproxima.tely 874 1.rhite families and 86 colored families 

living in the rural areas of the deaig:m.ted trade territory. About eight 

miles northwest of Sapulpa, ubllnd" seotion lines am rough topography to:rm 

a soaewha.t natural barrier or boundary t.o the trade a-re.a in thia direotion. 

The barrier extends roughly from a point on the County line fi vo miles north 

of the Sapulpa reservoir in a. southv-esterzy direction to Brows Creek a.a it 

crosses taghuay 67. This area northwest of' the designated trade boundary 

supports onl;r a small number of eomparativacy- isolated .t'a.rms-. 

Wit-bin this designated trade area there a.re a number of outJ.ving com

munities in which one or more rotail establialncnts are located. These in

clude the e-01!lmunities of Hilton, Itie!'er,, ~, and Kellyvill.e, as well as 

numerous erossroad establishnents. The trade at the.ea retail outl.cts, most 

or whi ·carry on]Jr a ama.ll stook of staple commoditie.a in the grocery line 

is made up mostzy of neighboring families vho buy because of the eonvenienee 

or location. Some ot the trade for particular it-ems might be considered 

r~"'Ular trade, however. the larger port.ion is irregul.er trade that fluctua.tes 

rl. t h the sea.eon of the year and road eondi tions in tho immediate vicinity. 
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KellyvUle and Kiefer ore the two largest communi tios ~.µlg wi.thin th 

designated trade area. Information obtained from the survey indicates the 

rural trade going into these CQD.1I!llln1ties regularly is only a small percentage 

or the total '!Ji.thin the desi~ted trade area. And, againi a 1n the case of 

tho communi·ty center and neighborhood retail outleta:t the convenience of' 

location ie .the major factor controlling thio trade. 

ads in the designated trade area are for the most part i,nadequate, 

particularly in the north and northwest portion. A number of f'a.nns a.re 

located on roads that e conpletely impassable during rai.w- weather .. There 

is al.oo an exceptionally large number of rtblind 11 section lines (closed egeept 

£or trails or vagon roads) in the designated trade area. as a whole.. Good con

necting all-weather roads b tveen ou~ng conmiunities and a..t\Y of the major 

hiP"htflliYS are almo:Jt non-existent,. The trade terr-itory north and as.st 0£ 

Sapulpa extending to the county line 1n both direction.a, o.nd c prising an 

area. of approximatacy- 37 square milos., is a1J::i.oat. equa.lly aha.red betueen Tulsa., 

Sand Springs, and pulpa. Information obtain-ed in the course of the survey 

indicates the controlling factor for trade in this area is tied direct.'.cy to 

the location of the industry in vhich the head of the f~ is cr.iployed. If 

the industry is located in , and Springs, a major portion of the tro.ding is 

done in Saru'l prlngs; the sme being true rith Tulsa and Sapulpa. his area 

supports little agrieulturo, with a. :major rrt.ion of the residents empl.oyed 

in industry. 

Information gathered in the survey indicates that 30 percent or the 

people subscribing to a daily news.paper reeeive the SJ,.pulpa H This is 

out of a total of apprmdma.tely 66 percent lJho subscribe to some kind 0£ da.111' 

publication. estimated 85 percent of the rural families living in the 

designated trade area does banking in Sapulpa. 



Grocerion, gas, and oil nro tho retail i tems most frequently bought 

outside Sapulpa by :f'amilies residing ,d thin the daries 0£ the trac.o 

area. Clothing, home appliances, furniture, fortirzor, hardware., and 

truck und auto parts, as ell as l bar and builti1g materials are itetla 

bought abost exclu..,ively in Sapulp by residents within the trade 01."ea.. 

Tractor pat"ts, nixed foed lime, drugs and doctors eonstitulie :rm-
ehaseo and serviceo most frequently obtnine outside the esigna.ted t...~d<a 

area,. 

Most marketable items produced in the dosir;;n1 ted trade territory are 

eold in Sapulpa vith a few exceptions. Around 60 percent of the corn and 

hay marketed goes to neighboring farms. 'ggs are quit.a often sold to the 

neighborh<>od or crossro d grocery store n est tho farm having that item 

for sale-exceptions being those operators who produce chickens and eggs on 

a large se e. Such operators in the designated t"I"ada area mar et their 

produce almost exclusively in apu.l.pa. An indicated 95 percent of the milk 

and crean produced in the trade area is sold in Sapulpa .. 
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The Il'.arketing of cotton from all indications depends on a number o£ fac

tors,· the moet port.ant of v,deb are th eond.J.tion 0£ roads and the daily 

prices being quoted at the time of eontemple.ted sale., Farm s located in 

the outer edges of' the trade area., particularly to the ... outh, f'.requently 

sell cotton outside the trade area., if prices quoted at nearby outside gins 

are more .favorable. The gin at ellyville., uh.ich is located inside the 

designated trade area, takes approxi.'rJlately 20 percent o.f tho cotton that 

ot.hervise would be likely to come to Sapu...lpa.. 

Peanuts and pecans a.re van much the same consideration as cotton in 

tet s of eventunl point o:f sale, ldth price nd strictness of grad·ng, p~

ing e.n even more inportant part hare than in the ease o.f cotton. 



pproximately 35 percent of' the oa.ta grown in the trade area is sold in 

Sapulpa, and 90 per.cent of t ho f'ruits and vegetables. About 65 percent of 

the butcher cattJ.o and hogs arketed is sold outside the designated trade 

area.. 

A DETAILED ANALYSIS OF ITW.S PURCRASBD IT TUE 
DESIG!vf TED TRADE AREA 

A breakdow of' the tvelve purchase itsm.s, listed on tho trade area 

sahedule, gives a more detailed picture of' the trade area ... 

G;:oce1:ies, Gas, ~ OU 

An estilnated 90 percent of the grocories:1 gas,. and oil purehased 

~ illes living in Zone I was ptU'cha.sed exeluaively in Sapulpa. Sixty-fiYe 
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percent of tho groeeries, gas, and oil purchased in Zone II was mndo exclu-, 

aivcly in Sapulpa, and 45 percent in Zone m . It should be noted that Zone 

I supports only one retail est blishmont of a. rooiable distance fr 

Sapulpa propar, while Zone II S"Upport.s aix such retail est hiishments,. and 

Zone III supports s,even scattered ea:nmunity ee:ntors and crossroad retail 

outlets. 

'With only few exceptions, weey retail establlahmont encountered in the 

designated trade nrea had gas and oil for sale, in addition to g:roeeri s. In

formation obtained in the survey indicates t!mt rela.tiv~ly the cat1e propor

tional percentage of gas and oil is obtained in the out:cying districts as 

groceries. Therefore,. ror all practical purposes here, groceries, gas, and 

oil could be designated as one purchase item. 

Clot.hi!Y&, Household Appliances. ~ Furniture 

ln Zones I and ll, approximately 95 porcont of the elothing purchased 

by farm families is bought exclusively in Sapulpa~ In Zone III an indicated 

90 percent of tho clothing purchases is made in Sapulpa. A :few .fmnillas in 



tho northoastern portion of tho rado area ( lon" the inner .fringos o~ the 

"oharedtt territo.r,-) mako both regul.m• and irrezu].a:r clothing purclmsos in 

Tulsa and Sand Springs. The sa.,;io is true in the e:rl.rerae south rostern pal"

t1on or the trade area 11hero families indicated they made cl.othing purchases 

both in Sapl.ll, and ri_stow .. , It nu.st be undorcrtood, bovever, that the 

dosi0 tod trade area does not incl.ude ~ families 'Who mcy nmke irregular 

or even regular clothing purohaoes in ~i..pulpa.. Due to the :ture of cloth

ing as an item or mil, and t'e ooasomlity of purchases, it is logical to 

aomnne tb.a.t th.are '1!lS3' be bers off lies living outoide the designated 

tre.da area who btzy' clothing in Sapulpa .. Furni't-.n-e ~ appliances follov 

e.lm.oot identically the srune pa.ttern Yitb poasib feuer fnmil1es making 

sue purohnses outside tho trade a than in the case of' clothing. 

~, Truck ~ 4uto Porto 

Hard , truck and auto parts are purch Ged alnoat exclusively in 

Sapulpa by .familios living in Zones I end II. Indi~tions arc, however, 

that families living in Zona III on the soutbuos.A. edg of' tho t ..,.de 

frequent.13' make such purchases 1n ristcw, • ith tho semo thing occurring in 

tho northern portion of Zone III whoro thoso pu..-..c..1lase.s a.re s01J1etit'.OS rtade in 

Sand Springs am Tulsa. 

Forlilizcr, Lumbert ~ Builgplg i uteriala 

Approximately 95 percent or the fortilizcr ought in o t e area is 

bought in S pupa.. The sa;~e is true 0£ 1 . bor and building materials. It 

s evident f:rom the survey,. however, that these . e t e tw it001S most 

infrequently purchased by rural fQillilios. 

Mixed Feqd, Form 11.., chinety', nd - actor ?arts -
Around 90 rcont ot tho mixed feed purchased in Zono I 1=: bought. in 

Sapul , in Zone ll, 65 per-cont; and in Zone IlI1 45 rcent. In the s uth 



and southwest rtion of the trade area most mixed and ground feeds are 

bought in Mounds and Bristow, and i tho north and northeast portion these 

itens are bo ht in Sand Springe nnd Tulsa. Much the sane pattern is 

f ollowod in tha purchao of: far:- machinery and tractor parts. 

~ an!! Doctors 

Drugs and doctora constitute a purchase and servic,e that se to follow 

no part1eula.r pattern. These purchases se to depend more on peraonalitios 

and personal preference for the ost part, rather than conveni.ence of loca

tion or di~tanoe. Some families in the southwestern portion of the trade 

.area indicated they vent as far as Tulsa. for such services., vhlle families 

i the northern part went as f-ar as Olanulgee, when Tulsa,. So.pulps.., or Salld 

Springs would have been ch nearer. At least. 50 percent of -the f&".Uies 

living in tho desi ted trade area purchased these services in Sapulpa. 

I'l':EMS SOLD IN THE DESIG ~TED TRADE AREA 

£e!:! and~ 

Approx.im. te:ty 60 percon~ of the corn d hay sold in the area goea to 

neighboring farms, vith a major rti n of t bei."' ept on the f . ror 

feeding poses. _ Of' the ~ining 40 percent so1d, a.bout 20 percent was 

sold in Sapulpa and the ra:o.aini.ng 20 percent wns sharetl by :Mou.nda, Bristow, 

Sand Springs, and Tulsa ... 

Cptton, ~ ~ 

In Zones I and II 75 percent of the cotton ginned is so in So.puJ.pa. 

In Zoe III around 60 _pe cent of the cotton is old outside t he trade ea.. 

This perce :tag-a , however, dopendn al!l'.ont ntirely on road conditio .s 

prices boing quoted at nearby gins outside tho tr de area . ta follows 

much the srun.e pattern with l ounds being the main cor.:petitor. 
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Peanu.ts _m Paeans 

Pcanu""'c: end pecans appear to be v-0ey susceptible to outside conpetitive 

rnarkota. Growers in the southern, southwestern, and western portions ot the 

trade area m~rket approx:ir:iately 75 percent of their pea.nuts pecans either 

in l'.ounds, D:ristov, or Yale. 

fruits nnd Vegctablo,s 

In Zon"'s I and ll about 90 percent of the fruits and vegetable-s grow 

in the trade area is sold in Sapulpa. In Zone llI an estimated 50 percent is 

sold outside e trado area. Again, the place salectod for sale depends on 

a number of f-actors such .s eondi tion of ro· ds and prleos being quoted. 

Milk, cr , and Poult;,: 

Approximately 95 percent of the milk, oggs, and poultry prooucod in 

the trade area is sold ex<;lusi-vely in Sa.pul~.. A number of oggs, howevor1 

is purc.t'lased fr local farm f ilies by the outl,ying eornmun1 ty center and 

crossro d stores. Information obtnined in t.bo survey indicates that a 

numbo2" of large produears 1-o.cated immediot,ely outside the trade area sell 

their produce exclusively in Sapulpa. The z:arket in Sapulpa ror those 

particular itoow appears to be very adequate ., 



C. RESULTS OF THE STUDY 1ADE IN HE OKMtJLGEE TRADE AREA 

Okmulgee, the county seat of O ulgee County, is located in the east

central . ortjon of Okl oma, about 50 miles south or Tulsa. It ia agri

culturally loeo.ted on the west· n edge or Type-of-Fa :d Aroa IX.· The 

population of Okmulgee is 15,986. 

(3) Summary 2,! f!!!di:ggs, The rural trade area of Okmulgee covers .354 

square miles . The ost distant area f'r which trade is drawn to Okmulgee 

exclusively is located 18 miles east of the city on Highwey 62~ leading to 

Bo-Jnton, Checotah, and Eusl'::og e. A.n ost nted 62 percent of the do a a 

lies directly east northeast of Okmulgee; the r e.ini ~ 28 percent lies 

vest and southwest of the cit,, (Figure III). 

There are a.pprorlm tely 1,773 w: te families and 590 colored families 

living in the rural erea of the designa d trade territor-.r . About te.n m les 

north of Okmulgee, "blind» section lines and rough topography f'orm a aome

what natural barrier or boundruzy- to the trade area. in this direction. 1he 

arrior extends roughly tventy-t e.e miles diagonally acrosa the north

western corn r of 01 ulgoe County.. 1'his corner apparently eomprisos one. of 

the t\ro most portant areas of the county in terms of agricultural produce, 

and indications are that :most, i.f not all, of this produce is marketed in 

Beggs,. 

Within this designated trade are-a, there ar'"' a num r of outlyi1g com

munities in which one or c.. 1-e retail establlshments aro 1ocated. These in-

clude tho canmunitieo o.f c}1uJ:ter, ram,. pkin Center,, nld Hill, and 

1undell, as wo1 as n: .erous crossroad este.bllshments.. Tho t de at t hese 

rQ't.ail outlets,, many of 'Which carry only a small stock of staple commodities 

in the grocery line, is made up mostly of neighboring .families ho buy 

beeauso of the convenience or- location. 
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1.'he only corporate tomi lying 11dthin the trade area is: ?'orris, located 

six miles e st of Okmulgee on Hight-Icy 62. Info tion obtained the sur-

vq imlicates that the rural trade ing into orris regularly' is only a 

fractional percentag~ of the total in the deai ted kmulgee trade area. 

And, again, as 1n the c se of' the c00lt1Ul'l1ty cen~r and neighborhood re il out

lets, the comronience of' location is the ajor factor controll"ng this tr~e. 

This convenience factor is also :mpo:rtant to the cot.ton gin .located in orris; 

hG'W'Cve:r1 there. ere occasions when the price factor supereedes the convenience 

factor. 

Roads in the designated trado area are for the most part inad uate to 

extremely imdequa.te~ particularly in the northeastern portion. A large nu:n

ber of' f's.ms is located 1n such m nner o to be al.most e . pletely isolated 

during adv se weather conditions_. hero is also a large number of "blind 

section lines (closed except for trails or uagon roads) in this section, vi.th 

many mor ouel1 section lines being .found in the southweotern portion. 

lnfomution gathered during the survey indic-ates that 35 percent of the 

people subaeribing to a daify rievspaper roceived the Okmulgee DaYz Til!les. 

This vas out of a total 0£ appro _ tely' 50 percent who subscribed to some 

kind of daily publication. A.t least 90 percent or the rural f lies within 

the t e area does banl..'ing in Okmulgee. 

Groceries, gas, and oil are the retail !.tams most frequently bought out

side Okmulgee by families rosiding vithin the bo1.U'ldarles of the tr ·e aree.. 

Clothing, home ppliances, furn1ture, f'ertiliz_er, and hardware are items 

bought almost exclusively in Okmulgee by residents vithin the trade are. 

Truck;, traotor, auto and t, achinery parts, as e-11 as mix.ad feed and lime 

are also bought al.moat exclusivel,1' in Okmulgee. Lumber, building tarials, 

and druga and doctors constitute purchases and servieea most .frequently 

obtained outside the trade area. 



With the exception of a few it a, most of the farm produce gro\m within 

the boundnrles of tho desi.gna..ted trade area. is marketed in Okmulgee. M lk, 

ere , eggs, chickens, corn, and hay are itEns ost. uent~ "'old loeally 

in the trade rea. ApproxfD,-.ately 50 percent of the corn and hay marketed 

goes to noighbor1ng .farms. ggs o most otton sold to the neighborhood or 

crossroad grocery atore nearest the .farm ha n.g that it.en tor sale, while 

milk and cream show a larger volume of sales in Olanulgeo than locally. 

Tho marketing of cotton from all indications depends on a numbor of fac-

tors, the st important of whi a.re condition of roads and da1.ly prices 

being quoted at the time of contemplated sale. armers located on the outer 

edges or the indicated trade area frequently sell eotton outside the trade 

area, if prices quoted at nearby outsid gins are more favorable. 

Peanuts and pecans are given 111ueh the aamo eonoidera~ion as cotton in 

tems of enmtual point of sale, with price playing e..n even moro 1m rtnnt 

there than in tho case of cotton. 

I nt.he extreme northeaotarn portion of the trade torrito17 in an e.raa 

covering 43 square Diles, a major portion of the a:nut erop is ark ted in 

Haskell, Oklahoma, on a contract basis .• 

Around 90 percent of the butcher oa~tle and hogo marketed is sold out

side the designated trade area. 



D. RESULTS OF TUE STUDY ~..ADE I f THE \MIO TRAD AREA 

Wewoka, the county seat of .1nole County., is located in the south-

eentral port·on ot Oklahoma. Agriculturally, it is in the contro.l portion of 

'l'ype,.,of- Farrning Are VIIl . Wewoka Dupports a po;iulation of 6,496 people. 

(4) Summan gt Findings: The rural trade area or Wevoks consists of 

282 SqlU e miles with 84 of' these square mil es in the southern portion i ng 

shared equal ly Yith Holdenville . ·rhe .... ost distant area from whieh trade is 

dra'W!l almost excluaively to Wewoka is located 16 mil.es north on Highl,J'a;y 56, 

las.ding to Okemah. An estimated 60 pereent of the trade area l ies north of 

"Wewoka, and the remaining 40 percent to the south, of tb..in 40 percent, about 

.30 per.cent is being shared with Holdenville (Figure IV) . 

There are approximately 1, 298 white families and 193 colored families 

l i ving in the rural areas of the ded · tea trade territory. The tra.da area 

boundary line running south fro.ma point about six milos wost of Wewoka on 

lUgllway 2"/0, to tt. point about five and one-half miles northwest <>f Sa..sak.ila 

1a well defined by blind.YI section lines and rough topography. There ie also 

an oxeepti.omlly large num or 0£ rtbllnd" sect.ion lino.s enrt aparaely settled 

areas in tho northwest quarter or the designated trade territory. This 

particular area,, howev .r, appears to support only a limited number Qf farm 

opera.tors. 

Within the designat d trade area there are a number or outlying com

munities in vhieh one or merer tail establishments are located . Theee in

clude two corporate towns, Sasakwa in t he south, and Cronn.rell 1n the north, 

as vell as the cammunities of Clair, '!3utnert a-r:d Indogoo. About on 1£ 

of' the population or the community of' Bearden does a major por~ion of its 

trading in Wewoka .. Ther-e are also a number of erossro d retail establish

ments scattore throughout the trade area. 
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Sasakwa and Cran.well are the only corporate to1ms within the designated 

tro.de area. Info a.tion obta1-ned from tho survey indiootos the rural t -e 

going into these camt1unitieo ro arly is only small percentage of tho 

total Yithin the designated trade territory. And again, as in the case of 

the community centor and neighborhood retail outlets, the convenience of 

location is the ajor factor controlling the trade. 

Roads n the int icated trade are for the most part i 

particularly in the north and northwest, and in some sections of the south

western portion. .A n 'er of .farms are locat ed on roads that e completely 

mp ssnbla during rail\V weather. There aro also an exceptionally 1 ga 

ber of "blind" section lines (closed exeept for trails or wagon roads) in the 

designated trade a as a whole . There are very fe'W good connecting all-

weather roads betYeen outlying communities the tllljor :l:lwaya. 

The trade t · rrito-ry lying south of the fi~ ilo eorner betw n Wewoka 

and Holdenville is almost equa.l.ly shared these two cities. Inform tion 

obtai ned in the course of' the survey indicates the eontro ling factor for 

trade in t his area i s tied directly to the type of employmont.. A major por

tion of the fa.rm .operators .appears to favor oldenvill$ as a trade cent-er, 

while t !1ose .ployed in the oil industey- appear to favor ewo • 

Appro:dtnntely 40 poroent of tho people subscribing to a daily newspaper 

received the Wewoka-Times- Democrat, and approximately 85 percent of the rural. 

families living in the designated trnde area does banking in Wevoka. 

Groeer,ie,. gas, an oil aro t he rota. l items most. equently bought out

side ·Je'WQ by f'tunil es esiding vithin tho boundaries of the tr, de area. 

Clothing, home appli nee.a, truck and auto parts, and f'llrniturc are itemo 

bought almost exclusi vel,y i \le o • Tractor nd fi rm machineey part.a, 

fertilizer, hardware, and mixed fee are pure se items oat f'requentl;y 



obtained outside the desi . t.ed trade -a. Drugs a doctors also consti

tute purchases and services quite o:fton obtained outside tho trade area. 

Marketable !:tems produced in tho deoigna.tad trade area se to follow 

no particular consistent pattern in regard to eventual int of> sale. The 

most important field crop in the area is peanuts. Of' the total produced and 

sold in tho trade area, an indicated 60 percent is marketed in Wewol:a. Ap

proximate~ 65 percent of the corn and hay marketed in the ro:-ea goes to 

neighboring tams to be fed to livestock; of the 35 percent sold, appro:x:11llato

ly one-half' goes to Iloldenville, and the rarnainder is shared by Shawnee and 

other towns. Information obtained in the survey indicates there is only o. 

f'ractional percentage, if e.cy-, of tJ1e oat and corn produced in the aroa mar

keted in Wewoka. Apparently the same si tua.tion exists in the sale of ha.Y. 

Cotton, vhich has become of relat ve~ minor importance e.s a source of income 

in this particular area, is dependent on a mtmbe1 .. of factors 1n the clloiee of 

a point of sale . he most import t of these factors are road conditions and 

daily prices being quoted at the tine of contemplated sale. Appro tely' 35 

percent or tho cotton produced in the trado area is :marketed in Wewo , A 

small number of butcher cattle and hog is sold locally to individuals, but at 

least 95 pereent goes to Cklahoma City or Tulsa.. Eggs are quit of'ten sold to 

the n~ghborhood or crossroad grocery store nearest the :ra having that it 

for &I.le-exceptions are those operators wio produee chickens a eggs on 

large scale. There are oricy e. few such produe rs; howve.r, but indications 

a.re that approximate]3 40 percent of the chickons and .eggs produced in t.he 

trade area :ts sold in Wewoka. Twenty-five to .30 perca .t of the cream and 

milk produced in tho area is sold in Wewoka wi Holdenville being the 

strongest eanpetitor.., 



A DETAILED AllAtYSIS OF ITE2 S PURCHASED IN THE 
DESIG ~ATED TRADE AREA 

Groceries, Gas, nnd ~ 

Ninety percent 0£ tho groceries, gas, and oil purchased in Zone I is 

purchased exe1usivel,y in 1>Ievoka. This zone supports .four or five retail 

establishments ediatcl.7 outside the city limits . Around 65 percent. or-

the grocerie", gas, and oil purah sed in Zone II is bought exclusively 1n 

Wewoka. This zono supporto nine or ton crosoroads and comm.unity oentor 

retail establishments. In Zono III approxitw.toly J5 percent of the 

grooeries, gas, and 011 is purchased in levoka. This zone also supports 

nine or ten crossroad retail outlets,_ in addition to the tw cor:porat 

totms o'f Cromwell and Sasakwa. 

With only a few exceptions., every retail establishment encountered in 
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the trade aroa has gas and oil £or sale, in ddition to groceries .. Inform -

tion obtained in the survey indicates that relatively the same proportional 

perc-entage of' gas and oil is obtained in the. outlying distrlcts. as groceries; 

therefore, f'or all practical purposes here groceries, gas, and oil can be 

designated as one purchase it • 

Clothing, Household Appliances, and Furniture 

In Zones I and II, the surveY' reveals that 95 percent 0£ the clothing 

purchased by ta.rm families is bought exclusively in t/eYOka. ln Zono Ill, e.p.. 

proximately SO percent or the clothing purchases is made in Wewok A number 

o£ temilioa along the eastern and western fringes of the designated trade area 

i."ldics.to they make both regular and irregulc.r clothing purchases in Seminole 

and Holdenville. It ust ba understood, hovevor, that the designated trade 

area does not include !!l f'ar.liliee who may make irregular or even regular 

clothing purchases in Weuo'.ka. Due to the nature of e1othine as an item of' 

sale and the seasonality or purchases, 1t is logical to assume that there 
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may be numbers of families living outside the designated trade area who buy 

clothing in W'e-'W'Oka. FUrniture and appliances follow almost identically the 

same pattern with possibly fewer families making such purchases outside the 

trade area than in the case or clothing. 

Hardware and Truck e.nd Auto Parts ----- --- ----· - ~ ...,;;;;;;;;......;;. 
Hardware and truck and auto parts purchased by farm families in the 

designated t rade area. may be divided into two groups. Most of those in the 

northern ball' make those purchases in Wewoka, while those in the southern 

pa.rt buy the bulk of these items in Ada. 

Fertilizer, Lumber, and Building Materials 

Twenty-five percent of the fertilizer bought in the t rade area is pur

chased in Wewoka. Indications are, however, that this it is not frequently 

purchased, especially from commercial firms. Lumber and building :materials in 

the pa.st apparently have been purchased wherever aV'ail.a.ble because of the 

scarcity of these materials . Indications are, however , that at least 50 

percent of these items is purchased in :Wewoka. 

~~,Farm Machinerz, fil!Q Tractor Parts 

An indicated 90 percent of the mixed feed purchased in Zone I is pur-

chased in Wewoka; in Zone II, 50 percent; and in Zone III, 25 percent. The 

strongest competitor tor this particular item seems to be Holdenville. Fa.rm 

machinery and tractor parts constitute items of purchase the bulk of which 

appears to be purchased outside the designated trade territory. 'Sha"Wnee and 

Ho1denville apparently draw the largest portion of this trade; however, at 

least 20 percent of t..viese items are purchased in Wewoka. 
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Drugs~ Doctors 

Drugs and doctors constitute a purchase and service that seems to fol

low no particular pattern. But this is not a peculiarity of this particular 

trade area. It seems to be a general practice everywhere. These purchases 

seem to depend more on personalities and personal preference, rather than 

convenience of location or distance . Some families in the northern part of 

the trade area indicated that they went as for as Shawnee to the north for 

such purchases, while some in the south . indicated they uent to Seminole, 

Prague, and Okemah.. Approximately 40 percent of the families living in the 

designated trade area purchased these services in Wewoka. 

TrEMS SOLD IN THE DESIGNATED TRADE AREA 

Corn~~ 

An estimated 65 percent of the corn and hay marketed in the area goes to 

neighboring farms, with a major portion of it being kept on the farm for feed-· 

ing purposes. Of the remaining 35 percent about 20 percent goes to Sha:wnee 

and Holdenville, and the other 15 percent to ·other tmms. 

Cotton !!la~ 

Thirty-five percent of the cotton produced in the trade area is sold in 

Wewoka. The bulk of the remaining 65 percent apparently goes to Cromwel l and 

Holdenville. As pointed out before, however, road condition and price play a 

very important part in the selection of a market. Approximately 75 percent 

of the oats sold in the area goos to Holdenville and the remainder goes to 

other towns. 

Peanuts and Pecans 

Peanuts and pecans in relation to their importance in the trade area as 

a cash crop, appear to be very susceptible to outside competitive markets. 



Apprc:r.dmatoly 60 percent of tho peannts sold in the des gnat.ed tr de area 1s 

ol d .in Wewka. The percentage of pecans is about the .e. 

Fruits ma Vegetables 

An indicated SO pereent of the fruits and veg&t blea. produced f"or sale 

in Zones I and n 1s marketed in Wewoka. In Zone !Il, the largest PffCent

nge of 'the fruits e.nd v<egetables ism keted outaide the trade area,, 

particularly in the south-Om portion of the designa:ted trade tcrrito17 .. 

Milk, Eggs, and PouJ.37 

Approximately 40 percent of tb-0 chickons and eggs produc d in the trade 

area. :ts sol d in Wewoka, and 25 to 30 percent or the milk and cream. 
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E. RESULTS OF THE STUDY MADE IN THE ANADARKO TRADE AREA 

Anadarko, the county seat of Caddo County, is located in the south

central portion of Oklahoma. The county lies in the northeastern corner of 

Type-of- Farming Area XII . Anadarko' s population is 6, 345. 

(5) Summm: of Findings. The rural trade area of Anadarko consists of 

330 square miles, wit..h. around 20 square miles in the southern portion being 

shared with Cement and AtBche. The most distant area from which trade is 

drawn almost exclusively to Anadarko is twelve miles north on Highway 281 

leading into Binger and Mineo. An estimated 65 percent of the trade area 

lies north of Anadarko and the remaining 35 percent to the south {Figure V) . 

There are approximately 1,482 farm .families living in the rural areas 

of the designated trade territory . In the northeastern corner of the 

designated trade area, ublind" section lines, rough topography, and poor 

roads fonn a somewhat natural trade barrier or boundar-3 • There is also a 

number of "blind" section lines in the northwestern corner of the trade area . 

There is no other c-orporate town lying within the limits of the 

designated trade territory, There is, however, a number of o tlying com

munity centers in which one or more retail establishments are located. These 

include Gracemont, and Spring Creek in the north, Washita. to the west, and 

Stecker to the south. Most of these camnunity centers support farm markets 

of their mm of one type or another . There is also a number of crossroad 

retail establishments scattered throughout the trade area~ Information ob

tained in the course of the survey indicates the rural trade going into 

these canmunity centers, and buying at crossroad stores~ constitutes only a 

small percentage o'f the total within the designated trade territory . And 

again, as in the case of the crossroad outl ets, the convenience of location 

is the major factor controlling this trade . 



Figure 5. Trade Area Served By Anadarko, 1948 
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R~d~ in the indicated ·· de ,.:.!'Oil are ro.J. ~ ... . e . . o"'t ;,a t adequate, but 

there i"' rovm for much mpr-ovGnent in somo areas. P .,icula 1y n the .._ 
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tr, e nol·the1•n pa.rt of tho area, 't:ho:"e a groat any of t~ e "blind section 

lines .. e f'ound, thar~ ulso ppcars to be a !lee for good con."1ecting all

Yoo.thor rood., betve n .,we of the outlying cC!lltlllnities 3M the m or hi.~hw83'"s. 

Th re is def · itoly groat doal of dissatisf'action reflected in the opinion 

cf fe.:rm rs iz: the area as to th adeq cy of rods ·coming into town. 

The tr de ta1Titory lying to the south just r--.orth of Cemient a Apache 

is ost equally shared with Ano.da.rl·!). lndic tions are tha t r rmers in the 

sho.red area do a lnrgo p::i.r-t of their buying and selling 1n Anadarko, while 

t.hoae ployed 1n othor industrios, especially petroleum, apparently make 

inor purchases in Cement, Apache, and Anadarko, but do a majo1• portion of 

their buying in Chickasha or Lawton. Choice of n $.hopping eenter by t hose 

employed in operations ot.'ier than faming seem to depend .ore on vm•iety o"' 

choice in retail purchases rather than convenience of location. 

Approxmataly 45 peree _t 0£ the people subscribing to a daily nevspaper 

receive the Anadarko .~ News, whim is a relatively high poreentsge f'or a 

lo.co.1 paper, based on other areas 0£ si.,nilar ch cter1 and size. Approxi

mately 90 percent of the rural families living 1n the designated trade area 

does barudng in Amd k:o. 

Groceries, gas,, and oil are tho retail items ost frequentl.7 bought out

side· or Anadarko by fSll"cl.lles residing within the boundaries o.r the trade 

area. Clothing, home appliances, truck nnd auto parts,, and furniture are 

items bought almost a lusivoly in Arodarko. Tractor and fo.rm machinery 

parts, fertilizer, hardwre-, and -ixed feed are items l!l.ost frequently o 

tained outside the designo.t ed trade aroa. Drugs and doctors, as wel l as 

lumber f.lDd building materials oonstitutG purchases and nerviee ... quite often 

obtained outside the trade are. 
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Marketable it s produced i n the designat ... d trade area so to f'ollow 

no particular eonaistent pattorn in regard to evontuol point of' sa.lo. The 

two important eash crops in the ar,a aro pee.nuts and cotton, with melons 

running a cloae third. or the total volune of poanuts producod and sold in 

the trade area., approximately 60 pereont :i.a sold in Anadarko vith Ft. Cobb 

and 13 ~"'er being the stl:"ongent eo.u petitors. Cotton is dependent on a num

ber of factors in the final choice of point 0£ sale. The most important 

of these factors ~ .. 1ng distance t.rom gino, road conditions, and prices being 

quoted at the time of contemplated sol.a. An inl cated 65 pere nt of the 

cotton produced and sold in the area is sold in Anadarko, th a large por

tion or the remaining porcontage being oold in Graaemont, Spring Creek, am 

Stocker-these tm.ms are located inside the designated trade aroa. Data on 

the tou 1 volume of melons old 1n na.darko lnct season a.re not a-vaila le,. 

Howevor, in v1ev of' the fact that o. buying association, similar to those 

located in other towns ovc:r" the county, was fomed in Anadarko 1st. season, 

and on the bo.nis of info tion go.therod during tho course of the survey it 

il0u1d be logical to oat·n- te tho percentage volme in Anadarko at 75 percent. 

A mall m bor of butcher cattle ond hogs are sold locally~ but approxi-

mately 90 percent of thoso sold from this area is keted in Okla.ho City. 

Eggs are quite often sold to the neighborhood or erosaroa groc tore 

nearest tho am having that item for sale-exceptions being those operators 

vho produeo chickens and eggs on a large SO$lo . Thero are not many or those 

producers, ho..revc1·, but ndications a.re that about, 30 percent or the chickens 

and .eggs produced n the trade area is sole in Anadarko .. Appro.::irnately 40 

percent of them lk and 85 percent of the crenm rroducad in the area are 

sold n na.dnr co. An ind eaten 65 percent of the corn and hay produced in 

the goes to noi.ghboring farms to b~ re to livestock. Of the rem ining 
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35 percent sold, approx:lmately 25 percent is sold in Anadarko and 15 percent 

in Ft . Cobb other towns . A bout 85 percent of the a.lf'a.lfa. sold for prooes-

sing is old in Amdarko, but a major portion of the alfal a hay is sol to 

outside buyers-sano buyers have CQJle 1n all the wq- Te s. 0 th~ 

grain sorghum~ sold and not kept on the f\. rm for f ceding purposeo, an esti

n ted 80 percent oomes into Anadarko. 1Jheat , of' ,,._ich there is a r l atively 

small amount produced in tLis area, as compared to the county as a whole, is 

marketed mainly in And rko. 

A DETAILll> AlIALYSlS OF ITEMS PURCHASED I • THE 
DESIG TED T • E AREA 

Groceries, ~' !Ef! fill 

Approxi"llntely 90 percent of' the groceries, gas, and oil pureh so 

Zone I is purchased oxclusivezy in Anadarko. This zone supports three or 

four retail oat bliahroents ediately outs de the city 1 · 1 t • At least 

75 percent of tbe groeories, gas, and oil purchased in Zone II is bO'ught ev.-

elusively in Anadarko . This zone also supports throe or four crossroad re-

tail establishments as tell as the oanmu.,.,ity center of' r ecmio t . In Zo e 

III, approximately 40 percent of the groceries, gas, and oil is purchased in 

Anadarko. Zone III also supports three or four retail establishmcn and 

the t o caimm.mity centers, Spring Creek o.nd Steck r. 

itk <>nl,y a few exceptions every etail establishment encountered in 

the trade area had gas and oil for sale, in addition to groceries . Inf'oma-

tion obtained in tho course of tho survey indicates that relatively t.e s e 

proportional peraent ~e of' ns and oil is obtained ln the outlyi.ng distr ots 

as groeories; therefore, for all pr etical ptu,x,ses, groceries and gas and 

oil can be designated as one purchase item. 
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Clothing1 Household Appl1ances1 and Furniture 

I n Zones I and II, 95 pereont of the clothing pui•cb.ased by ram families 

is bought exelusiv ly in nadarko. In Zone III approximately 85 percent of 

the clothing purchases in ma.de in Anadarko. A number of families alor..g the 

eastern a.nd yestern fringes of the designaood trado area indicated they ake 

both regular and irregular clothing purchases in both Chickasha and Carnegie, 

and along the southern part in Lawton., It is understood, however, that the 

designated tra.da a.r does not include !ll families who may make irregular 

or oven rogul r clot.''ling purchases in Anadarko. Due to tho nature of cloth

ing as an item of sa:te, and t.he seasonality of purchases, 1t is logical to 

assume the-re mey be any number of families living outside tha designated 

trade area who bv clothing in Anado.rko. Ftn-niture and pplianccs f'ollw 

almost 1dont1cally the same pattern Yi.th possibly fever families making such 

purchases outside the trade aro than in the case of clothing., 

Hardware and Truck and Auto Parts ----- ----
Hardware and truck and auto parts purchase ' by farm families in the 

designated trade area are purchased almost excluaiw]y in Anadarko. Sane 

farmers indicated they have occasional trouble getting some parts due to 

short supplies, and various other re sons. Taken as a ole, howover, tho 

service in Anadarko appears adequate to meet their needs. Along the eastern 

and western ed«;;es o:f' the trade area, Carnegie and Chickasha appear to be the 

most aetive canpetitors for these items of ale. 

Fertilizet, Lumber, and Build;ng Materials 

An indicated 75 percent of the .fertilizer bought in the trade area is 

purchased. in Anadarko.. Indieations a.""e, hQwevar, that this it is not tre-

quently purchased, especially from camnercial firms . Lumber and building 

materials ho.ve in the past a.ppa.rently been purcbe.sed \rherever available 
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because or the scarcity of these materials, but information obtained in the 

survey i ndicates 80 percent or these items is purchased in Anadarko. 

Mixed Feed and ~ Maebine!7 .!llli! Trnctor Parts 

Approxitnately 90 percent of tho mixed feed purchased in Zone I is po.r ... 

chased in Ji nadarko; in Zone II, 60 percent; and in Zone III, 40 percent. The 

rnoot aetive competitor £or this particular it.em seams to be Ft .. Cobb. Fa.rm 

machinery and tractor parts conatitute items or pm-chase the bulk of which 

ap~s to be purchased in Anadarko by families residing uithin the boun

daries of the tro.de territory. ·rhere also appears to be number of buyers 

from out.side the trade area making these purchases in Anadarko. 

~~Doctors 

Drugs and doctors constitute a purchase nnd service that aeems to fol

lo I no particular pattern. But this is not a peeuliar-1 ty of t · s particular 

area. It appears to be a general practiee everywhere. These purchases s 

to depend more on personality and porscnal preforence rathar than convenience 

of loeo.tion or distance. except in caS,;"3S of emergency. Some families indi

cated they go as r-ar as Chickasha to the east and Lawton to the south for 

those purchases. An estimated 40 percent of the .families living in the 

designated t rade area make these pu.rchf).ses in Ane.de.rko .. 
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CllAPrER III 

A CQ1P.ARISON A ID ECON IC ANALYSIS 
OF TilE AREAS STUDIED 

NALITIC,.L COMPARISON OF THE S STUDIED 

ar boundnrios £or the .five totms under obs tion, an 

de 

sis and a 

pa.rison of the info tion obtained brings to light . e interesting £acts 

regarding rural fmn1ly bu;ring and selll.ng ha.bi ts. 

(l) Compnrison £?!:. ~ fgvsica.l Characteristicot In order to get a 

c prehensivo picture o.f the Ullif'Offli ty found to ~at in eertain farm 

um.fonnity that :maintained its rullib-

ri, regardless of tho differences in physical o.nd conanic char cteristicD-

it is neoes:0017, first, to make n comparison of' tho physical and e:eonarl.c 

clla.racteristics i the five av studied. 

The Okmulgee trade ar is tho lar st of' thi.: ve, encompassing a. total 

of .354 square m.ilea and supporting appro tely five fomilles per square 

mile. (Table l),. El no r s next in size -with 336 square ilea, eon,-

taining n popul tion 0£ approximatal,y 2.9 ~ iee per sq e mile. ThiS 

giws s e indication o':t the t. ditterence in the size of farming units 

bong operated in tho t The remaining threo 

330 square loo,. supporting approximatacy' 4. 5 persona par square mile; 

tfewoka, ncanpa ..-1ng 282 square miles Yith appro ately 4 . 6 fmnilie.a per 

squt re mile; · the Sa pa trade are yJ ieh covers only 170 square milo 

eate the dirferonees found ! n the size of £ unite ope tcd in each area. 

Roads e.nd topographical barriers existing in the a make up ewn 

gre t.er dif"ferences in ta 0£ important f'o.ctoro usu ly considered. in 



T ble I. Trade Area Comparison 

eme : ?lumber . Average • Size of : Families • Total . • . 
o£ # of • Ineane • Trade : Per Squnre : Trade Area . . 

Tow 1 Fapilies I Per :Fami:;i;v:: Area : Mlle ' lncane 

(Number) (Dollars) (~ ~11es) ( her) (Dolle.rs) 

Okmulgee 1,773 2, .300 354 5.0 6,m, 900 

El Reno 956 8,575 3.36 2.9 8,197,700 

Anadarko 1,482 5,700 3.30 5 S,l,1+7,400 

mm 1,-298 1,230 282 4.6 1,596,540 

Sapulpa 960 1,500 170 5.6 1,44.0,000 

SOURCE: Trade area surveys oomucted by Agricultural- Industrial 
Developn_ent Servic , Oklahoma Agi:-ioulturnl aDd \fechanioal College, 
Stillwater, Oklahoma. 
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. 
ael cting a tr ding center. Roa.do in the El eno and Ana ko as eon-

sido.ra.bly above verage, hile t hose found in the Ola:nllgoe, Ye ., and 

Sapulpa ee.s are 

where they ere dly needod,. In th Olanul 

many topogr phicul barriers :ere fou in e f 11 riveru, 

and er eks without bridge crossings, and generally rough terrain. !n t.ho 

Sapulpa area, the sn.allest of the f'iv,, ro dn and topographic l :features are 

ch the same as in tho Olmmlgeo aroa., 

ances the five a.re s vary with much the smna degree of in-tensity. The ~w:w.i 

gross 1.necme fran erops, livestock, and livestock roduets in the Olanulge 

trade a is a little o 1r six million dollars., as compared to an annual 

gross ine e of .eight. one-half llion dolla:-s from the Anadarko trade 

area.. Keeping in mind the fact tJlat Olanulge.e'a tnlde area exceeds Anadarko1 

by 24 squnre miles, t ds difference 1n annual gross income is very aignifi-

cant. LikeYise, the El no 

square miles, but the di.f:f'erenee ot over six and one-half million dollars in 

annual gross income bet·wee the two areas far exceeds the proportional dif

.ference, in size. These dU'ferene s re eve r1ore clearly dei'."ined wen it is 

noted that there i a difference of 112 square miles in the ob of the 

\Jeuoka. and Sapulpa trade areas, yet the nnnunl gross income the t 

areas ia approxim tely the e-. 

Canputing the a:verago ineOiae for f ilies in the five areas studied 

gives tJie following inequalities. The average income to fOl"ll'.I families in 

Qkmnlgoe's trade aren, the largest of tho five, is approximate~ 21 300 an-

mially.. In the El Reno and Anadarko trade areas, both ler than the 

Okmulgee t de area., th avorag amnia1 incane pe.r family is . pprorlt.ate~ 

.,500 and 5,700, respeetively. I n tho Sapulpa trad area,, the averege 
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Uoooka area., which is 112 sq 

l,-200 .. 

miles l gar, the vero.ge illCQme is only 

part of this grest dif'.ferenco in income is a-ec.ounted for by varia

tion 1n the percentage or rural families in the different areas indicating 

their status as that of suburban homo ros.1dents. Howvcr, the · e ter por

tion o.f tho differenee is to be fo 1n the va17ing typos of iculture 

being practiced in the areas studied. In the . ulgee erea, a subsistone 

t of' farming ecmpetes very .suoeessf\1lly with 11-scalo, cant1tercial. 

farming for use of the land, with a g;t"Gat amount of emphasis be ng placed on 

livestock pvoduc"M.on. 'i'he leading crops are corn,. eotton,. and peallllts. In 

the El Reno area, aamne-rcial ft s take up 90 percent o:r the land uaedi, v.ith 

vb.eat, cotton, and livestock the ehiaf sources o:f ineome. Tho Anadarko area 
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is found to be very di: :rsif"ied. seole,. camnereia.l f ing io .found in 

oompatible exi.Gtence with both B.!1.all., intensive vegetable and de.iey enter

prises. and subsistonoa units . The important cash crops are wheat, cotton,. and 

peanuts. In the Wawka area a basio subsistence type of farming daninate&, in 

oompeti'M.on Yith the extraction o~ potrole for u.se of the land. The main 

cash crops are peanuts and cotton lilith livestock and livostook products sup

plenent:tng incomes. 'l'he Se.pulpa ere.a is also animted by s basic subsistence 

type 0£ £arming v.ttb very fev large-ooal.e, e ercial fams in evid e. 

Im.portant ea.sh crops are cotton, pea.mite, corn, and ll gxoaina .. 

(3) A. Comm:r,!S<>t\ m: lm[ing anq Selling Ilabi~c 'l'he differences found in 

the ~ieal chara.cterist.ios of the five areas and especially' the great dif

ferences in types 0£ .farming and f am ine ea might load one to assume that 

there \lOUl"d little comparison in the t,uzring ha.bits of rural. fmnillos in th 

trade territories .. Hov.ever,- this 1& not borne out by t.he info tion gathered. 



It 1s clearly evid nt that corta.1.n buying habits tollow the 

in the r ce 0£ differeno(la encount 1 in the tyne of a.grlcul tu.re being e.-

tioed, adequacy or inadequacy o£ ro-ads.1 and distance, or dif'£'erenees in 

inc0t1e. 

Cortain chara.etoristio buying selling habits are found to havo the 

same propensity in all the areas. A olaar-eu.t example o.f this is to be found 

in a eomparison of the characteristics displqed b7 farm£ illea 1n the pur

chase of drugs and doctors' services. The s e identical purchase pattern is 

found to e st in all the areas studied. The town frO!l 1 hich ~ ese purehases 

and services are obtained appears to depend almost entirely on personalities 

and personal preference r ther than a.ey convenience of loca.ti , distance, or 

inco. o. 

Anot..i.er example: A pproxilnately 40 pero nt of the oceries and gas nnd 

oil pu.""Chased by f families 1n the fiv trade areas under study is being 

bought at neighborhood or crossroad grocery stores. This percentage remains 

fairly constant proportionally in nll areas irrospectiv0 of' the ditferences 

in physical charact..eristies and inc e. 

The purcho.se pattern of these four basic it s maintains a surprising 

uniformity in all of the videly sep ted and vastly different trade areas. 

However, it is •ven L':ore surprising to note that in all inst-nces wh.ero one 

or re or the regulatory faotoro caramonly encountered in the selection of a 

t -· de town by rural families was brought into play, those factors hold mu 

the same degree of irn co in each are . For exar.iple, in considering the 

sale 0£ t produce, the ost portant single factor in the selection of a 

market appeared to be price. blie relations with buyers and r-oads ap-

pear to be next in that order. This sot cf factors held relatively the 

same order in all of the fi areas. Fam.ors in the areas where roads are 

5S 
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poor, appear to give little regard in most cases to road conditions as long 

as prices being quoted in the more inaccessible markets are more favorable 

than those being quoted in the more convenient markets. In those areas where 

roads are not a problem, the ssme pattern appears to hold in regard to public 

relations of buyers . 

{4} The Effect :2f ~ Physical and Economic Differences 2.£! Trade 

Patterns . It must be kept in mind, five areas with marked differences in 

physical and econanie make- up are being compared, and although identical buy

ing patterns have been found to exist in these and other areas where similar 

surveys have been made, it is inevitable that the differences in physical and 

economic characteristics would have a direct a:ffect on baying and selling 

habits for certain commodities . In the l'.nadarko and El Reno areas where in

come, the standard of living, and economic mobility were highest, the buying 

pattern for electrical appliances, feed , seed, and farm .implements varied con

siderably f rom the pattern found to exist in the lov income areas. The 

average distance traveled for different commodities also varied by areas . 

Physical barriers, such as unbridged rivers and streams determined to a 

large extent the direction of the flow of farm trade in some areas . In the 

Olonulgee and Sapulpa areas these natural barriers made up more than one- third 

of the circumference trade area boundary line .. 

Physical and economic differences appeared to have more effect on the 

selling pattern than on the purchasing habits . I n the high income areas, the 

average distance traveled to markets ws much greater than in the low income 

areas. Also, the sale of' feed to neighboring farms rather than a central 

market appeared to be more prevalent in the low income areas, while these 

areas show a higher relative percentage of feed for sale~ 
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The reverse situation appears in the sale of eream. In the high 1neome 

areas cream production ia concentratGd among fewer produee:rs vith greateJI' in

dividual volume,., and vith lllOSt sales being made to a dominating ma:rket. In 

the low income areas there i s a much la.r'.ger mmiber of small vo1ume producers 

e.nd sales appear to 'be made at seatterod pointrs to small h.lyers: throughout 

the area. 

There is evidence that :salen of all crops produmad by farmers in the. 

areas nea.r the rtotnity of" the "breakitJg point" are aff'eoted. more by eeo-nan-1e 

mobility than atr¥ ,o.f the other regulating .factors~ In the low income areas 

were £arm tru.'Ck transportation is n-ot so prEJment,, sa.les ~e made more 

-often a:t 'tho nearest market. While- in the high bleome areaS- -where f'arm trt1e:'k: 

-trz:....nsparta.Ucn is more common:. oth-er regulating faetors cat?e in for considera-

tion in the sa1ect1.on of a market" ltigb value oo.sh crops that require 

seasonal marke-tlng did not appear to £:ollow ~ set marketing pattern in .~ 

of the areas ~eyed. 
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• AU ECON IC A W.YSIS OF 1HE AREAS STUDIED 

{ l) Sang fagtorp Aff'ooti!l!{ ~he Oyer-all .ElQl1 9[ Irndg 1z?. ~ ~: 

Tho information gathered i.., not suf'ficiont'.cy' detailed in all cases to f any 

clear-cut opinions on 1mat degree of eorrel.ation there m be t en where 

farm people lri~ o.nd where they sell .. Thero appears to be certain ount of 

t.tiis correJ.ation in all sreao studied, but it would bo ·possible to fo any 

aocurate conclusions on the exact degree of over 11 correlation \Tith.out 

talcing ore samples Yithin the conf'i os of tho trade. area itself. HO'W'ever, 

certain trends o.:nd conclusions can be obtain-ad f'r01 tho information at hand. 

It is readily apparont that h bit io a Vt;ycy dami ting f, ctor in the 

select.ion of a point of purchase for certain c -.odities. In view of this 

tact, a.nd taking into connide ton the importance placed on prioo in de

tem.ining the eventual point. of r-,ale f'or cash crops, it would not appear out 

of order to assume sales are qui t e f'roquontly ms.do at different points over 

a period o t e '!Jl.111c the points of purchases remain more constant. 

A f'ew :! t a of' sale such as eggs and cream appear to be sold moro fr 

quently e.t market:J located in the trado center 1here a major portion of the 

purchase i s ade .. On a c odity basi .. of both purchases and alos, there 

sear.ts to be a much higher d eo of corrolc.tion twee sono 1t s of purchase 

and sale than bot· others, and !"or corta1 ... CQm!lodities there appears to bo 

no correlation whatsoever.. T rr all things into eonsiderntion, i.zhll.e-

rocogJrl.zing tho Umitations of ..i.h info tion at hand, there oes not ppoor 

to be t.he d e o.f 1•al correla.tion bctve n hero f. people bey' d 

were they sell that one uould be inclined to t . 

The level of agricultural. :i.nccra&, however, ap s to hnvo a definite 

effect on tho -correlati ·tlme-n where farm ple l;ro;y' a.nd w. ere they soil. 

An analysis or the inf s.tion gat 1er "behavior pattern" that. 
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appears to fluctuate consistently in direct response to changes in tho income 

lovel. As the ino e to rural re.rm families increases, the result s a cor

respond! . incr .... ae :i.n the eoonomio mobility of th f!lr.li:cy' . This situation 

brings about a divorgence in the correlation bet een points of purchase and 

sale. As tho agricultural income decreases the c-orrelation bewaan points of 

purchase and sale beeot!e convergent in effoc't. 

In tho El Reno and .Anadarko areas wore i iVidual f ., i es a.re 

highest, there is ample ev:1.dcnce th t f .ers oee markets at dely oattered 

points, while r aining ra.t er consistent in their c..i.oice o.f point of' pur

chase. In the Sapul pa, Wenroka, and Okmulgee are s, the evidence pointed to-

sal "' of farm produce. being made n the s , e town where pure.ha es 

are made . The info tion is not su.f'.ficient to establioo the incane lovel at 

u:ich the corre ton shifts from a comrargent to a divergent purchase and 

sal.ea pattern. 

In eo idering hat factor or set of factors assumes the grentost itlpor

tanee in the selection of a -trade eentor by farm mnilios, there appe u to be 

no one set of factors tho.t ill hold the same or er -or importance when both 

purchase and es eons· dered at t..lae s e ~ e. There io one order for 

the set of factors recting the sale of farm p ce, another order fer 

those affecting pureha.s s. 

Distance,, vhioh is recognized as a primary factor for both ses and 

sales, does not maintain th egroe of inportnnce it s in yearr, past. Th re 

s s to be a tendency on tho port or the fa er to diseount distance ore and 

m.ore aa oo.da and means 0£ transportation improve. In ahoo ing a market £or 

e produce, pr cea, roads, and publie tions of the buyer, aro the factors 

eo sidered ,oat portant. In deciding on the "t. de con \i ere purchases 

\lill tade (keepi in mi at all times the factor of distance) habits, 



63 

public rel ticns th store .anager end sa.le~en, prices, and roo.d condi

tions appear to be tho moat· port.ant .fo.ctorn in that order of c.orutlderation. 

1here seems to be a de~inite mov ent by r families atay the old 

habit of doing all or e. jor . ort on of botb. th 1r buying and lling in 

ono particular tr e center. 

he o culture ing prc.cticed in a ca:imun ty appellr" to have 

a very der-inite e_ffect on the rpe or ool."Vicco and narkets being ,:ado avail

. ble in the trade cent.or. 1~ar! e1·,s in the El eno .a.roa, .there comm rcial 

f r.ning io pro ominant~ are hig oon:petitivo in terms o.f prices pa d as 

well as services. o existing markotJ. ,..,, stru:ctur .... a. arc t~ adequate 

enough to handle the .farm produc i the area on a eompatitive sis su.tt:1-

eient to vor i: to tlle advantage of the fam operators. In th ·:O\roks. and 

Sapulpa s whe... a subsi.Sten ty-pc o.f far.mi prevails, mar. ets ~ very 

inadequate; there s ve little e petition . ctically no extra 

serrl.ees .. 



C. Ii F..'VALU'TIO OF '.mE I! On'l'A.rCE OF RURAL TRADE AREA INFO tATIOH 

(l) The Importanco of Trade ~ Inf'omatton to D&oi:~ !!! ¥iark ts. 

Buyers in local C rm produce u:rketa plcy a. very porto.nt part in the deter-

• tion,, from t1c f ors' po nt of view., of tthou good," or ttbow bad," a 

p icular town or city is, as a place in which to do business. This par

t'icul.ar fact has either beon overlooked, considered relatively insignificant, 

or ignored entirely, in fo er studies of trado a.re dolin' ·e..tion. It io 

understood th t tho importance of such buyers v ies directly th the amount 

and kind of ngrieultura1 roduction being carried out in tho area. The con-

tributions 0£ these institutions, however, in forming the econamio character-

1stiea of e:ny community ia important enough in all eases, to warrant special 

consideration., o.nd cons uently should not be overlooked. 

he geo phic boundaries for retail trade in a giver ea:-.rmuu;t;y soldam 

ever eorreoponds o etly with tho b«Jl1ndariea found en , .passing the agri

cultural produce supply area, or the prlmsryma.rkoting area (that ares. fr 
\ 

l-rhich ram od.uce is being drawn regularly for- marketing into the trade 

center under observ: tion}. 

The s dete ning forces · in eff'ect here as in the ease of retail 

tr d (such a3 price, c t.ition, pu lie re tions, services, otc. ,) but be-

ca.u...,e of the limited number of 0 rketo serving the Stmie geographic area as 

contraste · with a. uch lnrger ber of ta·1 establi -onts, tb.o effect of 

tho"e forces on mar cot" is gnified many t es. In other vords, there a.re 

ordinar enough retail cs blishments in a given trade area to offer a.de-

qu te compot.ition in the vay of prices, serviceo, etc .. , uithin the trade 

center i'tselt, whereas i tho case of ats the number is not, in ost in--

stances, 1 go enoueh to sustain adequate campetit·on of this type. Conse

quent:cy-1 tho most active. effective eampetition in local markets is 



found moro often between retail trade areas, · .er than 'G thin tail 

tr de area~. 

This situation is found to exist particulnrly in the marketing of 

s sonal cash crops su as ,1heat, cotton,. oats, oorn, etc., in th analler 

trado areas ere the loctl markets tend to n:ore monopolistic in ture. 

Information gather in t. e CO'.!rse of a trade area survey ,till e ble 

the buyers in loco.l. kets to determine the extent of ·their influence in 

the area. Also, a clcuror picture of the campetitivo pogit · on or kets 

"Wit n, and icmodiutozy outside the aJ."ea as ell as a bettor understanding 

of their relationship to each other may be ascertained. 

Macy ers in the nller t de areas tend to take a rather passive 

attitude to\re.rd their businesses because of the lack of visible c petition 

such as that found etwoen retail ::1torea in the community. s a result, 

they qUite of'ten fail to recognize what even a smill amount of public rela

tions activity and advertioing could do for their tr~de. Assembled t de 

area informo.tion on r.mat fa.:rmer opinion is on locc 1 Ir'.a.rkets , with recom.

mendations an suggestions for mpro ent will make arketingmen a.ware o.f 

this situation, and nt the same ti.T\le \lill give them a suootantio.l rking 

oo upon uhieh an active pro.motion prog:rur.l ~ be built that vill net th, 

!:.he larg st increase in returns m:t.:1 the most off'ieiont outla.v of' expense. 

They -will kno., what services should be added to increase th att etiveness 

of thoir t:1nrkets; ,.mat type of ndvertiaing and bllc relnt.ions will be best 

suited t,o the peeuli ities or t.he region; and whether there is a. need for 

expanding their ma.rkot facilities . 

!he inform.at.ion obtained tray in Gallo ca.sea thJ: v light on the ed for 

nevmarkets. Produc.rs loea.ted vell ithin the limits of influence 0£ a 

given trade center may bo forced to travel long distances to other ma:rkots 

to sell a particular t of' -oroduce that could easily handled by" one of 
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the nearby mnr t.s as a minor con.modi t • These acts., if they are utilized 

in aw· , (.-r ar degree, 11 h vo t. def ni t!3 n.f'luence on the economic 

cha.racteriotics of e:rry t.rade cent.er. r 1is is eve , more important. wen 

viewed 1n light of the fact that a major rlion of the · 11 trado nrea.s; 

particularly in Ok1 or.ta and othor southwestern states, depends hea.v ly on 

rural i"nrm trade and good 11 for continued eco c Yell- being .. 

(2) I.!!! Imporj@le~ 2! ~ Are Information ~ ~ Farmer: The im.

:porto.noe of 'trade area informr:tion to tho farmer is largely indirect in 

nature. It. deponda al.'itost entirely u: n what uso is mo.do of' the information 

by roWlere and marketing men in the t de centers surveyed as to ho it 

,dll affect farm producers in the area. 

The first rosult · a utilization o£ trade ea information is a 

stimulation of carapetitive retail activity.. This. c0t1petition may take the 

fom or prlco adjus'flnents, added services, a stimulation of interost in 

farme ~ and their problems, addition 1 p3l"king taeilities, and t?.art7 other 

conveniences that will b of both direct and indirect bonef'it to prospec ive 

rural eustoz:1ers. 

Most. port nt f'rom the standpoint of the i: er, ho -rev , will be the 

poasibl stimulation or e · peti tive activity among tho 1n kets in the trade 

center. In addition to off rin tter pn.cos a service~ ror farm produce, 

• thar vill be the awareness on the part of the fa.mer of' an a.dditional in.

centi in tho form of batter ma:rl~ets, :;ttor r ... lationa vith buyers, ns w&ll 

as or an otter o rtunitieo to ittprovo c.ortain typos of pl'Odttction. ey 

kind or il:provenent either in retail trade or produce arkets will be of 

benefit to the f er in one a:y or another. 
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(.3) ~ Importance 2£ Iro.da Area Information .lq Civic Orp.anizatio:qs 

J;nterested 19 Tmm and Cammuni1iz Developnen~: Information on the genoral 

t e territory of a. city or tow Till result in ~,ost cases in drauing the 

attention or civic oups sue. as tho cl r of cot:rr11orco, rot.ail merchants 

association, and othoro to o.ny wc.aknesoes tho.t t1ey e.ppc:ar in tho o·.ror-all 

pattern. As a direct consequenco, cone rtod action on the part of these 

organizations to correct undesirable conditions~~ bee octcd_ 
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It is r cognized by all such organiz tions that to improve their area 

they must hav the type of information that i s ought out i n a trade a.ran 

survey. Such as: (1) The geographic boundarioo, (2) An in ication of' vhieh 

areas lie outside the preoont trade 'tcrrito that could bo pulled in by p-ro

motion or evelopnent vork, (.3) An unbiased picture of road conditions, (4) An 

indication or the compotitiv position of tr osc markets within t.he area, (5) A 

better idea 0£ the type of agriculture that could be further developed or em

phasized, and (6) Fa.mer opinion o.f local r:m.rkets and re-toil outlets. This 

over-all picture of the existing trade a:rea also 11ould give an agricultural 

canmunity the f'oundat.ion for any further studies on projects i t ould care to 

undertake. Such projects as th_oso pertaining to the promotion of new markets, 

expansion of present markets, and developnent of new t ypes of" agriculture, or 

more emphasis on certain existing types of agriculture .. 

(4) I,hQ Eff ct 2t: ~ ~ lnf'omation on the Local 1-arketiEJ; 

Structure, Applic tio1 ot tho info ation obtai ned in trade area surveys (of" 

the type currently bei "conducted by the gricul.tural- Indust 1 DeveloIJllent 

Service) to the inevitable probl s f"ound in tho local markets of small trade 

centers, will aid immeasurably in effecting a more efficient marketi 

structure at the £'armor level. 
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Thero is a. surprising number of .fli!'tl- produce 'btworo in tho smaller 'trade 

centers mo knot vory little u out tue fa . production et .. 10r current or 

potentially in th ir own community. J.boy isplay a passive attitude toward 

their bunincss that •hen t into wordiz uould read s0111et!d11..g like this, "I 

buy onougb to mako a. 1i vi11g • i t!1 the set up :I have go't Why should I uorry 

a.bout expanding and trying to co:npete th those boy'n in t'ie ig markets 

uhen there is not enough stuff grovn around here to nake it ,1orth r:r:, title 

and money?" As strange an it mey- sean, it has been the experience of' the 

writer on an:;- rrJm.ber or occasions to in< t1 at tho so · ors have only vague 

notion of ho mua 1 of a. partfoular cOillmodity i s be ng produc d and sold out

side the area, an area 1.m ch they should conceivably dominate, if for no 

other reu.oon than because or istanca and convenience. 

In oome trde ccntors that have -en SUI'V'eyod thera baa been fo to 

erlst a definite n, ed f'or a particular type of arket outlet. eco.uso of ti.Le 

non-existence of a markot for tha.t particular co ty, it:s product on wo.s 

being curtailed discouraged, and in some cases it was a type of" produc-

tion that shoul have been encouraged th tho standpoint of inc · e and 

manag ent .. 

In most of thene arkcts there a. oars to be vecy 1 ttle price and ser

vice campc-tition. This situation has a tendency to f"oster d sustain 

monopolistic practices t.~at u:re frequently named by' farmers as being the 

reasons for hauling produce long distances to other kets . Some or the 

market bl.Jirers are auare or tnia but mQl"e often they are e · pletely unaware 

that this situation exists. 

1.'h has not an a au.f ic1ont lapse ot t .e as yot t.o conclusively 

substanti to aey- positive statements on the results of the trade ea in-

formation that has been 1nade available to a number of l t~e centers 



over tho State. Hovever, there are indications that this information J:! 

being utilized to th , rtual advantage of both market buy TS an-· farmers 

in several of these trade centers. Ragardle s of Yhat the results Iill\Y' be 

it. is atill an important .fa.et that if tho type of infonn.atio collecte 

in t..lie cource of t-ra.d-0 surveys 1s ado a.vo. .lable to any trade eenter 

the first and most neceasar.y step has been taken toward the goal o.f a 

better, more ei'ficicnt loccJ. roa.rrct.irle st.t"u.oture . The i:cl n mec of 

which is self-evident. 



CHAPTER IV 

SUI- ARY AlID CONCLUSIONS 

In a sunmariza.tion of tho results o.r this study it would be ll to 

point out once more the scarcity of current information concerning rural 

trading are ehare.ctoristics o.!'ld tho existing need for ore specifiers arch 

in this partioular .field of study. The general standard of living £or farm 

families in tems of modern eorrvonienees is rapidly reae.l:ting a le:vel cor

responding to that of' tbe urban dweller. Modern transportation and coommni

eation have brought the farmer into competitive spheres of inf'luonce tran 

trade centers that YOu1d have been considered far too distti.nt only a. short 

time ago. These devolopnonts havo crea.tod an awarenosa of the groving need 

for special oonsidoration to the buying and.., lllng habi't;.a of rural £amil1os. 

Al ough standards of living of' urban and rural families have almost 

reached an oqual basis, there cont.inue to exist certain fundan:ental cconanic 

differences that indicate particular a.ttontion ohould be given to farm 

people. Furthe:rm.ore, the extent to wi-ch most Oklahoma tO'Wlls and cities are 

dependent upon the direction of the flow of' trade of farm families for their 

grovth and develo e.nt r.iakes reliable trade area infomation a potentio.lly 

important part of the foundation £or Sl\1" prognm of economic expansio The 

information could be 0£ mutual benefit to the tows, civic organ1zat"1ons, the 

merchaMs, the buyers in the kets, and the f.amers in the area under' 

consideration. 

In making the a.nnlytical comparisons betueon the five rur trading 

areas represented in this study, certain trends and patterns of corre tion 

uere found to exist. Tho level of a.gricult11r; l income appears to have 

definite effect on the correlation between points of' sale and purchase. As 
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ineane and eeooonic mobility inCl"Oose sales are T.1ade at more widely scat

tered points, while the point.n of' purchase rem n ooro constant. .As incaJ?e 

decraases purchases and sales o ma.de more tr uentl,y in the same trading 

eentar .. 

The 1nfluenoing .factors that a.re r sponsible for the selection of one 

tra.d.i?'l.g center over another by .re.rm .families appesrs to hold tic:mlar 

sequential order when both purchases nd sales are o.onsidored at the same 

time. However, in the farmer's selection of a trade center .far purchases1 

the factors givon first consideration aro habits, public relations \dth 

atore managers ond sale en, prices, and road eonditions, in th.at order,. 

1he ost frequent order of influencing factors in selecting a market for 

f, produce appears to be priceo, roads., and public relations 'With buyers .. 

The daninating typo 0£ agricultural production that is supported by a 

cc«rnmm:Ity appears to have a definite influence on the quality o.f :markets and 

t of' serviceo being made available. In areas uhore high value ea.sh c.ropa 

are grown, a. groa r number of markets and n much higher degree of oanpet1-

tive aetivi'ty is evident.. Distance to trading canters, "1hich is a pr:irnary 

fnator for both purchnses and sales does ot hold the position of importance 

it bas in previous years, am t here appears to bo definite mav ant 8.YSY' 

from the custom of doing all buying oml selling in one town. There ia a 

trend O.ltlSY from the inf'lueno:e of long ostabllshod tn. ·ng habits that hruJ 

bean brought about by the developnont. 0£ roads and transporta.tion f'acili-

tios. In tho preoont. stage o.f breald~ a.imy these habits, houev-er, 

purchase habits appear to retain more permanence than olling habit.a. 



APPENDIX I 

TRADE AREA SCHEDULE 
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Schedule Number---- Location: Direction ·-----W ( ) C ( ) Route Miles 

Agricultural-Industrial Development Service 
Oklahoma A. and M. College 

Trade Area Schedule 

------

1. Suburban Home Commercial Fam _________ _ 
2 . In what town do you trade regularly? _____________ _ 
3. lbw far do you have to go before reaching an all-weather road? ___ _ 
4. For what newspapers do you subscribe? _____________ _ 
5. In what town do you do your banking? ______________ _ 
6. Where do you regularly make the followinz purchases: 

li.m. Tul'm 

(1) Groceries 
(2 ) Clothing 
(3) Furniture and Appliances 
(4) Gas and Oil 
(5) Building Materials 
( 6) Hardware 
(7 ) Drugs and Doctor 
(8 ) Tractor and Parts 
(9) Farm Machinery Parts 

(1 O) Truck and Auto Parts 
(11) Li.me and Fertilizer 
(12 ) Mixed Feed 

7 . Where do you regularly sell the following products: 

(1) Milk 
(2) Cream 
(J) Eggs 
(4) Chickens 
(5) Butcher Cattle and Hogs 
(6) Corn 
(7) Cotton 
(8) Oats 
(9) Peanuts 

(10) Wheat 
(ll) Hay 
(12) other 

8 . Impressions and Remarks=-------------------
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