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CHAPI'E.R I 

, PROBLl Af3 PROJECTED 

It s desired to find out 1! those parts of the American population in 

business or professions or employed in industrial or financial enterprises-­

in other words, ell non-agricultural people--aro able , through reading their 

dally newspapers, to keep up with the problems and achievements of American 

agriculture. 

The rise during the last century of a now-dominant industrial class, re­

placing the pl."eviously dominant agricultural population, has created new prob­

lemH for farm dwellers , now in the minority. 

A hundred years a o , in 1850, there as a rural population or approximately 

20 million in a nation that numbered only 23 million inhabitants. By 1900 

the rural population, at 40 million, as little moro than half the total popu­

lation or 75 million. And in 1945, out of a population or 140 million, only 

50 million, or a little more than one third ere living in rural areas . 1 Ot 

these, only hal 1 ere actually farm dwellers , the other 25 million living in 

small rural communities. 

There is considerable question whether this group of 90 million people 

in urban areas--usually from one to three generations removed from the farm-­

understands the role of the former 1n modern society. They might easily think 

or agriculture sol ely in ter s aui table to their grandparents. 

Definition Q!_ Industrial Populations 

So e or the words in the title of this thesis require explanation. a1hat 

would constitute ttadequate'* coverage of agriculture , so far as city dwellers 

l Bureau ot Census, !!•!!• Census .2! Agriculture, 1945. Vol. II, p. 279. 



are concerned? The word was chosen to indicate the goal , but decision as to 

the r esults rust be made by each reader. The figures show "what is,lf and the 

reader must interpret . 

"Industrial populations" is e short term u ed here to mean that broad 

segmant of population, neither in agriculture nor immediately dependent upon 

agriculture . Th1s means not only industrial workers 1n factories and clerks 

in financial institutions, but all the professional, business and trades people 

who serve this group. 

In certain areas, it is dirficult to draw the line. Des Moines 1 Kansas 

City, Oklahoma City, and Fort orth ar e enunples of cities containing important 

financial or industrial enterprises, yet still dependent in l arge part upon 

agriculture as a business. In tho tabulations, these e1t1es are seen to form 

a group apart. 

The intor at1on reaching industrial populations with which this report 

ia concerned is ~aterial showing a true picture ot th& American farmer of today, 

conaucting a productive business in a business-like manner , with heavy invest-

ments in land, equi:pmant and improve.manta, taci economic problems as complex 

as those tnced by industrialists, producing 40 peroent more ... ood with fewer 

workers than he did a mere 10 years ago. 2 Opposed to tl11s is the still-persistent 

image of the old one-mule subsistence farmer of stage , story and cartoon. 

2 Oil Industry Information Colllllittee, advertisement quoting U.S. Depart­
ment of Commerce. ~, Vol. 30, No . 16, (April 16, 1951) p. 70. 
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CLASSH'ICATION OF CONTF..NT 

In setting up the eategories for analysis of content of the newspapers 

exa1dned, tho present researcher has :followed the recommendations o.f' the Joint 

Study Group f'rom Eoory Uni varai ty , Kansas State Colle o , the University of 

Oregon and the University of V1iscons1n. 1 The ca~egory of agriculture has been 

designatea hore as 2. 32. 2, aa recommended b y the committee. 

~ Decimal System 

The comnittee asks for adoption or a decimal syatein tor classification of 

content. 1. 0 is advertisin IlEtter, 2 . 0 non- advertising n'Btter . e are here 

concerned only 111th the 2. 0 section,. which is turther broken down into 2 •. 1, 

pictorial; 2. 2 , opinion matter , non- pictorial; and 2. 3, news and f eature matter . 

The committee assigns the sub-designation 2. 32 for eeono~ic activity, 

with 2. 32. 2 described es, 

Agriculture and forestry , farm organizations exeopt those purely 
sociel . Gardening notes . Far.n.ing as a business. Land , equipment 
and other tools of farming. Business meetings of 4- H and Fl!'A ., 
groups . ,;, 

For purposes of this study , this f'urther sub-di vis ion has been de: 

2 . 32 . 21. 
2 . 32. 21A 
2. 32. 22 . 
2.32. 23. 
2. 32.24. 

Econonies of agriculture. 
Market quotations and reports in agriculture. 
Husbandry - techniques of agriculture . 
Rural life 
Rural domestic science. 

This is an elaboration of Ward's agricultural content analysis.3 

l Four Co-operating Colleges. Supple ent to Content .2!. Selected U.S . 
Dailies. pp. 2- 3 . 

2 illQ.. 12.2.. ill.· 

3 William B. ard, A Source Survey 2f. Agricultural ~ in~ Daily 
Press. p.a. 
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The odd ite s are the ones souf)lt by this survey, being of value in in­

tor ing the final conswner. 

The even items are addressed to the agricultural producer and though of 

great importance to the producer are of only incidental interest to the consumer. 

Rural do estic science was dropped fron the workshee~ when not round at 

all in the first seven ne apapers checked. Common in rural weeklies or small 

dailies, it seems to have no place in metropolitan papers. 

Followin _ the committee's recommendations, classitications 2.12. 2 for 

pictorial and 2.22.2 tor opinion matter were set up , with 2.12. 2A being added 

tor co.mie strips with agriculturel background. of which there are quite a few . 

Definition .2f. Categories 

For this survey , agriculture ts taken to be the ttart or science of culti­

vating the ground, production of crops and livestock"4 tor the purpose of pro­

viding food, shelter and clothing, not only for a ricultural populations but 

tor all others as well. 

However, forestry is to be included only hen trees are raised as part of 

an all-around farm operation. 'i'he ame is true of' fish }X>nds. Fur farm.a, 

raising animalo for pelts , are included but trappers who do not raise animals 

are not . 

All reisi.ng or livestock for dairy products , meat J hides or wool is 

included, as ill raising of work ani.mals tor use on farms.. Raco animals are 

not included, but show animals are included if the shows are tor the purpose 

o~ improving the breed of' meat , dairy , wool or work ani.mals. 

All raising of plants (other than trees} for food , sh lter or clothing is 

included in this survey, but the raising or flowers (tloriculture) is exeluded 

4 ebater ' s Collegiate Dictionary , fifth edition, p. 22. 



except as pertaining to rural life or rural do stic science. 

Groin or grass raised f'or feeding animals or poultry is considered as 

though it were for direot human consumption. 

5 

2. 32. 21 , economics, is considered to eover all operations of farming and 

ranching as a business . This is the principal interest of this survey. 

2 . 32. 2lA, market quotations or reports of fluctuations in market prices, 

which would normally be included in the neconomics'' category, is prepared tor 

those people dealing regularly in sale or purchase of farm products in whole­

sale amounts; is read mostly by that special audience; and it is doubttul if 

.r.iany general readers see it. Therefore a special category 1.1res set up so as 

not to confuse market items with stories of more general interest. It es 

subsequently tound that the rket reports are at such length that they would 

indeed have hidden or masked the general articles. 

2.32.22, husbandry, includes all how-to-do-it material , directed to the 

farmer or ranebrnan, especially such material a issue by the land- grant college 

extension services or by the u.s. Department ot .Ap:rieulture, directly. 

2.32. 23 , rural life, ineludea interpretative ma.ter1al on :rarm lite today, 

including 4-H, FFA, HD club evonts not classified under economic or how-to­

do-it. 

2.12. 2, pictorial, includes photographs and editorial cartoons. 2. 12.2.A 

is comic strips or panels. 2.22.2 is composed or editorials, signed columns, 

and letters to editor. 



CHAPrER III 

PROC~ ifm! A::n L!:i'.ASUllr.t ;, 

An unusual device was usod to r;ieasur6 advertising in the newspapers, e 

knotted string, each knot marking off one column, wit.h enough column-lcllots to 

cover one page. Difteront .otrings were p:ropared tor ditforcent page sizes. 

News items wero measured by ruler, as were the inches on tile string between 

knots. All mea ure.ments were rounded off to the nearest inch. 

It an rocognized that suoh easurement was approximate rather than exact, 

ao one paper was double-chocked by a di tterent person, u 1ng a printer's rule 

ond reading to the nearest. pica (l/6th inch.} CollJ)Brison is tal:mu1'ted in the 

appendices. 

inal tiguroa in this survey re used to claasU'y newspapers as containing 

(a} little, or less t-hnn one percen.t; (b) fair, or between one nnd two percent; 

nnd (c) excellent, or ·oro than two porcant. On tho r ecn ek, the original 

or eoarse chock resultccl in a final figure ot .. 93 of 1 porce t; tho :second or 

tine oheck produced a corrected figuro of .,97 or l percent .. It woulds e 

trom this oheok that tho thod of measuring was accurate enough tor th pur­

pose of this survey, except in borderline cases, where e. differenee of .05 ot 

1 percent might chonge classiticat1on. 

ResdiOO .Q! Fisures 

Because ot t ese rounded .measure.enta, t.he tenth-percentages or inches 

a~e to be read as ~on the or4or or ••• ", 1.e. 1 . 2 ot l percent mieht really 

be .3 or .l, but there is almost no o nee or its being l percent or .02 or 

l percent. 

· worksheet was do cut tor each 1ssuo during the week of each ot th 

newspapers being checked. A sample is inclUded in the appendices. Thes tiguree, 
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detailed enoug thRt it ,,;as possible t o check on any entered ite • were then 

entered on the soma ry sheets which form tho bulk of the appendices. 

After tho survey ~as well under y • 1 t was realized that it lfould be 

impossible in the allotted time to easure th(} non-advertising apace in every 

issue. ination or reports on the first seven papers sho ed t hat Tuesday 

was a t ypical day for non-edvertisins space for Most newspapers . Ther eafter , 

only Tuesday was measured for non dvertisin inehange. 

Tuesday ne a items were not so dependable; in .fact it 11aa evident that 

taken alone they would give invalid r esults. Therefore t he ne s items were 

averaged, and that average divided by Tuesday avnilable space, to get the final 

percentage :figures. 
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CIL\PT IV 

Th.ere is an overlap o mor than 50 pe aent, between the 55 n spapers 

selected for this survey and the 56 metropolitan (class C) newspapers selected 

in two s.ubsamples by Coat and 1 llroy in their survey tor the u. s. Army. 

Ooats and :!ulkoy found remerkably high correlation of . 995 betwe n 

totals of military no s and pictures in proportion to total speoe batwe n the 

two subsamples . They found a correlation of . 972 between their two subsampl s 

in amount of critical opinion on military affairs . 2 

The nature of tho present problem ruled out uso ot the Coats and l!ulkey 

sar:tple as such. Seeking statistics as to information roaching industrial 

populations, it was necessary to load tho survey list more heavily with papers 

published in industrial areaa. 

Also 1 t was desired to eo.rnpare coverage given by morning papers to egri-

culture with that given by evening papers in the same community. This lll8de 1 t 

necessary to ndouble up" where Couts & Mulkey used only one pep r . 

Empirical Validation 

Theref'ore this survey relies upon empirical validation, in that these 

newspapoI""s circulate eithor in areas largely financial and industrial, or where 

finance, industry and agrioultui,- are all signi ~icant. Further ore. a check 

ot Editor and Publisher Yearbook tor the cities involved indicates that approx-

imtely half' of the newspapers in which we are interested ere on the survey 

1 Wendell J. Coats and stove ulkey. The Selection and Validation of 
!t Representative Sampl e g!, £.. §. •. Daily Newspapers. p. 14. 

2 Ibid. p. 2. 
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list.3 

Since there is a largo overlap with the Coats and Uulkey list, and since 

the sample is about halt of the "universe" involved , those results should have 

validity fer above either e small or randoM sample. 

Validation !Q!: !1E! 

To validate the SUr'fey in regard to time, the issues of the Chicago Daily 

Nmts, Chicago Sun Ti mes and Ne Orleans Times-Picayune wer checked ag inst 

issues of those same publications tor a similar wesk in February 1949 for the 

News and Times- Picayune, February 1950 for the Sun-Ti.mes. It was found that 

th re had been a considerable but consistent decrease both in inches end per-

cent ~e , in a ount of agricultural news, in al.l three newspapers. These f'ig-

urea axe tabuloted in an appendix. 

3 Editor & Publisher International ~ !Q.2!, 1961. 
city, al o a vertisements. 

oo entri s for each 



CHAPrER V 

Fnmn..1GS AlID CONCLUSIONS 
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etropolitan newspapers in the United States may be separated into three 

classi:1'."ications so far as amount and type ot agricultural 1ntor tion is concern­

ed. 

Newspapers in cities that ere metropoles of large industrial areas use less 

than one percent of their news space tor items concerning agriculture. 

Items carried by such newspapers may be roughly classified as t'ollows: 

a. Nostalgic articles about farm and rural lite. generally but not neces­

sarily looking backward in time. These articles , editorials, colulllJls, cartoons 

and even poetry picture the farm as a Utopia , a place of escape from all the 

woes that besot the city dwoller. SometiJ!les they are written by ttgentlemen 

tamers," newspapers columnists who "have a place in the country to get away 

tro.m it all . " 

b. Editorials, editoria.l cartoons or columns blasting the national farm 

policies of the U.S. Department of' Agriculture , as unfair to industrial areas . 

The farmer, pitchfork in hand and a straw hat on his head, is shown threatening 

John Q.. Public. 

This does not indicate a dPe:p-seated anti-farmer policy, ho ever. Labor 

and big business o1"ten get the some treatment, and one cartoon e'X.Bmined 1n this 

survey shows all three galJ81ng up on John Public, about. to push him otf a cl1f't. 

It was an ant1- h1gh-J)l"1cee cartoon. As tor national farm policies and subsidi s, 

it should be remembered that they have also been bitterly criticized by some 

tar groups . 

c. Announce ants or shortages or price increases on farm-produced goods. 

These ne-..,spapers, broadly speaking, are in the industrial areas ot New England 

and the iddle Sta~es~ in the Chicago ilwaukee area, St. Louis, San Francisco, 

the Texas Gulf Coast. 



11 

The second group ot newspapers, generally round in industrial cit.ies sur­

rounded by agricultural districts, uses botween. one end t1;0 percent of its non­

advertising space for agricultural information. Some of these papers have farm 

editors. Geographically, they are scattered.. In audition to material ea1·ried 

by the first group, these newspapers havGi some specifio accounts ot agricultural 

activity in their own territory. 

The thir{l grmxp; generally west of the !i:.ississippi, consists of nev;spapors 

in cities recently industrialized but sti.11 economically dependent upon agri­

eulture. Thay use two percent or more of their space for agricultural nevJs. 

However, much of this material is aimed directly at the agricultural proaucer 

and is of doubtful interest to the consumer. :Many of these papers have farm 

editors; and often a farm page, espoeiall.y in Sunday editions. 

01.ty editions i1ere used vJherever possible in th.is .study. It 1s possible 

that proportions might run eonsidcmbly higher in state editions. 

?J!arket ~ 

Almost all .metropolitan newapapf}rs use appreciable spa.ea for market reports, 

includir.ig grain, vwol and livestoek quotations. The Cotton Exchange ,~as 11frozen11 

by government order during the week of this survey. In some cases the market 

report tokert 1:1ore s~ce thon all other agricultural. item.~ together.. Generally, 

however, nm,spa:pers which gave the .most spac,'l t.o news ot agriculture also gave 

longest miirket reports. 

Eow-iio-do-it material,. such af! issued by ae:ri.ct;.ltural extension services 

of laud-erent collocos, is given 11ttl@ s1~oe oven by the third groups of news­

papers. Only in farm paf"es or farm soetions is much of it found. This Js in 

contrast to t.he sn,1-ll de Uy or ~eekl.y. 1 
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t':orning Versus Evening 

A cheek of mornin versus evening newspapers leads to the boliet that 

general policy ot the paper and the economic basis of the area in which it is 

published are more important in determining agricultural eonten~ than time ot 

day of publication. 

In several instances where diff'erent editions were received, it appeared 

that earlier or stote editions usually carried more agr1cu1tural ne s than 

later or city editions. However, these war on different dates, so the evi­

dence is not conclusive. 

Tabloids usually have low agricultural content , but not much lower than 

full- size papers in the same city. 

Soils ConYention 

An interesting complication ns furnished by tho fact that the National 

Soils Conservation Service as holding a national convention in Oklaho City 

during the week of the survey. This boosted the percentage figure of the Daily 

Oklaho n--a high percentage anyway-to a .tigure so high that it was compen­

sated tor by eliminating all stories on the convention froa a "corrected" 

percentage figures • 

.Among newspepers which sent staff members to cover the meeting were the 

New Yor k Tillles, the Fort Worth Star-'telegram, and the Denver Post. Stories 

sent out by Asaociated Pr ss and United 'Freas were also found, but ost nows­

papers did not carry a line . 

Discussions about sending wheat to India end about tho British peanut 

(groundnut) fiasco in Afriea were given heavy play during the eek , but these 

were seldom countea on the ground that the controversies were political rather 

than agriculture. A fow stories stressed agricultural significance and vrnre 

counted . 
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Another story given wide play as the crowning of' a Cherry Pie -Queen in 

Chicago. Only those stories which prominently identified tho winner as a 

Tennessee term girl or 4-H club P.10mber wer counted . They wore comparatively 

f'ew. 

A tight over colored oleomargarine in Oregon received columns of type and 

banner heads there . This posed a problem., ea a rule was being tollo ~ed that 

matters which concerned processors rather than producors of agricultural pro-

ducts ould not be counted.. Thie story was finally eliminated, but the deci-

sion is admittedly open to argument . 

~ Funnies" 

The relationship or daily cartoon strips and Sunday colored comics to the 

picture of agriculture in the mind ot tho industrial American is subject for a 

thesis in itself. 

The proportion of strips which have agricultural backgrounds or agricul-

tural charnoters is lar a and amazing , compared to what is found in news columns. 

But of course one hardly axpects a true picture in 001 ics--and one certainly 

gets a distorted picture t'rom them. After all , t~ey are supposed to be funny , 

and a source o "escape. " 

Those strips using agricultural backgrounds and intending to b funny 

naturnlly use extreme caricature. Lil Abner and Snuffy Smith are to outstand-

ing ex plos--and tuo of the most popular cartoons being published . It is 
-

hardly necessary to d ell on their relation to reality , which they do not claim. 

Another group of strips uses agricultural background or characters for 

escape. Generally they surround rural life with an aura of nostalgia, and 

depiet , with some realism, count:ry life as it was a generation or t o ago. 

Abbie and Slats is a popular example; less well known but even better examples 

are Sandy Hill and Rusty Riley , no widely published in the iddle est. 
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Not counted were Little Annie Rooney and Little Orphan Amlie, both of 

wh1oh have beon usin old-fashioned rural backgrounds but without any ties to 

agricultural work. Ozark Ike was considered a sports feature. 

ost ttwesterns" ere action comics or "shoote.mups" and have not been count­

ed. But Red Ryder , an action strip, recently carried a definite soil conser­

vation essage.. So it has been counted, along with Buck O'Rue, which 1a about 

ranch lite and often burlesques the typical western. 

"Out Our ay", which often takes a realistic but nostelgie approach to 

ranehing (and is top notch) was concerned during the week reviewed with its 

alternate background or a machine shop. 

Sunday comics have not been counted, either in overall size of Sunday 

papers or in editorial content. 'l'h.os-e which deal 111th rural subjects , 1n 

addition to Sunday versions of the ones named abovo, are Texas Slim, an extreme 

caricature about ranching, and Wild Rosa, a moderate caricature of rural lif.e . 

Sunday Supplements 

Of the three nationally syndicated Dunday supple ants , !!!!! .!.!!!£ and 

Parade apparently include soma rural lit'e material as part of the editorial 

formula. Both issues of~~ included in this survey (a second issue comes 

in because distributed with the Saturday Chicago Daily News) have major stories , 

heavily illustrated, about agricultural lite. So does Parane. 

The American feekly, Kearst supplement, bas a very dit'ferent editorial 

tormula and probabiy would not use o rural story unless it wer e a celebrated 

murd.er or in some other way fitted their special formula. P1e1ior1al Review , 

King Features supplem nt which normally goes with the American eekly,, is a 

humor supplement. 

Locally edited suppler:ients reflect the general policies of the paper. 

llost of tho newspapers in this survey are members of the Metro Group, which 
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sells advertising and furnishes some pictures tor locally edited rotogravure 

supplements. 

F.mpire , roto section of the Denver Post , is promoted throttghout the Rocky 

Mountain "Empire" of ranching country, and is edited accordingly . 

A minority of the ~'unday supplements is letterpress, and in such cases 

ot"ten inolud s a farm or f'arm- and- gerc!en page . 

Generally speaking, agricultural material in SUndny supplements is about 

rural life rather than agricultural economy. 

Conclusions 

etropolitan newspaper editors Will give appreciable space to agricultural 

stories only if they have reason to believe that t.hore are many farmers among 

their readers, or if the storios arouse nostalgia , or are politically an indict­

ment of far · policies of the present national government. 

Edi~ors of nationally circulated rotogrove supplements believe they have 

many :farm readers and use a large proportion of rural life copy. 

Metropolitan residents whose ideas of rarm lite are formed solel y by read­

ing newspapers in major industrial areas , between comic strips, nostalgic 

col1llllns, and editorial blasts must have e very confusing, and certainly inade­

quate , picture or American agricultur e. 

R cor..mendatione 

The writer believes the time has come tor agriculture as a business to 

"speak up" in tho field ot public opinion . Business and labor are using public 

relations techniques to tell their story 1th "best toot forward . " In the 

competition for public attention, agriculture is losing out because so raw 

speak for agriculture . 

The American Farm Bureau Federation comas closest to being & farm spokes-
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mn, but both it and the Grange (National Grange of Patrono or Husbandry) ai 

their efforts primarily at atato and national legislatures. 

A ~ecommendation has previously been made by this writer that Farm Bureau, 

Grange, notional and local associations in special fielrls such as the National 

Cotton Council and .American Brahman Association, all j in together in tting 

up an Atlerican Institute or Agriculture. 2 Tis Institute, so ewhat like the 

American eat Institute but on a larger scale, would publish advertisements 

truthfully portraying the American farmer as a businessman contributing to the 

welfare of the world; and conduct events which would bring favorable attention 

to the :tar.mer• even on the part of industrial populations. 

Goodman has pointed out that~ contrary to theory, public rolations programs 

are set up only hen on induatry is under fire. 3 Agriculture, though not ac-

tually under fire. is "on. the spot" so far as industrial populations are con-

corned, and that is tho significance or all the statistics in this survey ot 

newspaper coverage. 

2 c. Vick Lindley, -2. Speaks for Ap;.riculture. p. 3. 

3 Jack E. Goodman, "J.l'unction of Public Relations Departments .," Abstracts 
of sters' Theses, Ohio University, 1950. p. 92. 
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THE new PAPERS EXAMINED 
And Their Correlation with Previous 

Studies of Content and Velidation 

- on Army validation 11st, Class c, subclass I.l 

- on Army validation list, Class c. subclasa It.l 

- larger newspapers in ard survey of content. 2 

3 
J - in joint study of content, selected u. s. Dailies. 

Abbrevietions for chains or ot.her multiple ownership 

18 

TR CHAINS: (H) Hearst; (S-H) Scripps- Howard i (K) Knight ; (R) Ridder ; 
(G) Gennett. 

AXIS: ( · - P) The McCormiok- Patterson oup is not for ally a cha.in, but 
certainly a closely-knit tn.m.ily group. 

OOUBLE-HRADERS: * Two papers under same ownership and same roof; 

# Joint shop but separate management; 

Sunday issue ot stablemate paper used. 

m - morning e - evening s - Sunday 

Name of Paper published chain surveys 

Boston Herald * 
Christian Science Monitor e 0 

Hartford Times & (G} 

Providence Evening Bulletin e&s * ¢ 1 

New B.aven Evening Register 

l Coats and Mulkey ,. .QI?.• o1t.,. p. 14 

2 lard , ££• ill_., '?able 1, no page number. 

3 Four Colleges. Content of Selected Dailiea. All tables. no page numbers. 



Name of Paper published chain surveys 

MIDDLE STA 

New York Times m&.s tj 

Now York Daily News m&.s (Mc-P} 0 

N.Y. orld-Telegra & Sun e (S-H) 0 

Philadelphia Inquirer lllks ¢ 

Philadelphia Bulletin e&s 0 

Baltimore SUn m&s • ¢ 

Baltimore News- Post o&s (B) 0 

Washi ngton Times-Herald allday,s (Me-P) 0 

Washington ening Star e&s 0 

Newark Evening News e&s if 

S0l1l'H 

N.O. T1mes-P1cey . m!!Gs * 
Dir ingh.8111 News e&s If. 

Birmingham Post- Herald m II 

Miami Herald des (K} 0 W 

Atlanta Constitution ms * ¢ 

Atlanta Journal e&s * JW 

Louisville C-J'our. m&s * ~ 

Louisville Times 6 * 0 

•emphis Comm'l- .App. m&s *(S• H) ¢1 w 

MIDDLE WEm 

Chicago Tribune r&.s (Mc-P) 0 

1 Commercial-Appeal substituted tor stable-mate, Press-Scimitar, used 
in¢. 

19 
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Name or Paper published chain surveys 

Chicago Sun-Times allday , s 0 

Chicago Daily News e (K) 0 

St. Louis Post- Disp. e&.s 0 

St. Louis Globe- Dem. m&s 

Kansas City Star e&s • 
Kansas City Times m * 
Cleveland Plain- Dealer .m&s 0 

Detroit F:ree P.ress m!c.a (K) ¢ 

Petroit Ne s e 

Indianapolis St.er m&s * 
Indianapolis News e * 
Toledo Blade e&s 

Dos oines Register .m&s • ¢ ., 

Des Moines Tribune e • 
Milwaukee Journal e&s fp :r 

Uwaukee Sentinel m&s (H) :r 

St. Paul Dispatch e&.s (R) 0 

.IDUNTAIN WEST 

Denver 'Post J 

SO 1..JTHWE.ST 

Houston Post ntt.s 0 

Houston Press e (S-H) 

Dallas Morning News m!¢s ~-

Dalles Times-llerald e&.s 

Ft. orth Star-Telegram m&a * 
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!16.Me of Paper pub,lished chain surveys 

Daily Oklahomn m&s * ;r 

PACIFIC CO ABT 

.Los Angeles Tun.es m&s * 0 

Los Angeles News e 

San Francisco Examiner mtts (B) 0 

San Franci.seo Obroni ele J!&s ¢ :r 

Portland Oregonian Be 1 ,,, 
~~ 

Oregon J'ou.rnal e&.s 0 1 
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TABUt.ATIO OF RESULTS 

GROUP I -- Subgroup 1 

Less t.han .5 of one percent 
(Inchage includes stri ps,. fl!S.rkets . P rcentage does not.} 

.t O PAPER 

Boston Herald 
.Tew Haven Rogi ster 

1'.1611 York Ti s 
N.Y. Daily .r s 
N. Y. t?orld-T. Sun 
Phi le. Inquirer 
Phil.a . Bulletin 
Balt1 ors Sun ( } 

ewark · e . ~lews 
Wash. Tim s Herald 
'iesbington Star 

Lou1 ville Tir~s 

Chicago Tribune 
Chicago Times -tar 
Indianapolis Stur 
Milwaukee Sentinol 
Detroi t ~e Press 
St . l .. oui a Globe- D • 

Dallas rn. } s 

S . a110 i s co Chronicle 
S . Fransisco iXSminer 

IFCHA E 

116 
23 

274 
56 

241 
177 
381 
169 
231 
160 
115 

229 

249 
115 
284 
232 
133 
195 

51 
124 

.18 

.1'1 

. 42 

.13 

. 36 

.04 

. 32 

.16 

. 39 

. 08 

. 34 

.18 

.• 22 

.43 

.44 

.33 

.05 

. 28 

. 27 

.lO 

.10 

24 
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TABULATION OF RESULTS 

GROUP I -- Subgroup 2 

J'ore than .5 but less than one percent 
( Inchage includes .markets, strips; percentage does not.) 

NAME OF PAPER llWHAGE PERCENTAGE 

Providence Bulletin 318 .99 

Baltimore News-Post 254 .51 

Atlanta .Journal 279 .81 
Atlanta Constitution 290 .93 
Miami Herald 295 .69 

Chicago Daily News 444 .75 
Milwaukee Journal 347 .69 
St. Louis Post-Disp. 383 .78 
Kansas City Tim.es 131 .74 
Detroit News 284 .65 
Toledo Blade 415 .81 
Indianapolis News 226 .83 

Houston Post ~6 .86 
Houston Press 163 .63 
Dallas Times-Herald 305 .91 

Portland Oregonian 467 .76 



TABULATION OF RF.SULT$ 

GROUP II 

Between one and two percEn t. 

NAME OF PAPER 

Christian Soi . Monitor 
Hartford Times 

N. Or. Times- Picay . 
Birmhm. Post-Herald 

Cleveland P-Dealer 
Kansas City Star 
Des Moines Tribune 
St. Paul Dispatch 

Oregon Journal 

INCHAGE 

GROUP III 

121 
497 

483 
.uo 

306 
527 
569 
302 

566 

More t han two percent 

Birmham. News 
Memphis Comm'l-App 
Louis. Courier-Jour. 

Des Moines Reg! ster 

Denver Post 

Ft. Worth Star-Tele. 
Daily Oklahoman 

Los Angeles Times 
Los Angeles News 

500 
676 
479 

734 

869 

'169 
661 

788 
595 

PERCENTAGE 

1.34 
1. ao 

1.32 
1.27 

1. 73 
1.88 
1.79 
1.00 

1.07 

2.60 
4.11 
2.02 

2.16 

2.10 

3.91 
3.01 

2.05 
3.66 

26 



NEWSPAPER OOSTON HERALD 
ad t • e ~ I I l L.-.tJt .- e @ Week of Feb• 18, 1951, Edi tiClll ~1'.,t!; GI'tY ------------------~---

O'tal .1.11chf • , iach9'• l'1.0.'NAS !:>trips Opinie>n .llioonom1o Ke.rkete .tiUaben dry Re LU~ 
' Not Adr a.*2.2 2.12.a 2.22..2- 2. ~2.21 2e32e21A 2.32.22 2.32.2 ·- -- -

Sunclq 
22,848 5 5 2 

Mohdr.y 2,816 6 10 1 

"l\tesday 
4,576 2,442 6 12 

·-· . 
~ 

Wudnesciq 
4,928 ' 6 12 4 

Thuru1ny . 
13,440 6 6 11 

~ 

Friday 
4,928 6 

So.turdny 
2,816 6 7 5 

ID~L ~ 
-~~• 15 6 48 4 l -

.02 .04 -
Peroontqe of 
Non...Ad...ertising .24 .08 .04 ~ .28 
Comments: THIS W&t!;K AND :OOSTON HBHALD ROTO NO? GOUNT~D . Total inche.s ll6 

--------------~---.70 ... Tot ol Percentrge ---------• 18 -Less Strips. MITS ----------------~ 
N 
--3 



NEWSPAPER cmusrI.AN SClENCl!: MONITOR m@ IS ,r;,,NTHAL Week of Feb. 18n 1951, Edi tim. ____________ __ 

'otal .i.nohes inc hes t11otures .Strips Opinion .t!ioonomic Markets .Husben dr:y R. Lir , 
Not Ads 2~12 .. 2 2012.2A 2022. 2 2o32e2l 2@32.21.A 2.32022 . 2o32 o2 ·-

Sundq 
NOT Pl B LJ,I S HE D 

Mondc.y 
2, 352 -

Tuesdny 
2, 688 1, 974 24 

WednesdEiY 
3,696 

Thuirs&.y 
0 MITT ~D - HOL I 

Frid.tty 
3,024 

' 

Satur day 
2.,352 15 - - ...... ~--~--·-

~ 39 

Per contege of .41 
Non-Advertising 

Comments : DID NO'r PUBLISH ON IVJi.SfIINGTON 's BIRTHDAY 

12 

.36 

26 

DAY 

8 

82 

.BJ 

Totcl i.nohes 121 
'l'otol Percentr.go 1 . 24 
Loss St~i ps ~ MKTS~ 1. 24 

/\l 
co 



NEWSPAPER HARTFORD TWS m@ s 

:<gtal .Lncne 1 .1nche 1 .t'1o'ture s strips 
Not Ads . 2.12.2 2. 12.2l 

Sundq 
NOT PUBLIS 

Mendt.y 
6.688 36 

~sday 
~. 988 2. h.67 ~ 

We dnesdq 
36 * 7,392 

Thursday 
\IP 8, 448 .36 

Fridny 
7,7444 J6 

Satur day 
@ 4,928 38 J6 

'.10~ 38 216 

Peroantege ot 
Non-A.dvertiBing . 22 1.4., 
C1>mments: CARRI.15S DAILY COLUMN uoo~N ON THE FARM." 

*THREE STAR ( S'rATl!.?) ~DlTION . @ ONl!.: STAR 

Week ot Feb. 18, 1951, Edition NO J4A 
----------------~-------

Opinion 
2. 22.2 

H ~ i.) 

JO 

JO 

.17 

.l!ioonomio Me.rkets Husbendry Re Lit·, 
2.32.21 2.s2 . 2~ 2.32&22 .2.32oZ 

5 16 

10 1 19 6 

23 

20 

3 18 18 

74 

58 14 53 98 

. JJ .08 .Jl .57 
'l'otol inche s 497 
Totol Peroentcge 3113 
Less Strips, MXTS 1 . 60 

I\) 

"° 



NEWSPAPER PROVID~NC~ BULUTIN ~1ITH Su'N . JOURNAL m ce 

~otal .&.ncne, .inches Pi ctures 
Not Ads 2.12.2 

Sundq 
12,768 

Mondt.y 

* 6,384 18 

Tue sday 
6,048 2,583 

Wedne scl.q 
9,408 

Thursday 
* 1,392 

Fri dny 
8,064 

Snturdny 
3,024 

T01'\.L" 18 

Peroont~e of .10 
Non-A.dvertising 

Comments: THIS Wl!:EK AND IWO~ lS!JiliDER NOT COU'NT.ll; 
* HOM!i: EDlT..LON 

~trips 
2. 12.2A. 

16 -
16 

16 

16 

16 

16 

96 

. 62 

Week of Feb• 18~ 1951, EditiCll ----------------~---------
FINAL fiKET 

Opini on .tioonomio Ke.rkets .tiu s b en drJ Re Lif, 
2.22.2 2.32.21 2.32.2~ 2.32.22 .2 o32e2, 

43 45 

3 4 37 

10 a 

16 7 

16 

6 

4 5 
76 46 82 

.43 .21 .46 

Total inches 318 
Totol Peroentcge 1. 88 
Le ss Str ips, MK.TS .99 

~ 



NEWSPAPER NEW HA V.t.N REGIS!.c;R m (el s 

~otal .LllC 

·-
Sundq 

ll,424 

Mondc.y 

* 5,376 

Tue sday 
5.376 

Wednesclq 
5.040 

Thursdny 

Fridny 
6.048 

Saturday 
2. 1c;2 

TO~ 

Per contege of 
Non...Adverthing 

s .1nches Fio'Qlres 
Not Ads 2ol2e2 

2. 4.)) 

PBOBA.BLI 

Comments: SUNDAY MAGAZINE NOT INCLUD.l!:D 
* CITY EiJlTIO 

strips 
2.12.2A 

NOT PUBLISJ 

FINAL MA~T Week of Feb. 18, 1951 0 Editim _____________ _ 

Opinion .llioonomi o 11e.rkets Husbendry Re LU' 
2022.2 2.,32.21 2.32.2~ 2.32.22 2e32 e2 I 

16 

1 

ED * HOLIDJ1 X 

6 

22 l 

.17 less~tnan 
.01 

Total inches 23 

Total Percent~ge .17 
Lo s s Strips. MKTS . 17 

~ 



NEWSPAPER N1'h YORK 1'.lJldr.;S @ e @ Week of Feb• 18, 1951, Edition LAT~ OITl 
---------------------

otal 1nche1 .1nche1 Ptou.ree ~trips Opinion JS.oonomio Me.rketa Husbendry Ro I,i.1·, 

Not Ads 2.12.2 2ol2.2A 2022.2 2e3-2o2l 2.32o21A 2.32.22 .2e32o2, 

.Sun clay 
33,9.36 21 12 22 

Mondt.y 
6,120 . 4 41 -

Tueedny 
8,7.36 3,190 7 25 

Wednee«lq 
9,408 25 

t'hura&y 
8,400 J6 25 

F:i"idny 
8,o64 13 .3 

Snturdo.y 
s,040 ' 20 ]$ 

-l 'O'.ML - 21 77 161 1$ 

. 29 .61 .05 
Perconteige or 
N on...A.dw r tis ing 

C.omments : N. Y. .O'l' COUHTlill Totol inches 274 
Totol Percentrge 1.03 
Less Strips 0 MKTS .42 

~ 



N.l!:W YORK .uAILY N!!;WS @e © NEV'fSPAPERL_ _______________________________ __ Week of Feb. 18, 1951, Edition 4 STAR FI 
-------------------------

~ote.l JJlChel .LJ:lQ hes l"1o'b.1r'es 5trips Opinion l!ioonomio lle.rkets . Husbendr1 Re Lif, 
Not Ac:!1 2.,12.2 2.12. 2A. 2. 22.2 2.32.21 2.:s2.2~ 2. 32 . 22 .2.32.2 t 

Sundq 
13, JOO 2,843 2 7 h 

Mond$:.y 
4,200 1,886 6 --

Tuesday 
5,040 1,937 4 

Wednesdq 
4,480 1,725 4 

Thvrsdtly 
5,320 1, 7.36 

.. 

Friclo.y I 

7,840 2,998 '5 I 

Snturdo.y 
1,960 1,627 h 

'.lU'.DU; 14 752 2 18 16 
Peroontego ot 
Non .j.clve rti sing .01 
Comments: N. Y. N.ti:WS ROTO NOT COUNTl!iD 

* J STA& MANHAT'rAN BDITION 

.12 .11 
~tal ino~s .36 
Total Percentr ge .24 
Loss Strips* MKTS .13 

~ 



NEWSPAPER N • y • WORLD_T~~GRAll & SUN m@ s Week of Feb. 18" 1951• Edition SEViNTH SFOhrS 

rote.l .&.ncnel .1nche1 l'1c'blree strips Opin ion l!ioonomio Markets Husbm dr1 R. Lil"· 
Not Ads 2.12. 2 2ol2.2A 2022.2 2.32.21 2. 32.21A 2.s2.22 .2.32.2 

Suneq 
NOT PUBLISi ~o . . 

Moridcy .. 
5.416 8 22 ,·· . . ····· .· -

'fu€fS<k1J'~ 
3,562 8 11 19 12 -· ; 7,728 10 ., 

Wo4neadq 
.. ' 5.416 8 19 24 

Thursday 
8 3.360 

Fridn:y 
9.408 3 8 15 10 24 14 

Sntur dny 
4.032 8 2 8 

'ID:D\L _ ____ 13 48 J6 21 07 26 
Peroont13ge of 
Nonj,dvertising 

Comments: 
.06 .22 .17 .oa .45 .11 

~tol inc~s 2~ 
Total Per centrge_ m 1.0 
Loss Strips# MKTS .J§ 

)#. 



NEWSPAPER .PtULAD~1PrlIA IN!.LUI&R 

otal .Lnohes 

Sundq 
20. W.6 

Mondt.y 
6. 3.36 

Tuesday 
a.096 

Wednesdmy 
9,856 

Thur-a&ly 
7.744 

Fri clo.y 
9. 8~6 

Sc.turdny 
h.2211 

ID~ 

Pero on tege of 
Non..Adnrtieing 

.Lnches 
Not Ads 

2. 771 

Comments : TO.DAY ROTO NOT lNCLUD~D 

e cs 

r 1cuu•ee ~trips 
2~1202 2$12.2A 

16 -
16 

16 

16 

16 

16 

96 

.57 

b"'INAL CI TY 
Week of Feb. 180 1951• Edition~------ ------

Opinion .tioonom1c Marketa .nusbendry Re Li f • 
2. 22.2 2.32 .21 2. 32.2~ 2.32.22 2.32 ,2. 

18 

33 

4 

7 2 

I 

' 

3 14 
3 76 2 

.02 .39 . 02 

~tol inc~e ll7 
Total Percentrge 1.~ -. 
Loss Strips• MKTS .011, 

~ 



NEWSPAPER ~~------------------------------~ 
otal J.nches i nc hes Pictures strips 

Not Ads 2.12 . 2 2.12.21 

Sunday 

* 9.408 

Mondt.y 
7,056 JO --

Tuesday 
11,424 2,.532 JO 

Wednesdey 
8,736 .30 

Thursdfly 
8,064 .30 

Fridny 
8,7.36 30 

Snturdo.y 
3.)60 .30 

ID~ 180 

Pe rcontego of 
Non-Advertising 1.18 

Comments: Af.4.££RICAM W.i!.Ji.KLY, THIS t,uK, .OOOK OF Tlic. -,~ 
* ON.l!: STAR 

Week of Feb. 18 17 1951, Edi tim SPORTS FINAL 

Opinion Economic 14e.rkets .t1usben dry R. LU' 
2. 22.2 2.32.21 2. 32.2~ 2.32.22 .2e32.2 I 

18 10 

14 2, 

7 32 

28 

11 2 

.30 
~ 

7 17 
-· 

21 36 144 

.12 .20 . 82 

~tcl inc~s ~l 
Toto! Percentrie 2.32 
Lo ss Strips, MKTS .32 

'(/.. 



NEWSPAPER _ ............ -., .. - .... .,.. f!!Ve @ FINAL Week of Feb. 18, 1951, Edition._ ___________ _ 

~ote.l .Lnches .1nchea .t'1C'b.ll"e8 Strips Opinion Eoonom10 Markets Husbandry R. LU· 
Not Ads 2.12.2 2. 12.2A 2. 22.2 2 .• 32 . 21 2.32.2~ 2.32.22 .2 . 32e2 I 

Sundq 
18,816 18 

Mondr.y 
4,368 8 --

Tuesdny 
5,040 2.,100 8 25 

Wcdnesdey 
6,384 8 27 

Thursday 
5,376 8 14 21 

Fridny 
5,040 8 J 

Snturdny ' 

3,696 8 5 28 ., 

'.ID'.laL 48 3 19 119 

. 02 .14 . 81 
Percon tQge of 
Non-Advertising -~3 
Oommen t s: THIS w~ AN1J 1lliTROG.dAVURE NOT COUNT.l!:D Totvl inches 189 

Total Percentrge 1.,.30 
Loss Strips # MKTS .16 

\,J 
-.J 



NEWSPAPER BALTIMORb; N~ws ... R>ST m {e'XS Week of' Feb. 18, 1951, Edi tian 8, 9 or 10 STA& 

ote.l J.nches inches .t"l otures Btrips Opinion .tioonomic lle.rkets Hu sb m dry Re Lir, 

.~ Not Ade 2,,12.2 2.12.2A 2.22.2 2.52.21 2.32.2~ 2.32.22 2.32.2, 

Sundev 
12,800 7 

Mondc.y 
8,320 8 15 37 - •, 

Tuesday 
3,880 1,356 8 34 I 

1, 

Wednesdcy 
8,320 8 1 30 

Thursday 
6,400 8 1 6 

Frido.y 
8,320 8 27 29 

.. 

Snturdo.y 
2,560 8 19 

ID~L ~ ' 42 9 155 

Peroont~e of .59 
Non...A.dvertising .44 .07 1.65 
Comments: .All.ERICAN wKEKLY, PICTORIAL fil:V.IBW NOT 00UNT.W Totol inches 254 

Total Peroentrge 2. 75 
Loss Strips, MKTS .51 

~ 



NEWSPAPER 
;..... ______________________ ,._. ________ __ , - Ur.;RALD e @ 

'otal J.nches .1nches Pictures Strips 
Not Ads 2.12.2 2.12.2A ·-

Sunday 

* 10.~60 

Mondc.y 
3,200 20 

Tuesdny 
5.160 2.108 20 

Wednesdcy 
6.hoo 20 

Thursdny 
@ 10. 21.io 20 

Friday 
7 . 160 20 

So.turdc.y 
6. J,()() 20 

f()rcontEige of 
N on-:-Adve rtis ing .94 
Comments: 

LCJJ-1 1~~KLY NOT COUiH'h.0 
* 6 A. M • .FINAL., @ WASHlNGTON ' S Bl.B.TH.L)AY SP.b.ClAL 

1 Vb.. Sl'Aii Week of Feb. 18, 1951, Edition. ____________ _ 

. 
Opinion 
2e22.2 

.t!ioonomio Markets Husbandry Re Lil" 
2. 32.21 2.32.21.A 2.32 . 22 ; . 2032 .2 I 

.. . . 

. ) 

5 10 -· 1 

' 

6 

l l 

5 

l,f,, ,,;~ 

2 ....... 

.01 .• 19 .01 
Toto! inches . ,. ., 160 

Toto! Percentrge · . • ,·, 1 , 2,1 
Lo ss Strips_ MKTS 108 

w 
'-0 



NEWSPhPER ,,AS.HINGTON STAR -:=-.------ ----- ---- m fe lS 

otal .inches i nc hes l" l ctures ~trips 
Not Ads 2~12.2 2.12.21 

Sunday 
1.5,488 

Mondc.y 
# 6.AAA -

Tuesdny 
7. 71,1, ? ~?h 

Wodnesdey 

* 20.416 

Thursday 
Ii 9.856 

Fridny 
9.856 

Snturdny 
h.928 

'ID'.D\L 

Percon t43go of 
Non-Advertising 

Comments: THI S W.tIBK, STAri. PIC'l'OlllJiL MACm~IN.!L NOT COUllfl'~D 
* •YA.SHINUTON ' S BlRTilllAX ~.DITlON U.NUSUJi.LLY U™ 
II .iiARLY .!.sDITlON 

Week of Feb. 181 1951, Edition NIGHT FINAL -------~----~--~---
Opinion l!ioonomic Markets Husbandry R. Lir 
2.22.2 2.32021 2.32.2~ 2.32.22 2.3202 

22 4 

? 1? 

8 10 11 

18 

18 10 

.26 .JO .oa 
Totol inches 11$ 

Totol Percentrge .64 
Loss Strips, MKTS .34 

g 



NEWSPAPER --··--· ... - ·-·--·- ··-··- · m ~ 

otal lnches .inches .t"1c'tUres 
Not Ads 2.12.2 

Sunday 
13,056 15 

Mondt.y 
7,296 -

Tuesdny 
10,752 3,351 

Wednesd~ 
1,296 

Thursday 
8,064 

Fridny 

* 11,,20 

So.uirdny 
@ 3,840 

ID~ 15 
Percon tege of 
Non...Advertising .06 
Comments: SUNDAY MAGA:t;lN~ NOT COUNT.t!,il 

* sfu.1:u·~ FINAL' 
@ STATb- SUBURBAN 

~trips 
2.12.2A. 

16 -
16 

16 

16 

16 

16 

108 

.45 

'""ITi - COUNTY Week of Feb. 18, 1951, Edition. ____________ _ 

Opinion Economic Markets .tiusben dry R. Lir, 
2.22.2 2.32.21 2.32.2~ 2.32 . 22 2.32.2 , 

4 32 10 

5 

16 5 

6 

21 

9 

22 35 32 19 

.09 .15 .15 .09 
~tol inc~s 2~ 

Total Percentrge .99 
Loss Strips, MKTS • .39 

e; 



NEWSPAPER ••. Mt O.Ru.Al'IS T.I.M.t!:S ... PlCAYUN~ e @ . Week of Fe b . 180 1951, Edition i,OT MARlu!ID ----------------~~---
otal Inches i nches .notur es Strips Opinion l!.oonomio Me.rkets .t1u s b en dry Re Lit'• 

Not Ad.a 2. 12.2 2.12.2A 2. 22.2 2. 32021 2. 32.2~ 2.32.22 .2.32 .2 

Sundtlfl 
17,136 6,647 29 .34 

Monilc.y-
7,728 2,086 10 16 38 

( -
~ esdny 

5,712 2,095 23 16 21 29 10 .. 

Wedne'l!4_q 
. . 

8,136 2,450 , 16 27 26 

Tmit+•"4J 
8,064 2,163 16 8 JO . , 

.. -
Fri day 

8,064 1,925 16 .. 3 7 .3 , 
y,·:-

Sn tut-(it(y 
5,040 2,228 8 16 41 JO 

-''l'Oa1\L • , 19,594 73 96 176 118 10 

~ro~~e~ • 
No.n...A.dve rtis ing .37 __ .__u.... .49 .90 .61 .o5 
Comments : Dill.1£ ROTO NOT INCLUD.!!.D Totol inc hes 483 

Totol Percentrge 2,42 
Loss Strips. MKTS 1.32 

+:"" 
I\) 



NEWSPAPER BIBMI.NGliAl4 N~WS m @..§ 

~otal .Lnchea .1ncnes Pic'tures Strips 
Not Ads 2.12.2 2.12.21 

Sundq 

* 17,248 

Mondc.y 
4,.576 16 

Tu&sdny 
4,928 1,726 16 

WeJnesd.ey 
6,336 7 16 

Thursday 
8,096 8 16 

Friday 

* 9,152 16 

Snturdny 
% 2, 112 36 16 

/ 
( 

Week of Feb. 18, 1951• Edition TH.Rl.!.E STAR ------~~--------~------
Opinion .i!ioonomic Me.rkets Husben dry Re Li!'• 
2.22 .2 2.32.21 2.32.2~ 2.32.22 :2.32 ,,2 

16 12 

10 

9 2.5 

51 21 

5 6 18 

20 1 

7 2 19 131 % 

ID'.IAL 51 96 12 62 88 29 162 

Peroont~o of 
Non-.A.dvertising 

Oommen ts : THIS Wl!:EK NOT COUlU.ttJ) 
i"oN£STAR. @ l<'OUR STAR 

T~~O 1'".aHM PAG.1£S 

.42 .92 .n.o .51 .13 .24 1 • .33 

Totol inches 200 
Totol Peroentrge 4,22 
Loss Strips, MKTS ? 9 60 

e; 



NEWSPAPER BIRMINi.Hi;W POST •• .H.l:,HaL1) ,,,. -=--....... -----=---"""""------=-,,,.:'.':&; e s ""·" 
'@tal mcrn.e111 J.nches Pictures :Strips 

Not Ads 2ol2e2 2.12.2A 

Sunciq lil O '.,1.1 

Mondt.y 
3,520 28 --

Tuesdny 
1,762 28 J.872 22 

Wednesdey 
28 4.928 

Thur~aay 
28 4.224 

Fridny 
7.744 6 28 . . 

Saturday ~ ~ 

,. t.>20 15 28 

Week @f Feb" 16~ 1951, Edition !i'i.itb.1 .._._.. ______ ~ ________ ..._. __ ,,,_.._ 

Opinion l!ioonomic Markets Husbandry Re Lif, 
2022.2 2Q32o2l 2@32e2~ 2e32.,,22 .2o32o2 i 

Pl kJL.i.Stll.i:J.) 

12 

3 17 3 

11 3 

12 30 6 

,, 

ll 14 17 
... 

ro~ 43 168 .3.3 47 57 12 
.Pe!r'oc:m.tege of . . .... 
No.n«Adve:rtis:Lng .40 1.60 .Jl .45 .54 .11 

,. 
Total inches )60 Conunents: 

'l'otcl Percenttge 3.41 
Loss Stripsil MKTS 1.27 

·iE= 



NEWSPAPER~----------------- e @ 

otal J.nches inches .t'J.ctures Strips 
Not Ads 2.12.2 2cl2 .2A 

Sunds.y 
19,712 

Mondr.y 
9,152 15 --

Tuesdny 
9,152 3,161 15 

Wednescicy 
11,968 15 

Thursday 
11.,264 15 

Frido.y 
11,968 15 

Sn'b.lrdny 
MISS 

™ 75 --~ --

Percon t~o of 
Non.j.dvertising 

Comments: AM.KfilGAN niEKLY NOT COUlf!.a) 

.48 

We.ek of Feb. 18, 1951, Edition .tiO --~~~~~----~----~--
Opinion Economic Markets Husbendry R. Lifi 
2.22.2 2.32.21 2.32.21A 2.32.22 2.321,2 

43 8 13 4 

6 

10 18 23 

4 27 

17 21 2 

7 7 10 

~ N G 

17 __ _ ------- 95 89 13 6 

.09 .,o .47 .07 .03 

Totol inches 295 
Totol Percentrge 1.64 
Loss Strips, MKTS . 69 

~ 



NEWSPAPER .1:1.TLA.N'l'A CONS'.l.'I'J.'U'.UON @ e @ Week of Feb. 181 1951, Edition FlNAL CITY --~--~--~----~--~----
otal .1.nches Inches Fictures Strips Opin i on Economic Me.rkets .ttusben dry R. Lif 

Not Ads 2.12.2 2.12.21 2.22.2 2.32.21 2.32.21A 2.32.22 2. 32.2 • ·-
Sundq J O 1 N 'I' P 1 l3LICAT lON*Sl!:.i: A1'LA} TA J 0 r RN AL 

Mondr.y 
16 3,652 

Tuesdny 
16 8 4.704 1.913 20 

Wednesdcy 
16 14 8 11 5.040 

Thursday 
1 5.668 6 16 10 9 

Fridny 
7. 392 16 49 

-~ 

Snturdny 
~-02h 24 16 5 29 

1011\:L 30 96 __n 67 69 1 

Fercont~e of' 
Non-Advertising 

Comments: 

. 23 .84 . 20 .50 .52 less t han .ml 
- Totol inches 290 

Totol Percentc.ge 2.29 
Loss Str ips, MKTS . 9.3 

~ 



NEWSPAPER ATLaNTA JOURl'JJU. m@;@ Week of Feb. 18, 1951, Editi on. __ ~4~·~·~·frH!o:.111-+M+~v•llilH=·------~--~------

otal .&.nches 1nches .t'1c uu•e s :,trips Opinion Economic Markets Busben dry R. Lif 
Not Ads 2.12.2 2.12.21 2.22.2 2.32 . 21 2. 32.2~ 2.32.22 2e32e2 ·-

Su1@dEW" 
14, 080 12 90 53 3 

Moqp:.y 
;,6.32 8 26 -

Tu\sdlly 5,280 · 2,052 8 24 .3 -
Wednesdey 

8,448 8 4 4 

Thursdny 
9,856 8 

Fridny 
7,744 8 8 ~ ' 

-· _v_ . 

Snturdny 
2,112 8 1 3 

'.lU'ML 12 48 1 97 115 6 

Percontego of .08 .39 . 01 
Non-Advertising 

.68 .Bo .04 
Comments: ~ \Us.oa'.., AlfuRIJAN w~LY, AND JOURNakCONSTITU'l'lON 

MAL.., L.J.NL OO'l' COUll'.L'.!!:D . • 
@ WJ. '.l.'li CON~T.i..l.'U'1'lON. * PINK 1U'£.l!i Fi.NAL. 

Totol inches 279 
Total Percentrge 2.00 
Loss Str i ps. MKTS .81 

~ 



W UI SVILLl; COUR.l.c.!LJOURNAL @)e @ NEWS PAPE Rt_ ________________ _ Week of Feb• 181 1951, Edition S£V'ia4 ST.AR --~----~------~--~----
otal .i.nches lnchee l"lctures ~trips Opinion Economic Merkets .t:lusben dry R. Lif, 

Not Ads 2ol2.2 2.12.2A. 2022.2 2 .. 32.21 2.32.2~ 2.32.22 2.32e2, 

Sundq 
13,024 32 2$ 4 16 2L. 

Mondc.y 
.3.,168 4, 8 16 2.3 17 37 -

Tuesday 
4,928 2,0.56 8 9 31 

Wednesdey 
5,632 8 35 

Thursday 
6, 336 14 8 6 21 19 

Fridny 
9, 856 8 1h 2 

So.turdo.y 
3, 872 8 28 11 

'ID :ML 91 48 31 50 l.L.7 J 7 9~ 

Percentege of .65 .40 . 22 .35 1.04 .12 .68 Non.,.Advertising 

Comments: COURI.i!:lLJOURNAL 1'.ALfii.ZINE 1101' COONTJ.ill . Totol inches 1179 

Toto! Percenttge J,89 
Loss Str ips_ MKTS 2102 

::-
0, 



NEWSPAPER WUl 5V.1.~ '.l.'.1.~ m (eJ s Week of Feb. 18 11 1951, Edi tion FlNJ~L HOM£ ----~----------~~~----
otal J.nches .Lnches r1ctur es Strips Opinion Economic Marke t s .t1u sb en dry R. Lifi 

Not Ads 2.12.2 2.12.21 2.22.2 2.32.21 2.32.2~ 2.32 .22 .2o32 e2, 

Sundq 
s .JJ.: ~ LO UIS VIL ii ~ COUR l ~ R J C URN AL 

Mondc.y 
24 4.032 16 - ---

Tuesdny 

* 5.376 1, 986 16 9 23 

Wedneedey 

* 7~056 16 15 

Thursday 
6. 720 16 

Fridny I 8 .• hOO 16 12 26 

Snturdny 
16 24 * 2.686 

- ·-

ID~ ~ -- - -- . --· - ------
21 112 

Percontege of 
N on...Adve rtis ing . 81 . 18 .94 
Comments: * llt:J F~H Totol inches 222 

Totol Percentr@:e 1,93 
Loss Str ips• MKTS .. 18 

~ 



NEWSPAPER Mi1'1Ftllb 00.UJJ.uRGill.1 - i~PP.U:AL ,, .. ;, , •. -----------=-""'"'---""""'"""""'""'""""_.._...,, __ (!:t,·e :~/ 
I?UJAL Week of Feb111 18 11 19511 Edition._ ___________ _ 

'otal .uiches .tnches Pictures Strips Opinion .!!ioon~mio Markets Husbandry R. Lif 
Not Ads 2al2e2 2ol.2.2A 2e22'72 2eS2o2l 2e32~21A 2.32.,22 .2e32@.2,~ 

&undq 
151432 26 30 97 21 36 46 

MIOndt..y 
4~224 14 9 17 52 2 -

T11esooy 
)J.576 l.'7~8 12 9 11 24 6 17 

Wednesdq 
6 .• 336 9 14 7 26 14 .. 

'!'hui'.aday I 

-9.856 9 20 16 21 12 ' 
·.' 

Fri My I 7.0l.tO 9 ll. r:; ~' . 
-~ 

Bo.turdny 
h.923 3 9 19 2.7 17 . .i 

~L - = $j 51.t 83 178 116 lOrS -8.2 
Pe:roent~e of 
Non.,,A.dvertising .16 .44 .67 1.45 .9h .87 .67 
Comments~ 'l'l:ILS fv.;..:,..;;;\ .t·JO't 11,,L!Lti.iJJ:!,D Total inches 676.' 

~~--~= 
Toto! Percentrge ,5.494 

Loss Strips,, MKTS 4.11 · 
Vl 
0 



NEWSPAPER ClilGAGO TRIBUNE @ e (s. 

'otal J.nches 

·-
@'undey 

24,992 

Mondc:.y 
9,8.56 

Tue sdny 
8,448 

Wednasdey-
9,.504 

Thursdny 
13.672 

Fri dny 
9,1.52 

Snuirdny 
5.984 

ID~ 

Peroon t Qge of 
Non...A.dvertising 

.1nches .t'1ctures 
Not Ads 2.12.2 

-
2,977 

Commen ts : Glµ\.FIC AND PlCTURri: ROTO .NOT COUNT~D 

Strips . 
2.12.2A 

-

Week of Febe 18, 1951, Edition SFORTS ~"'J.NAL --------~----~-------
Opinion Economic Me.rkets Husbmdry R. Li f• 
2.,22.2 2.32.21 2.32.21A 2.32.22 2.32.2, 

29 

9 1.5 43 

47 

12 .38 

1.5 2 

.5 2 .32 

14- - -- 29 --~ro4 2 

.01 .14 .98 .01 

Totol inches 249 
Total Percentrge 1.20 
Loss Strips. MKTS .22 

\J'\ .... 



NEWSPAPER CHICAGO SUN - T.u&l!:S -:-------------------~-------------m~lS Week of Feb. 18, 1951, Edition THREl!: STAR J:i'INA.L HO~ 

·otal J..nches .1nches Pictures Btrips Opinion .tioonomio Markets Husbandry Re Lil·• 
Not Ads 2.12.2 2.12.2A 2. 22.2 2. 32.21 2.32.2~ 2.32.22 2e32o2 I ·-

Sundq 
a.120 4,053 17 11 

Mondc.y 
4,480 1,755 2 11 --

Tuesdny 
.3.920 1J771 12 4 17 

We dnesdEIY 
5.040 1J8JJ 9 10 

Thursday 
5.040 1,894 4 14 

Fridny 
5.600 1.789 4 

So.turdo.y 
MISSib G 

'ID~ 
13.095 1h h 30 56 ~ 

Percon tEJgo of 
Non-A.dvertising .ll 
Commen ts: PARADE ~OT INCLULJ.KU. SAE SUBS TU.DY 

.OJ .21 .43 .oa 
Totol inches 112 
Total Percentrge 1 86 
Loss Strips , MKTS ill 

\.n 
N 



NEWSPAPER CW:C.1\GO DA..l.LI Ni.:WS m@ s RED ST.aEAK Week of Feb, 18, 1951, Edition.__ ___________ _ 

otal J.nchea .Lnches rictures St rips Opinion Eoonomio Me.rkets Husbendry R. Lif, 
Not Ads 2.12.2 2.12.2A 2.22.2 2. 32 .• 21 2.32,21.A 2.32.22 2.32.2. , ·-

SundE\Y N O T p 1 BLIS1l J, .D 

Mondc.y 
5,280 1, 697 45 9 27 -

Tuesday 
6,688 2,499 56 45 11 

Wednesdey 
11,264 2,469 45 26 25 5 21 l 

Thursdny 
11,264 2,814 45 11 

Fridny 
5.280 2.403 45 21 

Snturdny 
4. 712 2.961 45 21 

'.lU'ML' 14,843 77 210 26 10 116 5 
Peroontege of 
Non-Advertising •. 52 -~----- l.~~2 .14 
Comments : THIS W~lK (USED SATURDAY) NOT 1NCLUD.u;lJ 

.06 . 78 - ,03 
Totol inches hl,lt 
Totol Percentr.ge 2195 
Loss Strips, MKTS 17$ 

\1\ 

""' 



NEWSPAPER ST. WUIS POST - JJlSPA'tCH m @;© Tiv"O STAR FINAL Week of Feb. 18• 1951, Edition. ______________ _ 

~otal J.nohes .Lnohes r1o'b.lres Stri ps Opinion .tioonomic Me.rkeus .Husben dry Re Li!' 
Not Ads 2.12.2 2.12.2A 2. 22.2 2.32.21 2.32.2~ 2.32.22 2e32e2 I 

Sundq 
* 16,896 35 2 23 87 

Mondc.y 
5,636 16 28 -

Tuesday 
6,336 21559 16 4 1 20 

Wednesdey 
9,152 16 3 24 

Thursday ' 

9,856 16 18 

Fri dny 
7,744 16 19 

-··; 

Bntur do.y 
J.168 16 3 J 22 

'lU'Jl(r; 35 96 9 13 151 87 

Percon bge of 
Non..Advertising · .19 · . 62 .04 .oa . 85 .47 
Comments: PARADE, POST • DlSPA'l'CH PIGTUfil;S NOT COUNT~.O 

*5 STA.Lt FINi~ 
Totol inches 

Total Percentrge 
l-0ss Strips ~ MKTS 

383 
2.2; 
.78 

~ 



NEWSPAPER 
ST. I.DUIS GLO~ - DM.iOC.liaT 

~~--------------------~---------- e@ 

otal J.nches 

Sundq 
11.968 

Mondc.y 
4,224 

Tuescw.y 
4,928 

Wednesdey 
5,632 

Thursday 
4,576 

Fridny 
4,928 

Snturdny 
3,520 

TO'.ffi.L 

Porcont~e of 
Non-Adve r tising 

.Lnches .t'lctur es 
Not Ads 2.12.2 

24 -
2,319 

8 

,12 

.19 
Comments , THIS Vt~K AN.I) 'f.cJ4PO NOT COUNT~D -

6trips 
2.12. 2A. 

--

Week of Feb. 18• 1951, Edition NOT MA&a!,D --------~~----~~-----
Opinion .tioonomic Marke ts .tiUsb en dry Re Li!' 
2.22.2 2.32.21 2.32.21A 2.32.22 2.32.2 

19 

29 

28 
' 

1.5 28 

21 1 

22 
~ 

15 147 l 

less than 
. 09 . 90 . 01 

Totol inches 195 
Total Percentrge 1. 18 
Loss Strips , MKTS 28 

\rl. 
V\ 



KANSAS CITY STAR 
Week of Feb. 180 1951D Edition.__~----------------~-----

MAIN EDITION 
NEWSPAPER 

________________ .._. _______ ..,.,...._ 

~otal .mchea .Lnchee l"1otu.res istrips Opinion l!ioonomio Ke.rkets l:lusben dry Ro Lif 
Not Ads 2.12. 2 2~12o2A 2c22e2 2.s2.21 2e32o2~ 2.32.22 2e32ca2 

Sundq 
20,416 8 114 -· 9 

Mondi::.y 
4,224 2 8 4 64 3 -

Tuesdny 
4,576 1,615 8 4 57 3 

Wednesd.ey 
8,448 8 16 42 

Thursday 
4,576 6 17 11 ' 

Fridny 
8 55 7,392 11 

Saturday 
2,464 8 3 19 37 

-- - - - -- - -- ----- -- ----- -- - ' - -- -

1U '.D\.L - 13 48 133 52 266 15 

1.18 .46 2.36 .13 
Poroontti,;e of 
N on..Adver"!iising .11 .,o 
Comments: Totcl inches 527 

Total Percentrge 4.74 
Loss Stripsp MKTS 1.88 

Vl. 

°' 



NEWSPAPER KANSAS CITY Tlifr.S e s Week of Feb. 18, 1951a Edition THREJ!: ST.AR 
--------------------~----

'otal .&.nches J.nchea :-1otures :St r ips Opinion Economic Me.rkets .tlusban dr y R. Lir, 
Not Ads 2.12.2 2.12.2A 2.22. 2 2. 32. 21 2.32.o2~ 2.32 . 22 2.32.2, -~ 

Sunday s Jl: b,; KA NS AS C ~ 'l' y STA ft 

Mondt.y 
31872 

Tuesdny 
4,576 1,751 14 .. 

Wednesdlcy' 
25 4,928 11 

Thursday 
5~984 17 7 

Frido.y 
51984 

So.turdo.y 
5.632 6 J6 15 .. 

-
'lU1M}; 6 61 
Porcontege of 
Non...A.dvertising 

Comments: 

,.06 .68 .63 
Totcl inches lli 
Total Percentrgo 1.37 
Loss- Strips~ MKTS • 74 

Vt 
-J 



INAL NEV'fSPAPER ...,,_. ............. ..., .. ..._. .. ~.......... ® e @ Week of Feb. 189 1951~ Edition ----~~------------~~--
c,tal .1.nches inches l'icture s Strips Opinion A!ioonomio lle.rke t s .t1U sb en dry R. Lir, 

Not Ads 2.,o12. 2 2.12.2A 2.22.2 203.2.21 2e32.21A 2.32022 2 . s2 .. 2. 

Sundq 
20, 832 15 11 82 12 

Mondt,}' 
6, 048 21 8 .J) - --

Tues cmy 
6, 048 2, 520 8 14 

Wednesdcy 
1,392 8 lS 11 

Thursday 
6,048 8 14 

Fri dny 
6, 720 8 4 

\ 

Saturday 
4,704 8 15 14 

'.lU '.mL ~ .. ~ .~ ,36 48 56 97 6_2 

Percont~o of 
N on...A.dvertis ing 

Comments: THIS r,~, 
" Ol' COu.h.L'.1!..U 

·. 20 .32 .32 .55 .40 
1.i:i;i.!;K.LY, CL.c.V:.LAND PLAIN - Di:.:AlliR .PIC'l'OlilAL Totol inches J06 

Total Percentrge 2,90 
Loss Strips , MKTS 1.73 

~ 



NEWSPAPER DETROIT F~ P~S 

otal J.nches 

Sundey 
9,856 

Mondc.y 
5,632 

Tuesdny 
4,928 

Wednesdcy 
5, 632 

Thurs day 
5, 632 

Frido.y 
5, 984 

Snturdny 
J. 872 ---- -TO '.D\.L 

Percontege of · 
Non...Advertising 

inches 
Not Ads 

2, 260 

r1otures 
2.12.2 

-

Comments: PAHAD.t!: JllJD GRJlPHIC NO'l' COUN'l'~J) 

e s 

Strips 
2.12.21 

a -
a 

8 

a 

8 

8 

48 

• .35 

VET.HO FlNAL Week of Feb. 18, 1951, Edition-_ ___________ _ 

Opinion 
2.22.2 

Economic Merkets Husbandry R. Li!'• 
2. 32.21 2.32.2~ 2.a2.22 2.32.2.l 

11 

19 

16 4 

17 

3 ' ' 

3 12 . . ' 

3 78 4 

. 02 .50 .03 
Totol inches lJJ 
Total Percentrge . 90 
Lo ss Strips, MKTS .05 

\I\ 
'O 



Week of FebQ l8Q 1951, Edition = 

,otal wcheij .Lnches :-10,:;ure s Strips Opinion Economic Markets iiusban dry ffo LU~l 
Not Ads 2el2o2 2Ql2e2A 2e22s2 20S2o2l 2@32f)211\ 2.32@22 203202. , 

~ '~ --~~ 

Sundey-
1$~4S3 8 17 1:t 18 

' 

Mon.~y 
i~ 683 ho 14 "J'I 
V'" ._i. - ·~--

! 

Tuesday l 
7.7hli. :? • 168 40 11 2 16 -· 

Wedxiesdcy 1 
I a l 

-L 11. 26LJ. lP 40 13 lli. > "1, 
i Thursday I ' 

tl 10 .. 560 ho 13 
,-, 
~) 

-4'··.:::s::: 

F:ridny I 
" . 10.060 

1 6 L.o 
·' 

10 2 .,,.....~.~ 

~ -· . I 
- lh 240 6(3 2 8 2 16 1 

.So. tmrday 
I ~- s:20 ho B 

-&ii::z....wt.:a:.s.~ 

THlS ~iit.K Fl0IXHUA£ 
~l~~ HAS vAlLl £i'A};u:i COLUMf,l 
* BLUE.; m:r~1.K r:oDlTlm~ 

.hl .. 01 .11 .. 04 
'l'otv.l inches l1r::1 

Totol P6rcentrg;e 2 .. 84 
Losa Strips 9 MKTS .65 



NEWSPAPER INDIANAroLIS STAR @ eLs Week of Feb~ 180 19510 Editian --~--~----------~------FOUR STAR 

otal .bllches Inches .t'1ctures Strips Opinion Economic Marketa · Husbendr1 R. Lifi 
No t Ads 2ol2o2 2.12.21 2.,22.2 2o32o2l 2.32e2~ 2.32022 .2o32 a2 

Sunday 
16,136 17 

Mondc.y 
4, 928 18 18 - --

Tue sdny 
5, 984 . 1,938 18 5 14 6 

Wednesdey 
7, 744 18 18 12 

Thursday 
5, 984 18 26 4 

Fridc.y 
8, 448 18 10 

Bnturdny 
5, 280 18 I 8 4 2 32 

- ~ - - - - ·- - ·- - - - --- - - ~ ---- -- -- ----
TO ~ ~ 

2 108 5 B 117 44 
Pe r contego of 
Non-Adver tising .Ol _ .93 .04 . 06 . 86 .33 
Comments: THlS ~B~K, 5~AR MAGAZINh NOT ~O UNT~D Totcl inches 284 

Totol Percentrge 2.33 
Loss Strips_ MKTS .44 

~ 



NEWSPAPER lNl>IANAPOLIS N.c.WS m@) s Week of Feb. 18, 1951, Edition.__~H~Oijl!.=· ~·~~~----~ --~--

~tal J.nches inches .t"1ctur es ~trips Opinion .t!ioonomic Mer ke ts nus b en dry R. Li l" 
Not Ads 2.12,, 2 2.12.21 2.22.2 2.32.21 2.32.2~ 2.32.22 2.32 . 2 

Sundq SEE 1 ! .u I A N J1t. P K> L I S s 'I AR 

- -
Mondt.y 

5, 280 8 18 9 19 - --· 
Tuesdny 

6, 688 2,230 8 2 13 18 3 

Wednesdcy 
9, 152 8 8 18 21 

Thurs any 
1,392 8 18 ll 4 

Friday I 

7,392 8 16 

So.turdny 
3, 872 8 

~ 
2 48 18 6L. 66 28 

Percontege of 
Non-Advertising 

Comments: 

. 01 . 36 .13 . li8 .49 . 21 

~ t cl inc~s 2~ 
Toto.l Percentrge J . 68 
Lo ss Strips , MKTS , 83 

°' ~ 



NEWSPAPER ... OLiiOO ~ m (eJ s. 

~otal. J..nches i nches Pictures 
Not Ads 2.12.2 

Sundq 
15,784 16 

Mondc.y 
7,040 18 

Tuesday 
6,688 2,919 15 

Wednesdcy 
8,448 

Thursdny 
9,152 

F~idny 
9,152 

So.turdny 
* 2,816 

'IU'ML 49 
Percontege of . 24 
Non-Adve r tising 

Comments: PlGTO.fU.li..L NO!' COU-1ff.1!.ll; J:l'ULL SIZ.c; &lr . 
* l:31U.l!; S'J:'rlr,Al( . 

:;trips 
2.12.2A 

24 --
24 . 

24 

24 

24 

24 
. . 144 

.83 

S.!!iJ'tlO lS . 

Week of' Feb. 181 1951, Edition FlNl~L HOME ----~----------~~--~--
Opinion 
2.22.2 

7 

7 

. 0.3 

.t!ioonomic Markets Husben dry Re Lif, 
2. 32.21 2. 32111 21A 2.32.22 2ci32o2 

52 21 

5 18 14 

19 25 3 

27 

2 13 3 

13 15 

15 

91 l.34 20 

.45 .66 .09 

Totol inches 415 
Totol Percentrge ~.30 
Loss Strips, MKTS .81 

°' \,J 



NEWSPAPER .... 4> .... v ... ~,.uu u 1.:1,.1.1 .. .... . J.:1u @ e @ Week of Feb. 18~ 1951, Edi t icm~~------------~--~~--

~ote.l inches .1nches .t'lctures Strips Opinion .tioonomio Me.rkets Husben dry Re Li l" 
Not Ads 2.12.2 2.12.21 2.22.2 2032.21 2.32.2L\ 2.32 .22 2o32e2, 

Sunday 
9,504 6 55 84 43 

Monclr.y 
.3,168 23 8 -

Tuesday 
3,520 1,875 23 10 16 60 3 

Wedneedcy 
4,224 23 12 57 47 

Thursdny 
3,872 26 23 49 7 

Fri dny 
3,872 23 6 6 

Snturdny 
2,464 23 25 18 62 

~ 26 138 49 114 J18 3 90 
PE) r contege of 
Non-Advertising 

Commen ts : ~ IV.t!..1£K, PI C'l'IJ.rtt: 

. 21 1.22 .37 .85 2. 40 .03 . 70 

~tol inc~s 7~ 
Tot al Percentrgo $.78 
Loss Stri ps~ MKTS 2.16 

o, 
.r::-



NEWSPAPER lJ~ MOIN.i!..S 1'.lil.t:lUN.l!; 
-:----------- ---m@s 

ctal mches 

Sunday 

Mondr..y 
3,872 

Tuesdny 
3,872 

Wednesdoy 
4,928 

Thurscw.y 
7,394 

Fridny 
J,872 

So.turdny 
2, 112 

'l'IJ'IfiL 

Percentege of 
Non...A.dvertising 

Comments: GOH.00 

.Lnches Pictures ~trips 
Not Ads 2 .. 12.2 2. 12.2A 

SE~ D ts MO I J 

48 15 - -
2,017 15 

3 15 

27 15 

15 

15 

78 90 

.64 .74 

~K lN .lt'OOill.l' P.tt.G.11. COLU14H UbU-hLLY 
,H'l.' AW u•r aGfilCUL'fURE . 

Week of Feb. 18, 1951, Editian NO MARK ----------------~--
Opinion .tioonomic Merkets Husbandry Re Lif 
2.22. 2 2.32.21 2.32.2~ 2.32.22 2. 32.2 

LS R~G .. ST .l!; R 

8 49 55 

11 47 

3 20 63 12 

5 15 11 

~ 15 48 

15 27 
. . 

33 46 255 01 

. 25 .3, 2.08 .,, 
~tcl inc~s 5M 
Totol Percentrge J.i..61 
Loss Strips, MKTS 1.72 

St 



NEWSPAPER -..LWAUK!!.E JOURNAL m@{s Week of Feb. 18~ 1951, Edition. ___ LA;;;.;;.;;T .. .IJ:_S.;,T _ _ ______ _ 

otal inches Inches .t'1ctures Strips Opinion Economic Markets .ttusben dry R. Li.f 
Not Ads 2 .. 12.2 2.12. 2A 2.22.2 2.32.21 2.,32.21A 2.32.22 2.32.2 ·-

Sun dew-
* 18.,816 10 ~2 

Monclt.y 
6,720 3 16 18 L. ?~ -

Tuesdny 
8.,064 2,460 16 1 h ?R .. ' 

, 

Wednesdcy 
12,768 16 2 ?t; 

Thursday 
11,760 16 ?lt 22 

Fridny 
8,736 16 ?~ 

• 
So.turdny 

3,024 16 1 l1. 

™ 13 96 21 87 130 , 
Percontege of 
Non-Advertising .08 .6$ .12 .49 .77 
Oommen ts : THIS w.l!:.l!:K, JOURNAL PICTOlUAL ,MAGA~.ili~ Jili.iJ Totcl inches 3h7 

SC~ - RADIO - T~Ll!.VISION NOT lNCLUD~D Total Percentrge 2,JJ 
* HOME ~OlTLON Loss Strips_ MKTS e69 

~ 



J4ILViAUKEJ!: S.t!;NTINil fi)e @ 
NEVlSPAPER~---------------------------------- \7 

Week of Feb. 181 1951, Edi tion SIX STAR FlNAL 

'otal J..nches J.nches .t'ictures Strips Opinion l!ioonomic Markets .tiusben dry Re Lil' 
Not Ads 2ol2e2 2. 12.21 2.22.2 2.32.21 2.32.2~ 2.32. 22 2 e:52e2 

Sundey 
6, 720 3 JO 15 

Mondt.y 
J, .520 8 -

Tuescm,r 3,840 1, 820 8 2 20 -j 

Wednes,~by 4,160 8 6 30 
\ 

Thurs.day~ 
4,480 8 23 16 

Fri dny 
4,160 8 1 20 

Sntur dny I 

3,520 8 18 

ro '.ML 48 12 141 31 
Percon t~o of 
Non-Advertising .44 
Comments: AW!;filCAN tt.t..c..KLY ANl) PICTORIAL Ri!,V.JJ!;~v NOT GOUNT.t!:D 

. 11 1.10 . 22 

Totol inches 232 

Totol Percentr ge 1.54 
Loss Strips, MKTS .33 

---·-··· 1¥ -" °' -.1 



NE\IVSPAPER ST. PAUL DISPATCH m @;(! 
~-----------------~------------

Week of Feb. 18., 1951• Edition C THru;.E STAR. 

otal .mches .inches .t'lctures ~trips Opinion Eoonomic Merkets .tiusben dry R. Lir, 
Not Ads 2.12.2 2.12.21 2.22.2 2032.21 2.32.2~ 2.32022 2e32o2, ·-

Sundq 
10,416 12 7 21 

Mondt.y 
3,696 42 

TuejdnY 
5,376 l,96J 12 17 .38 

Wednesdcy 
8,736 8 J6 7 

Thursdny 
6,384 6 15 16 

Fridny 
6,720 21 3 5 39 

Snturdny 
2,352 J.7 

ID'.O\L 39 15 52 173 23 
Porcontege of 
Non-Advertising .JJ .n .J8 1.26 .18 
Comments: PARADE PION~R PICTORIAL, F.EATURl!i l4AGAZIN~ NOT lNCLUD~ Totol inches 302 

* FIRSl' CITY. ~ C Tri'O S'fAR Total P6rcentrge 2.26 
Loss Strips, MKTS 1.00 

~ 



NEWSPAPER m ~el s 
.D~NV1R IOST 

Week of Feb. 181 1951, Edition·------------~----~-------
liOllb. 

otal me II Inches .l"lctures strips Opinion .tiooncm1.c Markets Husbandry Re Lif 
Not Ads 2el2e2 2el2e2A 2.22.2 2.32.21 2.32. 2~ 2.:52022 2o32 o2 ·~ 

s 

~ ndey 
11,264 35 23 s 

-~. ----~1 6, 336 16 8 43 31 - ·--.-. 
' 

't\.\ej~Y 
7,040 3,196 48 16 90 49 11 

I 

Wec!Msdcy 
· 1,744 14 16 5 19 50 

Thu~sd'ny 
9,856 9 16 71 

Fti-dny 
7,040 21 16 80 38 

&.t,urdny 
3,168 16 13 50 - .-

- ---
lU:Jl\t, ' · ,, · 127 96 ' 13 ;7~ 218 23 16 

Percon t~e of 
~on...Advertising .47 .42 .05 1.45 .82 .oa .05 
Commen'ts: *FINAL .lillITION Tot cl inches 869 

Tot o! Percentr-ge 3.34 
Lo ss Strips, MKTS 2.Io 

°' \() 



NEWSPAPER HOUSTON ros·r 

otal lnohes Lno he a Fiotures 
No t Ads 2el 2.2 

Sundq 
15,120 5,649 44 

Mondr.y 
5, 376 1, 849 

Tuesdny 
6, 048 2, 536 

Wodnesdcy 
1, 392 2, 773 

Thursdny 

* 7. 392 2, 380 

Fridcy 
7, 392 2,856 

Snturdny 
h.032 1. 708 

lU'.l)\L 19. 778 ~-~44 
Percont~e of 
N on...Adve rtis ing 

Comments: PARAD~ NOT COUN'.C.c,1 
·11< li'I \Tl!: STAR 

.22 

e @ 

Strips 
2.12.21 

8 

8 

8 

8 

8 

8 

)J.8 

. 24 

Week of Feb. 180 1951, Edition FOUR STAR ------~~--------~.._,.-
Opinion l!.oonomic Me.rke t s Husb andry Rei Li r , 
2.22.2 2e32o2l 2e32 1.1 2~ 2e32 e22 2o32 o2 

33 42 22 

2 26 

9 28 

46 26 .3 

9 6 

10 

101 138 25 

.51 . 10 .13 
Totol inches 356 
Total Percent rge 1.81 
Lo ss Strips g MKTS . 86 

c3 



HOUSTON P&:SS 
NEWSPAPER m@ s 

~lGHT FlNAL Week of Feb. 18, 19511 Edi tion-_ ___________ _ 

'otal .i.nches .Lnchea t'1ctures Strips Opinion Economic Me.rkets Husbendry R. Lit' 
Not Ads 2el2o2 2ol2.2l 2.22.2· 2.32.21 2e32e21A 2.32.22 .2e32e2 -~ 

Sun dew 
NOT PUBLISH ~ D 

Mon dt.y 
4,928 2,226 16 2 l - - -

Tuesday 
3,872 1,761 16 2 11 

We dnesdcy 
.tiA IS~ • N G 

Thu5sdlly 
5,280 1,981 13 16 8 33 

Frido.y I 6,336 2,148 16 9 4 

So.tur dny 
# 2.L64 1.295 16 

,. ~ll'i. 9~ 13 80 8 37 21 4 
Ptirc~-~tege of 
Non~~\Yertising .15 .85 .08 .39 . 22 .04 
Comments : # so - CALU:.l.J c.aTY .1!.LJ.LTION, ~1,1,y .'.>UBURB!I.N Totcl inches 163 

Total Pcrcentrge 1.7 
Loss Strips. MKTS .~ 

-.J 
I-' 



.DALUS liORlUNG N.li.:V'IS t ffi\ e ~ 
NEWSPAPER~----------------0 

ote.l .t.nches lnches .t'lctures ~trips 
Not Ads 2ol2.2 2.12.2A ·-

Sundey 
12,672 22 

Mondc.y 
5,984 8 ·--

Tuesday 
7,392 2, 101 8 -

Wednaedcy 
8,096 8 

Thursday 
8,096 a 

Fridc.y 
9,152 8 

Snturdu;y 
.5,632 8 

- -- -- --- --- ---- - -- -~----~-- ----~-

ID~L ~ ~ 

Porcontego of 
N on-.A.dve rti sing .1, .38 
Commen ts: ·rHis W~K tmT co UN'!JW 

NOT MARKED Week of Febo 181 1951, Edit ion ____________ _ 

Opin ion Economic Markets .tiusben dry Ro LU·, 
2022.2 2.32021 2. 32.21A 2.32. 22 .2o32 c2 ~ 

5 17 

13 

7 7 

14 J 

s 

4 7 

5 11 6) J 

.03 .07 ,.43 .2 

Totcl inches 152 
Totol Percentrge 1.08 
Loss Strips. MKTS .27 

-,l 
r\) 



NEWSPAPER I.lAL!JI.S TlJi,t;S - &BAL.LI m (er s 

ote. l .Lnches J.nches .n.ctures Strips 
Not Ads 2ol2o2 2.12.21 

sur;ev 
13,376 10 

Mon dr.y 

* 5, 280 12 10 - --· 
Tue sdny 

8. 448 2.636 10 

Wednesdr.y 
10.,60 10 

Thurs any 
12.672 10 

Fridny 
11.264 10 

Soturdoy 

* 2.464 10 

W~L 22 ~ 

Percon tege of 
Non...A.dvertising 

Comments : * Ii'lNA1 

.12 .38 

Week of Feb. 18 41 1951, Edition. ____________ ___ 

Opinion Economic Markets .au s b en dry Re Li1'1 

2 •. 22.2 2o32o21 2e32,.2lA 2.32.22 2.32.2. ~ 

14 14 

15 20 12 

2s 18 

9 6 16 

3 8 8 

14 26 15 

I 
23 89 77 14 20 

.12 .48 .42 .08 . ll 

Totol inches .305 
Total Percentrge 1.71 
Loss Strips_ MKTS .91 

-J 
~ 



NEWSPAPER 
FOi:tT WO:U'H STAR - T.l!:1£GRAJA @ e (!) Week of Febo 181 19516 Edition MORNING FIV.l!: Sl'AR 

·otal .Lnones I .1.nc nes I I r icw ree I .:,~ips Opinion Economic Me.:rkets I Busben dry 
2.12. 21 2. 22 .2 2.32.21 2. 32o2lA 2.32 022 

suiidew 
11,968 27 17 67 I 27 I 41 I 7 

I I 
Mondc.y 

2,816 16 I I 17 I • l 12 ---· 
Tuesday l J,872 1, 704 16 I 13 I 54 

' 
37 I .3 I 3 

Wednesd~ 1 
4,224 I I I I 

16 

I 
19 

I 
59 I 35 

I 
5 

~rsday I 
4,224 16 51 42 

·f I 11 17 I 
Fr idny . 

4, 224 i I I I 16 I f J 
16 

' 
J 

5 17 lJ .. -~-~, 
Snturdny 

I 2,464 I I I I 16 I I 9 t 37 I I_ 2 
T07'tI: 38 96 83 270 194 49 29 
Percontege of 
Non-Adve r tising . 32 .80 .69 2. 25 1.62 .41 .24 
Commen t s : NO SUPP~N'.l' . R&!: 1/r;s HAS DAILY F A.Rll COLUMN. Totol inches Zz9 

* O.Nl!. ~TAR .i:.D.L TION Toto! Percentrge 6 .. ,lg 
Lo sa Strips . MKTS .3.91 

-J 
.i::-



NEWSPAPER DAILY OKLAHOWW (s)e@ Week of Feb. 18,. 19Sl, Edi t im TnO STAR (STA'l'~) 

~otal 1nches J.nches .t'1c-nires strips Opinion .l!iconomio Markets Husbendry Re Lif 
Not Ad.a 2ol 2t2 2.12.21 2.2202 2o32e2l 2e32o2lA 2. 32.22 .2o32e2 

Sundq 
8,000 3,125 12 20 48 49 28 4 

Mondt.y 
4,240 1,600 8 29 1 --

Tuesdny 
3,520 1,674 8 13 21 26 5 

Wednesdcy 
4,240 1,628 8 17 67 40 

Thursday 
4,240 1,869 12 8 67 37 15 

' • 

Fridny: 
5,728 1,963 4 8 5 19 20 12 

' 

Snuirdny 
1,.522 8 40 2 2.560 

--- . -- --'.lUlJ\,l, 13 381 28 48 _ 55 251 212 28 :39' 
Peroon tEige of 
Non~dvertis ing 
~ 

C'omments : 

~I'l'Y • 

.21 • .36 .41 

iAf> '1'.aKING PLACt.: IN 

1.89 1.59 . 21 .29 

Totcl inches 661 
Toto! Percentrge 4. 96 

~ rt 

1..os s Strips rl MKTS _ J.01 
-.J 
\J'\ 



NEWSPAPER LOS ANMLti;$ 'l'D.wS @)e @ ~.1.NAL Week or Feb. 18, 1951, Edi tion._ _ ________ __ _ 

otal J.nches i nches l'J.ctures ~trips 
Not Ads 2ol 2o2 2ol2.2A ·-

Sundq 
21, 840 46 

Mondt.y 
10,752 64 16 - --

Tuesdny 
9, 408 3,780 66 16 

Wednesdcy 
12, 096 56 16 

Thursdny 
12, 768 10 16 

Friday I 10,oao 24 16 

So.turdny 
6, 048 I 16 10 

W1}\L 276 96 
Percentage of 
Non-Advertising lo05 .42 
Cow_i:ients : THIS WUK illi.u .tlOM.i!; MAGAZIIIB NO'£ COUN·r .tru . 

" .ONilii.f - Wlia)N.!!;SJ)AY J.NOLU.uEs A ll<U\J OR S~fil~ OF COTTO 
U-.ROiwI NG .. rn CAlJ.FORNIA . 

Opinion Economic aarkets .nusben dry R. L i1·1 
2022.2 2.3.2.21 2o:52.2~ 2. 32 ., 22 2.32. 2 , 

37 14 14 

33 

40 37 22 

53 31 

10 24 8 

' 
28 8 6 

J~l 10 
.. 

201 155 00 

~11 .59 . 23 
Totol inches 788 
Total Percentrgo J.06 
Loss Str ips , MKTS 2.05 

-3 

°' 



NEWSPAPER LOS A.NG£Ll!.S ilAILY N~W'S m (~ s Week of' Feb., 18 ti 1951D Edi t i an l'~H b£AH --~---------=------~----

"'" 

~ndq 

Mclndt.y 

I 
Tue ade.y . 

Wed\1e1cl11Y I 
I 

Thunc!ay 
" 

Fr-'idny . 

Bo.turday 

4,320 

4,752 I 2,473 

6,048 I 

5.,616 I 

6,480 I 

t t 

I I 

I I 

I I 

ctures 
2.12.2 

NOT 

75* 

61* 

65* 

75* 

73* 

trips 
2ol 2.2A 

PlU BL _~ SH t D 

--I 

Opinion 
2o 22 o2 

rke ts .-imsben dry 
2o32e2~ I 2e32o22 

26* I 10 

32* l 7 ~ --~-~ - -- - - --

38* f 10 

23* 

54* 9 

3, 888 I 11 21 I I l 10 I 6 

1u ilt 370 18 3 42 
Peroon tege of 
Non-Advertising 2. 45 1. 21 . 28 

Comments: * A 6.!!tR.L1£S ON :W::.UGAN nr'IET Ba~K11 FA.w( l.AOC)~.HS . Totcl inches 595 
Toto! Percenttge 3.94 
Loss Stri ps g MKTS J.66 

:j 



NEWSPAPER S1UJ FLW.~Ol&OO BXJllliN.t::B. /", ,,~ ... ------=-----_,,, ___ _.._""""""""'_,.... ___ ,tm;ei:'S\ \;;...;:,,--f-' ;,-:.,/ 

Week: of Feb() 18~ l95ls- Edition Flt~.il. 
-...--""-""'*"--"""""'""'""'------------

t~tal .!.nches .1..ncoo~ k'ictures ::;trips Opinion l!ioonomio Markets Rueben dry Re Lifi 
Not Ads 2GJ12it2 2&12.,2! 2o22e2 2oS2e,2l 2e32o2~ 2@32e22 ,2e32o2, 

•I--
Sundq 

13,440 4 

Mo11dr.y 
7,360 9 - --

Tuesdny 
5,760 2,$87 9 6 19 

Wednesdey 
6,400 9 2 lli 

Thursday 
6~400 9 3 8 

Fridlt'!.y 
5,160 9 3 

•• ,, 'I; -

B0.ti.11irduy 
9 11 5,160 .... 

-- . 

W'.i:A""'t'™ N 54 18 ----·-52 

Percontege of 
N o.n...Advertising .3$ .10 .29 
Comments: ~fUIJAl~ 11~~LI .A.Uu PlCTORlAL R.i!:Vl~U ?~OT U~CLUJ)..;;.U. 'l'otcl. inches 124 

Totol Percenttge ___ ,,.,. • 74 
Loss Strips~ MKTS .10 

o1 



NEWSPAPER SAN FRANCISCO CHOO.NIGL& (§)e cs Week of Feb• 18s 1951, Edition FINAL --------------------~----
~otal i.nches J.nc hes .t'1ctures strips Opinion .i!ioonomio Markets Husb andr;y Re Lil" 

No t Ads 2el2.2 2.12.2A. 2.22.2 2.32 021 2.32o2~ 2.32~22 .2.32.2 

Sunday 9,504 5 5 

Mondt:.y 
5,280 6 - --

Tuesdny 
5,280 2, .304 9 

Wednesdcy 
4,224 6 

'!'hursdny 
J,872 6 

Fridny 
4,928 5 ... 

Snturdny 
3,520 9 

TO - 5 11 3~~5'------
Percontege of' 
Non-Adve rtising 

Comments : THIS t~~.t:.K .l\..NJJ THIS ~0.8.LD NOT COUt,il'~ . --
.03 .07 .21 

~td ino~s A 
Totol Percentrge .31 
Loss Strips• MKTS ___ ..!.!Q 

~ 



NE'NSPAPER POH.:l'LMJD OI:W;GOHIAn /~; e (ti) __ ,,_ _____ """"' __ '""'=""""""""""""""~--......,., ',,,i' .,._,,, Week of' Febq 18e 1~51" Edition i.al't ,,,.. 

~@tel All.Oh.ell Inches k'ictures ~t:rips Opinion Eoo:nomio Markets Husbmdry Ro Li}';~ 
Not Ada 2ol2¢l2 2ol2.2A. 2e22e2 2e32o21 2eyS2G2~ 2o3.2Q22 .2e32sZ ~ 

. 
~~ 

' 

Sundi:w 
10,912 14 34 3 -

Mondt.y 
4,224 t 8 _,.. 

~:...:c.t..:. ~. -
'1\ies@y ' 

5,632 2,325 8 12 l 4 ,a ' 

l 
W<iH!nead~ . 

5,984 \ 8 12 22 56 
l 

ThuiP&i day 
5,632 

M 
B I 12 56 1 

F..4lf.!!.IU -

Fridv.y t 
l, 

6,.668 8 24 31 
, 

' 
Z.µ:..,;;:.,MWWW~ .. 

Sc:b.llrdny 
4,224 8 12 1 61 

--=--
~t 48 48 65 --=----------------------~......-------....;;:;....,_ __ ~-------~,__ ~====:=±=-' 296 10 
Pe:rcentege ot 
Non..Advertising .Jli .JO .40 1.82 .,06 

Comments: .1-i.;Jilli,1UW-i.N ,,~KI;i, OklJ.!.OOl~UN l.lAUJ:.:llN~, .Bl~D 
.1:·aHtJ:-OOMii,,.Gil.Jll.Ji:;.kJ rio·r oom~'.f.!;!;D. ----- _.._...; . 

Totol inche~ ___ _i&l 

Toto! Percantrge . _ _....2..92 -= 
Loss Strips, MKTS .16 

& 



NEWSPAPER ( PORT.W\.ND) O~N JOUHNAL 

~ctal Inches 

·-
Sunde:, 

8, 096 

Monclt.y 
6, 688 

Tuesday 
5, 632 

Wednesdcy 
6, 688 

Thu~s dny 
7. 392 

Fridny 
5, 632 

Soturdny 

- 2.464 
----~--·--- ---- - - --~~--ID'l}\L 

Percontego of 
Non-Advertis ing 

.1.nc hes 
Not Ads 

- · 
J' 

2,095 

.. natures Strips 
2.12.2 2.12.2A 

25 

lJ 10 ·--
6 10 

' 10 

,:; 

10 

12 10 

10 

S_6 60 

.38 .48 
Comments: TdIS k'v.El!:K AlW bUND.!il MA(iAZlUi: NO'£ INCLU.l..lliu . -- ' 

' 

k 

Week of Feb. 18~ 1951• Edition Fl~AL ----------------~--~----
. Opinion Economic Markets .tiusben dry . R. Lif 
. 2.22 . 2 2032.21 2.32.2u 2.32.22 .2c32 e2 l 

. 

' 22 9 8 

15 51 6 s 

27 61 3 .. 

69 

2 77 
... 

6 74 4 

7 .39 9 
-. 

6 $1 393 15 29 

.04 . JS 2.70 .il.O .20 

Totol inches 566 
Total Percentrg;e 4.25 
Loss Strips, MKTS I.07 

~ 



NEWSPAPER i'l.c.ii Ol:U,l!.:~~ ~J.'.ld.'~ m@ s 

otal .Lnches 

Su ndsy 

Monclc.y 
~-6~6 

Tuesday 

Wedne sdcy 

Thursdny 

Fridny 

Suturdny 

TO'lJI.L 

Percontege of 
Non-Advertis ing 

.Lnches rictures 
Not Ads 2.12.2 

', 

,~ ~ 

·.... ~. 

Comm.en t s: SINGU COPY ONLY .l?'IUUfL.c.S NOT Rl!.LIAB , 

Strips 
2. 12.2A 

a__ 

S l N 0 

Week of Fe b e 18, 1951, Edi tion-.....:lii:JJ=;...::;S.:;TB.t!Ul= ' ;:K=--~~--~~-

Opinion 
2.22.2 

f..? 

.. ~ COP Y 

l!ioonomic Markets Husbandry R. , Lil'• 
2.32.21 2.32·.2L\ 2.32. 22 2.32 .2 

10 11 

. ' 

.. 

···-·· 

~tcl inc~s ~~~~~~----------~ Totol Percentr.ge ___________________ ~-

Less Strips. MKTS----~--~--------~ 
CD 
I\) 



NEWSPAPER ..,lNClNNATI POST m@) s Week of Feb. 181 1951, Edition·----~----------~---------

ct al J.nc hes .Lnches Pictures titrips Opinion Eoonomic Markets .tiu sb an dry R. Lif1 
Not Ads 2. 12.2 2. 12.2A 2.22 . 2 2.32.21 2.32 , 2~ 2. 32 . 22 .2.32 . 2 • ·-

Sunde;y 

Mondt.y 

- --
Tuesdny SINGL~ COPY 

WednesdoY 

.. 

Thurs dny 

Fridn_y 

Bnturdny 
~,816 

TO'DU 

Porcontage of 
Non-Adve r tising 

1,829 

Commen t s : SINGLE COPY ONLY, i 'lGUliLS NOT Rc.LlAB~ 

;.. 

JO 

' r 

' 

7 

~tol inc~s ·~--------------~------~ 
Totol Percentrge __ ~------------------
Loss Strips, MKTS _________ ~--------~ 

0:, 
\,J 
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SUNDAY SUPPLEMENTS 

The Sunday supplement--something is distributed under that classification 

by almost every major daily in the United States~is something of a law unto 

itself, usually resembling a magazine more than a. newspaper •. Therefore they 

have been held out from the general count in this surTey, but the :following 

sheets contain an analysis similar to that .roode of regular newspaper content, . 

This ~ and Parade, two rotogravure supplements, are distributed widely. 

Most of the papers in this survey distribute This~ and possibly one of 

their own r otos; several distribute Parade. The American Weeklz and Pictorial 

Review, two letterpress supplements, appear with all Hearst p:tpers and with 

a number of others as well. 

But most of the supplements a re locally edited w 1th some copy furnished 

and all national advertising handled by the etropolitan group. A number of 

supplements are almost completely independent publications, such as the N.Y. 

Times Magazine and ~ Review sections, and Empire, Sunday magazine of the 

Denver ost. 

Fiction, non-fiction articles, humor, moTies, stage, radio and televi­

sion, farm, home and garden articles are the most general content in these 

supplements. 



&]NtlL'.Y ~PPlE:Mm'TS NATIONALLY SYNIJICAT.c.D, ROTO & Lt!;TT.t!.liPR. Week or Feb. 18# 1951 

Newspaper end '!'.Ota l .lllohes , !'1c tures Strips 
SuJ>pl ement Inches Hot Ads 2.12.2 2.12. a 

THIS ttEEK 2, 400 1 , 266 I 44 
I 

i 
THIS WEEK* 1 , 920 924 40 

PARADE 1, 440 858 .36 

Al4.tl.RI CAN 1, 960 1,330 
w~KLY I 

PICTORIAL varies 
~VILi@. 

I t 

'· 

Co!WIOnts s * ISSUE OF F~B. 24 W.L '!'tf SA'rURDAY CHICAGO DAIL! ~ws . 
II aTTERPRI!,SS . @ Li!iTTiRP&;SS . iillS AND .!!iNT,1!,H.'l'AlNMl!.NT 

LOCAL, rui:ST IS KlNG FE:ATUrlhS . 

--------~~--~-----------
Opinion Economi c Me.rbts ll11bendry Re LUil 
2.22.2 2. 32.21 2.~2.21.A 2.32 . 22 2e 3'2• 3 

73 

26 

J6 

A--

I 
1 

i 
: 

I 
CX> 
\J\ 



6'0NmY aJPPlEMmTS llliTRO u!iOUP rlO'l'OOliJlVU.lil!. ~Hill!.T 1 Week et Feb$ 18• 1951 ~~--~~----------------~ 
Newspnpe:r end. ·rotal .1.nohes l l'1c 1llres Stri ps Opinion 
Supploment Inches Hot Ads • 2.12.2 2.12.a 2c22o 2 

N .O. Tlllt:.S PI~ l Dilll!: ROTO 1, 680 1,002 l 140 

N.Y. NE~S ,· 

SUNDAY RO'l'O 2, 240 1,022 

BALT. SUN 
~ TBOORAVURE 1, 120 .532 

' BOSTON ID;R. 
SUNDAY BOTO 1, 800 1, 287 

PROVl.U . JOU.R. 
RHODb. lSLAN.O . 1, 800 1,007 84 

CHICAGO 'ffilB . 
G&.i"'IC, PICT . 3, .360 2, 142 ' 

' 
, CU:VJ;J; . P.u. 

' PICTOlilAL 1,960 942 

.U .MOlN.c.S H.w . 

l PIC'£lJri.J!; MAG . 1,400 
I 

Conmonts, JU;THOFOL.l.l'AN GJ:101.lP HOl'OG&VUh.t!i SUPPLl.!Jiri.i.!.N'!S AliJ!; LOCALLY !WlT.t«.:lJ, 
R.t!;C.c,lVb. SOAAi!: 14.ATx:;fUAl, F.HOil .Mi!.TfiOG.liaVU&;, iili.LIJtl lb Tili!.IR 
NATIONAL AUV.r:,R'l'lSl.NG Rl!.P~.v..NTA!IV~ . 

Eoonomio Me.rJoatB iusbendry Ko L~ 
2.32.21 2.,32.2a 2o32 e22 2.32.2 

82 

4.3 
J..._ 

I 
• l 

I 

~ 



SONn\Y SJPPI.EMWTS .ll.ti.fHO GHOUP HOf01.HiAVUiil!: SfiliLT 2 Week er Feb. 18• 1951 ------~--~~~------~--~ 
Newspnper and 1:0t:al .1nches , l"1otures Strips I Opini on 
SuJ>ploment Inohes Hot Ads ; 2.12.2 2.12.a I 2.22e2 

.W.LW.JOUR. i PICTUID!i, SRT* 3,360 I 
i 
! 

~·.r • .LU u.1S .t' • D • . 
PICTlHW.S 2,,60 

W1.::>,ti . ::rJ.'AR 
PI CTORlAL MAG . 1,200 

lJ.i!,l' !iUJ. l' .l>l.l!. V'it> 
PICTORIAL 2,400 84 I 
~l· . r.aU.L .t' • .t' . 

PIC'rOlUAL· F# , 2,100 

I ili'.L' • .WUl::> U . l) . 
T.li:MPO 1,120 77 r 

'· 
... .t'ti.U, . llN UlHl!;.l'L 

' TODAY 3,640 

l.. .A. 'l'l~ 
HO.Ml!: KAG. 2, 800 I I 

I 

C1!>nmonts1 * PlCTlJ~ JOUHNaL ROTOi SCi\l!i.t!,N .BJ1.D10 '.L'.1!.l..!!,V1S10N u.T..L'.t!.R.P.H.t!.SS . 
# PicrO.tU.tiL fiO'.L'O: F.l!:A'l'Ulil!.S ~Tr~li.t'rlt..SS 

Economic Marketa &isbendry Re Lt.Ill 
2. 32. 21 2o32e2lA 2.32. 22 2.32&3 

9 

.L-

I 3 

! 

l 

I 

CX) 
-.l 



SUN:il\Y SJPPIEMmTS .LiJ:;TRO UROUP ROTOuR.hVU~ S~T 3 Week • t Febo 181 1951 --------------------------~ 
Newspaper end -xota l Inches ' P1ouires Strips Opinion Eoonom10 11arota lalabandry Ke Ls:,I! 
Suppl oment Inohes Not Ads . 2.12.2 2.12.21. 2.22.2 2.32.21 2.32.21A 2.32.22 2.32.a 

LOUIS . C. J . l 

l4AGAZ1NE 3,360 I 
j 

A'J.'LAN'L'A J&C 
MhUAZlN.K 1,960 · 82 71 

D.i!,;TROil' F. P. 
GRAPHIC 1.120 

I.LNDlAli . S'l.'AR 
MAGAZINE 1,680 28 

' .L.. 
I 

'· .. 
( 

I 
1 I I 

Connon ta 1 
co 
co 



SON~Y WPPIEMmTB LOCAL liOTOO.RAVliii& Week .r Feb. 18$ 1951 ----~--~----------------
Newspaper en4 'fotal Inches , t"1cu.tres Strips Opinion Eoonomi o •r•ta Busbendry Re L~ 
Su1>nloment Inches Not Ads 2. 12 .,,2 2.12. a 2.22. 2 2.32.21 2.32.21A 2.32.22 2.32.21 

NE MRK N.1!:WS I MAGAZINE 1,680 199 I 

i 
.N .I .TI~ 
MAG ., .OOOK R. 6,000 

DENVr..R POST 
EMPIRE* 2,520 1.,498 I 180 28 6 

TOLEOO BLA~ 
PICTORIAL 2,400 371 I 12 

.A.-

I 
I I '· 

j IT 

j 

I I 
CoD111ontsa * MAB.CH 2,. lSbU.t!. OF 1''.i!;B. 18 MIS~ING. 

0., 
'O 



m.JNn\Y SUPPIEMWTS .LOCA.L .Ll!;TT.:!tRPi-0!:SS Week of Feb . 18., 1951 ----~~~~--------~--~ 
Newspo.per encl Total .Lnohes 

1 Suppl ement Inches Not Ads 

S.F.Otl.RONIOU ' THI~ ,~OID.J) 2., 400 I 
' ~ 

. PORT . JOUR. 
KAG • .,HJf)l* 1,800 

.N~w HA VEN Rc.u , 
SuNDAY MAG . I/ 1,596 
OKLAHOMAN 
S UNDAI 14l~G. 1, ,00 895 

ORl!:GONIAN 
Wl.G . & B'HG @ 2, 240 

I 
I 
I 

I .. 

Coll'lnentsa * HOUSE 1''aRM & U.d.1~ MAlzAZINE 
@ FARM HOMh: &t GArlDl!.N ll4AuAZINJ£ 

Pic'b.lr es Strips Opinion Economio Jll8rr»ts lllsbendry Re L~ 
2. 12., 2 2 .. 12.21. 2.22.2 2.32.21 2c32. 21A 2.32.22 2.32.ai 

40 36 12 

18 31 
' 

.33 4 

t· 
6 40 

I 

I 
I I 

ALMObT !t'ULL SIZE PaCiES 

c3 



APr1t1NOIO:ES -- Group B 

Comparison ,dth 1949, 1950 

Second Check tor Error 

!1forning versus Evening 

91 



An Examination ot 

AGRICULTURAL NEW ITEMS 

92 

Published in etropolitan Newspapers in 1951 as compared with 1950 and 1949. 

Have the price- freeze and tho Korean war crisis caused an increase in the 

amount of' ne1ts concerning agriculture printed in metropol.1 tan newspapers'? A 

survey of three newspapers indicates otherwise. 

Believing that the price freeze in particular might have caused a sub­

stantial increase in the amount and length ot articlea concerning food and cloth­

ing, produced by agriculture , an analysis tao made ot three newspapers , the 

Chicago Daily Nows, the Chicago Sun-Ti ea, and the New Orleans Ti.mes-Picayune, 

published during the week of February 18, 1951. These results ere compared 

with a si ilar analysis made of copies of these sa e newspapers published in 

February, 1949• in the case of the Chicago Daily News and the Timas-Picayune . 

and in February 1950 in the eoso of the Chicago Sun-Times. 

A full week's supply of the Times- Picayune was not available . so only 

tour issuos could be analyzed. To make results comparable, when totaling inches 

for comp r1son, only the equivalent four is~ues were counted in 1951. But in 

figuring percents ea, the entir week was counted, in tho hope of holding down 

error due to a smell sample. 

The computations show that each of the three newspap&rG printed less, 

rather than more, information concerning agriculture during the period in 1951 

than in 1950 or 1949. This agree ent seems to be signif'icant, even though the 

drop in the Times-Picayune figure is so greet that it must be considered a 

"treak" caused by too small a sample. Had a tull week's issues of the Timas­

Picayune boen available, the result might have been less startling. However, 

in 1951 tho four-day sampling and the full seven days give similar figures, 

indicatin that the tour days was a fair sample 1n 1951. 



93 

It wlll be noticed that the "order" of the figures is consistent: The 

Times-Picayune totals aro in both years greater than those of the Daily News;, 

while the News figures in both cu:!see are almost. double those of the Sun-'fim~s. 



COMPARISON OF )fr."T:ROPOLITAN NEWSPAPERS 
Agricultural I tems Published in February 1951, Period of One Week 

as A~,ainst Similar Weeks 1n 19:SO or 1949 

News Inches Pioturoe Opini on Economic Husband . R. Li fe Totals 

Chicago Daily News , 1949 
Chicago Daily News , 1951 

Chicago Sun Timos , 1950 
Chioogo Sun Times , 1951 

14 , 971 
14 ,843 

12 ,723 
13 ,095 

25/.14 
77/.52 

31/. 24 
14/. 11 

10/.12 
26/ .14 

14/. 11 
4/.03 

106/. 70 
10/. 06 

20/ . 22 
29/. 21 

0/0 
0 / 0 

0/ 0 
0/0 

6/ . 04 
5/. 03 

0/0 
11/. os 

1155/1 . 02 
11e/ .eo 

73/ . 56 
58/ .45 

193/2. 65 N. O. fines Picayune , 1949 

N.o. Times Picayune, 1951 

7, 325* 
8 , 633* 

(19 ,594) 

0/0 

26/.37 

10/. 14 

0/ 0 

172/ 2. 35 

63/ . 90 

s / .11 

o/o 
3/. 04 

10/. 05 99/1.15 259/1. 33# 

Tot al inches , 1949 or 50 
Total inches , 1951 

Total Pereeutoges , 1949, 50 
Total Poreentages , 1951 

35 ,019 
47 ,532 

56 
117 

.16 

. 24 

42 
30 

*Four days only; therefore , same :four days takon in 1951. 
¥Total and percentage tor full aevon ~ays . 

. 12 

. 06 

306 
102 

. 87 

. 21 

8 
0 

. 02 
0 

9 
26 

.02 

.ms 

21 
275 

1.19 
. 58 

Overall total, inches - 82 ,541: 696 
Overall total, percent . 84 of 1 percent 

co ,,. 



SECOND C.HifiCK FOR EST.Il4ATION OF l!.Rt:IDR 

NEWSPAPER .1., • • • ""'•I.U,l.i J,..&;,,UJl,ulA.llil. n.uJ SUN m@ s 

Sunday 

Mondt.y 

L_ -~~t--...... -r~~...-~ ........... -..~~~_,..~_,..~ 
trips I ctures 

2ol2e-2 +- 2.12.21 

Week of Feb. 

Opinion 
2 .. 22.2 

oonomicfJle.rlce~ti 
2032&21 I 2~32421,A. 

I I .______..._...~~--+---~~~~~~~---.--~~------~~-+~~--------·-~-+.-...... ~ ... ~ ......... -ii._ .............. ~ 

A.. Tuesdny B.. 

Wednesdcy 

Thursdny 

Fridny 

So.turdo.y 

TO'.ll\L 

7,728 
1,820 

Percontege of 
Non-Advertising 

3,562 
3,363 

A.. 
.a .... 

Comments: .-O.ttiu.J.WAL Gvl~t.bb; JH:.C.K. 

10 
10 2/Jrds 

. 28 

.32 

B-l4'J..N~ &:.CliliGK . SM PROCJW!;J)U&; .. 

8 
10 

. 22 

. 29 

11 19 12 
10 1/Jrd 22 1/Jr 11 5/6t 

. 31 .53 .34 

.JO .67 .35 
Totol inches A 60: B 65 l/6th 

Totol Percentrge Ji. 1.68; B 1.92 _ 
Loss Strips, MKTS A . 9J; B . 97 

~ 



Comparison 

M'.lRNING VS. EVENING NEWSPAPERS 

in agricultural news coverage 

(lnchage includes markets and strips. Percentage does not.} 

Paper Inch. 

Herald 116 

Times* 272 
Inquirer 17? 
Sun {m) 189 
T-Herald# 160 

Constit.* 290 
Cour-Jour.* 479 
Poet-Her. 360 

Tribune 249 
Sentinel 323 
Register* 734 
Free-Press 133 
Times 131 
Star# 284 
Globe-Dem 195 

Post* 356 
News 152 

Times# 788 
Oregonian 467 

Peret. 

.18 

.42 
• 04 
.16 
.oe 

.93 
2.02 
1.27 

.22 

.33 
2.16 

.05 

.74 
• 44 
.28 

.86 

.27 

2.05 
.76 

City 

BOSTON 

NEW YORK 
PIIILADEL • 
BALTIIDRE 
WASH.D. C. 

ATLANrA 
LOUISVIL. 
BIRM'HAM 

CHICAGO 
MILWAUKEE 
DES WINES 
Dlfi'ROIT 
KANSAS C. 
INDIANA • 
ST. LOUIS 

HOUSTON 
DALLAS 

LOS ANGLES 
roRTLAND 

Paper Inch 

c.s.M.* 121 

W- T&S 241 
Bull.* 381 
Ne~s-Post* 254 
Star* 115 

Jour. 279 
Times 229 
News* 500 

News* 444 
Jour.• 347 
'tribune 569 
News* 331 
Star* 527 
News* 226 
Post-D.* 383 

Press 163 
T-Herld* 305 

News* 595 
Jour.* 566 

96 

Peret. 

1.34 

.36 

.32 
. • 51 
.34 

. 81 

.18 
2.60 

.75 

.69 
1.79 

.65 
1.88 

.83 

.78 

.63 

.91 

3.66 
1.07 

* Largest percentage in city. In New York and Chicago, where three papers 
were read, there was a preliminary elimination in each field. 

# Largest inchage but not largest percentage. Due to inclusion in inchage 
ot markets and strips. 
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