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TNTRODUCTION

In the United States and Canada more than six thousand business firms
publish house magazines with a circulation totaling forty-nine million,
Inthiémrthemﬁmsmchuaﬂmﬁymwumm,
customers, dealsrs and persons who have some other Special interest in
these cormanies.

Because forty-nine million readers represent a large and significant
segment of the population of these two nations, editors exert an influence
that is not to be taken lightly, Sditors of internal (employee) publica~
tions, for example, have the particularly responsible job of interpreting
managament to employees and employees to management, Because they must tle
in company activities with those of the employees, these editors use a much
more personal approach than is found in many other media of communications
Consequently house magezine editors are in & vital and enviable position,
for they can help sell fellow employees on the merits of our democratic
form of govermment and our free enterprise systen.

Because of the responsible position held by these house magazine edi-
tors, they must be informed on the fundamentals and philosophies of their
profession and sikdlled in the various techniques needed to produce attrac-
tive and readable publications, While some indugtrial editors are well-
equipped by education and experience to meet the demands of their employ-
ers and readers, others are thrust into their Jobs by chance, with little or
no training for such work.,

Regardless of their education, training, or experience, however,
house magazine editors need to be constantly informed on new trends and
techniques which are ever-changing in the field of industrial editing.



They can meet this need for information on cwrrent problems in this
field by reading articles about the house magazines in several trade
magagines, many of which are written by industrial editors, authorities
and consultants,

It was felt, therefore, that an ammctated bibliography on such ar-
ticles which have appeared within the past five years (19h4-48 inclusive)
would prove valuwable as a reading gulde to editors in search of such
1y explaining them, the bibliography in itself should serve to supply
gigrificant facts relating to imdustrial editing.

The material contained in this bibliography is divided topically
under fourteen divisions:

(1) The House Hagazine Iditor

(2) The TImportance, Responsibility and Purpose of the
Company Publication

(3) ‘The Content of House Magaszines

(4) Teehniques and Procedures in louse Magasine Dditing

(5) Relationships with Bmployees, Labor, Commnity and
Stockholders

(6) Training for House Magasine Reporters

(7) Education for Corporate Journalisa

(8) Promotion for the Company Publication

(9) Safety and Accident Prevention Campaigns

(10) The External House Magasine

(11) Sources of laterial for the House lagazine

(12) Contests Among House Magazines

(13) The Activities of Industrial Editors Associations
(1) Iscellaneous '



The following magazines were especially rich in articles dealing

Printers' Ink (205 E. L2nd Stey New York 17, e Za)
Stet (Box 120, Hamilton, Chio)
Industyial Marketing (100 E, Chio Stey Chicago 11, Til.)
Deadline (Room 1820, Peoples Gas Building,
Chicago 3, Illinois)

(Main & K Streets, Dayton 9, Chio)
Articles concerning employee booklets or ammual reports are not in-
cluded in this bibliography, unless such articles deal in some way with




THE HOUSE HAGAZINT EDITOR

Hewens, F. Bs "Ex-Hewspaper Han,® Stet, no. 41, p. 2 (February 19hh)e
Previous newspaper experience is not a prerequisite for house magazine.
writing and editing, The editor of Wright At The loment, a former New
York vorld Telegram staff member, offers 23 Yeditorisl don'ts,” which
_might well be used by other industrial publications. Every page of the

Wright aeronautical employees' publication is a show window, and Editor
Hewens treats each page as such; dressing it wp to please the reader's

e Ce

"He Knew the People." Stet, no. L3, p. 3 (dpril 194h).
In the first of a series of articles on industrial editing pioneers,
Stet presents a profile of Charles A, "Pat" Ward, the "dean of indus-
trial jouwrnalism.® The Pure Oil News was begun in 1918 by Mr. Ward, who
edited the Chicago publication for 20 years with the comviction that the
way to edit a publication for the people is to know the psople.

"House lMagazine Editors Study Post-war Role." Printers' Ink,
Vols 207, no. 10s p. 82 (June 9, 1944).
"Bditors can no longer safely be simply propagandists for managements
they've got to become powerful welding forces between management and em=
rloyees.” '

lathus, Kenilworth He "A Blueprint for Editing the Company liaga-
sine." Printers' Ink, Vol. 208, mo. 3, ps 33 (July 21, 19hk).
This discussion of problems confronting house magazine editors glves hints
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on contributor and correspendent relations, Iractical and to the point,
the article deals with real editorial problems,

“All the Answers." Stet, no. 48, pe L (Ssptember 19hk).
Stet delivers a caustic criticism of Dditor and Publisher's attitude
twoard house organs when il emphasizes the opporiunity open for newsmen
to work part time as house organ editors. Stet sums up Editor and Pube
lisher's philosoply of lhouse organs as follows: "To be a successful in-
ternal editor, the background required is thal of an underpald newspaper

man,

Hewens, Francis £, "Don'is in Editing an Bmployee lewspaper,"
Frinters' Ink, Vol. 208, nos 9, ps 40 (September 1, 19kk).
dritten by Wright Aeronautical Corporation's admimistrative assistant,
20 %"don'ts"™ are given as advice tw euployee newspaper editors. This is
a treasure~chest for editors interested in improving their publications,

"Prize Wimer." Stet, nos 49, pe 6 (October 19lk).
"How well we think and plan, now, may delermine the success of compamy-
amployee relationships in the years imusdiately following the war and the
value of our publications to industry."

"HSC at Chicago." Stet, no. 50, ps 7 (Hovember 19hh).
The importance of house magaszines and the people who produce them depends
upon how much the individual editor wants to be an important part of
business, how earnestly he wishes to advance the interests of his pro-
fession, lirs. Alta Ewalt Lvans of the Southern Union Gas Co., Dallas,



Texas, told delegates to the Employee Publications section of the Ha-
tional Safety Council's 33rd ammual safety congress. R. E. Wolseley,
professor of jownalism at Northwestern University, said that editorial
pages are either a stimulant or a narcotic to readers.

m’ mth J‘ nm e Beg's

How Iffective?” Industrial
larketing, Vol, 29, no., 12, p. 124 (December 19MkL).

In answer to a question from an advertising manager who wonders whether
the "little gossip sheet" is worth its cost; lr. EBvans states that "a
house magazine should be an important factor in interpreting workers to
management and management to workers. There is no end to the opportuni-
ties awaiting a good house organ editor.®

"review of the Year." Stet, moe 51, pe 2 (December 194k).
The house magaszine editor is being called upon today for advice on the
company annual report to employees. This provides the editor with an
opportunity to change a dry-as-toast statistieal report into a live,
~ ammal report in terms readers cen interpret, the editor will contri-
bute much to good employee relatdons.

“Result of Stewardship.™" Stebt, nos 52, pe 1 (January 1945).
The company publications editor is perhaps the most logiecal person to
write the anmal report to stockholders. The editor can improve the ef-
fectiveness of the report by hmanising and dramatizing it for the
reader, Since management many times will not take the initiative in
placing the ammual stockholders' report in the editor's realm of activities,



the editor who wants this added responsibility should subait his bid
in advance.

"iis Book." Stet, no. 52, pe 6 (January 1945).
The editor of the Phoenix Flawme, M. J. Migdon, collected and published

a mumber of his poems Iin a broclmre designed for overseas mailing and
gent copies to servicomen, The well-imown industrial editor writes
daily for The Chicago Tribune in "Line O' Type" colum.

“Home From the Wars," Stet, no. 55, p. 6 (April 1945).
Industrial Editors ghould possess a thorough understanding of company
plans and methods of reordientation of veterans.

Heweomb, Hobert. "Get the lost Out of Your Company Hagasine."
Printers' Ink, Vol. 211, nos 6, pe 27 (May 11, 1945).
"A good house magasine editor should be the best-imowm person in hizs com-
pany. The employes publication should interpret, too, the man in the
shop to the man behind the mshogany desk,®

"All-Around Mon." Stet, now 57, pe 10 (June 1945).
To be suceessful, the housa magasine editor should be: (1) a good re-
porter (2) a good writer (3) a good copy and proof reader (L) a good lay-

out man (5) a good make-up man (6) an suthority on production (7) a geed
photographer (8) an artist (9) an expert on circulation (10) 2 salesman,

WM»M'%WST,%IL(WW).
metmmdwmdmmm



Larp and Stove Company, believes that the field of industrial editing
offers vast opportunities to the ambitious individual who wants advance-
ment, increased pay, the respect of his superiors, admiration of his
equals, love of his subordinates and the geod will of all.

Ignat, Li, Joseph, UsS.l. "The Flace of the Company Publication

_ rs' Ink, Vols 211, no. 12 (June 22, 1915).
The editor must establish hinself as scmething more than a back-door
executivesesslt will be owr duty to stimulate production tlrough new and
effective methods,"

vertising Way?" Industrial Mavketing, Vol. 30, no. 6, pe 42 (June 1945).
llere 1s a pertinent question for house magazine editors: “Does this pube
lication sell the company, is it punching to encourage the temmork con=
cept, or is it a mere collection of chit-chat?"

Hewoomb, Roberts Miset the Feople Through Dusployee Publications,"
Printerst Ink, Vol. 212, nos 3, Pe 32 (July 20, 1945).

"The industrial editor has been cast by chence into the role of an effec~
tive contact man between employer and employee, The editor of a comany
publication should know the questions (of exployees), bub he smst get
away from his desk if he's going to hear them."

"Guest Editors™ e, noe. 53 pe 5 (July 1545).
Kay Sexton, assistent editor of New Jerssy Bell, employoe publication of

the liew Jersey Telephone Comparny, wes chosen by Charm magszine as guest
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editor., The writer felt that such experiences for house magazine ed-
itors inecrease their editorial scope and outlook,

"Pogtwar Plammer." Stet, mo. 59, pe 6 (August 1945).
This ariicle advises company publication editors to "plunge straight in,
csase worrying about getiing beyond thelr depth.” Their postwar plan-
ning should include the polishing wp of ideas, the forsal
tionalities, and dreaming, cooperatively,

"Bxanples danteds" Stet, no. 59, pe 8 (August 1945).
The production of company financial reports, both to employees and stock-
holders, is gradually becoming an activity and responsibility of editors.

Irwin, James W. "Gmployees Want Facts From Hanagement." Industrial
Harkoting, Vol. 30. nuos 95 pe 49 (Septesber 1945).
The internal house magazine, if properly edited, can weld bonds of union
between management and lobor, Ibmﬁﬁﬂuwlmshmnﬂdatm
about his company, its place in national economy, the nation's economy
itself, his fubure with the company, and the company's future. To re-
flect both the romange and the drama in industrial operations is a chale
lenge to the conscientious house wagazine editor,

"Public Point of View." Stat, no, 67, v. 1 (Apri) 1946).
When the public relations director and the house mazazine editor work to-
gather harmoniously, the job of each is made less Aifficult and cor-
respondingly more sffasctive.



0pen House." Stet, noe 67, pe 3 (April 1946).
Vhen the company holds Open House, the publications editor has an execel-
lent opportunity to be of valuable assistance by publicizing the event
in advance in the house magaszine. Organization is the keynote to the
success of such an occasion.

“Hubba Hubba Bditor." Stat, no. 67, pe 5 (4pril 1946).
When Assistent Editor Virginia Tammer of BSO Magasine was assigned to go
to Chicago for a return trip to Washington on the B0 with motion pic-
ture celebrities, including Van Jolmson, she acquirod the groeting of
"Hubba Hubba® from fellow employees.

"Bmployee Supporte® Steb, no. 67, pe 8 (April 1946).
A seven-point program forms the basis of Ceneral 811s' 2l-page employee
booklet designed to make each employee a public relations emissary of
the company. House mazazine editors frequently have an opportunity to
prepare or publicize such public relations tools,

"Commmnity Level.® Stet, mo. 63, v. ki (tay 1946).
House magazine editors are wrged %o take an active part in the soclal,
eivic and youth affairs of the commmity. "Amicable relations between
industry and the people of the commmity is largely a matter of active
personal and corporate participation in commmmity affalrs and getting
cradit for 1t% was the consensus of the Commmity Relations Clinde,
Coldwater, Wohirm,

Allyn, Stenley C, "immagement Speak Up." Deadline, Tol. 1, mo, 2,



Pe 30 (June=July 1946).
The house magazine editor must have a direct line to management, lnow
what management is planning, lmow the basic reasons for decisions, and

lmow at all times how management is thinking.

Griswold, Glem. “Iditors Speak Up." Deadline, Vol. 1, no. 2, ps 31
(June~duly 1946}
Industrial editors "are more nearly in the direct line of promotion and
progress in the business picture than any other single group in owr
economy.” Dditors should do a better selling job to those higher in
their organization.

“Flane Anthology." Stet, mo. 73, pe B (October 1946).
An anthology containing almost a hundred articles, sketches, essays, and
witticisms is the work of He J. Higdon, long-time editor of Phoenix
Flame, wimner of numerous prizes,

"Company History." Stet, no. 75, pe 8 (December 1946).
An example of versatility of house magazine editors is Dun & Bradstreet's
booldlet The Mercantile Agency, produced by A. M. Sullivan, long-time in-
dustrial editor in charge of advertising and promotion.

"Editor Survey." Stet, no. 78, pe 8 (Varch 1947).
Ohio house magaszines are edited by company presidents, volunteer workers,
stenographers, outside advertising agencies, and others, as revealed in
a Kent State University survey. Parit-iime editorial workers far oute
numbered full-time editors.



12

#Cities Barriers to Effective Bmployee Publications." Printers!
Ink, Vols 218, no. 10, p. 108 (arch 7, 1947).
Seven barriers to effective employee publications are listed by Rebert
Hewcomb. "Progressive managements,” he said, "are starting to eliminate
them,

"lonument to a Man." Stet, nos 795 ve 6 (April 1947).
The center spread of the February 1947 issue of Trumbull Electric Hamu-
facturing Company's Trumbull Cheer featured the 40 volumes of bound
coples created by the man who established the publication and edited it
for four decades, Lewis ladd Brastow.

"For Company Publication Editors--and Others," Printers' Ink,
Vol. 219, nos 85 pe 1k (May 23, 1947). :
House mazasine editors are advised to study House lagazine Layout Formatb,
phy, Vols 2, Stet Library of Editorial Aids.

La Cossitt, Henry. "We lust BDe Vary." Deadline, Vol. 1, mo. 2,
Pe 33 (June-July 1947).

The editor of Collier's “"envies" house magazine editors because of their
"fixed policy and circulation," which he terms "a sort of editorial
Shangri La." The fixed policy of every publication should be "to act
always in the public interest."

Hewcomb, Roberts "Let's Get Into the Big League.® Deadline, Vol. 2,
no. iy pe L (Hovember 1947).
Seven barriers for industrial editors to hurdle are: (1) the atititude
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of management toward employee publications (2) the lack of integration
with established company policiss (3) the lack of trained editors

(4) the low wages paid editors (5) the inadequate contact of editors with
the front office (6) the inadequate contact of the editor at the plant
level (7) the miserable budgets under which many employes publications
operate, OSeven ways editors can enlarge the scope of their jobs are:
(1) wmhaﬂm.z-p@uwm genwine mouthpieces of management (2) to
plan publications shead (3) to stop trying to impress the boss by recom-
mending false economies that only cheapen the product and render it less
effsctive (L) to do a good job as editor instead of concentrating on bew
coming company president (5) to spsak up when there's something to say
(6) to educate himself to the size of his job (7) to widen the niche he
is in by aceepting increased responsibilities, such as putting out ane
mal reports and information manualse

luloahy, Re We "The Industrial Editor Should Be A Salesman Toos"
Industrial Marieting, Vole 32, moe 11, pe 122 (Hovember 1947).
The best way a publication editor can improve his publiecation is first
to improve himself, Then he must sell himeelf and his magaszine,

Van Duger, Ee M. “Challenge to Company Publications." Industrial
larketing, Vols 33; mos 25 Pe b (Pebruary, 1948).

Getting quality and genuine interest into a house magazine begins with
an experiemced, professional industrial editor. It is not economical to
trust the editing of & company publication to a part-time, inexperienced
employees Because it is a nmatural desire for employees to be associated
with a "big company® or a "strong little company,® the industrial editor



ghould show his company as a "wimner" and as a good place to work,

"raft-Hortley Law Called Boon to House-organ Jobs.," Printers' Ink,
Vols 222, nos 10, pe 105 (March 5, 1948),
The job of the house magazine is becoming broader and more importante
- A growing awareness of the true function of industrial publications is
evident, lore direct links exist today between the editor and the fra-
mer of comparny policy. This is reflected in increased salaries to edi-
tors and in higher budgets for magazines,

Swinshart, Gerry. "How to Climb the lLadder." Stet, no. 91, p. 1
(April 1948).
The house magazine editor is the operator of a "great corporate stereop-
tician, and it is his job to flash upon the screen impressions of the
company that are dramatiecally compelling, that have accepiance and un—
derstanding.” The editor should be available for policy-maldng meetings

"Protecting Information.” Stet, no. 92, pe 3 (May 1948).
The responsibility of protecting vital military information even in tize
of peage is the problem of house magzazine editors as well as the daily
press and yradio, It i3 up %o the nation's information media to refrain
voluntarily from publishing information detrimental to national secwrity.

Trout, Clement E, "Opportunity: Experts Write on Job Possibilities
in their Fields." Scholastic Bditor, Vols 27, noe 95 Pe 5 (June 1948).
Industrial jownalise offers many opportwrities for the person who is
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climbad the ladder of success, rising to even more responsible positions.

"Public Service Saulesmen.” Stets nos 99, pe 1 (December 1948).
Zach industrial editor in the country, paid by the individual compamny
for wirich he works, is a local salesmen via his printed colwm for that
company,"  Cooperation with the Advertising Council, Inc., in its adult
education program, is one method of national public service.

"ioberly Tells What Editors Must Know." Reporting, no. 7; pe 12
(December 1948).
The editor's job is to cement relationships between management and em=
ployees, To do this, he must stop being afraid of the boss and be sure
that his omn ideas are right. He must develop an understanding of the
basic problems involved in the minds of employeess
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"They Came to Cleveland." Stet, no. 46, p. 2 (July 19hk).
Editors attending the NCIEA war time conference at Claveland were told
of the increased opportunities for public service which awaii them dwring
postmdaan..

"Ziggest Liste® Stety nos U8, pe L (September I9k).
Five thousand house magazine editors whose publications appear in
Printers'! Ink directory of company publications will receive the direc-
tory fres, Cthers mey obtain a copy from Printers' Ink, 205 Rast li2nd
Strest, lew York 17.

“idscellany.” Stet, noe LB, pe O (September 19hk).
ammdmtwmmmwuwmumuu to encourage
young men in indusiyry and the armed services to cvontinue their education
upon completion of thedr wmr time Jobe

"Swrvey Previews® Stet, mo. 19, pe 8 (October 19L4).
A survey undertaken by the NCIEA shows thait & majority of house magazines
age circulation of the externals estceeds that of the other two growps.
mesnmmmtmowtwofm

"Largs Gathoring.” Stet, no. 50, pe 8 (Novenber 1gkk).
Haval officers attending the Septewber mesting of the Northern California
Association of Industrial Editors paid tribute to the efforts of house
nagazines in bringing home to millions of reoaders the storiss of the
war's production and fighting miracles,
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tow To Tell Youwr Story To Vorkers," Modsrn Industry, Vol. 13,
mo, 5, Pe U5 (Hay 15, 194T)s Objectives of the new Pittsburg Peopls,
house magagine of Pittshurg Plate Class, are to: (1) Zducate and inform
employes about thefy company's operations, products and people (2) give
recogition for individual and group accomplishments (3) interpret com—
pary finances and edonomles to employees (L) develop compeny pride, loyalty
and spirit (5) promote health and safety practices in plants (6) bridge
the gap betwsen the job and the home (to sell the Pittsburg Flate (lass
institution %o employes families) (7) umite all employees through the
mediwm of an attractive readable and dynawic magasine,’

Simmons, Marrye “Check Iist of Pumctions of lodern Sales Promotion
Departments.” Printers' Ink, Vol 220, nos 2, pe 40 (Judy 13, 1947).
House magazines of various types are listed as part of the 25 major

"House Organs Pound Debber.® Printers! Ink, Vol, 220, no. 2, Pe
88 (July 11, I94T).
Streanlined house organs and the new look in reports to stockholders
are rapidly coming to the fromt, Another twend is centralization of

Ink, Vol. 220, no. 3, pe 106 (July 18, 1947)s _
In spite of an extreme shortage of newsprint, British trade papers (many
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goverrmental) and house organs are baing established,

Taneral M1ls lorizon Magazine (Glves Stockholders Informsiion
They Requosted." Printerst Ink, Vol. 220, mo. 0, pe 96 (ugust 22,
1947).

Gemeral M1ls has found thab it is possible to explain and highlight its
advertising and mmhmdiaing methods in 1ts new quartsrly stockholder
nagazine to a degrae not possible in the ammal report.

Jewall, Jrving, "What the House Organ Can Do for the Sales Lianager,®
Printers' Ink, Vol. 220, nos 11, pe 30 (September 12, 1947).
in internal publicabion can help the sales manager: (1) Stimulate his.
field staff to greater selling efforts (2) improve individusl selling
tachnigues (3) present new products well in advance of public amcuncement
(L) increase the salesmen's imowledge of their company and its products
(5) discuss current and future advertising (6) provide continuous support
for sales contests (7) explain company policy (8) amnounce promotions snd
other persomel changes.

Weslager, G, A, "The legal Responsibilities of an Nmployes Fublica= .
tion," Printera' Ink, Vol. 221, no, 8, pe 40 (Noveuber 21, 1947).
Buployee publications, although circulated free of charge, are subject to
certain legal respongibilitiss, The house magazing editor should not:
(1) Pry into private affuirs of employees (2) reproduce stawps, coins or
paper money (3) gossip about love affairs of workers (L) use an employee's
pletuwre in a way that makes him look infamous (5) print letters from cli-
ente without the writers! consent (6) mail information concerning lotteries
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or games of chance,

Yorse, Charles J. "Straws in the Wind,™ Deadline, Vol. 2, no. ky
Pe 3 (Hovember 1947)s
The precident of ICIE weports that a favorable future is in stors for
the industrial editing profession. Managewent iz becoming more aware
of the importancs of commnications media. lore colleges and wniversi-

"Honse Organs Melp March of Dimes.” Deadline, Vol. 2, nos 5; De b
(Decenber 1947).
Because house mapazines have a particularly responsive readership and a
"Civic Responsibilities.” Deadline, Vol 2; nos 5, Pe 12 (Docasber
L7
It is a civie responsibility to back drives associated with the Red
Cross, Concer ressarch, Christmas seals, March of Dimss and sisdlar

in as interesting a manner as possibla,

Vol. 22, no. 8, pe 33 (Pebruary 20, 1948).
"House magasines can help to raise the lavel of active citizenship in
the U,5,"
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(October 1948).

imong the new house magaszines aves (1) R Hembeaut Newslebier, Reming-
ton fand, Ince (extermal) (2) an wmaned employee publication; Steine
berg Organization (3) Hhat's Geing On?, Gensral Shoe Corporation (in-
ternal) (L) The Triangle, The irene Company (internal)e

"First Lditors Institute Successs™ Heporting, mo. G, ve 6 (Noven-
Two points emphasized at the first anmual Indusirial Editors Institute

at Hent State Univercity were: (1) The magritude of the house magazine

aundience (2) the power of this type of commmication and ite wnlimited
potential for development,

“Outline Purposes of House Fublications® Reporting, no. 6, pe 1
(Hovember 1948)e
The purposes of a house publication; as stated by Claire Hemderson, ag-
count executive of the Arthwr CG. Rippey Agency, are: "Io serve (1) wer-
tically, as a chamel between management and employees dowm through the
ranks (2) horizontally among employees and deparitments (3) as a medium
of information to creale company interest and wndesrstanding among the
younger management potential in businesss"

Tuttle, Ken. "} Million Nead Them," Repor
ber 1948).
Forty-nine million psopls read the 6,000 house magazines in the United
States and Canada, FEditors of these publications are members of 40
editorial organizations wikich comprise the membership of the ICIE.
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THE COMTENT OF HOUSE MAGAZINES

"Taking Stocke" Stety nos 4O pe 2 (Jamuary 19kh)e
A firsteof-the~year inventory by house magazine editors suggests a nesd
for repetitious use of articles dealing with war bonds, car pools, e~
ployee recruitment, safety, conservation and other war-winning prac-
tices.

Svans, Feith Jo “ew Miployee Literstures” Industrial Marksting,
Vol. 29, noe 1, pe 12l (Jammary 19hk).
Editors of employes magazines who run out of copy material on their
products should begin writing about the peopls who use company productss
Ixeellent feature possibilities lie in the interests of employees in

Shubart, Capts Harry 5, "Are Army Publications Setbing A New Pate
tern for Industrial Magasines?" Industrial Marketing, Vol. 29, noe 2,
pe 3b (Fobrusry 19hh)e
The monthly magaszine Plane Facts, publication of the Air Service Comuand,
was terse, factual, practical and well-f1lustrated. The tests of all
editorial content were, "Does this story affect maintenance or supply?®
and "Does it have content which will help men and women workers in foreign
installations do their jobs better? |

"Shop News." Stet, nos 43; pe 2 (April 194k).
Sveryone at Heywood-iakefield (Gardner, lass,) considers the house maga~
zine Shop Hews a “must" in the company's industrial relations program.
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The yearly supplement on employees' cidldren regquires 323 separate
photographs. Carl B, Iugbauer's Shop News was judged one of the 50 best
house magazines in the United States and Cmnada,

"Oood Idea, But..e™ Stety now by pe b (May 19UL).
The editor whose company has an enlightened policy for the control of
venereal disease should congider himself fortwnate, Bditers should wel-
come the responsibility to initiate VD control and education programs.

"olwse Thirty-Right." Stet, noe 47, pe 5 (fugust 19Lk).
In the second of 2 series of hwsan interest articles by Stet, L. L. Brag-
- two, for 37 years editor of Trumbull Cheer, writes: "ie believe a house
publication should never be a supplement $o a catalog or an exposition of
display advertisements, Many house magazines have a limited effective-
ness because they lack the personal touch =0 necessary to represent
and reflect their organizationse"

"Salvages" Stet, nos L7, pe 8 (August 19W4).
Repitition is necessary in articles sbout salvage in spite of the danger
of monotony, The most effective appeal in salvage carpaigns is the patri-
otic one. MHouse megazine editors play an important role in such cam-
paignse

Stanley; Harry. "They Kid Themselvesww-ind Their Soldiers love Iti"
Printers' Ink, Vol., 208, no. 8, pe 28 (August 25, 194h)e
By poking fun at themselves, persomnel at Hagan Corporation, Pittsburg,
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"Phanny Pharis Pute Pep in Promotion." Industrial Marketing,
Vole 31, 1o, 1 (Jamary 1, 1946).
Jobbers and dealers of the Pharis Fire and Rubber Company, Newark, Chio,
have their day brightened by "Phenny Pharis, an alluring girl found in
to be highly valuable in house magazines,

g.," This is a case in which cartoons prove

"Beware the Swindle." Stet, n0s 65, pe 5 (February 1946).
Companty editors perform & commendable service by developing stories that
expose swindlers and help protect the war-itime savings of employees,

“Recreation Program,” Stek, no. 66; py 4 (¥arch 1946).
Orgardszed sports form an important news source for the company rublica-
tions editor, Iditors should seek the help of industrial recreation

men,

"Reader Participation.” Stet, noe 57, pe 8 (April 1946).
The teclmigue of securing reader participation is achieved by Bditor
Elmer Applegit of Sacony Vacwum News. Vhen an ewployee is pensionad,
Applegit writes a personalized foature about him, weaving into the story
the details of the company's pension plan.

Anderaon, Re We "How To Increase Reader Interest in Company Publi-
cations" (Part 1) Industrial Mavkeding, Vol. 31, nos b, pe 32 (Sprid
19k6)

The editer of Link-Belt News found that reader interest was increased by
(1) a "not~too=technical" style of writing (2) filler material such as
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jokes, short poems, mut-shell philosophies (3) the use of articles on
WClaire,® the adopted daughter (a pretty blonde) of the company, who
appears in every issue of the magazine.

"Racketesrs." Stet, no. 68, e 8 (lay 1946)e
The purpose of Prentice~Hall's booklet Watch Out for the Racketeers is
“to aid in keeping the racketeers away from the pocketbooks of em-
ployees,” If practical, the house magasmine editor should distribute
the inexpensive booklets to employeess

Anderson, Re We "How To Increase Reader Interest in Company Publi~
cations® (Part II)s Industrial Merketing, Vol. 31, 1no. 5, pe 55 (lay
1946).

Some other methods of increasing reader interest in house magazines are:
(1) featurize headlines and stories (2) use art work effectively so that
it catches and holds attention (3) use jokes and cartoons to pep up
contents (4) include in each issue some articles worth keeping porman-
ently so readers will file them after reading (5) make an eccasional in-
tentional mistake to promote sure-~fire reader response,

"Product Storys" Steby nos 71, pe T (August 1946)e
The complicated process of calendar making appeared in story fom in the
Jue issue of the Colson Comet, employee publication of Us Os Colson
Company, calendar mamufacturerses

"o, the Women.® Stety noe. 71, pe 8 (August 1946).
The entire lMay issus of Tllinois Bell's Bell Telephons News was dedicated
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to the women employees. The cover featured an attractive telephone
girl,

"innual Report Issuse." Stet, no. 72, pe 8 (September 1946).
Hmeapolis Honeywell Repulator Company uses its internal publication,
The MH Hews Circulator for its anmual report, A special supplement
includes graphs, charts and other illustrations explaining the two
subjects, "ihere the lbmey Comes From* and "#hers the loney Goes,"

"Good Ideas" Stety noe 7hy pe 8 (Hovember 1946).
Company editors will do their readers and postal employees a service
by developing stories explaining the reasons behind the theory that bete
ter cooperation by the public results in better postal service.

Gerler, We Re Mihat Salesmen Want in Company lagazines." Printers!
Ink, Vole 217; nos 12, pe 36 (December 20, 1946)s
After a stady of 100 company sales publieations, the editor of Investors
Jyndicate's Broadeaster points out that the salesman wants company in-
formation, product information, sales information, n:}mmﬁmim
and success stories. He wanbts tips and suggestions; recognition for a
good job done and complete information on the company's advertising
program, le wants a magazine that is full of life, news and selling
helps.

"Contenrdal Celebration," Stet, no. 76, pe 5 (Janmary 1947)
The 100th amiversary of the birth of Thomas A, Edison provided company
editors with an opportunity to show readers how the fameus inventor



contributed to the American free enterprise system.

"Hational Movement." Stet, noe 76, ps 8 (Jammary 1947)e
Industrial editors who have been directly affected by war and post-war
shorvages of paper should want to cooperate with the American Forest
Products Industries in showing Americans vhat is being done to preserve
and protect this mation's woodlands,

“ingwers Furnished,® Stet, nos 77y Pe 7 (February 1947).
A question and answer service for the benefit of all employees was fea-
tured in the first issus of Potomac ilectric Power Company's Pepcomian,
A box on the editorial page advertised the service.

"Tattle Prattle.” Stet, nos 775 Pe 8 (February 1947)e
Several examples of the keyhole-peeping colwmist illustrate how such a
column can cheapen a publication, DBy using such material the editer does

Borchers, Se Je "The Humman Interest Touch in Industrial Company
triel Marketing, Vole 32, nos 25 pe S (February

Each house magazine has separate and distinet possibilities for fea-
ture materisl, The editors of Kropp Forge Compauny's Forgings, ran a
series of highly interesting articles on famous men in history who had
served in forge shops. Articles centered around Ceneral Hathaniel
Green, Cyrus Hall leCormick, the Studebakers and Robert Fitzsimuons, the
fighter,



"Jore Hmployee Mamals-—ind Iight Touch There and Elsewhere.”
Printers' Ink, Vole 218, no. 10, pe 146 (larch 7, 1947).
Here is a discussion of several employee publications, It concentrates
attention on diversity of content.

"2eport on Hetirement.® Stet, no. 79, pe 7 (April 1947)e
Aimed at giving employees & sense of secuwrity, The Swifl Arwow, internal
house magazine of Swift & Company, runs featwres of personal interviews
showing retired employees enjoying their favorite pasiime.

"Veterans' Time Table," Stet, nos 79, pe T (April 1947).
An illustrated and attractive Veterans' Time Table was enclosed with a
copy of Telsphone Topiess It showsd in pictorial fomm the benefits to
which veterans are entitled, The %ine table was prepared by the lew
York State Division of Velterans' Affairs.

"eteran's Angle," Stet, no. 79, pe 8 (Aprid 1947).
in articls entitled; "The Veteran Fits Right Iny" printed in Mmble 0l
and Refining Company's The Humble Way, is an example of how many house
magazines are handling news aboul the veterams, Pointing out that vet-
erang are more mature in their thinking, the article also states that
veterans are morale builders; for they have a keen appreciation for their
Jobse

"Industry Adopts Hew Slant on HGuployes Publications," Industrial
Earketing, Vol. 32, nos 55 pe 62 (May 1947),
Industry is beginning to explain and interpret itself in terms which
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workers can understand, through the internal house magasine. A veport
entitled "The Company Publication in 1947" issued by lewcoub and Same
nons, Chicago, indicates that the gossip type of internmal publication
is doomed,

“Commpdity Sitn." Stet, nos 80, pe 7 (May 1947).
The script of a radio program deseribing the opening of a new company
plant was later printed in Package Machinery Company's internal maga-

*Chiefly Cheesscale." Stety noe 82, pe b (July 1947).
' The success of We Te Orant Compauy's cover contest sponsored by Grant
jects in other internal house magaszines,

“Useful Plant Tours." Stebs no. 82, ps 6 (July 1947).
General Tire and Rubber Company!s employee publication Gemeral-ly
jalcing, which spread so much enthusiasm for plant tours, made such
events the bagis for feature articles for the magazine,

"Pitbsburg Plate Glass Company Streamlines Ite Huployee lagasine,"

Industeiel Marksting, Vols 32, pe 94 (July I947).

A complele change of format, content and interpretation of the Pittse
burg People resulted in the use of 70 percent of the space for illustra-

tions and 30 percent for veading matier. The change followed s survey
which showed that employees wanied more and bigger pictures,
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"House Organs—-Organic and Inorganie.” Printers' Ink, Vol. 220,
noe 1, pe 70 (July by 1947).
House organs are needed vhen there is a desire to share news with a cere
tain audience, "If you have something interesting to say, even mimeo-
graphing will deliver it."

licInnes, Robert A. "Human Interest Bullds House Organ Readership.®
Printers' Ink, Vol. 220; nos 7y pe 52 (August 15, 1947).
The simple formula of "names make news" is one way in which human inter-
est can be injected into a house magazine, A house magazine need nobt
necessarily be humorous, but it should be human,

Rondomanskiy C, "Seven Ways to Merchandise yowr Ads to Plamt and
Office Rmployees." Printers! Ink, Vols 220, no. 95 pe 308 (lugust 29,
1547)e
The element of contrast can be utilized to drumatize advertisements in
house magasines by comparing company advertisements of 20 years ago with
present ones. A contrast of the physiecal plant and pictures of employees
taken years ago also help to dramatize ad progranm.

"ixplaining Advertising in the House Organ,” Printers' Ink, Vol.
220, no, 10, pe 102 (September 5, 1947)e
Bmployees who camot get a first hand view of company advertising in the
making can be taken onm an illustrated tour of the advertising agency
through an article in the employee magasine,

"Reader Research Reorganizes Magazine." Printed Selling, pe 9



(October 1947)s

After several months of intensive research, the Pittsburg Plate (lass
Compary found that readers wanted more and larger pictures, more informa-
tion about their plant and products and more loeal news. A committee of
top-ranking company officials formulated a seven-fold policy for the
publication. After the change, readers were far more pleased with

"Our American Heritage." Stety no. 05, pe 5 (October 1947).
A positive challenge and opportunity to prove their publications' worth
is given house magazine editors in the American Heritage Program. The
product to be sold to house magazine readers is the American system.

"Problen of Prejudice." Stety no. 90, pe 3 (March 1948).
The message of tolerance carried in company publications cam act as a
vital invliuence throughout the nation,

"One ditor's Formula." Stet, mos 91, pe 3 (April 1948).
James Deith, editor of the Immesota Mining and Namufacturing Companyts
3M Hegaphonse, who took a sample of employee opinion cencerning contents
of his employee publication, found these preferences: stories, first;
personals, second and editorial matter and company policies; third, He
fomadalsothatfaat"tra colmms and jokes were much less popular than he
believed.

“Colwms Create Intereste" Stet, no. 91, pe 6 (April 1948).
Hany house magazine editors concentrate heavily on timely sportis and
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following a readership survey by The Mutual Benefit ILife Insurance Com-
pany. &thrmmpmawmdmmmﬂuim
sbout employees, News of company matters ranked second, followed by humore
our cartoons and pictures.

"Reader Survey Shows Resulis," Reporting, no. l, pe 12 (September
1948).
A readership survey by the B-A Commentator, employee publication of the
British=Anerican Oil Company, showed that employees were interested
ciriefly in fsatures about other employses' jobs and other informative

articles, Lighty-five percent said other members of the family read the

Gomtaw,

"Prow-ilay Contacts.” Stet, nos 97, ps 5 (October 1948).
Four essentials of a "question box" type of feature ave that: (1) both
signed and wnsigned questions must be answered (2) reply cards must be
enclosed in each issue to facilitate submission of questions (3) honest,
full and frank answers must be given (L) answers must be warm, personal
and understanding.

%mpmmm*mm.w.mﬂWww).
¥etropolitan Life Insurance Company recently issued iwo reports entitled
“"Contents of 399 Bmployee Magazines," and "Pelling Baployees about Busi-
ness Organization: Profits.” The latter shows ways of breaking down the
annual report in an understandable mamer.

"Report on UH." Stet, no. 97, ps 8 (October 1948).
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TECHNIQUES AND PROCEDURES IN
TIOUSE MAGAZINE EDITING

"Cooperatives" Stet, no. kly pe 6 (February 19kk).
Bditing the company publication by "remote combtrol™ is possible in war time
by sending local copy to The imeriean Colortype Company, which sels it in
galleys and sends preliminary paste-ups back to editors, Colertype furw
nighes the dummy including covers and pictures for the entire 12 pages.
The system aids companies which might otherwise be unable to twm ocubt an
attractive publleation,

"Status Charte™ Steb, mos U1, pa 6 (February 194L).
The company publications editor of The Texas Company, New York, keeps a
finpertlp check on the progress of each month's Mmby’a simple yet
effective system, At the top of 2 wide sheet of papery; Editor Talmon lists
months of issue for two yearss. At the laft of the sheet he lists items to
be checked off monthly, The system prevents the danger of low paper stock
and other embarrassments,

“"Under Pressure." Stet, no. 11, p. 7 (Psbruary 194h).
War time difficulties in editing a house magazine seem less serious when
compared with publications such as the 4Sth Division News, the first ammy
"house magazine” of the war, The service publication had extremsly diffi-
culi problems relating to distribution, printing, typography and illustra-
tions during ilts continual shifts through several United States army camps
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Thackwell, Grace, "A Blueprint for Handling Production Problems of
the Company liagagzine," Printers' Imk, Vol. 208, nos 5, pe 3h (August by
19kk).

This is a companion piece to an earlier article by lir., Kenilworth He Hathus,
which declt with editorial problems of a house magazine, This article
deals with the mechanics or plysical side of the magazine,

"Jwdor Tdltions” Shet, no. 4By pe 8 (Septenber 19hL).
Lditor J, Cregg Puster amnounced the birth of a daughter by publishing a
age junlor edition of "The Curtis Wrightwer.,® The back page of the

Junior edition carried a war bond adveriisements

"Good Wil Holes* Steby noe U9y pe 5 (Cotober 19kk)e
The 14,600 persons who keep Chicage's 136 public parks operating smeothly
receive a house magasine entitled Park Esployses' lLife, edited by Ber-
nard C. Roloff. The first tenet of the magazine is "to promote god
will," Park officials prepared a special edition and mailed it to park

Pisher, Johm Js "Snap Up Your Morale," Printers' Ink, Vol. 209,
no. b pe 20 (Cetober 27, 194k).
"Photographs synchronize good will mﬁamamm ﬂmamw
organ.,” The author lists pictures second only to a raise in salary as a
morale factor and gives hints to house magasine editors in many phases of
plant photographye.

"Survey Coupleted.” Stety no. Sy pe 7 (March 1945).



L8

In the third and final article in a series concerning a survey conducted
by the NCIEA, the author gives a breakdown of internal house magazines
produced by offset. In addition, he covers externals and combination

"Pop O'Tool Does Effective Eaployee Relations Job ab Allis-Chalmers,®
Printers' Ink, Vol. 212, no. 55 pe 22 (July 27, 1945).
A four-page strip of educational cartoins is inserted in Allis-~Chalmers!
employee magazine. It covers such peints as esployee recruiiment, discie-
pline, post~war employment and war needs.

Holitor, We Ds “How to Send liouse-magazine Copy and lizke~up to
Printer." Printers! Ink, Vols 212, nos 7, pe 25 (Augast 17, 1945).
The house magazine editor should comsult his printer before the next ise
sue if he is looking for ways to cut costs, It is "less expensive to de-
termine in advance of type-setting the exact length of each article.”

liowconb, Foberts. "Padlock on the Buployee Fublications' Pursestrings.”
Printers' Ink, Vols 213, noe 3; ps 124 (October 19, 1545).
UToo often this pood will tool comes from the five-and-dime store."

Molitory We D¢ "8 CosteSaving Devices for Buyers of Printing." Printers!
Inly Vole 213, noe by pe 25 (October 26, 1945).
Hare is tecimical advice of valus to house magasine editors. It includes
money-saving tips on printing, photo-engraving, art work and other phases
of house magasine editings
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Fostar's Restaurants in San Francisco, from using numerous euployce pic-
tures as & means of keeping reader interest.

"Change of Faces" Stety nos 66, p. 8 (Mareh 1946)
Vihen Kaiser Shipyards changed the format of its "Fore 'n Aft" from a tab-
loid %o a 6 1/2 x 9«inch publication, a friendly printed runner was en-
closed in the new magazine to make sure emwployses did not overlook the
Changes

Lanarque, Abrile "From an Art Director's Scrapbooke.® Deadline, Vols 1,
10e 25 Pe 19 (June~July 1946).
In layout, which is the art of organizing material for reproduiction, one
should avoid pitehing one page against anotherj rather the two pages should
be made To look as on9, Dach page should complement the othar,

"Printers' Avithmetle," Stet, no. 63; pe 7 (May 19h6).
Bditors not familiar with printer's aritimetic should make special efforts
to lemn aboul ite Speaking in terms $he printer and compositor easily
understand (pleas and points instead of inches) will save time and monay
and will ultimately contribute to the magazine's appearance,

"Caption Writing.” Steby no« 695 pe 5 (June 1946).
Good pictures tell a story and it is not necessary for house magazine ed-
itors to explain the story in the caption, The caption should add to the
pictorial story, filling in only those details not apparent.

"dord Game." Stets mos 7L, pa 7 (August 1946).
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“Copy Wins Commendations” Stet, no. 72, pe L (September 1946).
lany letters of praise were written %o K. C. Pratt, editor of Stet, fol-
lowing the distribution of House Magazine Copy, which was volune one of the
Stet Library of Editorial Alds.

“Visual Gducation.” Stet, nos 72, pa 5 (September 1946).
Visual aids help the house magazine editor present stories vhich would be
otherwise uninteresting, Fourteen suggestions are listed; all can be well
adapted to the graphic or illustrative method of presentation.

"The Picture Story." Stet, noe 72, pe 7 (September 1946).
Though someliimes extremely difficult,; the picture story is very effective.
After the idea is formed, early plamning will save time and result in
added cohesion and contimuity.

"Stet Colendar," Stet, no. 73, pe 8 (October 1946).
Bditor Douglas Guy of Foster and Kieiser Company's employee magaszine Our
Hews uses the Stet calendar in conjunction with a company-dev
ter called "Ad Andy," who constantly reminds Editor Guy of various annivere
saries and famous datess

"Internal Use." Stet, noe Thy pe 7 (Noveuber 1946).
ihen space doss not permit Edward Stern & Company to reprint ads in the com=
pany internal, HYH, reprints are inserted in the same envelope in which HYH
is mailed, In this way employees are always kept informed of company ad-
vertising.
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Wiew Instruction Manmal Simplifies Editing of Company Publications,®
Industrial larketing, Vol 31, no. 11, p. 90 (November 1946).
A manmal widch includes sinplified instruetions to aid inexperienced edi~
tors with publication production procedures has been issued by Rapid Copy
Service, Chicago. Instructions for every step of the cperation are pro=-
vided.

"Ettenberg's Book on Type." Stet, mos 81, pa 5 (June IGLT).
Of especial interest to home magazine editors are sections in Bugeme U,
Tbtenberg's new book Iype for Books and Advertd entitled, "Recogni-
sing Typefaces," "iaking Type Layouts," Wicdern Typography" and "Typo-
graphic Hiceties,"

"Adds Local Form to House Organs® Printers' Ink, Vol. 220, noe 2,
pe Th (July 11, 2947).

Twelve pages of the home office house magazine of P, Ballantine and Sons
is so general in nature that extra prints of these pages are run Hr dis-
tribution to other Ballantine publications thwoughout the cowntry.

"inpdversary Rditions" Stet, 1o« 83, pe 8 (August I947).
Twelve humdred copies of the 30th amiversary edition of Telechron's Syn=
chronize was mailed to the company's district offices, distributors, venders
and prospective employees.

"local Hews in Hational House Organ.,” Printers' Ink, Vol. 220, no. 10,
p. 96 (Septenber 5, 1947).
The first ten and last ten pages of Avisco News, national house magasine
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of the Amerdican Viscose Corporation, are used in all branch plant publica-
tions. In addition, branch plants use local news, thus msking each a

separate publication,

Faught; ¥i)lard C, "Carioon Characters liale Good Spokesmen for lane
agement,® Printers' Ink, Vols 221, nos 95 p. 38 (Hovember 28, 1947).
Capitalizing on enimated cartoons to appeal to the sense of humor of employees,
stockholders and customers, management is aceeanplishing more than could
ordinarily be done to improve relutions with these vorious publics.

(Reprinted by permission from "Bebbter Impressions," lead Paper Come
pany) "The High Art of Photo Mutilation.® Deadline, Vol. 2, nos 55 ps 11
(December 19L7)e
Here is a list of ways to care for photographs as they are handled, mailed
and fileds

"57% of 750 Publiestions Do Their Own Layouis." Industwial Harketing,
Vole 33, noe. 2, pe U (February 1948). ;
A recent survey by Wexton Company, liew York, reveals that 57 percent of
750 magazines and company publications are laid out by editerial staff
menbers and 60 paercent have not improved their format or the design of
their house advertisements in the past seven yesars.

"The O1d Rabbit M&'g@my 90y pe 1 (March 1945).
Cost per employee for house magaxines is much less for companies with
10,000 or mors employess, yet good relationships between management and
enployees 1o just as vital to the small company as to the large, Effective
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house magazines can be produced by mimeography offset or other less ex-
pensive methods if done by skilled editors.

"Perfumed House lagazines® Stets nos 91, pe 8 (April 1948).
Demonstrating Dow Chemical's aromatics researeh, De Me Plumser, editor of
the Dow Diamond, put out a recent issue scented with the aroma of Permian
loss porfune.

"Pigtures.seslor Increased Readership.” Printed Selling, pe 12 (lay
1948).
Three Hings, house organ of P, Ballantine and Sons, has increased its read-
ership by using cartoons and pictures, Zach month the cover features a
cartoon, the idea of which was submitted by a reader, OCriginality is the
keynote of photograph layout in Hwee Rings.

Kilker, Frank, "~—-the Do's and Dont's of Layoute” Reporting, no. 2,
Pe & (June 1943).
Curtis Publishing Companmy's associate are editor believes that simplicity
and directness constitute the basic plan for attack on the reader's in-
terests Taste and good judgment are essential to good layout, Practices
to avoid are: (1) using illegible type (2) placing layout elements at
angles to the edges of the page (3) overprinting of type on photographs,
paintings or tone backgrounds (L) using colors other than black for main
body text.

"A Practical Copy Sheet for House Organ Editors." Printers' Ink,
Vole 224y noe 2, pe 63 (July 9, 1548)s
A copy sheet devised by Ken Tutile, editor of the Stanley werld, is ar-
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ranged in such a marmer that when copy is typed on it double-spaced, the
right hand margin sutomatiecally gives the nuiber of colwm inches the
copy will occupy in his magazmine, The counting of words is unnecessary.

"m m G.f mm mm.u LB
1948).
UIf there is any art of feature writing, it is the art of telling your

ng, nos 35 Pe 19 (July-August

story in the simplest words," said Don Hinga, managing editor of the
Houston Chromicle, in an address before the Culf Ceast chapier of SALL.

Getting the Ploture.," Stet, moe 95, ps 7 (August 1948).
dhen Remingtoneland changed the format of Systems for Hodern lanagement,
the need arose for a different type of story illustration. Components of
the picture-story include (1) the dramatie introduction (2) the body
(3) the climax.

n layout is a simple Job," Irinters' Ink, Vols 220; m0s 9,
Pe 50 (August 29, 1947 )e

t.yist,inkmtafurm Tuttle's Stanley Uorld, now & pockel-
sd.adwlm'eewblicaﬁm. Damsy pages are void of lines or nubers re—
lating to gype layouls

"Eastern Area Ve P Offers Suggestion," Reportings; mo. 4y p. 11 (Sep=
tenber 19k0).
Ken Tuttle, editor of the Stanley iorld, devised a copy sheet and layout
sheet which malkes it possible for him to save much time and effort in mea-
suring copye |
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"House Organ on a Blotter," Printed Selling, Vol. 12, nos 3, p. 18
(October 1940).
Here is a short, illustrated article telling how an Arkansas business man
(J. M. Bryant Companyy Clarksville, Arkansas) uses blobtters as a type of
external "house organ,"

(October 1948)

Saluting Tyler, Texas, home of the Texas Hoss Festival, Delta Aiw Tines
perfumed the pages of Delta Dipest with a special rose compownd, The
scented pages took readers on a fancied trip to Tyler. The scent of rogss
lingered for weeks wherever the magazine was distribubted.

“Irick Cover Does the Trick." Reporting, no. 7; pe 3 (Docamber 1948).
Editor Ken Tuttle of the Stasley World produced = trick cover on the lo-
verber issue which created keen interest and approval by readers. The
publication of the Stamley Works, New Britain, Commecticut, started in
1917, is one of the nation's oldest employee magazines.

"Format Important in Publiecation Costs." Reporting, no. 7, v. 6
(Decenber 1948)a
Publication costs can be decreased when the editor follows rules of sime
plicity with regard to format, paper stock, type faces, color and engrav-
ings.
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RETATIONSHIPS WITH EMPLOYEES, LABOR,
COMMUNITY AND STOCKHOLDERS

"Hew Tune for a House Organ,® Printers' Ink, Vol. 207, no. 10,
Pe 20 (June 9, 19Lk)e
Labor and management cooperated in establishing a morale-building publi-
cation for all workers of Anaconda Cooper iming Company, Butte, Montana,
at a time when cooper was at the top of the nation's eritical list.

Smith, Bverett Ry "What Youwr Vorkers Really Think." Industrial
Harketing, Vole 29, noe 7 (July 19LL).
A1l too often management and the internal magazine editor are not aware
of what the workers are thinkdng. "Find out vhat your workers are really
thinking and then you will be able to give them wnderstanding.”

"Know Yowr Competition.” Stet, nos L7, pe h (August 19LL).
lany editors of employee publications overlook their own competitionyfor
the labor unions' publications are circulated among the same roeaders.
to DM Digest, 2216 REC Building, New York 20, Mew York, a publication
containing highly skilled condensations of the propaganda of labor leaders

"Issues Magazine to IHxplain Outside Sales Set-up.” Printers'! Ink,
Vols 210, noe 3, pe 34 (Jamuary 19, 1945)s
life at Tung-Sol, which goes to employees of Tung-Sol Lamp Vorks, is de-
sipgned to help employees become acquainted i:lth company distributors?
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seb-up.

"Phis Company Publication is Really a Trade Paper,® Printers' Ink,
Vole 210, noe Ly pe 96 (Jamuary 26, 1945).

"After publishing Mebco News for three years, the company is convinced that
it is the perfect sales tool and public relations mediwm."

"Company Report to Servicemen.” Printers' Ink, Vol. 210; no. 93 Pe
Hﬁ(m?.wlsh
Coleman Lamp and Stove Company sent a special issue of its house organ te
servicemsn, Callad Wichits Reporty A lstter from the Osng you lef: beltind,
it was a 32 page, 8 3/8 by 10 7/8 inch publication,

“"Feed Bag Stuff." Stel, nos 56, pe 6 (lay 19k5)e
Conscicus of the faect thal the house magazine editor must use every sditor-
ial device at his comman

d to help keep morale high, Glen Kowell, editor
of Veeder-ioot's Feed Bag, promotes lunch time frolics wirch ald immsasure-
ably in greater production from happier workers,

Should House Crgans Cover Controversies between Iﬁ_ﬂ.ms and Hanagow
went?" Printers’ Ink, Vol 211, noe 13 (June 29, 1945).
Fifteen roasens are given by editors of emloyee publications explaining
vhy they omit labor-manasgement disputes. They are based on a swvey by

"anagement Asks for Better Zditing of Company Publications,® Indus-
trial Marketing, Vols 32, mow 8y ps 97 (August 1947). :
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Some points mcludadin the mid-year review by Hewcoub and Sammons, Chicago
management comsultants, includes (1) management is placing greater empha=-
sis on commmications T foremen (2) management is discouraging the gossip
type of employes publication (3) editors are being better paid (L) stock-
holder reporis are baing integrated with management publication trends,

"Sugar-coatings" Stet, no. U5, pe 8 (October 194T7).
dohn B, Meagher, editor of Chrysler lotors lagasmine, sppealed to au idea
tmn;rmmlwamlmranm illustrated article comparing the
management of 2 business and the managsment of a homes

MePherson, Leo A, "Publicity for All Smploysss.® Industrial Marketing,
Vole 30, nos 10, ps G4 (October 1945)s
A card system of recording each time an employes's name appears in the em-
ployee publication can do mach toward achieving 2 more even distribution
of publicity for all employees. Such z system worked out well for The

KoBee Company's MeDes Irogresse

"Spencer Buphasises Role of Giploye Paper Indwstrial larketing,
Vole 30, noe 12, ps 2080 (December 1945).
Charity and paternalism are not wanted by employees. Help, cooperation
and understanding are wanted by them, Hubert S, Spencer, advertising
manager of Dures Plastics Chewlcals, Inc.s told members of the Niagara
Frontier Advertisers that "An employee's publication ean help create the
wnderstanding which is at the bottom of all successful employsr-employe
relationships,™ ;



lcllutt, George C. "Build Prestige for Salesmanship; It Will Pay
Dividends," Printers' Ink, Vols 21k, nos 5, pe 34 (February 1, 1946).
In both internal and extermal house magazines, articles dealing with the
salesman and lis job will build prestige for him,

Brendel, Iouls i, "How to Dramatize Your Products and Sell Your Do
ployess as Well as Touwr Customers," Industrial Markebing, Vol. 31, nos 5
pe 38. (lay 1946).

The internal house magazine is one wmedium through which employees can be
satisflied workers.

City." Printers' Iuk, Vols 215, nos 11, pe 48 (Jume 1, 1946).
The editor should keep amployse publication articles factual, The stock=

Dodge, Martin, "Action Hews to Iine of Labor Press." Deadline,
Vole 1, nos 25 pa 17 (June~July 1946).
Fifteen million people read the labor press. The house magazine editor
gets some idea of what & problem he has when he realises that workers tend
to follow the policy of papers eatering to their self-interest.

line; Vol. 1, noe 2, Pe 25

To want information and to be influsnced by the informers is a human charsc-
teristic. Imployees want particularly information on issues which affect
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them, Well informed employees give business its greatest security. Some
of the most prolific advertisers of products or services sometimes fail
to advertise themselves to smployees.

Robinson, Dr, Claudes. "Selling the Iotive." Deadline, Vol. 1, no, 2,
Pa 32 (June~July 19h6).
TThere is a twemendous selling power in reassuring people on tha good
motives of business." The industrial aditor can perform a great sorvice
by telling employses of the wnderlying motives of management,

Smith, Dverebl Re "Your Boss is in the Shop," Deadline, Vol. 1, no,
2, pe 34 (June-July 1946).
The house magazine editor's boss is the man whe works in the shop. The
only sound reason for an employee publicabion's existence is to give work-
eérs information in terms of their om interest and of thelr om Jobe

Boulet, C. 5, "The Company lagazine: Tool of Mamagement." Deadl:
Vole 1, nos 2, pe 36 (June=July 1946).
If ewloyees do not imow and understand facts behind company and national
econamy, the house magazine is not doing the job it shoulds

"The Young Tdeas" Stety mos T1, Pe 1 (August 1946).
Through Hhmior Achievement, Int., industrial editors have the opportunity
to help employees and their children to gzain a clearer understanding of
the problems of management and labor.

‘Bedford, A. Clark, "The Internal Publication.® Deadline, Vol. 1,
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trial truce, belisves Basil Manly, vice president of the Southern Hatural
Gas Compary.

Inflation from the exmployees' point of view was dramatised in an article
tng $n Ofborss Tnitaatundes @ 's Osborni ; ST S
magazine of the company.

"Advenbuwres in Understanding.” Stet, nos 76; pe 1 (Jamary 1947).
As part of Caterpillar Tractor Company's commmity relations program,
Caterpillar Magazine” is mailed regularly to 6,000 local business, labor,

Stevens, Dyron Fs "How to turn 2 Plant Dedication Into a Trade and
Cormmunlty Dvent,™ Industrial Markebing, Vol. 32, no. 1, pa 30 (Jamary
1947).

Benjamin Dleetric Mamfacturing Company's internal and axternal house maga-
aines played an Isportant part in the promotion of the company's new lab-
oratory,

Trout, Clement L, "Consclence of Business.” Stet, no. 77, pe 1
(February 1947)s
The company publication is a vital medime for informing emplogyess and
other publics of the role of business as a contribubor to the national
economic health and welfare,

Burk, Sammel L. I, “Giving Dmployees the Seonomic Facts." Stet,
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"Bmployee Previews.” Stet, no. 03, p. 8 (August I947).
Giving employees the scoop on new company products weeks before publiec
mmmt-iamﬂhisagﬂﬂ-dmﬂmmm. Grafollks, ine-
ternal house magazine of Craflex, Inc., gave employees a step-by-step
story of the production and marketing of two new company products, with
the request that the information be kept confidential,

"Idea Covers." Stet, noe 83, pe 8 (August I947).
Dr. Pepper Wa publication lews and Views recently featured a cover
picture of 700 "private parking®™ signs prepared by Dr. Pepper's Grand
Junction, Colorado manager for alley entrances to loeal stores, which
turned out to be a veluable public relations gesture, An explanation of
the cover was written w in detail within the magazine,

Alber, David O, "How To Get Publicity For Yowr Company and Products.®
Printers' Ink, Vol. 220, noe 53 pe 34 (August 1, 1947)e
The house organ is an integral part of the publieity program. It can pro-
mote contests, give prizes and perform other functions which make good
news for area newspapers and radio stations,

“Gives Double Impact to Mwployee Message.® Printers' Ink, Vol. 220,
mo, 11, pe 76 (September 12, 1947)e
The job of educating or orienting employees for their part in the com-
pany's over-all public relations program can be done effectively in the
employee magazine.

Barkin, Ben, "Job of Commmications." Stet, nos 8ly pe 5 (September



1947)e

The employee publication must not be used to hide or sugar-coat unsound
policies; it must be a transmission belt of information bebween manage~
ment and employees if it is to be a good public relations teol.

"Publicity Pays Twice." Stet, no. Ol pe 7 (September 1947).
Reprints of newspaper publicity articles telling of employee benefits
and excellent labor relations of the W, O. Colson Company, Paris, Illinois,
were used in the Calafan internal house magazine, to show employees how
highly regarded they were in the public eye.

"Self~interest Rules." Stet, noe 8L, pe 7 (September 1947).
The cardinal principle that most human beings interpret facts in light
of their own personal lives and interests is one which the house magazine
editor should keep in mind constantly, says this writer. "The appeal o,
self-interest can parmeate to the simplest things.®

Green, Harold K. "11 Principles for iffective Commmicatioc
Bsployer and Buployees.® Printers' Ink, Vol, 220, nos 13, ps 26 (Septem-
ber 26, 1947 )«
If properly written and edited, the employee magazine can be a potent force
is one of many tools available for Lringing sbout desired relations.

"The Role of Profits," Stet, no. 85, ps 1 (October 1947).
The term "profit” has come to comnote something to be feared and hated by
labor and as a scapegoalt of government. Actually, it is necessary to
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maintain the great industrial economy of our nation. It is the job of
the house magasine editor to help sell employees and customers on the fact
that only a profitable business can offer security to its employees.

Horth, Harold F. "Human Relations Values." Stet, no. 85, p. 6
(Cotober I94T).
Five major points to be considered in coordinating the editor's work with
that of management in the struggle to preserve individual enterprise ares
(1) the publication must be established within the framework of established
companyy poliey (2) the editor must have a clear understanding of what the
company stands for (3) the publication must be attractive to those who read
it (L) the editor must lnow his public (5) the edltor must handle his mage-
zing budget satisfactorily, "Me employse publication is a major tool in
any sound program of human relations,” Three functions of the employee
publication are (1) to interprot company to empleyess (2) to interpret
employees to each other (3) to furnish interesting entertaimment.

"Labor M1l is Defineds" Steb, no. 855 pe 7 (October 1947).
When the Taft~Hartley Labor-llanagement Relations Aet of 1947 was passed,
several internal house magazines appraised the bill, explaining various
phases of the law and its background.

#Spacial Issue of House Organ About Stockholders and Bmployees,®
Printers' Ink, Vol. 221, no. 9, pa 76 (Decenber 5, 19L7).
In a special issue of the Dee-lfive, United Aireraft Corporation carried
pictures md brief biographies of sbout 30 of its employees and stock-
holders, The purpose was to show each group that the other was human t00e
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TRATHING FOR HOUSE MAGAZINE REPORTERS

"Training the Staff." Stet, mo. L8, pe 1 (September 19kii).

Editor Sadie Rodgers of Alfi News, employee publication of State Farm In-
surance Companies, Bloomington, Illinols, has a many-sided program of re-
porter traiming, Through the cooperation of a special committee, she was
able t0 arrange regular monthly sessions for eriticism of sach issue.

An annual "Bogses NHight" was held in the summer and a Christmas party was
given ammally with prizes for best stories. Reporters receive an ccea~
sional mimeographed bulletin called Staff Scoops, togather with a rve-
porter's marmal,

"Reporterts liamual." Stet, nos 65, pe 7 (February 1946).
The whys and wherefores of Hsso publications are discussed in the report-
erts manual of Standard 041 Company of New Jerseys The marmal contains
a definition of a house magazine and discusses good reporting, policy
restrictions and other points. 'ilbllillnm:ndimﬁﬁ,tha
manual may be obtained from Stet, Dox 120, Hamilbon, Ohios

“"Reporterts Handbook.® Stet, no. 77, ps 7 (Pebruary I947).
Anong the helpful hints given in Byer and Bowman Advertising Company's 16-
page guide for house magasine correspondents are these from the “lose for
Hews" section: (1) keep in touch with as many people as possible (2) find
out where or what is involved in the news when it occurs (3) go where you
can get accurate and complete facts (L) write wp the facts and twrn them
in (5) be alert for simple bits of conversation that may lead o an ine

teresting story,.
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EDUCATION FOR CORPORATE JOURNALISHM

"Editor Bducation.” Stets; nos 5hy ps 1 (Harch 1945).
Along with the steady mumerical growth of house magazines during the past
decade various industrial editors' associations contimue to spring up
and thrive. The Hational Council of Industrial Bditors, set wp in
19L1, has as its purpose the development of greater solidarity among rew
gional associations, Hducational coursss for editors are an important
fuction of many local associations.

*Oklahoma A, & M, Prepares Students for Industrial Editing." Indus-
trial Marketing, Vol. 30; m0s 9, Pe 170 (September 1945).
A full four-year course in industrial sditing is offered by Oldshoma A,
& Mo College, under the direction of Professor Clement E, Trout, SATE
secretary and a piomeer in the fleld of industrial jowrnalism.

"HMI Annownces 19L5-Ui6 Course." Industrial Marketing, Vols 30, no.
12, pe 221 (Daceuber 1945).
A new course in house magaz

ne techniques is offered by House lagaszine
Institute. The discussions cover such topics as copy, proofreading, pho=
togrephy, layout, engraving and printing,

“Confer on Industrial Editing."
12, pe 223 (Decenber 19L5).
S« K. lioore of the Bakelite Corporation directed the ome-day institute on
modern problems of industrial editing held Hovesmber 1k at ‘utgers Uni-
versity. The lew Jersey Industrial Editors' Association sponsored the




"University Collsborates." Stet, no. 6l pe 1 (Jamuary 1946).
Rutgers University was the site of an all-day institute sponsored by the
liewr Jersey Industrial Editors' Association. Howard We Allen, director
ef public rolations,; Johns-lanville Corporation, pointed out that ef-
fective editing depends upon a seientilic study and lmowledge of what
employees want in an industrial publication,

“Specialized Training,® Stety no. 65, pe 5 (Febrnary 1946).
Simmons College in Boston offers a foursyear course covering a full lib-
eral aris education together with specific training for employment on a
trade jownal or industrial magasine, .

"inother College Catalog with Selling Copy and Pictures.®™ Printers'
Ink, Vol. 215, nos 7, pe 166 (May 17, 1946).
The March, 1946, Bulletin of Simmons College, Boston, featurss writing
and editing cospany publications.

Trout, Clement E. "Teaching Industrial Zditing." Deadline, Vals 1,
noe 3, pe 6 (August=September 1946 ).
Hajor ephasis in education for the industrial editor should be on back-
ground, which includes a kmowledge of the industrial system, persomnel
relations, sconomics, business organization and the social sciences. Al-
so essential is adeguate training in basic principles wnderlying the use
of the printed words
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"idting Coursess” Stet, no. 75, Pe 8 (Docember 1946).
Hew courses in house magazine editing are sponsored by House Magazine
Institube and Western lieserve University at Cleveland, Problems of cur=
rent editorial practice are brought into sharp focus,

"Short Cowrse in Editing.” Stet, no. 80, pe 6 (limy 1947)e
The intensive workshop for industrial editors, held by Ollahoma A, & M.
College, drew 34 editors from 13 states. Jack Shamon of Husble 01l lead
discussions on art and layout, while Howard Marple, editor of lonsanto
Magasine, was in charge of editorial and content problem discussions.

(Picture and reference to Oklshoma A, & M. short course). Industrial
Narkebing, Vol 32, pe 78 (July 1947)e
Thirty-four editors from 13 states attended the short course for indus—
trial magasine editors held by Oklahoma A, & N, College at ita branch
college at Olamlgee.

"New Courses,” Stet, no. 8l pe 6 (September 1947),
Accentuating the need for well-trained house magazine editors, amnounce-
ments from the University of Pittsburg and Oklshoma A. & M. College show

"Horthwestern University; IEA %o sponsor Course in Industrial Jour-
nalism," Industrial larketing, Vols 33, no. 1, pe 112 (January 1940).
A three-day seminar scheduled for February 10-20 is the Fourth Anmual In-
stitute on industrial jowrnalism at this university.




8

"House lagazine Course." Printers! Ink, Vol. 210, no. 6, ps 5k
(February 9, 1948).
A lecture course in house magazine techniques sponsored by House laga-
zine Institute was designed for editors and others interested in field of

house publicationss

"Industrial Editing Goes to College," Reporting, no. 1, p. 1 (May
19u8).
Colleges and wdversities throughout the nation e placing incressing
importance on industrial editing., Outstanding among col
short courses for industrial editors is the anmual school of study and
practice held by Oklahoma A. & M. Collegc.

"Back to the Old Campus." Stet, no. 93, pe 1 (June 1948).
House magazine editors who attended Cklahoma A, & M,'s second annuzl short
course for industrisl editors were enjoined to consider themselves as operat-
ing heads of publishing businesses, who should conduet thelr operations
along business-lile lines. The aimg of the company publieation and means
of its attainment were studied by editors,

Fellows, fArmold L., and /imsbary, George S, "How Does Business Wirdt-
ing Rate in Our Colleges?" Collegiate News and Views, Vol 2; no. 1, pu 1
(Cetober 1948). :
mam:chommmmmmngmm;m“annm
colleges, OStudents are taught more literary writing and less business
writing, due to the condescending attitude of most English departments
toward this type of writing.
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PROMOTION FOR THE COMPANY PUBLICATION

"Editorial Commente® Stet, nos 58, pe 7 (July 19L5).
Printers' Ink, trade weekly of the advertising field, stated editorially
that it is 2 firm believer in house magazines, "The editors of company
publications evidently have another job to add to their duties, that is
%0 keep their management sold on the value of the work they are doinge.esee
We wge the editors of company publications to watch this phase of their
Jobe"

"Pat on Back Department." Stets no. 6%, ps 5 (June 1946),
ihen reader reaction was favorable o an issue of lionsanto iagazine,
editor Howard A, Harple publicized the reaction in an 18-page mimeographed
bulletin,

"Staff Hats and Talks." Stets no. 724 pe 8 (September 1946).
Properly orpanized get-togethers of company officials and house magazine
staff members, such as the Second Ammal Staff Dimmer and Editorial Con-
ference of Los Angeles Transit Iines' Two Bells, can be a great help both
to management and the magazine staflf,

Clarky Le A. "Promote Your House Organ To Stimulate Interesty”
Printers' Ink, Vole 217, no. iy pe L9 (October 25, 1946).
Before the Superdraulic Corporation Company (Dearborn, lichigan) distri-
buted its first copies of Hydraulic Progress, a letter was sent to 6,500
axecutives explaining the new publication, Along with the letter was
enclosed a 1 1/2 by 2 inch miniature of the publications



"Stage Show." Stet, nos 75; pe 8 (Decamber 1946).
The Stanley Vorld, internal house magazine of The Stanley Works, lew
Britain, Connecticut; received its share of publicity at the company's
open house. The back curtain of the stage show was painted te represent
the publication,

"Honor Roll in Internal House Organ,” Printers' Ink, Vol. 219, no.
9s Pe 134 (Aprdd Ly 1947).
Robert Geir Company, Incs, of New York, invested §15,000 in 160 awards
to employses and published names of 125 employees who won prizes in the
Harch issue of Jair News.

Ackerman, Paul. "Sing, Brother, Singl" Deadline, Vol 2, no. 5,
pe 8 (December 1947).
Many times an industrial editor must pwomote his publication and get
his publication talked about. Reader interest was whipped up by the use
of (1) billboards and posters (2) radio programs (3) contests among news-
boys or distributors (i) contests within publication pages (5) public
sports events (6) direct mail to select subscribers (7) glossy prints
in publication office windows (8) previews of coming articles (9) poster
covers which quickly convey a single ideas

Bags, Max, "Merchandise the Jobe" Stet, no. 83y pe 5 (Jamuary 1948).
Sell the company publication to readers, management and community, and
the quesiion "ihat are we getting oubt of it?" will not be asked by manage-
help editors sell management on the necessity of the publication,



8
Mbout Service. Sisty 20s 93, pe 8 (Jume 1918).

Ibout Service 15 a house magasine about & house magasine, Hditor lerle

Thorpe uses the pocketsised booklet to pronote interest and create reader

aaticipetion for Servics the house nagasin of Gitles Servics. Dosigied

prinarily for nansgenen _;uwﬂm&mmmnm




SAFETY AND ACCIDENT PREVENTION CAMPATGHS

Fleming, Herbert B. "Direet iizil Campaign in House liagazine Style."
Printers' Ink, Vol. 206, no, 12, p. 88 (March 2k, 194k).
Standard Safety Squipment Company utilizes a four-page tableid to put
across safety, mwwmwmwzwmmmm
others, is mailed in an wnsealed folder.

"Safety and Fitness." Stets no. 42, ps 8 (March 19LL).

duce the industrial accident t0ll. Other organizations cooperating in-
cluded National Association of Mamufacturers, American Federation of Labor,
Congress of Industrial Orgardsations, United States Chawber of Commerce
and the National Safety Council, IHouse magamine editors contributed greate
1y to this cause. Sources for house magazine copy on this subject include
booklets entitled "Physical PMitness in Industey," "Physically Fit for
Production® and "Commmity Organization for Physical Fitness."

“The Red lenace," Steb, nos L3, p. 6 (April 19hk).
The ounce of preveniion of the Cire menace can be aided by employee edu~-
cation in the house publicatione Fire prevention is a repetitive subject
which requires creativeness and ingenuity on the part of the editor.
Hine illustrations are shown, each of which is a possible source for a
series of fire prevention features.

"Insurance Iirm Offers Mats on Safety to House Magamines.®" Printers?
Ink, Vol. 207, noe 2, pe 38 (April 1h, 1944).
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Inmerican Mxtual Iiability Insurance Company of Boston plans an 5ditors!
Safety service in met form, 8§ 1/2 by 11 inches for house magazine editors.

"Safety Wimers." Stet, no. 50, p. 6 (lovember 194h).
Hers are names of 17 company publications which received certificates
of merit for the mamer in which they present the safety messages to
readsrs in the 19l contest by the Bployee Publications Section of the

Wiar on hecidents." Stet, nos O, pe 8 (January 1946).
With the end of the war a sharp increase in industrial accidents came about
from a slackened watchfulness, The house magaaing editor can emphasize
both the constant nsed for safety practices and the terrible price of
carelessness,

"Iggbert.” Steb, no. 60, pe § (lay 1946)e
Effective safety messages are presented to employees of Central Power
and Light Company, Corpus Chwristl, Texas, through cartoons in the CPL
Hows, These cartooms illustrate their point in a cartoon on the life of
Tgebert, who is "long on good intentions but short on judgment.® Rggbert
constantly gets injured so that employees will be aware of such dangers.

Freese, léilan, "The Mgployee Magazine Gets Results You Cam See."
Printers’ Ink, Vole 215, noe 8, ps 47 (May 2L, 19L6). |
The foremost objective of the Ohio Seamless Tube Company's Comet was to
reduce accidents and promote safety. Within a year and 2 half after the
internal publication was begun, accidents had dropped sharply.



"Fall Meetings" Stety noe 69, pe 5 (June 1946)e
The meeting of the Employee Publication Section of the Natiomal Safety
Councll was scheduled for October 9 and 10 in Chicago's la Salle Hotel.

"iesults are the Payoffs" Stet, nos Tl; ps 6 (August 1946).
m&&g&mmmmmumwmmmamm
pany, was instrumental in redusing the company's lost-time accidents to
1, as compared to 175 the previous peried.

"Salety Campalgn.” Stet, no. 7h, pe 8 (lovember 19U6).
Source of gleossy prints of home and highway safety pictures is the /imeri-
can Mutual Iiability Insurance Company, Beston 16, Safeby material con-
tained in imtual Iiability's internal-external publication, Wateh, is
available for reprinte

"Telling the safely Story to Hwployeese™ Steb, nos 79 pe 3
(Aoril 1947).
Considerable space in The Amerigan Brake Shoe Company's Drake Shos liews
is devoted to safety messages which stress not only on~the-job safety,
but also 2l-hour-a-day safety practices,

“"Careless Workers." Stets noe 79 pe 8 (April 1947).
Attacking the safety problem from & novel angle, iditor Ronald T. Delaney
of Seovill Manufacturing Company's The Bulletin, hed his photegrapher
tour the plant and take pictures of danger hasards, Delaney pasted the
pletures wp in page layouts to help sharpen the employee's mwareness of
danger.,



"Safety Congress." Stet, no. 81, pe 7 (June 1947).
Certificates of merit were awarded t the top 15 employee publications
by the National Safety Council.

"ifeekonds of Enjoyments" Stat, no. 82, pe 8 (July 1947).
Because house magazine editors form a more direct line of combtact with
millions of vacationists and motorists than almost any other media; plans
for swmer issues should include vacation safety tips, especially those
concerning automobiles. One house magazine, Wateh, lists nine inportant
driver safety hintse

"Safety Presemtations” Stet, noe 82, pe 9 (July 2947).
Arvangement of seven individual certificates of merit awarded for top
perfornance in accldent prevention formed the cover of an issue of the
lorfolk and Western lagaszine, The inside story played wp Horfolk and Wes-
temm's good saleby records

"Poke it Dasy Promotionme" Stety nos 83, pe U (August 1947)e
A "Pake it Dosy" campaign, dizecbed toward pedestrian and awtomobile
safety, was prosoted for industry by the Rochester Industrial Iditors!
Associatlon, Wide aeclaim for the program resulted.

"Prevention Campaigne” Stety no. 93, pe 6 (June 1948)
Bye-catching fire prevantion messages featwring Bob Hope, Bing Crosby
and Jack Bemny are samples of what is available to house megazine editors
interested in forest fire prevention. The booklet, You and Forest Fire,
provides background material for editorials and articles on this sub-
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The internal-extermal combinaiion publications of Allis-Chalmers lamfac-
taring Company, Tractor Division's Timber Topics have beon hailed by em-

ployees, the pross,; and others as "a welcome vigitor to the Lwiber camps.”
Regular features include "Tall Timber Tales" and "Forest Freaks."

"Wewsfront Neaches Hew iudience for Westinghouse." Indusirial Mar-
__m,vax. 30, now 65 pe b2 (Same 19L5).

ont, a four-page monthly report on most recent achieve-
ments in the fields of scientific research, enginsering and production,
is designed to interest key persomnel in the fields of public relations
and education.

"Pantasote Issues liow Axbernal.” Indugirial Marketing, Vol. 30,
10y 75 pe Th (July 1945).
The first issue of The Pantasote, external house magasine of the Fantasote
Companyy, conbained the graphic story of the company's fabriecs et wars
The new external publication is distributed to 10,000 key msnagement men

in the Tield of coated and impremated fabrics.

"iore External House Organs Predicted for 1946." Prin ters! Iuk, I
Vole 2L, nos by pe 120 (Jammary 25, 1946)s
mmmummm&mm&m
were told by Wilferd A. Peterson, vice-presidenty, The Jagua Compeny, Grand
Rapids, MWchigan.

Phillips, Ne Frenk, "Acternal Case Study" Stety no. 665 pe 1
(tiaxrch 1946).
Standard Cil Coumpany of New Jersey has had great success with two of its
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"The Internal-Dxternal." Stet, nos 96, pe 7 (September 1948).
The company internal-external publication has a broad and diversified
purpose, Accomplishing that which the selesman cannot hope to do, it
reaches an extremely wide audience. It acquaints widely-scatiered people
with the company's name; product and service, It carries a message far
broader than that carried by direct meil advertising.

Terrell, Harrisen H, "Externals: What lakes Them Tick." Industrial
Harkeling, Vols 33, nos 11, pe 49 (lovenber 1948).
Magazine format depends largely en type of readership., "King-sized" ex~
ternals compel attention, command respect, build company prestige, have
strong appeal o axecutives and usually escape the wastebasket. FPocket-
size extermals: (1) tempt swupling by reader (2) escape reader accusation
that company should economize on publication and put out better or cheaper
product (3) invite reading on train and at lunch (L) ave easy to take
home (5) are sasy on the publications budget (6) can be just as interesting
and effective editorially as are magazines of large format,

Terrell, Harrison I, "Debernals: ihat Vakes Them Ticks" Industrial
tarketing, Vol. 33, n0s 12, pe 50 (Decesber 1948),
Iike the salesman, the external house organ must be able bto talk sbout
Hdugs Othur i the seuyts yovdast, Materfal fer sxterusls is end~
less and is limited only by the resourcefulness and imigination of the
editor, "A company magazine is only as good as its editor,”

Reed, Virgil D, "Are Externals lMeeting Challenge?® Reportin
1n0e 75 De 10 (December 1948).
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SOURCES OF MATERIAL FOR THE HOUSE MAGAZTNE

"Comic Supplements® Stet, noe 40, v. 6 (Jamuary 19Lh).
Color comic supplementg-—ifalt Disney style—--are availsble to house maga=-
zine editors from Home Front publishing company, 235 Hast L45th Streot,
lNew York 17, New York, Disney characters promote increased production,
adequate matrition and other home front material,

"Statement of Poliey." Stet, nos L0, ps 7 (Jamary 194k).
The policy of Victory News Letter is not only to include material which
may be reproduced without necessary changes but also to supply back-
ground information, Vigtory lews letter is prepared by the Office of
far Information primarily for industrial editors.

"Editorial Miscellaney," Stat, no. 10, pe 7 (Jamuary 19hk).
This comtains various sources of feature material, together with examples
of wnusual ideas carried out by some editors.

"Hovie S5tills," Stet, noe L, pe O (February 19hh).
56111 pictures taken from the war department movies are available to house
magasine editors who desire to promote motion pictures to be shown to
plant employees.
"Houge Organ Syndicate Formed." Industrisl larketing, Vol 29, mo. 2,
Pe 118 (February 19kk).
A syndicated service of news, features and editorials to employee publi-
cations editors is provided by the newly-formed Editorial Research, Intes
New Yorke
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"Keep 'Bm Sailingl® Stet, noe 15, pe 2 (June 194h).
An integral part of America's war effort, the lierchant Marine is deserving
of a great deal of war time publicity in house magazines. The Waxr Ship~-
ping Administration, Department of Commerece Building, Washington 25, D,
Cey furniches feature material.

“Nimber at Wars" Stety nos LS, pe 7 (June 194L).
Editors desiring to obtain material on the need for war time pulpwood and
lumber could receive such background facts from the Director, War Activie-
ties Committee on the Pulpwood Conswming Industries, 1433 RCA Building,
liew York 20, Hew York.

"ictuals and Vitamins," Steb, nos 45, pe 8 (June 19kk).

House magazines were an important force in the government's successiul
program of 20,000,000 victory gardens started by Americans during 19h3.
Some editors, such as F. Le Rice of Fhillips Petrolewm Company's Philnews,
offersd several thousand dollars in prizes for best gardens. Fhilnews
supplied a gardening guide, Background feature material was obtainable
from the Office of Mformation, Department of Agriculture, Washingten 25,
Da Co

"T.H.Cuds Combennial,” Steb, noe US; pe 8 (July 19LL).
o 100th amiversary of the Young ¥en's Christian Association furnishes
house magazine editors good feature material, local angles can be played
up by interviewing the commmity ¥, IL.C.A. director.

“Cover Cache." Steb, nos L7, pe 5 (fugust 19kk)e
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"Omar." Stet, no. 55, pe 8 (April 1945).
Cmar, the accident maker, is the cartoon character in contimuity strips
provided in 110 line sereen electros by the American Mutusl Iiability In-
surance Company. The service is free to company publication editors "as
a practical aid in the reduction of absenteeism due to off=the-job acci-
dents.” Editors stould address Editors' Safety Service, American Mutual
liability Insurance Company, 142 Berkeley Street, Boston 16, lassachusetts.

"Sources.” Stet, nos 56, pe 7 (Hay 1945).
Various sources of interest to house magazine editors include "Air Facts
and Pigures," "Tax News," "Cartoon Service," "leporterts Kit," "Feature
Articles,” "Indexing" and "Fiction.®

"ihere to Get It." Stet, no. L5, pe 6 (June 1945).
Hames and addresses of several cartoon services; women's page features,
photo prints and gporis bulletins are available to house magazine editors,

"Hational War Fund." Stets no. 58, pe 7 (July 1945).
Companyy publications editors secured war time stories and photographs of
human life and suffering, adventure, heroism, pathos and humor from the
Publie Relations Office of the National War Fund, h6 Cedar Street, New
York 5, New York,

"Info For Duployees.' Stet, no. G, pe 3 (Jamuary 1946).
House magasine editors have access to "The Story of American Business,"
a series of monthly articles which present the complicated facts about
American business, Vritten in understandable language, articles discuss
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for reproduction in house megagines., The ready-reference chart lisis the
many services of the Red (ross to veterans and their families, The charts
are obtainable from the Public Relations Department, American Hational
Red Cross, Washington 13, D. Ca

"Tax Program.™ Stety nos 66, ps 8 (iarch 1946).
A brocine entitled A Program of Fedeval Taxation, published by the
National Association of State Chambers of Commerce, is available to house
nagasine editors who want to be betler informed along this line, Requests
for information should be addressed to the NASCC at 605 Broad Street,
Hewark 2, liew Jersoy.

"Religious Books," Stet, no. 66, pe 8 (March 1946).
Editors interested in furthering the cause of copperation among Protes-
tants, Catholics and Jews, may obbdain material from lirse William L.
Duffy, The Hational Cenference of Christians and Jews, 301 Fourth Ave-
nue, lNew York 16, Hew York,

"Practical Application.” Stet, no. 66, pe 8 (March 19k6).
Copies of "The Master's Ten Laws of Muman Relations," which appeared
originally in Good Buginess magasine, are obtainable by house magasine
editors from the euthor, Wilferd T. Petersen, vice president of The
Jagua Company, 101-111 Garden Street S.Bey Grand Rapids 2, Michigan.
The article contains sound observations on the relations of industry and
Labor,

"Prevent Forest Pires," Stety nos 67, pe 5 (fpril 1946).
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"Industrial Setilement." Stet, no. 79, pe 8 (April 1947).
Thirteen thousand industrial disputes were setiled peacefully dwring
1946 with the assistance of the Conciliation Serviee of the U. S, Depart~
ment of Labor, as revealed in a brochure Yo acquaint management and labor
with the service's activities. Iouse magazine editors may receive copies
of the brochure from the U, S, Conciliation Service, Department of Labors
Washington 25, Ds Ce

"Champion Paper Prints Free House Organ Mammal.® Industrial Harkete
ing, Vol. 32, no. 6, ps 178 (June I94T7).
The second volune of the Stet Iibrary of Editorial Aids entitled House
lagagine Layoub is available to house magazine editors from Box 120, Hame
ilton, Ohio, Editor of the book is K. C. Pratt, editor of Stebe

"Our Eeonomic System." Stety no. 81, p. 5 (June 1947).
Source material concerming The Advertising Council's campaign to play up
achievements of the American economic system is available to house magazine
editors from The Advertising Council, 11 West L2nd Street, lew York 18, |
New York.

"Blue Cross Quarterly." Stet, no. 81, pe 7 (June 1947).
Blue Print for Health is the national quarterly health digest publim
by the Hlue Cross Commission of the American Hospitel Association, Free
to all Blue Cross subscribers, the magazine may be obtained by writing
to lue Cross Commission, 18 Bast Division Streety Chicago 10, Illinois,

"Right Arm of Peace." Stet, no. 82, pe 7 (July 1947).
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as "the only sure and efficient way of sending packages to friends and
relatives in Surope.”

"Brotherhood Week," Stet, no. 88, p, 8 (Jamuary 1948).
use of feature material on Amerdican Brotherhoed Week furnished by the
Hational Conference of Christians and Jews.

"Tow To Build it Yourself," Stet, no. 90, pe 5 (March 1948).
The "build it yowrself® fad which is sweeping the cowntry provides an
interesting audience for such features in house magaszines. Iree feature
material may be obtained by sditors from Donald 2, Bramn, Hasi-Bilt Pate
tern Company, Pleasantville, New York.

“Sources of Material for Plant Publications." Reporting, no. 1,
pe 7 (May 1948).
Here is a list of fifteen sources dealing with women's page subjects and
other sducational material for the house magazine,

"irt For The Aslking," Stet, no. 93, pe 6 (Jume 1948).

Editors interested in goed cover and illustration material may obtain,
without cost; a supply of such material from the U, O. Colson Company,
Paris, Illinois, calendar makers.

“Bditor Goes to Paper M11." Stet, no. 94, pe 8 (July 1948).
A good featwre for use in house magazines is a story on the manifold
uses of paper and the processes by which it is made, Fhotos and other
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are sent free upon request.

"Issues House Organ Ads," Advertising Age, Vol. 19, no. L8, (Novem-
ber 29, 1948).
A folder containing special ads for house organs will be gent out four
times a year to house organ editors by the Advertising Counecil, TFolders
contain different sets of ads for each month,

"Advertising Council Sends Guides to 7,000 House Organ Bditors.”
Printers' Ink, Vol, 225, no, 9y ps 96 (lovember 26, 1948).
Seven thousand house organs throughout the country will receive campaign
guides for Advertising Counecil projects, suitable for any size publica~-
tions Brochures will be sent out by the Couneil fowr times a year,

"Scouting Oslebratess” Stet, no. 99, pe 5 (December 1948).
A ctivities of boy scoubs-—of whom there are more than two million in the
Us Se and pe d themselves well to camera and art portrayal
in the company magazine, Editors may receive material from Boy Scoutls
of America, 2 Park Avenue, New York 16, New York.

"How to Save Food Dollars," Stet, nos 993 pe 8 (December 1918).
Company editors can render readers a valuable service by ruming informa-
tive articles congerning foods that are plentiful and economical, Requests
for facts, recives, memm suggestions and other material should be addressed
to the Production and Harketing Adwinistration, United States Department
of Agriculture office which ssrves each area,



125
“Paper Company Provides Idea Exchange Service." Reporting, no. 7,
Pe 12 (December 1948).
flow to Flan Printing to Promote Business," a series of nine boolklets, is
available to industrial editors from S. D, Warren Company, 89 Broad
Street, Boston 1, Massachusetts, Also available from the Warren Company
is a portfolio of publications issued by several industrial plants.

(Additional sowrce material concerning plant safety and off-the-
job safety can be found under Section 9, Safety and Accident Prevention
Campaignss )
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Seven rules are given for the 1945 Red Cross House lagazine cover con-
tests

"DHAA VArmers." Stet, no. 51y Pe 8 (December 19LL).
House magazines were very much in evidence at the 194l Direct Mail Ad-
vertising Association contest. K. Co Fratt, editor of Stet, spoke on the
growth of house magazines in industry and predicted greater future op-
portunities for editors.

. "Detroit Wimners." Stet, no. 525 pe 7 (Jamuary 19hS).
Winners of a contest for the best cover design related to the War Fund
of Detroits The contest was restricted to employee publications. line
of the best covers were selected, photographed and reproduced in Stet.

"Winming Covers." Stet, nos 57, pe 8 (June 19L5).
In the Second Red Cross War Fund Cover contest for company magazines,
first, second and third places, respectively, went to Ielsphone Review,
Piinep-Bowes Dalletin and The Sebiaens

"rophy iinner." Stet, no. 58, p. 8 (July 19M5).
ALfi Hews, employee publication of State Farm Insurance Companies, edited
by Sadie itodgers, was awarded the Burton Bigelow Trophy, "for outstanding
merit in interpreting the company to the reader” in the 1945 contests of
SAIE,

"ieSeCe (Hational Safety Council) Comtest." Stets no. 58, p. 8 (July
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pany, 4O East 34th Street, New York 16, lew York.

"Direct liail Leaders" Stet, nos 7h, pe 8 (Hovember 1946).
Stet, edited by Ke Ce Pratit of the Champion Paper and Fibre Company,
was chosen as one of the Fifty Direct liail leaders. It compated with
the largest number of entries in the history of the award.

"Red Cross Cover Contest.” Stet; no. 77 pe U (February 1947)e
Only company publications were eligible to enter the fourth anmual Red
Cross Cover contest.

"ited Cross Cover Contest." Stet, mos 81, ps b (June 1947).
House magazines firom all parts of the nation were entered in the fourth
amual. American Red Cross cover contesis. First prize went to liews leter,
international publication of San Diege Gas and Hlectric Companye

"International Winners." Stet, no. 82, p. 10 (July 1947).
Citations for excellence of execution went to 11 house magazines in the
19L7 contest of the International Council of Industrdal Hditors.

"DHAA Contests" Stet, mo. 03, pe 7 (August 1947).
liouse magazines were eligible to enter the 1947 Best of Industry Direct
Hail Contest sponsored by the DMAA,

"ed Gross Conteste® Stoty nos 83, pe 6 (January 1948)a
A challenge to hiouse magazine editors was the Red Cross cover contest,
open o MamMimﬁm.IWofmtwpmﬂm
m



"Glamourts Job Contest." Stet, no. 92, p. 8 (May 1948).
The "iby I Like My Job" contest, sponsored by Glamour Magasmine, provided
an opportunity for house magazine editors to promote faminine reader in-
terest and do a public velations job for their companies, Contest materw
1a1 was supplied by the job editor of Glamowr Magamine, 120 lexington Ave-
me, lew York 17, New York.

"innounce Cover Awards." Stet, no. 93; pe 5 (Suns 1948),.
Red Cross officials were lavish in their pralse of company publication
house magazine aditors are vital to the success of this ammal fund-

raiging campaign, officizls said,

"Direct Mail Contest." Stet, no. 9h, pe 8 (July 1948).
House magazines were eligible to enter the Best of Industry contest sponsored
by the Direct Mail Advertising Association, 17 Dast l2nd Street, New York
17, New York.

"International Winmers." Stet, no. 95, pe 7 (August 1948).
Here is a list of 120 highest award wimners in the 1948 publications con-
test of the ICIE,

"E,A.L, Job Contest." Stet, no. 96, pe 5 (Septesber 1548).
"To help everyone to see and appreciate the good things aboub their joba
and about the American way of life" was the purpose of Zastern Airline's
"y Job and ¥hy I Iike T&" contest, which was promoted through the com-
pany internsl magazine, The Great Silver Flest.



133

"Pord *Houge News' Cops llonmors For Best Hmiloyee Newspaper."
Sales lanagoment, ps 12l (September 15, 1948).
Top honors for excellence in the 1948 contest sponsored by ICIE was won
by Ford liotor Company's Zouge News, which scored 99 out of a possible
100, Tuls weekly publication builds sound empleoyee relations by foster=
ing a spirit of teamork, explaining compaxy objeciives, promoting safety
and esprit de corps,

"Red Cross Conbest.” Stek, no. 995 pe 6 (Deceuber 1940).
A1l house magamines, regardless of size, format, eirculation, type of
reproduction or art work, were eligible to eater the 1949 Red Cross Cover
contest, immer of 1940 contest was The Celotemer, edited by Halt Graen.
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"iew Clubs Formeds" Stet, noe 50, pe 7 (Hovember 19kk).
Two new industrial editors' groups formed in the United States are the
Hlew Jersey Industrial Editors' Association and the lochester, New York
Industrial Zditors' Association,

"SATE's Seventhe® Stets noe 51y pe O (December 19kh).
At the seventh awmal meeting of the SAIE it was annownced that SAIE
had a total membership of 368, the largest of any single growp in the
coumntrys

"liew Boollebts" Stety no. 53; pe & (February 19U5).
The booklet Post War Future for the House lagamine describes the history
and growth of house magazines as media of company relations and looks
into the future of company publications. One feature of the booklet is
a listing of industrial editors' associations in the United States and
Canada.

"Chicago's PuS," Staty nos 53; pe 8 (February 1945).

Bditorship of PeSs, publication of the Industrial Dditors! Association of

Chicago, is rotated among the editor-members of the organization, Produced
by offset, PaSe reports on the programs of past meetings and outlines meet~
ings to come; discusses pertinent problems and carries news of the profes-
sion and informative tips, Requests for copies should be sent to the Ine.
dustrisl Bditors' Association of Chicago, Board of Trade Building, Chicago
ki, T1linois,

“Baltimore Groups" Stet, nos 555 pe 7 (4prdl 1945).
Cne of the newest company publications editors' groups to be orgmized is



the Baltimore Industrial Editors' Association.

Miational Conference...1945." Stet, no. 56, ps L (May 1945).
A "Convention-by-mail® plan was deemed most advisable by the NCIE, Cone
ferences with Army, Navy and Treasury Department and the War Froduction
Board were arranged to determine how industrial editors could continue
to serve the war effort.

"Hclurtrie Honoreds® Steb, nos 56, pe 5 (May 1945).
In honor of the late Douglas Ca Mclwrtrie, who was director of typography
for the Ludlow Typograph Company, the Industrial Editors Association of
Chicago established a memorial scholarship fund at the Medill School of |
Jownalism, Two 100 scholarships are awarded annually,.

“Club Iife." Stety no. 56, pe 8 (May 195).
Associoted Tditors Soclety of Pemnsylvania was the name adopted when a
growp of editors gathered in Pittsburg to form a closer relationship in
the Pittsburg area, The new organization represents 50 publications with
a cireulation of a million,

"he Spring Elections." Stet, no. 58, p. 1 (July 1945).
lrs. Alta Le Dvans, retiring NCIE president, presided over the council's
1945 administrative conference, held June L5 in Washington, D, C.

"Seize Opportunity.” Stet,no. 59, pe 7 (August 1945).
The Industrial Editors Association of Maryland took the lsad in a civie
program to reduce war time food searcity among employees., Vorking in close
cooperation with other organizations, the association carried oul a comstrue-
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1946).

The ninth anmmal convention of Southwestern Association of Industrial
Editors was held in Tulsa, October 31 to Hovember 1.

"Agsociation Hews." Deadline, Vol, 1, nos 3, pe 15 (August~September
1946).
Here is news of SATE, CIBA, Southeastern IFA, ICTE, Mami Valley AIE,
Rochester IEA; Jowa AIEL, Pacific Coast Conference, lorthern California
IEA, Puget Sound IFA, Wisconsin and Chicago.

"Association Activities." Stet, nos 72, p. 6 (Septenber 1946).
The Association of Towa Tndustrial Editors was formed when editors met
on the University of Towa campus, Nonthly meetings of the Toledo Industrial
Editors'! Association were discontinued during the swmmer months but the
monthly bulletin "Tie" was distributed throughout the peried.

"Association Activities.™ Stet, no. 73, p. 6 (Cctober 1946).
Company editors in Texas were told that they must help to bring about _
better understanding between lshor and management., H, B, ¥niseley, SAIE
president, was the principal speaker,

"Associstion Activities." Stety nos 7h, pe 6 (November 19h6).
A New Orleans chapter of the Southwesterm Asdociation of Industrial Editors
was organized September 12, The Industrizl Editor's Couneil of Syracuse,
Hew York also was formed,

"Aggoeiation Activitiess" Stet, mos 75, p. 5 (Decamber 1946).



U2

The wirmmers of Massachusetts Industrial Iditors! Association contests
are anmmounced in this article.

"Association ietivities,t Stet, no, 765 ps 6 (January 1947).
Hare is news of Horthern California, New Jerssy, Northwest, Soutlwest,
Usssachusetts, liagara Frontier, Wisconsin, Chiecage and Anerican Railway
liagagine Rditors' Associations, The ARMEA is the oldest industrial edi~
tordal group in the United States,

Wissociation Activitiess" Stet, mo. 77, Pe § (Pebruary 1947).
The winner of the Jouthern Califernia Industrial Zditors Asseciation
contest, was Westernaire employee magazine of Western Mr ILines,

“issoctation Activities,” Stet, nos T8, p. 7 (tareh 194T).
Under the direction of Clement &, Troub, SATE secrstary and head
an industerial editors' short course was desipgnsd for both the ecperisnced
editor and the begimmer,

*ICIE to Hold Convention.” Stet, no. 79 ps 5 (Avril 1947).
Ste louils was the scene of the 1947 anmnual comvention of the Intermational
Council of Industrial IEditors, Convention theme was "35%il1l lanagsment's

"~

Best Bet.”

Mouse Magagzine Ads," S noe 795 Pe 7 (April 1947).
The Hartford Courant emcourages the publication of institutional advertise-

ments in house magasine format in daily newspapers, in order thait publics
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Iuch of the credit for industrizl magazine progress is due to a nusber
of regional industrial editors' associations over the nation, ILargely
through the work of these organizations, management has come 4o realisze
the importance of industrial journalism,

"Southwestern Changes Name," Reporting, noe 6, ps b (November 1948).
At the 11th Annmal Convention of the Southwestern Association of Indus~
trial Editors, members voted to change the name of the organisation to
the Society of Associated Industrial Editors, The new name retained the
SATE symbol and is more accurate in that many members are not classgified
geographically as Southwestern.

"International Cowneil is Incorporated." I
(Decenber 1943).
ICIE was approved as a non-profit corporation under the Hon-profit Cor-
poration Law of the Commorwealth of Pemnsylvania, Purpose of the Cowncil
iz: "go foster the profession of editing industrial publications, both in-
ternal and external, business and professional association jowrnals, chari-
table and social institution magazines and such other periedicals as may be
represented by the membershipy to incresse the prestige of the profession;
to work for the bstterment of all types of industrial and business pube
lications; mmmhmmm; to foster the
developnent of affiliated associations with similar aims and to increase
Wmﬂmamtmmm-xﬁmtmwﬂww
nfcommvpub]iéatim.-'

"Railway Editors Hold Convention." Reporting, nos 7, Pe 2 (Decenber




1948).
Twenty-one railway magazines were represented at the 26th Anmmal Convene
tion of the American Redlway lMagagine Bditors' Association, held October
17 to 19 at Pinehurst, Horth Carolina,

USATE President Outlines Program.” Reporiing, no. 7, pe 16 (Decem-
ber 1948).
Walter Bamh, new president of SAIE, outlined the association's 1949
program in the December issue of The Sounding Board, asscclation magazine.
Mong with the nine-point programcame the appointment of 1949 comsittees.

"Season of Conventions," Stet, no. 99, p. 3 (Decamber 1948).
Among the many industrial editors! mﬁmmﬁmmawtm
u‘ﬂmﬁ:ﬂmmm&ﬁmmvm SAIE, the American
Railway Magasine Dditors Association, the Carolinas, the Southern, and the
liew Jersey groupss

“"Association Activities." Stet, no. 99, pe 7 (December 1948).
"ore and more Canadian business and industrial organizations have come to
appreciate the importance of maintzining touch with thelr staffs through
the medimm of magazines and newspapers," Canadian Industrial Editors heard
Donald Gordon of the Bank of Canada praise the work of house magazines,
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niversary publication, which traced company history. Volceways, quarter-
1y publication of the llew York Telephone Company, is a newcomer to the
industyrial publications field. TFour-color reproductions of United States
armed forces service ribbons decorated the cover of long Lines, employee
publication of Iong lLines Department of the American Telephone and Tele-
graph Company.

"Spending vse Saving," Stet, no. 56, pe 3 (Vay 1945).
Company publications editors can help prevent inflation by Jjoining in the
drive for plamned spending and saving.

"Coming Upe" Stebs noe 56, pe 5 (Hay 1945)s
Bvidence of increasing interest in company publiecatlions is the announce-
ment of two new publications: AN and House Hazamine, both of whichare
designed to be of assistance o house magazine editors.

"Reencitsegguse” Steb, no. 56y pe 1 (lay 1945).
Sditor Robert H. Ramage of the Brake Shoe Hews assisted in the novel
suggestion system which used the word "Reenoitseggus" to arous interest.
Spelled backward; the word was "Suggestioneer," which the company wanted
sach exployee o bee

“Service Bubton," Steb, nos 56, pe 5 (Hay 1945).
By establishing the meaning of the Honerable Service Button in the minds
dmwMﬁmmamtﬁmg Pho-
tographs of the button were available from the War Department.
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in One-Day Clinic." Industrial Marketing, Vol. 31, no. 2, pe W1 (February
1946).

Buploying a new type of pelling technique (Cortelyou Opinion leter), a
growp of industrial editors exchanged confidemces on industrial relations,
management policiesy the profession's future and their own salaries, The
question, "Would you like to see a union for industrial editors?” was

voted down three to one, Twemnty percent of the editors said their companies
were starting extermal publications,

"iarningl Wolvesi® Sbet, no. 71, p. 7 (fugast I946).
The pawphlet Warningl Wolvesl, sponsored by R. R. Dommelly & Sons Company,
Chieage 16, 1adsaiwdtoha1ppmmtmmbwamﬂuﬁmur
racketeers, Another source of racketerr-exposing facts and articles is the
Milwaukee Betier Business Dureau, T10 North Plankinton Street, Elwaukes;

Wisconsine

"Big and Littles" Steb, noe 72, pe £ (Septesber 19L6),
The wide rangs of sizes of house magazines is evidenced by the Depictor,
drs, an O-page, 3=inch by Le~inch publicaticn of Ddward Stern and Company,
and Kraft Food Company's The Xraftsman, which measures 1l-inches by b=
inches ad consists of 32 pages.

Field, Clifton G, "Begimner's Bailiwick,®” Stet; no, 72, p. 6
The young writer's predicament often is that he has a man's responsibilities

and a boy's bargainming powers
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cations in Englend, The report states that in 1930 there were 350 interne
al house magazines in Ingland.

Young, John Richard. "The Contrary Viewpoint." Stet, nos 76, ps 6
(January 1947).
Beginming writers have a beltter chance today than ever before, but they
should be willing to start at the bottom. It is "juvenile" o think
that working for a house magazine is a compromise, (lirs Young atbacks
an earlier Stet article written by Clifton C. Meld,)

“Informational Methods." Stet, no. 76, pe 8 (January 1947).
A Pagtory magazine survey of 100 firms revealed that L7 use magazines
and 23 use newspapers to get information to workers. The swrvey, which
appeared in Commecticut General Life Insurance Company's external lotes
and Juotes, revealed a nesd for more economic information to employees,
such as giving them the profit story and its relation to wages.

"lomorial Issus," Ste m.. 765 pe 8 (Jamary 1947)e
A 17h-page memorial issue, honoring all men and women who left John More
rell & Company to join the Armed Forces, went to all employees as a rege-
ular issue of The lorrell Magazine, ISditor L. O. Chesver compiled and
edited the issue with the design and art assistance of Flmer Jacobs.

"Industry Leaders Warned." Stet, no. 77, pe7 (February 1947).
He Frederick Willkie, in his book A fiebel Yells, challenges industry to
subordinate the profit motive and make the development of men its prime
objective, This challenge and others in the book provide thought-pro-
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high figure,

“Cone and Gone" Stety nos 88y pe 7 (Jamary 1948).
Although a few house magazines have been suspended during the past few
months, far more are being created. One example of the latter group is
"len and Stesl," published by the Jones and Laughlin Stesl Corporation,
The purpose of magagine is to "bring to the attention of employees and
shareholders pertinent facts and the views of the management with res—
pect to the past, cwrrent and future operations of the corporation.”

“Dealer of the Momth on House Organ Cover." Printers' Ink, Vol. 222,
no, 25 pe 90 (Jammuary 9, 19L8)e
Dealers of the Sherwin-iilliams Company receive the S-W Dealer, a house

ine which features a dealer on the cover of each monthly issue together

with an accompanying article,

porting, nos 3, pe 18 (July-iugust 1948)e
A swrvey by Dditor Hirsm G. Tripp of Electric Fewer Board's IFB Spetlight
revealed that 91 percent of its readers agree with Tripp's policy of give
ing full accountes of all accidents, The same murber of readers said the
mgaﬂmiamdwm-Maﬁ-fm

"Chrysler Motors lMagazine...New Look in House Organs.™ Printed Sell-
ings pe 7 (August 1948).
mmmmmt'mmmﬁmumwamorm

most interesting house organs put out by auy mwatthapramttmo,'
preceds a description of the magasine's content and effectiveness

on the life and Look technique, many pictures are used in which employees
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Wide, general information is contained in these more than 600 ar-
ticles on industyial publications or house magazines, This information
is valuable for it is written by leaders in the field of industrial edit-
inge Not only is the content authoritative, but it is also enlightening
and revealinge.

The following summary indicates some %rends in this field of edit~
ing,

(1) The job of the house magazine editor leads to executive positions
in companies.

(2) House magazines are doing & better job than ever before in in-
terpreting management to employees and employees to management.

(3) "Chit-chat"™ or possip colwms are being replaced by more informa~
tive columms in house magazines,

(L) The house magazmine editor must imow more than merely how to use
the tools of his trade.

(5) Because the house magazine contacts the reader on a personal
level—talldng about his job, future, security and home=--it is as effec~
tive as other types of media in helping to keep the reader aware of such
concepts as free enterprise, democracy, freedom, safety and conservation,

(6) Local and regional associations are contributing greatly to the
constant education and training of house magazine editors.

(7) ibre institutions of higher learning are offering courses in

(8) To weather the storms of decreased budgets, house magazine
editors should educate company officials on the signmificance of their



magazine.

(9) House magazines are effective media as promoters of safety
and accident prevention.

(10) wWith the advent of the buyer's market, external or customer
house magazines are assuxing an increased importance,

(11) There are valuzble sources aveilable tc the house magazine
editor which will help to improve his publication, The successful editor
does not ignore these sources available to him; neither does he lean too
heavily upon thems

(12) Contests among house magasines result in more attractive and
more effective publications,

(13) Iocal and regional associations are contributing greatly to the
constant education and training of house magazine editors.

(14) The future of industrial editing appears brights The responsi-
bilities of the house magazine editor were never greaters
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