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CHAP'l'ER l 

INTRODUCTION 

P:kH"P<HJ.E:. of the Study 

Origi1K·,ll? the purpose of. this the:;3is w,:1s to study the m~irketing 

of a specific French I)roduct in the U:nitm1 Stutes. 

'fhE'1 t,.J:r·i tt)l' intended to select ,:t product u1.re).dy introduced on 

the A.rnerim:.n J/11,:cJzet, :md to d0terrnine the irnpo:rt.)nce of the product 

in compcu:ison to both, n:J.tional ,J.nd for,::;ign cornpoti tion. Due 

con:,ider;:;.t:i..on uould h .. ve been g1 ven to quality, pri cos, sales volume, 

.~:nd gE:1c)gr:,0.phic covcra.ge. Fiw;-;.11y, conc1usiont, uould }Kcve been dr,Jw:n 

:cs to the efficiency of the xn:.,rketing methofoJ used for this product. 

Tho chiof f:-:1.ctor in the choice of the product i:JOuld }1E.ve been 

the ttbi1i ty to secure L,dequcc~ te i:afon1;xtion, ei tr1Gr directly from 

li'rench crn1ip~'.cJ:1ieB, or from other "~gencies dec.J..ing with foreign tr:,.de. 

'I'o this end the writer rr.u.de inquiry of different compcm1.E;;1;, Les 

t·iell a.s certcin ussoci:i.ticm[J n.nd government t:~gencios--see Appendix A. 

Al though nei::rly fifty 1etters were sent to different ii,ddresseB ~ 

soJ;K,t:lme8 two or throe to different indi viducls L,t t:t10 :'h.m1e uddrerrn, 

the .:).nswers wercCJ very· simi1:.:;.r a:nd discm. ,: .ging e.s horeafto:r explecir10(h 

Respoxrnes :from COiiipc:,nie:J: Either the :firm lc::cked d,:ctd or felt 

th,).t such informc,tio:n port""i.ining t,o tbelr tr,;.,c].e u:,s confident:i.u.l ,,md 

shm.i1d not be dii,clom:Jd--in e:i.ther event, ,3. consider:,,.ble e'Inount of time 

1 



The first reD.:mn, hwk of st:_;_tisticnl mfft.erLu, is cert,;;,inly 

believc,d to i.k~Ve been the moGt cornrnon stumbling block. .Most of the 

trc1w,?,ctiorrn, on the Frrc,nch side ; .. re conducted directly Hi th the 

.illi1e:rico.n importe:c, wi tlmut a;n;y previous rese,J,rcll, u,nCi ui thout :::ay 

record of uh:.;t lk,.pporw to the goods once they <Lre sold. 

2 

The rnd .. n re),son for the l.i).ck of 111::,rketing i:nforrnation lies in the 

infinite vuriety of 1'"rencl:i. products exported to the Uni te<l St,,tes, c,nd 

the 1~:,rge :nu.mber of the firms involved in export buE:1:L11es1;. Such 

exporters, boing r::10 rn:unerous, :,.:re me:inly of sm,J.11 impo:rtc:..rwe. E:cch 

of them uctrJ indi viclu,·C:Uy, and consequently they lic,Ck funds to 1md.er

t1:drn ;_my serious prospect:1.ng of ;::,, '.nkX'ket tlkt offers tremon,.Ious 

possibilities such ,},S the Uni.ted Sk~ter, m,}.rketo The s:,rne tld.ng is 

true i'or the proclucto. Bec . .,,1we of their L::,rge v::~riety, most of them 

;,:.re not p:coduced, ,)Jld can.not be ~;old, on u lGJ:·ge sc,::J..o; for this 

re~:.so.n, the vol,:Jr1e o.f business on e,",.ch such .::i.rtiele does not :ippeur 

to such exporters to justify tho e:xpeni1e of high-cost nK,rket ret,e,,rch. 

Only a few F:cench G:xport firms h:::..ve selling a.genc1.es 1.n the United 

Stc:,tes, cmd tictuu.lly do u.cti ve cu1:1toxner ·prN·rpecting ,c1,nd ;3::Qe;;; develop-

ment. 11. great nmnbe:t of thorn do business juf.it b;,r letter!,; in thd.t 

cc,se J the;v offer c0,tD.lognes. 'l'his rnethod is supp1ement,)d by :inserting 

advert:i;.sernent,s of their products in periodicals de,iling t,i th foreign 

trc1.de, such c:,s: Foreign Commerce ,,;'eekly, 'I'he M.ngazine of the French 

Ch:.::.mber of CornJ;terce in the United St;:;~tes, The Hc.1g: .zine of J.i'rench 

Productio11. 

One might think it po~.1Sible to follmi the imported goods through 

the ir;;porter, r1ir1ce the importor rnu~.:t keop o. record of the s;:1,les he 

lllc-ll{es gt tho wholest:U.e level, ,1s i·Jell ',,s &t the ret,d1 level. But 

oven supposing tL:,t the importers were cooper,xti ve enough to provide 
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the complete information, this informu.tion would only represent one 

p;_,:,rt of the picture--the other p;,u-t being those direct purchc-.wes made 

,,Ji thout the intermedim-y services of the importer and for which no 

record cou.ld be found. This problem can best be illustr,.1ted in the 

cu.se of wines. A large p,,u·t of imported wines are brought into this 

countr-y by importers; however, there is a r.:,pidly developing tendency 

for bie restaurants, department stores, and even retd lers, to buy 

direct from France. 'l'hese individual purchases, for which no record 

cun be obt,:;.ined, are L< very genuine impediment to effective anoJ.ysis 

of the cha.x·r:.wteristics of the United States market for imported F'I'ench 

products. 

Responses from .. i.genciesi French Comrnercinl Attaches and the 

r.rench Chamber of Commerce appear to have no records of French trans

£wtions with the United St.,.tes. 'I'heir effort is limited to relatively 

superficial studies of the United St~tes market, of such type i;.s would 

give the French exporter preliminury information oni What he should 

export. What prices he nhould offer. ~Jhat competition he will meet. 

Their findings, as a. rule, i:.re qua.li ta.ti ve and concern the nature of 

the 11.rnericcm market, rather thetn the position oi' French products on 

the Amerimm market. 

These 2.gency sources a.lso provide a cert2.d.n number of guides 

advising the exporters on genEir..:tl questions such as customs for.mtli ti es, 

psychology of the 11A:merioo..n. Me.rket, 11 the irnportv.nce of advertising in 

the United StJ.tes, v..nd like points. 

United States statistict~l sources~ Here cctgain, all tlmt is 

:revealed is the totiu volume of' imported goods passing through the 

customs warehouses. No record is kept of what happens to such goods 

thereafter; where the goods a.re sold; whc,t channel of distribution 



they move through to the ultimate consumer. It may be sto.ted, however, 

that United St~ctes Government st,,.tistics, :;.l though they ;su:·e inu.dequ10.te 

for making ,,. thorough study of' the r;1arketing of tmy product imported 

into the United St1.1te::i, do enable CL stud;y to be made for any given 

product of total siJJ.es, soles trend over c, period of yeo.rs, or com

p,.tri son of tota.1 imports of the product in question to the tot,.11 

produced domes ti O(cu..ly. For th1.;ot :mo.t ter-, the d,;;__~.tti. enable one to mo.ke a 

study of relative importance of v.riou.s foreign sources of a given 

imported item. 

Tho writer 1w.s forced to conclude that he could not,· bece,use of 

information deficiencies, conduct this thesis o.s originclly conceived; 

however, the initial. ph,~~ses of this reseo..rch have not been :El. 1,:1ste of 

tine, because the foregoing findings will _give <-.nyone interented a 

good insight into the kind of infor11vitio:n Hhich cun or c1:.m.not be 

secured on this subject. 

The writer decided to sti::,y in the se,,.111e general tirea, i.e., French 

trL:tde with the 1Jni ted StD.tes, but to modify the subject. The present 

purpose of this thesis is to first dioclose the true import:::nce of 

foreign trLl-de between FrD.nce rn1d the United States for e2.ch of these 

two countries. Therer:.fter, 0..11. effort. will be made to illustrf:;te the 

:nu.ture of severo.l major F'rench exports to the United States, as well 

as to suggest the means by which the inipor·tL:.nce of such trade muy be 

enhc,nced. The nu.tu.re of French trede and uays of strengthening its 

position in this ootmtriJ w·lll be stressed. 



CHAPTER II 

Y.JHY DEVEL,OP THI£ :B}XPORTS OF FR.l~NCH PRODUCTS 

TO 'l'HE UNITED STATES 't 

FrDJ:We is etn indu.striu .. listic country. Ii'rc.,x:tee lucks I'icLW rucd;eri<,J.s 

;..md fue1s;1 ,u.so, tbe ugriculture iB deficient in mc,:ny items; therefore~ 

}i"r;.;mce (J:Xports lD.rgely finished productB u,s 1.1 mEKw:1s of in1porting items 

of :need. 

In effect, F'rench industry importt, raw mo.terials, tre;nsfornus them 

into IJ,>nuf,1ctured goods, and relies o:n these exports to m,JJce up for 

the other deficit,1:t~f portions of' her cmmnercial boJ.8.nce. 2 Ro:w 

rn:s,toricJ..s rc'ipresent 58% of her totc:J .. imports; m0xmfL,ctured products, 

53% of her exports. 

Set forth on the next pt,:cge is the cornrnerch1l bt(la11ce of French 

trade during the period 1950-1953, inclusive, vc,lued in United. States 

dollm·s. 

Tc.ble I Bhows tho.t the deficit of. the I?rench commercLil bal2,11ce 

originates ;c,1 .. lrnost exclusively in the doll1:n· zone uhich includes the 

United States, Cm1ad,:i, tmd United Stc .. tes I tro .. de orbit. 

1 To illustrnte ::F'rench dependence upon foreign sources for rnost 
r,,tw rno .. teriEJ.sz Of crude 0c:;etroleu:m needs, France imports 97%; cotton 
91%; wool 85%; jute 100%; tin 100%; coppfc,r 80%; zinc 42?;; rw.tur;:,Q 
rubber 50%; uood pulp 1.,5%. (1Big Export Drl ve Urged in li'r;:.mce, '' Fre11ch 
~ Commerce, Ho. 2 (March-April, 1953), p. 21. 

~2see Appendix B for the cornpoGi tio:n of French trnde. 

5 
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(In millions of do11.e:.rs) 

Imports Exports 
Export-Import 

Balm1ce 
Ye,;<.l'S Uorld Dollar Horld Dollo.r Horld Do11,,w 

Zone Zone Zorie 

1950 cl;,, 0""'9 i/P.)' t':. $472 ~,;3,036 $176 $+ 7 ~'f.-296 

195'.L 4,L:.31 693 4,069 338 -362 -355 

1952 4,324 650 3,828 235 -496 -415 

1953 .3,948 487 .3,784 293 -164 -194 

In 1951, out of 8. tottil deficit of ~~,362 millions, the deficit 

with the dolL:..r zone represented ~iG55 1tlllions. A very si:milur si tmi-

tion is observed for the ye'.J:rs 1952 c,nd 1953. 

Frerich foreign tr,1de }ws been 1mb.si..l0nced tr,::cdi t1onaJ.1y, with 

imports exceeeling exports. Until 1938, the dei'ici t Ho.S covered by 

income i'rorn tourist tr;.;,de, shipping, :md French investments d,browJ. 

During ux1d J,ftor iiorld iJcu> II, a considerable source of' income vh:.s 

lost through liqui,l:Ltion of French ,:,.ssets clbroo.d, shipping becu .. me a 

net expenditure, ;md receipts from tourisru shrr:.'nk• 

.Arnoric.:,.n ctssist:::..uce h(;,.s helped li'rcnce to bridge the ;:;np bet11Jeen 

exports ,c:.nd imports, but this ,Jid is now u.ecre:::.sing, t.;illd F'rd.n.ce will 

have to rely to ti greuter (:;)Xtent on routine comrnerci,:.1.l exchanges to 

e}1t1:1.blish u.n equilibrhm1 in the bd.Jnce of payments. 

3.runbt1.ssude de Frm10e aux Et,;.ts Unis, Comr11erce Exte:rieur des 
Etats ~ (H~:sshington, D. C., 1953), p. 15. nmim." -
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As wJ .. s pointed out tcbove, the French deficit in tre..de with the 

dollcr zone is p;;,~rticuL,rly ilcute. Frcnce buys prim:,trily raw metteriuls 

from the dolh:..r zone. 4 The read.er has u.J..ready seen how French economy 

is oper0.ted on imports of rm,i mv..te:dds and exports of m0nufactured 

products. If, on account of n short.:..tge of dollars, :F'rance ha.d to 

curt2il her purch<l.ses from the dolL1r zone, her tot~,·1 exports of finished 

products through the whole wo:rld would be curtuil.ecl, her in<lustries 

would sloi, down their prc,duction, ,1nd domestic unemployment would 

mount, creating .:.t crisis. 

This serious dollD..r shortc..ge is the first reHson for Fr,c1..nce to 

develop exports towD..rds the dolh.r zone and especially the United 

St1-1tes. 

A second reu.son for such ucti vi ty is to erw.ble li'rcnch industry 

to meet competition of foreign producers within the na.tions:.l French 

m.; .. rket. Despite intern~d;ion.J.l econornic h::1.rriers, ih1ported products 

~1.lreG.dy compete strongly in 1'1 r,mce with national products. If France 

is not aware of th~:t dc:;.nger, within 9.. few yetl.I'S their out of ditte 

production mu:.chinery and imidequc .. te indust:d""'1 .. md commercial. methods 

will open a free way to est:::.blishment of A:mericu.n producers wi. thin 

the French market. To prevent such e. thing from occurring, FrLIDce 

must from now on go out .':end compete c,.ggressi vely Hi th American com

peti torfl within the doll~..\.r zone I s demest.ic markets to ret::dn cot'1ln& .. nd 

of dollur exchfillg0 required for rnw mutericd.s ~md plant :modernization. 

Doubtless the French iwlustrialists, whose products and methods 

have D .... lre,1dy successfully met the test of the ]forth Americon m;:U"ket, 

4see Appendix C f'or duk1 on ]'rench imports of iunericun products. 
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will be in u. better position to aJ.so compete succerrnfully for world 

111;.::.rkets, which m·e coming more ,md more under the technicc:ll '"md 

fin~1.ncL:,.1-ussiat.:mce influence of the United Stv.tes. 

Thus is made clet~r for Fr,,.nce the neceHsi ty of developing export 

scJ.es in the dolL;.r zone, .. md especi.:.8.ly in the United St;1tes .. 

Importcll'lc~ from the Viewpoint 2f 2 United StL~tes 

On the issue of the importu.r1ce to the United St(ites of building 

gree1.ter a.cceptance of irnports from abro,1d, the writer ·,.:,ishes to 

generalize the discussion to cover the need of virtuaJ.ly cll of 

Europe, ,md not Fronce alone. The American government must, to a 

L2rge degree, consider the problem of imports of foreign goods as a 

whole. Protective legisl(1.tion to curtu.il such trade is uimed ;:,.t 

imports gener&.J.ly, not 11i thsto.nJing occ;,;:donal modifico.tions of 

gener~J. tariff policy by reciprocal agreements, tre0.ties, o .. nd other 

mec.ms entered into with certLtln specific eountries. 

Tho import.a.nee of encourugine; larger imports of foreign goods 

hus been procLi..imed repeD.tedly by certdn prominent Americ3Jl 

per sonali ties o 

De0 .. n Acheson, former· Sec:tefa.u--y· of Stc~te, dechired that the 

United Stutes must acquire t'J:1 importer mentcJ.i ty. Curtiss E. CcJ..der, 

influentiu.1 member of the Associ:.ttion of Americc1.n Producers made a 1.: 
.' \ 

similar sto.tement which follows, 

It is not too ei:1.rly to drt:.w the attention to ,.t detililed sn,.tlysis . 
of regions of the United St:1tes th8.t c:.m. for tho best interest of the i 

ATI1eric.::i.r1 public .:tbsorb t:n increased volume of imports. It is u work )\ 
that must be performed in colla.boro.tion, by the producer of raw · ' 
nmteriD.ls., t~e industrL.L.list., u.nd the le"~der of the Tri1de Unions of 
our country. 

5corni te Frwic-DolJ.ar, Comment ~porte;i: £!! !lli_erique du Nord (Pu.ris, 
1950), Pe 10. 



Economictlly there 2,.re two mcdn :re ... 1.sons for u..dvoc;;;,ting ouch 

strength0:ni.ng of foreign trw.le: 

1. Imports will tuways tend to establish stronger showing for 
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the lines of rnerche:.ndise in (·thich the United States' domestic pro

duction is weu.kest. Such competition will either compel competitive 

improvorue11t i:a these sectors, or Hill ultimately result in the shifting 

of the resources to more profi t<.1ble lines, which should rr1;;::.ke the whole 

economy heu.l thier. 

2. Imports ure the cm11plement of the European recovery program 

cw.rried on f.'or many years by the lune:.t"icim economy. Thanks to this 

prograrn, the F-.cench Ui.nd other Eu.r-opeu.n economies hc:,ve recovered, mid 

in nKmy cases, reached higher levels th~m before the war. 

Aftor carrying this burden for so many years, the .AmerictJ.n 

economy and Arnerice.n consumers deserve to get a return out of it. 

Now thctt foreign rnarkets ( consu.rner and industricl) are p1·osperous 

enough to consume considerable American goods. they should ha.Ve access, 

on a tro.Je busis, to the fin.,mciul means of buying these goods. To 

.:i..ccomplish this end foreign goods m1d services need L:...ccess to s:JJ.es 

opportU11i ties on the Americ::m market. 



CH.AP'l'ER III 

TO 'tHE UHI'I'ED S'l'A'l'ES? 

Qg .1t!£ French Side 

The JPrench government, in order to incroo.se the dollur holdings 

of the country, grcmts certnin ..:~dvuntu..ges to ;.;my exporter of French 

good~i to the United St::..tes ~;.s followsi 

1. Financial [,,dv..,1.11t:..iges~ Any exporter is permitted to keep, 

in dolV.rs, sums rnnounting to l57b of the v;..J..ue of his exports. 

a. Out of these srmis, l/ 5 ( th.:_'i.t in, 3% of the total expoi't 

figure) (km be used by the exporter ,my wny he chooses.. He O,}.n 

utilize such ftmds in the United Stnt,es for eny opor.::;.tton, even though 

not <let,tling with his budness, nnd wi thou:t. FJ1Y control Wl'J,c.tsoever. 

The foregoing co:ncesoion constitutes c'- serious incentive for 

French 1i1cJ11.:if,:;;,ct,u.rors to oxport to the dolla.r zone becD.use, while the 

V,:~lue of the fr,:c;nc h,,,s been decre,J.sing steo.dily during recent yc;::,rs, 

the dolL,r kis retuincxl its lec.Lding position wnong tho 1mrld cu_rre.ncies. 

For this red.son, rnr.ny French and other Europe.J.llS try leg<lly or 

i~legally to convert their capi t,,l into dollars u.nd. to invest it in 

the United St2..tes. In th,.J.t wr..1.y, their capi foJ. is sec1ll'.'ed n.gainst 

excensive d.ev1:J.uc1tion m1d the S2'.IDG is tl"Ue us to interest yield. 

SocLJ. chu.nges, such .'.is the ones brouiht ..:tbout by, SocL:li8m or 

Co1m11unism, w .. "r, or occupu.tio11, u:ce less likely to ha.ppen in the 

10 



ll 

United States th,).n in Europe, in the judgment of those investors, ub.ich 

provideG a further importu.nt security. 

b. The rernc:drung 1 .. /5 of these sUlitS (that is, 12% of the 

product oi' such exports) ct.'.tl he nsed in the United St,ttes insoi\.:.r as 

the doll,;..rs oJ.·e spent in connection with the exporter I s business. This 

provision is r,;,ther 1·ilde in upplicctio:n ~.;.nd cc:m include ,.a--ry expem,e 

incurred in order to i)ljprovo the org--~niz..xLion of his flrlil in J:ir,.;.nce, 

pL;yrnent oi' truvelline; expenses iu the United St.J.tes., p.:.",ying com.missions, 

p..::.:t·ticipc:d,ing in o:xpositions, or importing products frorn North b.n1erica 

tli.:tt drc intended for his fi.em. 

2. J?u.rther concessions o.nd Hdv,,mtLl,t:;c:rn; Any exporter of goods 

to the dolL~:r zone, bene.fi ts by, 

a. Exemption from the pr()duction td, ( t,:,uce c., la production) , 

/.:'IJ'.ld from the tr2;ns2.,ction ti'..i.X, ( ta:xe :.i. la. trans:wtion). 

b. Under certdn conditions, the :refun.d of purt of the 

social-benefit ta..xes and other fisccl ch;;;1.rges levied upon the firm., 

The American c-i1stoms officials cio not tilwr~ys rE.~cognizo the 

reo.1i ties of such exemption from the production ..:md tr.;;,nne.ction 

tc;,Xes.. iiJhon they foil to flu just values of entering French merchandise 

to iJ.loti for such tax mrnmption, then the dut,j.es r.re unf,drly levied, 

~:nd higher th:,i.n ·wat-rdnted. This problem is one Hhich has been most 

troublesome. 

At present, rnore nnd more products ,:>.re :recognized by the cu.stoms 

of'ficit.1.ls o.s not h;:;1.ving to puy these tGxes. As ti rule, the United 

1 Those tc.:!.XeH CL1Uount respectively to: Prodmrtion t;;;1:x:, 16. 25%. 
Tr.:,nsc1ction tc.:x~ .normu.l :ro.te, 1%; however, for imolen products, 3. 25%. 
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St;;1t0t'3 customs oJficitJ.s :recognize the exemption ~Jhen more thc,n 501; of 

the products of u. gi v0n merchandise cu.tegory cl.re sold in Fr;:;mce. 

Q.g ,1h£ A.:merican Side 

There h,""s been o. promising ch;;:n.te in the o.tti tude of .Americi,:n 

officio.ls, industrialists, dtd the general public towc.rd the irnportD.tion 

of Europe:.m products. 

'l'he hostility gene:ct;lly prevwent in 1929 and ensuing yed.rs ha.s 

been replaced by more Ge-i.soned co:mprehensicm. 'l'he p:cesent American 

tn:ri.i'f' is only ,1bout one third the level of the 1930 tariff.· 

The Reciprocu.1. Tru.de Agreement:, Act, adopted in 1934, end 

modified subsequently o.t uii'i'erent times, hc.s been slo111ly but surely 

lowering k~rif'fs levied by the United Stu,tes during the l.:.:.st twenty 

yew.rs. In :.::.ddition, decisions ;;.rrived 01.t in Genova.,.Annecy, and 

Torqusi:y, l:1c:cve represented further progrees towa.rd economic liberulism. 

HoHever, in spite of these fcicts, "'' widespref.;.d slogan he.LS 

appe,;1.red in 1.Gurope in the co1u·se of" the List summer 11'1.'rc.de, not Aid~ n 

Observing the popuL:.:;rity of this slog,,m, one cannot but wonder if the 

imp;;ict of kn·iff reductions si.pplicable both to United St, . .Ltes imports, 

2:od elsewhero in the ~Jorld h~1,s been 2.s effective :'3.S is represented. 

The lrJri ter will next undertake to show whc.t the French manufac

tu.re1~s and exporters think of' the present tariff, reduced ::;;.s it is by 

these vur:lous chimges, t,s well ""s to point out whc:,t sugge8t.ions these 

interests offer for further steps in effective liberalization of 

United St&tes' foreign-trc.de restrictions. 

For the purpose stated, let us first refer to the results of a 

thorough survey conducted by the li'rench Chamber of Commerce a1,1on"; its 



members residing in the United Stc!.tes u..nd t.mong importers of' French 

products. 

'I'he questions which were put to them were ua follows: 

1.3 

Assuming th..;;.t economic :.,ctivi ties rem;:1.in 0,t their present level, 

,md t~tlcing into considerri.tion the inflaence, in your field, of 

domeotic production 011d imports of' other f'ort1ign countries, uhich 

would of course benef'i t by the Sc.:me reduction~ of duties, c,z,n you 

indics.te the approxirncte proportions in which your orders c:md your 

sru.es in the v~w:-ious categories of French products -would incroLse 

if the present t,.1riffs on th,-3so Here:. a. reduced by 50%; b. elimin:Lted. 

'l'he consensus of opiidon o.mong the textile group was th.:i.t there 

would be ftdr possibility of increusin3 tro.de with Fr,~:.nce if the 

duty ,1ere reduced by 50% or elimim,ted. 

Some importers of high-qu.:D.ity woolen fu.hrics felt the.t, if the 

present t2.riff were recmced by 50%, they would import 251t more; ::md, 

if conrpleteJ..;y elimincctcd, imports would incre::..:se 50%. 

On the other lu.nd, other importers of such text,iles ;::,.s upholstery 

nmterilcJ.s ;;;.nd decoro.tive fabrics, felt th2,t in vim, of the current 

prices of' French fa;,brics, cornpd.r(~d with prices of Ittlh:n and 

American fuorics, & reduction in duty would c,t the present time, 

ha.ve relati v0ly little ei'f'ect. 

According to i1;1j:;orters, 1'~rench cheese imports could be incre:c1.sed 

trernendously if this product could be brought into the United Ste,.tes 

duty free. Their estirnutes were thut imports could be doubled if 

the present 20% .:.:.d w.lorem levy were replt.,ced by one of .3 1/2 cents 

per pound. 
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Perftune iinporters suggested ;;i number of reductions in duty on the 

t1emi-o.utomutic bottles, bottled caps, compositions of finished 

perfmnory, und raw materials for perfi..uues, such as coal-tu.r products 

0.11d cert:.dn essentL,u oils. Imports would proi.J£,bly grec:ttly .incre,1se 

:..is u. result of such reductions. 

Jewelry importers reported tbat imports 'irJould double if duties 

were reduced 50'}~, sud quadruple, ii' they were totally elimirn:1.ted. 

The same st2.tornent 'irjC.S mude by importers of cutlery, of' certain 

colonLJ. products, u.nd of geli...".tin. 

An importer of French-:r.nu.de diamond dies_ stu:tes, on the other hind, 

that if tlic.mond dies could be ,,u::imitted fr0e of duty, trude would 

incre;-;.r:10 in the proportion of 100%, or mo1°c, but th:.:.t prices of' 

imported. dies woulci still remain ;:;.bout 10% higher th:::u1 domestic 

prices, hlhich moans -Lh,.,.t American-made dies do not rE.1eJ.ly- require 

tqiff protection. 

The imported Jies are r2ther Jesired for their speci;;u. chc:~ra.c-

te:r.istics, if reason,1bly cornp,a1ti ti vely priced. 

Imports of :F'rench-nw.de :mc1.chine tools ,wuJ.d incro.::.se substcntially 

if tariffs were elininv.ted, but only slightly if the duty 110re 

reduced 50 %. 

In 1-1.<ldi tion to the results of this survey r:~lre:,tcly outlined, there 

u.re m3 .. ny other r:mgges Lions, or complaints, th0.t it J.,.Jill be interesting 

to mention • 

.As a rule, importers ure urnmimous in their opinion that a 

sinrplificu.tion of the United Stt,tes customs procedure would result in 

a tremendous increase in trade. Estimates of such increa::ies r,mge 

a.pproxirn0;l:,ely from 2D to !+0%. 



The main objection to the pret:wnt cur:tom procedure is u.gainst 

Section /+02 of' the Tu.riff Act 1Jhich some importers even feel should 

15 

be cornplotely deleted. 'l'he compL:i.ints deul ,Ji th the ;:1.pplication of 

provision:.:; of S·scticn J,,02 concerning the present ctppr·cUsed vci1;e of 

foreign imports being 2.t. for~d gn valuo or export vulue whichever is 

higher. 'l'horo is 2 r,1s,;..rticul:1.:rly serious h0.rdship ui th regard to the 

ch,mges which occur in the home-merket vu.lue i'rol!.l the tirue of dept.u·ture 

from Frmice to tho time of arrival of the goodB in the United States, 

owing to time le.g. 

Other corrective su.ggesticms f..tre G.lso made, looking to1.-J.:.cird: 

1. Expediting customs formalities to obtD.in quicker release of 

goods to f:.wili tate nktrketing. 

2. Elirrd.rn ... tion of urbi t,rury assessments. The evil of' o.rbi tr0.ry 

assessments lllcJ.de by customs appraisers; as well as appraisal of the 

sclr.le i terns Gd, different rates of duty in different ports of entry, 

should be elimin2,ted. 

3. Elirrdn8.tion of the threat of tariffr:1 being :raised as soon dS 

imports become ;::;uf f'iciently impo:rt,mt to disturb Americ2,n co:mpeti to:rs. 

(Esc,::.pe clc.iuse) 

Comp:UdntG are purticuL.1.rly strong on the effect of this clause, 

which hangs like the sword of Damocles .:ts a perm;,ment threat over 

the foreign .m,.i.nuf'ucturor, exporter, and the United St..J.tes importer a.s 

well. ~4hen. the impori.s of a certain product huve been slowly, expensively, 

and tediously d0veloped with definite prices, a sudden increuse in the 

tariff can often nw.ke lmpossi.ble 1:.my f'u!'ther sules of the product.. 

Vcl.st sums of money spent to create a sales organization, Gnd to promote 

the product, would in such event f.ccll prey to such inst:::.bili ty of 
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policy if tho product 1c',t,n· h:..:;:J to be ~Jithd:rc::.wn frorn the United St,}.tes 

As cI co:nsc:quence, m,:_my exporters enter the United St,,,tes domestic 

in f\,vor of 

thei:c , for fe.,.:c th:t, i.f their competition becomes too strong 

or too noticc(,;,ble, a domestic producer d.emt,nd for :1.ncrciJ.sed t,.,,riffs 

u:Ul lose for thern entirely the benefit of jll their efforts. 

Of:ferod in clign:ii1c:.:xi,t support of Buch rcL::-soning is the recent 

si tl1.c.d;ion rela:Ling to wutches ,md 1:JL.:tch movemen:tr:. It wo.::: ttnrio-uxwed 

in July, 195.3, tlk,t the President \kLS r~dsing the tD,1·iff on Suiss 

ii,Jld other W::Ltchos ,,;,nd h,0,tch movornonts q,y 50il'.. 'This oeeured Just when 

the St1iss indur;tr;y huJ. become most dependent upon Uni t1;:1d St;_,tes 

L,. E1:i..nine;tiot1 of speci.1.l (:iffieulLies conco:cning impo::cts 

Importer::i of !i'rench chees0 -corni::.,h,in bi tte:dy the regn-

e:xc(1ssi ve de1a;y s beiore 

ninz'l d,_2ys insteu.d of the expected :forty-oight hours. 'l'b"'!SE-) i1uportors 

::nJ;:,t:0:::rL tha;t priority should be gi VGn to soft-ri/ o.tweses such c~s 

Cc:,mernbort, Brie, vlhieh recLdil;y ps . .:w the of' qu:1oli ty if deL,.ined 

too long enroute to tho customer. Th,ay DJ.so rc:rngg(,st complete 

e1ixriimd:.ion of the ,rt10t1.u~ estub1ished by Bee-ti on lOL~ of the_ D,0fense 

Production Act, restricting the importu.tion of cheese hnd (L,:iry 

produ.ctr;. 

5. Elimirn:;~tion of di;:;<n·irair1-J::.ion impo:cted spirits. 

Importers of wine t:1.nct npiri ts requ.est the ri5ht to P'-''Jl intorn::J. 



:revonue k,xes cmd Ci.wtorns duties on the t,ctw.:cl proof of bottled 

spirits ·,1hen 8Uch strength is und.er 100%, thus e1irnitk.ting the 
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<lincrir,1inL,tion which prevcdls ug,;,inst imported spirits; inusmuch, us 

intorna~L revenue taxes on domErntie spirits GD'.:2 pc:id on the actual 

proof. Importer;1, a.G sto.ted, rnust P'-'-·Y ut o. h1mdred proof rege,rdleBS 

of' bow fs:;,r the strength :fdl1n below E, hundred. 

In mu:nm&:r-y, it sooms tri::,t with the exception of certain Cdses 

Hhe:t·e Uni tod St.J.tes duties 1:,.re prohibitive, expecLllly 1:-ihere pro-

ccssed art..i.cloG a.r·e concerned, importers in genel'aJ. do not believe 

thu.t ,;;;.nything less thm1 a dre.stic reduct.ion of tariffs would gre::1.tly 

i:ncro:Lso French imports to the United St1;,tes. The ftwt :Ls tl:ktt 

French prices goner3.U_y ;,,re com;::iarutively too high. l-k,turi:,lly imports 

from other· countries would benefit from the sc:1:10 su6gosted reduction 

in dutios. 

The re2,l trce'.de barr:i.0,rs, cM, f;1r as French imports tc) the United 

SL,Le:-::, are concm:nod, seicY!il to be the cqmp1oxity of mwtom procedures, 

21.nd o.ppllct1t.:Lon of foreign Qt oxport v,;~Luo, whichever is higher. 

On the other hand, the t,pplication of widely divergent total 

Then ll too, there is the thr-e;:;;I:, o.f c:;pplication of thG ouco.pc cL:u:ise 

if t:ru,de g1:,ow8 too vigormrn. 

rigorous for geni::Jr;:;l Europedn sto.:nd.J.rds; sJ.so, tho quota imposed on 

dtdry products i,, hc:trnpering Freneh irnpo1·ts, ec~p0ci,,1J.ly of chee::.;es. 



TH:G DE\/ELOPH.dfl' OF" EXPOR'l'S OF FRl;NCH PRODUCTS 'I'O 

TH.E UWI1'ED STATES? 

To ,c":.nswex· thif:l question the 1,1riter will c~tternpt to shm, the 

evolution of these exports cl"u:ring the 1 .st fou:ttGe:n ye,)J~;:;,, 

Exports to F'rc,;.nce 

Imports 
United f\tc:,tes 

R:;J.uxice Owing the 
United Stc,te::;; 

(In Ji1iilions of dollu,rs) 

1938 1950 1951 

$'196 $160 

1953 

<J;337 

~s152 

por3ition of I'rD.nce, uhile ~,till r,bouing Bericm:ci deficit, i:3 improving 

18 
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E:x;..mlin::,tion of the h:.Lmce sugge::;ts t.h;:;,.t French tr:ide wr:s better 

oJ:f i:n 19y:, thrx1 in 1953, but this :,,.rtud.ly 1-1::.t.G not the:i Ccwe. In 

thc:n the per-

ccntac;c::i incru,).:,:e of the exportL1 of i~.mer:Lc:::.n 1.n:oducts to F'r.~,.nce (15l;t), 

ulthough the true picture 

It i.s corwequcm:Ll;y sound to c<mclude that the deficit of Ii're:nch 

trade 1:1ith the United Stdtes is re1utive1y rnm.,lle:r in 1953 them it 

'.l'he trend of the eo:mmercic:J. b~J.c.nccm of the two countries be 

.more re,,dily c0111p,;,.rod on the next ps,ge, (Boe Illust.r~d,ion I). 

Corr1mont on Illust:cu:tion It 'I'he b-"'lu .. nce of Fr 1nco-Urd tGd Sti,tes 

b,3 noticed th,ict JJ're.nch s,J..les to the United St·tes m:,.tintci.ned about 

slightly there~.fter. (About frf50 :million ::11m1s;(Ll;y considering c:.J.1 

years). Convers<c1ly, exports did not recover from tho crisil'J oi' 1931 

(L~o million ::v0rccge), but :Cc'.ther, du_ring the period 191,0-1945 further 

~ii+ million i:.wer:_ige level. 1.'he;y recovered in 191~5 to 

rrn,.cl1. ~~75 million, c::ncl in 19 50, ·,ii ore still :::.scending ,;,t ~1;132 million. 

In 1951, c,x:ports reached their bighest level, l!ii,263 million, .:tlthough 

in 1953 they declined to :;:18:5 1nillion, which still represents a 

rolxt:1:ve1y :c~dv:1ntu.goouu export strJ::us. 

thc.t some me;'"sure of interpolation is involved in the elJOve obDervutions 

4l'he b~,;.L:.nce of tr._-cie .ii th Fr,mce, t:t .. m1 c1.lt-;o with other Enropecm 
countrior,, is bL .. ,sed by the exclusion of ~1pecLd catego:cios. 'l'het,e 
figures c,c.n be looked upon us indicu:torc of tendencies. (See Appc,ndix 
D for u. definition of "Specic.l C,.rt.ecories 11). 



ILLUSTRATION I 

FRANCO-UNITED STATF..S TRADE-SELECTED YEARSJ 

(In millions of dollars) 

Bought from United States B 
Sold to United States S 

o .......... ========"==.i====d=l== ...... la.al.,==.bad======aa6.a ...... "'*"!a-,....,......,.=6.J~~.....u 
1910 1915 19a:> 1925 1930 1935 1940 

1918 
1945 1950 

1951 
195?. 
1953 

3 Ambassade de France aux Etats Unis, QE.. ill•, p. 11. 
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because it has impracti coJ. to portray every ye<-i.r I s standing in 

Illustration I.) 

The best to judge the st1:1nding of United Stcd:,et1 imports of 

Franch products, i fJ to eornpure them with the totul imported-goods 

nkcrkct of the United Sttcrte:c, Z;'.t what may be termed 1•bern:::hrnark'' interv-d.ls ~ 

orts of Ji':rench good.;;; DJ.~e 'J.lso :eels,ted 

to the total iHlf>orts of Europem1 goods into the U11i tecl Stu.tos me.rket. 

TABLE III 

tJNI'I'ED STATES IMPOR1'S JJ'.ROM FRANCE, EURO.PB, AND lil.,L .Alllil1.S5 

(In millions of dollars) 

· French 
French Porcen"t. 

Percent. of 
·---··All .Ju'eas __ Jgg:.9 ... J ... )e ... "ar_·~·._1 __ .... I_•'1_·iJ_.r_1.c ... e ...... :" _ of _:_ro ____ t_o.1 ... · ___ :!L __ 'u_u:_0 0_ .... p ... e_a_n 

1936-Lif) 
( ' t:iverat;e) ~~ 1,960 ~ 511 (j} 

w 59 J.o 11. 5 

1941-1~5 
( '"VE!J'-' Pe) •• ,.... > ... -~CJ ~ 3,51/+ 321+ 4 0.1 1. 3 

19L.6-50 
(ctverage) 6,659 l,0'70 75 1.1 ·1.0 

1950 8 d-~-? ,oJ.., 1,.364 lJl 9.6 

1951 10 ,96? 2,051 26.3 12.8 

1952 10,714 1,98.3 166 1.5 8.1+ 

1953 10,777 * 185 1.7 

--
*Mc:te:ricu. tmD.vail.e.ble. 

'""See &uoendix E for - .. detd1ed list. of imports of French products. 
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·1.0l(:1 () f 

productn im: ,ortod 1nto the Uni tcid 

] .. T! tlle 

lcJhen c,f' the tot,i 

Unitod of the relc::tive 

French to 8. 

i11 l.S}J .. 0 9 ::;.B irl 19;2:2:'J 3.c) ir1 1 , 0.1 in 19,4,5. '.fhe vol-cmie 

6 rey.1:rr.;:r.:;e:nti;1tio1.t 

of the of Uni tod St~,tos 

1.rorn 

, one c xr1 only info:r tlLi.t the customs b:;.rr:i.(1ri1 ;·xe not 

tho lr; ,J.lOUt 

It i:,:; the 

1" for fig,iros showing the trend Fr:,.nce "'-B U:ni ted 
to the evolution of other supplier::;. 
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ILLUSTRATION II 

UNITED STATES IMPORTS FROM FRANCE, COMPARED TO ALL EUROPEAN AND TOT.AL IMPORTS7 

+±I 
-1: 

I-;+ 

Ke:y;1 Imports from Franoe % ot Total 
Imports from France% of European 

:r Ltt - -1- + T.Du+l+++-HtJ:l:.t_ -.::JU" ,J_ I ~ j 
m ITIFf r or..= 

~ ~ ~ ~. ~ 
Efl tb -::P:1 r · 

·t . • . ..• ., , . . ~ ' ' 
LI '. _, f 

H -~. ·q 
6 ., . .,. , . . ,. ,·. 

4 

2 
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Wh,:.:~t Speci.sil Problems .Affect~ French 'I'rade'.? 

The wri te:r will now i1ttempt to review the problems tih:tt affect 

the French t:!:'c,<le in the United States. Sorne of these problems c:.re 

oJ..nost ur1.i.que to tbe French trade with the !J:ni ted Stutes., Th.ey are 

gonerdly maketing problems. Otl1ers that h&.ve more wic1espre2,d 

e,pplic;;,bili ty affect not only the JPranco-Uni ted Ste.tes trade but also 

the whole French foreign trr.de. The lut.tcr type a.re problems that 

originate in the present structure and condition of the French 

economy. These t.wo categories will now be <liscusrsed in reverse order~ 

1. Pro bl ems affecting the l!'rench trude with the United States 

that originate in the prer-w.m.t structure and con.di tion of French 

economyz 

ltru.nce is reno-wned throughout, interxmtional market::, for ffde luxe 41 

exportations. These o.i~e, sig:nificw~itly enough, the most vulnero.ble 

for three different re.;,.sons: · 

a. Such spechu ties or luxuries t~re tho goods tho.t aro most 

c1ose1y dependent upon the stability of' civilh;at:i.on. 8 

Such exports have been affected by a complete tre.nsformation of 

the halJi ts of the consuming Americi.m public. The ve'l:IJ refined a.nd 

weD.lthy class which used to go frequently to Europe, st"'iying in Pu,ris 

particuJ.0..rly @d spending while there a lot of money, has been a 

tr""di tiorn~J. clientele for the "de luxe'' imported French products in 

the domestic market of the United St.:1.tes. 'l'his clientele which best 

liked and understood luxury has had a. tendency to disappear. This 

cl0.ss ls being repluced by 1:m enormous ruass of consumers having an 

8Jean Fourastie, L'Ecc,nomie Francaise~ le Monde (Paris, 1950), 
p. 116. 
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individu:.J..ly mo:re limited ""'lthough still su.bst.: .. utL.,.1 buying pm,Jer. 

:Chis new cliontele does not h;;:,,ve the bE,ckr.::-rcnmd for t::ppreciation or 

vnderst.:] .. r.ding of these luxm·y products, .neither does i·t h,WG the 

fimmciDJ. means to buy them. This cliontele Ett~i.chei1 consider:J.ble 

ilil1JO!'tc.:.nce to qucli ty, but wo.:nts whut everybody else buys, D.nd con

sequently is not looldn6 for u .. product solely teed.use this product is 

e:xpensi ve, or ex cl uni ve, a.nd c;::c11 orLly b0 h)ui;ht by a smD.11 roinori ty, 

which i:-. porh;:;.ps the crux of the Em:-opeu.n notion of 1uxur,y. 

b. France export1;; to the united StG:.tes the type of product 

whose derntmd is the most elu~;tic, i.e., responsive to price ch.:.u1ges. 

c. Su.ch products ,lre the kind of itJems tha.t are ch;.rged the 

higher duties, as illustrd.ted by ta.riffs o.n J.d.ce m1d tulle, 60-90%; 

silk, 4fj-'7 5%; wines, Li,0-60%; fine linens s.nd go1n:1s, 50:t; j e'!<Jelry, 

tl)-65%; perfumes, forty cents per po1.md, plus 37. 5%. 

2.. P:coblems d::fecting the French tr).de uith the United Stu .. tes 

that ure usu::::.lly r%;.rketinz problema: 

:1. The L:.rge v,.:;:ciety, both of products exported c:md of 

expo1·tin.ES firms, poses nu:merou~1 problems. 

\111en one looks G.t a deta.iled liGt of exports o:f.' French products 

to the United Sta,tes, one ir:; pGrh1..ps most strongl;y impressed by the 

infi:oite V..:,riety of 1;;.rticler:i tbu.t ure included. tiihen one ex;;;;.uines n. 

lh:t of the firms exporti:ag to the United St:.;,tes., one a.g;,.tln is struck 

by th{Ji:r gret...t nmnber. 

M,my of these m,mufacturers wbo if grouped to,:;ether for exporting 

purposes would huve the fi:ua.1:wi'"'ll Ett:v.ns to cre-:ttc a good s,~es org:.,nizd-

tion in the United St::.tes rna.:cket, m1d who could thmi promote their 



product by adequate advertising oampaig:ns, cannot, individucl.ly make 

the necessary investment to initia.lly promote their sales in this 

country effectively. 

RedJ.izing that by um. ting they would be in a bett0r position to 

meet the Americo.n competition, some industries have for.med exporting 

units, (in French termed grouperllents). Illustrative is '1Univer 11 the 

grouping of the glass T11c;i11Ufacturers for exporting. Others tu.so, 

wi thou.t losing their autonomy, associate for a mutual advertising 

cumpai.gn, as in the case of' cognac and ohampagne producers. The 

c::.unpaign for the cognac, which was so or-.:~;;;.rlized, has increased stles 

by 25% within H year from its inception. 
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b. Businessmen in the United Stb,.tes corn.plain about t.lle uay 

business is frequently conducte<l by Europeu.n firms. 

Here again u problem is involved that is not applicable to France 

alone, for all of E-t.u·ope is subject to this c:ri tioism. 

The complaints roferred to, usually deoJ. with the uncertainty or 

unreliability both oi' amounts of merchandise which are actually 

deliver0d f.m.d the time when such deliver:tes are conmumnated as compared 

wi. th quantities cmd deli very dates agreed upon. 

The American businessmen, spealdng of the European industrialists 

or export.ers, also say: ''11e never see them.'' This last matter is a 

genuine problem of public relations which to date has not received 

from French exporters the i;iJ!lount of concentrated attention thr.t is 

aooorded this vital business function in the United States. 



CHAPTER V 

OUTLETS OJtFERED TO V°AL1UOUS GROUPS OF FRENCH PRODUCTS 

ON THE UNITl<.J) STATES .MARKET 

In this section of the study, the writer will review the vu.rious 

French product c~,tegor1.es of' export imporfa:moe in subotcmti!:.QJ.y their 

order of' signi!lconce as follows; 

1. 

2. 

3. 

5. 

. l Edible :products, other than wines -::nd liquors. 

Perfumes u.nd oils. 

'l'extiles, lec~ther products, a.nd hid.es. 

Objects of art ti.nd publicutions. 

Representi.'.tive industrhu, t-J.gricultu.rul, and minerr.1l products. 

Edible Products Other Than 1Jines and Liquors 

Cheese, The 11Roquefort 1' is the most fo.rhous of the F':rench cheeses 

imported into the United Stt.1tes. Al though representing only a small 

part of total Uni tod Sto.tes imports of cheese, there is a specis.l sales 

org"mization in the United Stutes 21.ncl the trc,de-Li:.trk is protected. 

There is aJ.so a substanticJ. market for 11Bleus d 'Auve1·gne. '~ As 

fer e.s other JPrench cheeseri are concerned, such o.s C,;.membert, Brie, 

Pont 1 1 Eveque, outlets are ltiore limi tod on ~wcoun t of their high price 

i::md their risk of deterioration when tr(;,;nsported. Ho11ever, in spite of 

ll!Jines und liquors will be the object of cc•, det:dled otudy in 0. 

lu.ter ohe~pter, und for t.l1frt re<i'.so:n will not be covered in this pa.rt oi' 
the thesis. 



11:mericc.n irni ti,,tiori s, French producers by orgcs.nizing, cw'.l.d as ,,i. res\fL t of 

r'!Drions study of tho cJ1.0)stlon of faster 

tion 11:ctvc been introducing the::dr products ad.1n;:.nt,:,,geously on the 

excell.011t repu.tc:.tion ttnd a. very import:.,.nt pLtce in tlw.t rnc1rket • 

. A more well-defined id.e:.c, (Jf the gains being n:1de in this plid.se 

,266,l;ll; Bleu 

Ol)Sf:1rv.·,LionG of the l'c3lati ve :::in1L1llness of these f:i.gurer:: wi11 ::mggest 

::;ometh:i.ng of the potent.iali ty for growth of this trade. 

Perfrnner1 theMselve:::;, &Jhe:ce Fnmch techn.iqu.e s n.nd products hu.ve 

estc,blhihed u .. ,Je11-meri ted importo..nce, represent only ;,. U.ulOllllt 

of the tot,d of this c,degory. In s:pi te of the dcrvolopmerd:; of the 

Amoric,u1 pe:cfUJne a.nd cosmetic industry, the United States rn.:1.rket ui.11 

continue offering in the future a qui. te :frui tfu.1 ou.t1et to high-cltws 

French pGrfmnes. Nonetheless, if the FrEmch supremacy is indispu:l..able 

for this kind of product, for :many other bec.uty proclu.ets, ;;wen well-

known French br:)xil'ls do :not std.:nd out~ Americm.1 cosn:etic purchesers, 

&s c,. rulo, prefer well-known natiorwJ_ bra.nds, perfectly packaged, yet 

offered fft, very LK)clel"Eite prices. Such a. cornbina.tion of.' quulities is 

us-i_:F;.J.1y ::vs.iluble in Americ,m stores. 

still i:n dernc:i:nd in :::pi te of thl:ir high priceB; but it is uselE~Gs t-o 

try to introduce cheap pod'ur;1es on the market. 
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'l'hG csf;onces of pe:d\:uneries eomo either frorn :t:·r,;,x1ce or from the 

.l?rench Un:i.on. 'I'here ,:ere indiczited below tot~:cls of the French produc-· 

tion, of oxports to the United StuteB, 1.:md of prices by the 1'ldlo of 

a few essences. 

TABLE IV 

French Production Exports to U. S. Prices 
----~ ... I-" 1_·1 kiloi;;,;,r,E:,ms l ~.----i In )d1qf;:r,:cuns,l_ .. ________ { ... 1J_' _o_1_1_,-_: r_}_J..,2 

,J,c,Sinin 2,0UO 800 

.Nero1i E:fJO 75(1 

1-:.,.vender 50 ;;000 20,000 

50 ,ooo 30,000 

25,000 15,000 50 

~:he f,,ilure. of various a.tter,1pts to,.,w.rd cu.1 tivutio:n of such 

esGencef, in the United St,;:<.tos during the war, indicc1.ten that the 

con.pE1ti ts.on for this luxury trade will not be of dorneDt:i.c United States 

origin. Competition comes from Itc,UL:s.n berg,..,_mot, i1rge:ntirri.t:rr1 or 

English lu.vender, cl..S \~ell 1,,s from Bruzi1 and from Spain. Also 

<0specially import,c1.nt a.re :::ynthctic products ,'1hose output consider--

c.bly i:ncrea.sed since 19Ms, ( 10 million kilog:t'<':lli1S comp<in~ed to 2 million 

in 191~0), end .for which prices are vc'?X'J 1ow, twernr:;ing only t~l. 75 per 

kilogram. 

One should notice that synthetic essl:2,nces u.re protected q\r ?i 

speoi:ftc customs duty of forty ce:rrts per pound, plus 37.5% ad v:_1,lorem. 

2centre Necl:,iono.1 du Commerce E..xte:rieur, 11 • .;i,&.. (Paris, 1948), 
p. 49. 
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e0.cfr1 ~;:;:le to the custoJ\er. J'.b.turul.ly, there is ,, tre111endous d.i:f:fere,;ce 

between thr1 net, ·t,'.;.x on mere synthEYtic es;:;1E:J1.eeB ,.:>.nd the prepu.red nn:tu:r,J.1 

px·odu.c-t. 

Some :f:\rcther insight into the r,cope of li'renc.h peri'nn1e imh.1atry is 
., 

prov:ld0d b-y the follmdni reforencei J 

" , . t,lldost rwbr-y qu,.u:tor oi: the globe pc.yr:.t its flo:r·r,.l td bute 
to the perfume t1crkors c,f :frtmce. '11ho distilJeries of esseut:L.J. oils 
in the Dop",rtment of .Al:pefl l-L,.ritimes use um1w.:J.1y 5,500,000 pou:o.ds of 
01:·s.nge bl.o:c:sol,is; Li-,Lif.JG ,GDO pounds cf rosefl; li).,j) ,GUO pound:J of jLia1;d:ne, 
330 /.lOO rou:rnls of violets .:.,:i.d ,::.11 erruc.1 qunnti ty of cc::asi, .. '.,.nd tu.beroseo. 
In 1:.L.sses Alpes, G:::.rd, Drorne, Hcr:::cu.1 t ~.:..nd v~0,.r 220,000 pounds of 1:wen-, 
clcr nBs0nces; H8,000 pounds of thyme essences, 55)000 pounds of rose"· 
nt.:~ry es::-ie:nceG .sc:nu tho s J11e quuntit;y of -:,:spic esnene<.'i 0:.re ,irmuc,11y 
JWHmfo.ctu:red. Furthe:ruore, the environs of Algiers, St,,,ouelli 1 the 
iLcln of i,ii tidja c),nd Boufu.rik (1-l.lgerL,), ,,,.nrruc.l1y s0nd to Fr,.mce -:t 

contingEmt of 13,300,000 pounds of rose, ger(mium, ::md rosmtk:ry. 
M:;.;.L,.g,.:t sup;:,lieH L,~venuer, roseui.Lry, ,,,nd thyme; Corsioc1, gercnium; 
D:;L,k.;.ti:::., L,vendel'.' oil; Gyp::r:·us, the oils of l'.lryrtle ... rnl orig::J:ium; 
Mexico the oil lin~J_oe; Chinc.t the oil of Cc"-Stii,,~ ,1.nd e11ise; CcL;;.bri;,::, 
the oil of.' berg,_::r11ot; Li2-YJ.z5.h...,r, oil of cloves ::a:nd other spice oils; 
Rw,t,_.nL~, oil of' fem.tel; HolL.,nd, oil of c,::,rr::,we:.:y; Tusc;:J1y, oil of 
orris; Fr~mce, Sp1.,il1 c:.1.nd North Africc:.,., oil of thY11K:i; Burrnu., oi:l. of 
lerno:n gr-::.ss; Asi.:, . .f,iinor, oil of orig,'.m:un .,tnd, since the -,w .. r, ot'to of 
roses, i'o:crnerl;y supp:i..iGd chie:dly from BuJ.g __ :rL.:..; Ugcndt., oil of h .. ,ck
housict;; ;.).;.int 'l'hmn~:,s, ;JG,;t InJi OD, nil of b.:ox; P :'_:.r:.,.gu;.1.y, reti t gr;:dn 
oiJ ;: French Gu:i.wL1., boia do roso i'eme11e o:i.1, Mc,L,y ,.;:.r-chipolttEO, 
J,:V-,, .::nd the P:il1lp:;_,incs, y1cing~-yLmg.,. o~:tchouli ,cu:i.d citronelh,; 
1"1:ysore ,,.nd H, ... dr't:1.s, oilri of tk:ri.<llewood. 

In the field oi tiextihlG.:, French exports to the United Stcc.tes 

must be cs.rriod on chiefly in serni.-r,1, ..• nuJ'c!.Ctured products, especi t.''.lly 

m,1terir,..ls. This h, true, becu.nse the i'inid1ed product i8 ahc.rged. such 

3.AmericY.na.Corpor,:;_tion, §:t1.cy..£J-~clt.l1: A,ue:dc,~ (Ne1,J York, 191~6) 9 

Vol. 21, ;,. 580. 
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high dutiQs that., as ,J.. rt!le, it is difficult or impossible for them to 

compete with domestic products. 

As f;.;.r as :f\;,brics a.re concerned, whether silk, cott,on, wool, or 

rayon, t.b.e Frm:wh export market in thG United Dtates must concentrate 

especidly on t'lrUcles of high novelty end top quality; that is, the 

::-,rticles more or less neglected by the domestic producers. French 

products cannot co:mpete in price ,,ii th Uni tod States no.tion.0J. industry, 

which produces stcmdard fabrics of'. an average-to-good qucl.i ty in 

trer:iendous amounts ar.1.d at advantageous prices. 

A specicJ. si tuc:~tion exists however for linen fabrics of uhich 

United States production is negligible. In that field., French fabrics 

meet only foreign competition, particularly tho.t of Ireland ;:md 

Belgium, and for the.t reuson are placed in a very- satisfactory position 

to expand trude. 

Arnong other umua.nufactured or semi-mm1ufuctu.red a.rticles which 

ure ilJ\Portant items of French export included. as top ranking .m:e~ 

r2.bbi t pelts used in m811ufacture of furs and felt; feathers (duvets, 

used chiefly- in production of mu.ttresses); 2.ngord wool; box c,D..f', of 

excellent quality for the upper part of shoes or for purses ( so:~cs) ; 

and hides fo:r the munufacture of gloves and belts. 

As fur ~s finished products are concerned, in first ph,.ce come 

luce and gloves. 

1':rench 1ace ha::i LJ.w1:':ys been in vecy g:t,'k.t demrn1d. French gloves 

used to have bt 1-1011-est-;.blishod prestige. Al though Americ,.n produc

tion h:.ts 6rec1tly improved during the wm .. , French gloves cu.r1 expand 

their present position in the murket if prices a.re reasonable. 

However, if the American woman is res,1.dy to pay a premium of 20 to 25% 



for a. pm.r of gloves i:mpoi·ted from Fro.nee, when the price is double 

she uill simply buy the domestic product. 
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:M:mTctfdcturers should be awa.re that only the 11c1Rssical type"' of 

glove is likely to have a wide 11urket. Certain rn,:"'.nufacturers believe 

tha.t in order to obtain better results, they must specit.uize in pro

duction of highly f~mcy character. They have creu.ted rnr,,sterpieces 

and al tliough they lw .. vo rntcde D. few sc1.les, these hc.i.VG been very liri1i tod 

,.md it is not in thnt class of product that a worth-Hhile volume of 

business CE..i!l be a.chieved •. 

French lingerie also finds 1'..l..n interesting market in the United 

States end Cb.n hope to sell at c. premium of 20 to 30% over the Amei~iovn 

article of' simiL.:U' quali t.v, if it is origi:tHtl., pleasing, and made of 

proper fabrias. 

Among other manufactured pi~oduots should be mentioned hosiery, 

(les articles de bonneterie), such as pull-over sweuters, socks, and 

ritockings of high quality. 

In the field of women's fashions., French dress rrddng.11 being 

charJ.cterized by the finished product. and by the precise fitting 

( ess,:i,yo..ge) of the gown on the customer, cun only be successfully con

ducted directly in Pa.ris. 

An importD..nt number of French models-Le., original-design 

o.pparel i tems--are imported into the U:ni ted States where they are 

copied, either i1i th or without the knowledge ru1d consent of their 

creu.tors. 

The volume represented by the commerce of apparel of original 

desig1:1 is, contrary to popular belief, rather small. French dress 

makers are studying more rational methods to assure for themselves 
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more of the beuefi ts of their own cre~0,tions, but the problem is rather 

complic,s,ted. As o. result, no Sf:i.tisfo.etory solution h[ss u.s yet been 

devisecl. 

Successful lu,:ege-scale irnport(,cion of French dresses into the 

United St.s:Lel'3 r1eer:.w to be virtuu.lly prohibited by the heavy burden of 

customs duties, q.y the pressures American la.bor urdor.Ls bring to be,.1r 

i.:tgdinst such i:nrport:3, c1.nd the low pr:i.ceH for which good :,:pp,Jrel sells 

1VI:_1s[1 reproduction of French rnodE:-)lt:i in the United Stlter-,;,. if care-

fully orgdnized, should be profi t,.;.ble cmd could for:m :.2 bu.sis for 

ixriportu.nt s:ddi tion::::.l export:::: of ce:rtu.i:n fabrics :md 21.aces~1oriei,i 

needed for their production. 

In t'.his c .. i.~1e, too, the Americ,m mJ.rket will absorb s. product of 

domesticolJ.y- produced ,:,.rticle; but if the difference is too greutp 

the clientele wil1 turn back to their home product and will be satis-

fied td th it. 

To provlde some further icleG, of the trend in French textile 

import:J into the United States., the totals for 1949 arid 1953 were c,s 

f'ollows:: All textilesy ,,16,.366,766 ,md ~;,36,li.52,150; u.nrn,:nyui:\::c.ctured 

wool, ~/752,036 and ~;i~!,311,,8/+3, serni-m:.:.muf.owtured 1,1001, :J,;1,3.30,685 and 

It wLl1 be 

noted thLt finished ·wool lil,:muf'c,ctures showed the rnost promising 

improvement. Woolens are, however, c1e,£L t with in snbsta.ntLil det;;.il 

in ,.1 later chapter. 

4a. s. Depa.rtment of Commerce, ~ States Imports, o.f :M.erch,:mdise 
f2.! Gons1unptio.:ri.--Co1¥1try of Qrigin J?x Subg~rot.rp--.9<.:,.lpnd,n· ~ 1.'.i!.22 
( H2.l::lhington, 1954), p. 18. 
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Objects of ~ ~ Publications 

Ob;j act,e. of Arti For many yes.rs France hLl.s achieved <2 plctce of 

importm1ce in the •tp:-iintings 11 market of the United States. At the 

present time the influence of the .French c,rtists is very BubstG.nticl.l. 

This influence is observed in the mc:;ny expositions toking place 

every yeur in the big American museums, as well as private collections 

and those showings of ugents where many objects of art are sold. 

One should know tha..t no customs duty is charged on emy origin.stl 

·;,1ork of art, provided, of course, that originality is est&blished. 

The distribution of engravures, lithoe;ra.phies, and reproductions 

of pictures., could be the object of more intensive sales promotion by 

interested French firms bec<iuse there is a rev.sormbly good mu.rket 

existing for these 0.rt-icles, as well as for good originals, at o. 

moderate price. 

There is v..n excellent possibility that advertising ugencies ;::,nd 

lu..rge trni ted Stdtes printers who specialize in calendars, msmy of which 

ure of very fine q1kility, could become a much more significi:.l.llt market 

for contemporar:7 o:rigir,ial works of art. 

Publicr,,tions: The biggest demand is for art books of which 

Germany is also a major supplier. These fire books of superb quaJ.i t-y; 

Le., the very best grades of paper, genuine choicest leather binding, 

and superior printing to the degree printing is utilized. 

Reviews of fashion tIDd art constitute another substunt.i.al form 

of' publicD.tion in export demand due to the recognized leadership of 

French ::mthori ties in these fields. 

Textbooks for student lear:ning the F'rench hmguagei A certain 

number of libraries in the biggest oi ties buy muall quantities of 

French books which they sell in their own stores, the public in 
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gene.J;ou.1 is therefore reached only by mail-order technique. This 

method is being experimented id th at the pref.iEmt time in the United 

St,1tes, but it io difficult to say as yet what results can be expected. 

In all likel.ihood it is st poor substitute for sales representation by 

salesmen. 

'I'he obvious lo.ck of interest on the part of the .A!.neric,m public 

is derived from the ft.1.ot that the o.vero.ge Americ--m does not read very 

mc.:ny books. Al.so, French boob1 us a rule are prepured with puper and 

bindings which could well be of higher quality, und their price is too 

high. Among the mrury Americans who have le,;JJ;'ned l"rench in. the course 

of their studies, only very few are able to read French rei::dily or are 

desirous of reteining t.heir knowledge of the Lmgm,;.ge by r.e;:c1.ding 

French books. A oert;:;dn nwnbe;r of tJ1em turn inster:.<l to English 

tr,.m:Jlu:t.ion published in the United States. Even in. regions t<Jhere 

I•'rench L::ngus,ge could h,we a conside:e,:.ble influence, the population 

ir:1 quite heterogeneous. These arei,s are in po,rts of New York, New 

Orle:.1.ns, and sections of the Pacific coast. 1'he most important is in 

the iJ.rea of Hew England adjacent to Ctmadu where numerous families are 

of French-Canadian ancestry. In California there are many French 

descendants. The distribution of French books is consequently more a 

cul turcl. than a corn:mercitl problem. A reasonnble market should ·be 

assured nrnong the educated elite of the Americim public. 

Represen t,x~i ve Inclustrial_, Agri cul tm·al, ~ J:liinereJ. Products 

Furip.ture: French decorative Gl't is well known and tradition~:lly 

supplies designs, miniature models (maqnettes), and more complex parts 

of fu:rni tm·e made by the most specialized work.men (pcill.eaux prepares), 



and some pieces of furniture for museums, hotels, ;md to individuals 

for dwellings. 
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An elite clientele, r uther limited but very fa.i thfuJ., buys 

ancient furnitm0 e i.1.nd collGctio:n pieces in I~runce, Great BritaJ.nt and 

Italy. 'l'he French share of this market has been very important cJ..t 

certain times and cun again become significant. 

There is &lso ,1 me..rket for iall good reproductions of 11 xncients, 4q 

especially for little pieces which best fit the dimensions of modern 

upr,rtments (furniture of a provincial style).. There is also a good 

mdrket fo:r a modern style, a little more elabort1te with cm-ved sur

faces; hence, difficult to manuf'2.cture, yet possessing pure and simple 

lines. 

~mictl Ind.ustriesi Besides some new machines, it is difficult 

to expect irnportant exportation of mechanical i terns to the United 

States. Bicycles are one exception to the above observa:t.ion. 

In the United States, bicycles do not have the advantage of pro

viding essential means of travel as they do in Europe. Consequently, 

sport c:.nd children's models are most popular. It is difficult to 

estim~te the number of bicycles in use in the United States because 

bicycles are not registered, at least not in any s;y steme.tic fashion, 

as they are in France. Some estimates indictite about twelve million 

bicycles uro in use in the United States. The ordinary-model bicycle 

is heavy 1.md well finished, a.nd is sold at from ~tl5 up; the de luxe 

model, usually light e.nd consequently used for tourism, sells at from 

~J45 to $'75. 

Ret:I:d.l prices of the imported bicycles of the best qui::li ty must 

not exceed $80 to ~~85; consequently, ~t.30 to ,,35 must be the muximum 

French cost. 
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Bicycles should be provided wl th valves having the same stundo.rd 

size as tJ:rn li.merimu:1. A ready .::,ccess to replacement parts of a. type 

frequently rieeded is vi ta.l to bicycle sales. 

The market is open for the light motorcycle which should not 

exceed at retail a price of ~:i.300 to ~t350. The he<lvy domestic motor-

cycle is usu8J.ly sold for ~J\750 to $000, u..nd up to ~':1,250 \1ith fr;.ncy 

accessories. 

It ma,y o.gliin be observed that these markets could best be expanded 

by having regular-franchized ded.lers with parts c.l.lld servlce fucili ties. 

Toys; The United States market for toys is very important, 

avers.ging perhaps $250 million and upward, but the average F'rench toy 

does not have any chance of breaking into the market because of pt:icking 

problemn and prices f .o. b. French factories. 
! 

A le.rge-sized doll that French :foctories offer for ~i;J.6 would have 

to retail in the United States for $50. Obviously, such a price is 

out of the question, except for an occasional order, being two or three 

times the con(peti ti ve level. 

Conversely, po,rlor games, espechuly chess, can be sold on the 

United Stutes market. Also certain sports articles such as skis, 

ski fasteners, ski shoes, swords, fencing helmets end me.sks, and 

certain balls are ret ... dil.y marketable. 

Watches ~ Clock§; At the present time~ the ii.mericcm importers 

can get watches from Swi tz0rland 0.t a price v:;;,rying froi;1 ~~6 to ~~S as 

compiu-ed to French prices of $10 to $14.. In addi tio:n, Americun firms 

rno.ss produce watches at low cost. One firm manuf,.wtures 35,000 mu ts 

dtrl.ly which retail for $6. 50. 

Frunce is only able to compete for the United States watch market 

with de luxe French-md.de watch c.:..ises utilizing imported Swiss movements. 



Imported watches have to support many i.ctdded costs before being 

finally sold to the custo11:ers. The result is illustro.ted as followsi 

A watch wi. th 2. pr-le~ of $9 nt the Swiss lT£mufaoturers r lenrel bears a 

i;,J customs levy, vllows the importer in the United States 50% on cost 

or ~6, then the wholesaler has a margin of' 25% which brings the cost 

to the r-atailer to ~;24. By the time a retail markup is considered, 

' 5 the customer must pay about ~,40 . 

lv'1usical Instruments~ Increased prices have ret:J.rded French 

exports of 11~usiceJ. instruments to the United States. Before the war 

France was the princir:;al supplier of certain categories of instruraents, 

such as cleJ:·inets. 

In spite of the groat progress ma.de by Americex1 producers in this 

field, there is still a. r0~thor important demand for such musiceJ. 

instruments of French rnanufu.ctt1I'e, French reputation being well 

estu.bli shed. 

Some French firms have recently taken the step of providing a 

permanent repair shop in the Urri ted States to service their products, 

and if prices do not prove to be too high, their export vollune will 

certainly increase. In this last relationship it will be merely 

noted tJ1at when firwl.ly sold to the cor..s urner in the United States the 

price averuges about seven-fold the price at the fu.ctory. 

Spices: The United Stutes cons1.Unes 1::i. large quunti ty of spices, 

such as pepper, cloves, cinnrnnon, e..nd paprika which comes largely from 

Hungaria a.:nd Spain. Vanilla still is in great d01Jand. In spite of 

the competition of Mexico, .American importers manifest a special 

interest toward French vanilla.. In spite of efforti::; also m&de by 

5centra National du Commerce Exterieur, QE. ill•, p. 42. 



American indt,.stry ·to develop the consm,1ption. of "va.'1illin, '' ez·sa.tz 

used a lot in thi.~ pr,3paration of certain flavoring products during the 

wa:r, var·ious industries arc nn:xious to secure genuine vanilla. '£he 

p:dncipc.1 consumers a1. .. e the mt'<Jli.lli.icturers of ice cream who :require 

important quantities every year. 

The aromatic mustards (rnout,ird.es w:-omatisees), especially the 

mu::ite.rd f:com Dijon, rnade fragrant with estragon (aromatisee a 

l I estragon} h&s e. good chance en the United States market. The same 

is true of wi:r1e vinegar similarly aroms:t.ical.ly produced. 

Fr-J.i.ts .§ill£ vegetables~ Certcin fruits fo:r biscuits m.1.d confec

tionery hEtve an interesting market. Especially rnu:rketable are m.:i.ra

sch:i.no cherries used. for cocktail::,, fruit confectio.1.1 (fruits confi ts) , 

and pulps of fru.i ts for cakes. 1Uso ,:il kinds of' nu.ts are available 

for importo.tion, but A:mericc.n trade requires perfectly sorted nu.ts, 

seve.c;.;J_ ya.:;..rs' crops must not be mixed. Nuts must be wushed, brushe<l, 

and be homogeneous as to both size and color. 

Other fruits and dry vegetables ca..'1.not be marketed in the Urtlted 

States because t,he domestic production is so strong. 

Biscuits~ The biscuit industry is thoroughly developed in the 

United Statc~s. As fs..r as impo:i::·b.tioris c.r0 concerned, English and Dutch 

bri:...:ads are the most fa.raous. There is a market for attractively rnade 

and pa.ctaged articles conformh1g to the American tast.e (gout A."!lericain). 

Most generru.ly producsd arei 

1. Specia;J.t·.1-type biscuits, special bt1tter cookies (peti t beurre), 

'.1,Jll......'known cookies called ''sables, '1 cookies baked in special molds 

( gaufrettes), 1;.;,:n<l biscuits Hi th jelly centers (biscuits foul'res}, in 

~ddition to '•biscuits cha.:mpagnes,n and special cookies of a. very 

delicate type called finger of fairy (doigts de fee). 



2. Salted bif::;cui ts for c0ckt1:;;llri 0.11d hors d 'oeuvres. Alt~o, the 

"1xrl.n d 'epice, ,; Hhich is ,1, :Locf--nhc,.pmJ c, .. tke of distinctive flavor, 

could h1xve interosting opportunities. 

Prt,~Y§St The principci.1 prerierved food ircrportcd from Fr,.JJce 

usc~d to be r1"crdinef:l, c,nm.ed r;r;.l tGd herrings processed in \·Jines 

(maquereu.ux o.U vin), truffles, 1i ver pc:.sty (pt,te de foie grc.s) ;i 

mu.sbrooms, peb.s, srn,d1s, and certr.dn other cooked dishes. 

As u.s Ga.rdines u.re concerned, in apite of Noruegim.1 c,.:nd 

PortuBeBe compoti tion, :B'rench bronds still h,xve ,, large derrit;,nd, due 

to the excellence of the product. 

The article with the bigge,1t de:m.:md at the preE,ent time is the 

skin1ess 1:ur-dine fillets packaged in pt1re olive oil. The most populur 

:dzes ~2.re of /.i., 6 1/2, and 8 l/2 omwes contd.ning 6 to 10 i:m.rdines. 

Cl~ u:nd Glass Products: The most ifonge:rous cors.:pet:i. tion for the 

Franch chine\ from Limoges is thu.t imported frorn Czechoslovukiu., 

Gerrnmiy, c"nd to a cert-e,in extent, Sc:~pt1.n. One of the best-selliltg 

chinas in the United Stxces comes from E:nghi.nd, but hc:,s cha.ructeristics 

diffe:i:·ent from the l?rench Limoges chino., being a tender VdTiety cc:lled 

lxme chim,. In spite oi' that difference, it competes directly with 

French china u.nd benefits by a. rel::i,tively lower customs dut.7. 

Al:3o, at the pre130nt time, Americ,m industries k.we a.ccomplished 

mLterioJ. p:i.·ogrosc:) in SlWh munuf,ictures, thanks to the ir:cr1iiJr""tion of 

qw:il2 fied 1::tbor during tho 1~D-r. 'I'hey ca.n offer sets a.t ttbout 30~0 

ovor the pre-Hc.l:t' prices. Conversely, prices of French sets frorn Lir;ioges 

usuc'.l.ly t,re ,cct a price level three or four times as high tIS prev1:dled 

before the 1:K-1.r. 

As f'L1.r as nrt china ( stD,tuettes) are concerned, French price.s aro 

dbsolutely prohibiti-ve; hence mor;t of such imported urticleG come from 

Itu.ly .. 



Crv st.:J. £I_o_ducts~ French prices ,;,,re too high ,;;i,s corn}X).red to 

.3:citL,h or Swodinh. There is ho 1,,over .,J. r::.:.ther strong denund for French 

tr.di.Le o:c-yst:.ol, \iJi th spech(L sizen roquirc.,,d by the <'l.lllerica1 r,J.1.rket. 

Unfortv.1hte1y }?rench cry}JtcJ. is burdened with a. very !1.e,;\TIJ c:u.st.on;s 

r:iut.y. 



CH11PTER VI 

Ul'U'l'ED STATES Mii.RKET OPPORTUNI'I'IES FOR :l!'RENCH WOOLENS 

.'J)mes of French Materials f_or Urd ted States Import 

Mt1terhus for Men:. It is obvious th,it the United St..:,tes woolen 

industry mmmf'actures all standard rno.terials very effectively. For 

this reason, and considering the supplement,:u'Y effects of custo111s 

duties, it does not seem that French production has any gre:'i.t ckmce 

to participate in the regular market. 

French fabrics (in F'r<?..nch, draps) are capable of cre~dJ.ng a 

market for thernsel ves, especially in the following two categories: 

1. Worsteds (in French, "1peignes «) of' first quality which c.U'e 

compar.s.ble to the best E.ntlish qm,lities, for sale to tuilors. 

2. Lighter weight worsteds (in French, peignes fins), of fine 

quality capable of being sold to clothing manufacturers ( 11conf'ec

tioneurs '1) of high quality •. 

In the first case, the price of such fabrics should not exceed 

the price of the very fine English quality, which in fact is the only 

competitor. It should preferably be slightly less costly due to the 

well-ei::tfablished position of the English fabric in the United St:::1.tes 

tmd its old fa.me. 

In the second case, it is essentioJ. to notice thtit the fabric 

should not weigh more thru1 twelve ounces per yard. W'i th very r2tre 

exceptions, there is no market in the United States for quality 

42 
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f<ibrics 0.bove thi.:...t weight. In fa.ct, one might well consider a weight 

of ten ounces per yard to be highly desirable for fabrics of a high 

quality and grer.::.t fineness. 

li"rench mu.nufacturers must realize that due to climatic conditions 

ar.cd indoor comforts, such as excellent dwelling and automobile 

heaters., the i.\.merican a.1iente1e wtints, especiti..lly when the price is 

pcid for it, extremely light fabric. British industry has perfectly 

understood this requirement for some time which has contributed to 

their effective marketing. 

3. There is also 2. market for cloth of very fine quality c.i..nd 

origim;1.l types for overcoats. Probably t.hls :market is not 6-Uscepti hle 

to so great development t:i.s the two preceding categories mc:,w well 

provide. 

Ma.terials 1£!: Worn.em Generally speaking the same observutions 

thn.t have been ma.de relo.ti ve to miLterinls for· rnen' s apparel apply to 

women 1 s m.:1terials. In this field, French exports must aJ.so feature 

mHteriuJ.s of o. special qu8lity end type. To be successful, French 

materi2i.ls must justify, by the qm:tli ty and fineness of the thread, the 

we:'.1ving process, colors d.Ild designs, the prerniUlll that the clientele 

will h,::.ve to pay for them over the best domestic qualities. 

Another importt.u1t point in the field of fancy materials is the 

color v0..riety aw.tlluble in the same pattern. In the United States, to 

reduce production costs, there ure usually no more tho.n four colors, 

or combino.tion of colors, per pcittern. If the French imported muterhD., 

Scotch phtld ( 14ploid icozsais 1') for instance, is offered vii th six or 

eight different combim.tions, it haD a better chance to 6ain acoept.11.mce. 

This is particularly true in selling to elite customers. 
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Weights to respect for women I s app,:;i.rel are us f'ollows:.1 1"or 

gowns, four to seven ounces per yard, with six ounces representing a 

good average; i'or a womun' s suit ( tailleur) , eight to twelve ouncf-;S 

per ye.rd. 

Prices should not exceed by more t1wn 2D to 25% the best cloth of' 

similar quality produced domesticru.ly. 

Pti.ttern £f United Stc.1.tes Distribution of tfoolens 

1. General orgunization of distribution of the American product:. 

'l'he woolen industry in the United States includes approxinm.tely .five--

hundred weaving establishments (culled tissages in France), most of 

them of aver(ige importr;.nce and chiefly located in Massachusetts, 

Rhode Island, e .. nd Pe1111s;;,lvLu1is.. One such enterprise, the Americru1 

Woc,1en Company, greatly exceeds tu.l. others in importance. 

As a rule, 80% of' all woolen materials is used for clothing 

items, in the proportion of one-third for women's appu.rel and two-

thirds for men I s clothing. 

The more moderately sized producers of woolens have a tendency 

to spGcialize in well-de.fined types of mate:-cials. Usually they n13.D.U.-

fo.cture materioJ.s for either men or for women, or perhaps they devote 

their attention to clo,ssioal-type n1aterials, those of distinct novelty 

appeal, to inexpensive materials, or to woolens of highest quality. 

'I'lds specialization enables them to produce under 111ore favorable 

conditions of cost and to meet the stronger firms 1 competition on a 

fairly strong basis. 

l;;Notes on Imported Woolens,'• Fr0~l.l?R. !l-5i.GX'ic~1_!1 Conuneroe (JQ!.,uary
li'e bru.ary, 19 52) , p. 17. 
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Selling i..illtl mc1.nufuctures are both concentrt,~ted in New York where 

m;;mui'v.cturers hiiive their org:c.:nizJ.tions and selling a.gencies. These 

orgardzations, alo11g with dist.ri bu.ting wholesalers, maintain complete 

ScJ.les org&nizations t1hose sulesrnen tl1oroughly cover the m,.i.:dt0t by 

t1·u.velling th:t'oughout the United States. 

As u. result of their central location these firms are i,tble to 

most effectively Illi.dnt1::tln distribution. They rn1:,;y also cm~ip:.:sre pre

sent.:;.tion, advertising, and prices, to insure th.01.t competition does 

not go.in too much heudway over their m1n distribution system. 

2. g~ of' matE.n:·icl. for~ ~s Woolen m1:.1terials for men o.re 

unuiilly sold in the following ways: 

a. 'l'o nia:nuf:.wtu.rero of re::,dy-rna.de clotr.d.ng ( votement de 

confection) , tvho represent Ly fo.r the most important part of the men I s 

appr:.rel industry. RelLtble esti:rno.tes :Lndicw.te thJ.t there u.re some 

1,4DO monufdct,ui·ors of that kind in New York City t Rochester, Bu.ltirnore., 

Philadelphiu, Chicu.go, Cincimuiti, Boston, 2nd Ssdnt Louis. 

Tlicrne m,:1.rrn.f 0,cture:ra Vd:X:y in irnportw:we, nome of thern produce 

~i.ppu .. rel to order for ret:.dlers who supply customers meo.surements 

(u.telier::J a i'acon). Others are irnportunt plunts which have their own 

ret,;dl stores. Very· often the;y specio..lize in certain types and 

quaJ.i ty oi' clothine;. To this major appt1.rel producing clientele, 

ruate:duls ... ire sold in st6.11dard bolts r::...ther thu.r1 precisely cut yardage. 

·b. To individually operuted te.iloring shops ( tailleu.rs), 

producing mc:tde-to-order clothing ( vete:ment sur rnesure). This kind of 

clientele has had a tendency to diminish, during the lunt years, 

while recidy-m;s;.de clothing hi:.l.s captured most of the market. This is 

bec:.mse of the gre,:1.t improveme:nts in techniques of producing re1;;.<ly-made 



o.pp,.:1.:rel, 6\S well as the grec1.t growth of middle cl,1ss consumers. 

Generglly Hpeuking, the wou.l thy and '~ha:r.d-to-fi. tn buy custom-1,1sde 

clothing. According to recent do.ta, there are about 7,000 cirntom or 

merch;;.,mt tuilors scc1ttered throughout the United Stutes. These ht~ve 

been referred to a.s old fashioned sit-on-the tu.blc tuilors l·iho cut 

,::;,.nd rn.,'.ke the entire g.:.,-,..rmeut. 

Sales to tailors Di.re quite different tl-wn s:iles to manufac-i:.u:r-ers. 

Sul.es org,:.mizations in New York City i1ho reach this cliontele are 

compelled to have their own cutting shops (ateliers de coi.tpe), whe:r.e 

the muteriuls &I'("1 cut not by the bolt but by the precise lGngth thctt 

is required :for each gurment. 

J. S.::iJ.es of womon I s i,Joolen muterh,ls~ 

a. S3.les are made to riw.nu.f:::wtm·ers oi' :reudy-:made clothes. 

Close to three-fmu·ths of theso J;1a.nufactm,Grs u.re concentrcct.ed in 

New York City. '.l'hey a1·e usuhlly firms vJhich spechJ.ize in cutting 

d!ld finishing garments. '110 this kind of clientele, rm:d,erL:ils are 

sold by the stand,wd length bolts. 

b. Large depi.irtment stores or other ret;..1j_l0rs, who resE:"lll 

the rnerchu:ndise, -lw the y:::;.rd, to the cu;:rto:mer who 11ishes to make her 

own gown, or p0rh.:c;.ps h.£ve it made by .::t dress maker. $1:;Qes to these 

retcilers :J.:rn oJ.so m1tde by the bolt. 

Sales to indi viduu.J. dress mLlkers ( couturieres) or dr0s:::m1::tldng 

firms (maisons de couture) a.re often mLtde l;y t.he px·ecise ;yardage of 

the d0sired fabric. 'I'his clientele hi ve:ry limited, /J.t least us 

reg,;;.rds their purchases directly from centr.::;.1 market som·ces. 

4. Domestic 12.rices of woolen mate:da.ls; 

a. L,Joolen m;J.terials for rueni It is r2.ther difficult to 

give a typicfil price for m0.teriuls which vary in -i.-ieight, qudi ty, Gn.d 



origindli ty. 'l'ho b,0at one eD.n do, :u; to qnotEJ an u.verago price on the 

P,s'ices mentioned bolow are wholesuJ.(cJ pricen in Now York City for 

matericJ.s in stmi<l,:trd quant:'Lties. They inc:lude ici margin wh.ich may 

rcmge f'rorn tan to twenty percent, accord:Lng to the market, ,::1.nd to the 

structure of the soller' s dh.itri buti ve orgo:.ni zdtlon; 

Prices for ma:t;erials of upproxixnc:d:;ely fifty-nine inches in 1cJidth 

vury from 50 to ~;;4. 50 per ;y:ci.rd for galktrdine ( weight 10-12 ounces 

per y.s,rd); ~',\. 50 to ~)5. 50 for Horsteds (12 ounces per yo.rd); ::>11 .• 00 for 

fLinnol (12 ounces per yard) ; ~;7 ~ 50 to .OO for overcot~t IJOolons of 

v;.:,:r-ious type,3 such :,.n t,H:ieds ;.:,md coverLs (lfs-2D ouncer1 per yc:,rd) • 2 

The only foreign co:mpeti tor ir, tho United Kincuom. English fr:brics 

arriving in Now York now cost tho importer from :[;6 to yd.rd. At 

those prices, u:Lnce the importer must ;c1dd his profit m::.Lrgin, 31:nglish 

fabrics cc.:nnot lJe sold to the clothing rno.rmfa:wtu.c ,r, since he c:un p;:.xy 

only <',bout 1)6. 50 per yt:1.rd. Consequently, English fabrics are ebiefly 

sold to t:::Lilors. 

b. Woolen rnc;:Lcrie,ls for uomeni lrJi th respect to ther:Je 

materials J Ii'rance does not huve to de,jl with foreign competitors, 

except for 11fdbricf,'~ for merchant tcdlors Hi th who:ru _ the products of 

tlKi Uni tod Kingdom he:ve B,cquired the fi.rst place ( the ;-.:lk\J!le is true in 

I n b O 
• I·" 0 t} ·1 ~ 0 t • • t"· l t• l men f; 1.a rics); o"i:,herwJ.se, · :1t1 on .. y eompe-..,1 1.on 1s ·ne comes 1c supp y. 

MaterioJ. for gm,ins which is 55 inches wide and r;:;mges between 

about 6. 5 to 9 ounces per yJ.rd sells at ~t.3 to ~t,5 por yctrd, which is 

the lfow York wholesale price. Mo:t.eri;::i .. l of the :'.UJne width hut weighing 

2:rbid., p. 18. 
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10. 5 to 13. 5 ounces per yard, suitable for overcoats, sells at whole

sr.Qe at from ~(3 to ~;,5 for light weights e,:nd from *1•5 to $10 for the 

hei..wier weights. 3 

Such prices m-e fo~ the best quality domestic fabrics. Distribu

tion margins vc.:ry according to distribution cost::;, the clientele 

rei'..~Ched, t:lnd services rendered. On direct sales to lI»rge cloth

utilizing numufa.cturers, or to store·s, the markup rMges from 10 ·to 

. 20% of cost. 

uihen the srile is on E. semi-wholesrue or retail basis but it is 

necessary to cut pieces to precise length or to deliver very sin.tll 

quantities, the mfirkup coo rtmge up to 50% on the cost. 

Hhen reselling, the large retail stores include a m~..rkup which 

ranges froru '75 to 100% on cost. 

5. In the case of' imported products, there are two aspects 

com1ected with the system of distribution; 

o... The distributor acts as tm agent. Margin can then be 

similar to the above-described nwrgins. 

b. 'Ihe distributor acts us both u wholesaler and importer. 

In this case, he assui11es DJ.1 financial risks. Mb1rkups on cost, in 

this event, a:re 33% at wholesale end 75% as to retail sales involving 

disposal in cut and non-standard qum-1tities. 

Sp_ecii-:;l Aspects .2.f the Merchandise Imported .f!:9.fil Fr&1ce 

To get "' ma:xirnm:n of efficiency in distributing imported fabrics, 

distribution and sales should be handled in the ssJne way as for 

.3Ibid., p. 18. 



domestic products. However, it is necesnary that different forrmtlas 

shouJ.d be i.ldopted in specii:l.J.. cases. 

If the French firm is lurge enough to sell on a large scale on 
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the United States rno.rket, the usual formula is to have an exclusive 

distributor in New York City working in t..he so.me manner as distributors 

serving domestic marmf\.1.cturers :::-11d organized in the same "iir..w. 

The distributive firm ovn work with, or for, the exporting French 

firm. The New York di.stributor can serve just as a commission agent 

having to curry only the expenses of sales orgunizatlon, or he can 

assume the risk of importer "1119. distributor, in which case he assumes 

full financhu. responsibility for the entire sales aoti vlty. 

In either case, the exporter must determine whethe.t> his distributor 

is in a position to develop a dlstribution organization corresponding 

to the volume a.JJ.d types of merchandise to be sold and the clientele 

which is to be reached. 

Depending upon volurae of such imports, as well as the distribution 

scope desired, it may be essential to supplement New York distribution 

by acquiring additional d.istri butors in Sw.1 Jfrancisco and other 

importunt centers. 

If the volume is insufficient for nat,ion...:wide marketing, the .firm 

shou.ld devote itself to a few carefully- selected regions, not necessarily 

grouped together. In the event the a.gent lacks the necessary firn:mces., 

he should, in agreement with hir.i supplying exporter, use the services 

of' 01 .factor. 4 

For business of less import2mce, the French exporter should deoJ. 

\.Ji th store buyers, or with United Stcites firms he,ving buying offices 

1+see Appendix G for definition of' the factor's services. 
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CH11J>TER VII 

THE MARKET FOR FllliNCH WINES 1lt'\JD SPIRITS IN 1'HE i'.JNITED STATES 

P.reliminqrx Statement 

'l'he l!'rench 'Hine industry could greatly expa.nd shipments to the 

United States. It is for that reason that the writer is undertiJdng 

to exa.mine some pertinent factorl3 relc.ting to ~he likelihoo<l of such 

exp0:nsion being nchieved. 

If one compares French wine imports with consumption of wine in 

the United States, it is seen, comparing 195.3 with the uverage for the 

period 1936-1940, tho.t the French product hi:ts sustained '"" relative 

defeat in its quest for such market expe.nsion. 

Al though tota.1 wine consumption in the Uv.i ted St,:,tes for 1953 w;,;:,s 

140,778,483 2/J.lon::1, ne;.1.rly tuice the 72,0'7?,583 gvJ.lons average used 

during 19 36-1940} }'r2..nce I s sha..re of the indi c.::,ted consumption declined 

from 1.9'7% for the earlier period to only 1.4% in 1953. 

This chapter through stucly of wine consumption, trends of wine 

imports, distribution problems relating to i:mporte<l wines, and aneJ.ysis 

of p:dces J.s related to quality, will ende,wor to shed some light upon 

tho unsa.tisfuctory trend of French wine saJ.es in the United States. 

Evolution of Wine Consumption in the TJni ted States 

1. Trend in volume consumed~ Since the pre-war period, wine 

consumption in the United States has almost doubled. V«!Xious factors 

combined to cause this incre;.:;.se in wine usei 

52 



53 

a. The incraase in population i'rorn 130 111illiou in 19.36 to 

158 million in 1953. 

bo 'I'he incro.J.se in the domestic production, along with a 

grout improvement in the qucli ty of wines produced, especiall;y

Cru.ifornia.n vJines (011d in this c01tegory, good ordinary table wines) •1 

c. The decrease in prices of table wines o..nd dessert wines. 

The index of ·wholc.1sa.le price for table win.as dropped from 104. 2 in 

191+7, to 93. '7 in 195.3. For dessert wincti the decre,1::ie H&s still more 

mu.rked, being from 107.9 in 1947, to 71. 6 in 1953. 2 

d. The decre<ise in production of' strong DJ..coholic bever.~ges 

due to the need of alcohol for industry. The irnpa,::,t of this decline 

in production ha.s recently been still further reinforced by an increit.se 

of 17% in the federal tax on strong alcoholic beverages. All this has 

entailed a change in· cons11..mer,1 habits, Wbiskey sales have decre;;1sed 

about 10%, while v,ine sales have been increcu::ing by this same per-

centage. 

Also, a.n important re;;:;.son ~1hich haB fostere<l the wine 

consumption has been a change in drinking habits of muny American 

soldiers coming ha.ck 1':rom North Africa, France, and Gr-rcmany, who have 

brought be.ck with them o. ·t.aste for wine. 

Ca.n we conclude that the .American has become a wJ..ne drinker just 

like the French, the German, or the Itei.l.iv.11? No! One mm only say 

that the American is above ,all a drinker of iced 1,,ia.ter and coffoe 

1 Seo Appendix H for data. pertaining to United States production. 

2See Appendix H for detailed indices of' wholesale prices for 
wine. 



durinc; r..:Ls rne,:J.13. He tlso drinlrn beer, especially in surJ1r,1er., o..nd -.Is 

a rule £.ill beverages with a high suear content. There h8.s been 2n 

incrca.se in thG pe:r capita uine consumption for the whole country, 

f1·om 0.67 gallon in 194.7 to o.S9 in 1953; hoi-Jever, tho per cupit.r;, 

wine conswnpt.ion is flti11 L,r behind the pe:e capita consumption of 

milk, coffee, beer, and soft drinks.3 

2. Trend of constm,pt:i.on, i±E j& compositions 

'!'ABLE V 

iJIN'E MOVEMENT IN 'l'HE UiUtED S'l'ATI!:S B'Y CLASS OF' t~IN~ 

(In gallons) 

Clu.ss 1936-1940 1953 Avero.ge 

To.ble 22,.33l:3,B4D* 41,232,068 

Dessert 1/1, 295, :,76* 93,326,778 

Vermouth 1,529,875 5,118,673 

Sparkling 922,63.3 2,oo;;~,418 

*Beci.!.use the source intermingled the 1936-4.0 foreign 
table a.nd d0s::iert t.ilnes to the anount of 1,899,541 
g J .. lons, this totgJ. was assigned 11~~ to tgble wines 
( 209 .,ooo) ap:proximo.tely, an<l 1,690,541 to dessert wines 
on rates of 1941-45 experiences in estimating these 
asterisked fig1u·es. 
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Desf~ert '.4ines ,.,-;.re the most widely consmned in the United Sts:tes, 

with table wines second in importance. Different factors contribute 

to this situation, 

3see Appendix I for detailed d::!.ta on por capita. consumption of 
vs.rious bever.::.~ges in the United Stc.,tes from 1940 to 1953. 

4-rhe Wine ~dvisory Boa:rd, Wine Institute Bulletin (S;;.m Fre.ncisco, 
1951+), No. 703, p. 5. 
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1.. As h,w been 2nentlorwd before, tho i:,,.:,,ste of the ;.) .. 1110ric .. cn for 

All std,es in 'Lhe c01int,i--;y-, excert C:.d.i:fo:cn:i.:.::;, forld.d the ::k:1o of t,;.ble 

~Iino in odlk. Boc·nJBe the cost of CdSCS, bottJ.Ern, c,•.ps ,,:.nd bottling 

LdJor in 19)6 tic:,:, tMice the price iJuii.1. to tli.e vintner for tho uim-i 

effect oi kEK:r;,ine thei:t: pricec ..::.t u hiu)i J.0vel.. 'l'ho ~a·ito:c beliovos 

th..::t. it. i:; only these high px·i.coiJ uhich ntiJ.l Jn,).b.::s t,·.b1o Hine con-

Evidence of snch :_.;_ tendency- is :w,nLdJJ.o ;,~B follCY,JS;, 

Be'Lcwen ropual ,.nd tlw t:i.rno tho United S-V,tc:::: entered vJorld Lr.r II, 
non-cornriicrcL:J. t-li.no continued to be produced ,-:.nd co11sus:10d in sutstu.n
t10.ly c;1:o,.,ter q1..r·~nt.i tiec th;:;.n comrriorci,,l t.c,bl.e ,dne. '.l.'h0 qu._1.:ntit.y of 
uon-co1,11101~c:L,l v:ilrn produced tL,.· ! • :;r1 not roi)orted, is estinLted from 
th0 qw,.ntity of gru.pes c:,pp;;tteutly· uGod for tlk,t pur1J0Se to h,;,.v-e been 
iaore th;c,n 3;..2 nillion G,·d.lorw ,0,1111uc..J.l;y c!uTing 19 36-39. TotL,'1 CODfoGl'ci uJ. 
production of t::JJlo \-iine in the U.0.A. durin6 thiD time i.Wer,e;.god 2Lt 
Hd.11:tort g:.~llon:.i e:.1nnrk1lly. 

The effect of this :rn.:..,rketing development lLB boe:n to :,ihut oi'f 
fru1,1 cons1un,:,:c;3 tlle loit!-priceJ ordiD<U':f :virw.~ in bulk t}k,i., r;J;.·.de u;:i ~-~ 
L·:cge p,1.rt of tot,.;J. B.:,L.:i;;; in this ccnmi,ry bofore prohild.t1on. Unlcms 
rer::trictiona on s:.110~, in bulk L,re rewoved ,,nd wine diotributors of:fur 
J.o;;-p:dced v,inc iu -Lhi~; fo:i:·n, t: vcI',Y ;;.mb::rt,)_ntL'.J. ::i,:;;:),;<,,nt of the 
i:1ote.ntL1.1 l;li.trket in this countrj' u111 1·0r1w.in outuide Lhe u.J:'o,:. of 
" ~ 
c01:1nercL,.l ·,Jines. ::i 

In concl1rnion io S~1e11 t,h,,.t. the ,iine CO!lff(lJ!t)tion, in the u.s.i •. , 
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th,,t eD.ch cLws of illne hc1s proportiomxtely contributed to this 

ti vely doubled, ju.ct ,,.s did the spru·kling ,dncrn. Tho exception 

to this 1·1110, ic; the v0~ruouth, blhich h:.:cs incrc,,;~sed in "' L.:~rger pro-

portion. :2::x:coptiorLJ. ci'ccrn11sl>.:::n.ces hc,ve f: 1.vored thifl increicGe in 

vermouth consuni.ption, e:xpecL::·:Uy tbe re1Juction in the 1H'oduction of 

for 1:1hich rocLson verrnouth i.;: us(,d nore 

m1d nore c,s ::i.n i.ngrm]ion:c for cocktu.ilr:. 

TAlll..:..E VI 

(In gallons) 

Tok,J. U.S. 
Wine ll'Lxdrnt 

Totul Murket Imports % 
--·-· -----· -·-------------

191+6 

191~7 

1950 

1951 

1952 

1953 

7;2,0??., 5g3 

140,9g2,806 

96,660,318 

122,289,907 

13;:,2, 567 ,Li.?J 

liJJ, J79, 615 

i;,:~6, 514,019 

137, 53:i,396 

lL~O ,679 ,937 

Ig.1portod. il:G-1l.2~- of 'fot:Jl_ 

3,66?,473 ~j.J. 

l,.,879 ,928 3.5 
2,267,173 ~:. 3 

2,900,537 2. I+ 

J,191,., 555 2.4 

4-, 66'7, 251+ J.3 

5,222,1+63 /.,_l 

5,.371,7fi'7 3 0 • ,I 

6,156,305 4.1+ 

/ 
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As to volu.mez In d.bsolute figures, the rue.rket for imported wines 

ht1s steudily incretlsed nince 1936, pasning from 3,667 ,4.7'3 in 1936., up 

to 6,156,305 in 1953. The only exception to this sto..:,dy increuse w:J .. s 

a relapse of Dkt:T.'lrnd significance in 1946. Vm-ions factors proh,,bly 

accounteu for thi. u temporary reduction. F.:i.rst, the total United St:::ttes 

wine rue,rket showecl s .. considerable decline at t.he sex,1e time; seeond, in 

191+6, at the resu1nption of trade between the United Sti;l,tes and Europe, 

the Americ2.:n rno.rket. which had been depri vod of imported Eur<>pom1 wines 

for six yearo 1 re;; .. ct8d to their 2,vailubi1i ty tir plucing exoessi vely 

lcirge orders. A nc,tural consequence was a ternport'Lry scaling down of 

the imports for the :next severtll ye.:::..rs. 1'here were other fe.ctors 

entering to o;.;.CGentmJ.te this regression, such 1:1s in certain ca.ses, the 

shipment of inferior qm.ili ty wines, and the imperfection of the 

:marketing methods of m2my foreigners, who a.f'ter a ~:1ix yei..-U'S' separu.tion 

from this mHrket, had to get accustomed to its new physiognomy. 

The foregoing i°c:«::tors combined, so affected the r1:,..rket, thD.t it 

IW.s not until 1950 that the imported wine JlW..lk'3t ag:dn reuohed a level 

o:t 4,667,254 gt::1llons. Usage has been increasing consistently since 

that tili1e. 

In 1953, imported wines repre::1ented I~.!+% of the total United States 

winG market. This represents an increuse over the runount imported. in 

1952 of 14.6%. In comparison, the incre,,tse of domestically produced 

wines, during the stune period, was 2% for Crtli forni an wines, and O. ::; 5% 

for wines oi' other stutGs. 

As to composi tioni Chc1.nges in the tariff structu.re, us well as 
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chci-1ger; within the Amo:dc~J..n n1c;.:rket account for the f3hift in quantity 

'I'ABLE VII 

(Period 1936-1953, i:rwlru:iive---in thorrnands of g,,,1lons) 

---- ·-· -------::::::--========·=-=·=· =-=====· =· =-=-=~=,--=: 
-------~ of l.efine9 ____ _ 

To.bJ.e Dessort Vermout,h Sr, '·1+ling 'l'ok:l ------------ ·-------------------~-----
1936-L;.O 

( tWOl"ctt:e) 1,779* 1,265 :i13 3,667 

281 5'79 lOi.1- 3,1+91 

1946 9/il 2, 3'7(J 1,159 546 l',,,88() 

1947 535 689 862 182 2,26? 

979 375 2,901 

1,158 1,02.1 4.31 3,195 

1950 1,882 708 1,1,8,( 593 l-t,667 

1951 69/,, 1,545 6M, 5,222 

1s152 2,557 670 1,601 51+3 5,372 

1953 3,023 '750 l,'179 U)4 6,156 

------- -:-%Estirn,,ted from a combin.ed total. 

'l'he trern0ndou:s 1.ncroJ.f;0 in t.,:Lb.Le idno kt:::: boen most striking, 

representhlc·; over :-, n:Ln0-fold incro;:_,tse, ,ihilr~ dessert wlr1eE1 declined 

7 U. s. T::-,ri . .ff Commission, 01). cit., p. 60. 
(t 

0 l~ine Instituto H1Jlletin, Op. ill•, p. 5. 
C 7See Append.ix J for dofini t.ion of w,.rious type:)::; of wine. 



to i~bout .30~?: of tho 1941-1945 1::,veruge. Ve:r·mouth and spm·kling wines 

r(,flectod fairly c:rteady but quite modest increase, except perhi?..ps in 

yod'S of short supply. 

Va:dou,s factors accounted for these shifts in the <lcrn.a.nd for 

imported wines, arwng which should be mentiorwd: 
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1. The ft'\.Ct "Lhat the sudde:n increai:1e :tn use of tu.ble 1-Jines, ;;,.:nd 

decreuse in use of dei:lsert. wines, ot:.t:rted right after the Geneva 

Agreements of 1947. In the Geneva Agreementi-:1 duties ou table winos 

1tJere reducE3d more -Lban those of other wines, having been cut from e.. 

!'i.:lXlge of 1::eventy-fi vo cents to ~J.. 25 per gallon, to u uni:form rate of 

forty cents per gallon. On the contrary, dessert wines did not 

benefit from 'eJ1.ry reduction, the rate being mtdnta:i.n.od at Cl. 25 :per 

geJ.lon. 

Not only is there ;2 Lig difference b...~tiwen the forty cent 

tELl"iff a2plied to t;..;:blc wine ;;:;nd that of ~¥1. 25 per g<illon applied t,o 

dessert Hi:rw, but prices of desr:,ert wines ure 1:,\J.so much lower than 

prices of' t2.ble wim;1s; thoreforo, the irnp,.tct of the duties on deS(3ert 

. wines is much rnore prohibi tiv·e. Equalization in thls rer.rpect could 

su.bstantL,lly expand their market .. 

Thus it is observed tl1t.d, the Geneva .Agreements r;layed an 

import:::::...nt pu.rt in ca.Ufl:i.ng tc-.ble wines to repL.,ce des::mrt wines for the 

101::1.di:ng share of the impor·ted I~ine :m:A.rkeL of the United States. 

Analysis of the following tu.ble discloseG that 1953 p:r-icos from 

SouJ,h Amo:d.can sources rose reL'..!.ti vely by 1:1.n av0r::.tge of /~6% comp~:>.red 

to t, 101% ,tV(H'Gge incroc!.se on Europeun 1,;ines. 

Another factor th.::.t contributed to this shift in irnportd.nce 

bett·Jeon the two catogo:des of' wine, 1rms tho trend of' prices of Amori con 
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TABLJ~ VIII 

V.ALUE OF IMPORTED TABLE 1\llfD DESSJERT 1JI:iil.~10 

(In dollars per gallon) 

----------,--..=:;::::;:;__----::~--·--·-------·-·--·----.-------~ --··:::::::::::::::::= 

--- Table 1iines--B:l Som•ce 
Yeur France Italy Gerrua.:ny Argentina Chile Spa.in Portw~J.1 

-----·------------------~--·----·----------
1936-.39 

(c;N8.t'i.lge} 

1946 7.7H 9.99 2. (:FJ J. 32 .3. 87 

Dessert U:1.nes-By Source 
Ye0.r 

1936-)9 
(,worage) 

1946 

Frunce 

$:L.80 

Italy 

~~1. 62 

2.50 

Argentina Spdin PortugoJ. 

$"• 2·2 ~ .. J :W •• 64 ~fl. 73 

2.21 3 • .32 2.1,i.2 

--
winos. The index of Hholes-::u.e tc.1,ble-'wine prices declined from 104. 2 

in 19//7, to 93.7 in 1953. '!'ho index of 'Wholosule dessort-wine 1:::rices 

changed f'rorn 107. 9 in 1947, to 71. 6 in 1953.11 The sharp decroJ.se in 

the prices or America.1. dosE.iert wines h:.w consequently been much more 

drastic then the price decline on tctble \:Jines. Cowp.:.t:t.'d.ti vely, their 

co!ilpoti ti ve po:;,ition for the tot,al Americwi wine Tlldrket rMs become 

:much stront;er, thu.:n th1::~t of t;1blc wines. 

Tho u:dtcr will now t:i1a.lyse the competi ti v~~ c:tspects of tht-J im

ported 11ine ma.rket, considering predomirw.nt ~Jine importine nations.12 

lOu. q• Tt·,r·if'f' c ~ ·1.· n O c~t p 66 - --'- 0Iill,U.SS0 1 ...,E•..:.::....•, • • 

11see Appendix H for detailed index of wholcrn.:.ue prices for wine. 

12see Appendix K for data on receipts from the m,;.in importing 
countries, by cli:,SB of wine. 



Iti:J.;y; This country provides chiefly table uines and v0r1;1ou:Lhs 

(1,269,236 and 1,255,664 gvJ.loi:rn respectively, in 1953). Fror•; ItD.ly 

dessert vJines 2md spcu.·kl:ing ,;iines a.re also imported in more modest 

quantities (56JIP.il£;: 0.ml /.;.0,155 gt:.11ons rr)opeet:1.'1roJ.y, :in 1953). 

Gl. 

It::;J.y has consideru.bly streingthened its posi tlon in compt,rison to 

the prH-tJU.r yr1a:rs. In 1938, Italia.n \D.ne exports to the United States 

amounted to only 280,000 gullons of' table wine, and 7?S ,ooo g0.llons of 

v,·:rmouth. 

Also, since 191~'7 It.,,1ly has become the leading exporter of wine 

to the United Stutes, succeeding France. Ifor shc:.re of thH import 

market for 1953 vms 1.,2% of the table wine, 70,. 5;.l of the verl•\outh, 

and li.2% of the total. 

§}~; This country is the chief exporter of dessert ,dnes 

which possess a very high cont,ent of alcohol ( 20i;). Of ,ct toteJ. 

import,,,tion of 750,133 gallons in 195.3, Spui:n provided 476,000 

gnllons. This amount represented only c:.t slight increo.se over the 

pre-vw.r figure of 390 ,OOO gallons. Failure to oxpc:m.d volume can be 

u-VLributed to the maintenw:ice of high duties on dessert wines, the 

development of domestic production, ;}J:1d l.J\1.;.jor decre2,ses in the price 

of AmericStn dessert ·1,tlnes. 

Gerrrw.ny:: This importa:nt wino-producing country hi.:1.S pr<:i.cticaJ.ly 

doubled its trc1.ding position. In 19.38, she exported 116,000 g;;;..u.lons 

of ti:.ible "Winos; in 1953, 284,825 gallons. Most of the Germun w:i.nes 

.::..re represented by Rhine "md Moselle winer; which are in VGry strong 

demand by certain c-:1.tegories o:f cons1.m1ers, especially in the middle 

we::.;t where unimportant part of the po1Julation ls of Germu:n origin. 

~:9nce:, This country is the second most irnporta:nt source 

following Italy. F'rance provides ti.:i.ble wines, (961,269 gu1lons in 
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19 53) , ,.,::o,l verr,:outh ;ftld p:toportlon, 

ve]v\ ·-:, } . 

trond in the componitiou o:l: tho tot.o.1 imported uino nkn'ket, o:no finds 

shift; i.o., thoi:c 

l" /.,\ 
,:, 

qy the follo\J.:i.ng uxhibltz 

'l'AbLB IX 

TREim H-! c;o;{POSI'lION OF IHPOh'IS Qli' ]l'R.ct;i1CH ',0Df,~:3 IN'l'O 
'I'HB D\~D '.::i'f.i-t'l'.Gs13 

(In thouruxi.dH of g;:c,llom:) 

_______ ,,_ __ ,_, __ .._.,""'""""""-"--------------."""""~"",cc""-~=-""""'"""'----
_..., __ ..._.._.....,.,,,...,., -·- ,.,,,.e,_ --·---~--

.G'y Classes 

Table 

De~:;sert 

Vermouth 

Spt,:dding 

TOTAL 

1936-L~O 
1953 

·---------~-- ( (~-

961 

6 86 

513 367 

531:, 465 

2,011.., 1,?;'7? 

fit}Jr~es, the oxports of J,'rench 

od 

to the 

United St ,tet~ during l') 53 :i.:ndicate ct conoide:ccd..ile 1:ncre,1so ovc,3r the 
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period 1936-19'1.0, the figures when compr:,red to the evolution <if the 

total wi:ne r.urket or of the total imported wine rnRrket, show that se;.les 

of JT'rench wines are increasing 8.t a. ler:iser rate than the overall 

development of either of the::1e two markets. 

During the period 19.36-1940 F'rench wines constituted 1.97% of 

totto.1 Uni t0d Sta.tes consw!lption, but l.T.f 1953, this :fi~ure was 1.11.1i. 

Simile..rly French -win.es which were 37.5~; of all imported trlnes declined 

to 31%. 

~Jhy does li'r:::ince not keep up with the incnlase oi' these two 

markets? It is not production problems th:.it lK,ve retarded the develop-

:me:nt in the r1ctl0s of French wi110s 1 since us t:i, whole they ,J.gcin deserve 

their reputat:1.on for high qu..1.li t;v dhich t.hoy had before the war. 

Neither is it a problem of qmintities E<.vailable, since Fro.nee still 

has an import.;..nt surplus of production. The problemfJ met by French 

wines are distribution problems which the ~J:riter will attempt to 

.:malyze next in u study of the variouf; steps in the distribut:i.on of 

French wines in the United States. 

In summary, then, !t;aly, Fra.nce, Spain a.nd Gorra.::my ,:ire the ma.in 

exporters of wine to the United StaterJ market. '1.'ogether they account 

for 87% of the imported wines. The rcmtdning 13% is supplied by a 

h1rge number of other countries, e.s,ch contributing only ;:.t snr2.ll :.1.mount. 

Problems Affecting Distribution of French Win~ 

ill the United Stutes 

One of the grec.ttest difficulties in fm·ther development of ssJ..eo 

of French Hines in the United St"".t.os lies in their -orices.14 
' 

11-1-soe A;:1Jendix L for coJHpar,:,tive price lint of' imported wines. 
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lndepend(~ntly 

from thoir b1:rnic p:rice ttt time of 

~cecognizo th,d:, the rea.sou :for thoir high retail price (beside::; the 

tre:nsportu.tion co;:rt., irnmr,Jnce, 

Uw coHt of distribution. 

In r:ont c,tses difrtri bution of imported wines in tho United St,1.tes 

.; , .. 
~!c, t;'.l 

for the wholom,J.er, J3% on spirits and 1,0% on liqtK,rs; and ior the 

retcdlcr, 50% on 1-1inc)s. 'l'her3e high :mu.rkups have been cmrnolidatod 

somouhld:, as the res1il.t of p:rico control policies during thG wu.r. Thoy 

L•e higher or lower depending upon the c~d:,1;3goriE')S of profrt.wtr; d.nd 

and profits is incorporxtod into the price of the f)roduct E,hipp,)d from 

;::ilded, the pr:tce of' iwported oinc to the 1-lme:d.c:a,n cmum111er is four to 

'l'he dh,tribution sy:;t(,l,iG va.ry in difJer·ent States, but in most 

of thorn, due to the system of licem,ef, ,.md COJJrplexity of tho distri-

bution, it is irnpossible to ebCGpe the "chdn'' :i.e., the importer, 

whol1;.;1tmler, cl.l'.ld ret::t.Ller. The ir,tporter p1::,ys, ci.t the prcrnent time,. 

un import::m:t pci:ct :tn the dir:itribution, since most of the time ho is 

throuchm1t tho United Stn.tes. 
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bie stores, hotels., £md r-1c:u1y retailers, Loth p<.1ckag€:1 stores "'1ld liquor 

sto:r·<Js, buy· wines Lmd opir·its directly ,,;broad or purch,:tss them there 

t:brou .. gh u broker or commission roprei::;ont,:ctive, 2,i'terwurdo inporting 

them themselves, {or b::/ m,ing the service of a ·l.rhole::wJ.0 impo1·tor). 

~Jines inp<.,rted in this way £re usu.ally sold 11i th a LLbcl carrying 

the :rw.rne of the 1'<:.'lti.lilor. 

'l'hese irnpo:rtB uauo.lly are conducted by me,01rn of brunds 1c1hich cu·e 

either not very 1,Jell. knmm, or h::i.ve not yet been introduced to the 

American r,w.rket. Compsti ti ve br·;;:mds h,.:ve contributed to the dcwelopment 

of' thf-J sales of cert,dn French wines, but have ena.bled a lowering of 

price for these wines pe:rhaps ri:ltbor f're4uently to the detriment of 

the qmtli ty. 

'I'his development has probably caused some indirect injury to the 

position t.-t11.d prestige of trad.it.iont1.l irrporters who h:J.ve hud exc1usiw) 

agencies in the United Stcites for famous well-kno1m bra.rids. 

It, is certcJ.in t:h:J.t this :recent tendtmcy to force price:;:1 down, 

is in conform1.:mce wi tt1 tho trend of the Arnericcm t1in0 market. The 

co1mo:tsseur of former -Limes who apprecicl.ted excellent, aJ1d expensive 

uines, is being replaced uy the average iuncrica..n who Wt.mts to buy 

iJines of i'.:;. good cl.Vera.go qur.i.11ty ¢l.t re1.:1sona.ble pricoo, i1ithout any 

purticulu.r conce1~11 c..bo·:-;.t a gua.ranteG such e.s accornp:1ni0s well-known 

tr,mds sold o.t higher prices. 

Mother ,lifficult;y- in the se.le of Fre:nch \vines in the United 

States lios in the fact thut rest.am"',,.nts, hotels, bars, an.d night 

clubs ch:.:.rge an c xcessi ve :margin on the sale of 1''rench wines ei.nd 

spirits ,md frequently mix the drinks all too lightly to pcrmi t them 

to raaintuin qu.ali ty standards. 



Root,mr:::d,eu.rs 8.lld difcrLributors of like typea try to justify the 

hieh p:rice thd.t they ask the cmrLomor to p~t;f for French baverl!.ges by 

the fuct that their volume of' denv.md for such products is I'[;i.ther 

limited and cloin tl1<:,t they mm;t kJ.:e c.'i 10.rge mfargin on 0ech u."li. t 
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that they sell. 'This expla.uuLio:n is not in line with merchandising 

expm·ience ohich sw;gests that ii' the prioe::, cha.rged at t.he conBu1nption 

lovo1 wore not S<) bigh 11 the volume of sul.os consequently kiould incre.:.se. 

Likewise it i::; true that in mu.:n:y resb.ur,mts, hotelf.3, o.nd night 

clubs the expe:cience of the specL,lized person.no]. h~:;.udling ~linos dl.ld 

liquors does not allm11 them to ha:ndle ,).nd offer the w.tnep in the 

proper f w.shion for best re(:lults in lJuiJ.dine sd,es. 

'l'he problem of prices of French wines hu.s been arc;peci,"lly pre

judicLiJ. l.::,:t.oly to chw1,pa.gnes. In spite of the fact that consumption 

o:f cha:wpt.i.gne :md other sp;::..rkling wines ma.:nufv.ctured in the Un.t tod 

Stc.tos h.:.;s incn;;,).SEld 9% to u total volw,te of 200,000 [/illons, imports 

hccVe gone down 17%. 

Champagne, besides being consuniod in :cestu:ur,.mts D.nd :rrlght.clubo, 

wborG it is sold at excessive prices, is consistently viewed c1.s u. 

wino of ceremon,.y to be co11mmed only on certu.in cpecial occasions. 

A prohi bi ti ve price tends to reduce the rnark0t, not only to the 

benefit of at.her bevoro.geu such us whiskey, b11t also to the benof'i t 

of American chru!!pdg1:1es and sparkling winos, of' i.l loss desir1:1ble 

quality, but o:ften uvdiLible at rnuch loHer prices. 

~ and Sjluality Elements 

In rela'tion to the importb.nt matt.er of quality, it should be 

pointed out thct, just o.ftor the end of World War II, French tvines 
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returned to United Sh.ctEHJ m ,rketf3 in an i.11-,ndvi sad rnmmor. Overly 

r::pid :,bipnonts Here r:1D,de to a.n ee,.ge:r and h1crati vo United St2Ltef, 

market which had long bo,,:,n deprived of J<"ronch Hines. :Needlo:,HJ to s,xy, 

,j ected the ini'orim: portion of r:luch irnpo:cts 1:thich bec1:m1e '1distress 11 

llllfortuwxl:,e re-ontry left n bad inpro::;sion on Americ:.m trade for Lt 

considort'tble time .. 

The tedious period of re-et,tabJ.i his no.1 been 

cornploted, and the qudli t;y of French vJ'inGs httrJ ;;sreutly i1nproved; 

hoHcvor, cert::i.i:n reoccm'ronces d ovelop, ortd ono :mu.Gt deplore recont 

tho United St::;,tos in a very rudir;1entary condition, and r0tci1ed c:,t 

los[1 thm1 D, dolla,r per bottle, in contrc:1st to which l1\ct:n;y do11(efftic 

Also d1ould be deplol'Gd oert-:.li:n ship-

of tric:,:n:.1Llc:d.' t necotiut:1.o:n,:; vJith eertD.in forcd.gn count:c:Les, 

m::::-,nipulu:Led by those very r;ecomk.ri1y intorestod in the long-:r.;;.11~0 

Controls 

ure b8ing o:;tablichod to gov0rn the qncJ.lity of the wine;J lor:nring 

l?r,:nco, uhich iD the 0:11:;)' effective metho!':, of e1i:m:ln:octinc; this h:.ci.z,_,rd. 

nnd so too should be tho bottling 1 , acJ. ver U. ning c:.nd 

public 



wines, especially vermouths, should be limpid and free of .:.my 

deposit because the American consumer bas become used to perfectly 

clet-U' wines. 

Besides u very lit1i ted market for wln0~1 of exceedingly high 
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quality (vins fins) which are sold. at ret~1i1 at a bich price, it is 

certdin that there exists ar1 important market for wines sold ~-d, reta.il 

in pfack&.ge stores Ht :W2. 50 to i,3. 50 per bottle. 'l'here is· a still rnore 

important market demc,nd for wines to retail d.t ~il. 50 to ~)2. 50 p$r 1,ot,tle. 

Recently, certain types of Frc-mch winet1 hnvc been particul::;.rly 

successful. Among the ::rpi>.rkling wines, the ~~Bcrnrgog:nes Chamix:tgnl ses n 

\Jines p1~ouuced uoa,r Dijon, huve :.,old very woll, and in. the tablo-

wine category, cerkd.11 1•vina roses" have also sold very well because, 

being neither t,fhi te or red, they a.re no prohlem to the housewife Hho 

otlwr~Jise iG often puzzled about the proper degree of terriper.:.d,ure at 

which to serv8 them, o..nd whether they should be used Hi th me:xt or fish. 

'rhe tendency of new constu~1ers is to like and approve simplicity 

in the cl1o1co th •• t is off'erE~d by the retailer. It is possible that 

French .:.ippellu,tions, except in the case of exclusive wines, iivins fins•t 

which .:11·0 sold ci.t very expensive prices, are too numerous ..1.nd compli

c2;1tod. Developrnont and ei'fect,i ve advertising of c1 small number of 

CD.ref'ully chosen track.'-m£i.rked brand names on wines of aver..,,ge price 

&.:nd good sound cp1ali ty should go far to overcome a factor in custom or 

uncert,dnty which becorrK:s sales reBistance. Such br_md nD.meo should 

be edsily pronounced in En61ish, yet ret.Jin a distinctive i1nport 

atmosphere und flavor. 

Thus, it iB seen that there is a need for adcipting to econornic 

condi t.ions that have considerably 1:d'fected the socitl aspect of the 
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United St.G,tes in the last fifteen years., t.o insure that French wines 

will o bt rln a more importm1.t, sha.re of the United ::H:...1tes mc.rket for 

Liquors, ~, ~ il;r'Il1u.gn:~1£ 

The murket for French liquors is cssent.i1.1lly tho s0.me u.s it wa~1 

in 19.38. In 1938, exports of French liquo:r·i:i to tho United St,.:,,tes 

re..:.ched 156 ,OOO gallons (with cm u.verage alcohol content of .30%) :for 

tt v.:;lue of ~~912,205. In 1952, exports a.l'llounted to 15'7;35B gallons, 

valued v.t :i;;l ,094, 506. Of the foregoing totals; however, bro.ndy 

represented 270,000 gtJ.lons iu 193H, comp1:,red to 334,000 [s&J.lons in 

1952. 

French liquors, cl though still being in i.L preponder.;.lJlt position, 

compete seriously with tl,ose of Ji'.:nglru1d, Denm;;;.rk .::md the NetherL:nds. 

1'.b.ey 1.:.uso cowpet.e with dor.iestically ma . .nufactured liquors compared to 

which they are at a.. disadvo.ntc1.ge, due to the tax system. Excise 

duties for AIUe:dcan marmfaetut'ed spirits a.re levied on the actueJ.. 

content of alcohol; uherElas., duties for imported liquo:rs are levied 

arbitrarily on a minimum ltnsmned 50fe of alcohol, even if the s,ctua.u 

content is lens. This seems to h;;;~ve no ru:t.ionu.l eXiJlana.:tion except 

in sheer protectio:nistic philosophy. 

Of a totul qu:2,,n.tit,y of imported brandies, for 19J8, of 665,000 

g;.;D.lons, French brundies represented 617,000 gallonn vo.J.ued .:cl.t 

t,') 0°0 00'0 ~;i~, 0 ' .• In 1952, the United Stc1tcs imported more tht,..n 857 ,OOO 

guJ.lons, of which tho shtire of Frm:tce was 667 ,ooo gallons worth 

~4,2J..3,000. 

It is cert.:dn tlw:t brandy conslu11ption has not incrtki.sod very 

much in recent years, probably due to sever"tl fs,ctorsi 
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l. So.ler: of hrandi01J have sufferod from the irnportdtion of 

S<JleD of br:,mdy rnoot c;trong competi t:1.on :from whhilrny. Par-

,).t much higher prices Uuu:1 11hiskey. 

fo:u:ming concurrmrlily with th.e in.di viduu .. l udvert:i.0cme1,.tE, for different 

brands of cognac, thiis program had as its chief purpose tho ini.'11wncing 

of c>.n action in ,,pth on public opinion, throush va.riom; popul:1r 

advertising med.1.aE;. 

ThifJ aimB at redeveloping with tho AmoricHn public the 

lL·.bi t of using cogrw,c, not only in ~,r,10.J.J. gL,sse,:J but aJ.so in other 

It is hoped to stir,mldte ri,c,les by incrcc:,'M'iing the :Lntorest of n:J::,t,,~ur:::cri.ts, 

h~.rG, an.d :o:ightclubs, ::u.td thus to encourage those d.i;c;trib1.rto:t"'.s in the 

sctle of cogn.ttc. 



CHAPTER VIII 

SUMMARY AND CONCLU8ION 

'l'he writer- feels thu.t in the preoont study he presented a 

fv.irly complete picture of the French trade with the Un ... i. t.ed States; 

dernonstrG.t:i.ng, first, the necessity of developing such trade between 

the two countries, then giving t:tn insight into the principul outlet,s 

i'or J.i're11ch produc·~s in the United Stutes, fino..lly, setting forth in 

deta.il the special rn2rketin1:~ ,,u1p0cts of tHo vl tal brm10hes of French 

exports to the United States (woolen products and Hinos). 

The writer c.rrivocl at those findit1e;s, through the stud,y of many 

different publications, books, Hagazines, bulletins which ;:ire doti.d.lcd 

in the bibliography; .s.lso, through u. p.::!.tient study and cornput;;:d:,ion of 

officidl st;_,.tistics, c1S we11 as direct talks und correspondence with 

the French Con.@erci<'<l .i.\.tt.whes ir1 ~hrnhington., New York City, and New 

Orle@.ns. 

It is u. necessity for French econo:n\y to develop export8 to the 

United States, in order to acJ1ievo equilibriui:1i of the French cornmercial 

bale.nee, upon which depends the value of' the 11fr,mct• c.nd the hew.th of 

the whole et~onorny. 

Besides this vi tul necessity, one should not overlook the attrac

tive profit oppo.rt.-uni ties of;fored by the American n1;:.trket. Al though 

the li.1.unching of' :l new product, will require more patient efforts tmd 

lu.rger investmentr; them woulcl be ra_quired for any other rnG.l'ket in the 
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1c1orld. On the (;ther h::1.r:le'l., the ~,rofi.t::: that are norrna~Lly to be e:X})ected, 

are bit~W3r th6.n on any other world ::rk,rket, duu to tho dimerwions of 

this rnELrket and the buying powe:c of it;:; pop-c1L£Li.on. 

It would be vatn to try to compete 

in the cu.tegorier3 of ordhkrry-qual:t ty products 1r1:1. tb the tr·ern(:mdous 

po1:1er of AJllE\cice.n ll.iU.f:lS product.ion mothodrJ. lknievr.n·, the write!· feels 

tht.t ,1 cl,:)e.r-cut line should be drawn and recoeni.11.Gd, between the 

notion of hig}J-qtl<'ili ty product and the notion of fancy hie;h--pricod 

proch .. wt. France, in evorJ field, nnwt coasc relyin1~ on oxception'.J.lly 

:rich people to i:Ji.{Y her products., 

been, 1.md ;;;.re moro Lnd more, soci.rJ.1;; a,nd ocunorni c.s11;1 d1:JindJ .. :lng in 

:import.a.nee. 

In other wo:rds, Fr0..11r::e rn1u,;t so11 high quality prod:ucts, e;.t, a 

To tlJls er1d, tl1c :fret1ch :rnttr1u.facture:e x1eeds to cl2:.111ge l1i~] psy,·cl1ology, 

which has eaused him to 0e too much concerned ·:ctionJ, tbe out~,ta.nding 

qualit;y of hiD proJuct, und too little imprei;;sed by tbe p0c;;dbility 

the.it hi:3 produ.ot XJight or might not be rn:..1.rketa.ble. l:k1 rnu~d:, conBt..,mtly 

keep in toueh 1;.Jith tho United .St,,,,tes l!W .. l'lrnt and to 011.L J.ts 

by con1:::Ldering tho l-!.1,1erica:i:1 J(1dr1rn-t.. 2.t:J a BpGcbJ_ obJ octi ve 1n itself, 

ru.ther them s.s a li:1.8t-resort outlet to his o:xceptil'.lne.l or s1n·plu;J pro-

ductton, th:;:t the French mr,.nu:i.':.1.ctlu·er lJj.11 build a faithful nnd con-

French prices a.re g onors:.lly too high, and subi;eq_uently often 

constitute c:1.n obstacle to g;rcuter development of French exports to the 
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United St;s,tes. The solution to this p:eoblern lie:,:; in both economic 

of the exporters. 

ifoedlc:1ss to say, Fre:n.oh products would uelcort1(':l a more favo:r>:;,ble 

tm:·if:f policy in tl:H.:l UniLod Stc.,.teB,, Such li bert,lization, \k,re it 

subi:.rtc:nriSa1 1 coul.d uell have the effect of m,xt.er:L:tlly increasinf~ 

exports of perfmaes, spices, food spechtlties, ,..Joolon cloth, linen 

products, loe/ch(:)r gloves, art productf,, dinnor\Jcre, cher~sos, wines, 

cognac, ,md :i:xmnoro1.rn ot.her i terns to tho U:n.ited St::,tes. 

coni:i0quoncc3, since no immediu.te drctf,tic 

:coduction in tD.riff s appeurs to be in prospect, are tbe p:coblems of 

clearing perisb;;;_ble items like certain cheeGc:is throu1)1 customs more 

rupid.ly, assessing iniport duties on morEi siniiL:,3." vaJ:uution · bases a.t 

various ports than b,w been true, Cc~lcu:L.1.t:l.ng tariffs on some 

perfrrnms and liquors, uhich iG quite arbit:car:y, and recognizing certain 

tux concession,:3 given b:y the French government on e:xpo:rted products, 

In l•'runce i tse1f, economic reforms, furthering the e1imincttion of ., 

too m,.,.ny J:nc,,rgind. Gn.terprises, will be i), mo.in step in achieving ,1.. 

sounder competitive pricing basis. 

As fa key,3tonr.c-i for u. neu tr2:~de policy, group action by thG 

export0rs, especL,lly for the promotion and mi.lJ.ntt3n.r;.nce of rmifox·rnly 

high product st0.ndctrds on the United States ma.rket, should lov1er 

t 1. • ·,. t' Il61.X' }_"f\c~,l".l\..:e _·1.:ng costs, d.rl<l incr0,1se their so,les volu:me and eonrpotiti ve 

effect:i ve11(;1Js. 
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French poli ticaJ. sts.bil:i. ty also hu.s a big impact on export trade. 

:&J such a st1::,.bili ty only will Fr8.nc.e retain co1nplete confidence nnd a 

more friendly atti tu.de froD't the funerica:n busin:ess men and more 

important yet, the generti.1 public. 

li'inclly, it seems of striking importance to the writer to men ti on 

that .Americ1.1n bnsi:ness men w-.i.11 al::·;a.ys deepl;ir appreciate that someone 

who has crossed t.he ocean ha.a paid him ·a visit, and wil1 !'Elciproco.te 

the good will. Tho repreGentative of the French firm who comes on such 

a trip should have an importnnt position within his firm, speak the 

Americo.n language fluentl;y, bfave a thorough k:nowledge of both produc

tio:n and marketing problems, especially of his product. 

Strong linlrn of friendship between t,he United States and France 

2-re not so remote~ Business in the interest of. all should make use 

of this close relationship between the two countries, and at the s0.me 

time, business should keep ,tlive a11d promote such relationship. This 

fin.Lu part might s.eem a digression, but the 1':renoh business 11tui coming 

to the United States ,,;i th awareness of these facts tJOuld certainly 

achieve substantioJ. success, and would be a big. asset to any exporting · 

firm. 
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Mr. I. For·be:c, Director of Program, 
Ux1ited St2:,tes Council of' 
1'he Interm.1t:lona,l Cha.mber of Commerce, 
103 I-'<trk Avonue, 
l1Jew York 17, N. Y. 

Mr. G. Stratis, Asr'l:i.st,int to tlH:i Executive Vice PreGiJent,, 
Na tio:n.fil Council of Ameri c::;.n Importers, 
l;,5 E:ast 17th St,. , 
tfow York 3, N. Y. 

Mr. B. B;;,r:rett, Chi of, Referencs Service, 
The Foreign Servlce of the United Sto:t0n of America, 
u. s. Information Library, 
'131 Avenue des Champs ElyseeG, 
Paris 8, F'n1nce. 

i. ',I. vJhi te, E..,rccut:t ve Secret1:~ry, 
United .States Inter-Arnericdn Cmmcil, 
Office of the Exocu.tive Director, 
1615H. StrEJetH. W., 
b:J,::,'1-.iington 6, D. C. 

D. D. Ifoa:Ll)erington, Director, Europe0,n Division, 
Na tiontl 'rrn.ck:) Council, Inc. , 
111 Broudwa,y, 
Now York 6, N. Y. 

Harvo.rd University Busincrn~; School Libra.ry. 

Columbic~ University .Gusinoss School Libniry. 

Ydle Uni w,:rsity Bu:::.liness School Li br,u·y. 

J. Lfulte:r 'l'hompson, M.8,rket.i:ng ReHearch Co., 
1;.20 Lexington Avenue, 
NeH York City, N. Y. 



French Sources 

Mr. G. Dubois, 
Attache Commercial de France 
pour le8 Etxt.s du Sud des Etuts Unis, 
.306 InterrL,tionr:.1...1 Trade Md.rt, 
Nm,1 Orle;;ms 12, Lu. 

Moni teu.r Officiel du Commerce et de 1 1 Inuustrie, 
Paris, Fra.nce 

Mr. Ir. Poter, 
Consoiller Commercial, 
Consulci. t Gencr,J.1 de ]':r;_mce "' San Francisco, 
San Francisco, Califo:.:nia. 

Mr. J. Bosson, 
Conseiller CoLUW)rcieJ_, 
.f:.i.nh.1ss2,d.c de Frtmce c;:,ux Etats Unis, 
Washington 6, D. C. 

Mr. R. Heil, 
Conseiller Commercial, 
630 Fifth Avenue, 
New York City, N. Y. 

H:..~. M. G. Hartin, 
President de la Chu..vribre de Commerce 
630 Fifth A venue, 
Hew Yo2.~k City, lif. Y .. 

Mme. M. 1''errand, 
Chof se'ction Economique, 
Ambasse.de de France aux Et;:.~ts Unis, 
Washington 8, D. c. 

Mr. H. Lem.:-:lle, 
Michelin Tire Co., 
31:l East 62nd. St., 
tJer, York 21, N. Y. 

lvir. P •. u;pt;1tein, 
Groupr:mier.d., des exportateurs d I Auvergne, 
Cle:crnont Ferro.nd, 
Puy de Dorne, 
Fro.nee. 

Mr. G. Aubert, 
Directour Gener;.;:l, Uni ver, 
12 rue Lincoln, 
Paris 8, Fro;nce •. 

Benedicti:no, 
110 rue 'I'heagene Bou.fart, 
Fecamp, Seine Infcrieure, 
Frc:mce. 
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.WPENDI:X B 

COHPOSITION or rim:acn l•X}Ri:IGN 'l'R1DE--l 9Li.s1 

.iUi:r.1enL,ry ( food) 1n:·otl.nets. 
R ;w Trk•.to:rLJ.s • 
1"1:u.,1 1.tf.:.1.ctm·ed products • 

i\li Y'IPY1+ ,,'(-'F ( .j'.'()O'l' )Yr'('•"1•c+ ~· • .r:~ .. --.r... ... ~--U'-·· •r.l ,L 1.) t- .1U .t. l.'Oo 

no.w n::·.tori ::;J. n • ~ • • • 
Mannf;_\ctured products • 

J? ercer~tr.,ge 

27.2 
58.2 

• 14 .• 6 
100.0 

0 • • • 11 ... 3 
...... 32. 2 

53.5 
100.0 

1.roc0., Four,.,stie, L 'J.~cm1oml~ J.i'r:..t.~G ~L1rn 1£ Ho;t;.Q;~ (P.,riD, 195G), 
;:,. 106. 



.APPENDIX C 

FRE!.~CH IMPORTS OF AMEIUCAlJ PRODUCTS2 

(In thousands of dollnrs) 

Group of Products 1938 1950 1951 1952 

M,.1chine:r:r 0.nd 
Trt:: .. nsportution 
~quipment $21,,605 $116,276 (illl,546 t106,001 

Raw Cotton 23,859 109,589 99,949 59,892 

Ceretl a.nd 
Prepura ti ons 1,.3.34 19,925 26,00'7 38,705 

Coal, Coke and 
Lignite 98 870 54,102 35,942 

Copper 7,050 7,201 9,644 26,250 

Petroleum and 
By-products '59,g14 11,060 16,703 11,029 

Industrial 
Chemicals 1,91~7 5,618 13,408 10,&20 

Siderurgy 
(Mct;;lll urgi c.:,.11. 
Products) 1,o·n 9 ,L~67 10,016 8,.382 

The figures above represent the principul products imported by 

Frcmce from the United Stutes, accounting for more th1.o,n 80% of tote.l 

imports. 

2.runbassade de J:"'rance, Q.u. ill•, P• 30. 



1:u>PbNDIX D 

SPECLhL GA'IEGOHI~S 

As i'c,r a.s cornrnercicl balances are concerned, it h,.~s become 

almost irnpossib1e to mc.;1.ke m1. exc:cct eV0!..L1kLtion by lrionot,ary 2,cme or r:tY 

cou!ltry. Since 1950., United St~,tes export ski.tistics, by country of 

destincrt.icm, no longer cont,Jin products clam:i.fied ,}s tiSpoci,:cll 

Categories," and do not give an ex,ict picture of comr:1orcii:,l s,.:cles 

mo.de by the Uni tee! States. 

These '1SpecicD. C .. rLegorien 11 which are not rnentioned in cu::1toms 

statistics, aro not necess:ct:dly tirrnaments, but include 2.n;y article 

having ,, st:r,xLegtc iniport1:1nce such ns, aeroplane gclsolino, tires for 

trucks ::.::nd c1.0roplo.nes, lubrj_c;:;"nta for cars, (t:nd l:i.ke items. These 

products ure no doubt often the ob~ject of purel;y commc:rciul trcJJs-

ccwtions, a.nd their exclusion frorn the ::rt,.?,tistics h8.S had the result 
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.H.f'PENDIX E 

-~ 
UNITED S'TA'I':ti.:S L:itf'Oil'l'S, OF fREtJCH PRODUC'l'S;.i 

(In millions of dollars) 

Metc:J.lurgicnl • 
Alcobol. 
Beverages. 
Wool and rel:::_ted products • 
Art and related products 
Rayon products 
LeL~ther ;::nd hides • 
Cotton proctucts'" 
Silk productG. 
Fed.thers 
Mc1,chincs ~:.nd tools 
Furs and rel.~·.ted products • 
Perfmnes ,,mcl toiletries • 
Oils • 
Jute p2.ckine; m,:J.tGri.:;•ls 
Prcc:l.ous stones. 
Mcmm.·es • . . •· • 
'l'ar by-products • 

TO'IAl,S 

• 

. . . 
• 

• 

. . • 

• 

• ~$79. 3 
50.1 
1,4 ... 3 
10.1 

6.0 
9.1,. 
'7.6 
7.£\ 

• • 
• . .. 
• 0 • . . . .. . 

• • • • • 
• 0 .. • 0 

• • • • • • • • • • • • • 

5., 5 
;.!. 3 
0&8 
2.'7 
3.9 
2.0 
3.0 
3 .. 0 
1.8 
1. '.:i 

~;;211.1 

;1952 

~~26. 2 
11.6 
13.1 
12.6 

(). 3 
l). 7 
6 .. .3 
6. ~~ 

/:}• 3 
3.1,, 
") ':i 
..J•.) 

J.2 
3.0 
3.0 
~l.4 . 

It Hill be noted tl1c.it Un.it.Gd States imports from :B'rnnce actually tot;c:llod 

0263 rni1lio:an rmd ~n.167 millions for 190]. ~tnd 1952, rcspoctiw~ly. l'he 

sharp decline during 1952 HO.fJ largel;y uttributable to reduced volmnes 

of' steel D.nd alcohol for Korean war der;Jnnds. 'I'he totuls vD.:ry from 

those set forth above, including thou:;and:3 of rniseelL..1.neou.B items not 

included in m,ijor groups. 

-·-·------------
3 .. ·' -~., p. 40. 



APP JEN DIX F~, Con tinned 

UiH'n.m S'J.'Ii.TE::: IMPORTS OF FRENCH PRODUCTS COMPAllED 

AnimcJ.:o, for food 
Meat 
¥.iilk o.nd eggs 
1Tish 
Cer·oe,Ua 
Frlli tB :1nd veget.:c,ble&1 
Sugar 
Coffee 
Feeds 
Mi t;cel1uneous 

Food. products totals 

i,::JVGI\.,tgcs 

'J:ob:J.CCO 

'I'O 'I'HJJ; DOLLAR AREA IN 1953 

(In tllousandn of dollars) 

<'· ~? 2 
11-99 

1,3'7'7 
50') ,_ 
37 

3,992 
519 

1,352 
~255 
73 

(:·\ 8,608 'it' 

~i,15,166 
2,028 

Bevor,1e;es and tobacco totuls $17,194 

Hides 
Rubber 
Wood 
Pulp 
Textile J?i ber 
Fert11i2er 
Metul ore:o; 
Mi ::well:.:1.neous 

Crude m,:.teri0J.s tottLls 

lViiner.:il fuels 

Oil i'o.ts 

Oil :J'.'c,.ts tot;:J. 

~l• 6,0'71 
108 

97 
2f) 

6,0?6 
552 

J,2/:JJ 
2,195 

~~18,388 

i, 1,567 

~; 1,%7 

,., 
r:;. 

/' C}f"':1 
Qi'..> ( 

1,1+4.5 
9a 

69 
5,239 

561 
1,B5;2 

256 
97 

t·ri1 ·1 29 ~~ .. L. , ..... ., , 

$;24, 51 /.1, 
2,0.31 -

!Jt. 6;757 
108 
102 

29 
6,681 

621 
3,260 
2,LJ)9 

~j; 1,567 

~~ 1,567 

~I;, 1 1 /,._27 

~i; 1,~.;27 



APPENDIX E, Continued!.:, 

(.All dnt21. in thousands of doll,n:·:3) 

Chemicals 
MineruJ.. tar 
Colouring m1;1.teriuls 
Hedi cinal products 
Essentic.1. oils 
:Fertilizer u.nd manu:re 
Explosives 

CbemicD.ls totals 

Loather 
Rubber 
tJood 
Pc:tpor 
Textile 
Mino::c.;J. fJ 
Silver 
Bo.ae metal 
f1i~;c. Tilntoi 

Ndnufu.ctures totulfJ 

Mc,chinery 
Blectric:tl Lli.:;_chinery 
'l'ri'.msport equipment 

Ecptlpment totals 

Bl1ilding 
Furniture 
Tr,;,vol goods 
Clothing 
1-i'oot'l:iear 
Pro:foGsion::,,l lnst:tT1J,10nts 
Misc. msx111fu.cLu1·es 

Por;t;:J. 
Live Dxd.m:,J.s 

Mim:iel1,1neous totaJ.s 

11-u~ ·. ·, ,,, C 
• J;!; • .L:J. • ' 

~~ l+,,;264 
1,060 

527 
788 

6,9/:l 
1,650 

?71+ 

~i 1,643 
2, 22/.-

955 
1,125 

26,125 
4,615 
3,251 

l;,'7 ,473 
1,939 

i 6,1rn 
809 
165 -

$ 139 
565 

1,568 
5,701 

1?5 
;2,439 
C ··J,--;ri 

__ 1_~ ,-.;,,:.", 

~; 1,901} 
219 

-~,----~-------· 
~il8J,159 

~- l+-,783 
1,061 
1,470 
2,66:~ 
El,768 
2,'?;28 
2,276 

.~:j~ ;2, 10 I:~ 
4,481 
1,/ill 
1,416 

36,911 
7,927 
4,02/_,, 

72,559 
'7 oi:;·3 
-~~ 

~:; 211 
?85 

1,tiG.l 
6,983 

222 
3,525 

l ') I ?t:: 
--"·_, o.~:J 

-----,..,~--""""'-'""'"'-

85 

10 • 



APPENDIX F 

EVOLU'I'I01\l OF FRANCE AS SUPPLIER OF THE (JNITED S'I'A'l'ES MARKET 

COMPARED '.1'0 'l1lli EVOLUTION OF THE 0'.l'HER ~JORLD SuPPLil~S5 

{In millions of dollars) 

1938 1950 1951 1952 - -

86 

Country Vulue Rank Value R,.si.nk Value Rank V1.J.ue Rank 

C:mad1:t ~'> 267 1 ~1,9&..J 1· $2,275 1 $2,385 1 
Brdzil 98 6 715 2 911 2 Es0t5 2 
United Kingdom 118 3 ]35 . /,, 1+66 .'.3 l-:-S5 3 
Cuba 106 5 406 3 4-18 5 438 l,i. 
Mexico 49 1.3 315 6 326 8 a1 5 
Venezucl<.1.. 20 25 321+ 5 32/-} 9 396 6 
Colw-:1bin 49 12 313 7 362 6 381~ 7 
M&laya 112 4 310 8 426 4 382 8 
Chile 28 20 160 13 203 18 286 9 
Indonesia 69 8 156 15 266 12 276 10 
India 58 10 259 9 297 10 2'12 11 
Philippines 9fi. 7 236 10 28!-} 11 · 236 12 
Japrm 127 2 182 12 205 17 229 1.3 
Ge:r'T!Wny 65 9 lOL~ 24 2.3 .3 14 212 14 
U.E.B.L. 42 16 l~D 19 216 16 191 15 
West Indies 21 24 158 14 160 19 178 16 ---- --- ___ ,,,,_ 

France 51:, 11 132 20 263 13 167 17 

Argentina 41 18 206 11 220 15 159 18 
Nederland 31 19 85 25 118 25 157 19 
Italy 41 17 109 22 lLi,O 20 157 20 

5Ambass1:;.cl0 de Ir.r~.nce, Q.2. ~., p. 21. 
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APPENDIX G 

Fi1CTOR--A DEF'LU'I'ION 

The f'uctor is a kind of biJ.:nker-dealer, who speciu1izes in u 

branch or in similar branches, gw..1.runtees, finances, supervises the 

operations oi' c:rn. importer or an agent without in a:nywuy sub:c:1ti tuting 

ld1imelf for him. 'l'his s;ystem provideH the moans oi' operu.t1ng to 

specLJ..izod cnterprise::1 Hhich do not h,.1ve the necessary capi t~ll. The 

f,.;1.ctor, most of the t:trne, h;_'!.:J premises th0.t allot, him to provide the 

firm he finilliceu, with office, warehouses, displayrooms. 

He is paid by a commission on the sales of tho importer, or by a 

share of the commission of the a;_:_;ent. 'l'his commir,::ision. vurioB from 

11/2 to 2% ·when the factor intervenes only to give a financial 

gmJ..r2XJ.tee. It cun go up to 5% when the fuctor provldes other services 

' t . ,·, " ·1·t· 6 ana I/18. ·er1EL . .1. raCJ. 1 ies. · 

6centre National du Commerce .Exteriour, .Qn.. ill• , p.. 58. 



l. TREND IN T01'.ll.L DOJ'.t!:~S'II C ~fiNE OU'l'PUT 7 

Other St:ttes 

(In tbom, 0.m.ds of gallons) 

1936-194.0 
( ,·,v.:,r·1 'J·P.) .;.;. v, ~-b·· 

61,314. 

7,096 

1953 

118,378 

16,l/i.6 

,-; 

2. lvHOLES.i+J,.,E PRICE rnDICl~S, DESS.!£111' Alm 'i'ABLE: UINE8° 

Year 

1947 

191/) 

1950 

1951 

1952 

1953 

(191+7-1953, inclusive) 

'I'able 1Jlne 
~'lt0,e;e) 

101:.2 

98.o 

97.8 

93. 7 

* (1947-1949 average=lOO% bnse) 

Des:1ert Wine* 
(?1::1rcont_~~gel 

107.9 

97.9 

86.I+ 

71.6 

71.6 
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..i-U:>PENDIX I 

. ESTIHATE'J) PER C.API'.l.'A COHSTJH.P'IION Of' VARIOUS KINDS 

(Average 1940-1949; and ~J yec.i.rs, 1950-19 53, inclusive.) 

( In gallons) 

Kind of Average 
Beveru.ge l 9Lii;-l 9/+9 1950 1951 1952 1953 

Milk J6.3 35.l 35.7 35.7 35.7 

Coffee 28.9 28. 5 ;zg.9 29.J 29.3 

Beor 16.4 17.0 16.8 16.9 16.8 

Soft drinks 7.0 7.4 7.6 8.2 8.4 

'l'eu 6.8 6.8 7.2 7.2 7.9 

Fruit juice ( cdnned) 1.4 1.6 1.7 1.6 1.5 

Fruit juice (frozen) 0.1 o.6 o.s 1.3 * 
Distilled spirits 1 • .3 1.3 1.3 1.2 1.2 

Wine 0 6 .o 0.9 o.8 0.9 0.9 

Misc. ve:setu.b.le ju.ices 0.5 0.6 0.5 o.6 o.6 

*Do.ta un.:lVtdlable 

9Ibid., P• 6. 
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Af'PENDIX J 

DBFINI'IION OF VARIOUS ~JI.NE CA'l'.EGOH.IES 

90 

'l\::;ble wines d.re still Hines produced from grapes, cont.:;drtli:1g, 
eXC!EJpt vermouth, :not Jitore thun lL,% dcohol. Such varieties u.re 
cornntonl~,- knm-m d,S tdblo winos, al.though they 0.re also celled 1in,xturu.1, n 

111ight,it a:nd 1tary•1 wines. 

DESBR'I' mNES :all 

Dessert wines include all commercial wines, except vermouth, 
conta:ining more tlk,.J1 14% t1.1cohol, by volume. They are usuclly taken 
as an appotizor, o:t.· at the end of the meal. Thoy contain from ubout 
l?-20% alcohol, part of which is derived from the grape spirits or is 
added in the process of fortification. 

V .il:HJ:-10UTHS ~ 12 

Vermouths are blended still wines of the dessert type, flavored 
with m·onkttics, o.nd usua.11y containing about 19% ti1.cohol. Vermouth is 
used in the United States principelly as an ingredient in mixed drinks. 

Sp::u::kling uines are so-called because they contc:Lin 11co.rbo:n 
dioxido'i gds which causes the wine to effervesce. Tho gas is incor
porated in the wine by neconJLtr;y ferment.Gtion induced by the introduction 
of sugar mid ye.1st into the basic still wine, within the tie;htly corked 
bottle or tank. Chat11pugnc is a luxury product and its consumption, 
which is ;:1.ssoci._,ted mostly i-rl th specid or festive occa,sions, tends to 
va:.ry Hith the ne.tionul per ca.pi tu, income. 

10u. s. T1;.1.riff Cornmim,ion, Sunmi-cdos of Ta.riff Inforl'k1-sh.2.u 
( ~.i,;;.shington., 19L.8), Vol. g, p. 33. 

ll!bid.' p. 3'7. 

12Ibid., p. a.. 
13rh1ct P )-:-o. ~·, . 
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APPENDIX K 

IMPORTS OF biINE BY CLASSES rm.'O THE UNIT:tl:D S'I'A'Lt!:S F'OR 195f4 

Country of 
Orir;in 

(In thousandH of gallons) 

Table Dess0rt Vermouth Sparkling Total 
~~~~·~~~-~~~~~~~~~~~~~~~~~~~~~·~~~ 

Fr:mce 

Itcly 

Spain 

Portugc..l 

1i.rgontina 

Chile 

Germany 

~kdeira 
Islnnd 

Denm.:;;.rk u.nd 
li'aroe 

Greece 

Switzerland 

United Kingdom 

Israel r:md 
Pc-J.estine 

Nethe:dand 

All others 

Totals~ 

961 

1,269 

37 

15 

2 

142 

285 

112 

47 

11 

10 

4"/ 

81 

.3.,022 

6 

57 

174, 

16 

1 

13 

1 

4 

2 

513 

1,256 

1 

1 

1 

1 

2 

2 

3 

l,'780 

534 

4D 

l 

2D 

1 

7 

l 

1 

605 

2,622 

515 

211 

2 

143 

293 

16 

113 

61 

11 

7 

14 

50 

86 

6,158 

*-Minor discrcpuncies in total from 1:1.rnounts shoun for ea.c:h type of ,Jine 
~ise from rom1ding process ( to nearest half thous::ind). 

14Ibiu., p. 10. 



APPENDIX L 

VALUi PER GALLON OF SELECTED IHPORTED WINES B"f. CODHTRYl5 

( 19 36-39 average, m1d 191.6) 

Countr-.1 
Table Dessert Vermouth 

19.36-39 19/1.6 19.36-39 191~6 1936-39 191~6 

Fr;;.nce tt2.62 ~~7. 78 ~12.s1 ~~4.80 t~l.80 $.3.14 

It0J.y 1.28 .3. L~O 1.s9 2. 50 1.62 2.w~ 
Germa.ny L; .• 17 9.99 - -- -- --
Chile 1.58 2.69 -- -- -- --
.Argentina 1.13 2.29 1 • .33 2.21 2.2J 2.06 

Spain 2.,8.3 J.J2 3.04 3.32 1.64 1.92 

Portug:s.l 2.71 .3. 87 2.61 2.42 1.73 2.07 

Other -- - -- -- --
*Average for 1936-40 used for sp!:i .. rkling wines, including chd.mpu.gnes. 

15u. s. Tariff Commission, QB.. ci.J:.., p. 36. 

SpcTklin.g~ 
1936-40 194.6 

$5.45 tlo.05 

3.02 5.83 

6./;5 9.43 

.3.16 7.19 

3.'19 1 ... 79 

7.19 5.94 

'° l\.) 



VI'I'A 

J·ea.n Boyer 
cd.:ndidu:te for tho degree of 

Mar,ter of' Science 

~:'11esisi AN 11.i.1ALYSIS O]' THE BASES FOR DB\/i.,J,OPING FRGNCH 
EXPORTS TO THE UNI'l'l~D S'I,:.:rns 

Minor~ J<~conomics 

1 .. 3. l · l lOgl~.:.:-t_p JlCt.t_ i 

Borra 'I'h0 TJ:d ter 1r::.::, born in Stdnt l'J ectc:~i:r·c, Fr,'l.1.ee 
M;::~y 10, 19;';9. 

Undergrc.cdlbto :3tudy i H0 enturod the "Ecole St1.pe:deux·e 
de Comri\u:i:·cch of Clermont Ferr,,~nd, F:r>' .. nco, in 191~9. 
He g:c:.1.dn~1t,Jd ar0 11Inge.nieur GoLmKH'cic,l jj in 19 5~~. 

G1:Lduute Stud;y: Okl-:,clt0111:1 AgJ:·i cu1 tu:r·oJ. ;,,nd Mechani c21.l 
Col1oge, StiJ..L-,ii.1..ter, Oklc:.ho:rILJ .• 

Experiences: ~lie ,,1riter t1orkod for f,01rerul ye,.,rEJ, in 
Fl\J.nce, ,,Jith " firH in the tcnn·ist 
hm:;i:ne~w. Alrw, ho uorkod in tlH;; 1-J,,,rehou.:::;e of ,'.:,:n 
iJ.TlJJo:cturt t eo,il h:~in.J.J:"J.g Cr.:)1npi:!.:t1:.'/, nt~t1.<."l~y·i11g t}1(: 
org:ccni ztd,ion ~'.l1d uccuu.ntinb rnetho,ls. In this 1~,st 
oxpo:i:·ience, the ,1ritc-~r uroto L~ thesis, uhich wc.,s 
;;,uhnd.tte::d to u. n:.,tion::il jur;y for grGd.u-:ttion from 
the '{Ecole Snpe1·:Loure c:; o Cornnerce. H At i.,h0 
11rof:;errt t,ir1e J1e i 8 Efi'.;i)lo~yod tu:; d~ G1"d.dt1u:tG .AGni st,:1:r.1 t 
by the En;;1:liGh Dopartmcmt of OkLL1101;1,i AgrieuJ:Luru.1 
s.nd Much2mie(;.l College. 
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'l'l1b:SIS 'l'I'l'L.G; 1\J\! 1lll t:1.LYSIS Of '.JJJb ba~;i:ii:S ?UR J.JiVJ:J ... OPIJ:JG FR&·JCH 
BXPOR'l'S TU 'l'Jl.i~ lf:AITiill ;:3':i~;.TES~ 

1'he content dlld forin hu.ve been c hcck(::d und ~Lpp:i'.'oved l;,y the . 
,m:l:.}1ox· u:nd tLci:!lL, ,.:.dvifio:t·. '111s;.) Gr,.,rhJ.,ltCl ,Sd,oo1 Office 
c:,.ssmi:nr, no rerJ;,)011.tllhU.:i.t.:i for er:;:,orG ei U1e:c in :t'orrn o:r 
coY.1te:nt. The co;~)ic.-:rs ... ~1~0 fJe:o.t t.o the -bi.f1(·tri1·_y j1..u:rt (LS the~f 
Ltr·e ::),];1J/l~ovor,J l{~r t.r:i.e 1.~rrL}~o1~ l·.,:J.'ld fC.:.CrLlt:y , ... dvlno1 ... 

'l'Y..PIJTS; Mr. , ... nd Mr::;. Gordon F .. Culver 


