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CHAPTER I

IHTRODUCIION

Purpose of the Study

Originally the purpose of this thesis was to study the murketing

AL}

of a speciiic Irench product in the Uniied Stutes.

3.

The writer intended to select 2 produet wlveudy introduced on

the Americen narket, znd to determalne the iwmportunce ol the product
y

i Lo both, national and foreign competition. Due

&
congiderstion would hove been gilven to guelity, prices, sales volumec,
mnd peogriephic coversge. Finally, conclusions would have been druwm
s to the efficiency of the morkebting nmethods used for this product.
fuetor in the choice of the product would hove bean

the ability to secure cdegquate informaticn, either directly from

French compinles, or from other ogencles decling with forolgn trude.

To this end the writer mede inguiry of different compinies as
well as certoin associntions sand pgovernment zgencicg—-see Appendlx A,
Although newvly fifty letiters were seant to different addresses,
sonetimes two or three to different individusls et the sume uddiress,
the answers were very simitsory and disecove ging s hereafter exploineds
Responses fron compenies: Blther the firm lucked duta or felt
thet such information pertaining to their trade was confidenticl znd
)’

should not be disclosed--in elther event, ¢ congldersble amount of time

usuully pessed before zuy reply wes received.



The first reason, lack of stulistical material, is certuinly
believed to have been the most common stumbling block. Mosl of the
tronsactions, on the French side ure conducted directly with the
frericon importer, withoult ay previous resenrch, und withont axg

record of what huppeuns to the goods once they are sold.

The mwdin reusson for the luck of merketing information lies in the
infinite vuriety of French products exported to the United Stutes, and

the lerge nuwber of the firms involved in export obusiness. Such
exporters, belng so pumerous, «re meinly of smoll importmace. Hach
of them acts individudly, wund consequently they lock funds to wnder-

take sny serious prospecting of o merket thet offers tremondous

possibilities such os the United Stotes merket. awme thing 1s
true for the prodiucts. Bee.ouse of thelr lorge variety, most of then

scales for this

2re not produced, wnd cunnoet be sold, on a lax

re.son, the volame of business on each such article does notl sppecr

s

to such experters to justify ithe expense of highecost market resesrch,

o

Only o few French export firms hove selling agencies in the Uniled

£
()

States, and actucdly do ccetive customer progpecting wnd sales develop-

menbt. 4 great number of them do business just by letiers; in that

cuse, they oifer catelogues. This wethod is supplewmented by inserting
advertisenents of their products in pericdicals dealing with foreign

trade, such as: Foreign Cormerce weekly, The Mogazine of the French
Chomber of Commerce in the Unlted Stutes, The Maguszine of French
Production.

One might think it possible to follow the imporited goods through
the importer, since the importer wust keep z record of the ssles he
makes alt the wholesale 1evel,'&s well wo ot the retuil level, But

even supposing thot the importers were cooperative enough to provide



the complete information, this information would only represent one
pert of the picture-—the other part being those dirvect purchuses made
without the intex -medlzry services of the importer and for which uo
record could be found. This problew con best be illustrated in the
cuse of wines. A large part of imported wines are brought into this
comntry by iuporters; however, there is a rapidly developing tendency
for big restaurants, department stores, and even retuilers, to buy
direct from France. These individusl purchoeses, lor which no record
cant be obltuined, are o very genuine iupediment to effective ansiysis
of the charscteristics of the United States market for inported French
products.

Responses from agencies: French Commercial Attaches cud the

Freneh Chamber of Commerce uppezr to have no records of French trang-
actions with the United States., Thelr effort is limited to relatively

R

sunerficiasl studies of the United Stutes market, of such type as would
] Al

give the ¥French exportsr preliminary information on: What he sghould
export. Whot prices he should offer. Uhat corpetition he will meet.

Their findings, a8 a rule, zre gualitstive and concern the nuture of

TR

the Americen market, rathsr then the position of French products on

the American market.

v

ageney sources alsc provide a certaln number of

>

Thes

@
I3

puides
advising the exporters on general guestions such as customs formolities,
psychology of the Mimericen Market,® the imporitsnce of advertising in
the inited States, snd like points.
United States statistical sources: Here sgain, all that is
revealed iz the totsl voluwe of imported geoods pussing through the

customs warshonses. Ho record is kept of what happens to such goods

thereufter; where the goods are sold; whol channel of distribution



4

they wove through to the ultimate consumer. It may bhe stuoted, however,

that United Stutes Government stetistics, although they are incdequst
for making o thorough study of the nerketing of any product imported
into the United States, do enabie o study to be made for any given
product of total seles, sales trend over o period of yesors, or com-

rarisen of tetad ilmports of the product in guestion to the teotul

o)

produced deuwestiecadly. For that matter, the dotu enzovle one to moke a
study of relative importance of v rious forelgn sources of a glven
imported item.

The writer wes forced to conelude that he could not, becouse of
information deficiencies, conduct this thesis as originully concelved;
however, the initicl phisges of this resesrch have not been o wuste of
tine, becuause the foregoing findings will glve unyone interested a
good ingight into the kind of information which can or cannot be
secured on this subject.

The writer decided to stoy in the sawe general area, l.e., Freneh
trode with the United States,'but to noedify the subject. The present
first disclese the true imporisnce of

wpose of this thesis is to

~ -

foreipgn trade between Fronce and the United States for eceh of these

f
s

two countries. Theresfter, sn effort will be made to illustrite the
nature of several major Freuch exports to the United States, zs well

2a to sugpest the meuns by which the importunce of such trade may be

ts

‘-h

enhonced, The nuoture of French trode and ways of sirengthening

P

position in this coumtry willi be stregsed.



CHAFTER IT

WHY DEVELOP THE EEXPORIS OF FRENCH PRODUCTS

TO THE UNITED STATES:

©

Significunce for the French Beonomy

»

Frapce is oo industricdistic cowntry. Frunce lacks ruw moverisls

0

and fuels;™ elso, the agriculture is deficlent in mony items; therefore,

5]

Fronce exports largely finished products zs o mesns of importing items
of need.

In eifect, French industry imports row moterials, brensforms them
into munufactursd goods, ond relies on these exports to moke wp for
the other deficitury portions of her commercisi balence.? Row

s

neterisls represent 58% of her total imports; menufactured products
53% of her exports.

Set forth on the next page is the commercial balance of French
trade during the period 1950-1953, inclusive, valued in United States
doliars

Teble I shows that the deficlt of the French commercicl balonce

originutes almoat exclusively in the dolilar zone uwhich includes the

United States, Canada, and United Stotes! trade orbit.

lT illustrate French dependence upon forelgn sources for nost
row maberislss 0f crude petroleum needs, France imports 97%; cotton
91%; wool 85%; jute 100%; tin 100%; copper 80%; zine 42%; netural
rubber 50%; vood pulp 45%. “Big Export Drive Urged iun France,® French
Anerdicen Commerce, No. 2 (March-April, 1953), p. 2L.

“See Appendix B for the cowposition of French trade.

5
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1953 3,948 487 35784 293 -1, ~194

In 1951, out of & totul deficit of $362 millions, the deficit
with the dollur zone represented $355 milliions. A very similer situo-

tion 1s observed for the yeurs 1952 and 1953,

g

French forelgn trade has been unbelinced troditionally, with

imports exceeding exporis, it was covered by

income from tourist trode, shipping, snd French investments abroud.

3

During und <fter World ¥Wer 1II, o considerable source of lncome wus

loot through liguidation of French ussels abrosd, shipping became o
net expenditure, and receiplts from tourism shrunk.

Amcricom assistunce has helped Fronce to bridge the mup betueen
exports <nd Imports, but this wid is now decreusing, sud Fronce uwill
have to rely to = pgreater extent on routine commercizl exchanges to

ggtablish wn eguilibriuwm in the bzlance of paymenis,

")
“ambesszde de Fronce aux Btots Unls, Comuerce Extericur des
Btats Unls (Washington, De Ces 1953}, pe 15 "mim.®
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As was poluted out wbove, the IFrench defieit in trade with the

dollcr zone is particulerly ccute, TFronece buys primsrily raw moterdcls

3.

from the dollux 40nc.4 The reader has alrexdy seon how French econosy
is operasted on Inmports cof row motericls and exports oif menufactured
products, If, on account of & shortuge of dollurs, France had
curtail her purchases from the dollar zone, her totsl exports of finished
products through the whole world would be curtailed, her industries
would slow down thelr produoction, and domestic wnemployment would
mount, cresting o crisis,

This serious dollar shortige is the first veuson for France to

develop exports towerds the doller zone and especially the United

A secound reason for such activity is to enceble Py cneh industyy
to meet competition of foreipn producers within the natlonal French

N

market. Despite inlternctional ceonouwlc barriers, lnported products
alrezdy coumpete strongly in Frunce with nationsl products, If France
is not aware of thutl danger, within 2 few years thelr out of date
production muchinery wnd incdequote industricl ond commercial methods
will open 4 free wuy to estublishment of americun producers within
the French murket. To prevent such & thing from occurring, Frunce
mist from nod on go out ind compele cggressively with Americen com-
petitors within the dollar zone's demestic morkets to retain comwend
of dollar exchange regulred for row muterisls znd plent modernization.
Doubtless the French ilndustriulists, whose products <nd methods

have already successfully met the test of the Worth Americun morket,

4‘Se,e Appendix C for datae on French imports of smerican products



-~

o)

will be in ¢ botter position to also compete successiully for world
mirkets, which are coming wore and more under the technical cnd
finwuclioleussistonee Influsnce of the lUnited Stutes,.

Thus is muede clecr for Frince the necessity of developing expori

sules in the dollur zone, wund especlally in the UﬂLb d States,

Imnortunce from the V¢ewoo1 of the United Stutes

s

On the issue of the ilmportunce to the United Stutes of building

greater ccceplance of imports ifrom abrozd, the writer wishes to

generalize the discussion to cover the need of virtuzlly «ll of
Europe, ond not Fronce slone, The Americsn government wmust, to a
lirge degree, consider the problem of imports of foreign goods zs =

whole., Protective legislation to curtsil such trade is oimed ot

imports generally, not withstending occavlonal modifications of

genersl toriff policy by reciprocol sgreements, treaties, and other

means entersd into with certoln specific countries.

The importance of encoursping larger imports of foreign goods
has been procluimed repeatedly by certain prowinent American
personalities

Desn Acheson, former Secretury of Stute, declared that the

United Stutes must acyuive on importer mentality., Curtiss B. Calder,

oW

1luenticl nember of the Associsitlon of American Producers made a
similar stotement which followss

It is not too carly to draw the sttention to o detalled anel
of regions of the United Stutes that con for the best 1uberest of the
American public zbsorb cn incressed volume of imports. It is o work
that must be performed in collaboration, by the producer of raw
matericls, t%e industrialist, snd the leuader of the Tride Unlons of
our country.

SComite Frone-bollar, Comment Hxporler en dmeridue du Nord (PLlej
1950}, pe 10,




Beonomically there are two mailn reasons for odvocuting such
strengthening of foreign trades

e Imports will elways lend to estabvlish strongsr showing for
the lines of merchendise in which the United States' domeslic pro-
ductlon is weukest. Such competition will elther compel competitive
iwprovement la these scctors, or will ultimately result in the shifting
of the resources to more profiteble lines, which should meke the whole
econony healthier,

2o Imports sre the complement of the Buropein recovery progral
eurried on for mony vears vy the Americin economy. Thanks to this
program, the French and other Zuropeun econowles huve recovered, and
in many cuses, reached higher levels thon before the ware

After corrying this burden for so many yesrs, the American

economy ond Amerlcen consumers deserve to get & return out of it.

Now thet foreign markets (consumer and industrial) are prosperous

enough to consume considerable American goodg, they should have sccess,

o7
on & trode basis, to the financial means of buying these goods.e To

zecomplish this end foreign goods and services need =ccess to sales

opportunities on the dmericun marketb.



CHAPTER III

BHAT STEPS Mave Do

TO THE UNITED SEATES?

On the French Side

' 3

The French government, io order to incruoose the doller holdings
of the country, gronts certain wdvantages to any exporter of French
goods to the United Stobtes us follouws:

1¢ Finunclal advantages: Any exporter is pevndtted to kesp,

gams anounting to 15% of the vulue of his exports

fe  Out of these sums, 1/5 (that is, 3% of the total export
figure) caon be used hy the exgorter cny wey he chooses. He con
uwtilize such funds in the United States for eny operation, even though
not dealing with bis business, ond wiithoul eny contrel whotsoever,
The foregoing concesslon constitutes o serious incentive for

+

French nonuiceturers to export to the dollar zone becouse, while the

volue of the iTenc heg been decressing stewdily during recent yeors,

the dollar hes reteined its leading vosition wmeng the world cuvrencies,

7 French and other Buropeans try legudly or

sally to convert thelr copitzl) into dollars and

the United Stutes. In that wey, thelr cepitol is

©

ive develustlon ond the scme 1s true as to interest yileld,

L-n

excess
Sociul chunges, such as the ones brovght sbout by, goc¢.1unm or

Communisn, wur, or occupution, wre lass likely to heppen in ithe

i0
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United Stutes thon in Zurope, in the judgment of these lanvestors, wk
provides s further inportant seeurdty.
be The remeining 475 of these sums {that is, 127 of the
3

roduet of such exports) con be used in the United Stutes insofur s

the dollurs ere gpent in counection with the exporter's buginess. Thig

v

provision is rother uide in Wy expense

Incurred in order Lo luprove the org.nization of his flmnm in France,

poynent of truvelling expenses in the United Slutes, paying commissions,

a -

sting 1n expositions, or inporting products from Neorth americs

purtiols

nded Tfor his form,

that are in

o~
=
o
=
ot

Re Further concesslons asdventagess  Any exporter of goods
to the dolliur zone, bencilis by

ae  Bxempltion from the production 1ij, (taxe o la production),
snd from the trenscetion tax, (taxe 2 la transzction).

be Under certuln conditions, the refund of part of the

soclal-benelit toxes and other flgcal cherges levied upon ths firm,

cnlzne the

The Anerican castoms officials do not &l

HBE Cblon

reslities of such exo

{

mpblon from the production and U
taxes. When they full to adjust values of entering French merchendise
o ollow for such tex cxerption,; then the duties cre wnfelrly levied,
ond higher than werranted. This problem is one which has been wos
troublesone,

At present, wore wnd more producks ore recogniszed by the cusbons

officivle as nob hoving to puy these laxes., 48 & rule, the United

These taxes amonnt respectively tos Production taxs: 106.25%.
Trensaction tax: normel rate, 1%; however, for woolen vroducts, 3.25%.



States customs officiulp recogunisze the exempilon vhen more thon 50% of

the products of o given merchandise cutegory zre sold in Frauce,

On the Americon Slde

There hes been o promising change in the sttitude of Amerilcen
officivls, industricsiists, wnd the genersl public toword the importation
of Buropean products.

The hostility generully prevelent in 1929 and ensulng years hos
beeo replazced by more sensoned conprehension. The present Anerlces
tariil is only sbout one third the level of the 1930 tariff,

The Reciprocal Trude Agreements del, adopted in 1934, wnd
modified subseguently ot diiferent times, hos been glowly but surely
lowering torifts levied by the United States during the l.st twenty

3

yeurs, In addition, decisicns urrived at in Genove, Annecy, snd

Torguay, have represented further progress toward economlic liberd

B

However, in spite of these fucts, o widespreud slogan hos

Us

-

appeared in Burope in the course of the laost swmer “irode, not Alg.¥

Observing the popudarity of this slopgun, one cauncot but wonder if the

impuet of Lurdff reductions both to Uanlted Stutes inmporis,

and elsewhere in the worldd buas been og effective us is repregented,

ﬁmvwﬂmrwﬂlrmm;MMmﬁﬂw“m show what the French manuizce

turers and exporters think of the present torifif, reduced =g 1t is

2

by

o

these various changes, wus well ws to point out whot suggeslions these

oty

interests oiffer for Turther steps in effective liberalizstlon of
United States! foreign-trode restricitions

For the purpose stuted, let us first reifer to the resulbs of «
I A b4

thorough survey counducted by the French Chamber of Commerce awon, its



members residing in the United Stztes wund cmong importers of French

nIro ducts,.
The gquestions wh ..Lch were pub to them were us follows
4 ;

Assuming thot economic wccbivities remain at theilr present level,
2 ’

d

on the influence, in your iield, o:
domestic production and imports of other forelgn countries, wvhich
would of course beneflt by the scme reductions of duties, can you

5

te proportions in which your orders z@nd youyr

indiecate the approxi

sules dn the vurious categories of French products would increcse

1

if the present turiffs on thesc were: 2. reduced by 50%; b. eliminuted.
The congensus of opinlon among the textile group was that there
would be fudr pogslibllivy of increasing trede with Fronce 1f the

duty were reducced by 50% or elimin:ted.

¥ the

e
.

Some ilmporters of high-guality woolen fubriles felt thet,
pregent toriff werve resuced by 0%, they would import 254 more; sund,
i comvletely ellmineted, imports would increuse 50%.

On the other hand, other importers of such textiles as upholstery

muterisls and decorcvive ful

wicg, felt thot in view of the current

prices of TFrench fubrics, compared with prices of Italiazn nd

Aunerican fubrics, & reduction in duty would ot the present tinme,
have relatively 1littie effect,
According to lmporters, ¥French chesse imports could be increzsed
& I )

tremendously if this product could be bruug into the United Stetes

duty free. Thelr estinmates were thot imporits could be doubled 1f

the present 20% 2d volorem levy were reploced by one of 3 1/2 ceats

per pound,
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Periume importers suggested a number of reductiocns in duly on the

(515

semi-sutonatic bottles, bottled caps, compositions of {inighed

perimmery, und raw mutericls for perfumes, such g coal-tur products

-

and certuin essential oils. Imports would provably grealtiy increase

%8 o result of such reductions,

e

Jevelry importers reported thut iwporits would double if duties
were reduced 50%, snd guadruple, if they were totally eliwlnasted,

The same stoboment wos ma&e by importers of cutlery, of certoin
colonizd products, ond of gelatin,

An 1n“orL r of French-nude diamond dies gtutes, on the other hund,
thet if diomond dies could be sdmitted froe of duty, trade would
incresse in the proporticn of 100%, or more, but thot prices of

imported dies would still remain cbout 109 higher than domestic

wices, which woang lhat american-made dies do not really reguire
Gariil provecitlion,

The imported dles are rather desirved for thelr speclizl charace

teristics, if reuso coupetitively priced,
Imports of ¥French-made machine teools would increzse substentdolly

-

tariffs were elinincted, bul only slighily if the duly were

ion to the results of this svurvey zlres outlined, there

are wany other suggesilons, or complaints, that 1t will be interesting
to mention.
As a rule, importers ure unenimous in thelr opinion that
imulification of the United States customs procedurs would resullt in

o tremendous incresse in trade, Estimates of suoch 1ncr 4868 renge

approximetely from 20 to 40%.



The malin objection to the presont cusbtom procedure is agsinst

ection 402 of the Tariff Act which some imporiters even feel ghould

| 97]

be complotely deleted. The compluints dezl with the application of

b4 4

srovisions of Sscticon 402 concerning the present

foreign imports belng ot forsign value or export value whichever is

There i3 o perticulsrly serious havdship with veg

rd to the

which occur in the home-mnorket value frow the tims of depsriure

anee bo the time of arrival of the goods in the United Stutes,

Other corrective sug tiong ere slso made, looking towards
custons formalitieg to obltaln quicker release of
goods to fucllitate merketing.

2o Eliminution of wurbltrary sssessmenis. The evil of ocrbltirary

sssessments wade by customs appraisers; as well as appraisal of the

ferent rates of duty in differsnt ports of entry,
should bes elimineated,
3. Blindnetion of the threst of turilfs belng raised =8 goon as

g

imports become sulilciently luportant teo disturb American compatitors.
(Bscape clause)
Conpiaints are paurticularly strong on the ¢ffect of this clause,

which hangs like the sword of Damocles eg & permsnent threut over

the forelgn manuiucturer, exvorter, and the United Stutes importer os

well, When the imporisof a certuin product huve been slowly, expensively,

prices, o sudden incresge in the

(1
]
i

and tediously develoned with definit
tariff can often make impossible wny further sules of the product,

Vast sums of money spent to create & sales organiszation, and lo promcte

the product, would io such event fuil
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rolicy 1t the product loter hog to be withdrawn from the United States
morliata

I

As ¢ consequence, nuty exporters enter the Unlted States domestic

market, bul refrain from en sedzn in favor of

strong cany

L

their produet, for feur thet, if thelr competition becomes too stirong
or too noticcuable, a domestic producer demend for increased tariifs
will lose for thenm entliely the benefit of 211 ithelr efiorts.

Offered in significunt support of such rolsonlng is the recent

situution relating to wolches and wolch movements., It wos announced

in July, 1953, thalt the President wog ralsing the torlif on Sulss

snd other watches and wateh wmovenments by 5)%. This oecured just when

the Swisg industry had become most dependent wpon United Stotes

LIl enll

H-
©
U
o
<
[
&
o
e
-
i
o
et
=
-
<
o

of food products, purticularly cheeses.

Iuporters of French cheese dnst the regne-

e Food and Dryug sdrinistrotion and ewcesgive delays before

released from customs. In weny coses they bhuave to welit

1

ol

5
1
i

forty-eight hours. These ilhporters

[ol

nine days iu stewd the expecte

cheeses such o8

gugeest thet priority should be given to

]

C: m&mborb Brie, which reudily pess the peuk of guudity if detuined
too long enroute to the customer. They also suggest complete
eliminstion of the quotus estﬂbliéhed by Section 104 of the Defense
Producetion Act, restricting the importation of cheese znd dairy
products.

1~

50 Bliminction of discrimin.tion apalnst

Inmporbers ol wine
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d customs duties on the sctunl proof of bodtled

revenue baxes

spirits when such strength is under 100%, thus elimineting the

diseriminution which prevails apgainst imported spirits; inasmuch, as

internal revenue taxes on domestic spirits are peld on the wotual
proof. Importers, =g stabed, nust pay ub o hundred proof regserdless

of how fur the sitrength folls below & hundred.

3

In summery, 1l scems that with the exceplion of certain cases

where United Stotes dulies sre prohibitive, expecially where pro-

cessed articles are concerned, importers in general do not believe

o

thut anything less then a drastiec reduction of tariffs would grestly

Q‘ﬁ

increagse French imports to the United Stetes. The fact is that
nerally sre comperabtively too high. Hetwrslly imports
from other countrices would benefit from the ssme suggested reducition

in duties,.

The real trode barrier as French imports to the United

o

States are concerned, secen to be the complexity of custom procedures,

and applieation of forelgn or export wulue, whichever 1

5]

[&

gher,

Oy

:.

hn

’—Jn

on of ULULLy divergent total

On the other hand, the applicatb:

bariff levies by th

the different appruisers crestes great uncertaintlies.

of zpplication of the escape clause

if trade grows too vigoro
Finally, Food and Drug adwinistration regulaticns are much too

rigorous for generil Duropesn stendards; elso, the quota ilmposed on

2

is harn

dalry products

D

&

ering French imports, especiusdlly of checses.



CHAPTER IV

Wial HaVE BiEy 105 RESULTS OF THESE VARIOUS ACTIONS UrOn

J.

THi DEVELOE

T OF EXPORTS OF FRENCH PRODUCTS 10

Commercicl biloince of the United states and Pronce

To cnswer this gusstion the wirlbter will atitewpt to show the

avolution of these exports durin

Taphhh X1
UHITED 3TATES-FRENCH TRADE, SELECTWD Yﬁﬁﬁ”l

(In millions of dollurs

1938 1250 1951 195

W

Bxports to Frunce .34, 5308 $423

o
L
LS
N

Imports ints the
United States 54, 132 263 1é

20
W

bBalonce Owing the
United States

£
o
]

§1L96

£0
Lt
38

gtndy of the comwercizal buluance reveuls that the

bile still showing o serdous deficit, is ilmproving

Ambussade de Fronee vux Bbots Unils, Ove cile, re 7

e

ig
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Exomination of vhe balince suggests thot Freanch trade wes better

ol in 193¢ thin in 1953, but this setusdly was nol the cuse. In

ase ol dmports of French products into the

fot, the percent

?I\

ko)

United Stutes Irowm 1938 to 1953 (242%}, is nuch Larx thin the per-

exports of American products to Fronce (1514,

-

1though the true pleture is o litile less favorable,

It is consequenlly sound to conclude that the delicit of French
trade with the United Stutesg is reloatively smaller in 1953 thun 1t
was in 1938,

The trend of the commerelsl balonces of the lwo countries may be

more readily compired on the next page, (See Illustrution Ij.

wbion Iy The bulunce of Fronco-United States

Comment on Illusty
trode uos totodly disrenged durdng the wear period 1914-1916, It will
ned about

be noticed

he some level durdinog the esrlier yeaors churted, wnd incrensed

fote

s1ightly thereafter. (About $50 million cnnuzily comsidering 1l

w

years). Conversely, exports did nol recover irom the erisis of 1931
(40 million sveroge), wub rother, during the period 1940-1945 further
collupged lo o §4 million averuge level. fThey recovered in 1945 to
reseh $75 wiliion, ond in 1950, were stlll sscending =t $132 million.
In 1951, exports reuched thelr highest level, $263 nillion, althoﬂgh
953 they declined to (185 miilion, which still represeuts o
relatively advontogeous export stotus.  (The reoder will observe

'y

that some meusure of interpolation is involved in the above observations

Rhe b Laonce of trude with Frunce, snd also with other Burox
coutilries, 1s vlased by the exclusion of apeciul categorics. These
.

figures ceén be looked uron as indicators of tendencies. (Sce Appendix
D for o deiinition of "Special Cutegoriesy).
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ILLUSTRATION I

FRANCO~UNITED STATES TRADE--SELECTED YEAR83

(In millions of dollars)
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Ambassade de France aux Etats Unis, Op., eit., p. 1ll.

3
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because 1t was ivpractical to poritray every yesur's staanding in

Irports of Freunch Products to the United Statesh

Thie best way to judge the stunding of United Stales imports of
French products, 1s to coupsre them with the totel imported-goods

market of the United States =t what may be termed “benchuark® intervuls,

o1 ref tlve uverages.

orts of Freanch goods sre also related
to the total iwmports of European goods into the United Stutes merket.
TABLE ITX
UNITED STATES IMPORILS TROM FRANCE, EUROPSE, AND ALl ARBAS?

(In miliiong of dollars)

French
French Percent.
Percent. of
Perdiod All Areas Buoronean Fronce pf Total Luropean
195040
(average) $ 1,960 $ 511 $ 59 3.0 11.5

1S941~45
(aversge) 2y 514 524, 4 0.1 1.3

1946~50

{average) 6,659 1,070 75 1.1 7.0
1950 8,852 1,364 151 1.5 9ub
1951 10,967 2,051 63 et 12.8
1552 10,714 1,98 166 L.5 - 8.4

1953 16,777 C% 185 1.7 ®

#Moteriol wnavailable.

i

43e¢ Appendix & for o dedailed list of imports of French products.

Simbassade de Fromee sux Biats Unis, Op. cit., p. 32

—————r——
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ILLUSTRATION II

UNITED STATES IMPORTS FROM FRANCE, COMPARED TO ALL EUROPEAN AND TOTAL IMPORTS

7

Keys Imports from France % of Total
Imports from France % of European
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Notes Height of chart accomodates only 14% of United States imports from all European

sources, and total, respectively.
7Ambassade de France aux Etats Unis, Op. cit., p. 32.
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What Speciad Problems Affect the French Treds?

The writer will now atlemet to review the problems that affsct
the French trode in the Upited States., Scie of these problems ave
duost wnicue Yo the Fremech trade with the United Stotes. They syve
generally merketing problems, Others that have more widespread

tetes trade but also

Lud
L7

voplicabllity affeet not only the France-inited
the whole Freoch forelgn trade. The lutter type are problems that
originate in the present gstructure and condition of the French

economy. These two calegories will now be discussed in reverse order:

1. Problems affecting the French trude with the United States

that originate in the present structure znd condiition of French

Frunce is renowned throvghout internationed markets for *de luxe®

.

sortations. These are, signlficontly enough, the wogt vulnerable

ge Such speclelties or luxuries znre the goods that are most

closely dependent upon the stability of eiviliuation.

s

Such exports have been uffected by & complete transformation of
the habits of the consuming Americun public. The very refined and
weolthy cless which used to go frequently to Eurove, stuying in Puris
particularly end spending while there & lot of money, has been a
troditions] ciientele for the "de luxe® ilmported French products in
the domestic markel of the United States. This elientele which best
liked and understoed luxury has had 2 tendency to disoppear. This

cless 1s being replaced by 20 epormous mass of consumers having an

8 - . N X .
Jean Fourastie, L'Bconomie Francoise dens le Monde (Paris, 1950),
p. 116.




11 substontiel buying power,

ag not heve the backyround ifor
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inciersts

thege luxury products, nelther does 1t hoave the
Financlael mewns Yo buy them., This cliontele stluches considerable
importence to quality, butl wanbs whul everybody else Luys, and cohe
sequently 1s oot looking for o product solely because this product is

expengive, or exclusive, and con only be bousut by & small winority,

the eruy of the Eurown

i

20 notion of luxury.

be TFronce exports to the United Stateg the type of wroduct

the wost elastlc, i.e., respoasive to price changes,

ce wuch products ore lhe kind of items
whbed by tarifls on lace cnd tulle, G0-90%;

5oiy Jewelry,

(0=-65%; perfumes, forty cenils per

2o Problems uifecting the French trude with the Uniited Stutes

ok
e
o
&

are ususlly wmerketing oroblemsy

4o The large voriety, both of #nd of
exporting firms, poses numerous prouvlens,
vhen one looks wlt o detailed Llist of exports of French products

to the United Stutes, one iz perhups most strongly

infinite veriely of sriicles that wre includsd,

ligt of the flvms exporting to the United Stutes, one a

by their grewt number.
Moy of these manufacturers who 1f grouped tojether for exporting

neial wecns o create a

soleg org nisa-

tion in the United Stutes market, snd wh

(e}

y cotdd thus promote their
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product by adeguate advertising campaigns, carmot, individually nske
the necessary investment to initiclly prouote thelr sales in thigs
country effectively.

Healizing that by uniting they would be in a beticer position to
neet the Americon competition, some industries have formed exporting

units, (in French terred groupe maatw) IMlustrative is "niver® the

grouping of the glass manufucturers for exporting. Others also,

without losing their autonony, assceizte for a mubual advertising
compalgn, as in the case of cognasc and chsupugne producers. The

compaign for the cognee, which was so organized, has increused sales
by 25% within & year from its inception.

b. Businesswen in the United Stules complain about the wey
usiness is frequently conduclted by Buropeun firms.

Here again « problem 1s lavolved that is not applicsble to France
glone, for all of Burope is subjeet to this criticisw.

The complaints roferred to, usually desd with the uncertainty or
uﬁrelimbility both of amounts of merchandise which are actually
delivered and the time when such dellveries are consumwated as compared
with guentities and delivery dates agreed upou.

The Awerican buginessmen, speaking of the Burocpean industrialisi
or exporters, also say iije never see thewm.?® This last matter is a
genulne problem of public relations which to date has not received
from French exporters the umount of concentrated attention that is

acecorded this wital business function in the Unitled States.



GHAPTER V

OUTLETS OFFERED TO VaRIOUS GROUPS OF FRENCH PRODUCTS

OB UNITuD STATES MARKET

In this section of the study, the writer will review the various
French product cutegories of export lmportince in substonticlly thelr

order of significonce as follows:

1

Z_.,.,
L]

lible products, other than wines and 1iqumrs.i
2. Periumes and oils.
3. Textiies, leuther nroducts, and hides.,

4e WObjects of art and publiewtions,

5« Repregentetive industrisl, agricultursd;, and minerel products.

—

ble Products Other Than Wines snd Liguors

e
[e8
=i
e

Cheese: The "Hoguefort” is the most fuwcus of the French cheese

imported into the United States. Allhough repres

: only & osmell
part of totol United States dlaports of cheese, there is u specisl sales
orgenization in the United Stutes znd the trode-nork is protected,
There is also & subgtanticl murkebt for "Bleus d'Auvergne.® A3
for zs other French cheeses ure concerned, such as Cunembert, brie,

Pent 1'Bveque, outlets are wore limited on account of their high price

snd thelr visk of deterioration when trunsported. However, in spite oi

liines wnd liguors will be the object of o detulled atu
luter chepter, and for thal reason will not be covered i tzis part of
the thesis,

2
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Amerdcin imdtolions, Irench producers by organizing, =nd as a result of

serious study ol the cusstlon ol fasbter lraas

cl

st and perfect conservii-

tion have been lntroducing theilr products wdvintogeously on the

Americun wmarket. Cheeses from Itely and Sultzerlond slso have an

excellent reputation end o very importunt pluce in that morket.

A wore well-defined ideu of the gaing veing wade in this phose

of French trade may be gained by noting that the 1949 iumports compared
to 1953 were ws follows: Roguefort, $1,017.034 =and $1,266,411; Bleu
chease, %}(Iii) end »/ 7/}; others, Sh 73 and @;,,«,»J(}f), resp -;c"bively.

Ohaservations of the relative

liness of these Iigures will suggest

sonething of the potentliality for growth of this trade.

peid

Perivuwes end Qils

vl products hove

Perfumes themselves, where French techunigues

estublished o well-pmerited importance, represent only u
of the totel of this catepory. In gpite of the development of the
Awgricsen verfume and cosmetic industry, the United States warkel will
continue offering in tihe fulure sz culte fruiltivl oublet to high~class
French perfumes. Nonetheless, 1f the French supremacy is indlsputable
for this kind of product, for many other besuly products, even well-

known French bromds do not stend cute american cosmetic purchasers,

28 o rule, prel 1 brends, perfectly packaged, yet

Fis}

offered al very moderste prices. Such a combination of gualities is

usually sveiluple in American stores.

Sumpariging, luxurlouas perfumes, made exclusively in Trumce, sie

gtill in demand in spite of thelr high prices; but it is useless to

try to introduce cheap perfumes on the market,
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S

T,

The cssences ol perfumeries come either from Frunce or from the
b Uniow. ‘There wre indicated below tolels of the French produc-

tiow, of oxports o the United States, and of prices Ly the “ilo® of

TaBLE IV

PERFUME ESSENCESS

French Production Exvorts to U. 3. Prices

Essende (In kilogrems) (In kilogroms) (Dollors)
Josudn 2,000 800 3,200
Neroli 1,889 &0 750

Luvender 50,000 20,000 40
Geroenium Bourbon 50,000 3,000 45

Yiemgeylong 25,000 15,000 50

Pal

The fxilure of various attempts toward culiivation of such
essences in the United States during the war, indicates that the
competition for this luxury trade will not be of domestic United Stales
origin. Competition comes from Italisn bergomot, argentinien or
Fnglish lavender, as well us from Brasil and ifrom Spein. Also
especially dimportant are synthetic products whose output has consider-

ably increzsed since 1948, (10 million kilcgrums compeved to 2 willion

in 1940), end for which prices are very low, sveraging only $1.75 per
kilogream.

One should notice that synthetic essences are protected by a
¥ T

L“
S
2
o
=
et
o]
=
O
=
L ]

speaific customs duty of forty cents per powd, plus 37.5%

“Centre Netional du Conmerce Bxterieur, U.S.4. (Puvis, 1948),

437,
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high dulies thal, as & rule, 1t is difficult or impossible for them to
corpets with domestic produchs,

Ag Tur ag fzbries are concerned, whether gilk, cotton, wool, or
rayon, the French export markebt in the United States must concentrate
egpeclally on ariicles of high novelly tnd top guality; that is, the
articles more or less neglected by the domesitic producers. French
products caonot compete in price with United States notionsl industry,

which preduces stondard fabrics of an everage~to-good quality in
tremendous éﬁounts and at advantageous prices.
& gpeecial slituotion exiebs however for linen faubrics of vhich
lmited States production is negligible. In that field, French fabries
meet only foreipn competition, particularly thot of Irelsnd sand
Belgiun, znd for that reuson wre placed in o very satisfactory position
to expund trude.

Among other ummanufzctured or semi-manufactured articles which
ure important items of French export included as top ranking aret
rebbit peits used in manufecture of furs and felt;y feathers (duvets,

used chieily in production of muttresses); angora wools box culf, of
excellent quality for the upper part of shoes or for purses (Sa‘s};
& bddes for the manufucture of gloves and belts. |

Ag far a8 finiahgd products are concerned, in first place come
lace and gloves,

French lace has wlusys been in very groct demend. Freonch gloves
used to have a wellwestoldished prestige. Although Americon produc--
tion has greatly luproved during the wor, French gloves can expand
thelr present position in the market 1f prices are reasoncble.

However, if the Awerican wowen is reudy to pay & premium of 20 to 25%



for a puir of gloves imported from France, when the price is double
she will simply buy the domestic product.

Manufacturers should be aware that only the “classical typs® of

s

glove 1s likely to have a wide market. Certaln menufacturers believe

thet in order to obbain better resulis, they must specialize in pro-
duction of highly funcy character. They have created wmusterpieces
and adthough they hove made o few seles, these have been very lindited

»

snd 1t is not in that elass of produet thal o worth~while volume of

tusiness con be achieved.

French ling

wgerie also finds an interesting morket in the United
States sud cen hope to sell ab 2 premiuvm of 20 Lo 20% over the americsm
arvicle of similer quality, if it is originel, pleasing, snd made of
proper fabrics.

Among other manufactured products should be mentioned hoslery,
.

(les articles de bonneterie), such as QuJJ-over sweaters, socks, and

occkings of high quality.

In the field of womenls fashiong, Freonch dress ng, being

characterized by the finished prodﬁct aod by the precise fitting

{essayoge) of the gown on the customer, can only be successfully cone
cted directly in Paris.

Au important number of French modelg—-i.s., original-design
apparel ltemg-—-are imported into the United 3tates where they are
copled, either with or without the knowledge and consent of their
creutors.

The volume represented by the commerce of apparel of ordginal

degign 1s, contrary to populsr belief, rather small. French dress

makers are studying more rationod methods Lo assure for themselves
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more of the beneiils of their own creztions, but the problem is rather
complicated, As o result, no satisfactory solution hus us yet been
devised,

Suecessiul lerge-scule iuportocion of French dresses into the
nited States seems to be virtuslly prohibited by the heavy burden of

customs duties, by the pressures Awericun labor unions bring to besr

against such imports, cnd the low prices for which good upparel sells

he Tnited States.

Mass reproduction of Freach wodels in the United States, if care-
fully orgenized, should be profitable and could form a busis for
importont zdditional exports of certuin fubrics zand accessories
neesded for their production.

In this cuse, too, the dmerican werket will absorb s product of

quality, at o price somewhat superior to the price of & similur

.

doresticolly produced articley but if the diffe:énee is too greut,
the clientele will turp back to thelr howe product end will be satis~
Pied with it.

To provide scime further iden of the trend in French textile
imports into the United Stutes, the totals for 1949 and 1953 uere as
follows: ALl textiles, 10,366,766 and §36,452,150; uwnnenufcctured

f

wool, 752,036 and §2,314,843; semi-manufuctuored wool, $1,330,685 and

4

94y 512,080; wool menufuctures, $1,671,616 and %5,338,256.4 It will be
noted that finished wool manufoctures showed the nost promising
improvement. Woolens are, houwever, dealt with in substuntioal detall

1

in o lster chupter.

4. s, Departuent of Commerce, inited Stutes Imports of Merchsndl

(Heshington, 1954}, p. 18,
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Objects of aArt and Publications

presirey

Ubjects of Arts For mony years France hos achieved o plaoce of

importince in the %

atings® norket of the United States. A4l the

037

present time the Iniluence of the Freunch criists 1s very substential,

Ihis influence is observed in the meny expositions teking place

5]

bt

every yeur in the big Anerican museums, 28 well ss private collections
and those showings of agents where many objJects of ort are sold.

One should know that no customs duty is charged on any original
work of art, provided, of course, that originality is established,

The distribution of engravures, lithographies, end reproductions

)

sictures,; could be the object of more intensive sales promotion by

interested French firms beczuse there 1s & veusonably good market

existing for these sriicles, as well as for good originals, at o
mnoederate price,
There is 2n excellent possibility that advertising zgencies and

Lorge United States nrinters who sgpecialize in ecalends

meny of which

ave of very fine quuality, could become & wmuch more significant market
for contemporaxy original works of art.
Publicutiong:s The biggest demand is for art bocks of which

<

Germeny is alsc o major supplier. These are books of superb gualitys
i.e., the very best grades of paper, genuine choicest leather binding,

and superior printing to the degree prianlting is utillzed.

Reviews of fashion and art constitute another substantial form

of publication in export demsnd due to the recognized
Freneh wuthorities in thege fields.
Textbooks for student learning the French langusges A certain

number of libraries in the biggest cities buy small quantities of

French books which they sell in thelr oun stores, the public in
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general is therefore reached only by malleorder technicue., Thisg

method is being experimented with at the present time in the United

as yet what resulis can be expected.
In ail Iikelihood it is 2 poor substitute for scles reoresentation by
salesmen.,

The obvious lock of interest on the part of the American public
is derived from the Tecot that the averupe Aumerican does not read very
mexry books. Alsgo, French bocks us o rule ave prepared with puper and
bindings which could well be of higher quality, =nd thelr rrice is too
high., Among the many Americons who have learned French in the course
of thelir studies, only very few are able to read ¥reuch readily or are
desirous of retaining thelr knowledge of the lungusge by reuding
French books. A certain mmber of them turn instead to English

tromslotion published in the United States. Lven in regious where

Irench lenguzge could heve w considersble influence, the population
is guite heterogenecus. These srens are in purts of New York, New
Orleuans, end sections of the Pucific coast. The most Importunt is in

the area of Hew bﬂOJuﬂd adjacent to Canade where numerous fandilies are
of ¥rench~Conadian ancestry., In Celifornia there sre many French
descendunts. The distribution of French hooke is consequently more a
cultural then o commercisl problem. A4 reasonable market showld be

zssured smong the educated elite of the Awmerican publie.

Hoepregentative Industrial, fericulturcal, and Minersl Products

Furnitures French decorative ert is well kunown snd traditionally

supplies designs, ministure models (maqueties), and more complex parts

of Turniture wnade Dy the most specislized vorkmen (puneaux prepares),



and sdme pleces ol furniture for suseums, hotels, and to individuals
for duellings.,
an elite clientele; ruther limited but very faithful, buys

snclent Turniture «nd collection pieces in Frunce, Great Britaein, and
Itely, The French share of this market has been very important ot
certain times and cen oguin become significant.

nere is also o market for all good reproductions of *mecients,®
especially for little pleces which best fit the dimensions of modern

¢

ap;rtments (fwrniture of & provincisl style}. There is algo & good

nerket for 2 modern style, & little wmore elaborzte with curved sur-

o
S
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henee, difficult to wenufecture, yet possessing pure and simple
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Mechanicel Industries: DBesides sume new machines, it is difficult

to expeet luportsnt expertation of mechaniexl items to the United
States. ticycles are one exception to the above observation.

In the United States, bicycles do not have the advantuage of pro-
viding essential means of travel as they do in Burove, Consequently,
Mort end children's medels are uest popular., It is difficudt to
estimate the number of bicycles in use in the United States beezuse
bicyeles are not reglstered, at least not in any systemstic fashion,
ap they are in France. Some estimates indicote cbout twelve million
bicycles wre in use in the United 3tates. The ordinury-wodel bigycle
is heavy und well finished, and is sold at from §35 up; the de luxe
nodel, usually light and conssguently used for tourism, sells at from
%45 to $75.

Retcil prices of the imported bicycles of the best guality must
not exceed $E0 to $835; conseguently, $30 to $35 must be the mustinm

French cost.



Bieycles should be provided with valves baving the same standard

o o
glze as the American. A ready weccess to replacement parts of & type

Trequently needed ig vital to bicyele sales.

The nmurket is open for the light motoreycle which should not
exceed at retuil & price of 200 to $350. The heavy domestic wotor-
c¢yele is usually sold for $750 to $800, wnd up to $1,250 with ifancy
ageessories,

It ney aguin be observed that these merkets cowld best be expanded

=]

by having regular-frénchized dealers with parts and service facilities.

Toys: The United Stotes merket for toys is very important,
gveraging verhaps $R50 million and upward, but the average French toy
does not have any chance of bresking into the market becuuse of packing
problems and prices f.o.b, TFrench faclories.

{

A lerge-sized doll that French fuctories offer for §1é6 would have
to retail in the United Stutes for $50. Obviously, such =z price is
out of the guestion, except for an occasional order, being two or three
times the competitive level.

Conversely, perlor games, especially chess, can be sold on the
United Stoutes market., Also certain sporis articles such as skis,
gkl fasteners, ski shoes, swords, fencing helwets snd mesks, and
certain balls are mreadlly marketable.

Watches und Clockgs At the present time, the Americen importers

can gel wabches from Switzerlond ot o price varying from $6 to §8 =8
compared to French prices of L0 to $l4. In addition, American firms
mass produce wabches at low cost.e One firm manufactures 35,000 units
dedly which retail for $6.50.

France is only able to compete for the United States woich market

with de luxe French-made wateh cases uwtilizing imported Swlss wovenments.
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liported walches have to support nany zdded costs before belug

finally sold to the customers. The result is illustrated as follows:

T

nrics of 49 at the Swiss menufuacturers! level besrs a
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§3 customs levy, ollows the importer in the United States 0% on cost
or b, then the wholessler has a worgin of 25% which brings the cost
to the retuiler to $24. By the time a retell markup is considered,

the custoumsr must pay about @49,)

Musical Instrumentss Increased prices have returded French

exports of wmuslcal instruments to the United States. Before the war

es of instruments,

ot

France was the vrincipul supplier of certain categoer

™

sureh as clarinets.

v

In spilte of the great progress wade by Awericen producers in this
field, there is still a rather importont demand for such musical
truments of IFrench manmufucture, French reputation being well

established.

H"
m

Some French firms have recently taken the step of providing a

permanent repeir shop in the United States to service their products,

and 1f priges do not prove tc be too high, their export volume will
certainly increase. In  this last relationship It will be meroly
noted that when {inally ecld to the consumer in the United States the
price averages about seven-fold the price at the fucltory.

congunes & large quantity of spices,

such as pepper, cloves, clonsmon, and paprikas which comes largely from
Hungarie and Spain. Vanllla still is in great demand. In spite of
the competition of Mexico, Auerican Importers manifest a special

interest toward French venilla., In spite of efforts also made by

SCentra Hational du Commerce EBxterieur, Op. cit., ». 42.
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Arerican industry to develop the consuwpilon of *vanillin,”

crsats

wsed a lot in the prepa

ration of certuin flavoring products ¢ 1£ilb the

war, various indusiries are caxious to secure genuine vanilla. ‘The

consumers are the nmanufucturers of lce cream who require

important quantities every year

The aromatic m

tards (woutardes sromalisees), especialily

p

sde fregrant with estragon (arometisee o

1legtragon} has & good chance cn the United Stetes merket. The same

slumdiisriy aromatically produced.

Fraits and vegetables: Ceritain fruits for biscults and confec-—

tlonery have an interesting market. Lspeclally nmarkelable ore mura-
k)

schino cherries used for cocktalls, frult confection (fruits confits),

and pulps of frults for cskes. Also all kinds of nuts sre aveilable

his srtation, bub Amerlcon trade regulres perfectly sorted snuts,
seversl years' crops must not bs mixed. Nuts must be washed, brushed,

and be homogeneous as to both slaze and color.
Other frults and dry vegetables cannot be narketed in the United
States becuuse the domestlice production ls so strong.
15 &
i3

igcultss The biscult industry is thoroughly develcoped in the

by

United States. 4as far as fmportaticns cre concerned, Boglish and Dutch
brends are the most famous. There is o narket for attractively made
and pacloged articles conforming to The American taste (gout Americainj.
Most generally producsd arses

1. Specialiy-type biscuits, special butter cookies (petit beurre),

1 ehnown cookies called "sables,® cookies baked in speclal welds
(goufrettes), and biscuits with jelly centers (biscuits fourres), in
eddition to "bisculits champagnes,® and special cookies of & very

delicate type colied finger of fairy (doigis de fee).
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2. SBSalted biscuils for cocktalls and hors dloeuvres also, the

a -

fpain dlepice,® which is o loaf-shaped ceke of distinctive flavor,
covld buve intercsting opportunities.
Preserves: The prineipal preserved food iwmported from Frunce
used to be surdines, cuuned salbted herrings processed in wines
P

(magueresnx au vin), truffles, liver posty (pate de foie gras),

mushrooms, peas, sualls, and certain other cooked dishes.

ey

As far as sardines are concerned, 1n spite of Norve egion and
Portugese competition, French brands still heve .. lorge demand, due
to the execellence of the product.

The criticle with the biggest demand at the present time is the
skinless surdine fillets puckaged in pure olive oil. The most popular
sizes zre of 4, 6 1/2, and & 1/2 ounces contzining 6 to 10 surdines.

Clizy and Glass Productis: The most dengerous competiticon for the

O

.

French chins from Limoges is that imported from Czechoslovekis,
Germany, ond to o certain extent, Japun. One of the best-selling

chinas in the United Stutes comes from Englend, but has ol cteristics

different from the French Limoges china, being a tender variety called
bone china;- In spite of that difference, 1t compeles directly with
French china ¢nd benefits by a relatively lower customs duty.

Algo, ot the present time, Amnerican industries huve accomplished
material progress in such munufactﬁres; thaoks to the iswdipration of
queds fied Llobor during the wer. They ecan oiffer sets at wboul 30%
over the pre-wsr prices. Counversely, prices of French sets from Linoge
usuzlly are wt & price level three or four times as high as prevsiled
before the war.

As fur as art china (stotunettes) are concerned, French prices ave
abgolutely prohibitive; hence most of such luporied articles come from

Italy.
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CHAPTER VI

UNITED STATES MARKET OPPORTUNITIES FOR FRENCH WOOLBENS

Types of French Materials for United States Import

Moterinls for Men: It is obvious thetlt the United Stetes woolen

industry mxnmiictu es all stendard moterials very effectively. TFor
this reason, and cons1derihg the supplenentary effects of custous
duties, it does not seem that French production has any great chince
to participate in the regular market.

French iabrics (in French, draps) are cupable of cresting a
market for themselves, especially in the following two categories:

1. Uorsteds (in French, “peignes") of first quality which are
comparsble to the best English guolities, for sale to tailors

2., Liphter weight worsteds (in French, peignes fing), of fine
guality capable of being sold to clothing manufzcturers (“confec-
tioneur:;“) of high quality..

In the first case, the price of such fabrics should not exceed
the price of the very fine English quality, which in fact is the only

L

competitor. It should preferabiy be slightly less costly due to the

well-established position of the English fobric in the United States
and 1ts old fame.

In the second case, it is essential to notice that the fabrie
should not weigh more than tuelve cunces per yard. With very rare

exceptions, there is no market in the United States for quality
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fobries above that weight. In faet, one might well consider a welght
oi ten ounces per yard to be highly desirable for fubrics of @ high
qualdity and grect finenesg

French menufecturers must reallze that due to climalic conditions

and indoor comforts, such as excellent duel and aulomoblle

heatvers, the American clientele wemts, especlolly when the price is

I3

paid for it, extremely light fabrie. Drid

tish industry has perfectly

Yy

understoed this requirement for some time which hasg contrilbuted to

thelr effective marketing.

o

3. There is also = markel for cloth of very five quality wnd

oripginal types for overcoabts. Probubly this market is not susceptitle
to 8o great development es the two preceding categories may well
provide.

Materials for MWomen: Generally speaking the same observolions

that have been made relative to materials for men's zpparel
wonen's materiels. In this field, Freaneh exports must also feature
materiols of o spscial guality end type. To be successiul, Freach
matericls must justify, by the guality and fineness of the thread, the
weaving process, colors and designs, the premium that the clientele
will have to pay for them over the best domestic qualities.

another ilmportont point in the field of fancy naterials is the
color variety avallable in the same pattern., In the United States, to
Lécitacc preoduction costs, there are usually no more than four colors,
or combination of colors, per pattern. If the French imported material,

Scoteh wiaid (¥ploid deossais®) for instonce, is offered with six or

eight different combinations, 1t has a better chance to 1 accephance,

is porticulariy true in selling to elite customere,

[
5
.
Ui
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Welghts to respect for women's appurel sre us follows:l For
gowns, four to seven omces per yard, with six ounces representing o
good uverage; for & woman's sult (tailleur), eight to twelve cunces
per yord.

Prices should not exceed by more than 20 to 25% the best cloth of

simiior quulity produced domestically.

Pattern of United Stutes Digtribution of lWoolens

Pt

1. General organivation of distribution of the American product:

The woclen industry in the United States includes approximately five-

=

hundred weaving establishments (called tissages in Irance}, wost of

.

mpertence and chielly located in Massachuseltls,

,...-.

them of averuapge
Rhode Island, and Pemngylvaniz, One such enterprise, the Aumerican
Worlen Corpany, greatly exceeds all others in importance.

ag a rule, 80% of &ll woolen materisls is used for clothing
items, in the proporticn of one-third for women's apparel and two-
hirds for men's clothing,

The more woderately sized producers of woolens have & tendency
to specialize in well-defined types of moterisls., Usually they manue
lagture materials for either men or for women, or perhaps they devote
their atiention to classical-type materials, those of distinet novelty
appeal, to inexpensive moterials, or to woolens of highest quality.
This specislization enzbles them to produce uﬁder wmore i{avorable
conditions oi cosl and to meet the stronger firms' competition on a

.

fairly strong basis.

Ligiotes on Imported Woolens,® Froench con Commerce (Jonusry-

February, 1952}, p. 17.
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I'h,
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o indivi
producin
has had

clisntele

while

becuuse of the great

order for rebuilers

Others are

dually operated talloris
o mode-to-order clothing (vetement sur mesure).
2 tendency to diminish,
resdy~nade clobhing has capbured most

lwmprovenents in

-

some ol them produce

who supply customers measurenents

important plunts which have their oun

often they specislize in

0

types and
nroducing clientele,

rather than precisely cut yard

ng shops (teillewrs),

during the 1

of the market, This is

technigues of producing resdy-nade
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appurel, as well as the great growth of middle class consumers,

o

uking, the woulthy ond Yhard-to-Iit¥ buy custom-nade
clobthing. According to reecent data, there are about 7,000 custom or
merchunt tailors scuttered throughout the Uniteq States., These huve

been referred to us old fushioned sit—on~the table tuilors who cut

and wmoke the enlire parment,

I
i
@
o
o
o]
o
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silors cre gquite different then suales to menuiaciurers.

Seles orgunizations in New York City who reach this clientele sre
compelled to huve their own culting shops (ateliers de coiupe), where

-

the muterials are cut not by the bolt bul by the precise length thal

iy

ig reauired for szch

3. Sales of women's woolen muberiulss

e Gales are made to mzmnulfucturers of reudy-made clothes,

Close to three-fourths of these menufactuwssrs cre concentruzted in

New York City. They ore usuzlly firms which speciclize in cutiing
arments, To this kind of elientele, materials are

sold by the stondurd length boltis.

]

be Large d spartment stores or other retu

lers, who resell
the nmerchundise, by the yurd, to the customer who wishes to wmeke her

oun gown, or perhups have i1t mede by & dress maker., Szles to these

silers are also mude by the bolt,
Sales to individusl dress mukers (couturieres) or dressmiking
firms (muisons de couture) are often mude by the vrecise yardage of

=

the desired fabric,

v

'_-

hig clientele 1g very limited, ol leust

~ds thelr purchases directly from central market sources,

Lo Domestic prices of woolen metericls:

ae lWoolen nmuterisls for meny It is rother diffiicult to

@
€2

ive a typieal price for materials which vary in welight, guality, and



originality. The best one can do, is to guote an average price on the
best domestic guality ol euch type of material.

P.olces mentioned below ave wholesule prices in New York City for
materials in stonderd guantities. They include & margin which may
range from ten to twenty percent, according to the m@rk@t, and to the
structure ol the seller's dlgtribubive orgenization:

Prices for materials of approxiwately fifty-nine lnches in width

vary from 50 Lo $4e 50 per yurd for saburdine (weight 10-12 ounces

&)

5

<50 to $5.9% for worsteds (12 ounces per yard); (4.00 for

4
1
L

per yerd);

flannel (12 ounces per yard); $7.50 to $9.00 for overcout wooleus of

verious types such as tuceds wnd coverits (18-20 ounces per yord).

The only foreign competitor is the United Kingdom. Boglish fubrics
arviving in New York now cost the importer ivom $6 to §7 per yerd. A4t
those prices, since the importer musl 2dd his profit nuwrgin, Soglish
fabrics connot be sold to the clothing menufactur.r, since he cun puy
only ebout £6.50 per yard. Consequently, English fabrics sre chieily
sold to tailors,

be  loolen materials for womens With respect to thes
naterials, France.does not have to desl with foreign competitors,
except for *fabrics® for merchant tallors with whowm the products of
the United Kingdom have acquired the first place (the same is true in
men's fobrics); otherwise, the only competition is the domestic supply.

Materi

for gowns which is 55 inches wide and ranges between
about 6.5 to 9 ounces per yard sells at $3 to $5 per yard, which is

the Wew York wholesale price. Material of the sume width but welghing

“Thid., p. 18.
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0.5 to 13.5 ounces per yard, suiteble for overcoats, sells at whole-
sale at from $3 to &5 for light weights and frou $5 to $10 for the
heavier weighte 5.3
Such prices wre for the best guelity domestic fabrics. Distribu~
tion murging vary according to distribution costa, the clientele
reached, and services vendered. Un direct sules to lurge elothe-
utilizing manufacturers, or to stores, the markup ranges from 10 to
- 20% of cost.
bhen the sale is on 2 semi-wholes:ele or retail basis but it is
necessary to cut pleces to precise length or to deliver very small
gquantities, the markup can range up to 5% on the cost.
Hh@n~reqe121n&, the large retail stores include a markup which
ranges from V5 to 100% on cost.
5. In the case of imported products, there are two aspects
cormechbed with the gystem of dlstribution:
2, The distribubor acts as an agent. Margin can then be
aimilar to the sbove-described margins.
b, The distributor acts as both a wholeseler snd luporter.
In this case, he sssumes oll finsncial risks. Markups on cost,

this event, are 33% at wholesule and 75% as to retail sales involving

[N

digposal in oub asnd non-standard quantities.

Special Aspects of the Merchandise Imported from France

To get ¢ maxilmum of efficlency in distributing inported fabrices,

distribation and sceles shouwld be handled in the ssme way as for

.
i—:
(9.4
D)

ot
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domestic produets. However, it is necessary that different formulas
should be adopted in specisl cases.

If the French firm is large enough to sell on & large scale on
the United Stetes morket, the usual formula is to have an exclusive
distributor in H¥ew York City working in the sume nenner as distributors
serving domestlc manufacturers und organized in the some wuy,

~

The distributive firm con work with, or for, the exporting French
firm. The New York distributor can serve just os a comuission zgent
having to carry only the expenses of sales crganizaticn, or he can
assume the rigk of importer snd distributor, in which case he assunes
full finenciol responsibility for the entire sales sctivity.

In either case, the exporter must determine whether his distributor

U
[N

n a position to develop a dlistribution organizabion correspondlng

to the volume and types of merchandise to be sold snd the clientele
which ig to be reached.

Depending wpon volune of such ifmports, as well as the distribution
scope degired, it may be essentiol to supplement New York distribution
by ascouirdng additionsl distributors in San Francisco and other
lapertint centers,

If the volume is insufiicient for natlon-wide warketing, the firm
should devote itself to a few corefully selected regions, not necessarily

s

grouped together. In the event the agent lacks the necessary finunces,

o]
he ghould, in agreemsnt with his supplying exporter, use the services

of o factor. 4

For business of less imporisnce, the Freunch exporter shounld deal

with store buyers, or with United rms having buying offices

factortse services.

G

45ee Appendix G for definition of the
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GILAPTER VII

THE MarKET FOR FRENCH WINES AND SPIRITS IN THE UNITED STATES

Preliminary Stotenent

The ¥rench wine industry could grezatly expsnd shipments to the
United States. It is for that reuson that the writer is undertuking
to examine some pertinent foctors relating to the likelihood of such
expension being achieved,

If one compares French wine imports with consumption of wine in
the United Stutes, 1t is seen, comparing 1953 with the sversge for the
period 1936-1940, that the French product bzs sustoined o relative
defsat in its quest for suech nmarket expension.

Although totel wine consuwmpiion in the United Stutes for 1953 wes
L0, 78,483 gollong, neuarly twice the 72,077,583 pallons aversge used
during 1936-1940,; Fraonce'ls share of the indiccated consumption declined
frem 1.97% for the earlier period to only 1.4% in 1953,

This chapter through study of wine consuwplion, trends of wine
imports, distributicn problems relating to imported wines, and analysis

of prices as related to guality, will endeavor to shed some light upon

the wsatisfactory trend of Freneh wine sales in the United States.

Bvolution of Wine Congumption in the United Stutes

1. Irend in volume consumeds Slnce the pre-wor period, wine

3

conguaption in the Unlted States has almost doubled. Virious factors

combined to couse this ineresse in wine uses



W
ASN]

ce The incrsase in porulation i

&

roim 130 million in 1936 to
158 miliion in 1953,
o 1he increuzse in lhe domestic production, along with a

3.

grect improvewent in the quality of wines produced, especially

[

Colifornisn wines (end in this category, good ordinary table Wines) .
¢e The decrease in prices of table wines ond dessert wines.

The index of wholeszle price for table wines dropped from 104.2 in

18947, ta 93,7 in 1953, For degsert winecs vhe decrcase was sitlll more

marked, being from 1C7.9 in 1947, to 7L.6 in 1953.°

of strong alcoholic beverop

L.'J

de The decreuse in productios

=t

dug to the need of sleohol for industry. The impsct of {this decline
in production has recently been stlill further reinforced by an increuse

of 17% in the federal tax on slrong alcoholic beverages., All this has

entalled a change in consumers habits, Whiskey sales have decrezsed

g =

> '3

about 10%, while wine sules have been increasing by this sene pere
centoge,
e Also, an important reason which hag festered the wine

congumption has been a change in drinking hablls of many Americun

soldiers comin Irom North Africa, Franece, and Germany, who have

d

brought back with them o taste for wiue.

Con we conclude that the American has become o wine drinkor just

like the French, the Gerwan, or the Italisn? Hol! OQue can only say

thaet the American is above 21l a drinker of iced water and cofice

1 » s W e fos ot b

See Appendix H for data pertaining to United States
2 g wr , o -
See Appendlx H for detailed indiees of wholesale prices for
wine,
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during his meuls., He clso drinks beer, especially in summer, ond os
a rule all beverages with & high supar content. There hus been wn
inerease in the per cuplta uine consumplion for the whicle country,
from 0,67 gallon in 1947 to 0.89 in 1953; however, the per capits
wine consumption is still Tur behind the ver capiia consuwmption of

- 3

miik, coifee, beer, and soilt drinks.-

e Trend of consumption, s Lo compositions

T OTW THE UNTTED STATES BY CLASS OF WINEY

WINE #OV

l m’ Luz, 19‘39
Avef¢ge

Tobile 28,538, S40% 1,252,068
Dessert ’ AT 3255, 516 _ )J;J&b TS
Vermouth 1,529,875 5,118,673

Sporkling GRR4633 : 2,002,418

2,

SYTERNE-TS) Bhw source inbermingled the 19 (r—, fore
“fble and dessert wines to the amount of 1,899,541
Zollons, thls total was %s:ifnoa 11% to teble wines
(209,000) approximately, and 1,690,541 to dessert wines
on rwtﬁ( of )41—4; experliences in estimatling thoese

N v
tariskeod Tivures
agtLellasken rigures

Degsert wines ore the wost widely consumed in the United Stotes,

with table wines second in importance, Different factors econtribute

b}

3

See Appondix I for detailed duto on per capllts congwipiion of
verious besversges in the United Stales from L8940 to 1953,

§~

Wine Advisory Board, Yine Ingtitule Bulletin (Son Fruncisco,
l(}_[j/l.), h‘-Oa /(J_J, po )O
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3¢]

elass of wine has proportionately conitributed bhls

aU

The two major closs

lacrouse, w8, tuble und dessert wines, have re
tively doubled, just ws did the spariling wines. The ouly exception

to this rule, ig the vermeuth, which hus ianecreused in o« lorger pro-
portion. Excepltional clreuwnstonces hove fovored this lucresse in

vermouth consunption, expecially the reduction in the production of
gtrong cleoholic beverages, for which weascon verwouth is used nore
W nore ws i ingredient for cockiballs,

Production cad Forelpn Coupetition,

the Cowpetitive Markeb

TalbLE VI

THE POSILYION OF FORnIGH Iy

TOR URIYED STal

TOTAL SaLES

Bav

(In gallons)

Total
Wine M

”‘o tzﬁ_ M’a; rket

wines

Tuports %

of Total

Yeurs

1936=40)

(aversge) T2,077, 585 35607 3473 5ol

140,962,806
96, 660 5L

122,289,907

1946
1947
1648
1949
1950
1951

132,507,473
140,379,615
126, 514,019
555 396
: 140,679,937

]

195
1’_

1_)/’

ol

5

4y §79,928

2y 267,173 2

3,194,555 2udy
4y 667 5 254, Se3
5y 222,463 4l
&5 3TL 74 549

6y

Wine Insvitute Bulletin, Op. ¢

————
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o

As to volume: In absolute figures, the market for imported wines

hes steudily increased sluce 1936, passivg {rom 3,667,473 in 1936, up
to 6,156,305 in 1953, fShe only excepticn to this steudy increuse wus

a relopse of marked signiiicance in 1946. Various factors probuably

accomnted for this temporary reduction. Pirst, the totsl United Stutes

wine merket shouwed & conslderable decline wi the tines second, in

o

1946, at the rosumption of trade belween the United States and durcpe,
the dmericen moarket which had been deprived of imporied Buropesn wines
for six yours, reucted to thelr svailabllity by plucing excessively
larpge orders. A nsturel consequence was i temporary scaling down of
the imports for the next several yewrs., Thers were other factors
entering to accentuste this regression, such as in certuin ceses, the

shipment of inferior guality wines, and the imperfection of the

marketing wethods of many foreigners, who after & slx years' separation

from this me

rket, had to get accustomed to iis new physiogrnomy.

The foregoing faoctors combined, so affected the market, that it
was not until 1950 that the imporited wine markel again recched a level
of 4,667,254 gallons., Usage has been increasing consistently since
that tiwme,

In 1953, imporled wines represented 4.4% of the total United States
wine merket, This represents an lncrease over the amount imported in
1952 of 14.6%. In comparison, the increuse of domestically produced
wines, during the sume period, was 2% for Culiforniwn wines, and 0. 35%
for wines of other stutes.

As to compositions Changes In the teriff structuvre, as well as
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chunges within the American market account for the shift in quantity

o 7

and character of imports.

TABLE VII

TREND OF IMPORTED WINLS 30LD ON ODNITzD S

(Period 1936-1953, lusive~—in thousan

. O
Yeor Type of Wine” 7 7
Table Dessert Vermouth Sperkling Total

..L(} i )—1{‘()

(aver o 1,7779% 1,265 513 3,607

1 /ul—lp)

281 2,546 579 104 3, AL

1946 941 2,370 1,150 546 £y 850

1947 535 689 862 182 2,267
1948 869 658 979 575 2,901
1949 1,158 584, 1,021 43 3,195
1950 1,582 708 1,484 593 by 667
195 2,339 694, 1,545 644, 5,222
1952 25557 570 1,601 543 5,272

Prel

he tremendous incicuse in tuble wine has been most striking,

cover ¢ nine-fold incrouse, Uhi]@ dessert wines declined

Lok
-

Wine Institute bulletin, Ouv. cit., p. 5.

Dy

See Appendix J for definition of verious s of wine,




to about 0% of the 1241-1945 averuge. rikling wines

perhaps in

=5

Youls ol

Various faclors accowmted for these shifis
ancng which should be mentionad:

zat the sudden incersasse in use of toble

.

decrease in use of dessert wines, sturted right after the Geneva

-

Agreenents of 1947. In the Geneve hgreenents duties on tuble wines

2

were reduced wore than those of other wines, having becn eut from a

&

renge oi seventy-Ilve cents to §l.25 per ge

-1

Llon. On the contrary, dessert wines did notl

forty cents per
benefit from uny reduction, the rote being maintained ot .25 per
gallon,

L

Hot only is thers o big diiffercence between the forty

slied to table wine snd that of §l.25 per pgallon applied to

3 1

dessert wine, but prices of dessert wines ure wlso much lover

kN “

srices of table wines; therefore, the impaet of the duties on dessert

*’"J
_i

~wines is much nore probibitive. Bguaelization in this respect eould

substaniiclly exp

Thos it is observed that

important port in causing table

leading share of the Imported wine nurket of the United i

Avalysis of the following tuble digeloses that 1953 prices from
Soull Aworican scurces roge relalively by an aversge of 46% compored
to o LOL% average inervemse on furcpeun winea,

7

ctor that contributed to ih Wit in lmportunce

‘:3

wine, wus the trend of | of ameri




TABLIE VIII

VaLib OF IMPORTED TAsLE AND DESSERT U

(In dollars per gollon)

Table Wineg--by Source

Y R ig T

France Italy Germany Avgenting Chile Spuin

(r'::LVO‘, =, :”53} :31—‘20 ()f-.); ':31 . 2@ EI’Z‘. l'f, :;‘f'l * .1. 3 i:’)l . 58 3;)2. EB ‘ﬂe. Piil

1946 778 3640 9.99 20 29 269 3,32 e &7

Dassert Wines--By Source

Frunce Itely Argenting Spaln Portugs

1936m29
(L.vm»; ge) §514 810 $fle6H2 $2623

$1.73

. l()zpé A,;.g {1'0 21 50 2. 21 2. 1{}2-

L
-

AN
NI

tuble~vwine prices declined irom 104.2

index of wholesole dessert-~wine

L6 in 1953, 11 The ¢

(ot

0 decrcege in

fmericen dessert wines hos consequently been much more

o the price decline on table wines. Comporstively, their

2

cormpetitive position for bhe total American wine markel has boconme

e b

+

1,87, than that of tuble wines,

The uriter will now znalyse the compelitive aspecis of the inm-

1z

ported wine market, considering

w nations.

lOU o S Tariff

Comalssion, Qp. ¢ite, ps 60

See Appendix H for detalled index of wholesale prices for wine,

oec Appendix K for da
comntries, by cluss of wine,

a on recelpts frow the maln lnporting



rospectively, in 1953).

in conparison to
the ore-uwy years. In 1938, Italion wine export to the lni

¥ 280,000 gollons of table wine, and 775,000

2
3
5
o
@
g
i
]
=
i~
—

Also, since 1947 Ltely has bocome the leading exportsr of wine

(s

to the United States, succeeding France. ler shere of the iwport

merket for 1953 vas 42% of the teble wine, 70, 5% of the vermouth,

and 42% of the
Spudn:  Thie country is the chiel exporter of dessert wines

which posggess a very hipgh content of alcohel (20%). O » totel

portation of 750,133

in 1953, spuin provided 476,000

gallong, This se over the
pre-wur figure of 390,000 gallons, Fallure to exp=nd volume can e

aviributed to the msintensnce of high duties on dessert wines, the

developnent oi domestic production, snd wejorr decreeses lu the price

of american dessert wines,

Germenys This important wine-producing country practicully

In 1938, she exported 116,000 gullons

&

of table wines; in 1953, 2825 pullons. Mest of the Germuar wines

are represented by Bbine snd Moselle wines which are in vory strong

o .

demand by certuln cat egories of conswmers, especizlly in the middle

o

west where an imporbant part of the pepulation is of German origin,

Fronce:s This counbry 1s the second most important source

Tollowing Itely. Fronmce provides teble wines, (961,209 golions in




Y

19555, cod verwoulh

the conposition of Fremneh vwine exports to the

trend in the composilicn oi the total importer indla

ve rather closely folloued

frow France huve decrousoed

rother

TREWD IH

By Clusses ’ 1953

Table G6L 459
Degsert ' ) &6
Vermouth 513 3677
Spurkling 554, 465

- i o

TOTAL 2,014 1,377

H

Although

gareg, the exports ol French wines to the

increase over the

United Stotes during 1952 indicate o conolde:

T, . ‘ _ . )
‘L‘""ﬁ-&otcs o Imported LLLucs,‘ French americsn Commerce, VI
(Jenuaxy-February, 1254), Pe <R

::1
“_/
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period 1936=-1940, the figures when compared to the evolulion of the
totel wine market or of the total imported wine market, show that sules
of French wineg are Incressing at a lesser rote than the overall
developnent of elther of these two markeils.
During the period 1936-1940 French wines constituted 1.97% of
totel United States consumption, bul by 195
Similexly French wines which were 37.5% of all imported wines declined
to 1%,
"

wWhy does France nol keep up with the increase of these two

merkets? It is nol production problems thul bave reterded the davelc

ment in the s

of PFrench wines, sinee asg o vhole they

their reputation for high guslity which they had before the war,.
Nelther is it a problem of quantities availlable, since France gtill
has an lmportent surnlus ol production, The problems met by French
wines are distribution problems which the writer will attempt to
aralyze next in a gtudy of the various steps in the distribution of
French wines in the United States.

.

ce, are the wain

In sumwary, thewn, Ilaly, Fr

exporters of > to the United Stetes murkeb. Toget

for 87% of the imported wines., The remaining 13% is supplicd by &

rge number ol other c01u1Lc ies, cach conbritublng only « small cmount,

PRI

Problesms Alfecting Distribution of Fronch Winos

in the United Stutes

Oune of the greatest difficulties in further development of sales

- . e s . o ags . 14
of French wineg in the Upited Stetes lies in thelr prices,”™

14808 acpendix L for comparctive price ligt of imported wines,
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Independently

French wineg hove been, ond still sre, too

¥

from their besic price ot time of depurture from Frence, one must

the reason for their high retuil price (besides the

tringportution cost, insursnce, customs duties, snd excise L
the cost of distribution.

In rmost cases distribution of imported wineg in the United States

is effected by weans of three successive intermad importer,

wholeseler, and retailer, vwhose nwy] are respectively, betweesn 15

and 25% for the importer (this mark-up being celeulated on the lindede

price of the products-—spirits, 15%; liguors, 17%; wines, 20-25%

s

—t
w3

for the wholeseler, 33% on spirits and A0% on liguorsy snd ior the

retailer, 50% on wincs,

.

somevhat as the result of price conirol policles during the wure They

N

gher or lower depending upon the cutegories of products and

thelr volume., In all cases, this zsccumulation of intermediary cosits

A9

and profits 1s the product shivped from

France. Thos, when transporitation, insuronca, axes have been

wdded, the of inported wine to the American consumer ils four to

five tinme e Trance

The distribotion systews

of them, dus Lo the gygtenm of licenses wund cowplexity of

botion, it is iwpossible to escope the ¥chaln® l.e.,
wholesaler, and retziler. The inporter plays, st the presenl time,

ISR 0

an lmportant part in the distribution, since most of the time he

an exclusive national diglributor sell the brands that he reuvresents

throughovt the United states.
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blg stores, hotels, and many retallers, both packuage storss and liguor

broad or purchese them there

ive, rig inporting
therm themselves, (or by using the service of a wholesale iuporter).

wines Impoerted in this way ave us

sold with a lubel carrying

the neme of the

These ilmports usually are conducted by means of brunds which are

oun, or have not yel been inbtroduced to the

to the development

Y

a lowering of

have ex

¢ v

juently Lo vthe detrinment of

This development has prebably cauged some indlrect injury te the
position snd prestige of traditional inperters who huve hud exclusive
2

ageneles in the United Btates for faweus welleknoun brands.

It iz certain that this recent tendency te Iercs

wivn the wrend of the American wine

mer times who apopreciated excellent and expensive
wines, is being repleced by the average dne:r

wines of & pood average gua at reascnable ni

s
5oy

concesrn shouwt o

birendsg sold ot his prices.
ancther diificulty in the sale of Freunch wines in the United

estaurernts, holels, bars, and w

on the gale of French wines and

1
L

1 frequently mix the drinks all too lightly to permii then

-

spivits

Lo meintoin



Rogtenrstours wand disteivubors of like types try to Justify the

vice thel they wsk the cusiomer to poy for French boverages by

hp

2 that thelr volume of dem for such products is ra

they wmist toke g large margin on cach wmit

thot they sell. Thds explanalion is not in line with merchandising
experience which suygests that 1f the vrices chiarged at the consumpltion
level wore not so high, the volume of sales consequently | would incrouse,

’

1y restaurants, hobels,

Likeuise it is true that in m

ling wines aad

clubs the experience of the specislized personncl hon

liguors does pot 2llow thenm 1o handle ond oifer the wines in the

s in wdldiag s«les,

The problen of prices of French wines hus been 1y pre~-

dr

judicial lutely bto chum In spite of the fact that consumption

i

pagne and other sparkling wines manufsetured in the United

Stutes hes lncressed 9% to o total volune of 200,000 g
heve gone dGown 17%.

.

asides being cons

wine of ceremony to be consuned only on certein specisl occasions.
4 prolibitive vrice tends to reduce the uarket, not only to the
benefit of other beveruges such as whiskey, but also to the beneiit

vughes and Jwrkling wines, of a less desirable

gquadity, but often availeble al much lower vricesg.

-

vice and Wus

W

i,

In reiution to the important matter of quality, it shonld be

Q

pointed oul thabt, just after the end of World War I, ¥rench wines
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returned Lo UYnited States murkets in sn ill-odvised wmanner. Overly

vbive United States

Hle to an esger and Llucx

ropid shiprnents were
warket which had long been deprived of French wines, HNeedless to suy
nol only wers guch shipments sold ot excesslve prices, but often the

wines were of less thon typilcul guality. nted market ro-

Jected the erior portion of such lmporbs which became *distress®

(.
;../

or clearence goods to be disposed of at rather discowmbts. This

te re~cutry left o bad iunpression on american trade for a

wniort

s

considersble time.

The tedious period of re-establi:

g standards hos ocu been
completed, and the guaelity of French wineg has greatly lwmproved;
) i (34 % o g H
however, certoin reoccurrvences d evelop, and one must deplore recent
2 9y

sent in burrels and bhottled in

siripments
the United States iv e very rudimentsry condition, and retciled ot
less than & dollar per bottle, in contrast te which many domesiic

wines scll wt $1.450 to $2,00, also should be deplored certain ship-

rontbs, ol the not very long opo, 8 & result

Trionsadar by foreipn counlries,
incloding the |

DBisruptlve trade oporcilons of thls type, especially ubsre

by Those very secondurily lniterested in the long-range

of French wises in najor merkebts, are not sy to curbs

sl
his kind of buslness scems fortunately to have tervinated. Controls

ggbablished to govern the quality of the wines leo

2

Frinee, which 1s the only effective method ol eliminating this huasard,

o

shipped from France must

public reiations,



Wines, especlelly vermouths, should be limpid snd free of any

devosit because the smericean conswmer his becone used to perfectly

clesr wines,

esides o very liwlted markel for wines of exceedingly high

quality (vins fins) which are sole ot retall at o bhigh

in package stores ot $2.50 to 83,90 per bottle., There is-a still wore

rket demand Tor wines to
Recently, certain types ol French i

succegsivl, Among the

wines produced ne Uijon, hwve sold very well, and in the table-

. o

vy, certuln *vins roses® have slso sold very well be 3y

U:
@

wine cabey

being neclther white or red, they are no problewm to the housewife who

2 e 4

otherwise 1s often puzzied aboul the proper degrec of btemperature ot
which to serve thewn, and whether they should be used with wmest or filsh

The tendency of new consumers 1s to like

in the e¢hoice thal is offerved by the retaller., It 1s possible that

French appelliations, except in the case of exclusive wines, "vins fins
which are sold at very expensive prices, are too wamerous and complie

RN

i etfective advertising of a small number of

fe-rmnyrked

Q..‘ v
C ke
3
E?;
E
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good sound gualil

e}

nty whieh becomes sazles registance.
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be easily promouniced in English, yet
atmosphere und flavor,
Thus, it ie¢ secn that there is a need for adapting to econouic

conditions that have conslderably aifected the soclel aspect of the

-
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United Stotes in the last fifteen yoears, to insure that French wines

]

of the Unitad States merket for

Wil L .(‘ LN }J

Liquors, Cognae, ond Avnugnog

The murket for Frepeh liquors is egsenitlally the ssme ws 1t wos

in 1938, In 1938, exports of French liguors to the United Stotes

-

resched 166,000 gallons (with en average cleohol conbtent of 30%) for

i

2 ovelue of $912,205. In 1952, exporis amounted to 157,358 gullons,
valued ot $1,004,506. OFf the forcgoing totulss however, brandy
represented 270,000 gellons in 1938, compmred to 334,000 gollons in
1952,

French liquors, «lthough still belng in o proponderant positlon,

AT

ompete seriously with those of Bogland, Denmark and the Vetherlionds,

a

They also compete with donestically menufactured liquors compared to
which they arce at o disadvantage, due to the tax syslem. Exeise

dhities for american monufuctured spirits are levied on the actusl

i
!—«‘

content of wicohol; uhereas, duties for imported licuors are levied
arbltrarily on a windmum agsumed 50% of alcohol, even if the zetual

content is less.  This seems to have no rotional explanation except

in sheer vprotecticounlsilc philosophy.
Of o totel quontity of imported brandies, for 1938, of 665,000

sallons, French bru 6l7,000 gollons valued at

: s .

55,080,000, In 1952, the United States imported more then 857,000

pullons, of which the C France was 667,000 gallons worth
by 213,000,

It is certain that brondy counsusmption has not increused very

much in recent years, probably dus to
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Le Sales of brandies have sulfered frowm the importaticn of

brandice of an inferior quality st very low prices,
o

of brandy meet strong covpelition from whicskey. Far-—

true in bars and restaurants where copnse lg sold

w™

da and education financed by the producers

importers was begun dbould a yeur sgo.

g\h

ing eoncurrently with the individ

al ¢ uvorLngwe bs for didfes

brands of co this prograsm

of an wetion in depth on public opinion, through variouws popular
advertising nedias,
aveloping with the Amorican publlice the

haplt

forms =29 in recipes, and to promolbe appreclotion of 1ts wnigque value

It is hoped to stdmilabe sales by increwsing the ianlerest of rew

bars, and

stelubs, and thus to encouruge those distributors in the

sale of cognuc,

enrants,



CHAPTER VIIL

SUMMARY aND CONCLUSIUN

=

fairly cowplete picture of the French trade

1

present study he presented

with the United

demonsgtrating, first, the necessity of developing such trade

o

he two countries, then glving an inelg

exports to the United States (woolen products

b dnto the

nited Stotes, Linally, setting forth in

sapects of two vital branches of

and wines).

The writer srrived at these findings, through the study

different publications, bocks, u

in the bivliography; zlso, through o paitlent

‘

official wtisgtice woll as direct talks

m
[

2]
e
=

the French Comnercial Attaches in Washinglon,

Urlezns,

study and com

snd correspondence W

New York City,

It is « necessity for French econcmy to develop exvorbts

Unilted States, in order to achieve eguilibrig

wm ol the Fronch

balonee, upon which depends the value of the ¥iranc® and the

the whole economy.

=
e

Statess

betwern

oublets

zines, bulleting which are detailcd

th

Fis

and New

to the

commercial

hiealth of

Besides this vitel necessity, one should not overlook the alilrace

X,

tive prof

ks
Ey

£

it opportunities offered by the Awericun market.

Although

the lounching of 4 new product will require wore patient eiforts and

> o

larger investments then would be roguired for

72

any other merke

t in the
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worlds On the other hand, the profits that are normally to be sexpected,

are bipger than on any other world due to the dimensions of

this market and the buylng power of its populuation.

s will succesd

pover of idmerican nass However, the writer fecls

that a clesr-cut line should be drawn and recognired, between the
notion of high-auality product and the notlon of faney hishepricod
nroduct, ¥Frence, in every field, must cease relylng on exceplionully

“

rich people to buy her products. These clusses of cuslomers, have

been, and wore snd mere, sociually end sconemically dwindling in
portane
In other words, Trunce must gell high guality producis, 2t a
reasonsble price, vo middle-class consumers,
Io this end, the French manufaecturer neseds to chang

which has cuansed him to be too much concerned apout the outstanding

quality of his product, and too Little iwpressed by the voseibility

Hoe nust constanitly

keep in touch with the United States mork to all 1ts

fluctualions and structural chan es, 2ets, 1t iz only

self,

rr

n it

{1

by ceonsidering the American marke

rother then ag a last-resort outlet to hig surplus pro-~

cduction, that Lhe French manuiucturer will ful and con-
plotent market clientele in the United States.

Irench prices are gencrally too high, and subseguently often

constitute an obstacle to grealer development of French exports to the
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United States., The solution to this
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1>.OL it

of the exvoriters,

Needless to suy, French products would welcome & more Tavorable
torif{f policy in the United States, Such>liberalization, were 1t
substontial, could well have the effect of muterially inmcressing

exporbs of perfumes, splces, food specialities, woolen cloth, linen

S

products, lsather gloves, art nroducts, dionervare, cheeges, wines,

o

and numerous other items to the mutmlgwam.

Perbape of zdmost eguul congeguence, since no imnediute drastic
s bto be in prospect, are the nrovlems of
like certain cheseses through cusloms more

v bagses at

duties on more similer valw

various ports than bas been true, calewlelling lariifs on some

consistent basls ruther than the present policy, used in the case of

- LR

periunes and ligquors, which is quite arbits

certain

» and recognizl
tux concessions given ty the French governmenl on exported pvodnﬁt

by excluding thenm in valuation proc These are falr and reasonable

rejuests which would be most helpivl,

A

In ¥Frounece itself, ecouncumic reforms, furthering the eliminotion of

too mony morgined enterprises, will be o atep in achleving a
soutcler competitive pricing bssie,

As = keystone for o new trade policy, group actlon by the
exporters, especiully for the promotion and mainltensace of wniformly
high product stendards on the United States market, should lower

thelr marketing costs, wnd incercage btheir scles volume and conpetitive
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French political stability alse hus o big impact on export trade.

By such o sbebility only will France retoin conplelte confidence and a

it

more iriendly attitude frowm the American business men and more

importent yet, the generval public,

o}

i

1z Luportance to the writer to mention

deeply appreciate thal soneone

who hag crossed the ocesn has peaid him @ visit, @nd will reciprocate

the good will, The representative of the French firm who comes on such

a Lrip should have an Important position within hisg fim, speak the

i

Americom language fluently, bave a thorough knowledge of both produc-
tion and marketing problemsg, espeelally of his product.

Strong linke of friendship between the United States and France
are not so remote. Business In the intercst of all should make use

of this close reiationship between the two countries, and at the same
time, business should keep alive snd promote such relationship. This
final peart might seem a digression, but the French business wan condng
to the United States with swereness of these facts would certainly

achieve substantial success, and would be & blg asset to any exporting

{irm.
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APPEHDIT A
ATTEMPTED CONTACT LEQT——UNI'”D STATES ond FRaNCE

United States Sources

Mr, I. Ferber, Director oi Program,
United Stetes Cownell of

The International Chawber of Commerce,
103 Park Avenue,

Hew York 17, H. Y.

Mr. G, Stratis, ASSI°TA 1t te the Executive Vice President,
Nationzl Council of dmerican Importers,

45 Bast 17th St.,

Hew York 3, N Y.

Mre Be. bBarrett, Chief, Relereunca %@rvicc

The Forelgn Service oL the United States of America,
Je 5. Information Library,

131 Avenue des Champs Elysecs,

Puris 8, France,

h dte, Executive Secretury,
d tates Inter-american Cowncll,
f the Bxocutive Director,

; H. Etfaet He Wey
hington 6, G. C.

D. D, ing tou, Birector, Euro;

jouneil, Inc.,

=
o
‘_
o
; E
= 13
“'ﬂ
c‘wm

Horvard University Business School Librarye
Columbla Undversity DBusi 3 School Library.

Yule University Business

Jde Halter Thompson, Marketing Research Co.,
420 Lexington Achue,
New York City, N. Y.



French Sources

Mr. G, Dubois,
Attache f

de France
pour les Btuls du Sud des Stuts Uunls,
306 Intern.tional Trade Mart,

New Orieuns 14, La.

HMoniteur Offzciei du Commerce et de 1l'Industrie,

Unis,

Mr. He
Congeiller Commorcial,
530 Fifth Avenue,

Heow York City, H. Y.

I”il’o T\":j. !»;‘ }."F’kl Tk ' fl’
Yregldent de la Chanmb 1o Commores
630 Fifth Avenue,

Hew York City, ¥. ¥,

onordgue,
snee aux Biuts Unis,

Clermont Icr
Puay de Dome,
france.

M. Go Aubert,

Directeur Generzl, Univer,
12 rue Lincoln,

Paris &, France.

Benedictine,

110 rue Theagene Boufart,
Fecump, Seine Infericure,
France,

-~
o
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APPENDIX C

FRENCH IMPORTS OF AMBRICAN PRODUCTS

(In thousonds of dollo

2

gl

Group of Producis 1938 1950

Muachinery «nd
Transportution
Bguipment

Raw Gotton

Ceresl and
Preparations

Coal, Coke and
Lignite

Copper

Petroleum and
By-products

Industrial
Chemicals

Siderurgy
(Metellurgical
Products)

$24,605 $11.6, 276

23,859 109, 559

1,334 19,925

986 870

7,050 7,201

39,814 11,060

1,947 5,618

1,077 9,467

$111, 546

99,949

26,007

54,102

9 3 6/4,,4,

16,703

13,408

10,016

§106,001

59,892

The figures above represent the priucipal products iwported by

Fronce from the United Stutes, accounting for more thun 80% of totel

inports.

2 7, ey o
ambassade

de France, Op. cite, p. 30.



APPENDIX D

SPECIAL CaTECORIES

;

A

for ag commercicl balances are concerned, it has become

W

almost impossible to mske an exact evalunation by monelary szone or by
country., Since 1950, United States export statistics, Ly countyy of
destination, no longer contaln products clasgified =s MSpecial
Categories,” and do not glve an exact picturs oif commereial sules
made by the United States.

These ®Special Cutegories®™ which sve not mentioned in custous
statistics, are not necessarily crmoments, but include ony article
having o strategie lmportance such as, aseroplane gusoline, tlres for
trucks wnd aeroplanes, lubricents for cars, and like items. These
products sre ano doubt oftew the object of purely commercial Trange

actions, and their exclusion from the stotisbics has had the result

®

of under—cstinating United States sales on cerialin murketbs,



<
URITED STATES IvPORTS OF FRENCH PROUUCYS”
(In willions of dollars)
YEAR
1951 1952
Metallurgical o v v v o v v v o o o o o o 8 o o o o o o G793 $26e 2
jﬂ‘collol - - - o L] - L ] - . - L L2 [ ] - » L] - L] L) - - - L3 L] 5() .v-L 11 » b
VC‘I‘LL”‘CS e & # ® % @ @ v B & & @ B8 8 W ®» e © 8 S & & B lzﬁ‘a 3 1 301
Wool end related products o o« o o o o o o o ¢ o « » o o 101 12,6
Art snd relabed Sroduets o o v o o 6 s s 6 s e 2 s o6 s 6e He 3
Rayon products o v ¢ v v o v o 2 o o s o s = s « o o s Yk 0e'7
lde-:\-thc‘l' Ql'ﬂd }1ides e 4 e & @ ® 8 e W e o e &« & & @ & @ @ i7n 6 E)c ;j
Cotlon prodiiets o o ¢ ¢ v s o o o o « v s » o a o o o o b o
Silk ul‘od’llct‘{; - - L] A3 - L] L - L] “ L3 » @ L] L] - - - . L] - ’J’G S 5.:[—
r eb-t}l{\?’;b L] 9 » L s L L ] - L ] . L3 . L] - » £ d L @ £ 2 . L] -* L ] &« ‘:;“ j Z',—. (-)
Muchines snd Lools 4 ¢ 4 ¢ o ¢ o 2 o o 6 ¢ 5 o o o « » 0.8 hed
F:L. e 3"(:‘1‘ L’,‘i}fﬁd }‘1'(\ d'(J.C:LS * & % ® 8 B &6 ® 8 & o 8 B @ = ;:JO'N 3' -1#
.f.')r’l'fluﬂi" g xwllu L\)i—’ O’LT‘iC}S s & & &« @ ® © &8 & & % © s & & & "} () 3! 3
Ollk) [ 3 - [ ] » » > - . L ] * * - - - - 13 L] - - L ] - - - © 1 4 "x.ﬁ 3‘ 2
Jubte pocking matericls o 4 o o s o o o 2 o 0 0 o s o 0 Gl N
PI’GCj ous S"()Orles ¢ € & 8 & B2 & €6 8 e B 8 6 ¢ & 4 8 w e a ,JC(J 3'0
KVT;*?‘LLT”“‘ e 8 8 e & & 8 8 6 8 @€ 8 & 4« 8- B e e @& & 8 & e O J cU :’30 4
Tar by"'uf(Y uets o . ® 2 & 6 & ® e o & 8 e » € ® & B e @ lo} 2.:‘
TOTLLS $21. 0 $125.6
It will be noted that United Stutes imporits from France actually btotalled
$263 millions and $L67 millions for 1951 und 1952, respectively. The
sharp decline during 1952 was largely sttributable to reduced volumes

steel

thos

o
i=]

e

included in majo

nd aleohol for Kovean

et forth above, incliuding

APPENDIX B

War demands. The totuls vary from

G e

thousands of wmliscellunsous items nob

ETOURS

Ibid.,

40,



APPLENDIX B, Continued

UNITED STaThEs IMPORTS OF FRENCH PRODUCTS

T0 THE

DOLLAR aBEA TN 1953

(In thougands of dollars)

Products

winals for food
Meat

Milk and eg
Fish
Cereals
Fruits and vegetuebles
Sugai

Coffee

Feeds

Miseollaneoun

88

133

Food produclts totale

LBVerages
Tobacco

Beverages and tobacco totuls

Hides
Bubber

Wood

Pulp

Textile Fiber
Fertilizer
Metul ores
Miscellaneous

Crude meteriels tobals

Mineral uels

Mineral fuels totsl

2

Uonited States

1,377 .
502
7
35992
519
1,352
55

J

§ 8,608

§15,166
2,028

17,194

% 6,071
108

97

ZU
6,076
550

34 260
25195

$18,388

¥ 1,567
§ 14507

G 1,274

<k

GOMP AHED

Dollar sren

% 64757
108
102

29
6,681
621
34 260

24 409

gﬁl ] 9()7

e
ot

-
(¥
o
~3

£
2

-

LR
p-3
&
ey

& 1,4;27
T« -*,Z\ ’7

> /il,



(a11
Products

Chaemicals

Mineral tar
Colouring materials
Hedicinal products
besential oils

‘ortl l.L/.&,I’ and manire
xplosives

E1&*4

Chemicals totals

Leather
Rubber

Wood

Puper
Textiie
Minoraleo
Silver

Bage metul
Misc. nmetal

Manuizctures totals

Mochinery
Blectricsd nsachinery
Trunsport equipment

"

Byndoment totals

Building
Furniture
Travel goods

Clothing
Footuear

Professional instrumen
Mige, manufuciures

Miscelloneous totels
Grand total

40, BB Ce, Shotis

APPENDIX €, Contioued”
data in thousends of dollars)

United State

£

$ g 204,
1,060
5217

T8
6,941
14650
774

WL6,004

6 1w
)05
14568

t 2,479
$19,809

§ 1,904
219

{162,159

stical Bulletins Series

Doliar ares

1,061
L 4770
2 3 662
£,768
2,728

a,g(é

£

$23,748

§ 2,104
[,x_, Tl
FRYANS

,ul()
'36 sOLL
7,9
4,&)@4
2, 559
75953

s

136,766

$23,261

Ly 373

11,653

m»«

3y 525
1z 6%5

e ]
BEG ’ 2.2

& hyho8
R4

: 2

W /+, 742

B ——
pursnemhainetiaimelisienry

$293,409
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APPIENDIX F
EVOLUTION OF FRANCE AS SUPPLISR OF THE UNITED STAYTES MaBKBT
CUMPARED TO THE EVOLUTION OF THE OLMER WOBLD é%fJPPLIEHSf’

(In willions of dollars)

1938 195G 1951 1952

IESRELATY R g

Country Volue Renk  Value Runk  Value Rank  Volue Ronk

Guneda G 267 GL,900 10 $2,275 1 $2,585
Brasil 9% nE 2 911 2 H08
United Kingdom 118 335 0 4 466 2 485
Cube 106 406 3 18 ) A28

-t

3L5 ) 326 g 411
324 5 324 2 306
313 7 362 6 38,
210 8 426 4 382
160 13 203 18 286
156 15 266 12 276 1
259 9 297 10 2R
236 10 284 11 C 236
18z 1z 5 17 225
104 24 233 1lh a2
140 19 216 16 191 15
158 14 1600 19 17 16

132 20 263 13 167 17

6 1l 2 15 159 18
g5 25 118 25 157 19
109 22 140 20 157 20

Mexico £
Venezuela 0
Columbia 49
Malaya 1312
Chile 28
Indonesia &)
India 58
Philippines 94
Junan 127

1
ré
65
4

West Indies <L

i po

NovnnNooDaanuwuwe ok
(o H RN o RN SR S B

A

ot

E.._l._...
W an R &

e
PR TN

s
b
23

Do

Fa
tt

France 54,

Argentina 41
Nederland 21

Ttaly 41

b
=IO

Anbezssade de frince, 0p. ¢il., p. .



APPENDIX G
PACTOR~~A DEFLIITION
The fuctor is 2 kind of napker-dealer, who speclalizes in a
branch or in similzr branches, guarantees, finances, @Hhrvise the
operations ol an importer or an sgent without in anyway substitubiog

himself for hime This systen provides the meosns ol operuiting to

.

specialiged onterprises which do uwot have the necessary capitul, The

factor, moslt of ithe time, has premises that allow him Lo provide the

he financew, with ofiice, warchouses, displayrooms.

He is pald by 2 commission on the sales of the importer, or by e
Glimsa o
snare o

£ the commlssion of the

__a

rent.,  This conmisslon varies from
- £ i, 3 Ia Yo - - . T e ok . . P, B . . - s - > “
1 1/2 to 2% when the factor iunbtervenes only to give a {inancial

guarzates, It cun go up to 5% when the fuctor provides other services

and material focilities,

Cemtre National du Commoerce Lxlerd

our, Oo. eit., p. 58,
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APPENDIX H
1. TREND IN TOTAL DOMESTIC WINE UU”PUT7
(In thousunds of guilons)

1936=1940

(uverage) 1953

Califormia SANCIVA 118,378

Other Stutes 7,096 16,146

68,5410 1344524,

o

T, T T T v TETYT e SYATRTGER AT AT I TR <&
26 WHOLEGALE PRICE IWDICES, DESSERT AND TABLE WINES

(1947-1953, inclusive)

v Table Wine Desgsert Wine®
ear (Percentage) (Percentage)

19477 104e2 107.9
1948 98,0 G169
L1949 97.8 Vde2
1950 99.1 86,6
1951 10344 86e 4,
1952 a5 AR
1953 , G937 1.6

¥(1LOLT-1949 average=100% base)

The Wine advisory Board, Wine Institute bBullelin No. 703,
(Son ¥romeisco, 1954), Pe 3e

Bow s -
Lhid., »e 13,
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APPENDIX T
BESTIMATED PER CAPTVA COHSUMPTION OF VARIOUS KINDS

IN THZ UNTTOD STATES?

OF DEVERAC

{Average 1940-1949; and by yewurs, 1$50-1%53, inclusive.)

=)

(In gallons)

Kind of Average
Beveruyge 1940-1949 1960 1¢al 1952 1953

}ililk 36‘3 3501 5'50'7 3507 3507

Cofies 2549 e 5 25,9 2Fe 25,3

Frult juice (canned) 1le4 1.6 1.7 1.6 15
Froit juice (irouen) Gel 0.6 0.8 1.3 *

Distilled suirid

Wine 0.5 .9 0.8 .Y 049
Misce vegetoble julces U5 Oeb 0.5 (46 0.6

*¥Date wnovellable




APPENDIX J
DLFTHITION OF VARIOUS WIND CATEGOHIES
TARLE WINES:

Teble wines arve still wines produced irom grupes, contalniog,
except vermouth, not wore than 14% «leohol, Such varleties
.,u,xmouli_;. known as bable wines, although they wre also called

Hlight,¥ and "dry" wines.

Dessert wines lnclude all commercial wines, exdept vermouth,
containing more then 14% alcohol, by velume. They ure usually taken
a.s an appetizer, or at the end of the meal. They contain from aboutd

17=23% wleohol, part of which is derived from the grape spirits ov is
added in the process of fortification.

Vermowuths are blended still wines
with arvematics, sod uwsually containing

used in the United States principslly

-
e
b

ag an ingredient in mixed drinks,

wines are so~called becauvse they contaln ®carbor
dioxide® gus which causes the wine to ei‘fcl vesce. The gas ig Ilncor-
poratod in the wine by secondury fermentation induced by the introduction
of sugar and yeast into the basic still wine, within the tightly corked
bottle or tank, Champugne is o luxury pwouuct snd its couswnption,
which 1s zssociabed mostly with specicl or iestive occesusio:n.s s bends to
vary with the nstlonal ser C%].plt::., income,

Spe rkli ag o

. o o .o . .
Je Se Turiff Commission, Sumuwrles ol

{(weshington, 194%), Vol. &, pe 3%

it

Inforvation

Ixidcp Fe 37.




IMPORTS OF

APPENDIX K

.
ABBES

HINE BY CL NI 1

o
Ox

(In thousands

TS FOR 19

. A

L2
L

Countiy of

e Table Desaort Vermouth Sparkling
Origin
Fronce gél & 513 554, 2,014

Italy
;4 ain
Portug

=3 G

Argenting

ennerl and

FParoe

arland
aited Kingdon

Iorael and
Pilestine

All others

Totals*

142 —
265 -

112

g_.f

AT 13

11

-

&~

256

1,

s

——

1,780

605

¥Minor dis ¥

wrlse

5,022 750
cles 1n "\;otml 1’1 ‘o anounts
ing

suhoun for
rest half thousand).

each type of wine



APPERDIY L

VALUE PER GALLO)Y OF SELECTED IMPORTED WINES BY FGU?ZHVl

(1936-39 average, und 1646}

Comntry Q’Table Deésert ) V03ﬁmuth ¥ :: 3 )
1636-39 1946 1936~39 1946 1936~39 1946 193640 1946
Frunge $2.62 §7.76 $26 E1 e 80 $1.80 $3e14 $5.45
Ttaly 1.28 3440 1e89 24 50 1.62 2494 3,02 5,83
Germany 4,17 .69 e — - — 6e45 Ceh3
Chile L1.58 249 e s e - 316 7.19
Avgentina 1.13 2629 1.33 Re 23 2eR3 Re06 Je 779 VN
2,83 e 32 3eU4k 3¢ 32 l.64 1.92 o —
Portugsl 2Tl e &7 Ze bl 20 i 1,73 207 — -
Other e e e e - 7.19 50 G4
193640 used for =

A
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