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CHAPrER I 

DESCRIPI'ION OF THE PROBLEM 

Homemakers spend millions of dollars annually for the purchase 

of clothing for themselves and their families. An adequate wardrobe 

for each family member may be possible with intelligent planning and 

management of the clothing budget. To do an effective job of 

clothing the family, the homemaker will need to consider the problem 

of ready-made garments or home constructed articles for the family. 

She should knO'f what to buy and where to shop. 

In the Extension clothing program, there is insufficient infer-

mation concerning the clothing purchased and constructed by home-

makers to be used in analyzing the situation and planning an edu-

cational program for the various groups of homemakers in the county. 

This study is concerned with identifying some of the articles purchased 

and constructed, and problems encountered by home demonstration club 

members and non-meJJlbers of a home demonstration club, and formulating 

suggestions for the further development of the county Extension pro-

gram to more effectively serve homemakers in the county. 

Statement 2f. !!!!. Hypotheses 
:1 

The hypotheses in this study of clothing practices of selected 

homemakers in Kingfisher County will make it possible to: 

1. Identify some of the clothing articles constructed by these 

1 



homemakers and the problems encountered; 

2. Identify some of the clothing articles purchased by these home
makers and problems encountered; and 

3. Develop suggestions for planning a county clothing program to 
help homemakers solve some of their clothing problems. 

Assumptions Related to the Study 

The assumptions underlying this study were: 

l. The family living phase of the Cooperative Extension Service is 
educational in nature and is designed to assist individuals and 
families in solving their everyday problems in home, family, 
and co;mmunity living. 

2. An effective county extension family living program is based on 
the needs and interests of the people served. 

3. Clothing is recognized as an important phase of the Extension 
family living program. 

2 

4. Homemakers within Kingfisher County, Oklahoma, are interested in 
clothing selection and construction. 

Purposes of the Study 

Six purposes for conducting this study were: 

l. To identify some of the clothing articles constructed by a group 
of home demonstration club members and a group of non-members 
of a home demonstration club. 

2. To identify some of the clothing articles purchased by the two 
groups of homemakers. 

3. To identify some of the problems which these homemakers have 
with clothing construction. 

4. To identify some of the problems these homemakers have when 
purchasing ready-made clothing for the family. 

~. To determine if age, education, place of residence, and income 
have any relation to the clothing problems of the two groups of 
homemakers. 

6. To develop suggested revisions for the continued development of 
the clothing phase of the Extension Family Living program in 
Kingfisher County. 



Definitions 2f Terms 

Throughout this study, the following terminology are used: 

1. Extension, Extension Service, Cooperative Extension Service or 
Agricultural Extension Service refers to the off-campus 
educational program in agriculture, home economics and related 
areas sponsored jointly by the federal, state and county 
governments and administered through the state land-grant 
university. Programs at the county level are conducted by 
county extension workers who are field staff of the state 
land-grant university. 

2. Home Demonstration Program or Extension Family Living Program 
refers to the home economics phase of the Cooperative Extension 
Service. At the county level, this program is under the direct 
supervision of the county home demonstration agent. 

3. Home Demonstration Club - an organized group of women whose 
educational program in individual, family, and community living 
is developed and implemented under the guidance of the home 
demonstration agent. 

4. Home Demonstration Club Member - refers to the homemaker who 
belongs to a home demonstration club. 

5. Non-member - refers to the homemaker not enrolled in a home 
demonstration club. 

Limitations of the Study 

3 

This study is limited to some of the clothing articles purchased and 

constructed, and some of the problems in the area of clothing encountered 

by homemakers in Kingfisher County, Oklahoma. The map presented in 

Appendix A shows the county location. 

Two groups of homemakers were included in this study. They were: 

Group I, home demonstration club members and Group II, non-members of a 

home demonstration club. 

There were approximately 400 home demonstration club members in the 

county. Membership rolls of the organized civic and special interest 

groups within the county show that approximately 400 homemakers are 



4 

members of these organizations . Some of the members of the home demonstration 

clubs and of the organized civic and special interest groups were not 

present at the meeting at which the questionnaire was distributed. No 

effort was made to contact those not in attendance. Also, some of the 

home demonstration club members are also members of the civic and special 

interest groups included in the survey. 

Procedure 

Because considerable emphasis has been recently placed upon needed 

revision of content and methods used in the Extension family living program, 

the writer was particularly interested in the clothing problems of two 

groups of homemakers, namely; home demonstration club members and non

members of a home demonstration club. 

The traditional method of carrying on a home economics extension 

program has been primarily through organized home demonstration clubs. 

The approach has been and is still considered a good technique; however, 

Extension has been giving consideration to ways and means of broadening 

the home economics e~tension program by increasing the depth and scope of 

program content to reach more homemakers who are not members of organized 

home demonstration clubs. 

From a review of literature, sample questionnaires and theses, and 

the writer's own experiences, a tentative questionnaire was developed. 

The questionnaire was pre-tested with representative home demon

stration and non-home demonstration members from Canadian County. Se

lected extension personnel in Oklahoma were asked to review the ques

tionnaire and make suggestions for revising it. 

After consideration of the suggestions of the extension personnel 



5 

and the pre-test respondents, the questionnaire was revised. 

The first part of the questionnaire includes general information 

concerning the homemaker and her family. The second part includes a list 

of clothing articles the homemaker may construct or purchase for her 

family and problems that may be encountered. A copy of the questionnaire 

is included in Appendix B. 

The clothing chairman of each of the twenty-four home demonstration 

clubs in the county was asked to assist with the study. A leaders 

meeting was held and the study was explained to the group. Each clothing 

chairman was given questionnaires for the club she represented and was 

asked to distribute them at the next regular home demonstration club 

meeting. The members were asked to return the questionnaires to the 

clothing chairman of the club who was responsible for returning them to 

the home demonstration agent. 

The data were machine tabulated and converted to percentages for 

comparing the responses received from the two groups of homemakers. 

Implications for program development in the area of clothing were 

proposed as a result of the findings of the study. 

The hypotheses, assumptions, purposes, procedure, and other information 

relating to the development of the problem have been outlined in this 

chapter. In Chapter II, information relating to the home economics 

extension program, and studies concerning clothing problems are dis-

cussed. The findings of the study and the writer's interpretation of 

these findings are described in Chapter III. The summary of the study, 

conclusions and recommendations are outlined in the final chapter. 



CHAPI'ER II 

REVIEW OF LITERATURE 

In an educational program which meets the needs of families and 

individuals of various groups, new types of programs must constantly be 

developed. The Cooperative Extension Service is endeavoring to adopt 

new and more effective techniques to meet the needs of changing society 

and economy. The program scope, direction, and content has and will 

continue to change to more effectively meet the needs and demands of the 

people it serves. 

This chapter will be concerned with the Cooperative Extension 

Service as an educational organization, the clothing problems of today's 

homemakers and a review of literature relevant to this study. 

The · cooperative Extension Service 

The Cooperative Extension Service was created by the passage of the 

Smith-Lever Act in 1914. This act stated that the purpose of the agency 

was: 

to aid in diffusing among the people of the United States, useful 
and practical information on subjects related to agriculture and 
home economics and to encourage the application of the same.l 

The Smith-Lever Act grew out of a recognized need for an educational 

1Henry L. Ahlgren, "Modernizing Extension to Meet Tomorrow's Needs," 
Federal Extension Service. 

6 
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agency which would take the results of research "on subjects relating to 

agriculture and home economics" to people who could apply these results 

in improving their welfare.2 

Extension is an informal and distinct type of educational program, 

and has been guided by the principle of "helping people to help them-

selves." According to the Scope Report, the organization has helped 

people to attain: 

(1) greater ability in maintaining more efficient farms and 
homes; (2) greater ability to acquire higher incomes and level 
of living; (3) increased competency and ability by both adults 
and youth to assume leadership and citizenship responsibilities; 
and (4) increased ability and willingness to undertake organized 
group action which will contribute to improving the welfare.3 

The Cooperative Extension Service is the educational arm of the 

United States Department of Agriculture and the state land-grant 

institution. It i~ a partnership agency of the Federal, State, and 

local government. Its aim is to help people analyze local conditions, 

and develop and help to carry out programs for the educational and 

social benefit of the community and its individual members. 

According to the Scope Report, Extension joins with people in 

helping them to: 

(l) identify their needs, problems, and opportunities; (2) study 
their resources; (3) become familiar with specific methods of 
overcoming problems; (4) analyze alternative solutions to their 
problems where alternatives exist; and (5) arrive at the most 
promising course of actfon in light of their own desires, re
sources, and abilities. 

2Paul A. Miller, et al, A Statement of Scope and Responsibility 
of the Cooperative Extension Service, (Washington, April, 1958), p. 13. 

3Thid, p. 3. 

4Ibid, p. 4. 



An important part of the Cooperative Extension Service is the home 

economics, family living, or the home demonstration program. This pro-

gram is concerned with the improvement of individual, family and 

community living.5 

The Committee on Home Economics Development of the American 

Association of Land-Grant Colleges and State Universities stated: 

Phases of the home economics extension program are designed 
to help families acquire the knowledge, the experience, and 
the understanding that will enable them to adjust to the 
ever-changing social and economic conditions of the world.6 

The home economics extension program emphasizes the participation of 

people in planning and conducting informal education efforts. 

The extension program in home economics focuses its attention on 

family living. The goal of the program is to strengthen family living 

by helping families recognize and meet their problems as they work to 

improve the quality of their life at home and in the community. 

The pressure of increased technology and changes in informational 

needs and living habits of people have created a need for adjustments 

in scope, content and procedures in the extension family living pro-

gram. Another influential factor is the increasing number of women 

working outside the home. A homemaker may occupy many roles - an 

individual, wife, mother, homemaker, wage earner, community leader, 

civic worker and citizen. The average homemaker is now better educated 

8 

than in years past and there is little difference in the rural and urban 

5"Resource Material for Program Planning and Resources Development 
of Home Demonstration Work 1964," Oklahoma Extension Service, p. 3. 

6Lela O'Toole, et al, Home Economics in Land-Grant Colleges and 
Universities,~ Statement of()bjectives and Future"l5Irections. (1959). 
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homemaker. Various developments have created problems for today's home-

maker and has brought about the need for changes in extension home 

economics programming in order to keep pace with the ever-changing 

conditions facing the people it serves. 

It is hoped the findings of this study will reveal some of the needs 

of homemakers with whom Extension has responsibility for developing an 

educational program and give clues to programming which will be 

beneficial at the county level. 

Clothing in the Extension Family Living Program 

A significant aspect of the extension family living program is the 

area of clothing. For many years, the extension clothing program has 

emphasized construction skills, and a lesson in clothing meant "pinning, 

cutting, and. sewing." Because of more women in the labor force, and the 

many roles of a homemaker today, she has less time to construct clothing 

for the family. The homemaker, however, must be able to recognize 

quality in fabrics and garments and to see that the family clothing needs 

are adequately met. This would indicate a need to expand the extension 

clothing program to include planning, buying and upkeep of the family 

wardrobe. 

According to "Suggestions for Developing the Clothing Phases of 

the Home Demonstration Program," the overall purpose of the Oklahoma 

Extension Clothing program for 1964 is 

"to help the homemaker, both rural and urban, acquire skills 
and knowledge to plan, bui, care for, and construct suitable 
clothing for the family."'( 

7"suggestions for Developing the Clothing Phases of the Home 
Demonstration Program," Oklahoma Extension Service, p. 1. 



More specific purposes of the program are: 

l. To encourage an understanding of developments in man-made 
fabrics and finishes. 

2. To encourage an understanding of the economic situation in 
relation to the clothing expenditures in order to bring 
about the practice of planning the family wardrobe and to 
formulate a clothing plan. 

3. To create a desire for attractive, well-made garments through 
the study of fabrics, patterns, colors, construction and 
fitting. 

4. To encourage proper care of clothing in order to prolong use 
and conserve on the family clothing expenditures. To keep 
clothing fashionable through proper alterations and ad
justments. 

5. To interpret the findings of clothing research, simplifying 
and clarifying this information so as to enable the people 
to understand and apply it to their everyday needs. 

6. To make use of every available method to extend the clothing 
program that more women may have an opportunity of availing 
themselves of information through the Extension Service.8 

The long-term objectives related to the Extension clothing program 

10 

in Kingfisher County, as developed by the county clothing committee, are: 

l. To develop the home demonstration clothing program to meet the 
desires and needs of the families in their study of each 
individual clothing problem. 

2. To create a desire for attractive, well-made garments through 
the study of fabrics, patterns, color, construction and 
fitting. 

3. To plan a clothing project for 4-H girls that includes the 
teaching of skills in planning, buying and constructing 
garments.9 

Home demonstration club members in Kingfisher County have shown a 

high degree of interest in the extension clothing program. Although the 

9"Annual Plan of Work," Kingfisher County, Oklahoma Extension Service, 
Oklahoma State University, 1963, p. 9. 
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county is chiefly rural, the home demonstration club members are within 

easy driving distances of urban shopping centers and have the opportunity 

to become informed of new fashions and fabrics. 

Although there has been much interest in clothing construction in 

Kingfisher County, a large percent of the homemakers are active in 

church, club and community affairs, while still others work outside the 

home. This would indicate that they might have less time for home 

sewing now than in the past. 

Recent technological and social changes have brought about new 

textiles and an abundance of ready-made garments to the consumer. These 

changes necessitate emphasis not only on clothing construction, but also 

on textiles, clothing selection and use. Troelstrup pointed out that 

clothing problems in a family must be analyzed in terms of the individual 

in a group setting. Style, fashion and fad need to be adapted to 

individual differences within the financial limits of the family.lo 

Hartman stated that: 

Educationally, clothing is a persistent "interest center" in 
everyone's life. Though it varies greatly in intensity and 11 
expression, few would deny that it is one of life's fundamentals. 

Home sewing is a satisfying hobby, or a creative outlet, for some 

women, whether it saves money or not. Some women find a greater savings 

in other household production or in employment outside the home. S~ill 

others find it more desirable to work in non-paying fields which aid 

community development. 

10 Arch W. Troelstrup, Consumer Problems, McGraw-Hill Book Company, 
Inc., New York, 1952, p. 180. 

1loeorge Hartman, "Clothes: Personal Problems and Social Issue," 
Journal of Home Economics, Vol 49 (June, 1949), pp. 295-298. 



12 

Tate and Glisson reported that those who make their own clothing 

have several reasons for doing so, and these vary from family to family. 

They stated: 

Clothing may be made at home to provide more satisfactory 
garments for family members who are difficult to fit in 
standard size ready-made clothing. Mothers and daughters 
with unusual tastes for design and fabric may find it easier 
to express individuality in dress by making garments at home 
than by seeking them in the ready-made clothing market. For 
some, sewing satisfies the desire for creativity and often 
developes into a hobby.12 

It is recognized that home sewing for thrift is fast becoming out-

dated as new fabrics and mass-produced ready-made garments are making it 

possible for women to buy garments economically and in a variety of 

fabrics. However, homemakers still devote themselves to constructing 

clothing. Meske stated: 

In light of the volume output of commercially constructed garments 
within a wide price range, lower cost and greater economy are 
feeble and perhaps false justification in support of an individual 
enterprise in clothing construction. In truth, traditional lines 
of reasoning may no longer convince one that the ends justify 
the means. Moreover, the many attractions of modern life provide 
little, if any inducement to self-discipline in pursuance of time
consuming tasks. Consequently, the justification for clothing 
construction must be found within oneself at the intellectual 
level. Thus conceived, clothing construction is a creative 
performance. Creative, not in response to necessity, but as an 
outlet for the human urge to explore, to experiment and to 
discover.13 

Clothing construction should create a lasting pleasure, not just a 

moment of fun. Sewing as a hobby can provide pleasure, and provide 

materials for self expression. Ryan reported: 

12Mildred Thurow Tate and Oris Glisson, Family Clothing, John 
Wiley and Son, New York, 1961, P• 33. 

13Edna Meske, Textiles and Clothing: Anal~sis and Synthesis, Burgess 
Publishing Company, Minneapolis, Minnesota, 19 1, pp. 1-2. 
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Pleasure denotes an agreeable feeling of satisfaction and enjoyment, 
whereas fun denotes playfulness and merriment. Teaching students 
to sew for pleasure should be our aim, but it seems to be some
thing that we haven't mastered. Too many of our students lose 
their eagerness to sew almost immediately. Sewing becomes grudgery, 
the incentive to sew is killed and its pleasure by-passed.1 

Johnson reported that sewing, far from losing ground, has gained 

stature and that the garments produced by modern home sewing reflect the 

individuality and improved status of the modern American woman. The 

home sewing machine, the well-styled patterns available and simplified 

construction techniques help to make a woman a skilled artisan. The 

results serve her need for self-expression and creativity, and produce 

attractive, serviceable, individually-styled additions to her wa.rdrobe.15 

Modern day methods make it imperative that the homemaker become 

more aware of the aspects of planning, buying and caring for the family 

clothing. A need of the homemaker is not to learn to sew so much as to 

know how to make wise choices of ready-made garments, what to expect of 

the array of natural and man-made fibers, and how to use and care for the 

garments made from them. 

Hall recently said: 

Consumer education means many things. It should provide infor
mation and prevent the consumer from being victimized; it should 
provide education that points out helpful buying factors; and it 
should provide a meaningful background that acquaints the6con
sumer with the procedures of business and manufactur1ng.l 

14Mildred Graves Ryan, "Plan Early - Plan for Pleasure Sewing," 
Forecast '!EF_ ~ Economics, (May-June, 1963). 

15Doris Johnson, "New Directions in the Clothing and Textile Field," 
American Home Economics Association, Clothing and Textiles Section, 
(Denver, Colorado, June 29, 1960). 

16Frederica L. Beinert, "Editor's Page," What's New in Home 
Economics, (March, 1962), p. 15. - - --
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Armstrong, a former Extension Clothing Specialist in Oklahoma, stated: 

Every woman wants to get the most for her money and to get full 
return for the money she spends on clothing; she not only wants it 
to be flattering in appearance but she wants it to wear well and 
then to look well as long as it wears. With 15 percent of the 
yearly budget spent for clothing, buying wisely is essential.17 

Since there has been a vast improvement in the quality of ready-

made clothing, and a wider choice of styles and fabrics, many homemakers 

have been encouraged to purchase family wardrobes of ready-made garments. 

Tate and Glisson listed other reasons for the homemaker to purchase 

ready-made garments for the family, namely; (1) homemakers are spared 

long hours in constructing garments at home; (2) garments can be easily 

purchased and are ready for use; (3) the wearer can see how a garment 

looks before investing any money; and (4) large numbers of women work 

outside the home and have less time for home sewing.18 

In Bryan's study with home demonstration members in Garvin County, 

Oklahoma, 75 percent of the homemakers reported that buying of clothing 

was important to them. Sixty-six percent of the respondents indicated 

selection of clothing as of concern to them. Seventy-one percent of the 

homemakers interviewed did some sewing at home with the largest number 

of garments having been made for the homemaker herself. The aspects of 

clothing homemakers rated as most important were consistent with the 

types of problems they were having. Twenty-two percent admitted clothing 

selection to be their problem in clothing. Buying clothing was a 

problem to 12 percent while 75 percent of the respondents had chosen 

1701a Armstrong,~ Clothing Dollar, Extension Circular 561, p. 1. 

18Mildred Thurow Tate and Oris Glisson, Family Clothing, John 
Wiley and Sons, Inc., New York, 1961, p. 32. 
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this aspect as most important to them. In addition, homemakers were 

having problems in pattern alteration, care of clothing, and in learning 

to sew.19 

Baker observed that ready-made clothing has been generally accepted 

by the majority of people, and quantity production of clothing is now 

considered to be a satisfactory method of garment construction. She 

stated: 

All clothing should satisfy a felt want or need. A want may be a 
necessity or a luxury, depending upon the individual's standard 
of life. One must know where to buy~ how to buy, as well as the 
most advantageous time for shopping.co 

Findings of research studies indicate: (1) home sewing may not be 

done so much as a matter of thrift, but as a creative outlet or 

satisfying hobby; (2) mass-produced garments have been generally 

accepted; and (3) homemakers should be more aware of the aspects of wise 

planning, buying and care of the family clothing. 

Suggested Adjustments in Extension Clothing Programs 

In view of the present situation and the changing patterns-of-

living, extension has been concerned with revisions in the clothing 

program content to more effectively serve the needs of the homemaker. 

In a talk at the annual meetin~ of the American Home Economics 

Association, Linn pointed out four directions which would vary the 

Extension clothing program and more nearly meet the needs of divergent 

19cleo Stiles Bryan,!. Study of Garvin County Homemakers and Why 
Members Drop Out of Home Demonstration Clubs, Unpublished Master's 
Thesis, Oklahoma State University, 1959. 

20Lillian c. W. Baker, Clothing Selection and Purchase, The 
MacMillan Company, New York, 1932, pp. 220-222. 



groups of homemakers. These were: (1) teach principles; (2) help 

people learn conformity for new situations; (3) contribute more to 

developmental tasks of middle-age in creative use of leisure time and 

in accepting and adjusting to physical change in appearance; and (4) 

exploit more fully the social action process by involving needed 

community resources to do an effective program.21 

Some methods that have been devised by Extension personnel to 

reach more homemakers are: 

l. Bulletin racks in department stores and fabric shops 
containing pertinent information on buying clothing and 
construction techniques. 

2. Posters in department stores and variety stores near pattern 
counter showing how to choose the right size patterns. 

3. Workshops on consumer clothing questions inviting clothing 
manufacturers, retailers and dry cleaners to participate. 

4. Workshops for beginners in sewing. 

5. Special interest meetings on pattern alteration and fitting 
problems. 

6. Newsletters and newspaper articles to help homemakers solve 
clothing problems. 

Summary 

The Cooperative Extension Service is a partnership agency of the 

Federal, State, and local government. It is directed toward helping 

people analyze local conditions, develop and carry out programs for 

the educational and social benefit of the community and its individual 

members. The Cooperative Extension Service was created by the Smith-

21 Alice Linn, "New Directions in Clothing and Textiles," American 
Home Economics Association, Textiles and Clothing Symposium, (Denver, 
Colorado, June, 1960). 

16 
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Lever Act, which grew out of a recognized need for an educational 

agency which could take the results of research in agriculture, home 

economics, and related subjects to people who could apply these results 

in improving their welfare. 

The home economics or family living phase of the Cooperative 

Extension Service emphasizes the participation of people in planning 

and conducting informal educational efforts. It is concerned with the 

improvement of individual, family, and community living. 

The overall purpose of the Oklahoma Extension Clothing program is 

to help the homemaker acquire skills and knowledge to plan, buy, care 

for, and construct suitable clothing for the family. 

Because of more women in the labor force, and the many roles to 

today's homemaker, there is less time to construct clothing for the 

family. The vast improvement in the quality of ready-made clothing and 

a wider choice of styles and fabrics, have encouraged many homemakers 

to purchase family wardrobes of ready-made garments. 

A review of related studies shows that home sewing is done not 

so much as a matter of thrift, but as a creative outlet or satisfying 

hobby, and mass-produced garments have been generally accepted by 

homemakers. 

The study is designed to shed light on the clothing problems of 

a family and provide information whereby the extension clothing ~ro

gram may keep pace with changing conditions and more effectively serve 

homemakers. The following chapter presents the findings of this study. 

It reveals information concerning the articles purchased and construct ed 

and problems encountered by two groups of homemakers in Kingfisher 

County, Oklahoma. 



CHAPI'ER III 

FINDINGS OF THE STUDY 

The findings of the investigation are presented in this chapter. 

The writer believed that through this study involving two groups of 

homemakers, it would be possible to: (1) identify some of the clothing 

articles constructed by the home demonstration club members and non

members of home demonstration clubs in Kingfisher County; (2) identify 

some of the clothing articles purchased by the two groups of homemakers; 

(3) identify some of the problems which the homemakers have with 

clothing construction; (4) identify some of the problems the homemakers 

have when purchasing ready-made clothing for the family; (5) determine 

if age, marital status, education, place of residence and income have 

any relation to the clothing problems of the two groups of homemakers; 

and (6) develop suggested revisions for the continued development of 

the clothing phase of the extension family living program in Kingfisher 

County. 

Four hundred and fifty-eight of the five hundred fifteen 

questionnaires which were given to the respondents in the two groups of 

homemakers in Kingfisher County were returned. 

not sufficiently filled in and were discarded. 

Forty-six of these were 

Therefore, only 412 were 

included in this study. Of this number, 257 questionnaires represent 

the home demonstration club group, and 155 questionnaires the group of 

non-members of a home demonstration club. 

18 



Throughout the discussion in this study, the two groups of home-

makers will be identified as follows: 

Group!, the~ Demonstration Club Members; and 

Group!!, the Non-~ Demonstration~ Members. 

General Information 

The discussion which follows gives information about the general 

characteristics of the respondents. 

NUill.ber of Years! !!.2!!!! Demonstration Club Member 

The largest percentage of home demonstration club members, 

approximately 22 percent, reported less than two years as a home 

demonstration club member. The next largest percentage was in the 10 

to 14 year group with approximately 18 per cent of the members in this 

group. 

TABLE I 

NUMBER OF YEARS A HOME DEMONSTRATION CLUB MEMBER AS 
REPORTED BY 257 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* 
Number of Years a Home N•257 
Demonstration Member No, 1, 

Less than 2 years 58 22.5 

2 - 4 years 39 15.l 

5 - 9 years 41 15.9 

10 - 14 years 48 18.6 

15 - 19 years 25 9.7 

20 years and over 44 17.1 

No response 2 0.7 
*Group I - Home Demonstration Club Members. 
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Marital Status 

Approximately 90 percent of the homemakers were married, as shown 

in Table II. Group I contained a higher percentage of married home

makers than Group II (91.4~ and 89.o~ respectively). The largest per

centage, (5.8~) of widowed homemakers were in Group II. Three percent 

of the non-home demonstration club members were single and one percent 

were divorced. 

TABLE II 

MARITAL STATUS OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** Total 
N=257 N=l55 N=412 

Marital Status No. ~ No. ~ No. 1, 

Single 7 2.7 5 3.2 12 2.9 

Married 235 91.4 138 89.0 373 90.5 

Widowed 14 5.4 9 5.8 23 5.5 

Divorced 1 0.2 2 1.2 3 0.7 

No response 0 o.o 1 o.6 1 0.2 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

Age 

20 

Over one-half of the respondents were 40 years of age or older, as 

shown in Table III. The homemakers in Group I, the home demonstration 

club members were younger than the members of non-home demonstration 

clubs. The largest percentage of homemakers 29 years of age and under 

were in Group I, the home demonstration club members. 
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TABLE III 

AGE OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** Total 
N=257 N•l55 N=412 

Age No. ~ No. 'lo No. ~ 

19 years or under 3 1.1 1 o.6 4 0.9 

20-29 years 49 19.0 24 15.4 73 17.7 

30-39 years 64 24 .9 27 17.4 91 22.0 

40-·49 years 43 16.7 36 23.2 79 19.1 

50-59 years 51 19.8 36 23.2 87 21.l 

60 years and over 45 17.5 26 16,7 71 17.2 

No response 2 0.7 5 3.2 7 1.7 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

Educational Level 

The findings in Table IV indicate that on the whole, the homemakers 

in Group II, the non-members of a home demonstration club, have a 

higher educational level than those in Group I. Almost one-half of the 

respondents in Group II had received some training beyond high school, 

while less than one~fourth in Group I received more advanced training. 

The percentage completing high school is fairly high in both groups. 

Place of Residence 

The findings as shown in Table Vindicated that more than three-

fourths (77.o'fo) of Group I, the home demonstration members, lived in a 

rural area. This is in contrast to less than one-fifth of Group II 

living in a rural area. 
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TABLE IV 

EDUCATIONAL LEVEL OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Highest Group I* Group II** Total 
Educational N=257 N=l55 N=412 
Level Completed No. ~ No. ~ No. ~ 
8th grade or less 34 13.2 9 5.8 43 10.4 

1-3 years high school 4o 15.5 11 7.1 51 12.3 

Completed high school 122 47.4 63 4o.6 185 44.9 

1-3 years college 38 14 .7 39 25.l 77 18.6 

Completed college 18 7.0 25 16.1 43 10.4 

No response 5 l.9 8 5.1 13 3.1 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

TABLE V 

RESIDENCE OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** Total 
Place of N=257 N=l55 N=4l2 
Residence No. ~ No. ~ No. ~ 

Town over 3000 32 12.4 92 59.3 124 30.1 

Other town in county 
with less than 3000 27 10.5 31 20.0 58 14.o 

Rural area 198 77.0 29 18.7 227 55.0 

No response 0 o.o 3 l.9 3 0.7 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

Approximately one-half of the respondents in Group II lived in a 

town over 3,000, as compared to one-eighth of Group I. Since home 

demonstration work in the past has been emphasized more in the rural 
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areas, it was expected that a larger proportion of home demonstration 

club members than non-members would reside in the rural areas. 

Family Income 

Forty percent of the respondents reported incomes within the 

$5,000-$9,999 group. 

Group I, the home demonstration club members, reported the largest 

proportion of homemakers within the $5,000 or less group, as shown in 

Table VI. Group II, the non-home demonstration club members reported 

the largest percentages of incomes over $10,000. 

TABLE VI 

FAMILY INCOME OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** 
N=257 N=l55 

Family Income No. ~ No. ~ 

$2,499 or less 24 9.3 8 5.1 

$2,500-$4,999 56 21.7 11 7.1 

$5,000-$9,999 94 36.5 72 46.4 

$10,000 and over 37 14.4 47 30.3 

No response 46 17.9 17 10.9 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

~ of Sewing Machine 

Total 
N=412 

No. ~ 

32 7.7 

67 16.2 

166 40.2 

84 20.3 

63 15.2 

As indicated in Table VII, 81.7 percent of Group I, the home 

demonstration club members, reported having an electric sewing machine. 

Group II also reported a high percentage (74.1i) having an electric 



sewing machine. Of the respondents,13.8 percent indicated having a 

treadle machine while 7.2 percent reported no sewing machine. 

TABLE VII 

TYPE OF SEWING MACHINE OF 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** 
Type of Sewing N=257 N=l55 
Machine No. ,,, No. ,,, 

Electric 210 81.7 115 74.1 

Treadle 38 14. 7 19 12.2 

None 9 3.5 21 13.5 

No response 0 o.o 0 o.o 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

Use of Extension Clothing Publications 

Total 
N=412 

No. ,,, 

325 78.8 

57 13.8 

30 7.2 

0 o.o 

As indicated in Table VIII, 66.9 percent of Group I, the home 

demonstration club members, reported the greatest use of extension 

clothing publications to assist them with clothing problems. This is 

in comparison with only 8.3 percent of Group II, the non-members of 
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home demonstration clubs reporting use of extension clothing publications. 

Use 2f Magazines, Newspapers and Television!!~ Source of Clothing Ideas 

Approximately one out of seven homemakers reported the use of maga-

zines to get clothing ideas, and one out of five used newspaper articles. 

The use of television was the lowest percentage with only one out of 

three of the respondents reporting use of television to get clothing ideas. 



TABLE VIII 

USE OF EXTENSION CLOTHING PUBLICATIONS AS REPORTED 
BY 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** 
Use of Extension N=257 N=l55 
Publications No. % No. % 
Yes 172 66.9 13 8.3 

No 83 32.3 117 75.4 

No response 2 0.7 25 16.1 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

TABLE IX 

Total 
N=412 

No. % 

185 44.9 

200 48.5 

27 6.5 

USE OF MAGAZINES, NEWSPAPERS AND TELEVISION AS A SOURCE FOR 
CLOTHING IDEAS AS REPORTED BY 412 HOMEMAKERS IN KINGFISHER COUNTY 

Group I* Group II** Total 
N=257 N=l55 N=412 

Mass Media No. % No. ~ No. ~ 

Use of magazines: 

Yes 187 72.7 99 63.8 286 69.4 

No 69 26.8 46 29.6 115 27.9 

No response l 0.3 10 6.4 11 2.6 

Use of newspapers: 

Yes 144 56.o 72 46.4 216 52.4 

No 112 43.5 67 43.2 179 43.4 

No response 1 0.3 16 10.3 17 4.1 

Use of television: 

Yes 91 35.4 50 32.2 141 34.2 

No 163 63.4 84 54.l 247 59.9 

No resEonse J l.l 21 1:3.5 24 5.8 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

25 
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Budget !2r Buying Family Clothing and Plans for Purchasing Clothing 

As indicated in Table X, only 16.7 percent of the respondents re-

ported having a budget for buying clothing for the family. 

A high percentage (75.4~) of the respondents reported making plans 

for purchasing clothing. The question does not specify what kinds of 

plans are made, therefore, this does not necessarily indicate a yearly 

plan for purchasing clothing, but could be interpreted as planning to 

purchase one or a few clothing items. 

TABLE X 

BUDGET FOR BUYING FAMILY CLOTHING AND PLANS FOR PURCHASING CLOTHING AS 
REPORTED BY 412 HOMEMAKERS IN KINGFISHER COUNTY 

Use of budget and Group I* Group II** Total 
plans for purchasing N=257 N=l55 N=412 
clothing No. ~ No. ~ No. ~ 

Budget for buyins 
family clothing 

Yes 46 17.9 23 14.8 69 16.7 

No 210 81.7 129 83.2 339 82.2 

No response 1 0.3 3 1.9 9 0.9 

Plan~ for purchasing 
clothing 

Yes 200 77.8 ll.l 71.6 311 75.4 

No 56 21.7 92 27.1 98 23.7 

No response 1 0.3 2 1.2 3 0.7 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 



Garments Constructed, Purchased, and Constructed and Purchased as 
Indicated by Two Groups of Homemakers 

The 412 homemakers who responded to the questionnaire reported 

garments constructed, purchased, and constructed and purchased as pre-

sented in the following discussion. The homemakers were asked to 

respond to the item by checking the appropriate column as follows: 

Make Only - if you only make the garment listed 

Buy Only - if you only buy the garment listed 

Make and Buy - if you both make and buy the garment listed 

Does Not Apply - if you do not make .QE. buy the garment listed. 

A summary of the garments constructed, purchased, constructed and 

purchased, as reported by the homemakers is presented in Table XI. 

Slightly over 50 percent of the respondents in Group I reported 
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both constructing and purchasing blouses and skirts, while approximately 

40 percent of Group II reported constructing and purchasing these 

articles. Group II indicated a higher percentage in purchasing these 

garments than did Group I. 

Of the total respondents, 56.0 percent indicated that they both 

construct and purchase cotton street dresses, as compared to q5.6 per-

cent of the respondents reporting constructing and purchasing other 

than cotton street dresses. 

"After five" dresses were purchased by 45.2 percent of the 

respondents in Group II, while only 19.8 percent of the homemakers in 

Group I indicated purchasing this garment. 

Over 61 percent of the respondents in Group I and over 74 percent 

in Group II indicated they purchased coats for women. Of the respondents 

in Group II, 64.5 percent indicated purchasing tailored suits, as 



1. Blouses 

2. Skirts 

3. Cotton street dresses 

4. Other than cotton street dresses 

5. "After five" dresses 

6 . Coats for women 

7. Tailored suit 

TABLE XI 

A SUMMARY OF GARMENTS CONSTRUCTED, PURCHASED, CONSTRUCTED AND PURCHASED 
BY HOMEMAKERS 

..t_, 

unvvz- l.' GROUP .1..1......... TVJ.'A.L 

N-?~7 N- 1.55 N~12 
Make Only Buy Only Make & Buy Make Only Buy Only Make & Buy Make Only Buy Only Make & Buy 
No 'I, No 'I, No 'J, No '1, No ~ No 'J, No S No 1, No i£ 

43 16.1 39 15.2 152 59.1 4 2.6 64 41.3 63 4o.6 47 n.li 103 25.0 : 215 52.1 

4o 15.6 32 12.5 133 51.8 5 3.2 57 36.8 65 41.9 45 10.9 89 21.6 198 48.o 

54 21.0 32 12.5 162 63.0 12 1.1 54 34.8 69 44,5 66 16.0 86 20.8 231 56.o 

38 14.8 64 24.9 135 52.5 7 4.5 66 42.6 53 34.2 45 10.9 130 31.5 188 45.6 

23 8.9 51 19.8 47 18.3 4 2.6 70 45.2 22 14.2 27 6.5 121 29.3 69 16.7 

11 4.3 157 61.1 53 20.6 3 1.9 115 74.2 9 5.8 14 3.3 212 66.o 62 15.0 

32 12.5 98 38.1 65 25.3 4 2.6 100 64.5 18 11.6 36 B.7 198 48.o 83 20.1 

8. Women ' s slacks, shorts, pedal pushers 20 7.8 54 21.0 105 40.9 3 1.9 81 52.3 33 21.3 23 5.5 135 32.7 138 33.4 

9. Wc::,en's sleeping garments 38 14.8 103 40.1 101 39.3 7 4.5 100 64.5 25 16.1 45 10.9 203 49.2 126 30.5 

10. Sleeping garments for children 23 8.9 50 19.5 88 34.2 5 3.2 49 31.6 39 25.2 28 6.7 99 24.o 121 30 .8 

11. Play clothes for children 31 12.1 23 8.9 111 43.2 3 1.9 37 23.9 50 32.3 34 8.2 6o 14.5 161 39.0 

12. School dresses for girls 41 16.0 11 4.3 73 28.4 8 5.2 29 18.7 36 23.2 49 ll.8 40 9.7 109 26.4 

13. Party dresses for girls 32 12.5 25 9.7 56 21.8 7 4.5 34 21.9 33 21.3 39 9.4 59 14.3 89 21.6 

14. Sport shirts for boys 14 5.4 so 31.1 58 22.6 1 o.6 52 33.5 18 11.6 15 3.6 132 32.0 76 18.4 

15. Sport shirts for men 6 2.3 143 55.6 44 17.1 O o.o 89 57.4 10 6.5 6 1.4 232 56.3 54 13.1 

16. Dress shirts for men and boys 3 1.2 185 72.0 13 5.1 o o.o 102 65.8 3 1.9 3 0.01 287 69.6 16 3.8 

17. Work shirts for men 9 3,5 18o 70. 0 13 5.1 o o.o 85 54.8 4 2.6 9 2.1 265 64.3 17 4.1 

18. Coats for men 2 o.8 193 75.1 7 2.7 o o.o 101 65.2 2 1.3 2 o.o4 294 11.3 9 2.1 

19 . Slacks and shorts for men and boys 2 o.8 174 67 .7 15 5.8 o o .o 101 65.2 2 1.3 2 o.o4 275 66.7 17 4.1 

20. Paje.,r.as for men and boys 17 6.6 121 47.1 56 21. S 2 1.3 87 56.1 17 11.0 19 li.6 208 50.4 73 17.7 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 
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o:> 



compared to 38.1 percent of Group I. 

Women's slacks, shorts and pedal pushers were purchased by over 

52 percent of Group II, and over 40 per cent of Group I. Sleeping 

garments for women were also purchased by nearly one-half of all the 

respondents. 

Almost 10 percent more of the respondents in Group I than Group 

II indicated they both constructed and purchased children's sleeping 

garments. Thirty-nine percent of the respondents indicated both 

purchasing and constructing children's play clothes. 

Over 20 percent of all the respondents reported both purchasing 

and constructing school and party dresses for girls. 

Boys sport shirts were purchased by slightly over 30 percent of 

all the respondents. A majority of the respondents indicated pur-

chasing men and boys spozrt shirts, dress shirts, work shirts, coats, 

slacks, shorts, and pajamas. 

The findings from this study tend to point out that more clothing 

construction is done in the areas of women's and children's clothing 

than men's. Group II seemed to purchase more ready-made clothing than 

did Group I. 

Comparison of Clothing Articles Constructed, Purchased, Constructed 
and Purchased According to Selected Factors 

29 

A summa.ry of garments constructed, purchased, constructed and pur-

chased by the two groups of homemakers as they are affected by such 

factors as age, educational level, place of residence and income will 

be discussed in the section which follows. 
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A summary of the responses of the two groups of homemakers according 

to age is presented in Table XII. 

In the 29 years and under and 30-39 years categories, both groups 

of homemakers indicated more home sewing than the homemakers in the 

other three age categories. As age increased, the homemakers reported 

more purchasing of ready-made clothing. 

Educational Level 

The responses according to educational level of the respondents 

are summarized in Table XIII. 

Group I respondents in the categories 8th grade or less, l - 3 

years high school, and completed high school reported a higher percentage 

of women's garments purchased, with the exception of blouses, skirts, 

cotton street dresses and other than cotton street dresses. Responses 

indicated these garments were both constructed and purchased by the 

homemaker. A higher proportion of children's garments were constructed 

and purchased than either purchased only or constructed only. ·The 

respondents who bad received training beyond high school reported more 

articles constructed and purchased than those within the other educational 

categories. 

The responses of Group II homemakers in the categories of 8th 

grade or less, l - 3 years high school, completed high school, and 

1 - 3 years college indicated a higher percentage of women's and 

children's clothing articles were purchased by them t~ by homemakers 

in the completed college category. 
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On the whole, there was little difference in the purchase of men's 

clothing by the two groups of homemakers according to educational level. 

The findings indicate that as the educational level increases, more 

garments are both constructed and purchased by the homemakers. Also, as 

the educational level increased, a larger proportion of the homemakers 

reported buy only as compared to those reporting make only. 

Place .Qt Residence 

A summary of responses according to place of residence is presented 

in Table XIV• 

In Group I, the homemakers in the three residential areas indicated 

a higher percentage of women's and children's garments constructed and 

purchased than constructed or purchased. 

The respondents in Group II in the residential areas of a town over 

3,000 and a town with less than 3,000 reported a larger percentage of 

clothing articles purchased ready-made than constructed or constructed 

and purchased. With the exception of women'~ clothing, this was also 

indicated by the homemakers in the rural area. Women's garments were 

both constructed and purchased by these homemakers. 

Clothing for men and boys were purchased ready-made by a large 

percentage of the two groups of homemakers in the three residential 

areas. 

On the whole, Group I homemakers in the three residential areas 

tended to purchase and construct a higher percentage of clothing articles 

than Group II. The latter group indicated a higher percentage of 

articles purchased. There was no definite pattern reported by the two 

groups of homemakers according to the place of residence. 
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TAIL& XIV 

A SlNWff or OAIIICllffll CCIISTlltrrll>, 11111CIW!ID, Alli> C<IIISTlltrrll> All) PIJIICIWIII) 
IY ll<JCEl4AllllS ACCORDDl<I TO PUCI or IIISIDIIICI 

OftOUP I• 

Town Over 3,CXX> Other Tovn in Co. v/leu than 3,<XX> 
1n2 I'"" 

Mako Only 
lo, ii =~~ Onl~ 

Mako and luy 
No, 1' 

Make Only 
lo , 1' 

Buy Only 
No, 1' 

Make and Buy 
lo. ii 

3 9.~ 3 9,4 17 53,l 2 7,4 l 3, 7 22 81,5 

4 12., 3 9.~ 1, 46,9 4 14 .8 4 14.8 17 63.0 

7 21.9 3 9,4 19 59,4 3 11.1 2 7 .4 22 81,5 

' 15.6 6 lll.8 17 53.1 2 7 .4 8 29.6 16 59,3 

3 9.4 ' 15,6 4 12.5 4 14 .8 8 29.6 5 18,5 

1 3,1 13 4o.6 5 1,.6 l 3,7 16 59,3 6 22,2 

5 15,6 12 37 ,5 7 21,9 3 11,l 10 37,0 9 33,3 

a 6,3 7 21.9 9 28,l 3 11,l 5 18,5 14 51.9 

5 15,6 13 4o.6 12 37 ,5 3 11,l 11 40.7 11 40,7 

0 0 ,0 6 lll,8 ll 34 ,4 3 11,l 5 18, 5 10 37,0 

2 6,3 ' 15,6 11 34 .4 l 3,7 2 7 ,4 18 66,7 

6 lll,8 2 6.3 6 18.8 3 11,l 0 o.o 9 33, 3 

4 12,5 l 3,1 1 21,9 3 11,l 4 14 .8 6 22 ,2 

2 6.3 8 25,0 9 28,l l 3,7 10 37,0 6 22,2 

l 3,1 14 43,8 6 18.8 0 o.o 15 55 ,6 5 18,5 

l 3,l 16 50,0 3 9,4 0 0,0 19 70,4 2 7 .4 

l 3.1 15 46,9 2 6,3 l 3,7 16 59 ,3 3 ll.l 

2 6,3 16 50 ,0 2 6.3 0 o .o 20 74 ,l 0 o .o 

l 3.1 18 56,3 0 o.o 0 o .o 16 66.7 2 7 .4 

3 9,4 6 25,0 10 31.3 1 3,7 13 46.l 7 25,9 

GROUP II•• 

Tovn Over 3 ,ooo Other Town in Co . v/leu than 3,000 
I•<><> N•U 

:~• Onl~ :~: Onl{ 
Make and Buy 

No , " 

Mako Only 
No , ij, 

Buy Only 
No . " 

l 

2 

7 

3 

2 

2 

3 

2 

4 

3 

l 

3 

3 

0 

0 

0 

0 

0 

0 

l 

l.l 41 44 .6 35 38.0 l 3,2 12 J0,7 

2,2 38 41.3 34 37 .0 2 6 . 5 12 38,7 

7 .6 36 39,l 39 42 .4 3 9 ,7 ll 35, 5 

3.3 42 45,7 31 JJ ,7 2 6.5 15 4tl .4 

2,2 43 46 ,7 13 14 ,l 0 o .o 16 51,6 

2,2 68 73,9 5 5,4 l 3,2 23 74,2 

3,3 58 63.0 11 12,0 l 3.2 18 58.l 

2,2 48 52.2 18 19,6 l 3,2 15 48.4 

4 ,3 61 66.3 13 14 .l 2 6 . 5 20 64.5 

3,3 23 25,0 21 22,8 l 3,2 11 J5,5 

1.1 19 20 ,7 26 28,3 2 6.2 8 25,8 

3,3 13 14 .1 23 25.0 3 9,7 8 25.8 

3,3 18 19,6 19 20 ,7 l 3.2 e 25.8 

0 .0 27 29,3 7 1.6 0 o .o 12 3&,7 

o.o 53 57 .6 3 3,3 0 o .o 17 '.4 .8 

o .o 6o 65.2 0 o .o 0 o .o 1e '.8.1 

o .o 45 48 ,9 2 2.2 0 o.o 1e '.,8 .1 

o .o 56 6o.9 2 2,2 0 o.o ~l (.? .7 

o .o 57 62 ,0 l l.l 0 o .o .c, 0 , .5 

l.l 50 54 ,3 8 8.7 l 3,2 l( '.>8.1 

• Gr oup I ~ Home Demon1tration Club Membera 
••Group 11 • Non · Home Demonatration Club Memb1:rs 

1ttem nuaihe r refers in the queationnaire, Part IIA, 
Garment e Constructed, Pure hated and Conatru.~ tcd &nd 

Purchd.sed . 

::~• and Bu{ 

12 38,7 

ll 35,5 

10 32.3 

a 25.8 

l 3,2 

l 3,2 

5 16. 1 

5 16 .1 

3 9 ,7 

7 22.6 

8 25.6 

2 6.5 

4 12,9 

3 9,7 

3 9,7 

3 9,7 

l 3,2 

0 o.o 

l ) .2 

2 6.5 

Rural I.Na 
•• ,o.• 

Mako Only 
lo, ii =~~ °"1 
15 7.6 35 17,7 

32 16.1 15 12.6 

44 22.2 27 13.6 

31 15,7 50 25,3 

16 s.1 38 19,2 

9 4 ,5 128 ~.6 

24 12,l 76 38.4 

15 7,6 42 21,2 

30 15,2 79 39,9 

20 10,l 39 19,7 

28 14 .l 16 8.1 

32 16,2 9 4 ,5 

25 12,6 18 9,l 

11 5,6 62 31.3 

5 1,5 113 57 , l 

2 l,O 150 75,8 

7 3,5 149 75,3 

0 0 ,0 157 79,3 

l 0 ,5 138 69,7 

13 6.6 100 50 ,5 

Rural Area 
N•"" 

::~• Onl{ =~: Onl{ 

2 6.9 ll 37 ,9 

l 3,4 7 24 . l 

2 6 . 9 7 24 .1 

2 6 .9 9 31.0 

2 6.9 ll 37 ,9 

0 o .o 24 82.8 

0 o .o 24 92.8 

0 o .o 18 62.1 

l 3.4 19 65.5 

l ),4 15 51. '/ 

0 o.o lO J4 , '> 

2 6.9 8 27 .6 

3 10 .3 8 2'/ .6 

l 3,4 13 44 .8 

0 o .o 19 65 ,5 

0 o .o 24 82 .8 

0 0 .0 22 75,9 

0 o.o 24 82.8 

0 o.o 24 82 .8 

0 o .o 19 65 ,5 

Make and Buy 
lo, it. 

113 57,l 

101 ,1.0 

121 61.1 

102 51.5 

38 19,2 

~2 21,1 

49 24 ,7 

82 41 .4 

78 39.4 

67 33.8 

82 41.4 

58 29,3 

43 21,7 

43 21,7 

33 16,7 

8 4.o 

8 4 .o 

5 4 ,5 

13 6.6 

39 19. 7 

.Make and Buy 
No . S 

16 55 ,2 

20 69 .0 

20 69 .0 

14 48 .3 

8 27.6 

3 10. 3 

2 6 .9 

10 34 .5 

8 27 .6 

ll 37 ,9 

16 55 ,2 

11 37 ,9 

10 34 .5 

8 27 ,6 

4 13.a 

0 o.o 

l 3,4 

0 0 .0 

0 o.o 

7 24 . l 
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Income 

In Table XV, responses according to income are summarized. The 

responses of the homemakers in Group I in the four income categories 

indicate that the largest percentage of women's garments were constructed 

and purchased. Children's garments were constructed by a larger per

centage of homemakers in the income category of $2,499 or less than in 

the other three income categories. The homemakers in the three higher 

income groups tended to both construct and purchase garments for children. 

As income increased, there was a slight increase in the percentage of 

women's and children's garments purchased by the homemakers. 

Men's clothing articles were purchased by a large percentage of 

homemakers in the four income categories. 

Group II homemakers in the four income categories indicated a 

larger proportion of women's garments were purchased than constructed, 

or constructed and purchased. Homemakers in the income categories of 

$2,499 or less and $5,000 - $9,999 indicated a larger percentage of 

children's garments constructed and purchased than in the other two 

categories. 

As income increased to the $5,000 - $9,999 income category, the 

percentage of garments constructed and purchased increased. At the 

$10,000 and over level, a higher percentage of homemakers indicated 

purchasing clothing articles. 

Clothing for men and boys were purchased by a majority of the 

homemakers in the four income categories. 

The homemakers in the lower income groups reported less make 

only as compared to homemakers in the other income categories. 
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Item 
No,l 

l. 

2. 

J. 

4. 

5, 

6. 

7, 

8. 

9, 

10. 

ll, 

12. 

13, 

14. 

15. 

16. 

17, 

18. 

19. 

20. 

TABLI XV 

AS- Cf1 ~ CONSTRU'..'Till, l'IJRCIIASID, A11D COIISTRUCTID A11D PIIRCIIASEll 
BY BC1411WCBRS ACCORDI!IO TO FAMILY IliCOMI ' 

GROUP I• 

,2,,99 or i..11 f2,:MJ - ~"''999 f5,000 - f9,999 •·all ••56 l•<lli ~-, luy Only :-- • Bui Maka Only Buy Only Make • Buy Mak• Only Buy Only Maka • Buy lo, i; No i; No, i; No. ~ No, I Vo f, No. f, 

3 l2,5 2 8.3 l2 50,0 6 l0,7 9 16.l 31 55,li 6 6.li ll ll,7 62 66.o 

8 33.3 2 8.3 1 29,2 ll 19,6 5 8.9 30 53,6 ll ll,7 ll ll. 7 55 58 ,5 

6 15,0 2 8,3 15 62,5 13 23.2 1 l2,5 34 60,7 23 24 ,5 8 8.5 62 66.o 

5 20,8 1 19,1 lO 41,7 9 16,l lO 17 ,9 32 57 ,l 14 14 ,9 21 22.3 54 57 .4 

5 20.8 2 8.3 a 8.3 3 5,4 8 lli .3 ll 19.6 8 8,5 19 20.2 19 20.2 

l .. , 12 50.0 4 16,7 5 8.9 37 66.l ll 19,6 2 2,l 54 57,4 25 26.6 

6 15,0 7 19.a a 8.3 6 10.7 aa 39,3 l2 11,4 lO l0.6 30 31,9 33 35,l 

Ii 16,7 a 8,3 3 l2,5 8 14 ,3 9 16.l 20 35,7 7 7 ., 21 22.3 46 48,9 

ll 45,8 3 l2,5 8 33,3 l2 21,4 l8 32,l 22 39,3 8 8. 5 44 46.8 38 40,• 

4 16. 7 2 8.3 4 16,7 6 10, 7 5 8.9 20 35, 7 7 7 . 4 21 22.3 41 43.6 

5 20,8 l 4,2 5 20.8 lO 17 ,9 l l,8 20 35, 7 7 7 .4 9 9,6 56 59,6 

7 29,2 0 o.o 3 l2,5 lO 17 ,9 l l.8 13 23,2 14 14 ,9 • 4 ,3 32 34 .o 

4 16,7 2 8.3 2 8.J 7 l2,5 6 10,7 9 16.l 15 16.0 7 7 ,4 2, 25,5 

3 ll,5 4 16,7 4 16 .7 4 7 ,l 8 14 .J 16 28 ,6 4 4 .3 28 29,8 JO Jl.9 

0 o.o 8 33.3 5 20.8 3 5.4 29 51,8 10 17 ,9 2 2 ,l 56 59,6 19 20,2 

0 o.o l2 50,0 l •. 2 l l.8 41 73,2 2 3.6 2 2.l 7l 75,5 6 6., 

2 8.J lO 4l.7 l 4 ,2 2 J.6 40 71,4 2 J.6 J J.2 69 7J,4 1 7,4 

0 a.a ll 45,8 l 4 .2 2 3.6 41 73,2 2 3.6 0 o .o 78 83.0 3 3,2 

0 o.o 9 37 ,5 l 4,2 l l.8 39 69.6 3 5.4 0 o.o 69 7) .4 8 8 .5 

2 8.3 4 16.7 5 20.8 6 10. 7 20 35, 7 13 23.2 5 5,3 51 54 ,J 25 26.6 

OROUP II** 

$2,1199 or Le11 ,2,:,00 - f'I ,999 .,,000 - ,9,999 
N•8 N•U 

Make Only 

No. " 
luy Only 

No, " 
Make & B1.1y 

No, " 
Make Only luy Only Make &. Buy 

0 

0 

0 

0 

0 

0 

0 

l 

l 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

No. I No. I No. I 

o .o 2 25.0 l 12,5 0 o.o 4 }6.4 

o .o 2 25,0 l l2,5 0 o .o 4 36.4 

o .o l 12,5 2 25,0 l 9,l 4 }6.4 

o.o 2 25,0 2 25,0 0 o.o • 36,4 

o .o l l2,5 0 o.o l 9,l 4 36,4 

a.a 3 37 ,5 0 o.o 0 o.o 7 63.6 

o.o J 37 .5 0 0,0 0 o .o 5 45, 5 

12,5 l l2,5 l l2.5 0 o.o 5 45, 5 

12,5 2 25,0 l l2,5 0 o.o 7 63.6 

o.o 0 o.o l l2,5 0 o .o 3 27,3 

o .o 0 o.o l l2,5 0 o .o J 27 ,J 

o.o 0 o .o l l2.5 l 9, 1 3 27 .J 

o.o 0 o .o l 12,5 0 o.o 4 }6.4 

o.o 0 o .o l l2.5 0 o.o J 27 .J 

o.o l 12.5 l 12,5 0 o.o 5 45. 5 

o .o 2 25,0 0 0.0 0 o.o 5 45,5 

o.o 2 25,0 0 o.o 0 o.o 5 45,5 

o.o l l2,5 0 o .o 0 o.o 6 54,5 

o.o 2 25,0 0 o.o 0 o.o 6 54 ,5 

o.o 0 o.o l 12,5 0 o.o 1 6J.6 

•Group I - Home Demonstration Club Melllbera 
•-Oroup I .I - Non·Home DelllOnatration Club Member• 

q 

3 

3 

J 

l 

0 

3 

2 

l 

3 

J 

l 

l 

l 

l 

l 

l 

0 

0 

0 

lltem number refers in the queationoaire, Part Ill, 
Oanlents Conatructed, Purchased and Couatructed and 
Purchased. 

36 .4 

27 ,3 

27 ,3 

27.3 

9 ,1 

9.0 

27 . 3 

18.2 

9,1 

27 .3 

27 .J 

9,l 

9,1 

9 ,l 

9, 1 

9,l 

9 .1 

o.o 

o.o 

o.o 

N•72 
Make Only Buy Only Make & Buy 
No. I No . I No. " 

4 5,6 26 36.1 37 5l.4 

4 5,6 25 37 ,5 36 50,0 

9 12,5 2• 33,3 37 5L• 

5 6.9 29 40, 3 JO 41,7 

2 2.8 32 44 ,4 14 19;4 

3 4 ,2 58 8o.6 6 8.J 

2 2.8 50 69,4 9 12,5 

l l.4 40 55.6 21 29.2 

5 6 .9 45 62 .5 18 25.0 

J 4.2 25 J4 ,7 23 Jl.9 

2 2.8 17 23.6 Jl 4J,l 

6 8 .J 14 19,4 1a 25.0 

5 6.9 1• 19.4 20 27.8 

l l.4 JO 4l.7 10 13.9 

0 o.o 48 60. 1 5 6.9 

0 o .o 53 73,6 2 2.8 

0 o.o 45 62,5 l l.4 

0 o.o 53 73,6 2 2 .8 

0 o.o 53 73,6 2 2,8 

2 2.8 42 58,3 13 18.1 

f10 ,ooo and Over 
N•17 

Mau Only 
No, 'II 

Buy Only 
lo, ii =~ ... ·~ 

2 5,4 9 24 ,3 24 64.9 

4 l0,8 8 21,6 23 62.2 

6 16.2 8 21,6 23 61.2 

5 13,5 l2 32.li 19 51,li 

J 8.l 13 35,l 8 ll,6 

0 0,0 29 78,li 8 11,6 

4 10,8 20 54 , l 10 27,0 

0 0,0 ll 29,7 21 56,8 

3 8.l l6 43.2 18 48.6 

3 8,l l2 32.4 14 37 .8 

5 13,5 7 l8.9 17 45, 9 

5 13,5 3 8.l 13 35,l 

2 5,4 J 8.l ll 29,7 

a 5,4 25 67,6 4 l0,0 

l 2,7 28 75,7 5 13,5 

0 a.a 3• 9l.9 2 5,, 

l 2.7 34 9l.9 l 2,7 

0 o.o 35 9',.6 l 2,7 

l 2,7 32 86.5 2 5,4 

l 2,7 27 73,0 6 16.2 

,10 ,OCX) and Over 
N•47 

Make Only Buy Only Make & Buy 
No. ' No. J No. " 

0 o.o 26 55,3 17 ]6.2 

0 o .o 20 42.6 22 46.0 

l 2,1 18 3U.3 2• 5l.l 

l 2 .1 25 53,2 16 J4 .o 

l 2,1 26 55,3 8 17 ,0 

0 o .o 39 83.0 3 6.4 

l 2 ,1 33 10.2 1 14 ,9 

0 o.o 29 6l. 7 1 14.9 

0 o.o 30 8<1.9 3 6.4 

l 2.1 19 4o .4 ll 2J.4 

0 o .o 15 31,9 15 3l.9 

0 o .o ll 2),4 16 34 .o 

l 2.1 15 31,9 ll 23.4 

0. o .o 17 }6.2 5 10 .6 

0 0 .0 31 66 .o 3 6.4 

0 o.o J3 8o.9 4 8.5 

0 o.o Jl 66 .o 2 4 .J 

0 o.o 38 00.9 0 o.o 

0 o.o 37 78, 7 0 o .o 

0 o. o 35 74 .5 J 6 .4 
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Assistance Needed with Purchasing Ready-Made Clothing and 
Constructing Clothing as Indicated by Two Groups of Respondents 

37 

In the second part of Part II of the questionnaire, the items were 

divided into problems encountered when buying ready-made clothing and 

problems when constructing a garment. Each respondent was asked to 

check in the column which most nearly described the degree of her problem. 

The possible responses were 

Usually - if this is a problem for you !!!2!1 of the time. 

Sometimes - if· .this is a problem for you occasionally or now and then. 

Never - if this is not a problem for you. 

Not Sure - if you are not sure if this is a problem or not for you. 

The homemakers who checked the questionnaire reported clothing 

problems as presented in the following discussion. 

Because the respondents found it difficult to discriminate between 

the various responses, the Usually and Sometimes responses were combined 

to indicate a positive response for interpreting the data. 

Assistance Needed with Purchasing Ready-Made Clothing 
as Indicated by Two Groups of Homemakers 

A summary of responses to assistance needed with purchasing ready-

made clothing is presented in Table XVI. 

The homemakers in each of the two groups reported quite similar 

problems in the area of purchasing ready-made clothing. Over fifty per-

cent of the homemakers reported needing assistance with selecting well-

fitting garments, selecting accessories, altering ready-made garments 

and selecting dress clothes. Over forty percent of the respondents re-

ported selecting sportswear as a problem. Reading labels, selecting 



TABLE XVI 

A SUMMARY OF RESPONSES TO ASSISTANCE NEEDED WITH 
PURCHASING READY-MADE CLOTHING 

Group I Group II 
N=257 N=l55 

Item No. '/o No. 'lo 

1. Selecting well-fitting 
garments 165 64.2 90 58.1 

2. Selecting accessories 153 59.5 88 56.8 

3. Altering ready-made clothes 170 66.1 101 65.2 

4. Reading labels 101 39.3 45 29.0 

5. Selecting clothes for 
children 98 38.1 49 31.6 

6. Selecting dress shirts 
for men 84 32.7 40 25.8 

7. Selecting sport shirts 
for men 88 34.2 47 30.3 

8. Sel~cting comfortable 
sleeping garments 68 26.5 32 20.6 

9. Selecting sportswear 111 43.2 69 44.5 

10. Selecting dress clothes 145 56.4 81 52.3 

Total 
N=412 

No. '1, 

255 61.8 

241 58.4 

271 65.7 

146 35.4 

147 35.6 

124 30.0 

135 32.7 

100 24.2 

180 43.6 

226 54.8 

children's clothes, and selecting sport shirts for men were problems 

for approximately 30 percent of the homemakers. 

The findings of the study point out that homemakers encounter 

problems when purchasing clothing articles. Group I seemed to have 

38 

more over-all problems in purchasing ready-made clothing than Group II. 

Comparison of Assistance Needed With Purchasing Ready-Made 
Clothing According to Selected Factors 

A summary of responses to assistance needed with purchasing clothing 



reported by the two groups of homemakers as they are affected by such 

factors as age, education, place of residence, and income will be 

discussed in this section. 
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The responses of assistance needed with purchasing ready-made 

clothing, according to age of homemakers, are summarized 1n Table XVII. 

On the whole, Group I in the age categories 29 or under and 30-39 

years indicated more assistance needed with purchasing ready-made 

clothing than did the homemakers in the other three age categories. 

The respondents in Group II in the age group 30-39 years reported 

more assistance needed with purchasing ready-made clothing than the 

other four age categories. 

Responses from both groups of homemakers did show a definite 

pattern of assistance needed with purchasing clothing according to age. 

Generally, the need for assistance was cited by a larger proportion of 

the homemakers in the 29 and under and 30 - 39 years age categories 

than by the other homemakers, and as age increased the percentage of 

problems decreased. 

Educational Level 

The responses according to the educational level of the respondents 

are summarized in Table XVIII. 

Group I respondents who had completed high school and those who had 

additional training reported needing more assistance with purchasing 

clothing ready-made than the respondents who had not completed high . 

school. 



29 years 
or less 

TABLE XVII 

A SUMMARY OF RESPONSES TO ASSISTANCE JIKIIDED WITH PURCHASING READY-MADE CLOTHING, 
ACQOJ;U>lNG TO AGB OF _ll~RS 

GROUP I* G II** 
30 - 39 40 - 49_ 50 - 59 oO years 29 years 30 - 39 __ 40 - 49- 50 - 59 
years vears years and over or less years years vears 

. Jl-64 B=41 _ B~5 11=27 "N•36 
I tent 

1h52 1•51 _ B=45 N•36 
No. ~ No. " No. ,, No. ,, No. I llo. ' No. ,, No. ,, No. " 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

--
38 73.1 9 14.1 6 14.o 15 29.4 7 15.6 

30 57.7 51 79.7 26 6o.5 30 58.8 15 33.3 

41 78.8 50 78.1 24 55.8 35 68.6 20 44.4 

23 44.2 27 42.2 26 6o.5 20 39.2 15 33.3 

27 51.9 33 51.6 16 37.2 17 33.3 5 11.1 

21 4o.4 23 35.9 12 27.9 19 37.3 9 20.0 

21 4o.4 27 42.2 12 27.9 17 33.3 10 22.2 

11 21.2 16 25.0 13 30.2 18 35.3 10 22.2 

25 48.l 40 62.5 19 44.2 24 47.1 5 11.1 

28 53.8 47 T~.4 22 51.2 31 6o.8 16 35.6 
*Group I - Home Demonstration Club Members 

*itGroup lI - Non-Home Demonstra~1on Club members 

- -lrefers . in the questionnaire Part IIB, 
Assistance Needed With Purchasing Ready-
Made Clothing. 

--
- i6 "61.5 20 74.1 23 63.9 16 44.4 

17 68.o 22 84.6 21 58.3 16 44.4 

21 84.o 22 84.6 27 75.0 20 55.6 

7 28.0 11 40.7 10 27.8 8 22.2 

9 36.0 16 59.3 15 41.7 5 13.9 

7 28.0 11 40.7 8 22.2 8 22.2 

10 4o.o 13 50.0 11 30.6 8 22.2 

3 12.0 7 26.9 7 19.4 7 19.4 

9 36.0 15 57.7 17 47.2 13 36.1 

ll 52.0 19 7':i.l 24 66.7 14 ':18.9 

60 years 
and over 

N=26 
No. ,, 
14 53.8 

9 34.6 

9 34 .6 

6 23.1 

2 7.7 

3 11.5 

3 11.5 

6 23.1 

3 11.5 

8 -:io.8 

.j;::-

0 



8th Grade 
or Less 

TABLE XVIII 

A SLW J.ARY OF RESPONSES TO ASSISTANCE NEEDED WITH PURCHASING READY -MADE CLOTHING 
ACCORDING TO EDUCATIONAL LEVEL OF HOMEMAKERS 

GROUP I* GROUP II** 
1-3 yrs. Completed 1-3 yrs. I 1-3 yrs. I 
H.S. Hi School Colle e ! H.S. I 

N=40 N=122 N= 8 i N=ll N=34 
Iteml.~- No. % I No. °lo No. i No. 70 No. No. 

I il 
1. 22 64.7 1 25 62.5 ' 81 66.4 23 60 .5 13 72.2 !l 2 22.2 , 7 63.6 i 47 74.6 18 

q 

2. 16 47.1 23 57,5 75 61.5 25 65.8 13 72.2 i 1 11.1 6 54 .5 45 71.4 19 

3. 21 61.8 ; 28 70 .0 84 68.9 25 65.8 11 61.1 2 22 .2 7 63.6 47 74 .6 27 

4. 14 41.2 14 35 .0 49 40.2 16 42 .1 7 38.9 2 22.2 1 9.1 24 38.1 10 

5. 6 17.6 13 32.5 51 41. 8 19 50.0 8 44 .4 2 22 .2 2 18.2 28 44 .4 9 

6 . 10 29 .4 14 35.0 · 40 32. 8 8 21.1 
! 

11 61.1 1 11. 1 1 9.1 19 30.2 9 

7. 9 26 .5 14 35.0 . 41 33 .6 11 28 .9 10 55.6 1 11.l 1 9.1 24 38 .1 10 .L 

i 

8. 9 26 .5 11 27.5 31 25.4 5 13.2 1 5.6 2 22.2 2 18.2 13 20 .6 7 

9. 10 29 .4 15 37.5 57 46.7 20 52.6 10 55.6 2 22.2 2 18.2 29 46. 0 14 

10. 15 44 .1 ,s 45.0 i 78 6~. 9 21 55,3 12 66.7 1 11.1 3 27 .3 41 65 .1 18 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Members 

1ref ers in t he quest ionnaire Part I IB, 
Assist ance Needed With Purchasi ng Ready-
Made Clo-thi ng. 

I Completed 
College 
N=25 

No . 

46.2 12 48 .o 

48 .7 14 56.0 
! 

69.2 : 17 68.o · 

25 .6 7 28 ,0 : 

23 .1 7 28.0 

23 .1 9 36.0 • 

25 .6 10 40 .0 

17. 9 6 24 .o 

35, 9 11 44.o 

46.2 . 16 64 .o . 

+="' 
I-' 
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The respondents- in Group II in the completed high school and 1 - 3 

years college categories reported more assistance needed with purchasing 

clothing than the homemakers in other educational levels. 

On the whole, more assistance needed was cited by the homemakers as 

the educational level increased. 

Place~ Residence 

The responses according to place of residence of the two groups of 

homemakers are summarized in Table XIX. 

Group I respondents, in a town with less than 3,000 and in a rural 

area cited more assistance needed with purchasing ready-made clothing than 

did the homemakers in a town over 3,000. Group II respondents in a 

rural area indicated more assistance needed than did the other two groups. 

In general, the need for assistance was reported by a greater 

percentage of the respondents in the rural areas. 

Income 

A summary of responses to assistance needed with purchasing clothing 

according to inco~e is presented in Table XX. 

Respondents in the income category $2,499 or less in both Group I 

and Group II indicated less assistance needed with purchasing clothing 

than homemakers in the other income categories. 

Homemakers in the $2,500-$4,999 and $10,000 and over categories in 

Group I indicated more assistance needed than other homemakers. 

Group II homemakers, in the $2,500-$4,999 and $5,000-$9,999 categories 

reported more assistance needed than homemakers in the remaining two 



Item 

l. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

TABI.E XIX 

A SUMMARY OF RESPONSES TO ASSISTANCE NEEDED WITH RJRCHASING READY-MADE CLarHING 
ACCQRDING _TO _PLACE OF BESIDENCE OF HOMEMAKERS _ 

GROUP I* 
Town Over other Town in Co. 
~.000 Less than. ·, .000 Rural Area 

l N=32 - N•27 N=l98 
No. <J, No. ,, No. <£ 

16 50.0 19 70.4 130 65.7 

16 50.0 16 59.3 121 61.1 

18 56.3 18 66.7 134 67.7 

8 25.0 8 29.6 85 42.9 

10 31.3 11 40.7 11 38.9 

8 25.0 9 33.3 67 33.8 

8 25.0 10 37.0 10 35.4 

8 25.0 5 18.5 55 27.8 

11 34.4 9 33.3 91 46.o 

17 53.l 12 44.4 116 58.6 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 
· 1 

refers in the questionnaire Part IIB, 
Assistance Needed With Purchasing Ready
Made Clothing. 

GROUP II** 
Town Over other 'J.'.o~ _in . Co. 
,.ooo Less than 3.000 
N=92 N=31 

No. ,, No. ,, 
53 57.6 16 51.6 

54 58.7 15 48.4 

60 65.2 18 58.l 

25 27.2 1 22.6 

23 25.0 9 29.0 

20 21.7 8 25.8 

28 30.4 8 25.8 

17 18.5 6 19.4 

35 38.0 9 29.0 

52 56.5 10 32.3 

Rural Area 
N•29 

No. ,, 
21 72.4 

19 65.5 

23 79.3 

13 44.8 

17 58.6 

12 41.4 

11 37.9 

9 31.0 

15 51.7 

19 65.5 

.i::--
1..u 



Item 

1. 

2. 

J. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

1 No. 

13 

14 

14 

8 

7 

8 

8 

9 

8 

13 

TABLE XX 

A SUMMARY OF RESPONSES TO ASSISTANCE NEEDED WITH PURCHASING READY-MADE CLOTHING 
ACCORDING TO FAMILY INCOME OF HOMEMAKERS 

~ No. ~ No. '1, No. '1, No. 

54 .2 40 71.4 60 63.8 26 70.0 3 37.5 6 54.5 Jq 65.3 

58.3 36 69.3 61 64 .9 25 67.6 1 12.5 6 54.5 48 66.7 

58.3 41 73.2 64 68.1 29 78.4 2 25.0 7 63.6 54 75.0 

33.3 27 48.2 38 40.4 14 37.8 0 o.o 6 54.5 23 31.9 

29.2 20 35.7 37 39.4 20 54 .1 1 12.5 2 18.2 32 44.4 

33.3 22 39.3 25 26.6 14 37.8 0 o.o 4 36.4 19 26.4 

33.3 23 41.1 23 24.5 17 45.9 0 o.o 4 36.4 22 30.6 

37.5 12 21.4 21 22.3 14 37.8 0 o.o 5 45.5 17 23.6 

33.3 27 48.2 41 43.6 19 51.4 0 o.o 2 18.2 22 30.6 

54.2 38 67.2 52 55.3 24 64 .9 2 25.0 3 27.3 41 56.2 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

1 refers in the questionnaire Part IIB, 
Assistance Needed With Purchasing Ready-
Made Clothing. 

26 55.3 

26 55.3 

29 61.7 

13 27.7 

11 23.4 

11 23.4 

15 31.9 

8 17.0 

6 12.8 

26 55.3 

.i::--

.i::--
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income categories. 

A definite pattern of assistance needed with purchasing clothing 

according to income did not appear within the groups or between the two 

groups of homemakers. 

Assistance Needed With Constructing Clothing 
As Indicated By Two Groups of Homemakers 

The responses to assistance needed with constructing clothing are 

summarized in Table XXI. 

The responses of the homemakers to assistance needed with constructing 

garments indicated over 50 percent of the homemakers needed assistance 

with adjusting the sewing machine, selecting a becoming pattern, se-

lecting suitable fabrics for patterns, altering a pattern, making a piped 

buttonhole and lining a jacket or coat. 

Over forty percent of the respondents reported assistance needed 

with following a guide sheet, seam finishes, facings and interfacings, 

setting in a sleeve, putting in a zipper, making a belt and lining a 

skirt. 

The findings of this study indicate homemakers encounter problems 

with constructing clothing for the family. Group I had more over-all 

problems with constructing clothing than Group II. 

Comparison of Assistance Needed Constructing 
Clothing According to Selected Factors 

A summary of responses to assistance needed with constructing 

clothing reported by the two groups of homemakers as they are affected 

by such factors as age, education, place of residence and income will 

be discussed in this section. 



TABLE XXI 

A Stl4MARY OF RESPONSES TO ASSISTAifCE NEEDED WITH CONSTRUCTING CLOTHING 

GROUP I* GROUP II** TOTAL 
N=221 N=125 N=ll2 

Item No. ~ No. ~ No. i 
1. Ad.Justing the seving machine 1~ 63.8 82 52.9 246 59.7 

2. Selecting a becCllling patte.rn l~ 63.8 69 44.5 · 233 56.5 

3. Selecting suitable fabrics tor 
patterns 156 &,.7 70 45.2 226 54.8 

4. Altering a pattern 183 71.2 76 49.0 259 62.8 

5. Following a guide abeet 127 49.4 67 43.2 194 47.0 

6. Matching plaids and stri.pes 157 61.1 56 36.1 213 51.6 

7. Seam finishes 126 49.0 ~ 41.3 190 46.1 

8. Making a piped buttonhole 147 57.2 69 44.5 216 52.4 

9. Facings and inte.rt.acinga 140 54.5 65 41.9 205 49.7 

10. Setting in a sleeve 123 47.9 65 41.9 188 45.6 

11. Putting in a zipper 123 47.9 65 41.9 188 45.6 

12. Making a belt 139 54.l 61 39.4 200 48.5 

13. Lining a skirt 131 51.0 61 39.4 192 46.6 

14. Lining a Jacket or coat 153 59.5 74 47.7 227 55.0 

15. Putting in a hem 83 32.3 37 23.9 120 29.1 

16. Pressi!!Ej 8J J2.J J2 25.2 122 22.6 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 
~ ....... 
u , 



A sunnnary of responses of the two groups of homemakers are pre

sented in Table XXII. 

47 

On the whole, the Group I homemakers in the age categories of 29 

years or less and 30-39 years indicated more assistance needed than did 

the homemakers in the other three categories. 

Responses from Group II showed a definite pattern of assistance 

needed as influenced by age. Generally, a larger proportion of assistance 

needed with constructing clothing "Was cited by homemakers in the 29 year 

or less and 30-39 year age groups than by the other homemakers. 

In general a greater proportion of assistance needed by the two 

groups of homemakers 'WS.S reported by the respondents in the two younger 

age categories. As age increased, the percentage of assistance needed 

decreased. 

Educational Level 

The responses to assistance needed with constructing clothing 

according to educational level are summarized in Table XXIII. 

~esponses from homemakers to assistance needed with constructing 

clothing indicated a higher percentage in Group I in the educational 

levels of homemakers completing high school and those having additional 

training than homemakers in the other categories. 

Group II respondents indicated a higher proportion of assistance 

needed in the educational levels of completed high school, l - 3 years 

college, and completed college. 

In general, as the educational level increased, the percentage of 



i 

\29 yrs. 
\or less 

TABLE XXII 

A SUMMARY OF BESPOBSES TO ASSISTANCE BEEDED WITH COBSTRUCTING CLOl'BII'G 
ACCORDim TO AGE OF HCH>IAKERS 

GROUP I* GROUP II-

Item i N=52 J N=b'I I N""13 I N=::u. i n~;;, I' rt•<:::;, rt-'<::/ I n=3t> 1 N'-3t> 11·~ 
No .1 I No. ;; .... a ... a ..... a - a I a t ...... a. ... a: I -· a: a: 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

\38 73.1 

\33 63.5 

44 

45 

68.8 126 

70.3 28 

6o.5 , 31 

65.1 38 

6o.8 I 24 53.311 20 ao.o 121 

14.5 120 44.4 14.56.o I 18 66.1 I 19 52.8 119 

46 71.9 21 48.8 39 76.5 17 37.8! 16 64.o 120 74.1 19 52.8 112 

i38 73.1 46 11.9 21 62.8 29 56.9 22 48.J 19 16.0 I 22 81.5 18 50.0 113 

32 61.5 

129 55.8 36 56.3 15 34.9 26 51.0 20 44.4 17 68.o 120 74.1 16 44.4 111 

143 82.7 46 71.9 23 53.5 27 52.9 18 4o.o 20 so.o 1 20 74.1 j 19 52.8 110 
I I I I . 
128 53.8 , ~1 64.1 18 41.9 21 41.2 17 37.8l 15 6o.o 121 77.8 115 41.7 112 

j31 59.6 l 38 59.4 24 55.8 30 58.8 23 51.~ 17 68.o 119 70.4 118 50.0 112 

i31 59.6 4o 62.5 26 6o.5 27 52.9 16 35.61 17 68.o J 15 55.6 19 52.8 113 
' I I 

52.8 j 4 15.4 

33.3 1 3 11.5 

36.1 I 4 15.4 

30.6 I 3 11.5 

21.8 I 2 1.1 
l 

33.3 i 2 7.7 
i 

33.3 ! 4 15.4 

36.1 3 11.5 

33.1 2 7.7 11132 61.5 35 54 .7 16 37 .2 25 49.0 15 33 J 19 76.0 114 51.9 18 50.0 12 
I I I 

!32 61.5 26 4o.6 17 39.5 26 51.0 20 44.41 16 64.o j 13 48.1 119 52.8 116 44.4 I 2 7.7 

\36 69.2 41 64 .1 26 6o.5 21 52.9 19 42.~ 14 56.o j 14 51.9 . 19 52.8 \ 13 36.1 I 2 1. 1 
· i I ' 
33 63.5 1 37 57.8 . 20 46.5 21 41.2 119 42.~ 14 56.o I 15 55.6 11 41.2 j 15 41.7 ! 2 7.7 
' ; I I I I I 

:39 75.0 : 47 73.4 . 24 55.8
1 

26 51.0
1
11 31.~

1
14 56.o I 21 11.8 22 61.1 

1
15 41.1 114 53.8 

·16 3o.8 , 11 26.6 · 11 39.5 ! 19 31.3 ! 14 31.1. ! 11 44.o i 9 33.3 10 21.8 I 6 16.1 i 2 1.1 

16 3o.8 20 31.3 : 15 34 .9 ! 16 31.4 I 16 35.6 1 1 28.0 , 10 37.0 11 30.6 I 8 22.2 : 4 15.4 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

1refers 1n the questionnaire Part IIC, 
Assistance Needed With ConstructiDg Clothing. 

t; 



TABIE XXIII 

A SlMWO' OF RESPONSES TO ASSISTANCE NEEDED WITH CONSTRUCTING CLOTHING 
ACCORDING TO ED~TIONAL LEVEL OF HCMEMAKERS 

GROUP I* 
8th Grade 
\or less 

Item 
No.l iNo. 

l. 119 55.9 22 55.0 185 69.7 25 65.8 11 61.1 3 33 .31 3 27.3 36 57.1 22 56.li 117 68.o 
I 2. !19 55.9 22 55.0 I 83 68.o 2li 63.2 13 72.2 5 55.6 I 5 li5.5 26 li1.3 17 li3.6 116 6li.o 

I 
I 

3. jl6 li7.1 20 50.0 ! 86 70.5 19 50.0 12 66.7 Ji lili .Ji I 5 li5.5 31 li9.2 17 43.6 113 52.0 
I ' I I i 

4. j14 41.2125 62.5 !83 68.o 24 I 66.7 4 45.5 i 3li 5li.o 63.2 112 44.4 ; 5 18 46.2 lli 56.o 
! 

50.0 I .. 
i 

5. \13 38.2 23 57.5 !66 5li .l 19 22.2 3 33.3 i 4 36.4 ' 28 li4.4 21 53.8 11 4li.o 

38.2 !23 

I I 

i I 

22.2 I Ji 36.li ! 35 6. 113 57.5 183 68.o 25 65.8 !10 55.6 1 2 55.6 18 li6.2 lli 56.o 
I I 

42.l I 8 

I 

55.0 !65 
I 4li .Ji ! 2 7. 112 35.3 122 53.3 l 16 22.2 I 4 36.4 ! 27 li2.9 10 25.6 I 4 16.0 

I 
I 

55.9 125 62.5 , 69 8. 1i~ 56.6 · 21 55.3 110 55.6 I 3 33.3 I 3 27.3 34 5li.o 17 43.6 In 4li.o 
I I 

I 
I I 59.8 i 19 50.0 i 6 33.3 I 3 41.0 In 9. '14 41.2 , 25 62.5 173 33.3 I 3 27.3 32 50.8 16 44.o 
I ! I 

10. !12 35°3 I 23 57.5 16o 49.2 '. 16 42.1 I 9 50.0 l 11.1 I 3 27.3 30 47.6 17 43.6 i ii. 56.o 

4li.l I 20 
! I I 

11. 15 50.0 i58 47 .5 : 20 52.6 i 7 38.9 2 22.2 I 5 45.5 ! 29 46.o 16 41.0 !13 52.0 
: 

44 .l ! 20 50.0 '10 
I 

55.6 [ 2 
I 

12. i5 57.4 ' 21 55.3 !10 22.2 i 4 36.4 27 42.9 15 38.5 j13 52.0 

i i i ! 

13. J.5 44 .l i 21 52.5 j63 51.6 . 21 55.3 · 8 44 .4 : 2 22.2 ; 3 27.3 27 42.9 16 41.0 :12 48.o 
i 

i ! 
I i 

14. 11 50.0 !21 52.5 l76 62.3 · 27 71.l 9 50.0 : 3 33.3 1 4 36.4 32 50.8 18 46.2 15 60.0 

I 

26.5 37.5 '41 33.6 10 26.3 · 6 33.3 · 2 22.2 ' l 9.1 : 16 25.9 9 23.1 ' 8 32.0 15. · 9 15 

16. 8 23.5 13 32.5 38 31.l 15 39.5 6 33 .3 · 3 33.3 0 o.o ' 12 30.2 2 23.1 • 8 32.0 
*Group I - Home Demonstre.tion Club Members 

**Group II - Non-Home Demonstration Club Members 

lrefers in the questionnaire Part IIC, 
Assistance Needed With Constructing Clothing. ;-

'° 
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assistance needed with constructing clothing increased. 

Place of Residence 

A summary of responses to assistance needed with constructing 

clothing according to place of residence of the two groups of homemakers 

is presented in Table XXIV. 

In Group I, the largest percentage of assistance needed was cited 

by the rural respondents. 

Within Group II, the rural homemakers reported a larger portion of 

assistance needed than did homemakers in the other two groupings. 

In general, the responses to assistance needed with constructing 

clothing showed a greater intensity of rural area homemakers needing 

assistance in both groups of homemakers. 

Income 

The responses to assistance needed with constructing clothing by 

the two groups of homemakers are summarized in Table XXV. 

The respondents in Group I, who indicated a larger percentage of 

assistance needed with constructing clothing were in the $2,500 - $4,999 

and $10,000 and over categories. 

Group II homemakers with a family income of $5,000 - $9,999 indi

cated a larger percentage of assistance needed than the respondents in 

the other income levels. There was little difference in the percentage 

of assistance needed within the lowest and hi ghest income categories. 

For the two groups, the percentage of assistance needed reported by 

the homemakers whose income was $5,000 - $9,999 was about the same. The 

income factor seemed to increase the proportion of as sistance needed with 



TABLE XXIV 

A SUMMARY OF RESPONSES TO ASSISTANCE NEEDED WITH CONSTRUCTING CLOTHING 
ACCORDING TO PLACE OF RESIDENCE OF Hamwam5 

GRCUP I* 
I other Town in County 
Less than 000 000 ! Rural Area 

Itellf_ N• N=2 N,.2 
No. I J'llO. I .No. No. No. 

1. I 19 54 .11 19 70.4 126 63.6 :, 46 50.0 16 51.6 20 69.0 
I' 
!'. 

2. I 12 38.7 i 15 55.6 137 69.2 :, 43 46.7 9 29.0 17 58.6 

3. i 13 4o.6 I 15 55.6 128 64.6 45 48.9 9 29.0 16 55.2 
! 

4. I 12 38.7 I 13 48.l 158 79.8 42 45.7 14 45.2 20 69.0 

5. j 13 40.6 

I 
13 48.l 101 51.0 38 41.3 14 45.2 15 51.7 

6. I 11 53.1 14 51.9 126 63.6 41 44.6 15 48.4 17 58.6 

7. j 12 38.7 14 51.9 100 50.5 34 37.0 14 45.2 16 55.2 

8. l 15 46.9 14 51.9 118 59.6 ! 39 42.4 ; 11 35.5 19 65.5 
! 

9. i 12 37.5 16 59.3 112 56.6 37 40.2 11 35.5 17 58.6 

10. I 13 41.9 9 33.3 101 51.0 36 39.1 15 48.4 14 48.3 
: 

11. 10 31.3 10 37.0 103 52.0 : 37 40.2 ! 12 38.7 16 55.2 
i 

12. 1 14 43.8 13 48.l 112 51.0 38 41.3 9 29.0 14 48.3 
i 
I 

34 16 13. 14 43.8 12 44.4 '105 53.0 37.0 11 35.5 55.2 
I 
I 

14. 16 50.0 14 51.9 ;J.23 62.1 41 44.6 11 35.5 '. 22 75.9 

15. 9 29.0 8 29.6 i 66 
! 

33.3 21 22.8 8 25.8 8 27.6 

16. 9 ~2.0 1 25-2 : 67 33.8 22 23.2 8 25;8 2 31.0 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home De~onstration Club Members 
1refers in the questionnaire Part IIC, 
Assistance Needed With Constructing Clothing. 

\.J'I 
I-' 



Item 
No.l 

1. 

2. 

3. 

4. 

5. 

6. 

7, 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

112 
I 

9 

7 

9 

9 

13 

11 

1,? 
1~-' 

' 
8 

7 
i 
ill 

9 

10 

10 

50.0 \ 44 

37 .5 1 44 

29.2 41 

37.5 46 

37.5 34 

54 .2 I 40 
I 

I 
45.8 ! 29 

54.2 i 38 

33.3 1 140 

29.2 34 
I 

45.8 ! 28 

37 .5 i 23 

41.7 : 37 
I 

41.7 : 39 

TABLE XXV 

A SUMMARY OF RESPONSES TO ASSISTANCE NEEDED WITH CONSTRUCTING CLOTHING 
ACCORDING TO FAMILY INCOME OF HCl4EMAKERS 

78.6 59 

78.6 6o 

73.2 56 

82.1153 

6o.7 39 

71.4 I 53 

51.8 I 43 
; 

i 
67.9 , 48 

71.4 I 48 
I 

60.7 I 40 
! 

50.0 142 

41.1 \ 50 

66.1 139 

69.6 I 55 

62.8 I 26 

63.8 I 28 

59.6 I 27 
i 

56.4 130 

41.5 I 22 

56.4 I 28 

45.7 I 23 

51.1 \ 22 

51.1 122 

42.6 122 
I 

44.7 I 20 
I 

53.2 I 24 

41.5 24 

58.5 26 

70.3 

75.7 

73.0 

, 81.1 

59.5 

2 

2 

2 

2 

1 

75.7 \I 1 

62.2 \I 2 

59.5 ,1 2 
I 

59.5 11 0 

59.5 11 1 

25.0 

25.0 

25.0 

25.0 

12.5 

12.5 

25.0 

25.0 

o.o 

12.5 

12.5 

o.o 

3 

2 

2 

4 

4 

5 

3 

4 

5 

4 

3 

4 

21.3 I 44 

18.2 \ 39 

18.2 \ 39 
l 

36.4 i44 

36.4 135 

45.5 j 40 

27.3 138 

36.4 ;36 

45.5 137 

36.4 \37 

27.3 137 

36.4 \35 

61.1 29 

54.2 25 

54.2 22 

61.1 j 23 

48.6 !23 

55.6 126 

52.8 121 

50.0 1211 

51.4 I 23 

51.4 i 23 

51.4 122 

48.6 121 

54.1 11 11 

64.9 \ o 
64.9 I 1 12.5 I 3 27.3 134 47.2 122 

l· I 
70.3 i\ 2 25.0 4 36.4 41 56.9 126 

29.9 

25.8 

22.7 

23.7 

23.7 

26.8 

21.6 

24.7 

23.7 

23.7 

22.7 

[1.6 

22.7 

26.8 
I : ij ! I I 

6 25.0 ·21 37.5 , 23 24.5 '. 17 45.9 :1 1 12.5 1 1 9.1 121 29.2 . 12 12.4 

9 37.5 21 37.5 26 27.7 12 32.4 ·! 1 12.5 t 1 9.1 ; 22 30.6 1 16 16.5 
*Group I - Home Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

lrefers in the questionnaire Part IIC, 
Assistance Needed With Constructing Clothing. 

\Jl 
c\) 



constructing clothing reported by the homemakers 'With an income of 

$10,000 and over in Group I and lessen the proportion in Group II. 

Homemakers Interested in Attending Clothing Workshops 
as Indicated by Two Groups of Respondents 

53 

The respondents were asked to check the questionnaire if interested 

in attending any or all of the clothing workshops listed. Workshops 

listed were: (1) Basic sewing for beginners; (2) making a cotton 

street dress; (3) advanced tailoring; (4) children's clothing; and (5) 

better buying. 

A summary of responses from homemakers i nterested in attending 

clothing workshops is presented in Table XXVI. 

l. 

2. 

3. 

4. 

2• 

II 

TABI.E XXVI 

A SUMMARY OF RESPONSES FROM HOMEMAKERS INTERESTED IN ATTENDING 
CLOTHING WORKSHOPS 

Group I* Group II** 'rot al 
N=257 N=l55 N=412 

Item No. ~ No. ~ No. ~ 

Basic sewing for beginners 58 22.6 18 11.6 76 18.4 

Making a cotton street dress 65 25.3 17 11.0 82 19.9 

Advanced tailoring 80 31.1 48 31.0 12a 31.0 

Children's clothing 61 23 .7 22 14 . 2 83 20.1 

Better buiins 84 :32.1 ~8 24 . 5 122 22.6 
*Group I - Hozne Demonstration Club Members 

**Group II - Non-Home Demonstration Club Members 

Approximately 50 percent more homemakers i n Group I than in Group 

indicated an interest in attending a bas i q sewing workshop. This 

was also true for the workshop on making a cot t on st reet dress . 
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Interest in attending advanced tailoring i ndicated approximately 

the same percentage from the two groups of homemakers. 

Group I homemakers indicated a higher degree of interest (23.7i) 

in attending a workshop on children's clothing than did Group II (l4.2i). 

The respondents i n Group I indicated a higher degree of interest in 

attending a better buying workshop than i n the other four workshops 

listed. Of the homemakers, 32.7 percent i n Group I indicated an interest 

in a workshop on better buying; 24.5 percent of Group II respondents 

indicated interest in attending a workshop on better buying. 

In general, Group I respondent s indicat ed more interest i n the 

workshops listed than did Group II, with the exception of advanced 

tailoring. 

Interest in Attending Clot hing Workshops 
According to Selected Factors 

A swmnary of responses of homemakers interested in attending cl othing 

workshops as they are affected by such factors as age, education, place 

of residence and income will be discussed i n the section. 

The responses of homemakers interested in attending clothi ng work-

shops according to age are summarized in Table XXVII. 

In general, homemakers in both Group I and Group II i n the age 

categories 29 years or under and 30-39 years i nd i cated more interest in 

attending clothing workshops than did the homemakers in the other three 

age categories. As age increased, the percentage of interest of the 

homemakers decreased. 



TABIE XXVII 

A SUMMARY OF RESPONSES OF HOMEMAKERS INTERESTED IN ATI'ENDING CLarHING WORKSHOPS 
ACCORDING TO AGE 

GROUP I* GROUP II** 
29 years I 29 years 

, or less 4o-4 rs. 50-5 or less 30-39 yrs. 40-49 
Item l N=52 N=4 N=51 N=25 N=27 N= 
Now-No. ?~o. No. No. No. ---

1. 121 4o.u ! 15 23.4 110 23-3\11 21.6 1 2.21 5 20.0 I 6 22.2 I 2 5.8 I 6 16.7 ! o o.o 

2 . 115 28.8 122 34 .J.i 9 20.9 !14 :27 .5 4 8 .9 3 12.0 5 18.5 I 1 2.8 j 7 19.4 I 1 3.8 

3. 121 4o.4 129 1,5 .3 12 27 .9 \19 37 .3 4 8.9 9 36.0 10 37 .o I 11 30.6 I 8 22.2 l 1 3 .8 
I I i 

4. j30 57.7 121 32.8 8 18.6
1 

2 3.9 j o o .o 11 44.o 9 33-3 o o.o I 2 5.6 1 o o.o 

5. l2>~ 46. 2 ! 31 48 .4 113 30.2 !13 25 .5 . 3 6 .7 : 8 32 .0 11 40.7 I 10 27.8 I 9 25.0 l l 3.8 
I I i I I ! 

*Group I - Rome Demonstrei.tfim Club Menioer~= 
~*G-:r·otrp II = Non-Home De:monitration Club Members 

l.r· ··> ·I"-,.,.."' -1 ... +J::co ~u"' 0' t·· ~""'" 0 1-,~ 'L,a,.,..t .,.~, --t: J.. t::i ,J~ :J ,.,,,,.L V J.oe:;; \i_ ,;.-~,:) .._ <..JL..i,.l..J,.Q .!.. ~ .J.. .._ ' _.~' 

Clothing Wc.n.'hshops . 
... 

V1 
V1 
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Educational Level 

Responses of homemakers interested in attending clothing workshops 

according to educational level are summarized in Table XXVIII. 

Homemakers in Group I in the educational levels of 1 - 3 years high 

school, completed high school and 1 - 3 years college indicated a higher 

degree of interest in attending clothing workshops than homemakers in the 

other two categories. 

In the educational levels of completed high school and those with 

additional training,Group II respondents indicated more interest in 

attending clothing workshops than did homemakers in the other categories. 

On the whole, the interest of the homemakers increased as the 

educational level increased. 

Place of Residence 

In Table XXIX, responses of homemakers according to place of 

residence are summarized. 

In Group I, the largest percentage of homemakers interested in 

attending clothing workshops were the rural respondents. The intensity 

of interest reported by the rural and town with less than 3,000 

respondents varied very little. 

A higher percentage of homemakers in the rural area in Group II indi

cated interest in attending clothing workshops than the r e spondents from 

the other residential areas. 

In general, more interest -was i ndicated in attending clothing work

shops by homemakers in the rural area of both groups of homemakers than 

homemakers in the other two residential areas . 



8th Grade 
or Less 

TABLE XXVIII 

A SUMMARY OF RESPONSES OF HOMEMAKERS INTERESTED IN ATTENDING CI.Dl'HIBG WORKSHOPS 
ACCORDING. TO EDUCATIONAL LEVEL 

1-3 yrs. Completed 1-3 yrs. Completed 8th Grade 1-3 yrs. Completed 1-3 yrs. 
H.S. Hi School Collep;e Collep;e or Less H.S. Hi School College 

Item N='14 N=4o N=l22 N=38 N=l8 N=9 N=ll N=63 N=19 
No.1 

1. 

2 . 

3. 

4. 

5. 

No. 11, No. j, No. ,, No. ,, No. 

7 20.6 14 35.0 26 21.3 8 21.1 

7 20.6 8 20.0 33 27.0 11 28.9 

5 14 .6 9 22.5 44 36.1 15 39.5 

2 5.9 10 25.0 37 30.3 11 28.9 . 
i 

5 14 .6 11 27.5 l 46 37.7 16 42 .l 

*Group I= Home Demonstration Club Members 
**Group II - Non.-Home Demonstration Club Members 

lrefers in the quest5.om1aire Part IID, 
Clothing Workshops . 

3 

4 

7 

1 

5 

,, No. ,, No. ,, No. ,, No. ,, 
16.7 0 o.o 1 9.1 8 12.7 2 5.1 

22 .2 0 o.o 1 9.1 9 14.3 1 2.6 

38.9 1 11.1 2 18.2 17 27.0 10 25.6 

5.6 0 o.o 1 9.1 12 19.0 5 12.8 

27 .8 2 22 . 2 2 18.2 19 30. 2 7 17.9 

Completed 
College 

N=25 
No. 

6 

5 

7 

4 

7 

'1, 

24 .o 

20.0 

28.0 

16.0 

28.0 

V1 
-...J 



TABLE XXIX 

A SUMMARY OF RESPONSES OF HomwamB INTERESTED IN A.TrENDING CLOTHING WORKSHOPS 
ACCORDING_ TO PIACE OF RESIDENCE 

,GROUP I* 
Town over Other town with Rural Area 
,.ooo pop. less than 3,000 in C'Junty 

Item N=32 N=27 N=l(Jtj 
No. 1 No. J No. '1, No. '1, 

l. 4 12 .5 6 22.2 48 24.2 

2 . l 3.1 7 25.9 57 28.8 

3. 8 25.0 10 37.0 62 31.3 

4. 5 15.6 6 22.2 50 25.3 

5. 9 28.1 7 25.9 68 34.3 

*Group I - Home Demonstration Club Members 
**Group I I - Non-Home Demonstration Club Members 

lrefers in the quest i onnaire Part IID, 
Cl othing Workshops. 

,GROUP II** 
Town over oth~:r _town with Rural Area 
3,000 pop. less than 3,000 in County 

N=92 - N=31 N=29 
No. '1, No. j No. ,,, 

11 12.0 1 3.2 6 20.7 

10 10.9 0 o.o 7 24 .l 

16 17.4 9 29.0 13 44.8 

10 10.9 5 16.1 7 24 .l 

20 21.7 7 22 .6 11 37.9 
I 

\.J1 
CP 



Income 

A summary of responses of homemakers according to income is pre

sented in Table XXX. 

59 

Similar interests were shown in Group I in the income categories of 

$2,500 - $4,999, $5,000 - $9,999 and $10,000 and over in attending clothing 

workshops. 

A higher degree of interest was reported by the homemakers in the 

$5,000 - $9,999 income category in Group II than in other income cate

gories within this group. 

There was no definite pattern of interest reported according to 

family income within the two groups of homemakers, and no definite 

pattern appeared between the two groups of homemakers. 



Item 
No.l 

1. 

2. 

3. 

4. 

5. 

I N=24 I 

l 4 16.7 

I 2 8.3 

6 25.0 

1 4.2 

5 20.8 

TABLE XXX 

A SUMMARY OF RESPOBSES OF HOMEMAKERS INTERESTED IN ATTENDING CLOTHING WORKSHOPS 
ACCORDING.ro _~COME 

10 2000 & Over 
N=56 I B=94 I - N=37 

18 32.1 21 22.3 10 27.0 0 o.o l 9.1 11 15.3 

12 21.li ~ 28.7 11' 37.8 0 o.o 1 9.1 12 16.7 

16 28.6 38 i.o .Ii 11 29.7 0 o.o 2 18.2 20 27.8 

20 35.7 ~ 28.7 6 16.2 0 o.o 2 18.2 12 16.7 

20 35.7 33 35.1 17 45.9 0 o.o 3 27.3 23 31.9 

*Group I - Home Demonstration Club Members 
**Group II - Non-Home Demonstration Club Membera 

lrefers in the questionnaire Part IID, 
Clothing Workshops. 

5 

3 

14 

6 

12 

10.6 

6.4 

29.8 

12.8 

25. 5 

0\ 
0 



CHAPI'ER IV 

SUMMARY, CONCLUSIONS AND PROPOSALS 

Summary and Conclusions 

This study was concerned with identifying some of the clothing 

articles purchased and constructed and problems encountered by home 

demonstration club members and non-members of a home demonstration 

club, and formulating suggestions for the further development of the 

county program to more effectively serve homemakers in the county. 

The findings of the study appear to vaLtdate the hypotheses which 

were: A study of selected homemakers in Kingfisher County will make it 

possible to: 

1. Identify some of the clothing articles constructed by these 
homemakers and the problems encountered; 

2. !dent1fy some of the clothing articles purchased by these 
homemakers and problems encountered; and 

3. Develop suggested revisions for planning a county clothing 
program to help homemakers solve some of their clothing 
problems. 

Data were obtained by questionnaire from homemakers in the county. 

The questionnaires were distributed to the two groups of homemakers. 

Information was used from 412 questionnatres represenM.ng 257 home 

demonstration club members, and 155 non-members of a home demonstration 

club. 

The writer believes that she is j ustified i n con(!ludtng that the 
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hypotheses have been validated because of the degree of accomplishment 

of each of the purposes outlined in the study, as given below. 

62 

The first purpose of the study was to identify some of the clothing 

articles constructed by two groups of homemakers in Kingfisher County. 

The findings indicate that the two groups of homemakers construct more 

garments in the area of women and children's clothing. 

The second purpose of the study was to identify some of the articles 

purchased by the two groups of homemakers. T~e findings show that the 

homemakers in Group II purchase a larger percentage of clothing articles 

than Group I. Men's clothi ng was purchased by a majority of both groups 

of homemakers. 

The third purpose proposed for the study was to identify some of 

the problems homemakers have with clothing construction. The findings 

indicate that homemakers encounter problems in the area of clothing 

construction. The largest portion of homemakers reported problems 

concerned with selection of fabrics and patterns, and basic sewing 

techniques. Group I homemakers tended to have more over-all problems 

than the respondents in Group II. 

To identify some of the problems homemakers have when purchasing 

ready-made clothing for the family was the fourth purpose of the study. 

The findings show that homemakers encounter problems when purchasing 

ready-made clothing for the family. The largest percentage of problems 

were encountered in selection of well-f i tting garments, dress clothes, 

and accessories, and in altering ready-made clothes. Homemakers in 

Group I indicated more problems when purchasing ready-made clothin~ than 

Group II homemakers. 

The fifth purpose of the study was "to determine if age j education, 



place of residence, and income have ru.~y relation to the clothing problems 

of the two groups of homemakers. 

The findings indicate that as the age of the homemakers increase, 

the construction of clothing articles and problems encountered decrease. 

Purchasing of clothing articles also increased with age, however, problems 

encountered declined. More interest in attending clothing workshops was 

indicated by the younger homemakers than by homemakers in the older age 

categories. 

The respondents who had completed high school and received additional 

training indicated a higher proport i on of clothing art icles purchased and 

constructed for the family than homemakers in the lower educational 

levels. Respondents in the same educational levels indicated more 

problems encountered when purchasing clothing or constructing a garment. 

The homemakers in the higher educational levels indicated an increased 

interest in attending clothing workshops. The findings indicate that as 

the educational level of the homemakers increasedj the problems 

encountered increased. 

Homemakers in the rural areas reported the largest portion of clothing 

constructed than did the respondents in the other twc residential areas. 

The rural areas respondents indicated a largest portion of problems 

encountered in constructing and purchasing clothing articles for t he 

family than did the homemakers in the other two groups. The r1lral home

makers also indicated the largest propcr.tton of :Jl.:n.t ,eJ:",ast ,.n attenoj.:ng 

clothing workshops. 

Income of the respondents seemed to have little i nfluen.ce on the 

clothing constructed or purchased P problems encoumt er.ed, and inte:,:oest 

in attending workshops by the homemakers. The responses wer~ varied 
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in all income categories. 

The sixth purpose of the study was to develop suggestions for the 

continued development of the clothing phase of the Extension Family 

Living program in Kingfisher County. The following section will in-

elude these proposals. 

Proposals 

As a result of the findings from this study, the writer proposes 

some suggestions for the clothing phase of the home economics extens ion 

programs which may help the homemaker solve some of her clothing 

problems. 

1. Conduct a series of workshops for beginners in clothing con
struction. Suggested phases t o be covered include selection 
of patterns and fabrics , pattern alteration, adjusting the 
sewing machine, seam finishes~ belts~ and b~t tonholes. The 
final workshop of the series shall include construction of 
a simple garment. 

2. Plan and conduct, working cooperatively v,r.!Lth retail merchants 
and dry cleaners, workshops concerning labeling, select ion of 
quality garments, and care of clothing. 

3. Work cooperatively vlth retail merchants in setting up dis
plays and providj.ng consumer informe.t:1.on to homemakers. 

4. Cooperate with merchandisers in training of salespeople in 
new fabrics, including te.xtiles and finishes j,n both yard 
goods and ready-made garments. 

5. Conduct "special interest" schools for homemakers. These 
schools to include areas of clothing concerni:iog children's 
clothing, selection of accessories, line and design, an.d 
buymanship. 

6. Special interest sessions for older homeme..kers concerning 
physical changes a:..i'l.d clothing 3 and sewing f or creative ·ue.e 
of leisure time. 

7. Develop more effect i ve means whereby the public may avail 
themselves to pri nted material. This may be accomplished 
through use of bulletin racks in the local librar-Ji super
markets, doctor's off ices and clinics)> fabr:!·~ shopsJ and b:a.:uks 
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throughout the county. 

8. Develop visual aids on all phases of clothing suitable for use 
by all age groups. 

Should a similar study be made, the writer suggests several ideas 

which may be given some consideration: (1) include merchandisers in the 

study to determine some of the problems of homemakers in purchasing 

clothing; (2) include dry cleaners to identify some of the problems in 

the care of clothing; and (3) include older 4-H boys and girls in the 

study. 
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APPENDIX B 



Dear Homemaker: 

Kingfisher, Oklahoma 
February, 1964 

I a.m making a study of the clothing problems of 
two groups of homemakers in Kingf isher County, namely: 
(1) home demonstration club members and (2) non-home 
demonstration club members who are members of other 
organized groups i n the county. 

I a.m interested in gett i ng information which will 
be helpful in planni ng the clothing phase of the Exten
sion family living program. The information obtained 
from you and other homemaker s in Kingfisher County will 
be used to study clothing problems. 

Attached, you will f i nd a copy of the quest i onnaire 
which I would like for you to f i ll out and return to the 
individual who gave it to you. 

As you fill out your quest ionnaire, please read 
each question carefully and answer it. Make sure that 
all questions are answered. 

I would like to thank you for completing your ques 
tionnaire. 

FH:rg 
Encl. 

Sincerely, 

Frances Henderson 
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PART I GENERAL INFORMATION 

l. Are you a member of a home demor:.stration club : Yes No 

If yes 1 how ma.ny years have you been a member? 

(l) Less than 2 years (4 ) 10 - 14 yea.rs 

(2) 2 - 4 years { 5) 15 - 19 years 

(3) 5 - 9 yea.rs (6) 20 years or over 

2. Which of the following descri.bes you:r marital st.a.tus ? 

---(l) Single ----(3) Widowed 

---(2) Married ___ (4) Divorce:d 

3. What is your age group s-.s of your last birthday? 

(1) 19 years or under (4) 4o - l.i.9 years 

(2) 20 - 29 yea!"s (5) 50 - 59 years 

( 3) 30 - 39 years (6) 60 yaa-,.·a or over 

4. Check age group for children 1ivi'r1g in. you:r house.nold . 

---(l) Infant to 5 years (4) :Infant t o 5 years 

---(2) 6 - 11 years ----(5) 

---(3) 12 - 20 years (6) :i.? - 20 year,, 

give age, sex and rela.tim'.1.ship to famil y_·-~----·-·- ·~-~--~ 

L42-318 



5. What i s the l ast yea:r i£. school yo'!J! have CO!ll.:f:,~ctet'i ? 

---(1) 8t h grade or less ---fl ) \ ~ 1 - 3 years college 

___ (2) 1 - 3 years hi gh school ---(5) Completed col lege 

---( 3) Compl eted high s ,~hool 

6. Where do you live? 

---(1) Town over 3000 population 

---(2) Other town in county with less t han 3j000 population 

---(3 ) Rural area in county 

7. Check t he gr oup which is nearest to youT total family income. 

---(1) $2p499 or less ---(3) $5 JOOO - $9,999 

---(2) $2,500 - $4p999 _ __ (4) $10 ,000 and over 

8. What type of sewing machine do you have 'l 

Electric Tre:ail.la None --- - - - ---
9. Whi ch of the f ollowing do you use to assist you 

with the f am:n y ' s clothing problems 'l 

Ext ension Bulletina 'l 

Magazi nes'/ 

Newspapers '/ 

Television'/ 

10. Do you have a budget for buying t he 

family ' s clothing'/ 

11. Do you make plans for p·1;.:.1::'Jhastng 

clothing before shopping'/ 

I..42-318 

Yes 

Yea 

Ytfls 

Yes 

No - ---
No ---
No ·---
No -----

·~v-• ,, •• .J 

Ye3 Nr.~ ---



PA.R.':,; 1I 

A. GARMENTS CONSTRUCTED 11 PORCHASED 2 AWD :;ON.S,firIJGTED .AND PURc::~;..i:i.SED 

Check ( f) in the appropria:te column: 

MAKE ONLY - if you o:n.ly make the gar.a>,:,-:ant list,sc: . 

BUY ONLY - if you only buy the ga:.."ll1':mt Est,<:·d . 

MAKE AND BUY - if you both make a..1111 buy the ga?.:"llle:r\t listed . 

DOES NOT APPLY - if yoiJ do not :r:na.k,e or b:iy tb.e g~r.rnent listed . 

1 . BlovJses 

2. Skirt s 

3. Cotton street dresses 

4. Other than c otton street dresses 

5. "After five" dr,~.::.rnes 

6. Coats for women 

7. Tailored s ~it 

8. Women's slacks, shorts, pedal 
pushers 

9. Women 's sleeping ga rm-errts 

10. Sleeping garments for ch:'Llt::lre':! 

11. Play clothes for ehild:c·e:-.-. 

12. School dresses f or gi~ls 

13. Party dresses f mt g:'.'. r l s 

14. Sport shirts for boy s 

15. Sports shirts for men 

16. Dress shirts for men and boys 

17. Work shirt 61 for men. 

18. Coats for men 

MAYE 
01:c:.,Y 

DOES :NO'r 
APPLY 



19. Slacks and shor ts f or men. a.::.d 
boys 

20. Pajamas for men and boys 

APP7.,Y 

21. Others (list) _____ . __ 

B • ASSIS'r.Al'l"CE NEEDED WI'l~ PIJRGHASIIi:G HEADY -MADE CL0J]Inn 

Check ( J) in the column: 

USUALLY - If this is a problem f0r you most of the t:i.me . 

SOMETIMES - If this is a problem for you occa.s:tona.lly or 

now arid then. 

~ - If this :Ls not a problem f(i:r yo·:?. 

not for you . 

WHEN BUYING READY -MADE CL(Y.('HJ:NG:,; I i'JF.ED P,:E. ,P WJ'.l"f : 

1. Selecting well-fitt~tng gar.me.nt F.J 

2. Selecting acceesor:J.es 

3. Altering ready ··:made c l othes 

4. ReF.UUng labels 

5. Selecting clothes for chil dr.sn 

6. Selecting d!"ess shirts for me:a 

7. Selecti ng sport shirt s f or m~n 

8. Sel e ~ting comf orte.b le a1ee:p:t:ng 
gannents 



9. Selecting sportswear 

10. Selecting dress clothes 

11. Others (list) 
-~~~~~-~ 
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NOT 
US.UM.LY ,S(,~1E.'l'I¥.ES NEVER sum: 

c. ASSISTANCE NEEDED WITH CONSTRUCTING CLlJI'RING 

WHEN SEWING; I NEED HELP wrrH: 
NCI!' 

USUALLY S0MET11MES NEVER SURE --
1. Adjusting the sewing machine -··--- ----
2. Selecting a becoming pattern --
3. Selecting suitable fabrics 

for patterns ·------ --
4. Altering a pattern -----
5. Following a guide sheet ---- --·--- --
6. Matching plaids and stripes ------ --
7. Seam finishes ---
8. Ma.king a piped buttonhole ------ ·---
9. Facings and inter:fa.cings - ·---·- ·--~-

10. Setting in a sleeve --·-·--
11. Putting in a zipper - -·--· ---
12. Making a belt - --· - · ·--·-....- ---
13. Lining a skirt ---- ·- ----- --
14. Lining a Jacket or coat ----
15. Putting in a hem ·---- ·--·-----
16. Pressing ·---=-- = -..... ~-·-- .. -..-.-... · 



17. Others (List) --------
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NOT 
USUALLY SOMETIMES NEVER SURE 

D. CLOTHING WORKSHOPS 

Would you be interested in attendi ng a wor kshop on: (Check as many as apply. ) 

__ (l) Basic sewing for beginners 

--(2) Making a cotton street dress 

(3) Advanced tailoring --
--(4) Children's clothing 

--(5) Better buying 
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