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INTRODUCTION

The objectives outlined for possible atteimment, when this study was
initiated, were those to be found in an enalysis of the verious American
sutonobile marketing situations during the postewar period whiehb, roughly,
had ite inceptive with the end of hostilities after World Wer II, Super=
ficially certain of these results appeared to be indiceted in sueh items as
the immediate production in moior cers end their sales, However, for the
purposes at hend, it was felt necessary thet this investigetion penetrate
beneatl: the more apparent effects of the posi~war period on the marketing
of cutonobiles, in an effort to more concretely define these effecis in terms
of the components of the market, By examining each of these major factors
in turn, it was hoped to disecover wherein they had experienced alteration
gince the end of World Wer II, and 10 determine, if possible, which of these
changes might be fairly ascribeble to the conditions of the post~war period,
which might be wholly independent of it, and in what instences the postewar
period may have served to contimue, and in some cases to emphasize, trends
that had their beginnings long prior to 1946.

A few exsmples of what is meant by this earrying of the investigation
from the general to the speeific may serve further to illuminate the path
that stretched out at the onset of this study., It bas been fairly obvious
for some time that the production and sale of motor vehicles inercased after
1946, Newspeper and periodical corment have dwelt on the subjeet to a great—
er or lesser extemt, with the result that the general fact of the inerease
hes become more or less common knowledge, Behind this general phenomenon,
however, were a mmber of others, somewhat more specifie, which it was the
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purpose of this investigation to uncover, Among these questiions weret What
nakes of cars enjoyed the greatest relative increases? Ilow had the chenge
in sales affected the relative standing of various mekes? Were any new
trends emerging In body styles? Whet had been the effect of the sales in-
creases on namfacturers and dealers? The fact that conmmers were buying
more ears was common knowledge, but the question of what ¥ypes of cars they
were tuying was still unanswered, Accordingly it wes plommed to inquire,

as far os available data would permit, into the sutomobile-using activities
of consumers and how consumers reacted to the many taxes imposed upon them
in the use of thelr automobiles,

It wes felt thet this ingquiry should properly concern itself with any
changes in the product that might be particularly noticeable during the period
under obgervation, Interest was slso directed toward a limited study of the
pricing methods of the industry, No one who road the newspepers could be
unavare of the price increasecs thalt took place from time to time as the poste
var period progressed, but what memfascturers had indulged most frequently
in this sctivity, and to vhet extent, were matters requiring further inves—
tigetion,

The used ecr situation during the postewcr period wes of outstending
importence, This study ies intended to snswer such questions on the used car
situation est Who bought used cars during the postewar period? Did the
amount of education, esrnings, and age have bearing on the situation?

There are other fields, each more or less independent, tut which are
sufficiently close to the entomobile industry to warrTant en interest in
their effect upon sutomotive scles, These fields are taxation, snd govern-
ment controls, especially upon credit,



These then sre the more outstanding objeetives that were chosen for in-
vestigation at the outset of this study, Their complete or partial sttain-
ment would result in & relatively complete picture of the marketing of
antanobiles during & period of econamic disturbance, with the possibility
of uncovering some significant cause and effect situations that nmight psss
umnoticed in a more casual observation, The study is primarily historieal
ond statistiecal, with the possibility appesring thel the results of some of
the investigations will lend themselves to criticsl analysis,

The means 0 be utiliged in =n effort to ring about attalmment of
these objectives will be Wriefly described, For ihe purpose of this study
the period from Jamary, 1946, tiwough Decamber 31, 1950, is to be considered
&s the postewsr period, This is not to ssy thet the post=war period was or
wes not moterislly changed thereafter, Wt is purely an arbitrery division
nede necessary by the urgencies of the underteking., Also it was decided,
in the main, to limit the study to the passenger-eer market, with certain
exceptions that will e clearly indicaled. The reasons for this declsion
were several end included the relative scarcity of truck and comercial car
data, as compared with thet pertsining to passenger carsj slso, the funda-
mental differences between truck and passenger-cer consumers, and between
the methods whereby the two types of motor wvehicles are merchandised dictated
such a decigion, While being produced in sone instences, in psssenger-car
factories, trucks and commercial cers are essentially different merchandise
fron passenger csrs, eppealing to different classes of consumers, to dif-
ferent consumer attitudes, and sre ususlly sold through different retail
outlets, creating thereby their own marketing problems which are sufficlently
different from those of the passenger-esr market to prompt the decision to
exelude trucks snd comercial cars from this study, with the exceptions noted,



The pascenger cer marketing sceme was divided into its component parts,
namely, vendors, product, eonsumers snd price, Each of these factors was
examined to note the changes that hed teken place during the period im ques-
tion, =nd insofar as possible, to analyze the phenomena disclosed with a
view toward determining which, if anmy, appesred to be altered as a result
of specisl circumstences of the postewsr period. The allied subjects of
texation and govermment econtrols will also be examined, in those phases of
these fields which sppeered to bear on the sutomobile-merketing scene, By
these methods an effort will be made to attain the objectives mentioned in
the first of this intyoduetion,



CHAPTER I

CERTAIN EFFECTS OF THE POST-WAR PERIOD, 1946-1950,
ON VERDERS OF THE PASSENGER CAR

A, HMamfacturers -~ Changes in Relative Sales Standing by Major Producing
Firms and Individual Subsidiaries,

In exsmining the sutomobile marketing scene in terms of its component
parts, attention is first given to the mamfacturers, who originate the dis-
tribution process,

Table I shows new passenger car domestic ssles (as measured by regis-
trations) by mekes and by various mamfacturing groups in the industry, to-
gether with the percentage of total sales secured by each during the years
1946-1950 inclusive, This table does not include a pre-war year as a base,
because the Kaiser.Frazer Corporation entered the passenger car field shortly
after World War II, This mamifacturer has placed three makes of passenger
cars on the market with the total sales in 1950 of 112,055 cars, During both
1947 and 1948, the Keiser-Fraser Corporation cutranked such old estsblished
companies as Studebeker, Packard, Hudson, and Hash; therefore, a comparison
providing figures for only those producers who were in the field in possibly
1940 would be of relatively little use in a study of the post-war period of
the passenger ear industry,

The companies which registered percentage gains in the total sale of
cars during the year 1950 as compared to 1946 were: General Motors, which
had an inerease of 7.60 per cemt, the highest increase of the industry
(Chevrolet was responsible for 4,29 per cent of this 7,60 per cent gain,
or roughly two-thirds); Ford Motor Company was next with a 2,03 per cent



increase; Kalser-Frazer Corporation showed a 1,48 per cent increase, which
wes partially the result of the introduction of the Hemry J in 1950, Stude-
beker and Willys, independent firms, showed slight inereases of 1,04 per
eent and .4 per cent respectively,

Of those firms which showed percentage losses, mention should be made
of the following: GChrysler Corporation, which led the field in losses with
a 8,1, per cent decrease (Plymouth and Dodge were almost equally affected
in this decline); Independents which included Cresley, .50 per cent de-
m;&ﬂm,akﬁmmm;hah,lﬁlmwbm;
Packard, a .85 per cent decrease, The total loss of the independerts was
1.76 per cemt, beiry less in overall than is suggested by the declines just
recorded, due to the gains registered by Studsbaker and Willys,

The reader should bear the fact in mind that the percentages expressed
are the 1950 percentages of the total domestic sales compared with the 1946
percentages of the domestic sales, If absolute units sold were taken in
place of the percentages of total sales for each year, a slightly different
picture would be brought into view, The Chrysler Corporation as shown above
suffered a relative loss in standing in the avtomobile industry in 1950 as
compared to 1946, which could have been the result of getting off to an
earlier reconversion than General Motors, thus schieving higher 1946 pro-
duction., If the base was a relatively high one, the rate of gain would be
difficult to sustain, Attention iz directed, therefore, to the fact that
Chrysler Corporation egales incressed from 467,240 units in 1946 to
1,113,794 undts in 1950, mmeianotmmmm
gains in units sold, but only to express the relative standing of each
company within the automobile industry.



TABLE X
llew Passenger Car Registretions by Makes and by Yearsl

Make of Car 1948 1947
Units li of Units $of  Units g of
Total _ i Total Total
Chrysler 151,300  2.39 105,315 3402 93,871 2,9%
De Soto 115,023 1.8 2,% 72,96 2.30
Dodge - 300,104 LJTh 213,923 6113 209,552 6462
Total: Chrysler Corp ﬂ% 174 ’ g-% _% ﬁ
Ford 1,166,118 18,43 4% 13,95 532,646 16,82
Iincoln 34,38 54 32,638 93 24,081 o
Total: Ferd Motor Co. Lﬁ% ﬁ * T %7.% ﬁ%
Bud ek 535,807 - 8.47 244, %2 7.01 246,115 777
Cadillee 1,825 1.4 59,379 1.70 53,379 1,69
Chevrolet 1,420,399 22,45 709,609 20,33 640,709 20,23
Cldsmobile 372,519 5489 175,531 2.03 gg,m 2.68
Total: Genersl Motars - . yiows TGS
m} lli:g g 57,994 1.66 51,158 1,62
e 22 13 8 R =8 1%
Totel: Falser-Irazer . . 106,7 3.
Mﬂ 6,“ . ) 25:@ .73 15'9}‘ <50
Hudson 134,219 212 109,497 3.14 83,344 2.63
Nagh 175,722  2.78 104,156 2,98 102,808 3.25
Packerd 73,155  1.16 7,843 2,23 47,875 1.51
Studebaler 268,229 42, 143,120 4.10 102,123 3422
e pmete 228 o o | o
¢ :
Fotel: Independent €06, ¢ x - 3, o
m-m,sh Ford 1,869 04 3,233 «09 ——e -
Total Foreign “’i&% - 572.%3 —ﬁ |
Total: A1l Mokes 6,326,432 100,00 4,838,342 100,00 3,490,952 100,00 3,167,231 100,00 1,815,196 100,00

Close observation of this table will reveal diecrepancles In the total

thet this minor inconsistency will mot mislead the reader or change the
relative standing of the producers.

tive Industries, Merch 15, 1951, p. 90,



The leading pessenger car producer im 1950 was the General Motors Cor-
poration whose sales totaled 45,38 per cent of all passenger ears sold, The
Ford Motor Company was in second place with 24,00 per cent of all passenger
cars scld, Chrysler Corporation was third with a total of 17,60 per cent,
All the independents, which are listed in Chart I, stood fourth with 12,75
per cent, The total of foreign mekes sold in the United States in 1950
amounted to only .27 per cent of all passenger cars sold,

The percentages discussed heretofora do not inelude comparisons of the
years 1947, 1948, and 1949, The different companies showed inereases and
decreases at various times over the five year poriod which the reader ecan
pursue at will in Table I, Only Chrysler Corporation showed a fairly con-
sistent decrease in the per cent of tolal sales in the amtomobile industry.
General Motors showed the most consistent gain since only in 1948 did they
drop below their previous year's standing., One of the most striking gains
registered was thet of the Ford Motor Company in 1950 as compared to 1949,

Further study discloses thet not all of the sutomobiles of the larger
groups contributed to their increases (or in some cases, decreases) in the
percentage standing, Idncoln of the Ford Moter Company shoved a decrease
of ,05 per cent in 1950 as compared to 1946, In 1948, Linecolns accounted
fw.%mumdmwmmmwm.ﬁmm
in 1950, Cadillac of General Holors sustained a decrease of ,09 per cent
from 1948 to 1950, A1l makes of the Chrysler Corporation showed a deerease.
Dodge and Plymouth were the most outstanding of the Chrysler Corporation
with a decrease of 3,72 per cent and 3,03 per cent respectively,

Foreign makes are not discussed, becemse data were not available in
the years 1946 and 1947.° In the years 1949 and 1950, foreign made

mwtenotive Industries, 1951, p. 90.



TABLE II
Per Cent of Passenger Automobile &8

by Leading Mamfacturing
Group 1950 1949 1948 1947 1946
Chrysler M0 A4 DAS AT B
Ford 24,00 21,31 18.82 21.09 21,97
General Motors 45.38 42,89 40,63 .89 37.78
111 others Y79 1593 23,8 18,61  14.80

These data are presented graphically in Figure I to facilitate
comparison, See comment at bottom of Table I which applies here.

FIGURE I

Per Cent of Passenger Automchile Sales
by leading Mamfacturing Groups

Par | Ase.Chrysler

Cent+ B,..Ford
C..Ceneral Motors

50— Da.s.All others

ey ] I
1946 1947 1948 1949 1950
3 putomotive Industries, Mareh 15, 1951, p. 90.




automobiles were decreasing in importance as compared to the change in indus-
try output, The decrease from 1948 to 1950 was ,19 per cent, They were .46
per cent of total sales in 1948 and only ,27 per eemt in 1950, The mmber of
foreign ears sold remained almost constant in the years 1948, 1949, and 1950,

Table II is presented to show the sales progress of the three leading
mamifacturing groups in the passenger ear field, and to point ocut whieh pro-
ducers have been lesst successful in the competitive struggle.

The group "all others" made an increase in 1948 at the expense of the
three large combinations, Of these combinations, General Hotors has consis-
tently maintained the lead in sales, The increase, in 1949, of the General
Motors and Ford Motor Company over "all others" was probably brought about
by the new body designs introduced in that year. Certain phases of these
design changes will be discussed in Chapter II,

B. Changes in Number of Dealers and Distributors

In Jamery of 1946 the sutomotive service industry for passenger car
distribution ineluded 6,612 wholesalers and 30,709 dealers, The industry
has maintained a steady increase in size end importance which has insured
that it will contime to hold 2 most important place in the national econcmy,
To January 1950 the wholesalers hed increased 1,955 in mmber to 8,567.
This was approximately a 30 per cent inerease in a period of four yeers,

During the post-war period 12,370 new passenger cer dealers were fran-
chised for a new total of 43,07 by Jamuary 1950, The average inecrease for
the four year period was 3,092.5 per year, Considering that there were only
30,709 dealers in Jamery, 1946, such an increase indicates substantial
growth for the industry, Kaiser-Frazer, which entered the car industry in
1946, helped to enlarge the mmber of deelers by e considersble mmber,
although Kaiser.Frazer reduced their dealerships in 1949,



Kalser-Frager at one time had more than 4,200 deslers, although, in
1949, the dealer organizstion underwent a thorough sheke-up and strengthen-
ing procees, After this strengthening process was completed, Kaiser-Frazer
had only 2,600 dealers and distributors. This emormous cut back in dealers
mmbahl;brm@tabmttwthewmussdﬁehmletinwemly
days of formation of the company. An interesting statement in commection
with this cut back is that Kalser-Frazer took a loss of over 30 million dol~
lars in 1949, although they are now looking shead with considerable optimism
expecting their new and much more eomplete line of ecars to put them back as
ashmsmnminthemm.“ A large part of the loss
was accounted for by the tooling cost for the three lines of cars which
Kaiser-Frazer offered to the publie in 1950,

TABLE IIT
Mumber of Automobile Wholesslers and Dealers by Years,
1946 through 1950°

Year Wholesalers Passenger Car Dealers
" n
1948 7,982 38,480

1949 8,336 20,022

19” B.W m ’m

The subject of factory-dealer relstions has been one of increasing im-
portance during the post-war period, The increased mmber of franchises and
the enlarged mmber of ears sold during 1946 = 1950, when coupled with the

nany govermment regulations, have twought the factory and dealer to a closer
understanding in terms of retailing passenger cars,

Anginess Week, October 1, 1949, p. 52.
>jutanotive Industries, March 14, 1950, p. 78.



Though 1950 was the first six million passenger car year experienced by
the industry, it may live as a milestone in amtomotive history for a reason
of even broader and more lesting significance to dealers and mamfacturers,
The post-war perlod marked the most solid progress yet mede in bringing
nearer a solution, or at least a much improved understanding, of some of the
thorniest problems that have long disturbed the factory-dealer relations,

Factory dealer councils, or conferences, were forued in 1950 within tem
of the fifteen dealer organizationa that retail standard.sized mekes of cars,
Four of the ten firme which began such councils chose the elective type whose
membership wes the result of dealer election, Chevrolet, Ford, Lineoln,
Mercury and Packard have selected this method, It has not been deelded pre-
cisely how the membership in the remaining six councils will be determined,

As a result of adcption of such a conference technique of deciding mejor
problens, dealers were provided with more intimate and wore influentisl chan-
nels of sccess to and contact with their factory headquarters organization
at top poliey-making levels,

Even though there was a much broadened acceptance on the part of the
producer of the conference table method of resolving annoying issues, and
more machinery had been set up for the purpose, it wes altogether probsble
thet some of the touchiest topics have been put aside by mutual consent until
the return of more normal competitive conditions,

Probably one of the touchiest topies between the factory and dealer has
been that of provisions of franchises, The franchise establishes the rules
with which the dealer must comply and under which he operates, If the dealer
stepped out of line in the eyes of the company, he could lose his franchise
and wind up with a large investment in a building with nothing to sell, Omn
the other hand, if he followed all the rules, he would normally anticipate
operating with a considersble amount of profit, at least in the post.war period,



The dealer complained that the factory directed almost every single
phase of his operations, The dealer contended that the factory told him
MWMMMWW&@MM,MH&&W%
put up, where to put it, and even what kind of accounting forms to use, Once
the dealer was in business, the factory told him how meny cars he should sell,
Considerable opposition has been experienced from such paternalism,

A survey was made in July by the National hrtomobile Dealers! Assocla-
tion in vhich dealers were asked to express their opinions on ten major in-
dustry subjects, primarily centered around dealers relstionships with their
respective factories, There were 14,000 dealers who expressed their opinions
in this survey, Pastwpresident George F, Ziesmer, who was the 1950 Chairman
of the Hational Automobile Dealers' Association's Industrial Relations Come
mittee, sald:

"Answers to the guestions in the survey verify widespread
opinion among dealers that there are meny startling problems
on which deslers and factories must co-operate in finding quick
solutions for the immedixte, as well as the ultimate, benefit
of both,*6
Answers to the ten importent questions on which dealers were asked to

waplﬁ.mmufoﬂmﬂ

1. Have you been influenced to purchase an excess of the following:
Total Dealer Ansvers of Dealers

Response "Yes" % "ho" %
(a) Cars 12,365 1,686 13,6 10,679 86.4
b) Trucks 10,572 2,661 25,2 7,911 74.8
e¢) Parts 12,041 2,284 19,0 9,757 €1,0
d) Accessories 12,415 3,853 3.0 8,562 69,0
(e) Advertising Programs 12,848 6,425 50,0 6,423 50,0
2, Does your mamfacturer ship you new wvehicles without specific order?

13,474 2,813 20,9 10,660 9.1

Cjationsl Automobile Deslers' Association, April, 1950, p. L.
?Mt p. 14,



3. Do you feel that you ere entitled to a normal profit on your investment
in freight and transportation cost? :
13,519 11,701 86,6 1,818 13.4

%’
J
X
é
:
:
b
:
]
;
o

ing charge made by your mamufacturer?
13,632 12,378 90,8 1,254 9.2

5. Are you receiving mew cars and trucks from your factory in a condition

MWMMMMWMMM%MW
13,633 8,091 59.4 5,542 40,6
(a)

8,091 1,355 16,8 6,736 83,2
6. Is your present handling and delivery charge suffieient to properly con-
dition vehicles prior to delivery?

13,423 7452 55.5 5971  4he5
(a)g,mmmiam,wbathymrmmntc}mgﬂ What should it
The present charge reported was from $15,00 to $35.00 and the recom-

mended charge averaged from $25,00 to $50,00 from 5,971 who replied "no"

to this question, ’

7« Are you satisfied with the manmmer your factory handles your parts claims
under warranty?

13,604 9,150 67.3 LyhSh 3247

8. Are you now receiving an adequate compensation for labor involved in

varranty replacements?
12,967 5,202 39.4 7,865 60,6

9« Do you think your factory should participate financially in a model
clean-up? (Model clean-up refers to eclearance of old models just pre-
mManormmmmﬂmummmm)

12,651 11,257 89,0  1,39% 1.0

10, kemwsdmmhebeingbwﬂeggedinmm?
12,638 5,298 41.9 7,340 58,1

(&}Rmu'lwmtmiamfaatorytﬁ.ngtom

th:h econdition?

349 who replied to this question, 3,666 (84.3%) replied "None"
and 683 (15.7$ replied "Scme",

Question ten, on bootlegging, was voted the most outstanding problem
at the Hational Automobile Dealers' Association Conference 1n1949.8 This

o Desleps' Association, July, 1950, p. 12.
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bootlegging was defined as & sale of new cars by anyone not emfranchised to
handle that mske of sutomobile, usually at prices substantially under local
delivered prices.

The way beotlegging of passenger cars works, is for a customer to walk
into a dealer's showrcom and offer to buy 10 brand new cars at a price not
far sbove what the dealer himself paid for them, The dealer, glad to get rid
of his excess stock without less, closes the deal,

The buyer may be one of a couple of people, He may be a broker operating
on a very narrow margin, in which case he will not re.sell the cars himself
to an ultimate consumer, He merely lines up a buyer, probebly & usedwcer
dealer, in a place vhere nevw cers are not too hard to sell, A used.car dealer
ney do his own seouting to secure new ecars in quantity ss previoualy described,

Franchised deslers at the Fational Autaadsbile Dealers' Association Cone
vention in 1950 laid most of the blame for the bootlegging situstion at the
mamifacturers! doors, The franchised dealers contended that in many areas of
the country an oversupply of new motor wehicles exlsted, This oversupply was
attributable to the methods of distribution used by mamufactwrers, and the
selling pressure of their representatives,

Gemeral Motors Carporation's timewhonored marketing practice had been
the use of exclusive.sales territories, If one dealer crossed over into
another territory, he was pemalized, This plan was to be revised because of
the decision by the United States Supreme Court early in 1949, and handed
down under anti-trust legislation,?
because their selling agreements were different from General lotors, Chrysler
prohibits dealers from trying to get business outside their franchise limits,

*Bustvess Wesk, October 1, 1949, p. 52.



but a Chrysler dealer was free to sell anyone who voluntarily came into his
showroom, Ford dealers had no territory limits, but their dealers had to pay
& fee to the customer's home town Ford dealer for any service charges made in
readying the new ear for delivery,

There were two other outstending problems which factory and dealer alike
of'ten encountered, The dealers complained that when they developed a new
sales territory intc a large sales volume producer, the factory enfranchised
another dealer to compete in that area, Then there was the problem of the
regionsl sales-staff man that the factory sent sround to its deslers every 86
often to meke sure that the dealer was doing things according to the book,
Such smurveillance was not viewed with high favor by dealers, as one may imagine,
Factories generally admitted that their traveling sales-staff men were checke
ing dealers more closely than ever before, The reason for this close check
was that many factories, before the war, operated through wholesalers who
lessened the burden on individual retailers, During the postewsr period most
auto mekers eliminated some or all of their middlemen.distributors. The sales-
staff men were to check on the dealers finemcial ability to handle their
responsibilities, The sales-staff men were also to give advise on the sound-
est merchandising policies to boost sales and cut costs, Perhaps when dealers
become better informed on the values of such services, less discontent will
result,

c. nmdmmmawm,w.

The discussion of the price phase of the marketing of sutomobiles during
the post-war period will be treated under two main headings: Price changes
of individual selected makes, and the effects of Regulation W,

The prices quoted in this section are the mamufacturer's advertised new.
car price of each model, This price includes the factory list price, and the



preparation and delivery charges, and provision for recovery of federal
excise taxes, but does not include freight, state and local taxes or cost

of optional equipment, Only by conforming to such a uniform quotation pro-
cedure can the prices of different mekes be fairly compared.

1. Price Changes of Individual Selected Mzkes

In order to secure at least a generalized view of the price changing
activities of the mammfacturers of passemger cars during the post-war period
the following group of makes were selected as being fairly representative of
the industry as a whole: Chewvrolet, Ford, Plymouth, Buick, Pontiaec, Olds-
mobile, Mercury, Dodge, Studebaker and Nash, While these mskes do not in~
clude all the members of the sutomobile industry, the fact that they comprise
79.37 per cent of the total registrations of pascenger cars in 1950 leads to
the eonviction that they are adequate to portray the price movements of the
most important part of the industry, The pattern of pricing developed by
this large segment of the industry was doubtless followed closely by others,
When an inspeection of the data for the coupe, the four-door sedan, and the
tuo-door sedsn reveeled that prices for these models moved in approximately
the same mammer, it was decided, for purposes of simplification, to present
only the price information for the four-door sedan, Becsuse the four-door
sedsn thus reflects the price movements of the other two models, and due to
the fact thet this body type accounted for 45 per cemt of the 1950 ear regis-
trations, the writer concluded that it is sufficiently representative of the
practices of the automobile business for the price~comparison purpose for
which it is employed. ;

Table IV presemts the changes in price of the ten leading passenger car
mekes from 1946 through 1950, Excepting 1950, the trend has been steadily
upward, Buick has had an increase in price in each of the five years, These



increases in price have been cmused by meny factors, but are believed to have
predominately stemmed from rising meterial and labor costs. Plymouth, Mercury,
and Dodge had no decreases in price but on oceasions held their prices con-
stapt for two-year periods., All mekes have had rather frequent price increases
in the posteuar period.

In the price trends noticesble in the amtomobile industry during the
post-uar period, seversl cause factors may be discovered without much diffi-
culty, but any atlempt to evaluate them in terms of thelr relative importance
is bound to fail, due, in a measure, to a sbsence of supporting data, and also
to complete reluctence on the part of officisls of the motorecer producing
compenies, %o reveal the reasons for their acts. Among the items that might
be mentioned as having influence in the price situation of any one mamfac-
turer are production costs, price movements of competitors, degree of public
acceptance of current models, sales compared to competitors or the firm's own
previous sales records, movement of generel price levels, and the general
sales philesophy of the company, inecluding such concepis as constantly trying
to undersell, equal) or more or less ignore the prices of competitors.

TABLE IV
Passenger Car Prices at Factory, Tncluding Federal Taxl0
M¥eke (Four-Door) 1950 1949 1948 1947 1946
Chevrolet $1450 $160 $13m  $12%  § 1205
Ford 1545 1546 1346 1346 1287
Plymouth 192 1440 1,40 128 1231
Buick 1909 1861 1809 1 1580
Fontiac 1724 1740 1641 1512 127
Oldsmobile 189 1832 1801 1659 1568
Mercory 2031 2071 1660 1660 1562
Dodge 1737 178 1718 1457 1339
Studebaker 1676 1688 1635 1,78 1097
Nash 2064, 2195 1874 1767 1469

10mationn1 Automobile Deslers! Asgociation Officisl Used Cor Guide, 19%1.
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Broadly, and without reference to any particular phase of the business
cycle, it might be said thet price changes are effected to increase profits.
Mumwhammwmmm,uwammmmw
of derend for a part or all of a line, thereby permitting price advances
without any serious sales decline as a consequence.

2, Reguletion W, and the Observed Effects

There was a great dezl of controversy as to the effects of Regulation W,
which the dealers of new passenger cars contended would bring about a decrease
in derend and a reduction in price. The discussion in this section is of a
general mature es to the effects of Regulation ¥ in the latter part of 1950,
Iittle could be determined, as the restriction had not been in effect long
enough to register its full effect upon the sutomobile industry, The first
restriction was put into effect September 18, 1950, with 1itile or no con-
troversy.

On October 13, 1950, five wecks af'ter the issuance of the original reguo~-
lation, the Board of Wer Production ammounced amendment mumber one to Regula-
tion ¥, establishing effective October 16, minimm down payment and maxiwmm
maturities substantinlly stricter than those which beceme effective on
Septenber 18, This action forced the conmumer to pay onewthird down, and
the balance in 15 months,

New car inventories were at an abnormslly low level when this consumer-
credit regulation wes inaugurated., This low inventory enabled the manufac-
turer to go shead at full production despite the vegulation. Some inventory
accumilation by dealers took plaece, but nev ecar inventory for the now-car-
dealer trade as a whole was still not sbove 2 traditionel relationship to
sales,



To assay sccurately the effects of the 15-month credit awrb on auto-
mobile sales is still very difficult. Deelers protested the regulation and
enlisted the aid of some members of Comgress in an effort to get the restrio-
tions eased. The dealers claimed that sales fell off drastiecally, as mch
as 50 per cent, in some ceses., On the other hand, scattered reports of re-
tail sales issued by the memfacturers, for the remainder of 1950, did not
bear out that contention. The reports show, in some cases, that sales during
October, 1950, were off from the high level of September, but not seriousiy.
In all eases however, sales were up from 10 to 20 per cent over October, 1949.
October, 1950, sales of the Mercury, on the other hend, were 4 per cent higher
than Septerber and 21 per cent above October, 1949,1%

There appesrs to have been a wide difference of opinion throughout the
comtry as to the effects of tighter regulations. lLarge metropolitan areas
vere apparently harder hit, with some of the smeller outlying ereas still
clamoring for automobiles, The result wes a rechuffling of factory slloca~
tions to accommodate demand from areas where it was still strong. There was
no doubt that the demand for new cars was somevhat reduced by Regulatiom W,
as amended, but the extent to uhich 1950 sales were reduced wes very slight.

1 stomotive Zndustrtes, December 1, 1950, p. 45.



CHAPTER IT
THE OBSERVED PREFERENCES OF AUTOMOBILE BUYERS
IN THE POSP-WAR PERIOD, 1946-1950, INCLUSIVE

A. Seles Trends by Makes During 1950 as Compared to 1946

To effectively study the reasons some mekes of automobiles have expexri-
enced increased sales while the sales of other declined, figures have been
-mmmmmmxw.ummmamm
of each make, By noting the change in relative rank or position in 1950
over that which prevailed in 1946, a considersble amount of light is shed
on basic automobile improvement which has caused such a gain or loss in
popularity.

During the entire period 1946-1950, inclusive, Chevrolet has held top
position in sales with Ford and Plymouth ranking second and third respective-
ly. Efforts of Chevrolet to retain the leadership and of Ford and Plymouth
to seize it or at least improve their relative positions have resulted in
mmwwmmm«mumummm
mekes.

By glaneing at Teble V, page 19 of this thesis, the reader will immedi-
ately observe the relative mmber of each make of automobile sold during
1950 as compared to sales for 1946 as reflected in license registration
figures.

In the somevhat higher price range of automobiles following Chevrolet,
Ford, and Plymouth, certain makes have registered significent gains in sales.
Most notable is Mereury which has moved from eleventh to seventh place.
General Motor's makes, which have established increases of one place standing,
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aret Buick, Pontiae, Oldsmobile, and Cadillac, This inarease reveals the
effectiveness of General lMotors to withetand increasing competition., The

makes of cars which have exceeded the gains of General Motor's makes are:

Studebeker, Kaiser, and Willys which have increased their standing by two

or more places, The Hemry J, which is in the low price field, was intro-

duced in 1950, This car outranked the Crosley and Fraszer mekes in standing.
Naturally relative ranking of ssles is only a relatively rough indication

of competitive status, because those makes of which relatively few were sold
in 1946 could easily register numerous increases in rank.

Tn expressing the standing of various rakes of automobiles, it is also
interesting to observe those makes which were decreasing in standing, The
passenger cor which declined the most in rank during the five year period
was Dodge, with a drop from fourth to eighth place. The eutomobiles which
lost one place in stending were Chrysler and Lincoln, These cars are clas-
sified in the higher price range, The makes which lost two or more places
in standing in 1950, as corpared to 1946 standings, were the Nash, Hudson,
Packerd, and Crogley., There were two makes which held their 1946 position,
These were the De Soto, which was in thirteenth position, and the Frazer,
which was tuentieth, The Frazer, which was introduced in 1946, outranked
only the Crosley, which indicates what a weak standing it has in the auto-
mobile market.

The sales standing of foreign-mede passenger cars, as compared to the
standings of domestiec automobiles, is of 1ittle importance. The sale of
all foreign makes, which were sold in the United States, amounted to only
e small fraction of the total merket., The British Ford, which has eppeared
in verious sections of the United States, had sold only 1,825 unite in 1946



TABLE V
NUMBERS OF NEW CAR REGISTRATIONS BY MAKE

| (1950 compered to 19461
1946 1230

Chevrolet 329,601 1. Chevrolet 1,420,399
Ford 326,822 2. Ford 1,166,113
Plymouth 211,800 3. Flymouth 547,367
Dodge 135,488 4. Buick 535,807
Buick 126,322 5. Pontise L40,528
Pontinc 113,109 6. Oldsmobile 372,519
Oldsmobile 93,09 7. Mercury 28,27
Nash 85,169 8. Dodge 300,104
fudeon 72,484 9. Studebaker 268,229
Chrysler 65,532 10. Nesh 175,722
Mercury 61,187 11, Chrysler 151,300
Studebeker 58,081  12. MHudson 134,219
De Soto 544420 13. De Soto 115,023
Packard 36,435 14, Cadillae 101,825
Cadillac 23,666 15. FKaiser 85,832
Lincoln 10,798 16. Packard 73,155
Faiser 3,500 17. Lincoln 34,318
Crosley 2,868 18, willys 33,926
Villys 2,329 19. Bewry J 14,339
Frazer 1,873 20, Frezer 11,88

2. Crosley 6,896

1 putomotive Industries, March 15, 1951, p. 90.



CHART I

Expressed in Per Cent of Total Registrations

PASSENGER CAR REGISTRATION BY MAKE, BY YEARS (1950 and 1946)2

1.
18.43

.1
.19

0
2300
13

.53

] 196

59

74

2.m
1.16

1.35 E

1.30
1.61

2.9
1.82

A
e
=5 o
ooy S

L.T4

7.46

3.37
5.03 |

5.13 KSSSNSSSS
5.89(

6.2
6.%

6 % RSSIRIRTRIRRIRR
8.47
11.68 w

k5 L O ARRARARRR CARR AR AR A U R R AR RN

22,45

Crosley
Frazer
Henry J
Willys
Lincoln
Packard
Kaiser
Cadillac
De Sote
Hudson
Chrysler
Nash
Studebaker
Dodge

Mercury
Oldsmobile

Pontiac

Buick

&
2Au‘bomtive Industries, March 15, 1951, p. 90.

Ford

Chevrolet




whmthammmdmﬁmfhsmm3

In comparing 1950 registrations with those of 1946, recognition should
be given to the mamy difficulties vhich confronted the sutomobile industry
in 1946, With the demend for consumer durables the highest in history, the
greatest problems were material shortages and the time required for recon-
version of plants to peace-time production.

General Motors, which produces approximately 50 per cent of the passen-
ger cars congumed in the United States, emtered 1946 with most of its plante
closed by the strike of the United Auto VWorkers, Other strikes in the steel,
glass, electrical and copper industries had arippled these important sources
of materinls end supplies. By mid-year, the coel, railrcad, and mmerous
lesser strikes in plants of suppliers hed created additional shortages, the
effects of which contimied to be felt long after the disputes themselves had
ended, When strikes occur, working inventories of vitel materisl generelly
are exhausted, after which these vital meterials have to be replenished be-
fore normal production can be resumed,

The 1946 test of the strength of the individual passenger car producer
during this postewsr period was not in his ability to sell his products, but
rather in his ability to produce them, By 1950, this situation was almost
directly reversed, with selling ability coming to assume a dominant position.

B. Demend for Consumer Durable Goods, Especially Automobiles, in the Post-
War Period.
The demend for new cars has always beem sensitive to clanges in price.
Few automobile derand is also sensitive to chenges in business conditions;
hence, sharp fluctuations in new cor sales occur in response to relatively

3sutomotive Industry, Merch 15, 1949, p. 6.



noderate genersl changes in real incoms., Reduction in the final cost of new
automobiles to consumers is a factor which would be expected to stimmlate the
demend for cars. Necessity for lower prices normelly becomes much more ime
portant as the needs of prospective buyers are met with increased output and
bacldogs of need disappear.

After the recent war, automobiles were the last %ype of consumer durable
goods to catch up vith pent up needs of a public vhich had been deprived of
nev cers for neerly helf a decade. This was partly a result of considerable
time required to put the hmge sutomobile industry into full-scele operation
after the end of the war. Although old cars were repaired and kept in use
well beyond ages at which they would ordinerily have been screpped, & con-
sideratle mmber of months elapsed efter the war before the total mmber of
cars in use again reeched the pre-war peek attained in 1941, Not until 1949,
when registrations exceeded 33 million, did the principel deficiency in the
total muber of cars appeor to have boen made up.% '

Although the muwber of cors in use depends upon economic conditions as
well as upon the growth in population, it is of some significence thet the
increase in regictrations of 6.8 millions between 1941 and 1949 was about
the same as the increase in the mmber of households. Other cvidence, sug-
gesting that the deficiency in total cers was about made uwp by 1929, wee the
retizrn of more normel rates of scrapping old cers. About 2.2 million cers
vere scrapped in 1949, vwhich was sbout equal to the pre-usx aversge, but more
than doutiled the mmber screpped in other recent YearSs® Retwrn to normal

Asutomobile Fucts and Figures, 1949, p. 2.

5
Aficinson, ‘-:-J:g: %m_mmmm Survey of



scrapping of older cars strongly suggests & weakened market for used cers and

new cors as well,

C. Totahle Changes end Trends in Design of Motor Cars, 1946-1950

In considering the changes that have taken place in pessenger automobiles
during the post-uny period, there are many factors to be borne in mind, such
as goneral trends in engine design, horsepower, wheelbasc, and other mechan-
icel items, on the ome hend; and, on the other, style, comfort, convenience
and safety. These two basic types of imrovement will be discussed by taking
various leading makes and noting thelr most outstanding changes.

The passenger cor mekes of General lMotors are considered first, for they
lead the merket in sales wolume, Chevrolet should be given the lead role
among General Hotors, becsuse it is the leading make of car in units sold.

The 1946 Chevrolet, in common with rany other makes of passenger cers,
vas similer in style to the 1942 model, becouse after the war the first need
was for cars, regardless of siyle features. Any producer would have lost out
competitively who had sought to create a totally changed modelj hence, drastic
chenge in design did not occur until 1949. In 1949, ell Chevrolet models had
improved features for passenger convenience and safety, one of the first being
improved visibility. The window area wes enlarged, perticularly that of the
vindshield and reer window, for a total increase of 30 per cent. A new cone
trolled afrecireulation system, which minimized interior fogging end froste
ing of windows and windshield, was added., The body wes given a lover, wulder
eppearance, The 1950 model Chevrolet, which was offered in 1/ models, had no
drastic chenge in body style. The 1950 Chevrolet, as compared to the 1946
model, has the appecrance of en increase in length, but it is in reslity
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three-fourths of an inch shorter.® This Chewrolet body design resembled the
Oldaxmobile on certain models, GSome observers have expressed the belief that
this moy gain sales for Chevrolet at a cost of Cldsmobile prestige.

The introduction of Chevrolet's new Poverglide transmission in 1950,
as optional equipment on de luxe passenger cars, mnkes sutormtic transmise
sions available on all five General Motor's cer lines., The effect of the
sutoratic trensmission is to virtually relicve the driver of the necessity
for shifting gears mawunlly. Powerglide is a hydraulically-operated auto-
matic transtission of the torque-comverter type. Inginecering work on the
mmonmmm,l%,mmzumenmmtmfm
tosting, tooling, and initis production in 1949 at a new plant in Cleveland.?

The Buick went through a gradusl change in the postesmr period. The
front glass srea vas increased by 22 per eent in 1949.8 The Dynaflow drive
was Tirst introduced to the public in 1948 on the Puick Roadmester series.
Since then, more than 354,000 of these torque-converter transmissions heve
been instelled on Buick ears,? Of all the Buicks sold in 1949, more than 70
per cent vere equipped with Dynaflow drives. It is standard equipment in
1949 and 1950 in the Roadmster series and optiomal in the Super series, The
Dynaflow drive became optional 4n the Specisl series introduced in August,
1949.10

“mmm June 1950, pp. 28, 29.
"Senera) Motors Anmel Repert, 1949, p. 10.
S sed Car Facts, Jume 1950,
*enere) Motors Apma) Bevort, 199, p. 10.

10
M-’ Pe 1,



In the Oldsmobile make, the most notable change in body design toock
place in 1948 and in motor design in 1949, The Oldsmobile came cut with a
new distinotive body design and the new "rocket® engine, The horsepower
was stepped up from 130 to 135 in the Veeight motors and in the six-cylinder
mmmhmm.n

The Hydra-Matie, which is a combination fluid eoupling and eutometie
transmission, wes first offered to the public in 1940 in the eight-cylinder
Oldsmobile, In 1941, they were made available on Cadillacs and on Pontiaes
in 1948, More than 1,600,000 passenger car Hydra-datic transmissions have
been produced by the Detroit Transmission Division since initial use,l?

The Pontise, like most of the other mekes, saw its greatest change in
1949, The 1949 model had a completely new body by Fisher with new smarter
styling, wider seats, and new horizomtally curved windshielde. The wide,
curved windshield with narrower corner posts and gemerous all-around glass
area provided a broader, sefer view in all directions.l3

The 1948 Cadillac was introduced with & nmew styling of raised tail
lights, sweeping up from sireraft inspired rudder type fenders. In the 1949
Cadillasc, the major change was the use of a 160 horsepower high-compression
eight-eylinder engine, compared to the 150 horsepower engine in the 1948
models, This new engine offered better performance end savings of 15 to 20
per cent in fuel under normal driving econditions, Cadillac's new engine
was almost 200 pounds lighter than its predecessor, Another outstending
feature of the 1949 model was the hydremlie window 1ifts.l4

Mysed Cor Facts, June 1950, p. 140.
12

Genersl Motors Anmual Report, 1949, p. 10.
ysed car Pacts, June 1950, pp. 142-145.

Virvid., pp. 26=27.



The so-called "Hard Tops", which provide a mew distinetive style, re-
semble a convertible in appesrance, although they have rigid steel tops.
Three of these "Hard Tops", Cedillac's Coupe de Ville, Buick's Riviera, end
Oldsmobile's Holiday Coupe, vere introduced in 1949. The Pontiac Catalina
and Chevrolet Bel Adr were offered for the first time in the 1950 lines,l’

The Ford Motor Company chenged the body style in the 1949 Ford with a
stresmlined body, lover center of grevity, snd increased driving ease for the
consuming publie, Independent front wheel suspension with eoil springs was
ineluded in the 1949 Ford, which reduced vibration and increased riding com~
fort. The front, sides, and rear provide more than 20 square feet of "see-
ability" for safety purposes and passenger convenience of view, The brakes
ere 35 per cent easier to apply, becsuse the car's farwerd momentum is also
used to stop the vehicle, The six-cylinder motor, which has become very
popular in 1949 models, wes given en increase of 5 horsepower and 10 per cent
more gas economy.16

The Flymouth, which is produced by the Chrysler Corporation, had its
most distinetive chenge in 1949, The Plymouth's wheelbase was inecreased,
glving ineressed riding comfort. The 1949 model has an sutomatie ignition
key starter which emables the driver to start the engine with one hand by
simply turning the key, The horsepower was increased to 97 campered to 95
horsepower in the 1948 models., New improved safety hydrsulic brakes in-
crease braking efficiency by 32 per cent. This gives essier control and
softer pedal action,l7

generel Motors Anmal Report, 1949, p. 1l.

17
Ibid., pp. 134, 135.
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Studebaker placed a new style of sutamebile on the market in 1946 to
lead the field in developing new styles for the post-war market. The new
style was a complete change in body construection, with en increase in the
length of the trunk 1id, and a somewhat flat appearance in body design.

Bach car will not be considered seperately, ss this snalysis is not a
detailed onej however, the 1948 Hudson provided a change in style whieh is
noteworthy, The most outstanding change in the 194€ Hudson was the 14 per
cent greater vision for added safety. The newly designed Hudson had a very
low center of gravity with a step-doun floor board featwre, The new "Servo-
Action" brakes took advantage of the car's momentum to help stop, as the
movement of the wheels pressed the brake shoe tighter when the brakes were
applied. The 1947 six-cylinder Hudson operated with 102 horsepover compared
to 121 horsepover in the 1948 model, 18

D. Mmrmwmtmwmm, 1947 to 1950, Inclusive

Hhileinfmatimmmiﬁthemumofmimm&ds,um
in Table VI, is not available prior to 1947, the increasing importance of the
closed car, with corresponding decline of the open car, has been a note-
vorthy trend since around 1919 vhen closed models first captured sbout tem
pemtorthepameermmn

The "Hsrd Top®" coupes and sedans have entered the market with very good
acceptance, The "Hard Top" has gained 8,85 per cent of the market in only
two yeers.

Only 4.89 per cent of the passenger car seles during 1947 were of the
convertible type, with the populerity of this model declining further in 1950

18:#-;-‘;.’ PP. 78’ e
1 putamobile Facts end Pigures, 1928, p. 1.



to a mere 3.09 per cent of total sales, The ¥Hard Top® coupes and sedans

my replace the cloth {ype convertibles becouse of the durability and safety
of the steel tops, as well as the fact that the probeble life of a convert-
ible top is two to three yesrs. The convertibles in most makes of passenger
cars have a higher 1ist price, causing the more conservative purchaser to

buy metal-top passenger ecars, Another vorthy observation in regard to the

convertible sales in 1947, as compared to 1950 ssles, wns thet many auto-

mobile buyers in 1947 bought convertibles because they were umable to obtain
the body type of their choice.

The four-door sedan was the most popular type for the entire period from
1947 tiwrough 1950. This body type was closely followed in popularity by
two-door passengers cars which enjoyed a substantially inereesed demend in
the years since 1947. The four-door sedans suffered a slight decrease in
reletive demand in 1950 with a conslderable transfer of demand to the new
"Hard Top® from both fouwr-door and twowdoor sedans.

The changes that took place between the verious other body styles, dur-
ing the post-umr period, revealed 1ittle significant change in consumer
preference.

E. Indieations of Changes in Consumer Use of Passenger Cars

Before World War II, the passenger ear consumer was, in the main, en
individual whose purchace and use of an sutomobile was largely for reasons
of pleasure, convenience, and prestige, who could curtail its use without
necossarily affecting his business efficlency.

The census of 1950 reveals that the explosive growth of the suburbs and
the accompanying disperssl of the nation's Industry were the most significant
changes in the United States during the past decade, and therefore, these
changes alone have miltiplied and compounded the people's dependence on



TABLE VI

Passenger Car Production By Body Types As

Percentages of Total Production, 1947-1950, Inclusive<0

=7

Body Type 1950 1949 1948 1947
4-Door Sedans 45.36  49.23 5037  48.04
2-Door Sedans, Coaches, Coupes{l) 39,47  42.83 2977  29.%9
Business Coupes : 1.48 1.6 1.62 2.33
"Herd Top" Coupes and Sedans 8.85 «20 — —
Convertibles Exsept "Hard Tops" 3.09 42 5.03 489
Station Vagons(?) Lm LT 263 4%
Chassis —adf W19 .58 6

TOTAL 100,00 100,00 100,00 100,00

(1) Does mot include Business Coupes

(2) Includes only station wagons produced on passenger car chassis,

2 yutonotive Indugtries, Merch 15, 1951, p. 8.
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their cars for essentlal mobility since 1940.

In 1946, the total esutomebile milage, driven for business purposes,
was 55 per cemt of the total milage driven by passenger eer consumers, The
most outstanding occupation was that of the commerelal traveler who drove
his car or company car in pursuit of economic livelihood, The insurance
and real estate business, considered in combimation es one business type,
wac second in stending, becsuse people in their type of ectivity use their
automobiles regularly in their everyday business, Farmers and physicians
drove the same amount for business purposes to vie for third position,
Laborers were in the last place because only 49 per cent of their total
nilage was for business purposes,<

A survey was conducted in 1950 by the United States Buresu of Publie
Roads to determine the trip purpose of resident automobile drivers in 32
metropolitan areas, The survey revealed that 52 per cent of the trips were
for business purposes, Included in business purposes were trips to the
place of employment, Sixteen per cent of the trips were made for social and
recreational purposes, Thirteen per cent were shopping trips, and all others
grouped together equalled nine per cenmt to complete the 100 per cemt,2>

The main purpose of Table VII is to give the reader a general view of
the new ear ownership standings of the various states in the post.war period,
Each state will not be teken separately and discussed in detail, as the con-
alusions to be drawn are necessarily quite general,

In 1947 the largest passenger-car registration gain was on the west
coast and in southern states, The west coast, which included California,

22 utomobile Fects and Figures, 1946 Issue, p. 8.
“>m44., 1950 Iseue, p. 37.



Oregon, end Washington, gained most, The southern states that had sigmi-
fieant gains were Florida, Arkanses and Texas,24

The relative standings of the states will vary with population changes
and other economic factors. As of 1947, the civilian population per pessen-
ger car was 4.7 in the total United Stetes, In rating the states in 1947,
Nevada lead with 3,1 people for each car registration, !Misslsalppl had the
largest mmber of persons per passenger car wlth 8,7 persons for each car,25

2%m14., 1942 tssue, p. 19.
23114, , 1948 Tnsue, p. 20,



TABLE VII

Hew Passenger Car Registrations

. ‘.g States,

33

1946 to 1950,

State 1950 1949 1948 1947 1946
Alabema 79,156 58,273 40,432 35,508 21,850
Arigona 26,570 20,995 12,994 10,655 5,711
Arkansas 47,003 34,030 21,319 19,78 10,07
California 519,999 389,544 272,209 253,341 136,419
Colorado 58,953 42,770 27,942 25,958 13,346
Connectieut 86,097 66,278 50,745 48,782 27,797
Delawsre 17,421 14,655 9,99 8,846 59243
Dist. of Columbia 33,466 29,209 25,270 23,186 14,048
Florida 116,904 84,238 53,746 49,009 26,680
Georgia 113,923 80,886 59,703 53,432 25,102
Idsho 27,355 23,221 1,556 | 12,093 6,106
Illinois 47,871 345,156 241,231 218,536 122,081
Indisna 200,112 148,827 101,128 97,223 55,679
Towa 128,114 102,183 68,947 54,837 33,008
Kansas 91,572 74,760 48,970 40,864, 23,635
Kentueky 78,897 61,597 43,082 38,144 23,291
Louisiana 8,231 65,820 44,925 35,525 19,747
¥aine 29,175 23,140 17,298 15,690 8,473
Haryland 93,227 69,985 52,762 48,034 26,309
Massachusetts 166,815 133,288 102,244 97,447 63,188
Michigan 430,321 321,420 250,853 246,973 141,115
Minnesota 153,203 107,435 76,7€1 60,567 37,325

26

Automotive Industries, Merch 15, 1951, p. 9l.



TABLE VII (Contimmed)

State 1950 1949 1948 1947 1946
¥ississippl 50,797 40,163 28,242 26,382 13,783
Missouri 174,39 131,269 93,266 84,905 49,606
Montana 31,249 23,681 18,014 15,300 7,015
Nebraska 67,94 51,105 35,234 28,654 16,78
Nevada 7,672 6,607 5,028 4,597 2,105
New Hampshire 19,154 15,162 10,539 10,790 5,099
New Jersey 210,785 165,842 116,945 = 106,585 63,78,
New Mexico 23,289 17,571 10,897 8,969 4,685
New York 542,195 415,634 338,25, 308,710 183,070
North Carolins 119,477 93,514 59,584 54,756 30,648
North Dakota 27,549 22,905 13,359 11,894 6,046
Ohto 388,389 302,830 220,248 215,359 124,689
Oklahoma 90,591 65,563 A4y 942 39,119 24,510
Oregon 72,261 55,212 39,655 34,121 17,520
Pernsylvania 435,035 336,446 257,764 = 228,733 137,695
Rhode Island 32,884 24,463 19,816 18,261 10,052
South Carolina 58,073 45,543 30,599 28,705 16,635
South Dekote 28,158 22,215 14,338 10,808 6,281
Tennessee 105,144 78,850 60,141 59,732 30,689
Texas 366,050 243,837 168,379 139,780 88,069
Uteh 27,670 21,366 13,874 12,278 6,280
Vermont 13,554 13,355 8,991 8,164 4,167
Virginia 130,886 104,106 73,515 67,435 31,573
Washington 91,061 Th 241 54,109 47,71 25,565
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TABLE VII (Contimued)

1950 1949 1948 1947 1946

West Virginia
Wiseconsin

TOTAL

45,807 36,293 25,008 22,882 13,432
151,161 120,845 84,224, 71,116 44,608
17,804 _ 12,023 £,766 7,049 3,834
6,326,438 4,838,342 3,490,952 3,167,231 1,815,196



CHAPTER III
TAXATION IN THE AUTOMOBILE FIELD, 1946-1950

Discussion of automobile taxation falls naturally into severasl categories,
ineluding national, state, and local taxes on sutomobiles, tires and tubes,
gesoline, and ofl, The foregoing is merely a very general grouping which
should be supplemented by some form of detailed listing if the complete field
of taxes affecting the smtomobile industry is to be fully appreciated, The
following 1ist of taxes is not intended to be all inclusive, since income
and corporation taxes are excluded, All taxes are included which appear to
bear a more direct relatiomship to the marketing of sutemobiles.

Federal: Excise taxes on new sutomobiles, tires and tubes, gasoline
and lubrieating oil.

Stater Various taxes on sale or use of new automobiles, gasoline, and
upon ownership of autamobiles,

Local: Participation in verying degree in the distribution of state
gasoline tax receipts and personal property tax on ownership of an sutomo-
bile,

Host of the taxes to be discussed were levied many yeers prior to 1946-
1950 period under consideration, and information is not at hand which will
show the effect that this post-war period msy heve had on them, although it
is the purpose of this snalysis to teke esch type of tax listed and discuss
it in genersal terms,

A, Excisze Texes
The Federal Excise Tax rate, which was in effect during the post-war
period, wes the result of a 1941 smendment to the Federal Excise Tax law,
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To provide an understanding of this tex, a few high=lights and a short his-
tory are helpful,

During the years 1947 to 1949, inclusive, the total antomobile excise
tax peyments exceeded one billion dollars, with another 452 million dollars
added to that total im 1950, A point which is worth noting here is in regerd
to taxes psid by highway users, In 1950 the users of highways paid more
than 2,5 billion dollars in speciel state motor vehicle taxes snd fees, an
average of neerly 55 dollars per vehicle,! This statement should serve to
give the reader an idea as to the tremendous amount of revemue collected
frow vehicle users,

It is estimated that 24 cents out of every dollar spent for the pur-
chase of a nev car goes for taxes of sll kinds,” To further illustrate the
significance of the total tax bill, a passenger car with a 1950 list price
of 2,000 dollars would cost the purchaser only 1,520 dcllars before taxes.
This tax burden just noted does not ineclude social security taxes paid by
either the company or the employee, Individual ineome taxes on wages and
salaries paid to employees engaged in the intermediate processes from mining
end the production of raw materisls through the memufacturerof parts and
accessories, their tramsportation, and the final assembly of the automobile,
were also excluded,

Of the many products upon which the Federal Govermment imposes luxury
taxes, only the revenue collected on sleoholic beverages exceeds the snmual
amount levied against automobile:owners,

Unlike various so-called "use"™ texes paild by motorists for the con-
struction end maintenance of the nation's highways and street systems,

lmtmtdle Faets, March, 1951, p. 2.
2
Automobile Facts snd Figures, 1950, p. 47.
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Federal Excise Taxes were levied to raise revemue for general govermment
expenditures,

The practice of classifying automobiles as luxuries, along with alco-
holic beverages, furs, jewelry, perfumes, tobacco, and sporting goods had
its origin in horse and buggy days.

When the first self-propelled vehicles appeared on the streets of Ameri-
ca, most people regarded them as experimental gadgets or expemsive playthings,
This was brought about by the noise created by these new gadgets and the high
cost as compared to the horse and buggy.

Even as late as World War I, when the automobile excise tax came into
being, motor cars still were classified as lwxuries. At that time there were
less than five million passenger cars in the United States, and by today's
standards, their usefulness was somevhat limited,’

The World War I luxury tax on sutomobiles was imposed as a temporary
emergency revenue measure, Not until 1928 hovever, were the levies lifted,
a good ten years after the armistice which ended the war.

The Federal Excise Taxes were put into effect again during the depres—
gion of 1932, asgein as a temporary emergency revemme levy, Despite the
"temporary® label, they never were repealed, On the contrary, the 1932 taxes
were increased in 1940 and doubled to reach a totel rate of seven per cent
in 1941, The Federal Excise Tax rate on the sale of sutomobiles remained at
seven per cent during the entire post-war period.

In 1946 the excise tax on automobiles and motorcycles amounted to only
slightly over 25 million dollarét During 1950, receipts smounted to over

5mmo Facts, March, 1951, p. 2

4
sume 30, 916, TOIE, 950, pe 113, o 13, D 125 rempostivelys



452 million dollars, Excise tax receipts on smtomobiles and motercycles
are combined in these figures of the Internal Revemme Bureau, but chiefly
derive from sutomobile ssles,

TABLE VIII

Federsl Automotive Excise Taxes by Years, 1946~1950°
(In Millions of Dollars)

1946 1947 1948 1949 1950

New Passenger Cars*® 25,89 204,68 270,96 332,81 452,07

Gasoline 405,69  433.68 478,64 503.65 526.73

#Motorcycles included

Tires and imner tubes had an increased Federsl Excise Tax placed on
them in 1941, smounting in totel to five cents a pound on tires and nine
oentsapo:mdmimtuhaa.6 On new psssenger car sales, the excise tax
aepplied to complete vehicles, The wvalue of the tires and irmer tubes was
camputed and deducted to avoid double taxation on tires and immer tubes, In
1946 the total amount of excise tax on tires and tubes was in excess of 118
million dollers end in 1950 amounted to 151 million dollars,’ A possible
explanation of this smell inerease, compared to the gain of revemue from
passenger cars, is the fact thet in 1946 there wes a great back-log of demend

>Tbid., 1946, 1948, 1950, p. 113, p. 124, p. 123 respectively.
®jutanobile Pasts end Figures, 1947, p. 52.

:
sume, T506, 1958, p. 113, pu 13 respsctivety,



for tires and tubes brought about by the rationing of these goods during
World War II, The back-log of demand for tires and tubes was filled a year
or so before the new car demand showed evidence of slackerdng,

Lubricating oil, which carried a Federal Excise Tax of six cents & gal-
londtndngthaenbirepost-mrpuiod,pmdmadarshmnurom74mﬁhon
dollars for the Federal Govermment in 1946, and over 77 million dollers in
1950,8 As lubricating oils were not rationed during World War II, there was
no back-log of demand to satisfy during the post-war period, The increase
of revemme from 1946 to 1950 was chiefly brought about by the enlarged mumber
of new cars sold during this period and freedom of the passenger cer owner
to buy as much gasoline, tires and immer tubes as desired. With this liberty
the motorist could drive his car any time and to any place he chose, Conse-
quently, the more a car is driven, the greater is the need for lubricating
olls,

B. Various State Taxes

The gasoline tax will be considered first as it is a very important
source of revemue, Gasoline taxes are usually imposed on the sale, disiri-
bution, or use of motor fuel in the state, The tax liability in some of the
states was limited, though,to gasoline sold. The term "gasoline" is fre-
cuently defined as a preparation sold for the use in the generation of power
for the propulsion of motor vehicles, airplanes, or motor boats.

Motor-fuel taxes are usually intended to be single turn-over taxes,
Fach gallon of fuel is to be taxed only once, The statutes differ, however,
es to vhether the tax is to be borne by the econsumer or by the distributor,
Some states impose the tax on the consumer for the privilege of operating

®mmd., 1946, 1950, p. 113, p. 123 respectively.
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motor wvehicles on the publie highways, Under such statutes the distributor
is usually mede the tax eollector for the state, In other states, an excise
tax is imposed through all dealers in motor-wvehicle fuel, upon the use, dis-
tribution, or sale within the state, of motor-vehicle fuel, The general
practice under such statutes is for the dealer to pmss the tax along to the
consuner,

States are prohibited by the Federal Constitution from imposing an ex-
cise tax on the sale of gasoline to the Federal Govermment or its agencles,10
However, gascline sold on Federal Reservations is subject to state taxation
when such gasoline is not for the exclusive use of the United States,

The Oregon Act of 1919 provided the first gasoline tex of one cent a
gallon, This tax was followed by many other states and then in 1933 various
states began increasing the rate, The gasolire tax rate per gallon for each
state is listed in Table IX for the years 1946~-1950 inclusive,

Seven states raised their gasoline tax rates in 1947, California raised
its rate from three cents to four and one-half cents and had no definite
expiration dete, Colorado ineressed the tax rate to six cents, as compared
to the previous fows-cent tax, Comnecticut and Rhode Island levied a four
oenttaxinl%?,umd-tethal%fuofﬂrum. Maine and Mary.
land raised their tax from four cents a gallon to {ive cents, Vermont, which
had the least inerecase for 1947 of those states changing thelr tax rates,
levied only a one-half cent increase above the 1946 tax of four cents.

Imﬂaiamaoquirodtbedubimhomrofhavingthehighutgawlﬁm
vhen its legislature raised the tax two cents a gallon to a total level of
nine cents, effective Jume 7, 1948, Effective April 1, 1948, the Kemtucky
tax was increased from five cents per gallon to seven cents,

OLester, Willian i, Comparison of State Revems Systems, p. 59.



TABLIE IX

State Gasoline Tax Rates 1946-1950, Inclusive?
(In Cents Per Gallon)

State 1946 1947 1948 1949% 1950
Alabama 6 6 6 R 6
Arizona 5 5 5 5 5
Arkensas 645 6.5 6.5 6.5 6.5
California 3 4a5 4e5 445 ko5
Colorado 4 6 6 6 6
Comnecticut 3 4 4 4 4
Delaware 4 4 4 4 5
Florida 7 7 ; 4 T 7
Georgia 6 6 6 6  j
Idaho 6 6 6 6 6
I1linois 3 3 3 3 3
Indiana 4 4 4 4 4
Iowa 4 4 4 4 4
Kansas 4 4 4 5 5
Kentucky 5 5 7 7 7
Louisiana 7 7 9 9 9
Maine & 6 6 6 6
Maryland 4 5 5 5 5
Massachusetts 3 3 3 3 3
Michigan 3 3 3 3 3
Mimmesgota 4 4 4 o 5
Mississippi 6 6 6 (3 6

o

9@ World Almanse, 194E, 1949, 1950, p. 595, p. 252, p. 647, p. 623.




TABLE IX (Continued)
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State 1946 1947 1948 1949 = 1950
Migsouri 2 2 2 2 2
Vontana 5 5 5 6 6
Nebragka 5 5 5 5 6
Nevada 4 4 4 55 4e5
New Hempshire A 4 4 4 4
Hew Jersey 3 3 3 3 3
New Mexieo 5 5 5 7 7
New York 4 4 4 4 4
North Carolina 6 6 6 7 6
North Dakota 4 4 4 6 4
Chio 4 4 4 4 4
Oklahoma Te5 55 565 545 6.5
Oregon 5 5 5 6 6
Pennsylvania 4 4 4 5 5
Rhode Island 3 4 4 4 4
South Carolina 6 6 6 6 6
South Dakota 4 4 4 4 4
Tennessee 7 7 7 7 7
Texas 4 4 4 4 4
Utah 4 4 A 4 4
Vermont 4 Le5 Le5 Le5 5
Virginia 6 6 6 6 6
Washington 5 5 5 6.5 645
West Virginia 5 5 5 5 5
Wisconsin 4 4 4 4 4
Wyoming 4 4 4 4 4
Washington, D. C. 3 4 A A A

“Information Please Almsnse, 1950, p. 267.
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In 1949, New Mexico and North Dekota increased the gasoline tex by two
cents, Washington and Nevada inoreased their tax rate by one and one-half
cents per gallon, Six states raised their rate one cent, The fact that
twenty-four states retained their 1946 gasoline tax rate through the entire
period, 1946-1950, inclusive, is very interesting,

In 1950 there were three states that reduced their tax rates on gascline,
Nevada and North Carolina had a decrease of one cent per gallon, while North
Dakota decreased its tax by two cents, The decreases in 1950 indicate a
somevhat lighter tax burdem for the gascline consumer in a few states, but
the general trend of gasoline taxes was upwerd, Oklahoma, which had a de-
crease in 1947 of two cents a gallon, was the only state to reduce the gaso-
line tax before the 1950 decrecses mentioned above,

The automobile sales tax was in effect during the post-war period in a
majority of the states, As to the effects of this teax upon the automobile
industry, definitely reasonable assumptions are difficult to make, The tax,
during the 1946 through 1950 period, ranged from one-half ver cent to three
per cent with the tax applying to new ears only in scme states,’’ This tex
has been a good revemme producer for many states and has increased in impor-
tance due to the fact that an enlarged rumber of new cars have been bought
during the post-war period, There are twenty states that levy no sales or
use tax on elther nmew or used automobiles,

In analyzing the license-plate fees during the post-war period, comsider-
able difficulty was encountered, It was found that moter vehicle registration
"years" of the states vary considerably, but most states begin their license
period either Jamuary 1 or April 1, The registration practices wvary consider-
ably among states. Several states reglster busses with trucks or automobiles,

HM. p. 222,
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In addition to these major differences, the practices of the states in clas-
sifying vehicles differ considerably in the registration of taxi-esbs, station
wagons and special-type vehicles released by the military services., In Ver-
mont the practice in 1947 was to register trucks of less than 1,500 pounds
eapecity es automobiles,l2

The first state to license motor vehicles was New York, im 1901, This
state's fees for that year amounted to 954 dollars, By 1909, the licensing
of sutomobiles had become general, and by 1949, with the increases in moter
vehicle registration and in the amounts charged per vehicle, the revemme
reached a total of nearly 600 million dollars a year,l> Some states have
established flat rates for all pleasure cars, but the most common practice
heag been to vary the license fee according to age, weight, horsepower, or
value,

C. Various local Taxes Pertaining to Passenger Cars

The majority of the loeal govermments do not tax the automobile other
than the personal property tax which sbout twenty states levy and in which
counties usually share, More than helf of the states distribute some part
of their gasoline receipts among the local units of govermment, usually the
counties, although the cities are gradually establishing their claim to a
shere for the paving of their streets, No uniformity exists as to the basis
of distribution, Some states divide the money equally among the counties;
some return to each county a fixed percentage of the amount collected within
its borders; while others apportion the fund on the basis of area, population,

highway mileage, or motorecar registration,

12
U. 8. Public Roads Administration, Highway Statistics, 194547, p. 1l.

; ,:mdould. fustin ¥, American State Govermment and Adninistration,
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The sutomobile is normally classified as personal property., It has been
a practice for many persons to evade personal property taxes, but with the
automobile each state has a record of each registration, In the nany states
personal property tax rates vary, having in a majority of states been re-
placed by license levies; thercfore, it is impractical to provide a clearer
ricture of this phase of the taxation problem,



CHAPTER IV
THE USED CAR SITUATION IN THE POST-WAR PERIOD

A, Used Car Price Trends 1946-1950, Inclusive

The used-car dealer during the post-war period owned a thriving enter-
prise, The shortage of new cars, and the inereased demand during this period
eansed the prices of used cers to go up to unbelievable heights, One of the
most ocutstanding markets for the used esr was provided by the returning ser-
vice men vho were being discharged as eivilians, A considerable proportion
of these men were drafted into the service after finishing high school, and
the majority had never owned a car, The service men who had ouned cars be-
fore VWorld War IT usually sold their ears upon entering the service, With a
great desire for a means of transportation after returning to civilisn life,
these men were willing to pay a high price to secure the cars of their choos-
ing.

During World War II no new cars were availsble, therefore, now that
automobiles were agein available, civilians also were trying to improve
their methods of transportation, and perhaps slso to improve their prestige,
With the over-use of their war-time cars, ceme excessive upkeep, Now aurto-
mobile owners generally wanted to reduce the cost of keeping their car or
cars in rumning condition, These pressures were intensified by the fact
that during the last decade a tendency to shift to the outer edges of most
ecities caused greater dependence upon the avtomobile,

There are other possible causes for the prices of used cars goling up,
but the ones presented are believed to have been the most outstanding, The
pent up back-log of demand for new cers, the wearing out of old cars, and
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the length of time to get plants back into volume production of new cars had
an outstanding effect upon the prices of the used cars, Table X gives a

general view of the trend of usede-car prices. In 1946, when possibly the

greatest mmber of service men were being discharged, the average used-car

prioammnﬁdendveryhi@umdtomepxwmim. Occa-
sionally an elght or ninewysar-old ear in good condition was knowm to sell

during 1947 for more than it cost when originally bought,

The tire and gas rationing must also be taken into consideration at this
tine, With the discarding of the tire and gas rationing in 1946, the average
car owner was driving his car a great deal more, then wartime conditions per-
mitted, This inerease in driving caused more wear on the already worn cars
which resulted in a greater mmber of breskdowns and still higher repair costs.
The new cars which were being produced, were diffioult to obtain, Therefore,
in nost eases, buying a good used car was better than to put up with the in-
converienee and repair costs of keeping the "old jaloppy".

The year 1948 saw an average drop in used.car prices of approximately
25 to 50 dollars, The outstending reason for this decline in prices was the
tremendous output of new cers, An exceedingly large mumber of new cars sold,
released used ears which in turn were placed on the used-car market, This
increase in used cars placed on the market helped to supply the demend and at
the seme time reduced the prices,

In 1949 and 1950 the used-car prices were suceessively reduced, with
only the later models of used cars conmtimuing to bring a substantial price,

An interesting comment in regard to used-car prices is the observation
that some economists believe that the asking price on the usedwcar lots pro-
vide unicue "free-market" quotations on the real value of a car, Goneral
Motorts list prices were attuned to the state of the company's labor relations.
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As a mtter of high corporate policy, the price of & new Chevrolet wvas sone-
what below any reasonable estimate of what the traffic would bear. At the
other extreme wos Kalser~Fraser, vhose list prices reflected the corpanyts
high cost, rather than public entimsiasm for the product.

On the used-car lots all these distortions were effortlessly exposed.
In 1950 many used-cor deslers were refusing to handle "new-used® Packards,
Hudsons, Nashs, Falsers and Frasers. Even Studebakers, long the best seller
of the independents, were becoming hard to move. The “off-brands® could be
bought from the regular new~car agencies for as much as 250 dollars below
list price, through a fictitiously high allowsnce for the trade-in. Accord-
ingly, the prices of the one, two and three-year-old models of independents
vere softening. Iate in April, 1950, for exarple, while factory list price
on the 1950 Fraser four-door sedan wes sct at 2,359 dollars, the 19/9 models
vere selling for a wholesale auction price of 1,310 dollars, On the other
hand, a two-door Styleline de luxe Chevrolet, listing at 1,482 dollars in
the 1950 model, wes bringing 1,450 dellars in the 1949 model.?

mm,lmatormﬁmponumn;mn:mmgmtoreml
Moters, would 1ike to have seen things get tough for the independents, and
used cer prices, it must be noted, are cepable of exnggerating as well as
forecasting trends in new car sales. One can wish the independent automobile
mmfacturer well and still take some pleasure in the stubborn independence
of the United States consumer. At the same time Congressmen were lecturing
him on evils of corporate bigness, but he seemed to have shoum a pretiy
lively appreciation of the products that bigness was produecing.

2Fortune, Jume, 1950, p. 5k.



TABLE X

Average Used Passenger Cer Prices by Year Madet
(During 1946-1950, Tnelusive)*

Yesr Made 1946 1947 1948 1949 1950
1935 $ 2715 $— §— $ § ——
1936 300 — — w—— —
1937 425 425 — w——
1938 525 550 500 300 e
1939 650 700 650 450 —
1940 €25 900 &5 550 —_—
194 1100 n7?s 1100 650 500
1942 1200 1225 1175 700 500
1946 e 1900 1850 1200 975
1947 v o 2150 1300 1250
1948 — — — 1650 1500
1949 e e e e 1€00
1950 e e e e —

*Ihe contents of this tehle are approximate figures tsken from a chart,
The average figures which are given provide a gemeral view of the sverage
mice of a used esr in the years given without reference to make, Haturally
the price a used car hwings will depend upon the condition of each individual

Car,

! jutonobile Faets snd Figwes, 1950, pe 1.
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B. Herchandising Used Cars

The post-war period brought with it many new and expressed idess, One
cutstanding belief of many newe-car dealers was the fact thet the only way to
sell a new ear was on & "clean deal", In other words, the only way to sell
a now cer was for cash only and let the individual who was buying the new
car dispose of his used car the best way possible, The purpose of this sec-
tion of the thesis is to revesl the meny advantages the nevw-car dealer re~
celves in accepting or even requiring trade~ins and 0 deal with the problem
in gemersl.

Traditionally, one of the most difficult problems of the new-car dealer
has been that of selling the used cars vhich were traded in as part payment
on new cars, It has usually been necessary for the new-car dealer to accept
used cars in order to sell a satisfactory volume of new cars, since the
majority of new-car buyers would go to other dealers who would accept their
old car as a trade-in. The practice of accepting trade-ins has been one of
the reasons the sutomobile industry has been so successful in merchandising
its product, While it may have been possible to sell a limited mmber of
new cors on clean deals, the volume obtained would not have been sufficient
to support a dealership, m,fhehmﬂingd‘mm’nmh#hemm
integral function in the selling of new esrs.

The objection arose that there were mo profit possibilities in the used-
car phase of business, When this was exsmined closely, however, it was
learmed that used-cear deslers have opersted very profitebly with used cars
alone, Generslly spesking, used-car dealers got only cars that the new-car
dealers did not want,

While the new-csr dealer may not be able to make a cash profit om each
used-gar sale, the used-car phase has been used to great adventage in
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furthering the profits of meny dealers® over-all operations., Good used-eer
operations lead to increased volume of new-car ssles in the future, with
attending profits from sales of perts and asccessories,

Many new-car dealers, who vere successful during the post-war period in
maintaining an efficient used-car operation, were able to prevent used-car
stocks from limiting new-eor sales, and s1s0 managed to prevent used-cer
losses, uhich were very few during this period, from interfering with profits,
This twofold purpose msy be accomplished by selling the necessary mmber of
used cars every month to avoid the inventory of used cars becoming too heavy,
especially during off-scasons, foreing the sale of cars at sacrifices in
order to get the mumber of used cars carried down to desired levels,

The used-car business, for a new-car deeler, originates with the buying
of used cars from customers who, in turn, are buyling new or used cars., Be-
casuse almost every car sale involves a irade-~in, vhen the dealer accepts a
trade-in, the buying of used cars constitutes one of the most vital parts
of & dealer's operations. In actual practice, the trade-in allowed on the
used car aceepted in a new-car sale, determines the new-car gross profit
which the business makes on the new-car sale, Subsequently, trading for
other used cars in the "irading-down"” process will eventually fix the asctual
profit that may be salvaged. The term "irading-down” refers to the aecept-
ance of a used car as pert of the original price of the new cer and, in turn,
selling the used car to realize the profit from the trensasction, Every sale
involving a trade, had to be watched and carefully mensged to bring the
maximm profit into the business, To maximize profits the dealer mmst be
careful in buying used cars, The basie prineiple in buying used cars is to
tay those which ean be sold resdily, Naturally every dealer prefers "fast
moving" cors, but a list of desirsble used cars will inelude more them just
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those mekes vhich sold new at a lov price, During the early post-war period
these lists usually included all mekes and models, Almost every used car
could be sold quickly, If it was bought properly.

Price was ome of the most importent factors in selling used ecars and
proper buying permitted pricing that made 1t possible to sell om a large
scale basis, Every dealership, on the other hand, at sometime bought used
cars that were known from experience to be "slow movers”, Everything pos—
sibls must be done in such cases to get the maximm eash difference frem the
customer when selling him a new ear, This strategy permits a lover used-
car selling priee so that the glow-moving cars can be sold without excessive
delasy.

In the years 1946~1948 ineclusive, usede-cars, being eagerly sought, eould
scarcely be termed a problem to dealers, In 1949 end 1950 the necessity of
dealing carefully on trade~ins beecame apparent. With the easy sales of the
first three years after World War II, the occasional new-car dealer who was
reluctent to underteke the problems of used cars usually found his customers
only too happy to sell their own used cars, During the past two years, vith
the need of aggressive selling, most of the new-car deslers have decided to
return to the trade-in deal, There were a few exceptions vhere the new-car
dealer's product was still in heavy demand,

C. The Used Car Purchaser

In this study of the used-car trends, one of the questions that came
into mind was who were the purchasers of used cars in the post-var peried?
This question can be broken down into many component perts as: Did the
urban residents buy more used cars tham the rural residents? Did the size
of the city have any effect upon the used car buyer as compared to farm and
non-farm femilies? How did the different age groups buy used cars? What



inecame group bought the most used cars? Do different levels of education
enter into the plcture?

The data used for this analysis were obtained through a survey which was
conducted by the Curtis Publishing Company in the months of November and
December of 1949, One of the objectives of this Curtis survey was to pro-
vide information as to who buys new and used cars, Personsl interviews were
obtained with families in 63 cities of 2,500 population and over, in 137
towns under 2,500, and with families living in open ecountry in 100 groups
drawvn from 116 counties,.

In this survey, the division of wrban end rural territories follows the
definitions used in the 1946 cemsus., "Urben" comprises all eities and towns
with population 2,500 snd over, and some incorporated places under 2,500
population,

Rural families were divided into faym and nomefarm families, In 1940
the census defined a farm ss the land on which some agricultursl operation
vas performed, The census, therefore, may consider families as farmers
although the primary oeccupation was not farming, In this swvey a family
wvas classified as s farm family only vhen the primary occupation of the
chief wage earner was a farmer, The farm classification in this report,
therefore, was not an indication of a plsce of residence but rather results
from an snswer to a question to determine the principle occupation of the
chief wage earner, Because of this difference in definitiom, the number of
farm families surveyed was somevhat less then the census mmber of fearm
families,

Bural non~ferming families were defimed as those living in open comntry
and in towms under 2,500 population where the oescupstion of the chief wage
earner was not ferming, This type of family usually has a cow and chickens
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but does not depend upon them or the soll for livelihood,

The Curtis survey results, as presented in Table XTI, showed that a
larger per cent of urban families owned cars that were bought new than was
the case with rural families. Nore used cars were purchased by rural fami-
lies than were bought by urban families, If the survey resulte are projected
for the entire United States, it is seen that more families ovmed ears in
1949 which were purchesed as used cars than the mmber who had bought new

cars.
TABLE XI
Sample of Urban and Rural Car~Owning Families
Owning Cars Bought New and Used
Percentage of Families Who Oun Car
Type of Fanily Studied Bought
_ Hew Used
Average 4545 ' 54e5
Urban 49,9 5041
Rural 40,8 5942

The tables presented are simple and reveal the desired information at
a glance, Table XII ghows that the per cent of families owning cars bought
new, incresses with the sige of the city, except that for families living
in cities of 10,000 to 50,000 populstion the ratio of mew to used cars is
especially high. It will also be seen that families who live in open coun-
try, but do not farm as an occupation, buy the largest per cent of used

eS8,

e Morket Por Passenger Cars, 1950, p. 32.



TABLE XII
City, Farn and Mm&cmaw“ Ouning Cars

Type Family Studied Percentage of Cars Cuned Bought
New Used
New York City 5hed 45.6
1,000,000 amd over 51.3 48,7
500,000 - 999,999 48,8 51,2
100,000 = 499,999 47,2 5248
50,000 - 99,999 4642 53.8
10,000 = 49,999 54,48 45.2
2,500 = 9,99 46.8 53.2
Farm 2.0 58,0
Hon~Farm 40,3 59.7

Reference to Table XIII indicates that purchasing power increases with
ages A larger per cemnt, 50,9 per cent 1o be exact, of the cars owned by
families vhere the age of the chlef wage earmexr was 45 or over, were bought
new as compared with 44.2 per cent for the age group through 44, and 25.4
per cont for families where the age of the chief wage earner wes under 30.
This would tend to indicate that the used-car dealers should concentrate up~
onr the young fanily man,

TABLE XIII

cn-&adx;g?mﬂiuin!ach&gocrmpﬂuningcars
Bought New and Used

Age Group Chief Wage Eerner Percentage of Cars Owned Bought
Rew Used
Under 30 25k 746
30 - 44 L2 55.8
45 and owver 50.9 49,1

“me Market for Passemger Cars, 1950, p. 33.
5&-:9-33-
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Table XIV illustrates the total esars ovmed by upper-half inecome
families, 52.8 per cent were cars bought new as compared with 29,1 per
cent bought new by lover<half families, By income levels the per cent
of cars bought new increases in direct reletion to ineome, Comversely,
this study showed that menmy families with a low income bought a used ear
as they were often not finsncially sble to purchase a new one,

TABLE XTIV
Gﬂm Families in Income Groups Levels
Owming Cars Bovght New and
Upper Half 52,8 4742
Lover Half 29.1 70,9
Incame Levels
$7,500 and over 83.6 1644
55000 = 7,499 66.9 33.1
4,000 57.0 43.0
3,000 42,8 57.2
2,000 33.2 66.8
1,000 2.2 77.8
Under 1,000 23.7 76.3

Ae income and education tend to heve a correlation, one might naturslly
expect to find college graduates purchasing mostly new cers, The per cemt
of college gradmates who bought used esrs wss very s=all, The high schoel
graduate bought approximetely 50 per cent of all the used ears sold. In-
dividuals with a grade school education or less bought approximately 45 per
cent of all the used cars sold,

6
M’ Ps 33.



In addition, it was found that the person most likely to oun a car
bought used during the post-wsr period wes someone living in the rural
area, Aalthough farming was not his occupation; he was under 30 years of
age; and had an anmual ineome of .approximately 1,000 dollars,

With this information, the usede-ecar dealers should direct their ef-
forts toward selling people who fit the preceding description, One must
keep in mind, however, that although the majarity of people of the type
just previously diseussed buy used esrs, probsbly the largest potential
market for used cars is usually in the middle income group which mmbers
by far the largest in totel families cormprising the group.

D, Age of Cars in Use During the Post-War Period

During the poste-war period used cars were elther very old or had been
used only a short time, Middle-aged cars vere nonw-axistent due to non=
production of the war period, The absence of the middle-sged car curing
this period eontributed to the Increased demend and high prices of the
ugsed cers, The passenger-cer consumer learned during this peried thet a
car could be driven considerably more than cars had been driven in the
past,

Back in 1925 if you ouned a ear thet was 6} yesrs old and had been
driven 25,000 miles, chances were you had to sell it for junk, because
that was the average age and mileege at which cars in the United States
vore out campletely at that time, Thenks to the steady adveances made in
antomotive design and enginsering, a modern car that had gome only 25,000
miles or so was regarded, during the post-war period, as "just nieely
broken in", and good for st least 75,000 more miles,



A recent survey of average pessenger-car lif'e in the United States
indicated a steady rise in value tuilt into automobiles. Aside from be=
ing wmuch longer and having many more features than earlier ears, the
post=gar automobiles vere built to last longer than ever before,

For example, the average cer scrapped in 1946 wes built 12,7 yeers
ecarlier znd ran neerly 90,000 miles during its lifetime.'? This averege
figure for yerrs of use would be higher if it were possible to leave out
of the serappage figures those cers whose lives were cut short by treffie
mishaps,

Thus the average car serapped in 1946 wess built in 1933. Such cars
lacked many features that made the post-war cer more durable such as all
steel bodies; eoll springs; improved transmissionsy snd mmerous hidden
advences, made sinee 1933, in engines and other parts of the cars,

Over the years United States cars have been lasting longer and travele
ing more miles per yesr, The car serapped in 1925, with its 25,000 miles
of lifetime travel, had been used an average of less tham 4,000 miles per
year, By 1941 this yearly travel average was nearly £,000 miles, Cars
serapped that year averaged £1,500 miles of lifetime travel and were 10.2
years o1d,® In 1950 the average car iraveled sbout 9,500 miles a yeor,
The new cers produced in thet yesr got more use then older ears, becsuse
as cars get older they are driven fewer miles yeorly.

Teble XV reveals the mmber and per cent of pascenger cars in use,
classified by age groups as of July 1 of each yesr, 1946 threugh 1950,
The vacancies in the table show the years in which no sutomobiles were
produced, 1943 -~ 1945, inclusive,

7Anmm Foets, May 1948, p. 3.
8
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In 1946 1t is observed that approximately 59 per cent of the pessenger
cars in use were five 1o nine years of age, Thirty-five per cent were
mwmywaom,mﬁmhﬁxwwﬁtmelmthmﬁwym
old. The 1941 model cars constituted perhaps the largest mmber of cars
in use in 1946, ss World Wer II began before very nmany 1942 models were
produced, The automobile indnstry in 1942 converted to the producing of
war material,

Table XV revesls that in 1947 45.2 per cent of the passenger cers in
use vere five to nine years old, The cars, which were ten or more years
old, made up 42,2 per cent of the total in use, and 12,6 per cent were
less than five years old, These figures seem to indicate that the older
cars, perhaps the tem to twelve year clds, were holding thelir own compared
1o the standings of the other cars.

Tn 1948, the 1941 models still represented the largest single umits of
minmmtﬁgtob.5pwmtotﬂwtom.. The increassed pro-
duetion of cars, during the first three years of the post-war period,
brought the standing of cars under five years of age up to 22,9 per cent
of all cars in use in 1948, The passenger cars thst were five to nine .
yeers of age mounted to 35.2 per cent. The ten-year-end-over cars amounted
to 41.9 per cent of &1l cars in use in 1948,

Record postewsr output of replecement parts for sutcmobiles helped the
United States motorist keep in use gbout 14 million ears in 1942 which
normelly would have been in the automobile grave yards, There were cars
in 1948 that were more then ten years old, snd past the age at which the
average cer was scrapped in pre-wer years, In fact, in 1948, two million
cars vere l5-or-more years old,



TABLE XV

Jumber snd Per Cent of Passenger Cars in Use
Classified by Age Groups as of July 1, 1946=19507 ‘

(In Thousands) 1
B s o S SR BN
Under 1 480 1.8 1,367 5.0 1,67 56 2,638 83 | 299 83
1-2 0 0.0 2,06 7.6 3,000 104 2,9 9.2 | 4,935 13,9
2=3 0 0.0 0 0,0 2,048 6,9 3,066 9.4 | 3,08 &5
3=4 0 0,0 0 00 0 00 2,087 63 . 3,052 8,5
4=5 97 4.0 0 0,0 0 0,0 0 0,0 | 202 57
5-6 4,104 16,5 1,065 3.9 0 0, 0 0,0 0 0,0
6 =7 328 12, 4,086 150 1,042 34 0 0,0 | 0 0.0
T8 2,426 947 3,113 114 4,00, 13,5 1,006 3.1 | 0 0.0
€ -9 1,736 70 2,379 8.7 3,003 10,4 4,005 12,3 99 2.2
9-10 3,39 13,6 1,67 6.2 2,345 79 3,00 9.5 3,955 1.0
10-11 2,693 11.6 3,304 12a 1,662 5.6 2,326 7. 3,033 &5
11=12 1,675 6.7 2,70 10,2 3,18 10,7 1,6Aa 5.0 2,245 6,2
12-13 1,00 41 1,90 5.8 2657 90 3,07 9.4 - | LAN 42
1314 607 2.4 967 3.5 1,490 5.0 2,495 7.7 2,79 7.6
1415 369 1.5 568 2,1 886 3,0 1,035 42 | S 5.8
15-16 626 2,5 346 1.3 509 1,7 %2 2.3 1,053 2.9
16=17 596 2.4 506 2.2 317 14 35 1.3 ’ 567 1.6

7 endw 699 _3u6 LIT 50 LIR 58 LIE _53 | b kS
24,991 100,0 27,285 100,0 29,71, 100,0 32,619 100.0 jo 0 35,824, 100,0

Mdaumtmmmmm,mtmmm,msimlf

% iutomobile Facts and Figures, 1947, 194€, 1950.



Replacement parts output reached an all-time high in 1947 of 2,3
billion dollsrs in wholesale value., This was three times the highest
postewer record,l” By compertson, the wholesale value of all United
States motor vehicles built in 1947 was 5.6 billion dollars,ll So the
parts business was about 30 per cent of the total indusiry ocutput, The
output of replacement parts in 1947 was used to keep the old cars on the
road in 1948,

Table XV shows that 32,9 per cent of the cars in 1949 were less than
five years old and 44.9 per cent vere under five years in 1950. The five
to nine year olds were 24.9 per cent in 1949 and 13.8 per cent in 1950,
The ten year and older models were still = siszable portiom of =11 ceors
in use in 1949 and 1950, accounting for 42,2 per cent and /1.3 per cent,
respectively.

As the spituation stood in 1950, there were no middle-aged cers in the
United States. Five, six, and seven<year-old models were missing from the
passenger-car population, They represent a "lost generation" of automobiles
resulting from the World War IT interruption in produetion, Thelr ranks
were filled largely by vetersns eight-or-more years of age,

Postewar production rapidly replenished the supply of young ears, but
1t hed not, by 1950, entirely made up for the lost gemeration that by 1950
would have been middle-aged, PasaengerminESOmedmymngm
old, with no in-betweens. In terms of mmbers, the nation's supply of
sutomobiles was greater than ever before, but in terms of cer sge and use
potential, the nation was not as well off as it was in 1941, More than one-
third of the esrs in operation were old enough in 1950 to be serapped.

10Mg Facts, October 1948, p. 6.
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In asseselng the economic velue of sny kind of tool, it is neocessary
to sccount for age and depreciation, The same holds true for sutomobiles
in thelr primary role as essential transport tools, All tools wear out
eventually, and their efficiency diminishes as they grow older,

e nation's passenger car population was much older in 1950, then
1t was in 1941, The average car in 1950 wes 7.8 years old, compsred with
the pre=war average age of 5,5 years,’? Tn 1941 less tham one=fourth of
all automobiles vere beyond seven years of age, In 1950, more than one-
half of the cars on the road were In that class,

Lack of middle=eged cars during the post-war period created a serious
gap in the supply of used ears, upon which a great proportion of the popu~-
lation depends. Since the rate at which old cars dropped out of service
was high, the nation's supply of sutomotive transport tools diminished
repidly and will contimue to drop if the new car production shomld have to
be cut off agein,

The cers during the postewar period were tired wehicles, They not only
gave long years of service, tut were subjeet to hard usage as well,

The current high prices of new automobiles may csuce a general length-
ening of the period of use most people plan to derive from their car, The
experience of the war period proved thet cars can be used for longer periods
suecessfully,

12 tomobile Facts, Felruary, 1951, p. 4.



CHAPTER V
CONCLUSTON

In bringing to & close this study of the marketing of antomobiles during
the postesar period, it might be well to review, briefly, the more cutstand-
ing phenomene. that have been noted, following, for purposes of eagy reference,
mch the same sequence undertaken in the more detailed part of the work, This
vill be followed by such cormemnts as appeer logicel and desireble in termi-
nating the discussion,

The various effects of the post-uar period on vendars of the pessenger
cor may be stated ass Changes in relative sales stending by major producing
firms and individual subsidiariesj changes in mmber of dealers and distribe
utors end changes of the prise phase of autormobile marketing, General Motors,
vhich wos the leader In the field at the begimning of the posteuar perioed,
was at the end of the peried still leading, commending approximately 50 per
cent of the total soles of the sutomobile industry. The Ford Motor Company
was next in line, followed by the Clxysler Corporation. Mﬂn‘qom-
sometines referred to as the "big three™ in the automobile producing field.
Raiser-Frazer, the only outstanding new-comer in the car producing industry
during this period, made a remarkable showing in the yeers 1947 and 1948,
outrenking such old established companies as Studebaker, Packard, Hudson and
Nash, The KalserwFrazer, in the latter part of the period studied, lost a
portion of the prestige it had gained.

The changes in mmber of dealers and distributors during the peried
1946=1950, inclusive, were difficult to analyze, as the only data availalle
vere yearly totals. These yearly totals indicated a consistently enlerging
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murbar of denlers during the period stuvdied. Mcltary-dealer relations in
this period had a promising outlook, as changes here vere believed to have
been of mjor Importance in bringing nearer & solution of the troublesome
and long-standing prollems in factoryedealer relations. The chief improve-
ment was the setting uwp of councils that provided the deelers with better
chamncls vherely they could hope to solve their prohlems at top policy-making
levels,

The pricee of passenger cars during the postewar period, with some few
exceptions, moumted steadily wpwerd. Chevrolet was found to be the lowest-
priced cor, in the standardesize car class, over the entire period, with the
exception of the price of the Plymouth in 1949, Regulation W, which wus Iine
cluded in the pricing phase, created the necescity for changes in factory
ellocations of cars, The metropolitan areas experienced a deerease in demend,
but the smell outlying arcas still clamored for sutomobiles.

The waye in vhich consumers of passenger cars reacted in the post-wer
period were explained in an anslysis of trends in salos, the demend for con-
sumer durable goods, the notalle chenges and trends in design of motor cars,
and the trends in passenger-car production by body types.

General Motors had ineressed the stending of all its mekes during the
post-wer period, Chevralet vas in the top position with Ford following next
in 1ine giving it strong competition espeeially in 1950, The most notalle
gain in rank wes mede by Mercury which was in eleventh place in 1944 and
roved to seventh place in 1950.

The demend for cars piled uwp because of the no-production years of World
War IT and the incressed dependence wpon the automobile as the trend of the
population was towerd suburben areas, This heavy post-war derand for cars
brought with it new designs such as sutomstic transmissions with lower, wider



appearance in the body design, This period elso witnessed an increase in
window and windshield area, The most outstanding chenge in motor design
wes the increase in horsepower and possibly the shift to v-eight type motors,

The trends in passenger-car production by body types revealed that the
four-door sedan .continned to be the most popular body type, closely followed
by the two-door sedan., A new body style entered the market during this
period, It was the "Hard Top" substitute for the comti‘ble, and had a very
good acceptance, |

Taxation in the sutomobile field was broken dowm Into Federel, State,
and Local, The Federal tax dealt with the excise tax on the passenger car,
tires and tubes, gasoline snd lubrication oil, It was found that the tex
rate on cars was seven per cent on sales, The rate on tires and tubes
amounted to five cents a pound on tires and nine cents on immer tubes, The
lubricating o1l was taxed by the Federal Govermment at a rate of six cents
a gallon, The smount of revemue collected from these taxes amounted to over
e billion dollars in 1950, The main emphasis of state taxes was placed on
gasoline texes, The trend of tax retes was in en upward movement, with many
of the states increasing the gasoline rate, during the period studied.
Louisisne had the highest tax rate of nine cents a gallon in 1950, The most
significant local tex on the antomobile was the personal property tax, as
this is a field in itself no concise sumary is practical here,

The used=cer situation in the post-war period was of great importance in
the marketing of automobiles, The problem wes snalyzed in its msjor parts ass
used cor price trends; merchandising used cors; the used ear purchaser, and
the age of cars in use,

The used=car price trend was toward inereased prices in 1947 and 1948,
with a gradual decline in the remaining years, The large demand which was



present during this period was brought about by the return of millions of
service mem and the 1lifting of gasoline and tire rationing, The postewar
period saw meny new car dealers selling cers and not secepting trade-ins,
This old established policy of taking trade-ins helped to build the suto-
mobile industry, and the reason for not esccepting the trede~ins was perheps
thet the dealers did not understand the advantages of doing so, There is
also reason to believe many dealers were virtuslly "stesling" used cars
mmuammwmom:mm Perhaps some
deslers wished entirely to avoid any claim that they were dealing in such a
mamner, A survey conducted by the Curtis Publishing Companmy in 1949 showed
that rural families buy more used cers than families of urban residence.,
The survey also revealed that education, age snd the size of the eity where
a person lived all created differemces in the purchasing of used cars., The
study of the age of cers in use during the post-wsr period revealed that the
cars in use during this period were older than those of any peried prior to
1946, It wes also seen that there were no middle-aged cers, beeause World
War IT stopped the production in 1942, The average cer in 1950 was 7.8 yecors
old compared with the pre-war average of 5,5 yeers,

In coneluding, it might be said that the post-wsr period hes seen two
major factors, production end distribution, expand to meet the incressed need-.
The system in its external appesrance still remeins about the same, but some
of the underlying concepts have changed for the betterment, it would appear,
of the industry, It may be presumed that a narrowing of producers is in
prospect and that only the strongest will survive, However, as long as such
individuel firms as Ford and Chrysler remain in the field, there appears to
be no threat of monopoly. Indeed, there is nothing naturally monmopolistie
about the industry so far as the writer has been able to observe,






Courtesy of American Automobile Association

1951 United States Vehicle Fees and Taxes

LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE YEHICLE
STATE AUTOMOBILE |OPERATOR | DUPLI= | EXPIRA= | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
ALABAMA Under 2,000 $1.10 Plates | Sept. 30 |Nov. |5 25¢ Not Not required 6¢* |4 of 1% | 4 of 1% | Personal
1bs., $5.50; |Duplicate| $§i. Plates required but cities may on new on new property
2,000-2,500 |25¢. ard, stay on have local law cars cars taxes at
1bs., $9.50; | 25¢. Ex- | no fee car when only, bought varied
2,000-3,250 |pires sold based on | out of rates
1bs., $13.50; | every full state
Over 3,250 odd yr. price of
Ibs., $18.50. car
Monthly re=
ductions for
first regis-
tration
ARI1ZONA Before July | Owner's, | Plates | Dec. 31 |Jan. 3I 50¢ Original $1; Not 5¢* | 2% of None "In lieu"
--$3.50; none; Is Plates Transfer §1; required value tax, rate
After July Others ard stay on |Dupl. 50¢ on new fixed
I -=$2 50¢;: Du- | 50¢ car when & used annually
plicate sold cars,
50¢. Li- based
cense on full
good price
until of car
revoked
ARKANSAS 6i¢ per hp. 4 $|. Du- | Plate | Dec. 3| | Jan. 3| 50¢ Required Not 64¢° | 2% on None Personal
wt. tax. Underl plicate s|. Plate required new § property
3,500 ibs., |+ Ex= ard, stays on used tax
274¢ per 100 | pires $1 car when cars,
1bs.; 3,501= | each sold based
4,500 lbs., year on full
30¢; Over Dec. 31 price
00 lbs., of car
izi;. Iteducod
July 1, .
CALIFORNIA Flat rate $6 | $2.00 [Plates (Dec. 31 |None L1 Original no Not W¢* | 3% on 3% on None
+ license Dupl. 50¢ |$1. techni- | Plates fee: Trans- required new § new §
fee of $2 per|Good for |Card, cally stay on |fer $I; Du- used used
100 of mar- |4 years |§I| but can | car when |plicate §| cars, cars
et value. from date be ap- | sold based bought
Add'] fee of | of issue plied on full | out of
$3 if pre- for un- price state.
viously re- til of car Based
gistered out Feb.4th on full
of state. price
Monthly re=- of car
ductions for
first regis=-
tration

*State gasoline tax increass proposal expected to be Introduced during 1951 legislative session.
United States and Canadian Auto License Fees and Taxes for 1951, Supplement to Report No. 602
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LICENSE FEES

REGISTRATION

STATE TAXES

CERTIFICATE VEHICLE
STATE AUTOMOBILE OPERATOR |DUPLI- | EXPIRA= | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
COLORADO Under 2,600 | $1. Du- |[Plates | Dec. 31 |Jan. 31| $1. Original §$1; |Required at 6¢* | 2% on 2% on Specific
1bs., $5; plicate le Plates |Transfer $I; | time plates new and | new and | ownership
I15¢ per 100 | $1. Ex- ard, remain Dupl. $I are put on, & used used tax col-
1bs., from | pires no fee with July |. Fee, cars, cars lected at
2,600-4,500 | every owner 50¢ per in- based on | bought time 1i-
1bs.; GOf 3rd yr. when spection balance | out of cense
per 100 lbs.,| on li= car is after state. issued at
above 4,500 | censee's sold credit Based on | varying
1bs. Reduced | birthday for | full rates
May |, ¢} trade-in | price of
ct. | car
CONNECTICUT To 3,500 3 plus |Plates | Feb. 28 None $1. Mot required | §| fee when 4¢* | 2% on 2% tax None
Ibs., $7: 2 for 5. Plates car enters Ist re-
3,501-4,500 | examina- | Markers sta state. Vol- istra-
Ibs., $9; tion; . wit untary in= ion of
Over 4,500 each ard owner spection at new or
Ibs., $I11. succeed- | 50¢ when authorized used car
One-hal f ing year car is arages.
reduction $3. Du- sold Spot inspec-
Oct. | plicate, tion" by uni-
50¢. Ex- formed in-
pires spectors
April 30,
each yr.
DELAWARE To 4,000 $1. Du=- |Plate | Mar. 3| None None. |Original & Required an- 5¢ None None None
1bs., $8; licate, |$1.50. | or June Plate transfer §1 | nually at
Over 4,000 l« Per= |Card, | 30, or remains |without in- | state inspec-
Ibs., §12. | manent |50¢ | Sept. on car | cumbrance, | tion stations;
Six month license 30, or upon fl.so with No fee
period, % $5 if Dec. 3I transfer | incumbrance;
of fee & safe rec- of title | Dupl. 50¢
$1. Three ord for
mo. period, 3 years
t of fee # in Del.
]
DISTRICT OF To 3,500 $3. Du- |Plates | Mar. 31 | MNone $l. Original & Required an- uet None 2% ex- Personal
COLUMBIA 1bs., $§5; plicate, | $I. Plates transfer §1 | nually at cise tax| propert
3,501-4,500 | 50¢. Ex=- |Card, remain each if official on the tax of Zz
1bs., $8; pires 3 |[50¢ with title clear. | station. Fee fair per $10
Over 4,500 | years owner $2 with in- | §) market | valuation
1bs., §|z. after when cumbrance; value
4 reduction | issued car is | Dupl. §I charged
after Sept. | date sold when
30. Redu.cd original
4 Sept. 30 title
issued

*State gasoline tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE VEHICLE
STATE AUTOMOBILE | OPERATOR |DUPLI- |[EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
FLORIDA To 2,000 $1. Du- |Plate |[pec. 31 [Jan. I5 |No fee. |[Original §I; | Not required 7¢° None None None
1bs., $5: plicate, |§1 ¢ Plate Transfer $i:
2,000-2,500 |25¢. Ex- |25¢ remains (Dupl. 50¢ 4
Ibs., $10; pires serv. with 25¢ service
2,500-3,500 |each yr. | fee. car when |charge if
Ibs., $15; Oct. | Card, sold handled
3,500-4,500 |no fee through
1bs., $20; local tag
Over 4,500 | [ bureau
lbs., $25. | :
Reduced 3 if ' '
acquired aft- |
er June 30; I [
2 Sept.30; $5 ! - |
minimum | |
GEORGIA To 2,500 | §$1. Du- | Plate Dec. 31 Apr. | | 50¢. |Not required | Not required 7¢ None None Personal
Ibs., $1.50; | plicate, $I. | Plate I | property
Over 2,500 50¢. Ex- Card, |remains | taxes at
| Ibs., $1.50 |pires 50¢ | with | varied
[ + $1 for June 30, | | |car upon | rates
each add'l | each yr. | | title I
500 lbs. No | Family i | transfer | |
periodic re- ilicense. | | |
ductions 50¢ for | . |
| spouse, ‘ ,
25¢ each
minor. |
|Five yr. i
license . ' '
' $5.
' t . :
1 DAHO Flat rate, rsl. Du- | Plate |Mar. 3| None | None. Original 50¢; ]Car bought 6¢ None None None
$5. No peri- | plicate, | $2. Plates Transfer 50¢; |out of state
odic reduc- | 50¢. Ex- | Card, | stay on | Dupl.50¢. |f |must have
tions pires on | 50¢ | car upon previously prompt motor
licen= transfer | licensed in inspection
see's of title | another
birthday state, §I
every 2
years
ILLINOIS To hp. {. Du- | Plates | Dec. 31 | None, | $I if in|Original 50¢; |Cities over 3¢* | 2% on None Personal
36.23: 26- f)licate. $1 each but ex~| same hp. | Transfer 50¢; | 40,000 popu- e Sroves by
35 hpe, $1. Ex- | Card, tension | classi- Dupl. 50¢ lation may used tax levied
$I0- 50; 36- pires on | 50¢ granted fication. provide c-u,m— cars
50 hp., $17; | licen= Plates pulsory in= sold by
Over 50 hp., | see's remain spection dealers
$22. § year | birthday with in state,
fee if car every 3 owner based on
bought after | years when car full
July | is sold price
*State gasoline tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE VEHICLE
STATE AUTOMOBILE | OPERATOR | DUPLI- | EXPIRA- | GRACE | TRAMSFER OF TITLE INSPECTION BAS SALES "USE" 1 OTHER
CATES TION PERIOD FEE
INDIANA Less than 25 | $1.25. | Plate |Feb, 28 | Mone |$1 if in |Original §1; | Wot required ye¢* None None Personal
hp.: To 2,500 | Dupl., 1. same Transfer §1; property
1bs., $7; To | $1.25. ard, classi= |Dupl. $I tax levied
3,000 Ibs., |Expires | no fee fication
8: To 3,500 |on last
bs., $9; day of
Over 3,500 licen=
1bs., $10. sea's
Over 25 hp.: | birthday
To 2,500 mon th
Ibs., $10;
To 3,500
1bs., $11;
Over 3,500
Ibs., $12
Reduced %
‘l.lgo |
10WA | 40¢ per 100 |50¢. Du=-| Plates [Dec. 31 |Jan. 31 50¢. Not required [Cities & towns | 4¢* |29 on 2% on None
| 1bs., plus plicate, | 50¢. Plates may provide new and |new and
| add'1 tax: 25¢. Ex-| Card, stay on for compulsory used used
| First 5yrs., | pires on| 50¢ car when inspection cars, cars un-
| 1% of list licen= sold based on | less 2%
‘ price; 6th see's full tax was
yre, g of | birthday prive of |paid in
| of list; 7t every 2 car state
i & 8th yrs., years purchased.
, ? of 1% of Based on
[ Tist: Over 8 full
[ yrs., 1/10 price of
| of 1% of car
| Tist. Monthly
| reductions
KANSAS | $6.50 + 35¢ |$1. Du- | Plate |Dec. 31 |50¢ per 25¢. Ori?innl 50¢; | Not required |5¢** |2% on 2% on Personal
of gross wt. | plicate, | §I. month Plates Dupl., 50¢ new and |new and |property
in excess of | 50¢. Ex-| Card, penalty | remain used used taxes
2,050 1bs. pires on | 25¢ after with cars, cars levied on
Quarterly July | Feb. 15 | owner based on | bought hasis of
reductions of odd when car balance |out of local
if car years is sold after state. chattel
acquired credit Based on | rates
after start for | &
of regis- trade-in |price of
tration yr. car

*State gasoline tax

increase proposal expected to be introduced during |95|1 legislative session.

**possible extension of |¢ temporary gasoline tax which expires June 30, |95].



LICENSE FEES REGISTRATION ! STATE TAXES
CERTIFICATE |  VEHICLE
STATE AUTOMOBILE |OPERATOR | DUPLI- | EXPIRA- | GRACE |TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
KENTUCKY $4.50 + 50¢ |$1. Du- | Plate | Dec. 3| | Mar. | 1.50. | Mot required.| Mot required | 7¢ -— 3% on State,
clerical fee. | plicate, | 50¢ # Plate Ownership new and |county and
Monthly re- |25¢. Ex= | 50¢ remains | transferred used city per-
duction on pires clerk with car | by bill of cars. sonal
new cars and (July 31, | fee. when sale in Exemp- property
?:r:rg:ought each yr. g;rd, sold triplicate tion taxes
other states ¢ :::?1_ levied
able for
non-re-
sidents
pre=
viously
regis-
tered
out of
| state
LOUISIANA Flat rate, $1. Ex- ] Plates | Dec. 31 Feb. 6 $1. Original $I Not required 9¢ 2% on None None
$3. No cept in | $l. Plates new and
periodic cities Card, remain used
reductions over $i. on car ' cars
300,000 when
pop., $2 sold
MAINE To 17 hp., $2. Du- | Plate | Dec. 3| |Feb. 28 |$2 & any | Mot required |Required twice | 6¢* —— None Excise
10; 18-24 plicate, | 75¢. differ- a year, April taxes.
p., $12: 25¢. Card, ence in & Oct., fee, Minimum $§5,
25-30 hp., Original | 25¢ regis- 50¢ each maximum
:lu: 2rzr 30 :rlzlrg :rltlon after 7th
Pey . est Tee, ee ear,
Reduced % $1. Ex- ¥ $10
Sept. | pires
eachyr.,
Dec. 31
MARYLAND To 3,700 $3.50. | Plate | Mar. 31 | MWone l. Original §I| Not required 5¢* 2% None None
1bs., $15; Dupl. 50¢| $1 Plates ¢+ 2% excise
Over 3,700 Good un- | each. remain tax of fair
1bs., iz til re= | Card, with market value.
Reduced voked 50¢ owner Transfer §1;
Oct. | Dupl. 50¢
MASSACHUSETTS | To 30 hp., Original | Plate | Dec. 31 None le Mot required | Required twice | 3¢° -—— None Excise tax
3; 3040 $6; Re- le Plates a year, April based on
P., $4.50; |newal $4;| Card, remain & Oct., fee, car value
40-50 hp., Dupl. $I with 50¢ each
$6; 50 hp., owner
& over $7.50. when
Reduce sold
Oct. |

*State gasoline tax increase proposal expected to be introduced during 1951 legislative session,



LICENSE FEES

REGISTRATION

—T

I

STATE TAXES

CERTIFICATE VEHICLE
STATE AUTOMOBILE |OPERATOR |DUPLI- |EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES l "USE" ] OTHER
R _ CATES TION PERIOD FEE
MICHIGAN 35¢ per 100 $1.25. | Plate | Feb. 28 | None $i1. Original $1; | Not required 3¢ | 3% on 3% on Hone
1bs. Reduced |Dupl. $1.| $I. Plate DupT. $1; new and |cars
4 Sept. | Good for | Card, remains | Transfer $I used bought
3 years | no fee with car cars, out of
from when based on | state,
issue sold full based on
date price full
| price
MINNFSOTA Rates gradu- |$|. Du- | Plate | Dec. 31 | None | No fee. |Not required [Cities may 5¢° None None None
ated from plicate, | $2. Plates provide for
$15.20 for 35¢. Ex=| Card, follow compulsory
under 2,000 | pires on| 25¢ car inspection
| 1bs., to $75 | licen= upon
for over see's transfer
5,000 Ibs. birthday of title
| Monthly re- |every 4
' ductions years
for first
time regis-
tration
MISSISSIPPI 30¢ per 100 | $2. Ex- | Plate | Oct. 3I None Mo fee. | Mot required | At least once T¢ 2% on 2% on Personal
Ibs., gross |pires 2 2.50. Plate a year at new new and property
wte, + 10 years ard, remsains official sta- cars used tax rates
per hp., from no fee on car tion. Fee, 50¢ based on | cars fixed an-
$1 tag fee. issue when car full bought nually
Prorated date is sold price out of
monthly re- state,
duction but unless
none for tag collect-
fee ed in
other
state
MISSOURI Less than 12 | 25¢. Ex-| Plate | Monthly | None $2. Original $1; | Mot required 2¢* | 2% on 2% on Personal
hp., $5: 12- | pires on| §|. expira- Plate Dupl., $I new and | cars property
23 hp.,$8.50; | licen~ rd, | tion resains used bought tax
24-35 hp., see's no fee| system with cars, in other
11; 36-47 birthday owner based on | states
Pey ‘20: every 2 when car fl.l-!l unless
48=59 hp., years is sold price regis-
25; 60-71 tered
P, $31.50; there
Over 71 hp., for over
$37.50. No 90 days
periodic re=
ductions l

*State gasoline tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE VEHICLE
STATE AUTOMOBILE | OPERATOR |DUPLI=- | EXPIRA- | GRACE |TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERI0D FEE
MONTANA To 2,850 $1.50 | Plate | Dec. 3| |Feb. I5 $1. Original $1; |Cities may 6¢" None $8 per ‘Personal
Ibs., $5; Expires | $1. Plate Transfer §1; |provide for quarter | property
Over 2,850 Dec. 31, | Card, remains |Dupl., 50¢ compulsory in- on new tax rate
Ibs., $I10 annually | 50¢ with car spection cars varies in
when brought | local tax-
sold into ing divi-
state on | sions
which no
property
tax has
been
paid
NEBRASKA To 2,600 $2. Re- | Plate | Dec. 3| | Feb. 15 $1. Original $1; | Wot required 5¢ None None Personal
1bs., $6; newal $2. tl. Plates Transfer §$i1; property
2,600 Ibs., | Expires ard, remain Dupl., $2 taxes
& over $8. Sept. | | $I with levied
Reduced every odd owner
after July | r. Fee when car
| after is sold
Ist year
has ex=-
pired
NEVADA Flat rate, $1. Ex- | Plate | Dec. 31 | Feb. | $1. Original, no| Mot required | 5i¢* None None Personal
$5. No pires Is Penalty | Plate fee; Transfer property
periodic June 30, | Card, $3 follows | §1; Dupl., tax at
reductions every odd| 50¢ car when | 50¢ varying
year :itla is rates by
rans=-
tevred counties
MNEW HAMPSHIRE |Minimum $10. | Original | Plate | Mar. 31 | None $2 plus | Mot required | Twice a year, 5¢ None None None
2.80|-2.900 ‘3. Re- le any dif= HI, and Oct.
1bs., $10.15;( newal $2.| Card, ference. Fee 50¢ per
35¢ per 100 | Dupl., 50¢ Plates inroection
1bs., to 50¢. Ex=- remain
4,000; u5¢ pires with
per 100 1bs.,| each yr. owner
above 4,000.| on li=- when car
Periodic censee's is sold
reductions. | birthday
i Dec. | |
"State gasoiine tax increase proposal expscisg to be Introducec Guring 1951 legislative scesion.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE VEHICLE
STATE AUTOMOBILE |OPERATOR |DUPLI=- | EXPIRA- | GRACE |TRANSFER OF TITLE INSPECTION BAS SALES "USE" OTHER
CATES TION PERIOD FEE
NEW JERSEY 10 to 29 hp. | $3. Du= | Plate | Mar. 3I None $l. Must file Twice each re- | 3¢* None None None
40¢ per hp.; |plicate, | §i. Plates evidence of |gistration
30 hp., or $1. Ex- ard, remain purchase in |[year; Notice
over, 50 pires $1 with 5 days. Fees, | by mail; 50¢
per hp. each owner 1.50 to each inspec-
reduction year when car | $2.25. Over |tion
te | Mar. 31 is sold 5Idny. pen-
alty o o
Bust. °f ¢ ]
NEW MFX|CO Not regis- $1. Du- | Plate | Dec. 3] |Mar. 2 $l. Original, Three times 7¢ | 1% on 1% on None
tered before, | plicate, sl. Plates 50¢ if no yearly. Final new and | cars
in any 50¢. Ex~-| Card, remain lien; No dates, Jan. |, used bought
state, at pires 50¢ on car cost If lien |May I, Sept. L cars, out of
least | yr.; |each yra when filed. Fee, 50¢ based on | state,
$18 ¢ $2 per | Dec. 31 sold Transfer $I; balance | based on
100 1bs., Dupl., §I after balance
over 2,400. credit after
Previously for credit
registered trade=in | for
in any state trade-in
at least |
re, $15 %
1.50 per
00 lbs.,
over 2,400.
Lesser fees
based on
time & wt.
Quarterly
reductions
NEW YORK To 3,500 Original | Plate | Dec. 31 |Jan. 81 | §1 If no| Not required | Mot required e Hone None Hone
lb... SOIC ‘2' Re- le wt, dif=-
per 100 Ibs.; | newal rd, ference.
75¢ each 1.50; $i Plates
add'l 100 upl. $1. resain
1bs. § re- Expires with
duction July | Sept.30, owner
l. § Oct | every 3 when car
+years is sold
To 3,500 2. Du- | Plate | Dec. 31 | Jan. 3I $l. Original 50¢; | Required of 7¢" | 8% on 3% on None
'%Eomu Hu.: $10; :l icate, | §i. Plates Transfer 50¢;: | used cars from new and ntu cars
3,501-4,500 | 50¢. Ex- rd, resain Dupl., 5O¢ out of state used bought
1bs., $12; pires no fee with car before license cars, out of
Over 4,500 every § when issued I5 max~-| statse,
1bs., $15. ears on sold nem. 15 max-
Quarterly icen= Bassd aum,
reductions | see's full Based on
birthday price of | full
car price of
car

*State gasoline

tax Increase proposal expected to be introduced during 1951 legislative sessiocn.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE YEHICLE
STATE AUTOMOBILE |OPERATOR |DUPLI- |EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION BAS SALES "USE" OTHER
CATES TION PERIOD FEE
NORTH DAXOTA | To 2,000 $2. Du- |Plate | Dec. 3I None Plate Original §1; |MNot required 5¢ 2% on 2% on None
Ibs., $15.50; |plicate, ($§1. remains | Transfer §i; new and |new and
2,004-2,500 |[25¢. Ex~- |Card, with car |Dupl., 50¢ used used
Ibs., $17.50; |pires 50¢ when cars, cars
2,501-2,800 |June 30, sold based on |bought
| 1bs., $20.50; | each odd- balance |from
| 2,801-3,200 |numbered after de- |dealers
| 1bs., $25; year duction |out of
| 3,201-3,600 for state.
| 1bs., $31.25; trade-in | Based on
| 3,601-4,000 [ full
1bs., $34.25; | price of
| 4,001-4,500 | car
Ibs., $46.75;
‘I.SOI-S'OOO
Ibs., $62.50;
5, 001 -6,000
Ib.ll ’87-50.
Fee reduced
5% for each
year after
year of ori-
ginal pur-
chase. %
| reduction
L Jduly |
0HIO | Flat fee, 75¢. Du-| Plate | Mar. 3I None $1. Original 75¢; | Mot required | 4¢* |3% on 3% on None
| $10. plicate, | §1. Plates Transfer 75¢; new and |new and
| Quarterly 25¢. Plus| Card, remain Dupl., 75¢ used used
| reductions issuance | $| | with | cars, cars
granted fee of owner based on |bought
[ 25¢ when car full out of
| is sold price of |state.
car Based on
full
price
OKLAHOMA $19.50 for $3. Du- | Plate | Dec. 3| | After No fee. | Original, Not required 63¢ | 2% ex- Excise None
Ist ¥6“9.99 plicate, | $1.50. Jan. 31| Plate $1.25; cise tax | tax also
of mfgrs., $1. Ex- | Card, 10¢ per| remains | Transfer, on new & | applies
factory de- | pires 50¢ day with car | $1.25; used to new &
livered 2nd yr., penalty| when Dupl., $1.25; cars, used
price; Over | after sold 10¢ per day based on | cars
649.99, issuance penalty factory | bought
1.50 per date, after 10 deli- out of
100, or during days vered state.
major frac- | month of price Based on
tion. Each birth full
yr. there- price of
after, 90% car
of previous
yrs. fee. .
Min. $5!500 |
Quarterly
reductions
“State gasoline tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES

REGISTRATION

STATE TAXES

CERTIFICATE YEHICLE
STATE AUTOMOBILE |OPERATOR | DUPLI- | EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
OREGON Flat fee, $1.25. Plate |Expire |[None $1. Original $1; | Not required 6¢" None None None
10. Regis- |Dupl., ls on offi=- Plates Transfer §1;
rations ex- |25¢. Ex- | Card, | monthly |cially |remain Dupl., 50¢
pire in pires 50¢ sched- with car
arbitrary every 2 ule upon
blocks of ears on title
numbers at icen= transfer
end of each |see's
month birthday
PENNSYLVANIA Flat fee, Original | Plate | dar, 3 None $2. Original $2; | Twice a year. 5¢* MNone MNone None
$10. % re- [$2; Re- |§1. ! Plates |Transfer $2; |3 month in-
duction Oct. |newal §I1; | Card, remain Dupl., $1. spection )
1; & on Dupl., 50¢ with Duplicate to | periods begin
Jan. | 50¢ owner record lien, | May | & Nov. L
when car | §2 Fee usually $I
is sold
RHODE ISLAND | To 2,500 $2. Du- | Plate | Mar. 3I None $i. Not required | No regular in- | 4¢ 1% tax None None
I1bs., $8; plicate, 1s Plates spection
2,501-3,00 $1. Ex~- ard, remain
Ibs., $9; pires with
3,001-3,500 | Sept. 30 owner
bs., $10; follow= when car
3,501-4,000 | ing date is sold
Ibs., $12; of issue
4,001-4,500
lba.' ‘lq=
"1501'5'000
Ibs., $16;
5,001-5,500
1bs., $|8.
Gross wt.,
computed on
mfgr's.,
light wt.,
# 150 1bs.,
per passen=
ger capa-
city. Quar-
terly re-
ductions
SOUTH To 2,000 50¢. Du=| Plate | Oct. 31 | Indefi-| 50¢ if Mot required| MNot required 7¢ None None Personal
CAROLINA Ibs., $2.15: | plicate, lel5. nite ex-| made in property
Each add'l 50¢. ard, tension | |5 days, tax at
500 Ibs., $1.| Good for| 25¢ of en- | $2.50 varying
No periodic |4 yrs. force- | there= rates
reductions ment after.
Plates
stay on
car

*State gasoline tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE YEHICLE
STATE AUTOMOBILE | OPERATOR | DUPLI- |EXPIRA=- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
SOUTH DAKOTA | To 2,000 Not re- | Plate | Mar. 3I None No fee. |Original, no | Not required y¢* None "Regis- Hone
1bs., $13; quired tl- Plates fee; Trans- try” tax
2,001-3,000 ard, remain fer, 50¢; of 3% on
1bs., $17; no fee ! with car | Dupl., ‘I Ist re-
3,001-3,500 when gistra-
Ibs., $20; sold tion in
3,501-4,000 state
Ibs., $25;
4-00|-4.250
1bs., $30;
4;25.'“;500
1bs., $35;
4,501-4,750
1bs., $u40;
ll;TSI"SuOOO
1bs., $u5;
5,001-5,500
]bSI' ‘55-
% reduction
if acquired
after July
1; § after
Oct. |
TENNESSEE To 3,500 $!1. Du- | Plate | Apr. | None $! plus | Mot required |Permissive law. |7¢ 2% tax None None
Ibs., $7.50; | plicate, | 50¢. 50¢ Bill of sale |[Certain cities
Over 3,500 25¢. Ex- | Card, clerk must be pre- | have inspec-
Ibs., $10. pires 50¢ fee. sented upon tions
3/5 reduc- July 1, Plates transfer of
tion Jan. | each odd- remain ownership
numbered with car
year when
sold
TEXAS Based on per | 50¢. Du=-| Plate |Mar. 3| [Apr. | | Transfer (Original 50¢: |Certain cities |u¢* | 1 1/10% J— Personal
100 1bs. plicate, | $I. of re- Transfer 50¢; |allowed com- on new § property
1,000-2,000 | 50¢. Ex=-| Rec'pt, gistra- | Dupl. 25¢ pulsory in= used taxes
1bs., 28¢: pires 2 | 25¢ tion re- spection. State cars, levied with
2,001-3,500 | years ceipt. Police may in- based on varying
1bs., 36¢; from Plates spect any car full rates
3,501-4,500 | issuance remain upon reason- price of
1bs., uU8¢; with car able cause car
Over 4,500 when
Ibs., 50¢. sold
Monthly re-
ductions

*State gasoline

tax increase proposal expected to be introduced during 1951 legislative session.



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE VEHICLE
STATE AUTOMOBILE |OPERATOR | DUPLI- | EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
UTAH Flat fee, $5. |Original |Plate |Dec. 31 |Feb. 28 |Plates Original §1; | Once or twice 4¢* | 2% on 2% on County per-
Reduced ; $1; Re- |$I. returned |Transfer $1; |a year; Fee new and |cars sonal prop-
July 1. Cred- |newal Card, to tax Dupl., $I 50¢ each. Me- used bought erty taxes
it toward 50¢; Du= | §I commis=- chanical in- cars, out of levied
registration |plicate sion spection re- based on | state,
of another 25¢. Re=- when car quired within full based on
car upon re- |newal is sold 20 days of price of | full
turn of ex- |every 3 title transfer car price of
pired plates |yrs. if car
issued
after
Jan. |,
1936. If
issued |
befor<
1936,
good un=
til re-
voked
YERMONT Flat rate, $2.50 to | Plate | Mar. 31 None $2. Not required | Twice a year, 5¢° None None None
$22. Models |[June |, |$I. Plates May & Oct.
earlier than | then Card, remain Fee, §| each
1937 & 2,500 | prorated | 50¢ with
Ibs., or @20¢ per owner
less, $I14. month to when car
Reduced birtnday. is sold
Oct. I3 on |After if tr.,
Jan. | June | made
$2.50. within
Dupl.50¢ 5 days
Expires
on eve
of birth=
day
1A 0¢ per 100 |50¢. Du- | Plate |Mar. 31 |Apr. 15 | $I plus |Original §I;: | Twice a year, 6¢ None None None
yaRGN ?b:.pnini-un plicate, | $I. any dif- | Transfer §1; [ May | to June
6. Reduced |[25¢. Ex- |Card, ference |Dupl., $2 15, & Oct. |
Oct. I, pires 3 |no fee in re- to Nov. |5
2/3 Jan. 16 |yrs. from gistra-
birthday tion fee.
month in Plates
which must re-
applica- main
tion for with
renewal owner or
is made be re-
turned

*State gasoline tax increase proposal expected to be introduced during 1951 legislative session,



LICENSE FEES REGISTRATION STATE TAXES
CERTIFICATE YEHICLE
STATE AUTOMOBILE | OPERATOR | DUPLI=- |EXPIRA- | GRACE | TRANSFER OF TITLE INSPECTION GAS SALES "USE" OTHER
CATES TION PERIOD FEE
WASHINGTON Flat fee, $3. Du- | Single | Dec. 3| None. $1.50 |Original 50¢; |Once a year. 64¢ (3% on 3% on Annual ex-
$5.50. No plicate, | plate, Purchase| for fee, [Transfer o No fee, and new and |new and |cise tax
periodic re- | 50¢. Ex=| §1; penalty | plates & |title and limited en- used used 1.5% of
ductions pires Two, after title plates $1.5G |forcement cars, cars, fair market
every 2 | $5.50. Jan. 10 Dupl., 50¢ based on bough} value. Min-
years on | Card, full out o imum $1
licen= 50¢ price of | state.
see's car Based on
birthday full
price of
car
WEST VIRGINIA| First 2,000 | $1. Du- | Plate |June 30| Mone $1. Original $1 |Mo regular in=| 5¢* None None Personal
Ibs., $11 ¢+ | plicate, | $1. offi=- Plate + title spection, but property
60¢ for each| $1. Aft-| Card, cially | remains |privilege |State Police tax, fees
add'l 100 er expi=| $I with tax. trans- |hold tests, determined
1bs. Quar- ration owner fer $1; Du- |unannounced on by local
terly re- date $2. when car |plicate §I highways taxing bad)
ductions Expires is sald
4§ years
from
date of
issuance
WiISCONSIN Flat rate, Original | Plate | Usemon=| MNone $l. Original, no | Not required LT None None None
16 except $1. Re- ls thly ex= Plates fee. Trans-
or cars newal 25 ard, |pira=- remain fer $i. Du-
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tax increase proposal expected to be Introduced during 1951 legislative session.
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