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CHAPTER ]
INTRODUCTION

Background and Setting

Determining what should be included in a university curricula is one of the
hardest things a teacher faces. According to Layfield and Dobbins (2002), teachers are
faced with the challenge of providing an adequate learning environment to prepare
students for today's fast-paced world. Unlike general communications programs,
agricultural communications is designed to produce graduates who know the best of both
agriculture and communications (Evans & Bolick, 1982).

However, studies completed on the competencies in agricultural education have
consistently found that teachers fail to change curriculum often enough and, more
specifically, fail to use available technology (Edwards & Briars, 1999). One way to gain
input on students' needs is to determine what employers find valuable in potential
employees. "A critical factor in developing successful teachers is in correctly identifying
their needs in highest demand" (Layfield & Dobbins, 2002, p. 46).

Law and Pepple (1990) define the role of an agricultural communicator as being
someone prepared to reach a public who may have limited understanding of the food and
fiber industry. An agriculturally literate society is imperative to making good decisions

about policies regarding the agricultural industry. Therefore, well-educated,




agriculturally literate college graduates are vital to the development of agriculture in today’s
society.

The people who are involved in or understand agriculture are constantly decreasing,
and agricultural educators need to prepare agriculturalists who can be effective
communicators (Birkenholz & Craven, 1996).

According to Evans & Bolick (1982), agricultural communications/journalism
programs were developed out of a need by experiment stations to disseminate research
results to farm and non-farm audiences through various media. Specific skills and
knowledge were required for the profession, and various universities began to add
agricultural journalism curricula to their programs.

The first course in agricultural journalism was developed in 1905 by Iowa State
College. The University of Wisconsin established the first department of agricultural
Journalism in 1908. During the 1960s, agricultural journalism experienced significant
growth and by 1975 most programs defined themselves as agricultural communications
rather than agricultural journalism (Weckman, Witham & Telg, 2000). Today, there are
approximately 30 agricultural communications/journalism programs offered by land-grant
institutions throughout the country (Doerfert & Cepica, 1991).

To make coursework applicable to graduates and employers, agricultural
communications curriculum should be examined as technology and job requirements are
constantly changing (Sprecker & Rudd, 1988).

Terry, et al. (1994) reported that one of the greatest strengths of the agricultural
communications program is the flexibility of the curriculum, as the curriculum is intended to

qualify graduates for a wide range of job opportunities.




One area of specialization offered by agricultural communications programs is public
relations. Many students may pursue a career in public relations after graduating from
agricultural communications programs. According to Bailey-Evans (1994), studies should be
conducted to develop competency lists needed for specific specializations in agricultural
communications.

Statement of the Problem

A comprehensive study has not been completed on university agricultural
communications proficiencies since 1994. Beyond that, no studies have focused on how
frequently those proficiencies are used in the workplace, or how they should be included in a
university curricula. To revise university curricula in agricultural communications, the
perceptions of today’s agricultural communicator need to be assessed.

Purpose of the Study

The purpose of this study was to determine the public relations proficiencies in an
agricultural communications curriculum perceived as important by professionals, how
frequently professionals used those proficiencies, and how professionals perceived the
proficiencies to be best integrated into an agricultural communications curriculum.

Significance of the Study

University agricultural communications professors will be able to use the findings

from this study to provide input for curriculum revision in the area of public relations.
Objectives of the Study
1. To describe the demographic attributes of public relations professionals in

agricultural communications.




4

2. To determine perceived important technic‘al agriculture proficiencies, how frequently
those proficiencies are used, and how those proficiencies should be taught in an
undergraduate agricultural communications curriculum according to agricultural
communications public relations professionals.

3. To determine perceived important general communications proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be taught
in an undergraduate agricultural communications curriculum according to agricultural
communications public relations professionals.

4. To determine perceived important specific public relations proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be taught
in an undergraduate agricultural communications curriculum according to agricultural
communications public relations professionals.

Scope of the Study

This census study consisted of members of the following professional organizations:
Cooperative Communicators Association (n=288) and Agricultural Relations Council (n=85).
Members of these organizations are representative of agricultural public relations
professionals throughout the United States.

Assumptions

The following assumptions are made regarding this study:
1. The instrument used in the study elicited accurate responses from all participants.
2. The participants of the study answered the questions honestly and to the best of their

abilities.




Limitations of the Study
The author recognizes the following limitations:
1. Coverage bias may occur because some people do not have access to, or choose not to
use, the Internet or e-mail.
2. According to Solomon (2001), Internet surveys have significantly lower response rates
when compared to mailed surveys.
3. Competencies identified as irrelevant by the panel of experts may be relevant to members
of the sample population.
Definition of Terms

Agricultural Communications: Academic program involving a variety of communication

specializations such as journalism, advertising, public relations, etc. (Bailey-Evans, 1994).

Communications: Any various professions involved with the transmission of information by

various means such as print or broadcasting (Webster’s Online Dictionary, 2003).
Curriculum: The total experiences planned for a school or students (Wiles & Bondi, 1998).
Proficiency: The state or quality of being proficient; competence (Webster’s Online
Dictionary, 2003).

Journalism: The collecting, writing, editing, and presenting of news or news articles in
newspapers and magazines and in radio and television broadcasts (Webster’s Online
Dictionary, 2003).

Public Relations: An internal and external communication to inform or influence specific

publics using writing, marketing, advertising, publicity, promotions, and special events

(Wikipedia Online Encyclopedia, 2002).




Organization of the Study

This study is organized into five sections: Introduction, review of the literature,
methodology, findings and summary, conclusions and recommendations. The introduction
section includes a study introduction, formal statement of the problem, purpose of the study,
study objectives, definition of terms, and study significance. Included in the review of
literature section is an introduction and discussion of literature relevant to the purpose of the
study. The methodology section includes an introduction, a description of subjects and
instruments, and the research design and procedures. Included in the findings section is an
analysis of the data. The final section includes a review of the findings and suggested

recommendations for university curriculum improvement and future research.




CHAPTER II
REVIEW OF THE LITERATURE

This chapter provides brief histories of both agricultural communications and
public relations, as well as providing a theoretical framework addressing the need for
university curricula changes in agricultural communications.

Background and Setting

Since the dawn of time, or at least since the time when the first humans observed

that if they placed grain into soil, added water and waited, a plant would grow, or

observed animal husbandry in action, agriculture has been a part of the human

experience (Boone, Meisenbach & Tucker, 2000, p. 27).

Agriculture’s role in society is changing. Many of today’s rural communities are
dominated by manufacturing or service jobs. Fewer family farms are in existence
because of larger, corporate operations (Boone, Meisenbach & Tucker, 2000). However,
agriculture still plays a vital role in the nation’s economy as one in six U.S. jobs stem
from agriculture. Even non-farm states have a substantial portion of jobs in the food and
fiber system (Schluter & Edmondson, 2000).

As the people who are involved in and understand agriculture decreases,
agricultural educators need to prepare agriculturalists who can be effective
communicators. A failure to explain and justify agricultural practices, such as animal

welfare and food safety, can be traced back to poor communication and inability




explain today’s production techniques to a misinformed public (Birkenholz & Craven,
1996).
Agricultural Communications
Hisrory of agricultural communications
The communication of information about agriculture can be traced back to the
earliest of civilizations. Unearthed farm bulletins by archaeologist give instructions for

farmers on how to sow crops and irrigate. This effort is much like the how-to

information provided by Land-Grant colleges during the last 100 years, thus making U.S. .

agriculture the envy of the world (Cutlip, 1995).

Since colonial days, agricultural writing in our country has been influenced by the
events that have had an impact on other industries and our population. Because
agriculture is so important to our total welfare, every major influence has received timely
coverage in general audience media as well as media directed at farmers (Burnett &
Tucker, 1990).

According to Boone, Meisenbach & Tucker (2000), the early-to-mid-19" century
showed the first mediated communication about agriculture. Prior to that time, most
agricultural information was spread to farmers by word of mouth, and the majority of this
information was from Europe. In the late 19" century, technological growth made
printing cheaper and more reliable, and steam-driven, cylinder printing presses replaced
hand-powered, flatbed presses.

Agricultural periodicals were established as rapidly as newspapers. Nearly every

print shop published an almanac because farmers and gardeners planted and harvested by




phases of the moon. Early agricultural writers included explorers, printers, politicians,
inventors, postmasters, and some farmers (Bumnett & Tucker, 1990).

Burnett and Tucker (1990) list the following dates as some of the most important
in the history of agricultural communications:
1748: Essay on Field History, started by Jared Eliot, was the first significant American
treatise on agriculture.
1777: The New Jersey Gazette is credited as the first American newspaper to encourage
articles on farming.
1819: April 2 is considered to be the real beginning of agricultural journalism in
America. On this date the American Farmer, the first magazine to attain wide circulation,
was published in Baltimore, Maryland and survived until 1897.
1862: The Morrill Land Grant College Act allowed every state 30,000 acres of public
land for each senator and representative it was entitled to send to Congress. The land was
to be sold to help finance a college of agricultural and mechanical arts in every state.
1877: The Farm Journal was established in Philadelphia by Wilmer Atkinson. The
journal was the second general farm magazine to attain national circulation.
1905: The first course in agricultural journalism in the United States was taught at Iowa
State University.
1908: University of Wisconsin established the first department of agricultural journalism
in the United States.
1920: The first regular agricultural radio broadcasts were transmitted and included

market reports.
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1921: The first vocal broadcast was a weather report transmitted by the University of
Wisconsin Experimental Station.

1990: The Gale Directory of Publications and Broadcast Media listed agricultural media
in the United States as including 102 agricultural newspapers, 440 magazines, 1024 radio
stations, 803 FM stations and five television stations.

Between 1900 and 1930, land-grant colleges began generating a wealth of
information, thus moving this country toward scientific agriculture (Kearl, 1983). As
reported in Terry et al. (1994), the recognition of agricultural communications at the
university level began with the development of extension programs in the early twentieth
century. Agricultural journalism was added to university curricula out of a need to
disseminate research results to agricultural entities. Specific skills and knowledge were
required for the profession, and various universities began to add agricultural journalism
curricula to their programs.

Iowa State University was the first to develop an agricultural journalism program
in 1920. Iowa State offered eight classes in agricultural journalism/communications by
1911. By 1930, a four-year curriculum was offered to receive a degree of Bachelor of
Science in Agricultural Journalism (Marvin, 1946).

During the 1960s, agricultural journalism experienced significant growth and by
1975 most programs defined themselves as agricultural communications rather than
agricultural journalism (Weckman, Witham & Telg, 2000).

There are approximately 30 agricultural communications or journalism programs

in land-grant institutions throughout the country (Doerfert & Cepica, 1991); two graduate
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degree programs at the University of Florida and Oklahoma State University are available

to students pursuing post-graduate education.

The role of agricultural communicators

Agricultural communications graduates are taught to disseminate agricultural

information to farm or non-farm audiences through various media (Terry, et al., 1994).
The way in which an agricultural communicator disseminates information can be
separated into four categories: print media, broadcast media, information services, and
the Internet (Boone, Meisenbach & Tucker, 2000).

According to Cooper and Bowen (1989):

The qualifications of agricultural communicators have evolved as technology and

job requirements changed. Thirty years ago, farmers were still the primary

audience of agricultural communicators. Now, however, agricultural
communicators are trying to teach urban audiences, consumers, and the business

world (p. 12).

Agricultural communicators have complex responsibilities that are affected by the
type of employment and the person’s education, interests, and level of expertise (Buck &
Paulson, 1995). Agriculture is not an isolated field, but one which deals with society;
therefore, agricultural communicators must have a broad understanding of all facets of
life (Boone, Meisenbach & Tucker, 2000).

An agricultural communicator’s ultimate responsibility is reaching a public who
may have little understanding of the food and fiber industry. Law and Pepple (1990)

outlined two primary consequences of society having a poor understanding of agriculture:



12

The first concemn is that an agriculturally literate citizenry is vital to the
development of well thought out policies conceming critical issues affecting the
food and fiber system. The second concem is with the need for a well-educated,
agriculturally literate supply of high school and college graduates who are

prepared to enter the food and fiber system (p. 10).

Agricultural communications as a profession

Little literature exists on agricultural communications as a profession, yet many
individuals choose careers in the field. The Agricultural Communicators in Education
Organization reported a membership of more than 700 in 2003. Boone, Meisenbach &

Tucker (2000) reported 10 professional organizations available to agricultural

communicators.

According to the Oklahoma State University College of Agricultural Sciences and
Natural Resources (n.d.), available jobs with an agricultural communications degree
include the following:

e Newspaper and magazine writing and editing
e Agriculture-related publications

e Photography

e Advertising and Sales

e Video and Television Production

e Broadcast Journalism

e Radio Production

e Public Relations
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¢ Environmental Reporting
e Advanced degrees in law, business, education, or communications

Many agricultural communicator’s will work for commodity organizations,
agribusinesses, state and federal government agencies, or colleges and universities where
they will serve as a ambassodors for the organization rather than as an individual
communicator (Boone, Meisenbach & Tucker, 2000).

Public Relations
History of public relations

Public relations truly began when people began to live together in tribes where the
survival of one person depended on others in the tribe. Civilization required
communication, conciliation, consensus, and cooperation, which are fundamental
functions of public relations (Cutlip, 1995).

The first public relations practitioners were those who publicized circuses, public
spectacles, and theatrical events. World War I also produced many of the first public
relations professionals who organized publicity on behalf of the United States (Wikipedia
Online Encyclopedia, 2001).

In the twentieth century, public relations was employed by industries fighting
negative perceptions. Textile mills, the steel industry, and the advertising business
enhance their images through public relations. By mid-century, publicists and clients
were mastering visual media tools in their public relations campaign, and by the late
1990s, companies saw public relations as a way to boost stock prices and share public

opinions (Rose, 2003).
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The first public relations theorist was Edward Bernay who, as a nephew of
Sigmund Freud, drew many of his ideas from Freud’s philosophies about the motives
shaping human behavior (Wikipedia Online Encyclopedia, 2001). Bernays developed the
craft of public relations, and he is recognized as the man who fathered the science of spin
(Tye, 1998). Referred to as the ‘father of public relations,” Bernays was named one of
the most influential Americans of the Century by Life Magazine (Rose, 2003).

Rose (2003) presents the following dates as significant in public relations history:

1987: General Electric develops a publicity department

1927: Arthur Page is appointed as AT&T’s first vice president of public relations

1934: Successful ‘Green Ball’ campaign for Lucky Stripe developed by Edward
Bemays

1945: US government announces, with the help of a press release, that an American
plane dropped a bomb on Hiroshima

1948: The Public Relations Society of America is founded

1960: Edward Bernays leads a massive advertising campaign to inform the public
about the dangers of smoking

1982: Six people in a Chicago suburb die from cyanide poisoning after taking
Tylenol, and a nightmare begins for McNeil labs and Johnson & Johnson

1989: The largest oil spill in history occurs as the Exxon Valdez runs aground in
Prince William Sound

1993: Pepsi calls for direct and immediate action after a syringe is found in a can of

Pepsi



15

1999: Public service campaign is launched by Anheuser-Busch against driving under
the influence of alcohol

Today, there are more than 200 Public Relations Student Society of America chapters
in colleges throughout the United States. The majority of public relations programs are
located in journalism or mass communications departments, although they may be
located in other schools such as speech, liberal arts, or business (PRSA, 2004).
Public relations as a profession

Public relations has become an increasingly important business during the past
couple of decades with the explosion of press covering business and the rise of all-day-
everyday news availability (Rose, 2003).

In 2000, public relations specialists held about 137,000 jobs. About six out of 10
professionals worked in service industries such as management and public relations
firms, membership organizations, educational institutions, or health care organizations.
Through 2010, the employment of public relations specialists is expected to increase at
36 percent or more above the average for all other occupations (Bureau of Labor
Statistics, 2002).

Public relations helps a complex society to reach mutual understanding between
groups and organizations resulting in the ability to function effectively (PRSA, 2004).
To reach a mutual understanding between the public and the organization or individual
being represented, public relations professionals must specialize in influencing the
attitudes of the public. According to Lesly (1991) there are eight phases of analysis and

understanding of the factors influencing people’s attitude toward an organization:
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® Analyzing the general climate of attitudes and the relations of the organization
to its universe
e Determining the attitude of any group toward the organization
* Analyzing the state of opinion
¢ Anticipating potential problems, needs or opportunities
e Formulating policy
* Planning means of improving the attitude of a group
¢ Carrying out planned activities
According to Lesly (1991), “professional communicators need to be aware of the
issues that influence organizational performance, drive management thinking, and
concern and interest employees” (p.225-226).
The Bureau of Labor Statistics (2002) lists the following as typical duties of
public relations specialists:
® Serve as advocates for businesses, non-profit organizations, health
organizations, and other organizations while maintairﬁng a positive
relationship with the public
* Handle organizational functions including media, community, governmental,
employee, and investor relations; serve as conflict mediator
e Inform general public, interest groups, and stockholders of an organization’s
policies and procedures
® Prepare press releases and contact media who might broadcast or print

material
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* Conduct programs to maintain contact between organizational leaders and the
public

® Keep the public informed about governmental policies, agencies, and officials

® Develop plans and policies with executives

® Handle advertising, sales, and promotion

Public relations curriculum

Bernays believed that to be effective in public relations, one must have an
understanding of sociology and psychology to understand why the public acts the way it
acts and how it can be persuaded to act differently (Tye, 1998).

A typical student receiving a degree in public relations will have completed
coursework in public relations principles and techniques, writing, visual communications,
and research. Coursework in advertising, journalism, finance, and creative writing might
also be included (Bureau of Labor Statistics, 2002). Many public relations professionals
start their careers as journalists as many graduates will seek out journalism jobs as a
stepping stone to public relations (PRSA, 2004).

In agricultural communications, public relations is just one piece of the
curriculum, and according to Terry et al. (1994) public relations could be split into three
areas: campaign planning, problem solving, and personnel management. Akers, Vaughn
& Lockaby (2001) suggested that today’s public relations curriculum should also include
the areas of marketing and advertising.

Terry et al. (1994) found the following competencies should be included in the

public relations specialty area of the agricultural communications curriculum:



18

* Apply effective writing techniques
¢ Identify needs and traits of the audience
* Identify characteristics of the subject
* Describe basic principles of public relations
® Determine problems and methods used to solve them
® Solve public relations problems from case studies
* Work individually and in groups to solve public relations problems
* Apply administrative theories to personnel relations
Curriculum
Curriculum history

Curriculum, as a specialized area of study, emerged from a growing need to
organize and rationalize the changing forms of American education (Wiles & Bondi,
1998).

When colleges were first established they had very simple curriculum plans and
planning procedures. Courses included traditional subjects, and when new disciplines
were found they were simply added to the curriculum as courses or degree programs; and
staff with expertise in the area were added (Smith & Clements, 1984).

Today, many institutions offer hundreds of degree programs and often suffer from
an insufficient amount of faculty. Time constraints, an aversion to change, and money
can keep institutions from making needed curricular changes. Academic institutions

struggle to meet the needs of a changing world (Lunde, 1995).
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Past agricultural communications curriculum studies

Separate studies completed in 1956 and 1957 revealed a lack of agreement among
professionals regarding the ideal agricultural journalism curriculum as to the proper
balance between the amount of formal agriculture training compared to the amount of
training in journalism and communications (Evans & Bolick, 1982).

A 1982 study by Evans & Bolick (1982) revealed curricula geared to expose
students to a wide variety of courses, as students could choose to specialize in an
agricultural field such as animal science while following up with an option in
communications, such as broadcast. The study revealed more communication oriented
programs compared to earlier studies, as professionals indicated their primary goal was
the preparation of professional communicators.

Kroupa & Evans (1976) surveyed agricultural communications professionals
regarding the competencies appropriate for an agricultural communications curricula.
Findings suggested the most appropriate curriculum was one requiring a large amount of
agriculturally-related coursework with few specifically-required courses. Respondents
were inconsistent in the specific communication skills they perceived to be critically
important, suggesting the journalism/communication coursework available to students
should be diverse.

A study conducted at The Ohio State University (Cooper & Bowen, 1989)
surveyed agricultural communications graduates and their perceptions of the curriculum.
The graduates perceived communication and journalism courses to be the most important

when compared to agriculture or basic education courses.
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Sprecker & Rudd (1998) interviewed agricultural communications professionals
in Florida concerning the skills and knowledge that should be included in the University
of Florida curriculum. Researchers concluded that communication skills were more
important than agricultural knowledge, and writing was the most important competency
for a graduate. Internships and interpersonal networking were also found to be important
components to incorporate into the classroom.

Theoretical Framework

To reinvent curriculum, one must answer a primary set of questions about what
students should learn, and a secondary set of questions about how decisions about a
particular program should be made and then implefnented (Reid, 1999). According to
Wiles & Bondi (1998), curriculum development begins with a set of questions that reveal
value preferences which, in turn, undergird planning efforts and program evaluation. A
curriculum developer is concerned with the design purpose, and clarification of that
design is essential in producing an effective program.

According to Lunde (1995), changes in curriculum must come from agreement
that new directions in society require students to master new skills or gain new
knowledge. The critical question for curriculum developers is “Does the program serve
the developed intentions?” (Wiles & Bondi, 1998).

When considering curriculum, employers can be helpful by sharing their
perceptions of the society in which graduates will work. Employers can provide

information on what skills graduates need to lead a fulfilling life in the cultural setting of

the next century (Erven, 1987).



Changing technology and job requirements indicates a need to examine
agricultural communications curricula to make it applicable to students and employers
(Sprecker & Rudd, 1988).

Terry et al. (1994) reported one of the greatest strengths of the agricultural
communications program is the flexibility of the curriculum, as the curriculum is

intended to qualify graduates for a wide range of job opportunities.
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A solid range of coursework in art, sciences, and agriculture should be included in the

agricultural communications curriculum, while writing and editing skills are probably the

most important regardless of the person’s area of emphasis (Boone, Meisenbach &
Tucker, 2000).

Because relatively few studies have examined courses taught in agricultural
communications, administrators and faculty have few guidelines for developing new
programs or comparing themselves to other programs (Reisner, 1990). The agricultural
communications curriculum should be expanded and updated regularly to reflect
technological advancements (Bailey-Evans, 1994).

Terry et al. (1994) suggested future studies be conducted to develop new
competency lists for the specialized areas of agricultural communications.
Summary
This chapter provided a summary of literature concerning the histories of
agricultural communications and public relations and the roles of the professions in the
workplace; it also provided an overview of the history and need for curriculum

development.
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Producing competent agricultural communicators into a society with limited
agricultural knowledge is the goal of agricultural communications programs.
Agricultural communications is a unique discipline as it embodies many facets of
communication and basic education coursework that is not offered in most journalism or
communication programs.

Like all programs, the agricultural communications curriculum must be examined
and catered to fit changing workplace demands. Industry professionals provide an
accurate representation of what graduates will face in the workplace and their opinions
should be included in the curriculum development process.

Public relations is one area of communications in which agricultural
communications graduates may pursue employment. In an agricultural industry that
often finds itself in the role of crisis communication, the job of public relations
professionals as representatives of the industry is imperative to shaping society’s view of

the food and fiber system.
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CHAPTER III
METHODOLOGY
This section describes the methods and procedures used to conduct this study.
Included in this section is a discussion of the research design, the population, the
instruments used, the procedures, and the analysis of data.
Institutional Review Board
Prior to conducting research, permission was granted by the Oklahoma State
University Institutional Review Board (IRB) to conduct this study. Federal regulations
and Oklahoma State University require approval of all research studies before
investigators may begin research. The IRB conducts this review to protect the rights and
welfare of human subjects involved in reséarch. This study received proper review and
was assigned the number AG041 (Appendix A).
Purpose of the Study
The purpose of this study was to determine the public relations proficiencies in an
agricultural communications curriculum perceived as important by professionals, how
frequently professionals used those proficiencies, and how professionals perceived the

proficiencies to be best integrated into an agricultural communications curriculum.
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Objectives of the Study
To describe the demographic attributes of public relations professionals in.
agricultural communications.
To determine perceived important technical agriculture proficiencies, how
frequently those proficiencies are used, and how those proficiencies should
betaught in an undergraduate agricultural communications curriculum according
to agricultural communications public relations professionals.
To determine perceived important general communications proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be
taught in an undergraduate agricultural communications curriculum according to
agricultural communications public relations professionals.
To determine perceived important specific public relations proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be
taught in an undergraduate agricultural communications curriculum according to
agricultural communications public relations professionals.

Population

To accomplish the purpose of this study, public relations professionals belonging

to the public relations professional groups the Agricultural Relations Council (n=85) and

the Cooperative Communicators Association (n=288) were purposefully selected. A total

of 373 members were included in the original population. After pilot testing and

eliminating bad e-mail addresses, 243 members were part of the final study . The only

characteristic taken into consideration was membership in the organization. These
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professionals are representative of public relaﬁons professionals in agricultural
communications throughout the United States.
Research Design

This was a descriptive study using an Internet questionnaire for data collection.
According to Gay & Airasian (2003), descriptive research determines and describes the
way things are. Non-parametric statistics were used. A census was conducted, thus
findings from this study can only be generalized to the population.

Instrumentation

The list of competencies developed by Terry, et al. (1994) were adapted for this
study and placed in a Web-based format. The instrument (Appendix B) was divided into
three parts. Questions in part one asked professionals whether or not a proficiency was
important by answering yes or no; part two asked how often they used the proficiency:
never, daily, weekly, monthly, or annually; and part three asked professionals how they
thought the proficiency should be implemented in a university curricula: required,
elective, workshop, internship or not at all.

Prior to the pilot study, a panel of experts comprised of eight agricultural
communications and public relations professionals (Appendix C) reviewed the list of
proficiencies to determine the content validity of the study. They indicated the majority
of proficiencies to be appropriate for the study; a few proficiencies were eliminated from
the list after review.

Because of the overwhelming length of the survey, a partial matrix-sampling
technique was used, as matrix sampling is commonly used to control survey length and

decrease the time required for individuals to respond (Ary, Jacobs & Razavieh, 2001).
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The proficiencies were split into three sections: agriculture, communications and
public relations. Participants were asked to answer five purposefully selected questions
from two of the subject areas for a total of 10 questions. The third section included the
total proficiency list in one of the three subject areas. Participants received one of three
possible surveys (Appendix B). The matrixed questions allowed participants to answer a
subset of questions from two of the proficiency lists. Since the questions were grouped
into proficiency areas, the questions from the matrixed proficiency areas were
conceptualized to the entire population (Edwards & Briars, 1999).

A reliability analysis was performed post-data collection on the frequency
questions for each section of the instrument. Because the questions were scaled, a
Cronbach’s alpha was performed for each section. Reliability coefficient for the
agriculture questions was 0.9354, reliability coefficient for the general communications
questions was 0.9633, and reliability coefficient for the specific public relations questions
was 0.9012. The remaining portions of the instrument are considered demographic data,
and according to Dillman (2003), no reliability analysis was needed.

The questionnaire was pilot-tested for face validity and reliability using a random
sample of the population. A random numbers table (Gay & Airasian 2003) was used to
determine the pilot sample which included 80 participants. The pilot test, conducted
from November 18, 2003, to December 3, 2003, revealed a problem with the structure
and readability of the survey, as participants suggested including the heading multiple

times throughout the instrument to prevent scrolling to the top of the page to look at

answer options.
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Data collection

During the data collection process, participants had difficulty accessing the
instrument with the provided URL. The instrument was located on an inadequate server,
and the researcher regrets that the error may have negatively affected the response rate.
Respondents who were unable to access the instrument online had the opportunity to
request a faxed version of the document (Appendix D). Completed faxes were not
compared with submitted online surveys, as the researcher submitted completed faxed
surveys online and had no way of identifying which surveys were faxed and which were
completed online.

Procedures.

Quantitative data were used to determine the perceived knowledge and skills
desired of agricultural communications graduates in the area of public relations by
professionals. The URL for the Web-based survey was distributed via e-mail to the
population. The researcher followed the method for Web-based, dual-method data
collection presented by Dillman (2000). Participants received an introductory e-mail
(Appendix E) preparing them for the forthcoming survey on February 10, 2004. Three
days later, participants received an e-mail (Appendix F) containing instructions, contact
information of the researcher, and a URL link to the survey. Participants received three
reminder e-mails (Appendix G), one week apart, during a 30-day collection period
beginning February 13, 2004, and ending March 14, 2004.

Non-response error was accounted for by comparing early to late respondents.
Respondents who completed the survey during the first week of data collection were

compared to respondents who completed the survey during the final week of data
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collection. Selected items between early and late respondents were compared, and no
differences were found; thus, findings were concluded to be generalizable to the whole
population.
Data Analysis

After participants completed the survey, data were stored in a database. After
data collection was complete, the database was converted to a Microsoft Excel
spreadsheet. The spreadsheet was imported into the Statistical Package for the Social
Sciences for Windows version 11.0 (2001) for analysis.

Chapter Summary

A study identifying the proficiencies desired of agricultural communications
graduates by agricultural communications professionals in public relations was conducted
in winter 2003/2004. Public relations professionals in the Agricultural Relations Council
and the Cooperative Communicators Association were selected to participate in the
census study. The instrument was developed and formatted for the Web. Data were

analyzed using SPSS 11.0 (2001).
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CHAPTER IV
FINDINGS
Represented in this chapter are findings as related to the research objectives. The
findings are organized by objective. This chapter outlines the purpose, objectives, and
population of the study.
Purpose of the Study
The purpose of this study was to determine the public relations proficiencies in an
agricultural communications curriculum perceived as important by professionals, how
frequently professionals used those proficiencies, and how professionals perceived the
proficiencies to be best integrated into an agricultural communications curriculum.
Objectives of the Study

1. To describe the demographic attributes of public relations professionals in
agricultural communications.

2. To determine perceived important technical agriculture proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be
taught in an undergraduate agricultural communications curriculum according to
agricultural communications public relations professionals.

3. To determine perceived important general communications proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be
taught in an undergraduate agricultural communications curriculum according to

agricultural communications public relations professionals.
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4. To determine perceived important specific public relations proficiencies, how
frequently those proficiencies are used, and how those proficiencies should be
taught in an undergraduate agricultural communications curriculum according to
agricultural communications public relations professionals.

Population
To accomplish the purpose of this study, public relations professionals belonging
to the Agricultural Relations Council (n=85) and the Cooperative Communicators
Association (n=288) were purposefully selected. A total of 373 members were included
in the original population. After pilot testing and eliminating bad e-mail addresses, 243
members were part of the final study. The only characteristic taken into consideration
was membership in the organization. These professionals are representative of public
relations professionals in agricultural communications throughout the United States.
Response Rate
Data were collected from February 13, 2004, to March 14, 2004. A total of 279
Agricultural Relations Council and Cooperative Communicators Association members
were sent the online questionnaire. Thirty-six e-mails were invalid and not included in the
population, thus reducing the number of possible respondents to 243. Seventy responses

were collected for a response rate of 29%. All responses were useable and included in the

study.
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Findings

Findings Related to Demographic Attributes

The first objective was to determine the demographic attributes of public relations
professionals in agricultural communications.

A majority of respondents (66%) were female as compared to male (34%).

Respondents were asked to indicate their age range (Figure 1). The largest
percentage of professionals were 46-55 years old (35.7%). Professionals varied in age
range as those 18-25 accounted for 4.7% of respondents, 56-65 accounted for 7.1% of

respondents, and no respondents were more than 66 years of age.
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Figure 1. Distribution of respondents by age
Professionals were asked to indicate the degrees they hold. Sixty-three (90%)
professionals (90%) held at least a bachelor’s degree, and 17 (24%) held a master’s

degree. One respondent held doctoral degree, and three respondents (4.3%) did not hold

a degree.



32

Public relatidns experience
Participants indicated the number of years they have worked in public relations
(Table 1). A majority of respondents (58.6%) were professionals with extensive work
experience having worked 13 or more years in public relations. Five respondents (7.1%)
indicated having worked 4-6 or 10-12 years in public relations; eleven respondents
(15.7%) had worked 7-9 years included 11 (15.7%) respondents; and seven professionals
(10.0%) worked 1-3 years in public relations.

Table 1

Number of years in public relations

Demographic (n=70) f
1-3 7
4-6 5
7-9 11
10-12 5
13 or more 41
NR 1

Note. NR=no response

Table 2 displays a summary of the number of full-time jobs professionals have
held in public relations. The number of professionals having held two or three jobs
represented 38 (54.3%) of respondents and over half the population (54.3%). Only
15.7% of respondents indicated holding five or more positions in their career. Twelve
professionals (17.1%) held one job in the career; and seven respondents (10.0%) held

four public relations positions.



Table 2

Number of full-time jobs in public relations

Demographic (n=70) f
1 12
2 23
3 15
4 7
5 or more 11
NR 2

Note. NR=no response
Agricultural knowledge

Respondents were asked to rate their knowledge level of the agriculture, food,
fiber, and natural resources industry (Figure 2). A majority of respondents felt
confident in their agricultural knowledge, as two-thirds of respondents (75.7%)
perceived having a somewhat high or high knowledge level. Only a small percentage
of professionals (7.2%) perceived to have only a low or somewhat low knowledge of
agriculture. Those who perceived their agricultural knowledge as average included 11
(15.7%) professionals.

Professionals were asked to indicate how many courses they had completed in
agriculture (Table 3). Twenty-nine respondents (41.4%) reported completing 10 or
more courses. Twenty-six respondents (37.1%) had completed no agricultural
coursework. Four respondents (5.7%) had completed 1-3 or 7-9 agricultural courses;

and five respondents (7.1%) completed 4-5 courses in agriculture.
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Table 3

Number of agricultural courses completed

34

Demographic (n=70) f
None 26
1-3 4
4-6 5
7-9 4
10 or more 29
NR 2

Note. NR=no response

Professionals were asked to choose their experiences in agriculture (Table 4);
respondents had the option of picking more than one experience. Forty-seven
respondents (67.1%) had paid work experience in agriculture by working for an
agricultural business. Forty-one respondents (58.6%) had hands-on agricultural

experience by either living or working on a farm. Eight participants (11.4%) have



owned a farm (11.4%) and sic participants (8.6%) have owned a business related to
agriculture.

Table 4

Types of experiences in agriculture

Demographic (n=70) f Order
Work(ed) for ag business 47 1
Paid work experience 46 ‘ 2
Live(d) in rural area 46 2
Live(d) on farm 41 3
Work(ed) on farm 41 3
College coursework 36 4
Work(ed) in rural area 33 5
Extension workshops 29 6
Unpaid work experience 28 7
High school coursework 21 8
Own(ed) farm 8 9
Own(ed) ag business 6 10

None 3 11
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Findings Related to Technical Agriculture Proficiencies

Objective 2 of this study was to determine the technical agriculture proficiencies
public relations professionals perceived to be important, how often they used those
proficiencies, and how they think the proficiency should be taught. First, participants
were asked if the proficiency was important by choosing yes or no. Second, they were
asked how frequently they use the proficiency: daily, weekly, monthly, annually, or
never. Finally, respondents were asked how the proficiency should be included in
curriculum: required course, elective course, workshop, internship or not at all.

Five proficiencies were perceived as important by at least 75% of respondents. A
majority of respondents, 50-74%, agreed that 31 of the proficiencies were important,
and 21 proficiencies were deemed not important by at least 50% of respondents.

Table 5 displays a summary of the technical agriculture proficiencies perceived as
important by 75% or more of the respondents and their frequency of use. A majority of
respondents reported using the proficiencies on a weekly or monthly basis, but rarely
on a daily basis. The ability to discuss the impact of government and legislative policy
upon agriculture had both the highest rank of importance (90.5%), and one-third of
respondents (33.3%) reported using the proficiency on a weekly or monthly basis. The
ability to identify governmental regulatory agencies related to agribusiness was used by
one-third of respondents (33.3%) on a weekly basis; and the ability to identify
government programs that support agricultural business was used by 38.1% of

respondents on a monthly basis.
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Agricultural proficiencies perceived as important by 75% or more of respondents by

Srequency of use

Frequency of use

Proficiency D% W% M% A% N% NR
Discuss the impact of government

and legislative policy upon agriculture 19.0 333 333 4.8 0.0 9.5
Interpret charts, graphs and maps

to make specific decisions

related to business 143 238 286 4.8 143 143
Define conservation

48 28,6 28.6 238 48 9.5

Identify governmental regulatory

agencies related to agribusiness 9.5 143 143 333 23.8 48
Identify current government programs

that support agricultural business 4.8 143 38.1 238 4.8 14.3

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.

Described in Table 6 are the technical agriculture proficiencies perceived as

important by 75% or more of respondents and how those proficiencies should be

included in an agricultural communications curriculum. The majority of respondents

perceived the proficiencies should be implemented in the curriculum as an elective

course. The ability to interpret charts, graphs and maps was recommended to be taught

as a required course by more than half of respondents (52.4%). A small percentage of

professionals indicated that defining conservation (4.8%), discuss the impact of

government and legislative policy upon agriculture (4.8%), and identify governmental

regulatory agencies related to agribusiness (9.5%) should not be included in curriculum.
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Table 6

Agricultural proficiencies perceived as important by 75% or more of respondents by
type of implementation

How to teach

Proficiency R% E% W% 1% N% NR%

Discuss the impact of government
and legislative policy upon agriculture 9.5 286 429 143 48 0.0

Define conservation

333 429 95 0.0 4.8 9.5
Identify governmental regulatory
agencies related to agribusiness 00 143 238 524 95 0.0

Identify current government programs
that support agricultural business 143 190 476 143 0.0 4.8

Interpret charts, graphs and maps
to make specific decisions
related to business 524 28.6 4.8 0.0 0.0 14.3

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.

Table 7 describes technical agriculture proficiencies perceived as important by
50-75% of respondents and their frequency of use. A majority of professionals
indicated using these proficiencies on a monthly or annual basis. Many respondents
reported no use of many of the proficiencies. Those proficiencies with the most use by
professionals were not necessarily those that received the highest importance ranking.
For example, list the purposes of governmental farm agencies was ranked important by
71.4% of professionals, however, one-third (33.3%) of respondents reported no use of
this proficiency. Almost half of participants (42.9%) reported never having to define
precision farming. Preparing a budget (42.9%) and describing major world food and

fiber crops and where they were produced graphically and explain their intended



Table 7

Agricultural proficiencies perceived as important by 50-74% of respondents by frequency of use

Frequency of use

Proficiency D% W% M% A% N% NR%
Summarize the economic and management roles of producing

agricultural animals 95 190 238 190 19.0 95
Describe the effects of agriculture upon erosion and the introduction

of chemical compounds in the environment 143 143 190 19.0 190 143
Prepare a budget 190 95 95 429 58 143
Report on the impact of biotechnology in agricultural animals 190 19.0 238 9.5 19.0 9.5
List the purposes of governmental farm agencies 48 143 190 143 333 143
Describe the purpose of and rationale for farm programs 00 19.0 381 143 190 95
Discuss the factors that stimulate and inhibit economic growth 95 190 48 381 19.0 95
Describe major world food and fiber crops including where they were produced

geographically and explain their intended uses 00 48 286 429 143 95
Discuss the characteristics unique to animal products and their

related industries 95 190 238 19.0 19.0 95
Analyze the public perception of plant and animal issues 143 238 95 190 190 143

6¢



Table 7 (continued)

Determine the impact of biotechnology on the world food
production systems

Explain the impact of governmental policy on the production
and marketing of various commodities

Identify career opportunities in production agriculture

Analyze the economic impact of production agriculture
on the economy

Discuss the definition and types of agribusiness marketing

Evaluate the effectiveness of U.S. agricultural policy in foreign markets

Define and compare the sources of credit for agricultural institutions

Demonstrate an understanding of plant growth and development
Describe soil principles including fertility and water management

Discuss the ways that humans impact the ecosystem and methods
of making it stable

Discuss environmental/global issues such a global warming ang
desertification and the relationship of agriculture with those igsues

Define ecology and related terms

9.5

19.0

4.8

14.3
19.0

0.0

9.5

9.5

4.8

4.8

9.5

9.5

4.8

14.3

19.0

0.0
14.3

19.0

9.5

14.3

14.3

19.0

0.0

19.0

9.5

14.3

23.8

9.5
9.5

23.8

9.5

19.0

14.3

14.3

28.6

4.8

38.1

19.0

14.3

333
23.8

23.8

333

23.8

28.6

333

23.8

333

23.8

19.0

23.8

28.6
23.8

23.8

28.6

23.8

23.8

14.3

23.8

19.0

14.3

14.3

14.3

14.3
9.5

9.5

9.5

9.5

14.3

143

14.3

14.3
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Table 7 (continued)

Describe the basics of food classification, modern processing

and quality/safety control 48 143 190 143 333 143
Define and explain budget, cost, credit and tax and how they

relate (o agribusiness 48 143 95 238 286 19.0
Identify the types of tillage methods used in crop production 00 190 190 95 38.1 143
Explain the ethical and cultural concerns of biotechnology

in agricultural processing 9.5 190 238 48 333 95
Recognize what DNA and clones mean 9.5 4.8 238 190 333 95
Define precision farming 48 143 48 238 429 95
Know water issues 48 95 238 238 286 95
Understand urban agriculture 00 143 238 28.6 19.0 143
Understand the impacts and controversies surrounding genetically

modified organisms 143 143 286 4.8 286 9.5

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.

Iy
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uses (42.9%) were used on a an annual basis by the highest percentage of respondents.
The ability to summarize the economic and management roles of producing agricultural
animals; report on the impact of biotechnology on agricultural animals; discuss the
characteristics unique to anima products and their related industries; identify career
opportunities in production agriculture; and evaluate the effectiveness of U.S.
agricultural policy on foreign markets were used on a monthly basis by 23.8% of
professionals. Those proficiencies never used by more than 20% of professionals
included the following: list the purpose of governmental farm agencies (33.3%);
determine the impact of biotechnology on the world food production systems (23.8%);
identify career opportunities in agriculture (23.8%); analyze the impact of production
agriculture on the economy (28.6%); describe soil principles including fertility and
water management (23.8%); define and compare the sources of credit for agricultural
institutions (28.6%); and discuss environmental/global issues such as global warming
and desertification and the relationship of agriculture with those issues (23.8%).
Described in Table 8 are agricultural proficiencies perceived as important by 50-
74% of professionals and how those proficiencies should be included in the agricultural
communications curriculum. Respondents indicated that the majority of these
proficiencies should be taught as a required course. Many also indicated the
proficiency could be adequately taught in an elective course. These proficiencies were
deemed important by less than 75% of professionals, however, a greater number of
respondents indicated these proficiencies should be included in a required, rather than
an elective course when compared to those proficiencies receiving a greater percentage

of importance. More than half of professionals thought the ability to prepare a budget



Table 8

Agricultural proficiencies perceived as important by 50-74% of respondents by type of implementation

Frequency of use

Proficiency R% E% W% 1% N% NR%
Discuss the definition and types of agribusiness marketing 476 333 95 00 00 95
Discuss the impact of government and legislative policy

upon agriculture 143 667 95 00 00 95
Describe the purpose of and rationale for farm programs | 190 57.1 143 00 00 95
Evaluate the effectiveness of U.S. agricultural policy in foreign markets 143 524 19.0 48 00 95
Discuss the factors that stimulate and inhibit economic growth 333 524 48 00 00 95
Define and compare the sources of credit for agricultural institutions 95 571 143 48 48 95
Describe major world food and fiber crops including where they were produced

geographically and explain their intended uses 238 429 190 00 48 95
Demonstrate an understanding of plant growth and development 190 571 95 00 48 95
Describe soil principles including fertility and water management 190 524 143 00 48 95

Discuss the characteristics unique to animal products and their

related industries 9.5 667 143 0.0 0.0 9.5
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Table 8 (continued)
Report on the impact of biotechnology in agricultural animals
Analyze the public perception of plant and animal issues

Summarize the economic and management roles of producing
agricultural animals

Discuss the ways that humans impact the ecosystem and methods
of making it stable

Discuss environmental/global issues such a global warming and
desertification and the relationship of agriculture with those issues

Describe the effects of agriculture upon erosion and the introduction
of chemical compounds in the environment

Define ecology and related terms

Describe the basics of food classification, modern processing
and quality/safety controi

Define and explain budget, cost, credit and tax and how they
relate to agribusiness

Prepare a budget
List the purposes of governmental farm agencies

Identify the types of tillage methods used in crop production

23.8

38.1

19.0

33.3

23.8

38.1

333

23.8

28.6

57.1

57.1

14.3

57.1

28.6

66.7

28.6

28.6

33.3

28.6

524

47.6

28.6

28.6

524

4.8

19.0

4.8

14.3

19.0

14.3

19.0

4.8

9.5

4.8

4.8

14.3

0.0

4.8

0.0

4.8

4.8

0.0

4.8

4.8

0.0

0.0

0.0

0.0

0.0

0.0

0.0

9.5

14.3

4.8

4.8

4.8

4.3

0.0

0.0

4.8

14.3

9.5

9.5

9.5

9.5

9.5

9.5

9.5

9.5

9.5

95

143



Table 8 (continued)

Determine the impact of biotechnology on the world food

production systems 190 381 286 00 00 143
Explain the impact of governmental policy on the production

and marketing of various commodities 333 571 00 00 00 95
Identify career opportunities in production agriculture 429 429 48 00 00 95
Analyze the economic impact of production agriculture

on the economy 143 238 333 95 4.8 14.3
Explain the ethical and cultural concerns of biotechnology

in agricultural processing 476 333 00 00 00 95
Recognize what DNA and clones mean 38.1 333 48 95 48 95
Define precision farming 381 333 95 95 00 95
Know water issues 333 286 95 143 48 95
Understand urban agriculture 143 571 48 48 95 95
Understand the impacts and controversies surrounding genetically

modified organisms 381 476 48 00 0.0 95

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.
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(57.1%) and list the purpose of governmental farm agencies (57.1%) should be
included in a required course. Likewise, almost half of respondents (47.6%) thought
the ability to explain the ethical and cultural concerns of biotechnology in agricultural
processing and discuss the types of agribusiness marketing (47.6%) should be required
in curriculum. More than half of respondents indicated the following proficiencies
should be included in an elective course: Discuss the impact of government and
legislative policy upon agriculture (66.7%); describe the purpose and rationale for farm
programs (57.1%); evaluate the effectiveness of U.S. agricultural policy in foreign
markets (52.4%); discuss the factors that inhibit economic growth (52.4%); define and
compare the sources of credit for agricultural institutions (57.1%); demonstrate an
understanding of plant growth and development (57.1%); describe soil principles
including fertility and water management (52.4%); discuss the characteristics unique to
animal products and their related industries (66.7%); report on the impact of
biotechnology in agricultural animals (57.1%) and understand urban agriculture
(57.1%). A small percentage of respondents indicated never using the following
proficiencies: Define and compare the sources of credit for agricultural institutions
(4.8%); describe major world food and fiber crops including where they where
produced geographically, and explain their intended uses (4.8%); demonstrate an
understanding of plant growth and development (4.8%); describe soil principles
including fertility and water management (4.8%); discuss environmental/global issues
such as global warming and desertification and the relationship of agriculture with

those issues (14.3%), and understand urban agriculture ( 9.5%).
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Proficiencies perceived as not important by 50% or more of respondents are listed

in Table 9.

Table 9

Agricultural proficiencies perceived as not important by 50% or more of respondents

Proficiency

Describe marketing theories related to price, grading, elasticity, etc.

Apply the concept of indifference curves, supply/demand, and production functions
Explain opportunity cost

Demonstrate the proper procedures for administering animal health products
Evaluate livestock for profitable production traits

Identify the types of wholesale and retail cuts of beef

Explain the methods for proper disposal and handling of animal waste

Explain how the selection of hybrid and certified seed affects performance and
profitability

Identify major genetic characteristics of animal breeds and examine their uses in the
animal’s breeding systems and scientific principles

Demonstrate safe and humane animal handling techniques

Identify and compare the operation of equipment and facilities involved with livestock
for optimum production efficiency

Use observational techniques to identify healthy, quality plants; explain photosynthesis
Explain lawn and turf maintenance; know specific insect pests

Identify fruits and nuts by common name; identify vegetables by common herd name
Identify floriculture crops including houseplants by common name

Explain the importance of quality assurance of food and fiber products

Explain the concepts of food sanitation and safety; define phenotype and genotype
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Findings Related to General Communication Competencies

Objective 3 of this study was to determine the general communications
proficiencies public relations professionals perceived to be important, how often they
used those proficiencies, and how they think the proficiency should be included in an
agricultural communications curriculum. First, participants were asked if the
proficiency was important by choosing yes or no. Second, they were asked how
frequently they use the proficiency: daily, weekly, monthly, annuaily, Or never.
Finally, respondents were asked how the proficiency should be taught: required course,
elective course, workshop, internship or not at all.

Fifty-one proficiencies were perceived as important by at least 75% of
respondents. Sixteen proficiencies were perceived as important by 50-74% of
respondents, and no proficiencies were deemed unimportant 50% or more respondents.

Table 10 describes communication proficiencies perceived as important by 75%

or more of professionals and how frequently they are used by professionals. A majority
of respondents used these proficiencies on a daily basis. More than 80% of respondents
used the following proficiencies on a daily basis: Navigate Internet and send and receive
e-mail (86.2%), work under pressure (82.8%), perform basic word processing (86.2%),
and apply human relations skills (82.8%). The ability to write speeches using effective
formats and formulas, and the ability to customize a speech for a specific audience were
not used on a daily basis (0%), but they were frequently used on a monthly basis

according to more than 40% of respondents.



Table 10

Communications proficiencies perceived as important by 75% or more of respondents by frequency of use

Frequency of use

Proficiency D% W% M% A% N% NR%
Write using appropriate style (i.e. AP, VPI) 690 172 69 34 00 34
Describe the principles of journalism clearly and concisely 241 379 172 103 69 34
Apply writing and reporting skills in a ‘real world’ situation 690 241 34 00 00 34
Interview a source of information for a news article 13.8 483 310 00 34 34
Edit the work of others; accurately proofread a document 552 241 138 00 34 34
Use correct editing marks and symbols 5.7 207 103 34 69 69
Critique and correct layout and design of publications 414 276 276 00 00 34
Discuss ethical standards existing in the field of journalism 00 172 310 276 172 69
Determine cthical solutions to problems 241 13.8 276 241 0.0 10.3
Describe the ways in which news and other information is

disseminated to the public 345 207 241 69 69 69
Compare the effectiveness of various dissemination systems for

different messages and audiences 414 138 241 103 0.0 10.3
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Table 10 (continued)

Customize a speech for a specific audience

Apply effective speaking techniques

Use the voice to maintain the interest of the audience
Use a variety of inflection, tone and volume

Use appropriate hand and facial expressions

Describe the impact of agriculture upon all Americans
Describe the agricultural community in the United States

Use a variety of means including print, radio and video
to inform the public

Write features about agricultural topics
Describe the purpose of agricultural communications

Apply agricultural communications techniques and skills

Giain experience in the applications of agricultural communications

theories in the workplace

Demonstrate the characteristics of responsibility and credibility

Write speeches using effective formats and formulas

0.0

27.6
27.6
31.0
27.6

20.7

10.3

379

34
24.1

62.1

44.8

15.9

0.0

6.9

27.6

24.1

27.6

27.6

17.2

345

24.1
27.6
10.3

0.0

6.9

0.0

34

44.8

20.7

13.8

10.3

10.3
34.5

20.7

13.8
37.9
13.8

6.9

24.1

34

414

34.5
34
13.8
10.3
6.9

17.2

20.7

6.9
13.8
31.0

6.9

34

34

34.5

34

10.3
10.3
10.3
13.8

0.0

34

3.4
6.9
6.9

6.9

34

0.0

13.8

10.3
10.3
10.3
10.3
13.8

10.3

10.3

13.8

10.3
13.8

17.2

172

17.2

0s



Table 10 (continued)
Model proficiency in time management and organization
Navigate Internet; send and receive e-mail

Transfer and download information through a network
Use graphics effectively to increase understanding
Apply human relations skills

Resolve conflicts

Write a quality thank you note

Identify and fix barriers to effective communication
Interview for employment

Work in a team activity

Work under pressure

Correctly report facts

Understand government systems and how they affect agriculture

Cite sources

Gather and synthesize information

75.9
86.2
79.3
62.1
82.8
51.7
20.7
34.5
10.3
69.0
82.8
79.3
24.1
345

62.1

34
34
6.9
17.2
0.0
6.9
10.3
31.0
0.0
34
3.4
10.3
31.0
20.7

10.3

34

0.0

0.0
13.8
3.4
20.7
448
13.8
6.9
34
0.0
0.0
10.3
27.6

6.9

34
0.0
0.0
0.0
0.0
34
6.9
6.9
62.1
6.9
34
0.0

17.2

34

0.0

0.0

0.0

0.0

0.0

6.9

0.0

34

10.3

0.0

0.0

0.0

0.0

0.0

0.0

13.8

10.3

13.8

6.9

13.8

10.3

17.2

10.3

10.3

17.2

10.3

10.3

17.2

17.2
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Table 10 (continued)

Perform basic work processing 862 00 00 00 00 138
Converse knowledgeably on different areas in agriculture 483 138 103 103 34 138
Determine whether a topic would be best covered in a new article

or a feature article 103 414 207 69 6.9 13.8
Create a résumé 69 0.0 103 58.6 103 13.8
Identify bias in media stories 31.0 172 20.7 103 34 17.2
Write for Internet 207 241 276 34 69 17.2
Discuss the importance of belonging to a professional organization 13.8 103 310 207 34 20.7
Interpret statistics 172 379 138 138 00 172
Use an Associated Press Stylebook 414 241 103 34 00 207
Apply common sense logic to an economic trend analysis 138 276 241 69 103 172
Analyze and interpret technical data 172 379 103 69 69 207

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.
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accurately proofread a document (55.2%); use correct editing marks and symbols
(51.7%); apply agricultural communications techniques and skills (62.1%); demonstrate
the characteristics of responsibility and credibility (75.9%); model proficiency in time
management and organization (75.9%); transfer and download information through a
network (79.3%); use graphics effectively to increase understanding (62.1%); resolve
conflicts (51.7%); work in a team activity (69%); correctly report facts (79.3%); and
gather and synthesize information (62.1%). Proficiencies used most frequently on a
monthly basis included the following: Discuss ethical standards existing in the field of
journalism (31%); write speeches using effective formats and formulas (41.4%);
customize a speech for a specific audience (44.8%); describe the impact of agriculture on
all Americans (34.5%); write features about agricultural topics (37.9%); and write a
quality thank you note (44.8%). Proficiencies used most frequently on a weekly basis
include the following: Interview a source of information for a news article (48.3%);
describe the agricultural community in the United States (34.5%); and understand
government systems and how they affect agriculture (31%).

Table 11 describes general communications proficiencies perceived as important
by 75% or more of respondents and how those proficiencies should be included in an
agricultural communications curriculum. A majority of professionals indicated these
proficiencies should be included in required coursework. A small percentage of
participants reported these proficiencies as being taught most effectively in a workshop or
internship experience. Proficiencies perceived by respondents as being most effectively
taught in an elective course included the following: Use appropriate hand and facial

expressions (41.4%), use a variety of inflection, tone and volume (41.4%), customize a



Table 11

Communications proficiencies perceived as important by 75% or more of respondents by type of implementation

How to teach

Proficiency R% E% W% % N% NR%
Write using appropriate style (i.e. AP, VPI) 793 103 69 00 00 34
Describe the principles of journalism clearly and concisely 586 310 34 00 34 34
Apply writing and reporting skills in a ‘real world’ situation 724 103 0.0 138 0.0 34
Interview a source of information for a news article 69.0 103 6.9 103 0.0 34
Edit the work of others; accurately proofread a document 724 172 34 34 00 34
Use correct editing marks and symbols | 62.1 103 172 00 69 34
Critique and correct layout and design of publications 448 276 207 34 00 34
Discuss ethical standards existing in the field of journalism 379 276 207 00 69 6.9
Determine ethical solutions to problems 414 310 207 00 0.0 6.9

Describe the ways in which news and other information is
disseminated to the public SL7 241 103 34 34 69
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Table 11 (continued)

Compare the effectiveness of various dissemination systems for

different messages and audiences

Write speeches using effective formats and formulas
Customize a speech for a specific audience

Apply effective speaking techniques

Use the voice to maintain the interest of the audience
Use a variety of inflection, tone and volume

Use appropriate hand and facial expressions

Describe the impact of agriculture upon all Americans
Describe the agricultural community in the United States

Use a variety of means including print, radio and video
to inform the public

Write features about agricultural topics
Describe the purpose of agricultural communications

Apply agricultural communications techniques and skills

48.3

20.7
13.8
48.3
34.5
27.6
27.6
44.8

414

55.2

55.2

48.3

55.2

31.0

62.1
62.1
31.0
34.5
41.4
414
34.5

31.0

17.2
17.2
10.3

10.3

10.3

6.9

13.8
10.3
20.7
20.7
20.7
10.3

17.2

13.8
10.3

24.1

10.3

34

0.0
0.0
0.0
0.0
0.0
0.0
0.0

0.0

34

6.9

6.9

10.3

0.0

34
34
3.4
34
3.4
34
34

0.0

0.0

0.0

34

6.9

6.9

0.9
6.9
6.9
6.9
6.9
6.9
6.9

10.3

10.3

10.3

6.9

6.9

¢S



Table 11 (continued)

Gain experience in the applications of agricultural communications
theories in the workplace

Demonstrate the characteristics of responsibility and credibility
Model proficiency in time management and organization
Navigate Internet; send and receive e-mail

Transfer and download information through a network
Use graphics effectively to increase understanding
Apply human relations skills

Resolve conflicts

Write a quality thank you note

Identify and fix barriers to effective communication
Interview for employment

Work in a team activity

Work under pressure

Correctly report facts

10.3
58.6
448
72.4
69.0
55.2
51.7
34.5
20.7
48.3
27.6
62.1
48.3

82.8

17.2

0.0

10.3
34

6.9

31.0
10.3
20.7
31.0
20.7
24.1
10.3
10.3

34

3.4
13.8
10.3
3.4
3.4
34
13.8
24.1
17.2
13.8
34.5
6.9

13.8

0.0

58.6
20.7
27.6
6.9
6.9
34
13.8
6.9
10.3
6.9
34
10.3

17.2

34

34
0.0
0.0
6.9
3.4
0.0
0.0
3.4
6.9
0.0
0.0
0.0

0.0

0.0

6.9
6.9
6.9
0.0
10.3
6.9
10.3
10.3
13.8
10.3
10.3

10.3

10.3

10.3
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Table 11 (continued)

n oj.

Understand government systems and how they affect agriculture 414 345 103 34 00 103
Cite sources 793 69 00 00 00 138
Gather and synthesize information 552 207 69 34 0.0 13.8
Perform basic work processing 793 34 00 34 34 10.3
Converse knowledgeably on different areas in agriculturc 379 379 103 34 0.0 10.3
Determine whether a topic would be best covered in a new article

or a feature article 51.7 310 34 00 34 10.3
Create a résumé 31.0 103 448 34 00 103
Identify bias in media stories 448 172 138 69 34 13.8
Write for Internet 517 276 00 34 69 103
Discuss the importance of belonging to a professional organization 172 207 414 69 34 10.3
Interpret statistics 517 172 138 34 34 103
Use an Associated.Press Stylebook 724 34 69 00 34 138
Apply common sense logic to an economic trend analysis 379 241 138 34 69 138
Analyze and interpret technical data 379 276 103 69 69 103

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.

LS



58

speech for a specific audience (62.1%), and write speeches using effective formats and
formulas (62.1%). The highest percentage of professionals thought the following.
proficiencies should be included in a required course: Write using appropriate style
(79.3%); describe the principles of journalism clearly and concisely (58.6%); apply
writing and reporting skills in a real world situation (72.4%); interview a source of
information for a news article (69%); edit the work of others and proofread a document
(72.4%); critique and edit the layout and design of publications (44.8%); discuss ethical
standards existing in the field of journalism (37.9%); determine ethical solutions to
problems (41.4%); describe the ways in which news and other information is
disseminated to the public (51.7%); compare the effectiveness of various dissemination
systems for different messages and audiences (48.3%); apply effective speaking
techniques (48.3%); describe the impact of agriculture on all Americans (44.8%);
describe the agricultural community in the United States (41.4%); use a variety of means
including print, radio and video to inform the public (55.2%); write features about
agricultural topics (55.2%); describe the purpose of agricultural communications
(48.3%); apply agricultural communications techniques and skills (55.2%); demonstrate
the characteristics of responsibility and credibility (58.6%); model proficiency in time
management and organization (44.8%); navigate Internet and send and receive e-mail
(72.4%); transfer and download information through a network (69%); use graphics
effectively to increase understanding (55.2%); apply human relations skills (51.7%);
resolve conflicts (34.5%); identify and fix barriers to communication (48.3%); work in a
team activity (62.1%); work under pressure (48.3%); correctly report facts (82.8%);

understand systems and how they affect agriculture (41.4%); cite sources (79.3%); gather
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and synthesize information (55.2%); perform.basic word processing (79.3%); determine
whether a topic would be best covered in a news article or a feature article (51.7%);
identify bias in news stories (44.8%); write for Internet (51.7%); interpret statistics
(51.7%); use an associated press stylebook (72.4%); apply common sense logic to an
economic trend analysis (37.9%) and analyze and interpret technical data (37.9%). Three
proficiencies were indicated as being included most effectively in a workshop: Interview
for employment (34.5%); create a résumé (44.8%) and discuss the importance of
belonging to a professional organization (41.4%).

Indicated in Table 12 are general communications proficiencies perceived as
important by 50-74% of professionals. The proficiencies in this category are most often
used on a monthly and annual basis according to professionals. More than half of
respondents (51.7%) described using ethical challenges faced by reporters on a monthly
basis. Almost half of participants (44.8%) discuss legal problems facing journalists,
broadcasters and advertisers and select appropriate topics in speech writing annually.
The following proficiencies are most often used on a monthly basis: Describe ethical
challenges faced by reporters (51.7%); describe common dilemmas faced by journalists
(37.9%); discuss and define communications regulations, fairness doctrine, libel, privacy
and commercial speech (31%); select appropriate topics in speech writing (44.8%); use
creative skills to develop introductions to effectively engage an audience in a speech
(48.3%); assess the level of agricultural literacy in the United States (24.1%), and create
media program formats (31%). Those proficiencies used most frequently on a weekly

basis included the following: Discuss the Freedom of Information Act (31%);



Table 12

Communications proficiencies perceived as important by 50-74% of respondents by frequency of use

Proficiency

Frequency of use

D% W% M% A% N% NR%
Describe ethical challenges faced by reporters 69 103 51.7 103 172 34
Describe common dilemmas faced by journalists 34 34 379 310 138 103
Discuss legal problems facing journalists, broadcasters and advertisers 34 103 13.8 448 20.7 6.9
Discuss and define communications regulations, fairness doctrine,
libel, privacy and commercial speech 0.0 6.9 310 448 103 6.9
Select appropriate topics in speech writing 0.0 103 448 172 172 103
Use creative skills to develop introductions to effectively
engage an audience in a speech 00 34 483 31.0 34 103
Assess the level of agricultural literacy in the United States 69 172 241 207 172 138
Describe the role agriculture plays in international relations 103 138 207 207 172 172
Discuss the cultural impact of agricultural trade 69 103 207 207 276 13.8
List the barriers that exist when communicating agricultural
information in international situations 103 207 241 276 828 172

09



Table 12 (continued)

Contrast the uniqueness of agricultural communications to other disciplines
Create media program formats

Evaluate the performance of co-workers

Discuss the Freedom of Information Act

Demonstrate sales skills

Interpret the basics of the commodities market

13.8

10.3
20.7
20.7

20.7

20.7

34

20.7

6.9

31.0

27.6

44.8

24.1

31.0

10.3
24.1

20.7

17.2

24.1

13.8
31.0
34

6.9

0.0

13.8

10.3
17.2
10.3

13.8

6.9

20.7

13.8
13.8
10.3

10.3

10.3

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.
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demonstrate sales skills (27.6%), and interpret the basics of the commodity market
(44.8%). Proficiencies never used by professionals included the following: Discuss the
impact of agricultural trade (27.6%) and list the barriers that exist when communicating
agricultural information in international situations (82.8%).

How to include general communications proficiencies perceived as important by
50-74% of professionals in an agricultural communications curriculum is included in
Table 13. A majority of respondents indicated these proficiencies should be taught in an
elective course. The ability to evaluate the performance of co-workers should be taught
in a workshop experience according to the highest percentage (27.6%) of respondents.
Almost half of professionals (48.3%) indicated that the ability to discuss the Freedom of
Information Act should be included during an internship experience. The following
proficiencies should be included in a required course according to professionals:
Describe ethical challenges faced by reporters (41.4%); contrast the uniqueness of
agricultural communications to other disciplines (34.5%) and create media program
formats (34.5%). Indicated as being best implemented in a elective course included the
following proficiencies: Describe common dilemmas faced by journalists (37.9%);
discuss legal problems facing journalists, broadcasters and advertisers (48.3%); discuss
and define communications regulations, fairness doctrine, libel, privacy and commercial
speech (37.9%); select appropriate topics in speech writing (41.4%); use creative skills
to develop introductions to effectively engage an audience in speech (65.5%); assess the

level of agricultural literacy in the United States (34.5%); describe the role agriculture



Table 13

Communications proficiencies perceived as important by 50-74% of respondents by type of implementation

Proficiency R E% W% % N% NR%
Describe ethical challenges faced by reporters 414 276 207 00 69 34
Describe common dilemmas faced by journalists 172 379 276 0.0 103 6.9
Discuss legal problems facing journalists, broadcasters and advertisers 172 483 241 00 34 69
Discuss and define communications regulations, fairness doctrine,

libel, privacy and commercial speech 241 379 276 00 34 69
Select appropriate topics in speech writing 20.7 414 276 0.0 34 6.9
Use creative skills to develop introductions to effectively

engage an audience in a speech 138 655 103 00 34 69
Assess the level of agricultural literacy in the United States 207 345 276 0.0 6.9 10.3
Describe the role agriculture plays in international relations 207 414 138 34 10.3 103
Discuss the cultural impact of agricultural trade 20.7 345 138 103 103 103
List the barriers that exist when communicating agricultural

information in international situations 172 27.6 207 103 138 103
Contrast the uniqueness of agricultural communications to other disciplines 345 172 241 34 103 103
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Table 13 (continued)

Create media program formats 34.5
Evaluate the performance of co-workers 20.7
Discuss the Freedom of Information Act 0.0
Demonstrate sales skills 24.1
Interpret the basics of the commodities market 34

27.6

24.1

34

24.1

31.0

24.1

27.6

34

13.8

20.7

0.9

34

48.3

0.0

13.8

0.0

10.3

27.6

17.2

13.8

6.9

13.8

17.2

20.7

17.2

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.
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plays in international relations (41.4%); discuss the impact of agricultural trade (34.5%);
list the barriers that exist when communicating agricultural information in international
situations (27.6%), and interpret the basics of the commodities market (31%).

Findings Related to Specific Public Relations Proficiencies

Objective 4 of this study was to determine the specific public relations
proficiencies professionals perceived to be important, how often they used those
proficiencies, and how they thought the proficiency should be implemented into an
agricultural communications curriculum. First, participants were asked if the proficiency
was important by choosing yes or no. Second, they were asked how frequently they use
the proficiency: daily, weekly, monthly, annually, or never. Finally, respondents were
asked how the proficiency should be taught: required course, elective course, workshop,
internship or not at all.

Thirty-eight proficiencies were perceived to be important by 75% or more of
respondents, five proficiencies were perceived to be important to 50-74% of
professionals, and two proficiencies were perceived to be important by less than half of
the population.

Table 14 describes specific public relations proficiencies perceived as important
by 75% or more of respondents and how frequently professionals use those proficiencies.
A majority of respondents used these proficiencies on a daily basis. Ninety percent or
more of the professionals used the following proficiencies daily: Meet deadlines, handle
multiple priorities simultaneously, and work under pressure (95%), apply effective
writing techniques (95%); identify target markets (90%); and develop presentations

(90%).



Table 14

Public relations proficiencies perceived as important by 75% or more of respondents by frequency of use

Frequency of use

Proficiency D% W% M% A% N% NR%
Apply effective writing techniques 950 00 00 00 0.0 5.0
Determine problems and methods used to solve them 650 100 150 50 00 5.0
Possess business knowledge related to operations and finance 500 250 150 00 0.0 10.0
Table 18 (continued)

Design and communicate a marketing plan 200 150 150 400 5.0 5.0
Publicize events 10.0 350 350 150 0.0 5.0
Understanding of barriers to communication 500 150 150 150 00 5.0
Ability to manage finances 350 250 250 50 S50 5.0
Apply strategic thinking skills 650 250 50 00 00 5.0
Provide effective PR counsel to CEO 200 300 250 100 50 100
Apply basic PR principles 526 211 21.1 53 00 50
Work individually and in groups to solve PR problems 450 250 0.0 100 50 150
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Table 14 (continued)
Work with others in a team

Develop presentations
Identify target markets
Know multi-media alternatives

Design promotional materials

Promote programs

Review communication prepared by others
Design and publish a newsletter

Meet deadlines, handle multiple priorities simultaneously, and
work under pressure

Ability to listen to others and understand others’ points of view
in an unbiased manner

Apply analytical skills
Apply creative conceptualization
Know program evaluation skills

Demonstrate news sensibility

70.0

90.0

90.0

35.0
10.0
20.0
45.0

0.00

95.0

70.0
70.0
55.0
20.0

55.0

10.0

5.0

0.0

35.0
25.0
45.0
30.0

20.0

0.0

20.0

10.0

15.0

5.0

30.0

0.0
0.0
0.0
15.0
30.0
15.0

15.0

65.0

0.0

0.0
15.0
20.0

40.0

0.0

0.0

0.0

5.0
20.0
10.0
0.0

5.0

0.0

0.0

0.0

5.0

25.0

5.0

5.0
0.0
0.0
0.0
10.0
5.0

5.0

5.0

0.0

0.0

0.0

0.0

0.0

15.0

5.0

10.0

10.0

5.0

5.0

5.0

5.0

5.0

10.0

5.0

5.0

5.0

5.0
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Table 14 (continued)

Ability to successfully ‘pitch’ a news story 25.0 25.0 350 100 00 5.0
Maintain knowledge of current events 750 150 0.0 00 00 10.0
Knowledge and understanding of corporate policies 30.0 30.0 200 50 5.0 10.0
Ability to manage stakeholders 60.0 50 50 10.0 10.0 10.0
Counsel, coach and supervise team of employees 350 15.0 200 100 5.0 15.0
Conduct benchmarking for marketing activities 100 10.0 250 450 50 5.0
Prepare others for media interviews and presentations 100 200 300 250 50 100
Demonstrate crisis communication skills and understanding of

crisis phases 20.0 150 300 300 00 5.0
Use consulting and negotiation skills 500 10.0 150 100 5.0 100
Solve PR problems from practical case studies 15,0 250 150 150 150 15.0
Coordinate requests for speakers and trainers 00 150 30.0 400 100 5.0
Understand and apply research methods 15.0 10.0 40.0 150 10.0 10.0
Knowledge of communication models 250 50 250 250 10.0 10.0

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.
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Forty percent or more of respondents reported using the following proficiencies
annually: Coordinate requests for speakers and trainers (40%), conduct benchmarking
for marketing activities (45%), and design and communicate a marketing plan (40%).
Proficiencies with the highest percentage of use by professionals on a monthly basis
included the following: Design promotional materials (30%); design and publish a
newsletter (65%); know program evaluation skills (40%); ability to successfully pitch a
news story (35%); prepare others for media interviews and presentétions (30%) and
understand and apply research methods (40%). Professionals indicated the following
proficiencies as used by 50-90% of respondents on a daily basis: Determine problems
and methods used to solve them (65%); possess business knowledge related to
operations and finance (50%); understanding of barriers to communication (50%);
apply strategic thinking skills (65%); apply basic PR principles (52.6%); work with
others in a team (70%); ability to listen to others’ points of view in an unbiased manner
(70%); apply analytical skills (70%); apply creative conceptualization (55%);
demonstrate news sensibility (55%); maintain knowledge of current events (75%);
ability to manage stakeholders (60%), and use consulting and negotiation skills (50%).

Table 15 describes the specific public relations proficiencies perceived as

important by 75% or more of professionals and how those proficiencies should be
included in an agricultural communications curriculum. A majority of respondents
thought these proficiencies should be included in a required course. Ninety percent of
professionals thought the following proficiencies should be required: Apply effective

writing techniques (90%), work with others in a team (90%), and work individually and



Table 15

Public relations proficiencies perceived as important by 75% or more of respondents by type of implementation

How to teach

Proficiency R% E% W% 1% N% NR%
Apply effective writing techniques 900 50 00 00 00 5.0
Possess business knowledge related to operations and finance 450 350 100 50 00 5.0
Determine problems and methods used to solve them 500 30.0 100 5.0 0.0 5.0
Design and communicate a marketing plan 684 21.1 105 00 00 5.0
Publicize events 30.0 350 200 100 0.0 5.0
Understand of barriers to communications 650 50 200 50 00 50
Ability to manage finances 45.0 400 100 00 0.0 5.0
Apply strategic thinking skills 550 150 50 200 00 5.0
Provide effective PR counsel to CEQ 350 250 150 100 100 5.0
Apply basic PR principles 750 100 50 50 00 5.0
Work individually and in groups to solve PR problems 9.0 50 00 00 00 50
Work with others in a team 900 50 00 00 00 5.0
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Table 15 (continued)

Develop presentations

Identify target markets

Know multi-media alternatives
Design promotional materials
Promote programs

Review communication prepared by others
Design and publish a newsletter

Meet deadlines, handle multiple priorities simultaneously, and
work under pressure

Ability to listen to others and understand others’ points of view
in an unbiased manner

Apply analytical skills
Apply creative conceptualization
Know program evaluation skills

Demonstrate news sensibility

65.0

50.0
60.0
30.0
35.0

45.0

40.0

55.0

45.0
35.0
35.0
30.0

60.0

20.0

35.0
30.0
45.0
35.0

25.0

35.0

0.0

5.0

25.0

25.0

35.0

10.0

10.0

10.0
5.0

15.0
15.0

10.0

15.0

5.0

20.0
10.0
20.0
25.0

10.0

0.0

0.0
0.0
5.0
5.0
5.0

0.0

35.0

25.0
25.0
15.0
0.0

15.0

0.0

0.0
0.0
0.0
0.0

10.0

5.0

0.0

0.0
0.0
0.0
0.0

0.0

5.0

5.0
5.0
5.0
10.0
5.0

5.0

5.0

5.0
5.0
5.0
10.0

5.0
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Table 15 (continued)

Ability to successfully ‘pitch’ a news story 500 250 50 150 0.0 5.0
Maintain knowledge of current events 500 250 50 50 100 5.0
Knowledge and understanding of corporate policies 150 20.0 150 30.0 10.0 10.0
Ability to manage stakeholders 40.0 25.0 5.0 15.0 5.0 10.0
Counsel, coach and supervise team of employees 30,0 250 250 50 5.0 10.0
Conduct benchmarking for marketing activities 40.0 350 200 00 00 50
Prepare others for media interviews and presentations 300 20.0 350 50 50 5.0
Demonstrate crisis communication skill and understanding of

crisis phases 550 250 100 50 00 5.0
Use consulting and negotiation skills 400 250 200 00 50 10.0
Solve PR problems from practical case studies 200 250 400 50 00 100
Coordinate requests for speakers and trainers 100 350 350 100 50 50
Understand and apply research methods 30.0 30.0 150 5.0 100 100
Knowledge of communication models 500 150 150 50 0.0 150

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.
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in groups to solve PR problems (90%). Foﬁy percent of participants indicated solving
public relations problems from practical case studies should be included in a workshop.
Proficiencies indicated as being most effectively included in a required course by 50-
90% of respondents included the following: Determine problems and methods used to
solve them (50%); design and communicate a marketing plan (68.4%); understanding
of barriers to communication (65%); apply strategic thinking skills (55%); apply basic
PR principles (75%); develop presentations (65%); identify target markets (50%); know
multi-media alternatives (60%); meet deadlines, handle multiple priorities
simultaneously, and work under pressure (55%); demonstrate news sensibility (60%);
ability to successfully pitch a news story (50%); maintain knowledge of current events
(50%); demonstrate crisis communication skills and understanding of crisis phases
(55%), and knowledge of communication models (50%). The following proficiencies
were indicated as being most effectively included in an elective course: Publicize
events (35%); design promotional materials (45%), and know program evaluation skills
(35%).

Described in Table 16 are specific public relations proficiencies perceived as
important by 50-74% of respondents and how frequently professionals use those
proficiencies. Respondents indicated using these proficiencies on a monthly or annual
basis most frequently. A quarter of respondents (25%) reported developing recruitment
materials, writing policy papers, or applying administrative theory to personnel
decisions as never being a part of their job. More than 30% of respondents do create

flyers on a weekly or monthly basis.



Table 16
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Public relations proficiencies perceived as important by 50-74% of respondents by

frequency of use

Proficiencies Frequency of use

D% W% M% A% N% NR%
Create flyers 50 300 350 20.0 5.0 5.0
Develop internal communications
plans regarding policies, promotions
and assignments 30.0 100 10.0 100 30.0 10.0
Develop recruitment materials

00 50 250 300 250 150
Write policy papers

00 50 250 30.0 250 15.0
Apply administrative theory

to personnel decisions 250 150 5.0 150 25.0 150

Note. D=daily, W=weekly, M=monthly, A=annually, N=not at all, NR=no response.

How to implement specific public relations proficiencies perceived as important

by 50-74% of respondents into an agricultural communications curriculum is described in

Table 17. Over half of professionals indicated the following proficiencies should be

included in an elective course: Develop internal communications plans regarding

policies, promotions and assignments (50%), apply administrative theories to personnel

decisions, and develop recruitment materials (55%). No proficiencies were indicated as

being necessary for a required course.

The following proficiencies were indicated as not important by 50% or more of

respondents:

1. Apply the case method of problem solving

2. Understand state grant guidelines for program services
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Table 17

Public relations proficiencies perceived as important by 50-74% of respondents by type
of implementation

Proficiency How to teach

R E% Wh 1% N% NR%

Create flyers 150 350 100 10.0 150 15.0

Develop internal communications
plans regarding policies, promotions

and assignments 10.0 50.0 200 5.0 10,0 5.0
Develop recruitment materials 50 550 200 0.0 10.0 10.0
Write policy papers 250 "30.0 20.0 100 0.0 15.0

Apply administrative theories
to personnel decisions 50 550 200 0.0 10.0 10.0

Note. R=required, E=elective, W=workshop, I=internship, N=not at all, NR=no response.
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CHAPTER V
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS

The purpose of this chapter is to present a review and summary of the study and
develop conclusions, implications, and recommendations based on the findings presented
in Chapter I'V.

Chapter I provided an introduction to this study. Little research has been
conducted to determine the skills and knowledge employer’s want from agricultural
communications graduates; this study focused on the public relations area of the
agricultural communications curriculum. Public relations professionals working in
agricultural comimunications were surveyed to determine what proficiencies they thought
should be included in a university curricula, how often they use those proficiencies, and
how those proficiencies should be taught. This research provides a framework for
curricula reassessment and change in agricultural communications.

Chapter II provided a literature review for the study. From the earliest of
civilizations, the communication of information about agriculture was present.
Extensions programs in the early twentieth century were the beginning of agricultural
communications at the university level. Today, there are approximately 30 agricultural
communications/journalism programs throughout the United States. Earlier studies in
agricultural communications have expressed the need for continual curriculum revision

by identifying the important proficiencies for the profession.
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Included in Chapter III was an outline of the research methodology. A Web-
based survey was developed, and the Dillman (2001) dual-method for Web-based
surveying was used. A census was conducted on members of the Cooperative
Communicators Association and the Agricultural Relations Council. Excluding bad e-
mail addresses, 243 professionals were surveyed, and a 29% response rate was achieved.

Chapter IV included an analysis of data. Findings related to objectives addressing
agriculture, communications and public relations proficiencies were presented.

Purpose of the Study

The purpose of this study was to determine the public relations proficiencies in an
agricultural communications curriculum perceived as important by professionals, how
frequently professionals used those proficiencies, and how professionals perceived the
proficiencies to be best integrated into an agricultural communications curriculum.

Objectives of the Study

1. To describe the demographic attributes of public relations professionals working
in agricultural communications.

2. To determine important technical agriculture proficiencies, how frequently those
proficiencies are used, and how those proficiencies should be taught in an
undergraduate agricultural communications curriculum according to agricultural
communications public relations professionals.

3. To determine important general communications proficiencies, how frequently
those proficiencies are used, and how those proficiencies should be taught in an
undergraduate agricultural communications curriculum according to agricultural

communications public relations professionals.
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4. To determine important specific public relations proficiencies, how frequently
those proficiencies are used, and how those proficiencies should be taught in an
undergraduate agricultural communications curriculum according to agricultural
communications public relations professionals.

Scope of the Study

This census study consisted of members of the following professional
organizations: Cooperative Communicators Association (n=288) and Agricultural
Relations Council (n=85). Members of these organizations are representative of
agricultural public relations professionals throughout the United States.

Summary of Methods and Procedures

Quantitative data were collected using an online instrument developed by the
researcher. A list of competencies developed by Terry, et al. (1994) were adapted for the
study. The data collection process was based on Dillman’s (2000) method for Web-based
surveying. A census of members of the Cooperative Communicators Association and the
Agricultural Relations Council was conducted resulting in 70 responses for a 29%
response rate. Descriptive statistics were used to describe and explain data. Data were
analyzed using SPSS 11.0 for Windows (SPSS, 2001).

Conclusions

Conclusions related to objective 1

The typical public relations professional working in agricultural communications
can be described as the following: female; 46-55 years old; has worked 13 or more years

in public relations; held two positions in public relations; perceived their knowledge of
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agriculture to be high; completed 10 or more courses in agriculture; and worked for an

agricultural business.

Conclusions related to objective 2

1.

]

Technical agriculture proficiencies were perceived as less important when
compared to proficiencies in communications and public relations, as 21
proficiencies were eliminated from the list.

Agricultural proficiencies perceived to be most important and used most
frequently encompass broad issues concerning government and legislative
policies.

The majority of professionals perceived they do not use agricultural proficiencies
on a daily or weekly basis, as the most frequent use was reported as monthly.
Agricultural proficiencies used on a monthly basis should be included in an

elective course as indicated by respondents.

Conclusions related to objective 3

1.

General communication proficiencies were perceived as more important by
professionals when compared to specific public relations and technical agriculture
proficiencies, as no proficiencies were determined as unimportant by respondents.
The majority of respondents used these proficiencies on a daily or weekly basis.
Computer, human relations, and time management skills were among the most
important proficiencies.

A majority of professionals thought the proficiencies should be included in a

required course.
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5. Proficiencies dealing with internationai communication were indicated as never
being used by a majority of respondents.

Conclusions for objective 4
1. Specific public relations proficiencies were perceived as more important than

technical agriculture proficiencies by respondents.

2. A majority of respondents indicated use of the proficiencies on a daily basis.

3. Professionals perceived the proficiencies they use on a daily or weekly basis
should be included in a required course.

4. Appling effective writing techniques, meeting deadlines, developing
presentations, and identifying target markets were among the most frequently
used proficiencies.

Recommendations

Based on the findings of this study, the following recommendations were made:

1. Agricultural communications students interested in public relations should focus their
study on writing, presentation and human relations skills. When considering what to
include in a public relations curriculum in agricultural communications, coursework
in writing, editing, and presentation skills should be required; coursework offering
more technical agricultural knowledge should be offered as elective hours.

2. Students should have an understanding of agricultural issues that are most important
to the non-agricultural public and be able to intelligently speak about those issues.
The ability to define conservation and discuss the impact of government and

legislative policy are examples of issues students should be knowledgeable about.
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The ability to work in a team environment, multi-task, and meet deadlines were
important attributes, thus inferring to the pressures public relations professionals face
daily. To prepare students for the deadline pressures they will face in the work place,
educators should stay strict to assignment deadlines.
Coursework in finance and basic business principles should be included as required
coursework in agricultural communications curricula.

Recommendations for Conducting an Online Instrument
The instrument should be user-friendly and relatively short, taking no more than 10
minutes to complete, as respondents may become frustrated and lose interest in
completing the instrument to the best of their ability if they become frustrated with
instrument length.
Participants should be given an identification number to avoid responses from
individuals outside of the chosen population; this will also keep respondents from
receiving reminder e-mails, as they will be identified as having already completed the
survey.
The instrument should be housed on a server adequate to the amount of traffic it will
be receiving, as multiple respondents should be able to complete the survey at the
same time without receiving an error message.
Respondents should have the option to ‘save for later’ if they want to complete the
survey at their own pace.

A dual-method of snail mail and e-mail may result in a greater response rate

(Schonlau, Fricker and Elliot, 2002).
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Recommendations for Future Research
1. A study that breaks down the proficiencies into constructs and looks at specific areas

more closely should be completed.

18]

The coursework in agricultural communications programs throughout the country
should be examined to see if course requirements reflect the findings of this study.
3. Research accumulated from these studies should be used to develop a curriculum
model] for the public relations part of the agricultural communications curriculum.
Implications

Prior to this study, research on agricultural communications proficiencies had not
been conducted since 1994. This research found thi.it the majority of proficiencies in the
areas of communications and public relations are still relevant to today’s agricultural
communication’s public relations professionals, while many of the agricultural
proficiencies were eliminated or determined as less important than in the past. After
reading this study, one might ask: Why agricultural communications? The goal of the
agricultural communications program is producing students with a broad knowledge base
in communications and agriculture. Students should have an understanding of
agricultural issues and be able to use that knowledge in the workplace.

Public relations professionals in agricultural communications are in need of
agricultural communications graduates with a broad range of knowledge and skills who
can handle the pressures of a career in public relations. The research presented in this
study is one step in improving, maintaining, and developing a quality agricultural

communications curriculum in public relations.
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3 other | (specify)

Below is u list of proficiencies in the urea of agriculture. To the LEFT, desivtie the s ;.
{ly yi st ite proficiency in your professional arex. gate the importance: of the proficiency and how
."'IIM

[requents)
S i 1[';}!115}‘ shioukd be included in the ideal agricultural communications eurriculum

To the RIGHT. indicute how [[i¢ {hel!! .
How 1o Inelude

- Froqueney of Use -
i
= -
el £ =
important A = = =
e ) 7 Proficenes i
Yes  No : ;[:;;?::; amglrc;‘l:;:m“"\nu,u und legis ltive
Yes  No : g - Analyze the public perception of plunt und unimal Tl
P food issues. - N -
Yes  No Determine the impact of biote e
iotec v i
production systems, fnglogy on werld ) - -
Yes . No g Understand the impacts apg controversies

surroundmg geneticully modifieq orgunisms . -

; Discuss enviroumentalglobal issues such us globa}
& h : ’ urming i i
" No warming and desertification and the relationsiup of
sgriculfure with those issues.

DE]D“ JLEHY ']51 at fofl d i i 3
proficiencies i the arcu of public relatinns . To the LEFT, des;
g : o + desighute the imywrtance of the prafi : and ho
trequently von use the proficiency in your prolessional ureu tebmer of i proficicncy and lioss



Yes No
Yes No
Yoy No
Yes No
Yes No
Yes No
Yes No
Yes No
Ensjuency at Use

. =

s % % %

Linportan :=: _é ,—E —E
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes Ne

Frequency of Use

= =
& £ =
P £ =
= 4 S =
[Important = =z Z o2
Yes  No 7 =
Yes -~ No
Yes " No ’
Yes No
Yes No
Yes No
Yes © No
Yes No

Frevquency of Use

Wevkh
Momhly

Neves

s,

Amencans
z -
Proficiencies £ @
L be the agnculiural v the United
States
Assess Ui level of agriculiural literacy in the United
States.
Use a vanety of means including print, rudio and .
video to inform the public.
Write features about agricultural topics.
Deseribe the role agriculture plays in intemational
relations.
* Discuss the culrural impuct of agriculrural trade.
List the baricrs that exist when communicating .
ug ) ind, ion in i S . .

. Contrast the uniqueness of ug;icukura!

Never

Wnis speeches using effective formats and
tormulas.

Use ereative skills 1o develop iroductions to
ettecuively cngage an sudience m a spesch.

Customize a speech for a specific audience.

Apply ettective speaking techuniq

Usc the voice 10 niituin the interest of te
sudience

Use a vanety of inflection, 10nc and volume.

Use appropriate hand and fucial expressions

Describe the znpact of ugriculture upon atl

How to lnclude

commiunications to other fypes of communications.

E o
£ %
Proficiencies £ =
Describe the purpose of agriculural -
communications.
Apply sgriculrural communicati hniques and -
skills.

. Gainexperience in the applications of sgricultural -
communications theories in the workplace, T
D the charucteristics of responsibility and ;.
credibility. °
Modecl proficiency in time g and - R
organizution.

Never

Creute media progrum formats.

Navigate Intermet: send and receive e-mail.

Trunster and dawﬁioad information through a

‘\'urk\lu

“Workshop

'"l\‘llh'hlp
New M AN

How to Include

network
T N
£z
N £z
Proficiencies = o
Use gruphics effectiveiy to & d ding

Apply human relations skills.

Resolve conflicts.

W kshop

-

z2 =
Z =
c =
: oz
: Z
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Yes No Evaluate the performance of co-workers.

Yes No . Wrte a quality thank you note.
Yes No Identity and {ix barriers to efective conununication.
Yes No Interview tor entployment.
Yes No Work 1n 3 team setivity.
Yes No Work under pressure.
Friquency of L w
. = : = £ Z &
R Z z £ £ =
Imponrant = = Z Proticiencies = & =z =
Yes No " Correctly repont Jucts.
v - Understand government systemis und how they
cs No )y N
aftect agriculture.
Yes No . Cite sources.
Yes No ' Gather and synthesize information R
Yes  No .+ -’ Perform basic word processing.
Y . Converse knowledgeably on different areas in
cs No N
agnculture.
Determiine whether a topic would be best covered in
Yes No . .
4 news urticle or a festure unicle.
Yes . No . . +.0 ‘.- Create aresume.
Yes  No ! : ’ . 7 Identify bias i media stories L R -
Frequency oi Use __ Howtolndude
. = T . £ = E
s = = e : £ -
>~ X E 2 £ z £ 2 é =
£ & £ £ % T Iz = =
Importam & =z =2 2 2 Proficiencies & £ £ E Z
Yes - No . Write for the Internet. S
Yes  No 77 7 Discuss Freedom of Information Act. N
Yes -° No . Demonstrute sales skills. : Lol :
Ves .« v .7 7T Discussthe importance of belonging tos -~ .- .. .
es No S : . P - .
professional organization.
Yes .~ No . . T . 0L Interpret swtistics. i Lol L
Yes -~ No . - C “+ Use un Associuted Press Stylebook. N R
Yes No .77 Interpret the basics of the commodities murket.
Yes - No S Apply’cnm:mn sense logic 10 w1 cconomic trend
anulysis.
Yes No : Analyze und apply technical duta.
Frequency of Use —Howw laclude
— e = =
8 . - . =
z = e = = -
: ¥ £ £ & z £ % =
£ % % : T :Z z
Important & = 2 X Z Proficiencies £ I =z z
Yes . No E . Other:f
Yes No . Other |

Yes No : Other: |
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¥ |

} @S l ' l Agricultural Communications
\ , Curriculum Proficiencies

AGRICULTURAL SCIENCES
ANLD NATURAL RESQURCES

Demuopmaphus (Please anwer as indicaied )

POWhat 1s vour gender”  cavme

2 What u your age” Ocs vy

3 How niany vears huve vou been m PR Cun e

< How many ditterens: tull-tune PR Jobs lave you had in your Savner

carecr” (uxluding current position +

5 What college or utversity degrees lave you exmed? (Mark all that appiy.)

= None
Assocwite (major) |
Buachelors (major)
Masiers (ngor) |
Education Specialst (magot)
Protessional (J.D..cte. xmajor) ™
. Doctorate (major)

6 How would you rute vour level of knowledge about the - Caaner-
sgnculture, tood, fiber and nzturul resources mdustry”?

7. List the upproximate number of college courses  .Oaner.
w agnculture you have completed.

§ What types ot experiences have you had in agriculrure? (Mark alf that apply.)

. none
. paid work experience

".. unpad work experience

T lived) in a rura ares

".; live(d) on u furm

T own(ed) a furm

7 work(ed) in a rural area

" work(ed) on a furm

-... workied) for un agricultural business

" own(ed) un agricultral business

.. : high schoo! ugriculture course

<. college agriculture course

~.. extension workshops in ugriculrure

) other (specify)
Below is a list of proficiencies in the ares of cummunications. To the LEFT, designute the importance of the proficiency and how

frequentlv vou use the proficiency in your professional afed.
To the RIGHT, indicate how the proficiency should be included in the ideal apricultural communications curriculum.

How ta Include

-

Frequency of Use — —
— z . £ = =
5 = = ] # = z =
L, o= = 2 % = £ X £ =
£ 3 % ¢ G £ X : 3
boportat & 2 =2 2 Z Proficiencies £ = z =2 Z
Yes No . © Write features about agricultural topics.
. - Dcscribcbn Me of ag'ﬁcuhunl
Yes  No s communications.
Yes  No ° N Idenify and fix barziers (0 effective communication.
. ~ Compuwe the effecti of various di -
Yes No : ~ " systems for different messuges and audiences. )
Yes No : “ Apply cffective speuking techniques.

Below 15 u list of proficiencics in the area of pubie retatinns . To the LEFT, designate the importance of the proficiency and how
frequently vou use the proficiency ) your professional area



Tothe RIGHT. ind how the i y should be included in the ideal apricuttural communications curriculum.

. How t Include
Frequancy of Use

- = g : £
porat = 2 2 3 Proficiencie = = =
Yes  No Apply eftective writing techniques.
Yey No Apply basic public relutions pniciples
. D etisis ications skills and
Yo No understanding of ensis pliuses.
X Ability 1o meet deadlines, hundle multiple
Yes Ne simuhancously aund work under pressure.
Yes No Ability to manage stukeholders. ‘

Below 15 a list of proficiencies i the area of apricutture. To the LEFT, desighate the importance of the proficiency and how
Ireyuentiy vou une tle proficiency in your professional area

To the RIGHT. indicate how the proficiency should be included in the ideal agriculiural communications curricutum.

Froquency of Use How to Inciude

T . E £
- = T T2 %
z 0z : : : T z2 £ =
lmportamt = =2 2 2 Z Proficiencies x & z =
. Discuss the definition and types of agribusiness ST
Yes No N .
marketing.
ves  No ° .. Describe marketing thearies related to price,
Tt " gruding, elasticity, etc.
Yes - No = . - Discuss the impact of government and legislative - - -
' policy upon ugriculture. N T
ves  No - Descride the purpose of und ratioale for farm -
programs.
T Bualun u'g"m g ey 'polié; e
N . .
Yes ° in foreign markets.
N Discuss the factors that stinwlute and inhibit
Yes No :
cconomic growth.
v . - . - Define and compare the sources of credit for LT
es . No . ~ RN . AN ‘e i -
agriculnural instinutions. ) .
Yes  No e Appl.y u‘: concepis of md:.ﬁe'mnic curves, -
PP and p
quuent\; of Use - T How to Include
T % E z £ £ X 2
lmportant = =2 = z Proficiencies = & = £
Describe .xﬁzjnr world food and fiber cTops ml:hldmg . ' ' A
Yes No v .- where they were produced geographicatly and g .
explain their intended uses.
Yes No D an und: ding of plant growth und . oo -
development.
Yes " No k Describe ;oil‘pnnt:!p' i Ic.smcludmg fe.mhtyxmd water )
' management.
v N . Discuss characteristics umq\u: to animal products . . .
es - Mo © ' andtheir relted industries. : -
Yes © No . - L. - Report on the impuct of biotechnology in -
. S " agricultural animds, :
Analyze the public perception of plant und unimal -
Yes No %
food issues.
. Somrmioe i esarenil o Hasi kst
) producing agricultural animals.
Yes No : Define conservation
Frequency of Use Inchude
=3 T . £ Z
. 5 £ I £ £ = Z £
= z £ £ % g £ £ 2
Important g 2 =z = Z Prohciencies £ & zZz =

Notat All

- Notat Al

Not ot AN

Notat All



Important

Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Luportant
Yes No
Yes No
Yes No
Yes . No
Yes No
Yes No
’ Yes ﬁo
Yes No
Impaortant
Yes No
‘ Yes No ..
Yes © No
Yes No
Yes No
Yes No
Yes No
Yes t;lo

Daily

: Daily

Frajuency of Use

Weekly

Frogquency ol Use

“AWeekle

Fraquuency of Use

Weekly

Monthly

Monthiy

Mamthiy

Anunally

Anuualiv

Noves

Darcuss the ways that kumans impact the ccosystem
and methods of making it stable.

Discuss envronmenwal/global issues such as global
warming und desertification wd the relationship of
agriculrure with those issues.

Describe the eflects of :grimhﬁrc upon crosion and

the ot pounds in the
envrenmennt.
Defuw ccology and related tenmns.

Drescnbe the basics of 100d clussification, modem
processug and quality/salcty control

Detine and explain budget, cost, crednt and tux and
how tey relate to agribusiness.

Explain opportunity cost.
Prepare a budget.
Proficiencies
Ideutify g | regulatory ag reluted to
agnbusiness.

1denify currein govenunent programs that suppornt
agnculural business.

List the purp of gover | farm

3

ldentify feed: iluble to livestock

and describe their nutritional values.

Interpret charts, graphs and mips to make specific
decisions related 10 business.

-, Demonstrute the proper pmcedum for

Never

ldmnfyll':rwes of wholzsale und retad cuts of
meat.

Proficiencies
Explain the methods for proper handling and
disposal of animal waste.

. Explain how the selection of hybrid wnd cenified

sced affects performance und profitabitity.

- Identify the types of tillage methods used in crop

Nover

production.

Determine the tmp.u: of bimechﬁolngy on the world
food production systems.

Explain the impact of gov&mmemu.l po\il‘:‘y onthe
production and msketing of various diti

Identisy career oppoﬁunil'ies in production
ugriculture.

Identify major genetic churscteristics of animal
breeds and examine their uses in the animal's
breeding systems wd scientific principles.
Demonstrute sufe and humane anima handling
techniques.

Proficiencies
1dentify and compare the operation of equip
und facilities involved with livestock for optimum
production etficiency.

Analyze the cconomic impaet of production
agncuhure on the economy.

Rexpuired

R&\]illi\ﬂ

' Elective

Rexpuiinal

How to Include

- & =
a 2 = =
r» £ =
2§ Z Z
S ¥ E 32
£ 3z £ =
= Zz = Z

How ke Include

-

[
2 £ £ =
= X2 £ =
z 4 2 z
= = >
= = E Z
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Yes No - Use obscrvationa techniques to identify healthy,

quality plants.
Yes No Explain the process of photosynthesis.
Yes No ’ Explan lawn and turf maintenance. B . .
Yes No : ldentity fruits and nuts by comnmon name.
Yes No : Idzneity vegelubles and herd by nams.
Yes  No Idewtity fNloriculture crops including houseplants by
common name.
Yes No Explam the imponance of quality ussurunce of tood
' and fiber products.
Frejuency of Use Hoew to fncinde
= = T . = =
= E£ T - = = % ¢
£ T § E : £ : z =
wponam = =2 2 2 2 Proficivncies £ T Z =
Yes No Explain the pts of food ion and safety.
Yes  No Fxphﬁ‘l; lhc eih‘;c;fa%ﬁ ‘cduﬁ‘{-n concemss of
LY thag P 8
Yes No : . Recognize what DNA und clones mean.
Yes  No ~ © " Define precision farming.
Yes No Define phenotype und genotype.
Yes © No =~ Know water issues. ’
Yes No .. . Know specific insect pests.
Yes . No | N N v T © Understand urban agriculure, s
Understand the iovmacis and ot
Y N N .
s ding genetically modified org
Frequency of Use © " Howro Include
L = & T ., £ £
> = 2 % ¢ s £ z
= 2 E £ % £ X = &
Imporamt = 2 2 2 2 Proficiencies £ Iz =
Yes ©. No . o " Other:; ) .
Yes . No .. . .. . OmherT .
Yes '. No N - T Otherf -
Yes No = .2 T T Othery i
Yes ~ No N . Other:[ .

Natat Al

Not at Al



K
: ]@S l ' Agricultural Communications
l 1 Curriculum Proficiencies

AGRICULTURAL SCIENCES
| AND NATURAL RESOURCES

Demapraphics (Flease answer s indicuicd. )

I Wit s your gender”  cuon rae

2 Wihat s your age’ cravee

3 How many years lwve you been in PR L ner-

1 How many ditterent tull-tune PR jobs have you had in your e

cuseer” including current position. )

5. What college or university degrees have you camed? (Mark all thut apply.)

— None
Associate (mwjor)
Buchelors amagot)
Muasters (major) ;
+ Education Specialist (mujor)
Professional (J.D., ete. xnwjor) —
Doctorate (mjor) ™

P ———

6 How would you rute your level of knowledge sbout e .Canes.
ugnculture, 100d, fiber und natural resources industry?

7 List the approximate number of college courses - cuamee-
n agncul you have leted.

§. What types of experiences have you had in agriculure? (Mark all thar apply.)

none

paid work expernence

unpiad work experience

biverd) my a rurad area

" bive(d) on a fann

.. own(ed) a tarm

workted) in s rura area

—. work(ed) on a furm

work(ed) for an agriculura busincss

own(ed) an agncultural business

'.. lugh school agriculture course

T college ugriculture course
Xshops in ugri

£ other [ (specify)

Below is a list of proficiencies in the area of agriculture. To the LEFT, designate the importance of the proficiency xnd how
frequently you use the profici in your professionul area.

To the RIGHT, indicute how the proficiency should be included in the ideal apricultural communications curriculum,

Ff.-g]u.e.nc_\'v ol lee B " How to Include

P - s F =
= o= z s =2 <
s i = = £ % z 3 <
= 2 £ £ =z T 3 = =
hnportant & =2 = F 2 Proficiencies £ & = z
v . . . Discuss the impact of government and legislative
cs No . . .
policy upon zgricutrure.
Y - Amlﬁc the public pereeption of plant und animal
e No. " food issues. N
v . " Determine the impuct of biotechnology on world
es No .
production systems.
Yes Mo . Understand he impucts and controversis
o &' el
Discuss environmental/global issues such as global
Yes No o © warmung ad d ificution and the ret ip of

ugriculure with those issues.

Below 1s u list of proficiencies i the wea of communicatinns. To the LEFT, designate the impuortance of the proticiency and how
frequently vou use the proticiency th your professional area



Totle RIGHT.

mporan:

Yes

No

No

wdicate bow the proficiency should be inctuded in the ideal apricuttural cammunications curriculum.

Frajuency of Use

Weekh
Monthhy
Annually

Never

il

How to Include

- = £ =

z o = = =

£ z I E =

T X Z & =

Proficnencies = : z = Z

Write features about agncultural topics.

Describe the purposc of agricultura!
communications.

. Identity and fix barriers 1o effective communication.

Compare the effe of various di
tor diffcrent ges wnd audi
Apply effective speaking techniques.

Below 15 a list of proficiencics in the area of public relation. To e LEFT. designate the impontasce of the proficiency und how
Irequently von use the proficiency t your protessional area

To thz RIGHT. udicate how the proficiency should be included in the ideal apricultural communications curriculum,

Froquenay o U

E; R

P s Z

Important = z 2
Yes ' No
Yes No
Yes No

Yes No .
Yes No
Yes No

Yes ~ No b

Yes | No z IE]

Frequency of Use
Y 2

E S

= 2z Z =

E £ £ =z =

Impotat & 2 = 2 2

Yes - No 2
Yes . No
Yes No

Yes . - No .
Yes *° No

Yes  No ~ )
Yes No
Yes No ‘

Imporiam

Erevuency of Uhe

How o Include

< . £ £ =
£ 2z %3 & =
¥ I = & x
Proficencies x &z = Z
Apply effective writing techniques. .

- Apply busic public relutions principles. e T Ll
Determine problems und methods used to solve . - -
them. ° ’ .

-. Solve puhlx: relations pmbleﬁs (rom;ﬁc;icnalﬂwz -
studies. '
Work individually and within groups to solve public
relations problems.
Apply administrative theories 1o personnel relations.
. Possess busi A kedge reluted to op - RN
and finunce. ) -
Apply the case method of problem solving. ) .
T . ) How to Include
E £ =
T X X = z
Proficiencies = &z = Z
. Work with others in a team. pe . .
Counsel. couch und supervise teums of employees.
" Design und communicate » marketing plun.
Conduct bench g for murketing uctivitics. : . .
"+ 'Develop presentations. s
- ldemify tarpet markets.
Develop recruiiment materials. .
Know multi-medis alternatives.
How w Include
. T Iz % 3
Proficiencies = Tz = Z

Daily
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Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Yes No
Frovuencey of Use
=

. F ER

lmporiant E é ;=' ;;_
Yes No
Yes No
Yes No
Yes No
Yes No

Yes No .

Yes No N

Yes No

Frequency of Use

lmpoame & 2 =2 2 2

Yes = No . :

Yes -~ No .

Yes No .

Yes No

Yes No

Yes No .

Yes No - ’

Yes No .
Froquency of Use

Impartant é_-’ é’ i: —% ’}E

Yes No

Yes No

Yes No

Design promotiona! muterials.
Promiote programs.

Pubixze evens.

Create flyers.

Coordi tor speak

and trainers.

Prepare others for media inervicws and
plﬂllﬂ‘dlhﬂs.

Review commutucation prepered by others.

g

Develop unemal plans regarding
policics. promotions and assigusis.

Proficiencies

Wnie policy papers.
Design and publish a newsletter.

Understand state gran guidelines for program
scrvices.

Ability 10 meet deadlines. handle multiple priorities
simultaneously und work under pressure.

Demonsirate crisis comny skillsand
understanding of crisis phuses.

.. Ability 1o listen to others and understand other's

points of view mn an unbiased nunner.

Apply analytcal skills.

Apply creative conceptualization.

Proficiencies

- Know program cvaluation skills.

stc ;ons-ulxing smd negotiution skills.
}im;vkdge of commum:nlwn l;m:iels o
Understunding of barriers 1o comﬁunil:u‘nn.
Ability to manuge finances.

Apply strutegic thinking skills.

Demonstrate news sensibiliy.

Ability to successfully ‘pitch’  news story.

Proficiencies

Muintain knowledge of curreni events.

Knowledge and undersiznding of corporate polictes.

Ability 10 maunage stukeholders

Reyuired

Required

Requined

Huow to Include

Elective

How t Include

Flective

How ta Include

Fheclive

Workshap

Workshop

Wun kshop

Internship

P

Internshiy

Not at Al

Netat All

Notat All
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Yes  No ’ . Provide effective PR counsel to CEO. . p
Yes No Und d and apply h method: N
Frquimey of Use How \u’ !nchfle

£ T § E & £ z X 2 z
lponae 2 2 = F S Peviiciencies £ & Z2 = Z
Yes No Other: ;|
Yes No Other:; ~
Yes No Other: N
Yes No Otler:;
Yes No Ot § -
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PANEL OF EXPERTS



PANEL OF EXPERTS

Natalea Watkins

Assistant Vice-President News Bureau and Communications Service

Oklahoma State University

Gina Noble

Visiting Assistant Professor of Journalism and Broadcast
Oklahoma State University

Kendra Stanek
Communications Specialist
Oklahoma Central Rural Electric Cooperative

Ron Wilkerson

Director of Communications and Marketing
Oklahoma Career and Technology Center

Sam Knipp

Director of Cooperate Communication and Public Relations
Oklahoma Farm Bureau Federation

Houston Hunt
Account Executive
Jordan Associates Advertising

Dr. Dwayne Cartmell
Assistant Professor, Agricultural Communications
Oklahoma State University

Dr. Shelly Sitton

Assistant Professor, Agricultural Communications
Oklahoma State University
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FAX INSTRUMENTS



Agricultural Communications
Curriculum Proficiencies

AGRICULTURAL SCIENCES
AND NATURAL RESOURCES

Demographtces (Please azswer as tndxcated.)

1 What s your gender” ~ Male T Female
2 What s your age” 1825 7 26-35 T 3645 T 46-55 T 56-65 i 266
3 How many years have you been th PR? T13Z 4671951012052

4 How many different full-time PR jobs have you had inyour 21 2273 24 1128
career” (including current posttion )

5 What college or university degrees have you camed? (Mark all thar apply.)
) None
O Associate (maon [T
.. Bachelors (mapon) [
= Masters(majo |
_ Educauon Specialist (major) [
- Professional (1 D., ete }majer) [
- ——

— Doctorate (msjor)

6. How would you rate your level of knowledge aboutthe T low [ somewhat low T average
iculture, food, fiber and natural resources industry? .

an T somewhat high [ high

7. List the appr ber of college Come D13 046 C79C 210

in agnculture you have completed.

8 What types of experiences have you had in agriculture? (Mark all thar apply.)

none

paid work experience

unpaid work expenence

_ live(d) in a rural area

kive(d) on a farm

own(ed) a farm

waork(ed) i a rural arca

work(ed) on a farm

work(ed) for an agricultural business

own(ed) an agriculrural business

~ high school agriculture course
collcgc agriculiure course
" extension workshops in agriculture

L other [ (specify)

"'?D{'.‘I'J[jﬂ"ﬂ".ﬂ

Below is a list of proficiencies in the area of agriculture. To the LEFT, designate the importanee of the proficiency and how

frequentiv vou use the proficiency in your professional area.

To the RIGHT, indicate how the pmﬁnmcy should be in gg_qg in the ideal agricultural communications curriculum.

 Froquencyof Use | T Howoldue
—_— : & & =
N T v £ £ =
£ £ E & 2 2 ¥ & =z
£ 3 :E % IRERE
lopotlant & =z 2 g 2 Proficencies = 8 £ E 2
Ya N ~ oy o, Discussthe impact of govemment and legishative [ - - -~
: " policy upon agriculuge. o N T
Yes N e T . ‘Analyze the public perception of plant and animal - :
STt T T
- , - e e e Dctmmmempaxofhmuuogymwwld .
Yes X No > O 8 roduction systems, «
e - W,; AT ?Underslanddwmwnsmdommum - - - oo o
Yes . No &« N ¢ R Lo L9 g seally modified or . N N
T Discuss envirommentaliplobal issucs such 25 global .
Yes " No > 7 o O {0 £ warming and desertification and the relationship of £ LI

sgricultwe with those issues.

Below is a tist ol'prol'lcmnclcs in the area ofw_lmr_\s_ To the LEFT, designate the importance of the proficiency and how

frequently vou use the profi y in yous p | area
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To the RIGHT, indicate how the profictency should be nglgm in the ideal apricultural communications curricutum

Lhnportant
Yes © No '
Yes No - .
Yes © No

Yes No

Yes No .’

Froquency of Usr

Dadly
Weekly
Manthiv
Annually
over

O T Mentify and fix b

Hm to lnclude

. & & =
T g £ % %
s = % £ €
¥ 2 £ 2 T
2 Proficiencies 2 &£ 2 £ 2
Write features about agricultural topics. W EATER N
Describe the purpose of agriculioral LT
communications. . h ~ -
to effective 2 " Y
.. Compare the cffectivencss of various dissemimation .~ -, - -
" systems for different messages and audiences. S

T T T T Apply effective speaking Lechniques.

Below 1S a list of proficiencics in the area ofguhlle llog To the LEFT, designate the Importance of the proficiency and how

{requently vou use the p

Y T YOur p | area

To the RIGHT.

dicatc how the profici

v should be included in the tdeal agricultural communieations curricutum

Frequency of Use

How to Include

e =

PN T s F £z

.. = £ 3 5 s 2 % 2 =

= ¥ § & 2 F X E £ =

wporat X ¥ = £ 3 _ Proficencies__ = & ¥ : Z
Yes | No U S 1 Apply effective writing techniques. L
Yes . No - [N A App!ybmcwbhctchmmm LA SV
Yes i*No.t Ut . :. oD problems and methods sed tosolve .y o )
. .~~~ A7 2 Scive public relati blems Gom practical case - .. . - -~

Yes .. L 7 [y AN . ¥ ¥ S
SoNen M Y sl Z
Yes "No T ¢ s o+ o o. Wukihdividnally:ndwiﬂingmmsmsolvcpublic e s e e
; I R & problems. < RS

Yes T No I SRS Ayplyadmmnmwcmmpusmlmhm LS s
- P i ‘ Pmbmmwlcdgcmhmﬁ;opmﬁm RN P,
Yes . No v L ' and fnance. U [ AL
Yes . No ! s (ORI

Yes 7 No

Yes . No ~
< No <7

Important

Yes { No T

<O O Y Apply the case method of problem solving.

quu.encv of Use How mindude .

: ~ £ 3 T ¢ £ F %

g2 g 3 & 2 Profidiendies & 8 2 5 2.
7 r 7 U, ' Workwithothers ina team. SO0 T o
o < Counsel, coach and supervise teams of employeess. . &0 O . O
T 'Design and conumunicate a markeling plan. [ I T O ST
= O Oy & Conduct benchmarking for marketing activities. (S s s

< 2 ' Develop presentations. (G A A
Jreooan O 7 1demiify wrget markets. LA

I { { Devclop recruitment materials. F G A T ¢
$ 2 Know multi-media alternatives. - i

”j* B e e Pttt T O

ES — e 5 :

L, 2 = g ¢ £ F X

= % £ 5 & £ 2 % ¢ =
= & £ 5 3 g 2 £ £ Z
5 g = 2 Z Proficiencies = & 2 £ Z
: 5 A Dwgn pmmaumzl materials. LRI [

107



Yes No

Yes '~ No

Yes No .

nportant
Yes . No
Yes ' No
Yes . No «
Yes .V No !
Yes . No
Yes © No U

Yes . No

Important

Yes .. No

Yes " No «~

Yes I No !

Important

Yes " No .

. N
- ¢
. i

Frequency of Use

. &~ =
. = = E & = <
= = T . g 2 T -

=3 %% ¢ : £ EEE

2 =z 2 2 2  Proficenien £ 2 £ 2

Write policy papers. b SRS O
: . Design and publish a newsletter. N Sl
- .-, Undersund swie gram guidelines for program .= -
- services. N
T U 2L Aty o meet deadlines, handle multiple prierities .. . - -
h * simultaneously and woek under pressure. -
. - ;. Demanstrate crisis communicaton skills and S
- - 7" undersanding of crisis phases. o
o - Abihtylolmmlouhusandmdamndoﬁm N
- - pomvsol’vwwmmlmhmdmm oy -
0 O T T Apply analytical skills. A I
I {. I . Applycreative conceptuatization e ANEEANES

Frequency of Use

'Puhhmm

Creae Miyers

Cocrdmeremml’aspﬂhasuummus

hwmstumdnmmmw
presentations.

Review communication pfq:.md byothus

Dmlopnunmleunmmmphmregmdmg
and

P P L

coa oo oq
T P

: oo
[ <

. U How to Include
= & =
-, > < = =
= =T L E 2 % % =
= = e -
2 2 2 3 i Pmixdends = & 2 2 Z.
5 S % . Know program evaluation skills. oo T T
: T T T Use cmuln'.ng and n:goti:.dm skills.
JOR w4 C me!edgc of communication models.
i Lndnsmxdmgoﬂmnastommumanm (S SR >
< * Ability to manage finances. A
T f. L. Or Applysimtegic thinking skills. TRV A S
> Demonstrale news sensibility. . O C

> Ability to successfully ‘pitch' a news story.

i
i

o)
-

k2

= £ T
> ¥ 2 E %
= .& z c S
& 2 £ < 2

N AN
[N

Pmﬁoencw-

Mainzim knowledgc of curren! events.

* Knowledge and ding of policics.

* Ability to manage stakeholders.

Provide efective PR counsel to CEO

How toInclude

: —
T . £ £ Z
£ =2 % % =
= = 4 g =
£ & £ 2
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Yes

=
Importam | 5

Yes .

Yes

Yes

Yes

“No -

No 7

No

' Weekly

'

-, Monthly

!

3 Annuall

Frequency of Use

M

- Understand and apply research methods.

‘I

o
~

p

 Notat All

How to Include

‘T : E E
k- (=} -
Profidendes =2 & E =
- Other:f L R S
7" Other | LA S e
7. Other:| LG L A
. Other | AT S SR R

109



Agricultural Communications
Curriculum Proficiencies

AGRICULTURAL SCIENCES
AND NATURAL RESOURCES

Demographics (Please arswer as indicared )

1 What s your gender’ 7 male . female
2 Whatis your age” .. 18-25 77 26-35 T 3645 T 46-55 T 56-65 T 66
3 How many vears have you been in PR? 132467791012 2213

4 How many difTerent full-time PR jobs have you had in vour 200324038
career”? (including current posiion )

5 What college or university degrees have you exmed? (Mark all thar apply.)

None
- Assocute (majot) [
— Bachelors umggen) [
T Masters tmajonN T
L Educauon Specialist (major) [
_. Professienal (J.D., etc Xmajon) [
——————

L. Doctorate (major)

6 How would you rate your tevel of knowledge sbout the  — low [ somewhat low T avenage
agnculre, food. (iber and nawral resources industry? _ . .
i somewhat high [ high
7. List the approxi ber of callege Snone 513 046 079 0200
m agriculture you have completed.

8 What types of experiences have you had in agriculture? (Mark all that apply.)

T none

U paid work experience

. unpaid work experience

. live(d) in a rural area

T live(d) on a farm

own(ed) a farm

work(ed) in a rural area
work(ed) on a arm

T wark(ed) for an agricultural business
(.| own(ed) an agricuitural business
T high school agriculture course
L. eollcgc agnculture course

o olhcrr—' (spenfy}

ST

Below is a list of proficiencies in the arca of communieatigns. To the LEFT, designate the importance of the proficiency and how

frequentiv vou use the proficiency in your professional area.

To the RIGHT, indicate how the proficiency should be ndndgd {n the ideal ngglculmral communications curricutum

i

Froquency of Use | _Howolndude .
—_ =3 _'-'=- =
= £ 5 . E s £ % 3
> %X 2 E &8 2 T ¥ I E
= & & £ 3 N ‘E £ £ 2 :z
lmportat 5§ = Z < Z Proficiencies 2 @8 ¥ E Z
Yes -m No o > 00 0 (. O 'Write features about agricuhural topics. RO I ¢ G
PN P '~ - Describe the purpose of agricultural P
Yes L No T communications. e ”
Yes " No & T ¢ O Cidenmify and fix barriers (o effective communication. < -
e Compwcuuem:cuvumofmm&ssanmm T
Yes < No . h fordxm 1 and W RN
Yes © No ol Apply effective spesking techniques. o o7

Below is a list of proficiencies in the area orp_u_b_lg_re_lnllpn_s To the LEFT, designate the importance of the proficiency and how
frequentty vou use the proficiency in your p

To the RIGHT, indicate how the proficiency should be included In the idea) agricultural communications curriculum
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Frequincy of Use ___How to Include :

e o =
=z = T v 2 2 =
- = < - - - 3 = -
- - = = « = = B3 = [
z £ E E :z T 3 £ & 3
baportant = =2 2 =2 Z Preficencies 2 B = = Z
Yes  No N 7 Apply effective writing techniques. [ T

Yes No <. 7. Apply basic public relations principles. S O I

Yes  No ° T -+ Demonstrate crists communications skills and - s o~ . S
: understanding of crisis phases. - - d ot

e ne . Aemyomedudi hedemaipl . - '
St omaluncously amd work und e R

Yes  No. . 71! Ability to manage sakeholders e PO

Below is a list of proficiencics in the area of agriculiure To the LEFT, designate the importance of the proficiency and how
[requentiv vou use the proficiency in your professional area

To the RIGHT. indicate how the profici

v should be inctuded In the ideal spricuttural communications curriculum.

Froquency of Use How to Include
o >

y: & = =
=z = : » =2 £ <
z -_g £ 2 s T 23 %=
= 5 = k] I 2 = £ =
Imporat &z F Z 2 Proficiencies £ & 2 2 Z.
-Yes © Ne‘ ¢ & .~ vz Discussthe defimition and types of agribusiness’ P s oo
: AT ; - .
Ye “No:' v Describe marketing theories related to price, R AR

Yes © No = o . = = - Disusteimpeiofgovemmentandlegislaive . . o s

e : *  policy upon agriculture. ”. = "‘

Yes . No = . S0 e Describe the puspose of and raticnale for farm PO
S— .- .

Yes “No . ~ o - : - Evaluate the effectivencss of U.S. agricutral pelicy -

in forei X o ~ - o -
Yes “No. i v & - ., Discusshe fctors that stmulatc and it o e oo
(-1 ] - - N N _ ie b [ " . - -
Yes I No z e} Dc@tlﬁm'mmmxmofu’m' for 5o o6
Yes T No T £ & ¢ -Applytheconceps of indifference curves, o Coooo

supply/demand, and production functions.
o F;e.q;.;cnc\' of Use ' ___How toInclude

e & =

> = T 2 2 £ =

= = © - - - a z -

PSS = = & = - X c =3

Z £ : 3 ¥ ¥ O £ 3

Important 5§ = 2 < Z Proficiencies 2 m 2 E Z:
e Describe major warld food and fiber crops including

Yes T"No <: L > 2 2 < where they were produced geographically and [ S A

explain their intended uses.
Yes T No O 2 oo o Demonstrate 2n understanding of plart growth and R N A e

" developmenl
. o oo oo "Describe sofl principles including fertllity and water -~ -, oo
. < - A G :
¢ Discuss characteristics unique 1o 2nimal products N A

Ve No &t o e Repon on the impact of biotechnology in T e e e
: TOT @D T ) il S S

Yes . No-: o i < 2. e Analyzeihe public perception of plam and animal ..’ .
. S &8 T T A oA

Q“ ; ‘No N e el _ Summarize the cconomic and managementroles of .~ N v o
R A producing agricuhural animals A

Yes O No L. O &« Y T Define conservation DO ]

Frequency of Use How to hclufie

e = =
L o2 & E g 2 2 <
.. = £ 5 z EE £ X g %
= &8 £ £ 3 . r £ & =
Importat & = 3 2 2 Proficiencies & @=™m X E Z
'Y.s ' N‘ LI Discuss the ways that humans impact the ecosystem . . .
. o . - .

.

and methods of making it stiable.
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Yes No - R . . N . Exphinthep of ph () e N s

Yes - No . : o -7 Explain bawn and wrf maintensnce. [

Yes  No 0 O T T Wentify fruits and nuts by common name. L e R

Yes No . CT L .7 1dentify vegetables and herd by common mame. ool T
Yes No N oo ldenuify crops P by . - -

How 1o Include

g
3
3
3

- = 5 =

= = = = =<

. ¥ 2 % ¢ E s 2 E =

= kB £ E 2 o £ & £ ¢ Z

Important = £ Z < Z Proficiencies 2 8 2 = Z
Yes No R { . Explamthe pts of food sanitation and safety. L o
Yes . No .. . .. 7 o Exphinthecthical and culural concems of sl e e
- - Y, In agnculura] processmg. .

Yes . No & 7 i+ T Recognize what DNA and clones mean L S W A
Yes ."No+ * 7 «U Define precision farming. o o T

Yes . No ' { Joo 0 i Define phenotype and genotype. LA S

Yes . No U 1 0 L I C Knowwaterissues. c I
Yes | No U { 2> T I b Know specific insect pests. SO0 T s

Yes . No'' T O O U0 7T Understand urban agriculture. o

Yes > No & > - Understand the impacts and controversies

~

e AR ATES
. . V,_ ging geneticall fified orgas < (GRS A -
How to Include i
= & =,

T ¢ 2 £ <

s = & & =

T £ E & 3T

Important Proticiencies = % z = Z°
Yes ¢ No T Other:| A (SIS

Yes I No

T O Oter[ AT A
{ O Othery O & T D
T Other| (2B I S I




Agricultural Communications
Currniculum Proficiencies

AGRICULTURAL SCIENCES
AND NATURAL RESOURCES

Demographics (Please answer as wndicared.)

1 What ts your gender” 7~ malke [T femalc

2 What s yourage? . 18.25 T. 26-35 T 3645 T 46-55 T 56-65 T 266
3 How many years have you been in PR? T3 704677971002 2213

4 How many different full-time PR jobs have you had i your 122034038
career” (including current positon )

5 Wha college or university d have you eamed? (Mark ol that apply.)

2.2

. None

Associate (majon) |
Bachelors (mayjor) [

Masters (major)f—————__

Education Specialist (major) (™
L Professional (.D.. ete. Xmajos |
~D (major) |

[Tt

6 How would you rate your level of knowledge sbout the  Z low [ somewhat low T average
agniculiure, food, fiber and natural resources industry? - 5 .
7 somewhat high [ high
7 Lust the approximate number of college cowrses — none [ 1.3 G 46 C 7.9 T 210
m agricul you have leted

8 What types of experiences have you had in agriculture? (Mark olf thar apply.)

none
paid work experience
unpaid work expetience
live(d) in a rural area
live(d) on a farm
: own(ed) a farm
work(ed) in a rural arca
work(ed) on a farm
work(ed) for an agricultural business
.. own{ed) an agricultural business
high school agriculiure course
{.. college agricuture course
T extension workshops in agriculture
Liother[—— (specify)

a0t nen

afute

0

Below is a list of proficiencies in the area of agriculture. To the LEFT, designaie the importance of the proficiency and how

frequently vou use the proficiency in your professional arca.

To the RIGHT, indicate how the proficiency should be tncluded In the ideal agricultural communications curricuium.
' FrequencyoiUse | How o Include

= 2 E s £ £ %
- ¥ E E 3 £ 2 3 2 %
= 8 E E % F 2 :E 2 oz

lmportat 8§ = 2 =2 2 Proficiencies % @ £ E Z2.
- " _ N e s ~. . Discuss the impact of government and legislative | - S
Yes <. No w0 . AT (& policy upon agriculure. :.. (CHER WY -
oo ~ =~ Antlysethepublicpercspionof pamtand animal | ~ .. .. ., o
Yes \_. No @ -'~. O - - l‘eo_d“ A - < .. <

Yes " Nod . ¢+ o 2. . Detcrmine the impact of biotechmology onworld -,
B S i y
R R .'..J,,..-,.rn:’u. e
Yes « No: N . T, e ding 8 ically fified org "
T Discuss environmeniaiglobal issucs such as giobal ]
Yes " No - o+ v { ¢ warming and desenification and the relationshipof < A ST .
sgriculture with those issues.

Below is a list of proficiencics in the area of public relations - To the LEFT, designate the Importance of the proficiency and how

frequently vou use the proficiency in yous professional area
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To the RIGHT. indicate how the proficiency should be included in the tdeal aggculmral communications curriculum

anucnn‘ of Use ) How to lnclude
— [-% = =
Lo = ) E s & = <«
= = £ - - > Z Z -
& 3 8 2 ¢ £ 3 2 E =
lmponant § £ 35 2 2 Profidencies £ & £ 5 £
Yes ~ No Joo0 T Apply effective writing techniques. A A 4
Yes  No Lo 1T Applybasic publn: relations pm'nplcs 4 [ oo
Y& I No - , K Dmmm:mwmmmmlmskmsmd - ” -
' : ~ understanding of erisis phases. N
ve N ©o . - Abbyomedadiestademdise  © n o o -
* simuliancously and work under pressure * . -
Yes " No 'l il S U0 < Ability to manage stakeholders. [ET i

Bclm is a hist of proficiencies in the area of communications. To the LEFT, designate the importance of the proficiency and how

frequentlv vou use the p

y T your p

E -8

To the RIGHT, indicate how the proficiency should be Included in the tdeal agricultural communications curriculum.

I'mquenc\ of Uae

How to Include )

= 2 E © Er‘ —% '—_:‘
= Z 2 & & £ T
mporam &z E 2 2 __ __ Profidencies 2 8 Z E oz
Yes  No O+ It D 2 L 'Write using appropriate style (ie. AP, VPI). [ G S 0
o e LT e e pe o e dey L o
. 4 isehy. R <]
;.; . );o_l SR PP Apply reporting and writing skills ina "real world™ -~~~
ARSI i DY O S AR S
Yes . No o ¢ [ Dsm’beelhxa!dnlmncadbym L VR )
Yes " No ' I T U ( » Interview 2 source of information for amews article. < T D b O
Ve “No ~ ¢ o ',i Edit the work of athers; accurately procfiead a .~ o
T LU S pomen R R v B
Yes T'No O° L * 0 < Usecomeet editing marks and symbols. T A A
o m s LT Critique and correct layout and design of -~ -
. P . \ al Inl ! 2 .
Yes U-No 7. . < oo w publicaticns. o R W \'..
. Frequency of Use _M:E‘“ie_ ;
= £ 3 Tz 2 3 %
» % E 3 § = T ¥ E :-
= B E E 2 §E 2 E g =z
Impertant X £ Z 2 2 Proficiencies g &2 2 = Z.
Yes T"No Ot T D fr L Describe common dilemmas faced by journalists. PO AT
Mo . i~ g1 ¢ ¢ Dicuschicalsundandsexisinginthefidol - < v~ ~

4 D cthical solutions to probl L N
Yes T No T o3 Desmhdwwawmwhchncwsnﬂoﬂm c~ A
- information is disseminated to the public. S N
Yes ¢ P Compa:r. the effectivencss of various dissemination -, »~, ~ ~
es . No . L P W . . L [ A
systems for different messages and audiences.
T .~ o~ o Discuss legal problems facig journalists, ~ ot OO
Yes © No oo 9 > broad and advertisers. . [ G VY
h _' Discuss and define communicaions regulations,
Yes T No .+ 4 7L < faimess doctine, libel, privacy and commereial o O ¢ o

Frequenq uf Uﬂ'

lmportant

Daily

Annually | ¢

Weekly
Monthly
Never

. S:lccl appropriate topics in specch Wwriling.

Proficiencies

Elective
Intenship
Notat All

&
!
€
=
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Yes - No . « Tl
Yes  No N

Yes . No . N

Yes No . : Dl
Yes No ’ [

o o,

=S =2

= =2 =

-~ X = =

= £ E E
Important ] £ Zz <

Yes No

Yes . No . )

Frequency of Use

_,_; anspeuhs using cflective formats and

formulas.
- Use creative skills 1o develop nroductions to
_ effectively engage an audience naspeech

7 Customize 3 speech for a specific audience.

Apply cflecuve speaking techniques.

.. Use the voice 1o maintain (he interest of the
o

-~ Usea variety of inflection, tone and volume

Use appropriate hand and facial expressions.

"+ Describe the impact of agriculture upon all

Amencans

N e s
< . PR R
R O
P A
o~ . . - -
~ ~ = A

< - -

Never

... Proficiencies

- Deseribe the agriculiural community in the United
T Sutes

|- Assess the tevel of agriculuaral lteracy i the United -

o ikpquln'd
lective

‘ How winchuide

I
Workshop
i Internship

iNotat All

vl
;

T States. -
Yes . Noi. . ¢ o~ ¢ Useavaritty of means inchuding print, radio and R
' : © " videoto inform the pubtic. " cor N
Yes . No:» = v 0 L C ‘Write features about agricultural topics. [ R S &
Yes I Nel I > T L D&_::'hndeasﬁaﬂmpuyshﬁwmw I S eI o
Yes . No o .+ O T O Discuss the culiural impact of agricultural trade. AR
-Y-s ~No :: N -~ e ,-_- List the barriers that exist when communicating - NN
N X . S % Y U iyl information in ntemationad sitations. & © - -
. Lo T T UL Conmst e wniqueness of agnicultural | .. . o o o
e N YT commmications toothertypes ofcommunicaons. T S~ &

Frequency of Use

Monthly
Annually

Important

Required
lective
Warksha

Internshi
Nat at All

Yes . No 70 {0 &

7]
9]

(]
o
r

\
O

Yes T No 1 1

Yes U No &+ O

Yes . No & o

G Apply agricultural communications techniques and
" skills.

~ Gain experience in the applications of agricul
™ communications theorics in the workplace.

T credibility.

~ ‘Demonstrate the characteristics of responsibility and

<
2
2
&

<
[
)
N

o Mode) proficiency in lime management and

') ~ i [ tal
- - - - -

Yes N0 T S DTG

* Create media program formats.

+23 'Navigate Intemnet; send and receive e-mail.

C SRR
Yes CNo T Tt €y o Icwstnmd&ownlwdhl‘mnionmwgha oo e

Frequency of Use

.IMm\lh ly
y-\nnua!ly

=
Impontant R

Never

7 Apply human relations skills.

. . Proficienctes

*7i Use graphics effectively to increase undersianding.

<. Resolve conflicts.

1 ‘Internship
Naotat All

< [

roooon - .

A . L
- ~ s
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Yes No " 77 : {  Evahate the perfc of co-work

Yos . No ! . Write a quality thank you note.

O - ldemify and fix basriers 10 effective communication

Work in a team activity.

N A A A
- . e e
A SR
- ~ e e e
- = .

Yes " No . . L. L1\ Work under pressure. [ AT
Frequency of Use How 10 Include

P e £ =

. 'E‘: ) g g = —; 3

£ 3 f 8¢ ERCRE A

S . s . % £ £ =

Importat 2 =2 2 £ 2 Profiaencies 2 £ 2 E Z

Yes No: 7 I ! Corectly repon facts N Ty o

affectagneatwe v M
Yes . No 0 I D Ciesousees. 2 B o
Yes No. . ¢t 70 L Gather and synthesize information. <0 T T
Yes . No 1 [ <o T Perform basic word processing. S O

e © ~ =t ¢ ¢ ¢ Converseimowledgesbly on differemtareasin
-~ ~ .~ Deiermine whether a lopic would be best covered in
: anews anticle or a feawre anticle.

Yes 0 No U <

Yes L No U L Ol  Create a resume.

A (PRI
Yes S No T o L. Identify bias in media stories O LA g
 Frequency of Use T How to Include
> v :"' % 5
= £ % E § £ E =
1 '-=.: E ] = = 2 = =
= & E £ % E X 5 & =
imporamt £ =2 = 2 Z Proficiencies % & ¥ E Z
Yes TNo O T D D Write for the Intemet IR Al Al
Yes . No 7. L Ot < 9 Discuss Freedom of Information Act A N S
Yes 0 No v Y i+ (. I O ‘Demonstrate sales skills. o <
Yes T No & % S e Discuss_ntimporimc_e;fbe&éingm;“ So
: R T ] ! N
Yes . No O < " Interprel statistics. AR VR
;' Use an Associated Press Stylebook (SIS A A
; Interpret the basics of the commodities market ol U C
I Apply common sense logic (0 sn ecanomic trend A~ 5 S e
‘analysis. - - .
Yes T No {0t £ T L Analyze and apply technical data G SR
A “wp:wqum“. of Use - How' to Include
- = £ ’é < _:E_- -% E\ :
> X £ £ 3 3 2 & 2 =
= § E E ¢ g ¥ 5 £ 3
lmportam & 2 T 32 Z Proficiencies £ & 2 E 2
Yes . No " L. O & 7 Other [ oo
Yes { No .. < T Other[ oL D¢ O

Yes TNo T & T U { < Otherf
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7. {: Other D o0
. Other | E S AR I S 6}
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Dear Agricultural Communicator:

We need vour help! The faculty members at Oklahoma State University have been
working to better identify skills necessary for agricultural communications graduates who
pursue jobs in writing and editing. However, it has become evident that there is limited
research that gets to the heart of those necessary skills. Therefore, we will be conducting
a Web-based study looking at the proficiencies necessary for agricultural
communications graduates in the areas of writing and editing.

Within the next couple of days you will be receiving a note at this same e-mail address
containing a link to a brief survey (10-15 minutes). We would greatly appreciate it if you
could take a few moments to complete the survey.

If vou have any questions about this research project, please feel free to contact myself or
Dr. Dwayne Cartmell at 405-744-3690.

Thank vou in advance for your cooperation. Without your assistance it would be
impossible to acquire this valuable information.

Sincerely,

Sarah Sargent

Graduate Student
Oklahoma State University
sargesd@okstate.edu

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

dcart@okstate.edu
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Dear Agricultural Communicator:

I need your help! You have knowledge about the skills necessary for an
agriculural communicator to be successful in today's technological age. Your
views are crucial in helping agricultural communications and journalism
educators to design curriculum to prepare future agricultural communicators.
You are one of a limited number of agricultural communications professionals

selected to participate in this study.

The primary purpose of this study is to define what disciplines and

proficiencies should be included in a model curriculum for agricultural
communications and to determine if classroom experiences can prepare students
for real-world experiences. In addition, for each proficiency identified,

this study will identify whether the proficiency should be taught as a

required course, as an elective, as a workshop through a professional
organization or not at all. Your opinions are important as only a select

number of agricultural communications professionals were chosen for this

study.

This survey will only take approximately 10 - 15 minutes to complete. Please
respond to the questions in terms of your views and current situation. Be
assured that your responses will be treated confidentially.

The survey is provided online and can be accessed by clicking the link below:
http://ccox.pt.okstate.edu/surveys/pr.htm

If you have trouble accessing the online version, please e-mail me
atsargesd@okstate.edu, and I will FAX a copy of the instrument for your
completion. Your immediate response is greatly appreciated.

Thank you for taking time from your busy schedule to complete this online
questionnaire. Without your assistance it would be impossible to acquire

this valuable information. If you have any questions about this research

project, please feel free to contact me or Dr. Dwayne Cartmell at 405-744-

0461. For additional information regarding human participation in research,
contact the Oklahoma State University Campus Institutional Review Board Office

at 405-744-5700.

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University
sargesd@okstate.edu
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Dear Agricultural Communicator:

I need vour help! You have knowledge about the skills necessary for an
agricultural communicator to be successful in today's technological age. Your
views are crucial in helping agricultural communications and journalism
educators to design curriculum to prepare future agricultural communicators.
Y ou are one of a limited number of agricultural communications professionals
selected to participate in this study.

The primary purpose of this study is to define what disciplines and
proficiencies should be included in a model curriculum for agricultural
communications and to determine if classroom experiences can prepare students
for real-world experiences. In addition, for each proficiency identified,

this study will identify whether the proficiency should be taught as a

required course. as an elective, as a workshop through a professional
organization or not at all. Your opinions are important as only a select

number of agricultural communications professionals were chosen for this
study.

This survey will only take approximately 10 - 15 minutes to complete. Please
respond to the questions in terms of your views and current situation. Be
assured that your responses will be treated confidentially.

The survey is provided online and can be accessed by clicking the link below:
http://ccox.pt.okstate.edw/surveys/pr_ag.htm

If you have trouble accessing the online version, please e-mail me
atsargesd@okstate.edu, and I will FAX a copy of the instrument for your
completion. Your immediate response is greatly appreciated.

Thank you for taking time from your busy schedule to complete this online
questionnaire. Without your assistance it would be impossible to acquire

this valuable information. If you have any questions about this research

project, please feel free to contact me or Dr. Dwayne Cartmell at 405-744-

0461. For additional information regarding human participation in research,
contact the Oklahoma State University Campus Institutional Review Board Office
at 405-744-5700.

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University
sargesd(@okstate.edu
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Dear Agricultural Communicartions Professional:

Last Friday vou received an e-mail from Oklahoma State University asking for
vour participation in a research study regarding competencies in the area of
agricultural communications. If you have not completed the survey, please

take 10-15 minutes to fill it out. You will find a link to the survey below..

If vou are unable to open the survey using the provided link, please e—m-all
ginarose”8@hotmail.com, and I will be happy to send a survey to you via fax. If
vou have already completed the survey, thank you for your pamcqzat:on! For
questions regarding this study, feel free to contact me at 405-744-5133 or

Dr. Dwavne Cartmell at 405-744-0461.

http://ccox.pr.okstate.edu/surveys/pr.htm

Sincerely,

Sarah Sargent, Graduate Student

Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communicarions
Oklahoma State University

(405) 744-0461

dcart@okstate.edu



Dear Agricultural Communications Professional:

Last Friday vou received an e-mail from Oklahoma State Umversn'y asking f
vour participation in a research study regarding competencies in the area of >
aoncultural communications. If you have not completed the survey, please

take 10-15 minutes to fill it out. You will find a link to the survey below.

If you are unable to open the survey using the provided link, please e-mail
ginarose78@hotmail.com, and I will be happy to send a survey to you via fax. If

vou have already completed the survey, thank you for your participation! For

questions regarding this study, feel free to contact me at 405-744-5133 or

Dr. Dwayne Cartmell at 405-744-0461.

heep://ccox. pt.okstate.edu/surveys/ pr_ag.htm

Sincerely,

Sarah Sargent, Graduare Student
Oklahoma State University

Dwayne Cartmell, Ph.D.
Assistant Professor of Agricultural Communications

Oklahoma State University
(405) 744- 0461
dcart@okstate. edu



128

Dear Agricultural Communications Professional:

Last Friday vou received an e-mail from Oklahoma State University asking for
your participation in a research study regarding competencies in the area of
agricultural communications. If you have not completed the survey, please

take 10-15 minutes to fill it out. You will find a link to the survey below.

If vou are unable to open the survey using the provided link, please e—m.ail
ginarose78@hotmail.com, and I will be happy to send a survey to you via fax. If
vou have already completed the survey, thank you for your ?amcqzauon! For
questions regarding this study, feel free to contact me at 405-744-5133 or

Dr. Dwayne Cartmell at 405-744-0461.

http://ccox.pr.okstate.edu/surveys/pr_cm.htm

Sincerely,

Sarah Sargent. Graduare Student
Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-04G1

dcart@okstate.edu
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Dear Agricultural Communications Professional:

This is just a reminder regarding the e-mail you received concerning AGRICULTURAL
COMMUNICATIONS PROFICIENCIES from Oklahoma State University. Itis
extremely important to the success of this study that you complete the online survey. Your
responses will be valuable in shaping future agricultural communications curriculum. You
will find a link to the survey below. If you are unable to open the survey using the providet.i
link, please e-mail ginarose78@hotmail.com, and I will be happy to send a survey to you via
FAX. If you have already completed the survey, thank you for your participation! If you
have problems submirtting your responses or for questions regarding this study, please feel
free to contact me at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

huep://ccox.pt.okstate.edu/surveys/pr_ag.htm

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-0461

dcart@okstate.edu
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Dear Agricultural Communications Professional:

This is just a reminder regarding the e-mail you received concerning AGRICULTURAL
COMMUNICATIONS PROFICIENCIES from Oklahoma State University. It is
extremely important to the success of this study that you complete the online survey. Your
responses will be valuable in shaping future agricultural communications curriculum. You
will find a link to the survey below. If you are unable to open the survey using the provided
link, please e-mail ginarose78@hotmail.com, and I will be happy to send a survey to you via
FAX. If vou have already completed the survey, thank you for your participation! If you
have problems submitting your responses or for questions regarding this study, please feel
free to contact me at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

hrep://ccox.pr.okstate.edu/surveys/pr_cm.hum

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State Universiry

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-0461

dcart@okstate.edu
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Dear Agricultural Communications Professional:

This is just a reminder regarding the e-mail you received concerning AGRICULTUR.AL
COMMUNICATIONS PROFICIENCIES from Oklahoma State Umvefsmy. Ttis
extremely important to the success of this study that you complet'e th_e onlme.survey. Your
responses will be valuable in shaping future agricultural communications cu:lrnculum. Y-'ou
will find a link to the survey below. If you are unable to open the survey using the prowded
link. please e-mail ginarose78@hotmail.com, and 1 will be happy to send‘ a survey to you via
FAX. If you have alreadv completed the survey, thank you for your participation! If you
have prof:lemssubmitting vour responses or for questions regarding this study, please feel
free to contact me at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

htep://ccox.pt.okstate.edu/surveys/pr.htm

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-0461

dcart@okstarte.edu
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Dear Agricultural Communications Professional:

This is a final reminder regarding the e-mail you received concerning AGRICULTURAL
COMMUNICATIONS PROFICIENCIES from Oklahoma State Unlvefsmy. Itis
extremely important to the success of this study that you complete the onhne.survey. We
will be collecting all responses through Sunday, March 14. Your responses v\.ull be valuable
in shaping future agricultural communications curriculum. You. will find a link to the survey
below. If vou are unable to open the survey using the provided link, plegse e-mail
ginarose”8@hotmail.com, and I will be happy to send a survey to you via FAX. If you have
already completed the survey, thank you for your participation! If you have problems
submitting vour responses or for questions regarding this study, please feel free to contact me
at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

http://ccox.pt.okstate.edu/surveys/pr_cm.htm

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-0461

dcart@oksrtate.edu
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Dear Agricultural Communications Professional:

This is a final reminder regarding the e-mail you received concerning AGRICULTURAL
COMNMIUNICATIONS PROFICIENCIES from Oklahoma State University. Itis
extremely important to the success of this study that you complete the online survey. We
will be collecting all responses through Sunday, March 14. Your responses will be valuable
in shaping future agricultural communications curriculum. You will find a link to the survey
below. If vou are unable to open the survey using the provided link, please e-mail

ginarose” 8@hotmail.com, and I will be happy to send a survey to you via FAX. If you have
already completed the survey, thank you for your participation! If you have problems
submirtting vour responses or for questions regarding this study, please feel free to contact me
at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

http://ccox.pt.okstate.edu/surveys/pr_ag.htm

Sincerelyv,

Sarah Sargent, Graduate Student
Oklahoma State University

Dwayne Cartmell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma State University

(405) 744-0461

dcart@okstate.edu
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Dear Agricultural Communicartions Professional:

This is a final reminder regarding the e-mail you received concerning AGRI.CULT'URAL
CONMMUNICATIONS PROFICIENCIES from Oklahoma State University. Itis
extremely important to the success of this study that you complete the online.survey. We
will be collecting all responses through Sunday, March 14. Your responses v‘.ull be valuable
in shaping futu re aericultural communications curriculum. You will find a link o the survey
below. If vou are unable to open the survey using the provided link, please e-mail
ginarose”8@hotmail.com, and I will be happy to send a survey to you via FAX. If you have
;lready completed the survey, thank you for your participation! If you have problems

submirting vour responses or for questions regarding this study, please feel free to contact me
at 405-744-5133 or Dr. Dwayne Cartmell at 405-744-0461.

http://ccox.pt.okstate.edu/surveys/pr.hem

Sincerely,

Sarah Sargent, Graduate Student
Oklahoma State University

Dwayne Carumell, Ph.D.

Assistant Professor of Agricultural Communications
Oklahoma Srate University

(405) 744-0461

dcart@okstate.edu
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