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INTRODUCTICH

Clothing courses have heretofore been built eround
the necessity of making olothing for oneself. Tradition
called for beginning to learn the technies of sewing on
easy, nonfitted garments and progressing to the more diffi-
oult types of fitted dresses made of materials more 4iffi-
cult to handle, Pattern courses supplemented training
in elementary sewing and textiles, and costume design
oourses roundsd out the group of required courses. This
plan wes intended to enasble a girl to buy materials wisely,
choose and meke designs becomingly, and to construct gar-
ments sicillfully.

About the year 1830 people began to mamufacture ready-
to-wear garments. The first clothing made on a commercial
soale, for resale on a ready-to-wear basis, was produced
in New Bedford about 1830 for the sailors of the whaling
ships that cutfitted and started from that port. The next
market to be developed for ready-to-wear clothing appears
to have bean in the South. Prior to the 40's, the slaves
on the varicus plantations had made their own clothing, but
the boom in cotton-growing throughout the South developed
to the point where the negro laborers could be more profit-
ably employed, particularly during the summer months, in
cotton~-growing and oultivatinz. For this reason, the simple
s 3

Journal of Home RZoonomics, Rathbone, hoselie V., Iowa St.
College, Oot., '32.



clothing demands for these laborers came to be supplied
on the ready-to-wear basis. Dealers' organizations sprang
up in several cities to take care of this demand, notably
in Baltimore, Cincinnati, St. Louis, Memphis, Charleston
and New Orleans, as well as in New York and Philadelphia.
The business of supplying rough working clothing for the
slave laborers of the South grew to large production in
the period from 1840 down to the opening of the Civil war
in 1861.8

The rise of the mamufacture of women's apparel followed
that of men's apparel with an interval of but a few years.
As early as the 40's, there began to be ready-made garmants
for women, such as cloaks and mantles, offered for sale in
retail stores. Following the Civil War there was more of
& demand for suits. In 1914, light coats for spring and
fall came into use, which were for the most part unknown in
earlier days. The production of other classes of women's
apparel, including waists, dresses, muslin underwear, house
dresses, and children's end infant's goods, received a very
great impetus following the period of business depression
of 1893.3

During the period of the World War, the manufacture of

apparel both for men and women was greatly curtailed, and

a large part of the capacity for manufacture of men's

2, 9.
’ Nystrom, Economics of Fashion, The Ronald Press (Co.,
New York. p, 408, 413.



apparel was turned into production of militery clothing
for the army. There was a heavy demand following the
war. The men coming back from the army were keen to get
back into e¢ivilian clothes, and people at home who had
economized and refrained from buying now manifested an
active desire for new apparel. Wages were high and spend~
ing continued freely throughout the year of 1919.

Due to the depression of 1920-1921 there was an over-
production of wearing apparel manufactured. But by 1923
there had been quite general recovery from the depression
of 1921, and consumer demand for clothing was again some
where near normal.4

Under the present economic and social conditions
almost any article of clothing in any style or make and
in any material may be purchased ready-made, and a woman
may agsemble & finlshed and completed wardrobe in one
shopping trip at a reasonable cost. Retail stores are
showlng such a renge of values that the purchaser finds
it difficult to pick ocut the ones best suited to her
needs. Since there are so many manufactured garments on
the market and so many women purchasing ready-made gar-
ments it 1s necessary that clothing selection be taught

as well as clothing construction.

4,
Nystrom, Economics of Fashion, The Ronald Press (0.,
New York. p, 414



PROCFDURE

In undertaking & study of the relation of the teach-
ing of clothing construction and clothing selection to
ourrent practices, it was felt that the results obtained
would be of more valus for curriculum work if the study
weres not confined to one state. Since an exhaustive study
of the entire United Stetes was impossible, four neighbor-
ing states were included with Oklahoma in this study,
namely; Kansas, Texas, Missouri, and Arkensas. The dis-
tribution of Questionnaires Numbered I and II are shown
on the maps of each of the statan.l

A Questionnalire was sent to instructors of clothing
in colleges, universities, and city and small commnity
high sohools in each of the five states to determine the
time allotted to the teaching of clothing construction and
e¢lothing selection in each inatitution.2

A second Questionnajire was sent to two hundred college
girls, two hundred high school girls, two hundred city
women, and two hundred rural women in each state, for the
purpose of determining the current practices in clothing

construction and elothing selection.

1l Appendix - page i
2 Appendix - page vi
3 Appendlx - page vii



INTERPRETATION OF DATA

Questionnaire No. 1.

In response to questions Ho. I, II, and III, of
uestionnaire No. I, as to the time allotted to the
teaching of oclothing construction and oclothing se-~
lection in each institution, thirty-four replies were
received. The general trend seems to be, thet in-
struoctors are teaching more clothing construction
than seleetion; however they are teaching more se-
leotion then in previous years.

The results indicate that less construoction
and mors selection is being taught in colleges than
in high schools throughout the five states. The
average percentage of time spent in all high schools
studied is 56.4% in clothing construction and 244 in
oclothing; while the average is 51.5% in teaching
clothing construotion, and 29.1% in clothing seleo-
tion in colleges. (Table I).



Table I.

Relative Time Spent in Teaching Clothing Construc-

tion and Clothing Selection.

3 Average s Average
High Schools t Clo. Comstruction : Clo. Selection
Texas 3 87% : 209,
Oklahoma : 58% : 234,
Missouri : No Returns ¢ No Returns
Arkansas s 34.6% : 10%
Kansas : 66.6% : 23%

s Average : Average
Colleges : Clo, Construction : Clo. Selection
Texas : 66.6% s 33.3%
Oklahoma 3 54.6% s 26.6%
Missouri : 43.8% : 24.3%
Arkansas : 56.2% 26.6%
Kansas : 36.3% 35%

More textile

study is being taught in colleges than

in high schools, according to returns received. It is

apparent that Kansas places more emphasis on the study of
textiles than any other state, in this study. (Table II).

Parcentage of

Table II.

Time Spent in Teaching Textiles.

: Average § Average
State : High Schools : Collezes
Texas : 9% : No returns
Oklahoma : 22% $ 16.5%
Missouril : HNo Returns S 25%
Arkensas $ 6.8% s 22.1%
Kansas : 10% s 28%




There were 80 fow returns received from question
No. 1V of Questionnaire No. 1., "If there has been any
chenge in the proportion of time devoted to construetion,
selection end textiles within the pest five or six years
will you indicate the time spent previouslyn, that no
definite comparisons can be made of the proportion of time
spent previously in teaching clothing construction and
selection with the time devoted to each phase of clothing
work at present. Of the instructors, who replied, practi-
cally all stated that there had been an increase in the
time devoted to the teaching of clothing selection and
less time was given to teaching of clothing coastruction.
"There is & trend toward greater emphasis on seclection than
has been given in the past, especially when the term selec~-
tion is taken to mean a study of design principles that
influence the choice of dress; & knowledge of textile fab-
ries, and a consideraticn of cost of elothing in rslation

b &
to other family expenses."

In the five states studied, there has been no research
carried on pertaining to the proportion of time spent by
homemakers in clothing selection and clothing construction.

In question No. VII of Questionneire No. I., the in-
structor wes asked to give her opinion concerning the per-
centage of women and girls buying their clothes ready-made
and the percentage making their clothes or having them

made. Twenty-iwo replies were received from college and
high school instructors. The results of these replies have

1 Alpha Latzke, Head of Clothing and Textiles,
Manhattan, Kansas.



been tabulated in table III.
Table III.

Percentage of Women and Girls Buying their Clothes
Ready-made, and Percentage making their Clothes, or
having them made.

: Percentage : Percentage
State : Buying Their Clothes : Making or Having Made
Texas : 75% : 25%
Oklahoma 56% : 449
Missouri : 65% : 35%
Arkensas : 65. 5% 5 35.5%
Kansas : 62.5% : 37.5%

As a further check of current practices, an examl-

nation of the high school state courses of study and college
catalogues, in the five states studied was made. It was
found that emphasis was placed on the teaching of clothing
selection. In high school clothing courses of study, the
wise selection of materials as well as the construction of
the garments, is included. Usually the time allotted is
divided into units with a different phase of the clothing
work emphasized in each unit. Such titles as these are
given to the units: "How and “here 1o Buy My Clothing",
"Selecting and Congtructing Garments, "Intelligent Buy-
ing", "Buying Only !‘hen Needed", and "Care, Selection and

Construction of garments".



In practically all clothing courses in colleges,
it was found that some time is spent in considering the
problems of olothing selection. While in many colleges
only & small amount of time was spent in this phase of
work, in others over 50% of the time was devoted to
seleotion. Separate courses in clething selection,
clothing construction, and textile buying were also

offered in certain institutions.
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Questionnaire No. II.

Today, the work of textile and clothing dspartments
in schools and colleges is being challenged by the change
in the buylng habits of the modern oonaumar.l A survey
wag made to determine the practices of families in cloth-
ing construction and selection over five states: Texas,
Arkangas, Oklahoma, Kansas, and Missouri. Of the two
thousand five hundred questionnaires sent out, one thou-
sand four hundred sixty five returns were received. The
returns included replies from rural and city housewives,

and high school and collegse girls.
Articles of Clothings made in the Homae.

0f the replles received, pertaining to the articles
of clothing made by some nember of the femily, it is
evident that less clothing is being constructed in the
homes of Texas than ia any other state studied. The
greatest percentage of clothing constructed in the home
is found in Arkansas. Detail results are shown in Tebles

Iv, Vv, VI, Vil, and VIII.

1. Zfddy and Wiley, Pattern and Dress Design ~ Houghton
¥Mifflin Co., New York -~ Page vil
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Table IV.
Articles of Clothing Mede at Home.

(Texas)

Women and Children's Garments All % Some % None
HO“BG dIOBlOI a9 e % s anw s =g aq 9.1 31.9 ‘5.1
Wash school dresses....c.... 9.4 35.4 58.1
Wool school AresseS.csccecss 4.5 32.4 57.3
Dress-up dresses for mother 2.4 35.1 58.6
Dress-up dresses for daugh-
ter of high school or
C0l1lege A80.ccenccnscacaccnas 3.2 42.1 48.6
Aprons oOr smoCKS«e.eseceeses 17.0 37.8 4.8
Petticoats and slipsS..cceeee 4.0 38.9 53.2
Brassiers...... SRR R b 9.7 76.0
Shorts or Step-ina...-.-..n 1.0 6.4 88.9
PaJEEaS @ & & 5 5 8 8 s 8 8w & & 8 * 4 00w 413 41'6 45.4
Dress-up drasses Tor little
girls.ll..o..lltnl.-lDl..ll. 11.8 50’.9 58'8
Coats for children....ese..s 10.8 19.5 43.2
Infantts clothes.eesceeesess 10.1 20.0 48.0

lien and Boy's Garments
I\!ﬁn's Shirts.....--......... 1.8 80-0
len's UNAderwelrecscessccsses 3.8 88.0
Boy‘s w&sh s‘l-lits.l.l.“..O.t 4.5 67.0
Boy's wool BuitBSececcccsccas 1.0 78.0
Boy's overallB.ccisscscnscces 8l1.3
Boy's underweare..csscccsccce 7.0 80.5

Housgshold Linens
Piu“ ease’OOQOOOl..lool.-o 9'3 37.5 51.5
Shaeta..--oa.no.n.-oal.o.-vo 4—:.3 2307 48.1
T“‘l‘.-..l..0'...‘....0.". llo 34.0 65.‘



Table V.

Articles of Clothing Made at Homse.

(Missouri)

Women and Children's Garments

ALl %

House Aressos..cecscsannconas
Wash school Aresses...cccsce.
Wool sSchool AresseS.ic.cceccee
Dress-up dresses for mother..
Dress-up dresses for daugh-
ter of high school or
OOllege aga.............t..-.
Aprons Or SMOCKS.esesceccsans
Patticoats and slipSececeeccecee
Brogslers.ccresvonassasnnrsees
Shorts or Step-ins,..-.......
Pﬂ.jamﬂl.......-..............
Dress-up dresses for little
girl’-.......ll..l.....&....i
Coats for childreneecececcces
Infant's clotheSeeeecscccacee

and Boy's Garments

Men's shirtse.cecscecccccsce e
Men's Underwelr.e..cosceenacas
Boy's wash suitSccccccesccssns
Boy's wool suits....ccceecnee
Boy's overallsS.cececccscccecses
Boy's Underwelreeccccceccscnse

Household Linens

Plllow cBBOB..eiseassninnsans
Sh“ts.'..............'-...II
Towels.....‘l.I.l....I....C..

11.6
12.

14.8
1l1.6

12

Some % None %
30.8 40.4
30.2 47.2
31.2 25.4
30.8 45.2
3600 82.6
35.6 24.8
35.6 47.2
11.6 61.2
16.8 528.0
41.6 27.6
29.6 25.6
21.2 42.8
22.4 28.8

4.8 64.4

8.8 64.4

10.0 55.6
3.6 61.6

66.6

11.6 56.0
31.2 38.0
27.6 54.4
32.4 48.8
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Articles of Clothing lade at Homs.
(Oklahoma )

Women end Children's Garments Al % Some 4  None &

Houne AressssS..ccesceccasocssne 15.1 30.0 40.7
Wagh school AressesS...cccceeee 18.5 34.0 41.9
'eol mml ma”s..ll.ﬁtlt.. 19.5 z’.a ‘o‘a
Dress-up dresses for mother... 17.8 s1.8 39.5
Dress-up dresses for daughter

of high school or college age. 18.0 40,8 43.3
Aprons Or SNOCKS::scessssssens 25.6 38.4 21.0
P'tﬁmt’ ﬂnd ‘lips oooooooooo 9.0 40-7 “IB
ml‘m.“...'..l..l.l..IQO 1.8 B.‘ ”ov
Shorts or step-insS.....ccccv.. e 18.4 73.6
R’m-.'.ttolocq..ao...t.’.- 20.0 3’00 55.1
Dress-up dresses for little
mh...'........’..'....l..I. 19.5 m.‘ a“
m“ fﬂr mm....so...-.. 7.5 m-s ‘o.ﬁ
Infant's clotheSecececveccsesee 15.1 25.4 39.3

len and Boy's Cerments

¥Ven's shirtBecscccesecsssanasce 2.0 85.7
ﬁn'ﬂ maﬁmurototooc-at-auoo 1.2 9.5 75.?
my" wash sultBececccscccrsses 15.0 “-a
Bw'. '001 m“....--.--o.-t- 9‘0 ao.‘
Boy's overallS.ccccscccscecsscasn 6.0 75.1
Boy's undervefreiceccsvcsces oo 4.8 13.3 68.7
Household Tinens
Pim O0B08caesvsassstossnssns 18.3 4’0-5 56.7
sh“t'ldl‘.l.t.t.ltvlt....-...t 16.5 58.0 “.g

Tw‘ls..l..tt..o.qlﬂo..c.tt.o. 1.-2.? 30.0 ‘?t’



Table VII.

Artiocles of Clothing Made at Home.

(Kansas)

Women and Children's Garments

Men

House AresseS.cccccscscsccns
Wash school AressesS..ccecce.e
Wool achool AressesS.escececee
Dress-up dresses for mother.
Dress-up dresses for daughter
of high school or college age
Aprons or smockKS..seceesvcne
Petticoats and slipSececeeeee
Broasgglers. .cceececcssssenses
Shorts or step-inScccciecese
Pajm'........-.'.It...l..t
Dress-~up dresses for little
girls&......liil..-...v.-...
Coats for childrenNeeeccecess
Infant's clotheSeecscocecces

and Boy's Germents

Men's shirts.:cecessceosscese
Men's underwelrecscccoceesss
BOY'S waﬂh auitsollicoa.tl.l
Boy's wool sults.c.vevvecens
Boy's overallS.cecssssessnas
Boyt's underwear..cceeecese Wik

Household Linens

Pillw C‘aaaal ® % " 8 8 5 00" 8 s BB
Sheats....-..l.t..bl"tl.ll.
TOWOLZ 060 s 0snevessnessans s

20.0
20.2

2 o
[

ot
L ]
DO OH~IGH M

>

o

O OFMHPO

AV el A

20.5
16.0
14.5

All %  Some %

6l.4
9.2
56.0
42,1
55.

41.1
42.8
2045
16.0
43.7

32.8
36.0
25.4

> goow
> ~o0o®

=

86.0
88.3
8.5

14

16.5
16.5
25.7
40.5
26.5

18.8
46.0
74.0
76.0
34.5

29.7
38.95
28.0

75.1
80.5
66.5
7.8
77.1
59.4

(R )
o Ko N -]
_oD



Teble VIII.

Articles of Clothing Made at Home.

(Arkensas)

Women and Children's Garments

len

House AresseS..c.ccvccssscecse
Wash school AresSsSesS....ccceee
Wool school AressSe8..c.c.oess
Dress-up dresses for mother..
Dress~up dresses for daughter
of high school or college age
Aprons Or S8mMOCKSB.:.cesssccces
Petticoats and slipSeecaccese.
Brassiers....cecceeese I
Shorts or step-ins.ceceecees.
P&jﬂmﬁs-.................n..
Dress-up dresses for little

girls.t.'...ti...'.........II
Coats for children...... e
Infant's clotheéB8eccceceesansce

end Boy's Garments

I’JTAGI].'B 8.1111"173...-..-.-........
Men's underwear.-............
Boy's wash suitScecccccccscsee
Boy's wWool SuitSececaceccsccae
Boy's overallsS..ccceccessccee
Boy?s Underwoar.sscescsccoccce

Household Linens

P1llow ORERB: e s dcibevns seis .
Sheets.l..l...l.......l.l....
Towels..l‘.."'.‘......lCC...

All % Soms %

HH R
W a3 s ]

19.7
13.2
2l.4

50.5
43.1
40.0
44.0

37.4
46.5
44'5
20.5
26.0
37.4

40.0
45.4
00.2

| ol
GRaOD
orHONMO

oo

36.8
43.4

15

None

13.1
13.4
2.2
23.1

17.4

6.1
3l.1
69.5
67.4
26.0

19.1
18.2
13.1

76.1
72.8
72.0
72.5
74.0
69.2

29.8
39.7
28.5
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A comparison of the amount of clothing construction
done in the home, in the various states is shown in Table IX.
The results show that the families in Texas made fewer
garments then in any other state. In Missouri 11.92% of
the families made all their women and children's clothing,
28.7% of the families made some, while 37.75% of the fami-
lies did no sewing. In Oklahoma 14.46% of the families made
all their women and children's olothing, 31.23% of the fami-
lies made somse, while 44,91% of the families did no sewing
for the women folk. Fifteen and seventy one hundredths per
cent of the families in Kansas made all the clothing for
women and children, while 40.92% of the families made some
of thelr clothing, and no sewing was done for the women folk
by 35.70> of the femilies. In Arkansas, only 26.13% of the
families did no sewing for the women &and children, while
26.39% of the families made all their clothing, and 38.12%
of the families did some sewing for the women members of
the family.

lisn and boys' garments were mads less freguently in
all the states (Table IX, B}, while in every state in the

study, some household linens were constructed (lable IX, C).
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Table IX.

Comparison of Clothing lMade in The Home of The

Various States Studied.

A. Women and Children's Clothing:

: A1l % :  Some % : None %
Texas : 8.73 : 27.05 : 52.46
Missouri s 11.92 3 28.70 s 3%7.75
Oklahoma : 14,46 : 31.23 . 44,91
Kansas 3 15.71 : 40,92 . 35.78

Arkanses s 26.39 s 38.12 T R6.13

B. Men and Boy's Clothing.

: A1l % . Some % : None %
Texas s : 2.88 ¢ 79.13
Missouri : s 6.47 : 6l.42
Kangasg - % 7.08 : 71l.08
Oklahoma $ 1.00 H 9.15 : 75.38
Arkansas : 1.40 : 9.58 . 72.76

C. Household Linens

All %» : Some % : lione %

Texas : 4.83 : 25.06 s 54.93
Missouri 2 14.00 3 30.40 : 40.73
Oklahoma - 15.60 s 34.10 : 43,53
Kensas $ 17.00 £ 37.66 ¢ 34.83
Arkansas ¢ 19.43 % 41.46 s 32.60



A summary of the articles of clothing made
in the homes is found in Table X. Dresses are
made most frequently by members of the family,
while men's and boy's clothes are seldom made.
Underwear and infant and children's clothing are
made less frequently than dresses. Low fre-
quencies for children's e¢lothing is probably due
to the fact that many homes have no small children.

In 7.2% of the homes, the entire supply of
pillow cases were made, while 36.4% of the homes
purchased s8ll of their pillow cases ready-made.
Similar results were noted in the cases of sheets,
where 13.5% made &ll their sheets and 45.6% used
ready-made sheets. Some pillow cases and some
sheets were made by 35.8%, and 35.7% respectively.
0f the towels used in the households only 1l2% made
all their own towels. One-third reported making
part of their own towels while 45.6% did not make

any.



Table X

Summary of Articles of Clothing Made in the

Homes of the Southwest Section.

Women and Children's Garments:

19

All % Some % None %
Houso Aresses ceececccees S8 B e 17.6 35.2 32.5
Wash school AresseS....ccccocvvaese 19.1 40.5 o7.4
Wool school AressesS..scsecscecscascs 16.3 37.3 38.2
Dress~up dresses for mother....... 12.4 36.7 41.3
Dress-up dresses for daughter..... 16.1 42.5 31.7

of high school or college age
Aprons Or SMOCKS..eccsesescassnnss 28.9 39.8 21.7
Petticoats and slipS.ccceoccccccss 7.6 40.5 4.4
massiers..I..QOQUOICO....l.lIll.. 2‘1 14:-1 ?5.3
ShOI‘tB 01' ﬂtep-ins.-..-.....o.--.- 15'7 40.6 70.3
PajamaBOIOQJ....o.ll.to...tt.OOC.l 15.7 40‘6 35.9
Dress-up dresses for little girls. 16.1 28.4 21.5
Coats for chlldren...ccecceecccccece 15.1 321 35.4
Infant's clotheBeccccccessoncvacse 20.3 24,7 27.8
Men and Boy's Garments:
Men's Bhirte.ceissvvssans e sdsodvsi .2 8.8 76-9
Mﬁn's under‘.’.'ear....-....--........ 05 8.5 76.2
Boy's wash suitSecececcececsccccass o2 12.3 65.8
Boy's wWoOl Buit8.ccecececccccncces 2 4.8 75.2
Boy's OverallsSccscceccesccocccccss 2 l.9 74.4
Boy's Underwearecccceccccsscescccss 1.8 12.5 68.7
Household Linens:

Pillow CO888isecvvsasesoscscscssscsncnne 1702 35.8 36.4
Sheets.........UQOlO..l...OI.-.... 15'5 350? 45.6
Towela.'....-‘..l0.0..l......I.I.. 12!0 35-6 45.6
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Reasons For Not Sewing In The Home.

A survey was made to determine why sewing was not done
in the home. Lack of time was given as the most common
reason for not sewing in each of the five states. Five hun-
dred twenty indicated this as their greatest difficulty.

Two hundred forty-one stated that ready-made articles cost
little if any more than home-made articles. The fact that
sewing was hard on the eyes was given as a reason for not
sewing by 218 people. One hundred fifty-eight people reported
lack of skill in sewing as a reason. Reports show 78 stating
that ready-made clothes have better style, while 20 indicated
that ready-made garments last longer. In 59 homes the dis-
like for sewing is present. Sewinz was given as being hard

on general health in 60 replies.

Difficulties In Construction.

It was found that fitting was indicated by 629 people
to be the greatest difficulty in oclothing construction, in
the five states included in the study. Similar results were
found by Miss Grace Fernandes in a survey made to determine
the relation between the economic status of the Oklahoma farm
family and the farm women's standards of management with
respect to clothinzg. Fitting headed the list as the greatest
difficulty recognized by 39% of the 437 wouen raporting.z

2. Fernandes, Grace; Experiment Stetion, Oklahome Agricultural
and Mechanical College, Experiment Station Bulletin No. 197,
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Finishing, that which so outstandingly brands a garment
ags a poor or attractive article, was listed next by 351 persons.
This also renked second in Migs Grace Fernandes atudy.5 Flann-
ing work and cutting were also problems for meny people.
(Table XI). Similar results were found in Miss Meud Hopkins
survey.4 Of the instructions needed by home sewers, ocutting

ranked second from the lowest.

Table XI.
Difficulties in Construction

Number Indicating Difficulties:

tKan. : Okla. ¢ Ark, : Mo. : Texas : Total
Fitting $t 175 : 142 : 116 : 105 : 92 : 629
Finishing : 99 ¢ 73 55 : 49 : 76 : 351
Planning Work r 94 70 78 : 44 : 35 : 331
Cutting : 885 3 30 65 10 : 11 : 141
Totiilisss ssvnees #lLS 315 313 208 213 1362

Mending Done In The Home
It was found that more women's clothing is mended at
home than men &nd boy's clothing, however some clothing is
mended in the home for the men folk. (Table Xil1) All under-
wear was mended by 32.l1% regularly, 6.6 per cent occasion-

ally, and 7.6% never do any mending of their underwear.

——e

5. Fernandes, Grace. Experiment Station, Oklahoma Agricultural
and Mechanical College, Experiment Station Bulletin No. 197

4. Hopkins, Maud. A study of Inexpensive Commercial Dress
Patterns. Subnitted to School of H. Ee. Okla. A. & M.
College for llaster of Science - 1934.
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Hose were mended regularly by 44.5%, ococasionally by 28.2%,
and never, by 7.6%. Dresses were mended regularly by 3l1.l1%,
occasionally by 37.8%, and never, by 10.2%, while men and
boy's clothing was mended regularly by 24.5%, occasionally,
by 30.7%, and never by 23.2%. (Table XII).

Table XII.
Comparison of Percentage of

Mending Done in The Home:

Garment : Regularly %:0ccasionally %: Never %
Underwear : 32.1 ¢ 36.6 : 7.6
Hose . 44.5 . 28.2 . 7.6
Dresses : 3l.1 ; 37.8 ; 10.28

Men's and boy's :

clothing : 24.5 30.7 23.2

"% B8 A% s

Remodeling Done In The Home.

More garments ara*remodeled for the little zirl than
any other member of the femily. (Teble XIII). In 14.4% of
the homes, all the dresses were remodeled for mother, and
23.4% for dauchter, while some were remodeled by 40.1%, and
40.5%, respectively.

The fewest number of remodeled garments were found in
the coats and suits for boys. This may have been due to
the fact that these garments call for certain talloring

technique.



TABLE XIII.

Comparison of Percentage of
Remodeling Done in The Home.

-

Garment : All % : Some % : None %
Dresses for liother : 14.4 ; 40.1 ; 29.2

Dresses for daugiiter : ;

of high school -or g 3 -

college age i 23%.2 40.5 s 23.3

Dresses for little : $ $

girls t /7.3 3 37.7 : 17.8

Coats ;9.9 i B33.6 : 28.4

Suits for boys H 2.0 22.8 $ 49.9
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Study of The Proporticn of Ready-Made
Clothing, Home-Made Clothing, and That
Made by the Dressmaker.

A study of the clothing construction and selection
practices was made to determine what percentage of the
clotﬁing for the family was ready-made, or dressmaker made.
Replies were received from rural and city housewives, and
college, and high school girls. (Fig. I). In the states
studied, 53.38% of the clothing worn, was ready-made, 46.71%
was constructed at home, while 24.87% of the clothing worn
was made by dressmakers.

The results of the questionnaire show that the average
percentage of clothing purchased ready-made, in Texas, is
larger than that purchased in any other state included in
the study. Of the five states, the highest percentage of
clothing made, and also that made by dressmakers, was
found in Arkansas. Ranking next in clothing made at home,
is Oklahoma (47.1%), and although Texas has the highest
percentage of ready-made garments, 1t ranks second highest
in dressmeker made clothing. (Fig. I).

In order to determine whether it was an economic ad-
vantage to use resdy-made or home-made clothing, the question
was asked whether or not money was saved by meking clothing.
As a result of the questionnaire, 1,045 indicated that they

saved some by making their own clothing, while 157 indicated



Figure I
Comparison of Percentage of Ready-made, Home-made

and Dressmaker-made
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that nothing was saved by doing their own sewing.

In planning the family's clothing, results show that the
mother plans all the clothing for the family in 296 cases; in
797 cases she makes plans for only a part, and in only 211
cages none of the wearing apparel was planned by the mother.
Similar results were found in the case of selection, where
all the clothing worn by members of the family was selected
by 264 mothers: 787 replies indicated that a part of the
elothing was selected by the mother, while the mother se-

lected none of the clothing for the family in 272 ocases.

¥actors Influencins the Choice of
Certain Garments.

In selecting shoes 1,210 people consider size as the
most important factor. The next important factor in selec-
tion of shoes was that of cost, according to 1,062 people.
@elity was likewise considered an important factor by 1,003
of those replying. Type, color, comfort, suitability, style,
need, durability, occasion, whether or not they are practi-
cal, and the height of heel were other points considered in
the order given.

One thousand people consider the guality and size of
hose as the most importent factors in buying. In 982 cases
the color was the most importent. The thread count, cost,
comfort, fit, weight, type, need, suitability, and brand

were nmentioned as other important factors.
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Approximately equal importance was placed on the cost,
quality, and suitability as factors influencing the choice of
gloves. Additional emphasis was placed on size, cut, brand,
material, and fashion.

In 1,005 cases the type of hat was given more consider-
ation by women than any other factor in selecting a hat.
However the cost and color are considered important by many.
The following items were stated as additional factors; size,
fit, becomingness, trimming, occasion, quality, suitability,
and style.

In selecting a dress or suit, 1,068 people consider
color as the most important factor and 1,035 people consider
cost ag a determining factor in purchasing. One thousand
consider materisal when selecting a dress or suit. Additional
factors considered important are suitebility, fit, style,
type, congtruction, size, durability, and fashion.

To most people, cooperating in the study, the cost of
& coat wes of major importcnce. (One thousend and sixty-
eight zave cost as the most important factor in selecting a
coat, while others congider material and suitability. Ad-
ditional factors are size, versatility, type, end style.

Approximately nine hunored people gave quality, dura-
bility, and cost equal congsideretion when selecting under-
wear. sdditional emphasis was placed on size, ease of

laundering, fit, comfort, color, brand, cut, and material.



27

Nine hundred seventy-seven people stated that suita-
bility was the most important factor in selecting a scarf.
Other important factors in the selection of a scarf were
cost, size, quality of material, color, and ease of

laundering.

Consideration in Selecting Ready-made

Garments.

In selecting ready-made garments, the fit of the
garment is considered by the majority of the people to be
of the greatest importance, with cost, becomingness,
currsnt faghion and comfcrt ranking next in order named.
(Table XIV). Very little importance was given to the
possibility of making over the garment at the time of
its selection. The matter of selecting clothes which
matohed or blended with other articles in the wardrobe,
likewise seemed to receive little attention, althouch
the ensemble has been stressed very decidedly in the

past few years.



Table XIV.

Considerations in Selecting a Ready-made

Garment.

=+ }0

s Ark, ;Okla.: Mo, g Tex. : Kan. i Total
Cost } 265 : asv ; 175 : 140 : 521 : 1,158
Color ; 227 ; 232 : 165 ; 144 : 254 : 1,022
Durability : 224 : 208 : 125 ;99 : 287 963
Cost of oleaning E 225 i 253 § 151 % 128 : 249 : 986
Becomingness : 266 g 261 : 187 : 120 : 299 : 1,133
Fit . 250 : 261 : 149 : 164 ¢ B1L 1,164
Suitability to : f : : i i
environment : 203 E 229 f 123 E 120 E 287 E 942
Suitability to person : 195 : 248 : 114 g 132 : 251 : 920
Suitability to occasion: 185 : 252 % 162 : 122 ! 255 ; 976
Qality of material  : 233 : 252 : 156 é 125 : 288 : 1,054
Ease of soiling : 217 : 218 : 157 : 105 : 250 . 945
Qelity of workmenship 218 : 249 161 104 246 : 978
Matohing with other - : : : : :
garments 199 210 E 124 : 94 f 225 852
Possibility of : : : : : :
making over f 201 f 1381 f 106 E 68 1 256 E 811
Current fashion } 228 : 340 E 155 : 111 : 260 : 1,094
Comfort : 250 : 282 E 192 : 124 : 281 : 1,079
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Consideration of Place Where

Clothing Is Bought.

More clothing 1s bought in local stores although some
is purchased from mail order houses and in other cities.
All of the clothing was purchased in local stores in 19.9%
of the homes, 50% of the families purchased some, while
13.2% did no shopping in the local stores. While 31l.1% of
the families purchased in their city only, 8.7% purchased
all their clothing in other cities. In only 1.2% of the
homes was all the clothing purchased from mail order
houses, while 32.9% of the families purchased some articles
through mail order houses. Forty-eight and nine tenths per
cant of the families did not patronize the mail order houses
for any of their shopping. (Table XV)

Teble XV.

Comparison of Places Where Clothing is Bought

: Al % ~: Some % . None %
Clothing Purchased in : : :
LOO&]. 3tores . 19.9 . 20.0 H 13.2
Clothing Purchased in ; ; ;
Another City - 8.7 s 46.1 : 31.1
Clothing Purchased from - ; ;
Mail Order Houses : 1.2 - 32.9 : 48.9

As a further check on purchasing habits, a survey was



made to determine the mumber asking for certain commercial
brands when buying. It was found that 298 persons called
for commercial brands regularly, 724 persons ocalled for
commercial brands occasionally, and 338 persons never

referred to commercial brands when shopping.



CONCLUSION

In comparing the relation of teaching clothing con-

struction and clothing selection to current practices, the

following faects were found:

1.

S.

More c¢lothing construction is being taught than
elothing selection.

More textile study is taught in colleges than in
high schools.

According to the opinion of instructors throughout
the five states studied, more people are purchasing
thelr clothing ready-made, than in previous years.
In every state, women and childrent's clothing were
the most common articles of clothing made in home.
Few men and boy's clothing was constructed in the
home, although in some cases a small proportion of
their clothing was made. In every stote soms house-
hold linens were madse.

0f the five states included 1in tle situdy, the
families of Arkansas did more sewing in the home
than in any other state.

Lack of time was tihe most comuon reason for not sew-
ing in the home, while the main difficulty in sewing
wes fitting.

In gencral, more wonmen's clothing wes mended in the

home than men and boy's clothing, however some mend-



ing was done for the men folk.

8. More clothing was remodeled for the small girl
than any other member of the family, although some
remodeling 1s done for other members.

9. The average percentage of clothing purchased ready-
made was higher in Texas than any other state, while
the highest percentage of clothing made in the home,
and that made by the dressmeker was found in Arkansas.

10. In the states studied the highest percentage of
clothinz worn was ready-made, although many consider
it an economic advantage to make their own ce¢lothing.

1ll. In selecting ready-made clothing, the majority of
thie people consider fit of the garment as the greatest
fector of importance, with cost, becomingness, current
fashion, and comfort ranking next in order neamed.

12. Very little attention was given to the possibility
of making over the zarment and whether or not it
matched with other articles in the wardrobe, when
selecting reedy-made clothines.

1%3. More clothins 1s purchesed in local stores, although
some clothing was purchasged in other cities and
through mail order houses.

l4. Therc are many people disregarding commercial brends,
when shopping, yet there are some who call occasion-

ally for a certain brand. There was only & small
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percentage of women using commercial brands as a

guide in buying.

Since it has been a custom to teach clothing construc-
tion with little emphasis placed on selection, it has con-
tinued through the years. Greater emphasis should be placed
on clothing selection in schools over this section in order
that the consumers mey receive "the best article available
for the purpose with a minirmum expenditure of time, energy
and mmney.“l

Probably the lack of training keeps many women from sew-
ing althouzgh lack of time was given as the most outstanding
reagon. Short cuts in sewing should be emphasized in ocloth-
ing courses to reduce the tine element. This perhaps would
encouragae more home sewing. The resason for more women's than
men's clothins bein~ made in the home 1is probavly due to the
fact thet tailoring is more difficult and few have training
along that lins., To many, mending and remodoling are Jjobs to
be shumned and dreaded. The possibilities of remodseling
should be stressed as well as the adveniages of mending.

Good shopping centers ancouraga@'more buying of ready-
made garments. Some states have more large cities and better
highways on which to travel than others. O(ne reason, perhaps,
why the people of Texas purchase more ready-made garments than

those in other states, is due to the fact that there are a

l. Kyrk, Hazel. Economic Problems of the Family.
Harper and Brothers. Page 435



number of large cities located within the state. After

a consideration of the road maps of the five states studied,
it was found all states have fairly good highways although
Arkansas 1s handicapped in some sections.

Since so many articles are purchased ready-made, good
quality should be stressed. People should be taught to
analyze their needs and determine what qualities are desir-
able in every article that is to be purchased. A knowledge
of textiles and clothing construction 1s desirable when
selecting ready-mede garments, in order to determine quality
of material and workmanship.

The wise selection of clothing regquires a high degree
of skill in the application of hygienic, economic, and
aesthetic prineciples and should receive ils share ol empha-

sis in the teaching of clothing and textiles.
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vi

Questionnaire No. I.

What percentage of the instructional time is spent in teach-
ing clothing selection to your classes or groups?

What percentage of the instructional time is spent in teach-
ing clothing construction to your classes or groups?

What percentage of the instructional time is spent in teach-
ing textiles to your classes or groups?

If there has been any change in the proportion of time
devoted to construction, selection and textiles within the
past five or six year will you indicate the time spent
previously. Colthing construction, Clothing
selection, Textiles, .

Has there been any research carried out by your institution
or stete to indicate the proportion of time spent by home-

makers in clothing selection, yes , No s clothing

construction, yes , NO ?

If published will you indicate where published; if not,

will you give a brief summary?

If no scientific study has been made will you give your
opinion concerning the following facts in your community?
a. Percentage of women and girls buying their
clothes ready made

b. Percentage of women and girls making their
clothes or having them made
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QUESTIONNAIRE NO. II.

Your cooperation would be appreciated in checking the
following practices of you and your family in elothing con-
struction and selection. Place a check mark (x) after the
item whioch most nearly conforms to your practice.

I. Clothing Construction.
l. Articles of clothing made by some member of the family:

House dresses

Coats for children

all all
some some
none none
Wagh school dresses Infant clothes
all all
some some
none none
Wool school dresses Men's shirts
all all
some sone
none none
Dress-up dresses for mother Men's underwear
all all
some some
none none

Dress-up dresses for daughter
of high school or college age

Boy's wash suits
all

all some

Some none

none_______ Boy's Wool suits
Aprons or smocks all

all some

some none

RORS. Boy's overalls
Petticoats and slips all

all soms

some none

noune Boy's underwear
Brasslers all

all some

some none

none____ __ Pillow cases
Shorts or step-ins all

all sone

gome none

none Sheets
Pa jamas all

all sone

sone nons

none Towels
Dress-up aresses for little girls all

some none

none



8, If sewing is not done by mem-

bers of family it is because
O0f lack of time
0f lack of skill
Of dislike for sewing

It is hard on general

health

It is hard on eyes

Ready-made has betfer style__
Ready-made lasts longer
Ready-made costs little if

any more than home-made

Have no sewing machine

Others

1 The main difficulties in con-
struotion of garments are
Planning work
Cutting
Pitting
Finishing

4, The following garments are
mended at home
Underwsar:
Regularly
Occasgionally
Never
Hoss:
Regularly
Occasionally
Never
Dresses:
Regularly
Occasgionally
Never
Men's and boys garments:
Regularly
Occasionally
Never

5. The following are remodeled
at honme
Dresses for mother:
All
Some
None
Dresses Tor daughter of high
school or college age:
All
Some
None

viii

Dresses for little girls:
All

Some

None

Coats:
All
Some

None
Suits Tor boys:
All

Sone

None

6. What percentage of your
clothing is Ready-made
Home~made
DressmakeT made

7. Amount saved by making
own clothing
Some
lone

II. Selection

1. Planning and selection
Amount of family's
clothing planned for
by mother of the
family :
All
Some
one

Amount of family's cloth
ing selected by the
nother

All

some

None

2. Check The items you con-

sider important when sel-
ecting the following
articles (x) important
(xx) very important

shoes
Size
Quality
Cost
color
Type
Others




Hose
Size

Color

Quality

Others

GIoves
Cost

Quality

Suitability
Others

Dress or sult
Cost

Material

Color

Suitability
Others

Hat
Color

Cost

Type

Others

coat
Cost

Quality

Material

Suiltability
Others

Underwear
Cost

Quality

Durability
Others

Soart
Color

Quality

Suitability
Others

3. Check the following consider-
ations in selecting a ready-

made garment.
x) important
xx) very important

4.

5.

6.

ix

Cost

Color

Durab

cost of eoleaning
Becomingness

Fit

Suitability to
environment

Suitability %o
person

Suitability %o
occagion

Quelity of material
Ease of soiling

Quality of work-
manship

Matching with other
gaerments

Possibili¥y of making
over

Current rashion

Comfort

Others

Amount of your clothing
boufgt at local stores
A

Some

None

Amount of your clothing
béifgt in another ocity

Some

None

Amount of your clothing
bought from meil order
houses

All

Some

None

Do you agk for certain
commercial brands when
buying?

Regularly

Occasionally

Never




Copy of the Letter Sent to
Home Demonstration Agents

to Contact Rural Women.

610 W. 3rd. Ave.,
Stillwater, Oklahoma,
(date)

Dear lMadam:

As part of my graduate work in Household
Arts at Oklahoma A. and M. College, I am ocarry-
ing out a piece of research work pertaining to
the teaching of clothing in public¢ schools,
colleges, and in the extension field.

I would like to get two hundred questionnaires
filled out by rural women and returned to me. For
this study, I am collecting information from
Missouri, Arkansas, Kensasg, Texas, end Oklahoma,
Throughout each of the five states, I am sending
two hundred questionnaires. Would you be respon-
sible for having as many as fifty filled out and
returned to me?

I would appreciste your cooperation in getting
these questionnaires filled out and returned to me.
Bnclosed you will find a stamped addressed envelope
for your reply. '

Very truly yours,
Virginia Blanche Reynolds
VBR

Inc.
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Copy of the Letter Sent to
City Women.

610 W. 3rd. Ave.,
stillwater, Oklahoma,
(date)

Dear lMadam:

As part of my graduate work in Household Arts
at Oklahoma A. and M. College, I am carrying out a
plece of research work pertaining to the teaching
of clothing in public schools, colleges, and in
the extension field.

For the study I am collecting information
from Arkansas, Kensas, Texas, Missouri, and
Oklahoma, I would like to get two hundred consumer
questionnaires filled out and returned to me. We
would appreciate your suggesting women, in your
state, that would assist in getting thesse question-
naires filled out and returned, or would you dis-
tribute them from your office. It is desirous
that we cet these questionnaires filled out by
women in four or more towns over your state.

There arec to be two hundred sent to each of the
above mentioned stetes.

I would appreciate your immediate enswer.

Thanking you, I em.

Virginia Blanche Keynolds

Inc.
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Copy of the Letter Sent to

Instructors of College Girls.

610 W. 3rd. Ave.,
Stillweater, Oklahoma,
(date)

Dear Madam:-~

As a part of my graduate work in Household Arts
at Oklahoma A. and M., College, I am carrying out a
plece of research work pertaining to the teaching of
clothing in public schools, colleges, and in the
extension field.

For the study I am collecting information from
Arkansas, Missouri, Kansas, Texas, and (Oklahoma. Two
hundred questionnaires are being sent to college girls
of each state for their replies. In order to do this
I am sending the blenks to the instructor and asking
their cooperation.

I would appreciate your eocoperation in getting
these questionnaires filled out and returned to me.
I would like to have one hundred blanks fillsd out
by college girls. These girls need not be enrolled
in clothing classes, as the questionnaire relates to
the ourrent practices in selection and construction
of olothing.

Let we xnow if you are willing to assist me.

Yours very truly,
Virginia Blanche Reynolds
VBR



xiii

Copy of the Letter Sent to
Instructors of Home LEconomics
in High Schools.

610 w. 3rd. Ave.,
Stillwater, Oklahoma,
(date)

Dear Madam:

As part of my graduate work in Household Arts at
Oklahoma A. and M. College, I am carrying out a piece
of research work pertaining teo the teaching of clothing
in publioc schools, colleges, and in the extension field.

For the study I am colleoting information from
Kansas, Texas, Missouri, Arkansas, and Oklahoma. Two
hundred questionnaires are being sent to high school
girls of each state for their replies. In order to
get a fair pioture of current practices I am hoping
they may be distributed to various sections of the
state in groups of twenty-five.

I would appreciate your cooperation in getting
these questionnaires filled ocut and returned to me.

I would like to have twenty-five filled out by girls
in your high school, and returned to me.

Very truly yours,

Virginia Blanche Reynolds
VBR



Typist:
A, Le Wright
515 Hester Street
Stillwater, Oklahonma.





