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CHAPTER I
INTRODUCTTION

Women's role in the economy and the buSiness world has undergone a
profound change., Business has become a woman's sphere, as well as a
man's world.

In the late 1800's men did most of the buying for the household,
but at the turn of the century they began to delegate an increasing
number of buying duties to their wi‘ves.2 This, coupled with the fact
that about nine million women had entered industry and business during
World War I, was the bheginning of women's influence on the world of
business. The majority of these nine million women remained in busi-
ness after World War I, thus leading to the speculation that '"Women
were in business to stay."3

A statement in the early 1900's by Ed;th AbBot voiced the impor-
tance of women in industry.

In a study of our economic development it becomes clear

that women have been from the beginning of our history

an important factor in American industry. In the early

days of the factory system they were an indispensable

factor. The theory, therefore, that women are a new
. element in our industrial life, or that they are doing

1Doree Smedley and Lura Robinson, Careers in Business For Women
(New York, 1945), p. 17. ’

®Ibid., p. 17

3Ibid., p. 18.



'men's work,' or that they have 'driven out the men,' is a
theory unsupported by facts.4

In 1929 Fleishman wrote that it had not been so long since the
feminist movement had broken down the barriers between women and occu-
pational fields which had been regarded as exclusively men's areas.

An article in Time in early 1954 stated that

Outwardly, but only outwardly, American business has become

strongly feminized. ... of the total United States labor

force of 63 million nearly 1/3 are women, twice as big a

proportion as 60 years ago. Nevertheless, there are not

enough top women executives in the United States to form a

medium sized chorus line.6

The number of women in business and industry can be misleading
when dealing with professional home economists, since only a small
number of the total working force of women are in executive positions.
There were four million women in professional and technical occupations
in 1969, which was one out of seven employed women.7

A current article concerning women executives stated, "American

industry produces almost as few top women executives as it did four

years ago - or 10 years ago."

4Edith Abbot, Women In Industry (New York and London, 1909),

‘p. 317.

5Doris E. Fleishman, An Outline of Careers for Women (Garden City,
1929), p. XI.

6 . .
"Women Executives," Time, Vol. 63, pt. 1 (January 11, 1954&), p. 72.

7U. S. Department of Labor, Women's Bureau, 1969 Handbook On Women
Workers, Bul. No. 294 (Washington, D. C., 1970), p. 95

8Labor, "For Women, A Difficult Climb to the Top," Business Week
(August 2, 1969), p. 42.




The Problem

Factors which influence the career choices of women are complex
and are difficult to study. Prestige is one of the variables within
this array of occupational choices. "In every complexAsociety there is
a division of labor and a hierarchy of prestige."9

The purposes of this study were to investigate the relative pres-
tige of the professional occupations of female home economists in
business as expressed by selected prospective home economists, and to
study the relationships of those prestige ratings to the choice of the
major area of study. |

These purposes took shape in the following emergent hypotheses:

1. There will be no significant difference between the

freshmen and senior women in their prestige ratiﬁgs of
selected occupational titles.

2. There will be no identifiable relationship between the

\higher prestige ratings of selected occupational titles
of the freshmen and the choices of major areas of study.

3e There will be no identifiable relationship between the

higher prestige ratings of selected occupational titles of
the seniors and the declared area of study.

This was an exploratory study of the prestige ratings of certain
hpme econgmist occupations as perceived by selected groups of home
economics students. It was anticipated that this study might provide

some insights of value in further investigations of a prestige nature,

9

Harold M. Hodges, Jr., Social Stratification (Cambridge, 196%4),
p. 1. :



Studies of this type could contribute to the sources of data used in
career guidance.

High school and junior colleges, business colleges, employ-

ment agencies, and even four-year colleges and universities

sometimes fail to recognize how important it is to provide

young women with adequate information and sympathetic

advice about employment possibilities,_

: An exploration of student's feelings and attitudes relative to
occupational choices may be of help in career guidance. Prestige
studies of this‘nature are based on the concept that prestige is the
power to establish a position in one's mind. Prestige has been further
characterized as a differentiated position in a hierarchy.,11

A survey, in the form of a questionnaire, was conducted to investi-
gate the relative prestige ratings of selected'occupational titles of
home economists by students in the College of Home Economics at Okla-
homa State University. The first hypothesis used a quantitative
approach to explore the difference between the prestige ratings of the
74 freshmen and the 57 seniors. The 118 occupational titles selected
were taken from the American Home Economics Association's current
series of career leaflets shown in Appendix A.

The sécond hypothesis reguired a qualitative approach to the
problem of identifying relationships between the freshmen's higher
rated occupations and the major areas of study. A similar approach was
used to test the third hypothesis in order to identify the relation-

ships between the higher rated occupations of the seniors and the

declared major area of study.

1 ' . e et . : -
OFrank T. Stockton, '"Higher Priority for Women," National Busi~-

hess Woman, Vol. 38 (Nov., 1959), p. 26.

.11Muzafer Sherif and Carolyn W. Sherif, An Outline of Social
Psychology (United States, 1948), p. 222,




Limitations

Prestige - This concept was confined to the occupational titles
for female home economists in the area of business.

Sample - The respondants were female freshmen and senior students
enrolled in the College of Home Economics at Oklahoma State University.

Occupational Titles - Teaéhing as an occupation was omitted fof
the purpose of this study. 7Two departments in the College of Home
Economics prepare the students for a teaching certificate: the Home
Economics Education Department, and the Family Relations and Child
Development Department. 7

Respondant Error - The possibility of error existed as a result

of student's responses to the repetitive questionnaire form.

Definition of Terms

Prestige Rating - A séore designating the prestige level by nu-
merically calculafing weighted adjectives which appeared on the
questionnaire., ‘

Prestige Rank -~ A number representing the position of a prestige
rating score in an ordinal scale.

Oécupational Title - A caption representing a position or occu-
pation in the area of business.

Relationship - An association established between an occupation
and a major area of study.

Major Area of Study - The department at Oklahoma State University
in whiéh the concentration of course work is channeled for students

enrolled in the College of Home Economics.



Higher Rated Occupations - The occupational titles with a mean
prestige rating score of 80.00 or above. This is the equivalent of
ratings which were above average~--ratings of "good" or '"excellent.,"

College of Home Economics - The following six departments at
Oklahoma State University: Clothing, Textiles and Merchandising, CIM;
Family Relations and Child Development, FRCD; Food, Nutrition,and
Institution Administration, FNIA; Home Economics Education, HEED; Home
Management, Equipment and Family Economics, HMEFE; Housing and
Interior Design, HID., (Abbreviations indicated are used for the

purpose of brevity in the tables.)



CHAPTER II
REVIEW OF LITERATURE

The prestige hierarchy of occupations is a much studied aspect of

. . . 1 . . ~
stratification of modern societies, "Despite rather extensive searches
conducted by a variety of techniques, it appears that occupational
prestige hierarchies are similar from country to country and from sub-

2
group to subgroup."

A study of occupational prestige polls in Japan, Soviet Russia,
Great Britain, Germany, New Zealand, and the United States, revealed
that occupations tended to have an almost identical relative status in
these nations. '"There exists among the six nations a marked degree
of agreement on the relative prestige of matched occupationse”3

Industrialization has proceeded to different points in the

several countries whose prestige hierarchies have been

studied without seriously affecting the relative positions

of occupation in the countries involved, Within one country

we can only expect to observe changes over time as large as

the differences we have previously observed between two
nations at different stages of economic development.

1Robert W. Hodge, Paul M, Siegel, and Peter H. Rossi, '"Occupational
Prestige in the United States: 1925-1963," in Reinhard Bendex and
Seymour Martin Lipset, Class, Status and Power, 2nd Ed. (New York, 1966),
pp. 322-334,

2. .
Ibid., p. 322,

3Alex Inkeles and Peter H. Rossi, 'National Comparisons of Occu-
pational Prestige,'" American Journal of Sociology, Vol. 61 (Jan., 1956),
pp. 329-339.

QHodge, Siegel, and Rossi, p. 322,



A study by Hodge, Siegel, and Rossi found that prestige rankings
remain fairly constant over time.5 The hierarchy of occupational
prestige also remains stable under a variety of conditions.

On the other hand, there are cogent reasons for expecting
that changes in occupational structure will be reflected,
at least ultimately, in corresponding changes in the
prestige positions of occupations. The prestige of an
occupation is apparently a characteristic of that occu-
pation, generated by the way in which it is articulated
into the division of labor, by the amount of power and
influence implied in the activities of the occupation, by
the characteristics of incumbents, and by the amount of
resources society places at the disposal of incumbents.
(Other factors are undoubtedly at work but these are the
most obvious and the most massively observable.) Hence,
as occupations shift in these respects over time,
corresponding adjustive shifts in prestige positions can
be anticipated.

Prestige or "power of position' also involves the concept of
. . - . . 8 e

status, which is "...position in a social system." Status positioning
brings about a stratified society of social classes. This is displayed
in a basic definition of social classes:

Relatively permanent and homogeneous divisions in society

into which individuals or families can be categorized when

being compared with other individuals or families in the

society.
Another general definition for social classes could be: "...strata of

society composed of individuals who accept each other as status equals,

and are hence qualified for intimate association."io

5Hodge, Siegel, and Rossi, p. 329.
6_. .

Ibid., p. 323.

T s

Ibid., p. 322.

3 .

Norman L. Munn, Psychology (Boston, 1961), p. 642,

9James F. Engel, David T. Kollat, Roger D. Biackwell, Consumer
Behavior (United States, 1968), p. 264,

1
oHarold M. Hodges, Jr., p. 275.



| Davis stated that status has the quality of differential value.
In this way statuses confer a prestige value on their occupant.

In societies, people are classified into categories, and in most
of these societies many of these categories are ranked, or stratified,
fromolower to higher. Social stratification is a form of social
differentiation, like agé or sex division. Inherent in this process
of stratification is a graded hierarchy. Each of these divisional
units constitutes a social class--an aggregate of people who share
equal or roughly equal rank and prestige.

The prestige of occupations is interwoven with the social class
structure, since occupation is the single most influential variable in
determining social cla'ss.13 Emile Durkheim stated that in a general
way classes probably arise from the multitude of occupational
organizations.

Occupation is a popular index of social classes probablyvdue to
the fact that it acts as a blanket term which identifies many other
potent status symbols.15 To place people into a social class is a
complex conception. Many variables are involved, but one in particular
is the most significant. Occupation as a measure of social class

standing has a social reality. It, above all, is most valid.

11 '
Kinsley Davis, Human Society (New York, 1949), pp. 91-96.

1 .
2Harold M. Hodges, Jr., p. 9.

13James F. Engel, Kollat, and Blackwell, p. 268.

_ Emile Durkheim, The Division of Labor in Society (United States,
1947), p. 182, ‘

15

Harold M. Hodges, Jr., pp. 95-96,

16Joseph A. Kahl and James A. Davis, "A Comparison of Indexes of
Social Economic Status," American Sociological Review, Vol. 20 (June,

1955), pp. 317-325.
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A hierarchy of prestige and a division of labor exists in every
complex society. The leadersﬁip and social responsibility positions
are usually ranked at the top. Positions which require long training
and superior intelligence are usually ranked just below. A small
minority constitutes the number of leaders and highly educated indi-
viduals. The large majority is made up of people in the lower strata
who perform routine jobs with scant rewards and very little prestigea17

These references sight the significance of the occupational posi-
ﬁion in the prestige hierarchy. Occupational prestige limited to
‘female home economists in business has a somewhat different connotation
in the limits of this thesis.

Women have been gainfully employed for centuries., In the early
colonial period of our nation women were employed in such areas as
running taverns and shops, selling garden seeds, nursing, midwifery,
and some were servantso18 When factories came into being and the need
for labor grew, woman power was called upon to fill this need. They
were willing to work at a wage employers Qére willing to payo19 "The
man-power Shortage caused by the two world wars also gave women un-

oy . . . ) 20
paralleled opportunities to join the labor force.

17Seymour Martin Lipset and Reinhard Bendéx, Social Mobility in
Industrial Society (Berkeley and Los Angeles, 1959), p. 1.

18H M. Price, Women's Contribution to Industrial Development in
America, Fort Harp Studies (1962), PP 4—50

sy

9Samuel de Beauv01r9 The Second Sex (New York, 1952)g pp. 103-109,

20
John Henry Culter, What About Women (New York, 1961)g p. 212,
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The Home.Economists in Business Section of the American Home
Economics Association stated as a group objective,

Focus public interest in, and awareness of, Home Economics
as a prestige profession through a planned Home Economists
in Business public relations program and the maintenance of
high professional standards,21

Actually, home economists hold many kinds of jobs in
business organizations. Even within one company you will
find home economists with different skills and talents
working in different departments--research, advertising,
public relations, product planning--as well as in home
economics department itself,22

Occasionally the home economist (in business) is supple-
mented or even replaced by other employees with less
technical training. Apparently many managers are willing
to replace their current home economist whenever necessary
with non-professionals or workers lacking college degrees
in home economics. This indicates that business manage-
ment as a whole is not sold yet on the necessity of college
preparation for the fulfillment of required duties.23

There are many barriers confronting women in the business world;
Women executives admit that male resentment exists,24 but coupled with
this is the idea that "... business leaders have long known that women,
as well as men, usually prefer male supervisors."25 These concepts
merge and give the impression that

ee. they are still, by and large, denied a professional or

working status equal to that of men. In every occupational

category they are still downgraded and forced to accept
subgidiary jobs at lower salaries. The proportion of

1 . . . . .
Home Economists in Business Section of The American Home
Economics Association, Directory 1968,

22_ . - .
Lila Spencer, Exciting Careers for Home Economists (New York,

1967)’ p. 15, ’
23

~“Robert W, Strain, '"Business Values The Home Economist," Journal
of Home Economics, Vol. 62 (Jan., 1970), p. 49.

2'Lk"W'omen At The Top," Newsweek, Vol. 67, pt. 2 (June 27,.1966), p. 76.

ﬁszohn Henry Culter, p. 204,
N
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women in the upper levels of any ocecupation or profession

is to this day small, even in traditionally feminine

positions.z

The manifestations of these sex discrimination complaints are
usually alleged unequal benefits-~primarily health and life insurance,
. R Y
and pensions. The second greatest source of complaints is alleged

3 .. . . N 2

discrimination in layoff, recall, and seniority. 7 The government
requires in Title VII of the Civil Rights Act that all employees be
treated without regard to sex in every phase of employment.

Charles H, LeClaire, who was vice-president for employee and
public relations of a Milwaukee corporation said,

I do not think there is really any real prejudice concerning

women in business, but we do have, as men, a way of tra=

ditionally thinking about a man's or a wogan's job. Some-

times this goes on almost unconsciously.2

Regardless of the problems involved, more and more women are
working and there is some increase in the number pursuing executive
level careers in the business world., Women were reported in all of the

. .. . . . . 29
479 individual occupations listed in 1960 decennial census.

Occupations in the labor force are divided into eleven broad
categories, according to the monthly reports prepared by the Bureau of

the Census and published by the Bureau of Labor Statistics. Within

these categories more women were employed in clerical work than any

261pid., p. 203.

27"Sex and Equal Employment Rights," Monthly Labor Review (August,
1967), p. 3.

2'8L:—3.bor., "For Women, A Difficult Climb To The Top," Business Week
(August 2, 1969), pp. L42-46.

2
9U, S. Department of Labor, Women's Bureau, 1969 Handbook on
Women Workers, Bul. 294 (Washington, D. C., 1970), p. 95.
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other major division in April, 1969. Professional workers were the
fourth largest group, showing four million women or one out of seven
employed women in professional and technical occupations. Around 1.5
million more women were engaged in professional or technical work in
1969 than in 1950, and almost 1.8 million more than in 1940.30

Even though the number of women in professional and technical jobs
increased from 1.9 to 4.1 million between 1950 and 1969 the proportion
of these jobs declined slightly, from LO to 38 percent. The actual
number of men increased even more rapidly than that of women.

The foremost reason for women entering the labor force is an
economic one,

Career women have not been masculinized; they have been

moneyized. The old adage has it that money makes the mare

go; also the sire, gelding, stallion, colt, and filly in

our nations' hypercommodity exchange.
Arthur Goldberg stated, when he was Secretary of Labor, "... First of
all, our statistics show that a great majority of the women in the
working force are in the working force because they have to be.”33
Another resource on working women says,. "It is true that most American
women work out of economic necessity, and that they do not get the same

34

pay for the same work.'"

31pid., p. 97.
31 : . )
U. S. Dept. of Labor, Bureau of Labor Statistics, Employment and
Earnings and Monthly Report on the Labor Force (May, 1969).

32Eve Merriam, "The Ogress in the Office,'" The Nation, Vol. 194
(June 23, 1962), p. 56k,

33Nancy Reeves, "Curiour Quest For Woman Power,!" The Nation,
Vol. 197 (August 24, 1963), p. 89. -

34

John Henry Culter, pP. 203.
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A recent study of employed women stated that some women earn high

35 The

incomes, but these constitute a small proportion of all women.
article went on to say, "The larger proportion of women workers in
occupations requiring limited skill and education is reflected in the
. . 36
median earnings of all women workers,'
It appears that women will continue to be an important element in
the economy of the country and to the world of business. Kievit said,
"The likelihood is that the trend toward an increasing proportion of
37

women being gainfully employed will continue."

The 1965 Handbook on Women Workers states that the number of women

workers will probably rise 41 percent between 1964 and 1980, The same
period should have a 27 percent increase for men,3

The need for home economists in the future is exemplified by the
following comments.

As both technician and manager, the home economist is needed
today more than ever. While the United States was formerly
an agricultural and farming society, and more recently an
industrial and mass production society, it is now emerging
as a technological society in which technicians function in
more important roles. Both technical and managerial talents
of home ecohqmists are needed, however, to implement the vast
changes resulting from that technological society. The home
economist-in business has the major role of mastering her
technology, interpreting that new technology for managements
decisions, and keeping pace through research of new and
useful developmentse39

‘35Mary B. Kievit, "Women in Gainful and Useful Employment,"
Journal of Home Economics, Vol. 60 (Nov., 1968), p. 699.

36

Ibide, p. 699.

371bid., p. 700.
. 38U.,S. Department of Labor, Women's Bureau, 1965 Handbook on
Women Workers, Bul. No. 290 (Washington, D. C., 1966), p. 211,

39Rober‘t W, Strain, "Business Values The Home Economist," Journal
of Home Economics, Vol. 62 (Jan., 1970), p. 53.




CHAPTER III
METHODS AND PROCEDURES
Design of the Study

This exploratory study was designed to investigate the prestige
hierarchy of occupational titles for home economists in business as
perceived by prospective home economists. The investigation attempted
to gather information in a virtually unstudied area. To accomplish the
objectives of the study a questionnaire was developed to identify the
relative prestige hierarchy of selected occupational titles., Statis~
tical and descriptive techniques of analysis were used to test the

hypotheses.
The Sample

The sampling universe considered was the freshmen and senior
women enrollment at Oklahoma State University in the College of Home
Economics during the fall semester of 1969 and the spring semester of
1970. The sample was drawn from the freshmen enrolled in Home
Economics 1113% "Home Economics for Contemporary Living;" and the
seniors enrolled in Home Economics 4112, "The Home Economist in the
Contemporary World.!" Both courses are required for graduation from the
College of Home Economics. These classes represented 80,1 percent of
the freshmen and 64,3 percent of the seniors in the College of Home

Economics,.

15
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There were 493 respondents in the six classes of Home Economics
L112 and the five classes of Home Economics 1113. Of these respondents
268 were freshmen and 182 were seniors. There were 100 questionnaires
which did not provide the appropriate data.

The final sample conéisted of one-third of each of the two groups,
and included 222 freshmen and 171 seniors. This sample was taken in a
random manner from the freshmen as a group since a major area of study
had not been declared. The random sample for the seniors was taken
after the questionnaire had been divided into departments in order to
obtain a representative sample from the declared major areas of study.
This represented 27.2 percent of the freshmen and 21.4 percent of the

senior Home Economics majors for 1969-1970.
The Questionnaire

Occupational titles were chosen from the current career leaflets
published by American Home Economics Association. These are listed in
Appendix A. One hundred and eighteen occupational titles in the area
of business were selected for the purpose of this study and are listed
on the questionnaire in Appendix B. Occupations requiring teaching
certificates were excluded for the purpose of this study.

The career leaflets listed occupational titles under eight
divisions., Clarification was needed on some titles which appeared in
more than one area. For example, "utility home economist" was a title
used in four different divisions. An additional statement was used to
clarify that certain occupational titles appeared in more than one

area and to designate which particular area. The statement used was as
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follows: '"in the area of ... .!" The blank was filled by the particu-
1ar area(s) under which the title appeared.

The instrument developed for data collection emphasized the
prestige nature of the study. One section of the questionnaire was
designed to identify the factor which the respondent felt was the most
influential on the prestige rating of an occupation.

The questionnaire presented the 118 occupations which were to be
rated according to one of six adjectives. These adjectives were used
in the National Opinion Research Center's study in 19471 and in a
follow-up study by Hodge, Siegel, and Rossi in 1963.2 Each adjective
was assigned a numerical value: an "excellent'" rating had a value of
100, a '"good" rating the value of 80, an "average!" rating the value of
60, a "somewhat below average'" rating the value of 40, a '"poor" rating
the value of 20, and a "do not know" rating the value of 0. Calculating
the numerical average of these arbitrarily assigned values yielded the
prestige rating score for each occupational title.

A personal data sheet accompanied the questionnaire, but the
respondent's name was not required. Students were requested to
complete the questionnaire prior to filling in the data sheet. General
information was requested concerning college classification, major area
of study, marital status, estimated grade point, estimated size of high

school attended, and the estimated size of the home town, as shown in

1 .
C. C. North and Paul K. Hatt, "Jobs and Occupations: A Popular

Evaluation," Logan Wilson and William L. Kolb, Sociological Analysis
(New York, 1949).

®Robert W. Hodge, Paul M. Siegel, and Peter H. Rossi, '"Occupa-
tional Prestige in the United States: 1925-1963," in Reinhard Bendex
and Seymour Martin Lipset, Class, Status, and Power, 2nd edition
(New York, 1966), pp. 322-334,
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Appendix B, The data sheet also asked each respondent to indicate by
first‘and second choice the most preferred occupations after graduation,
These choices were rated in the manner in which the original 118 occu-
pational titles were rated on the questionnaire. The data sheet speci-
fied that the respondeﬁt's preferred occupations did not have to be
selected from the 1list of 6ccupational titles which appeared on the
questionnaire.

.In adninistering the questionnaire, verbal instructions introduced
the investigator as a graduate student in Home Economics. The follow-
ing brief suggestions were given to help the respondents complete the
questionnaire and data sheet, as shown in Appendix B,

1. Work as rapidly as possible.
2. Put down your first reactions.

3. Complete the pages in the order in which they are arranged.
Statistical Analysis

To determine the correlation between the freshmen and the senior
prestige rating scores, the average scores of each occupational title
for both groups were calculated by a specially designed computer
program as presented in Appendix C. The statistical technique used
was the Spearman rank.correlation.3 It was used to measure the
variables in an ordinal scale. Subroutine SRANK from IBM's SSP
(Scientific Subroutine Package) was used to compute the Spearman

correlation coefficient. The .05 level was established as the level

, 3Sidney Siegel, Nonparametric Statistics (United States, 1956},
pp. 202-213.
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of significance. The t test of significance was used to determine
whether the correlation occurred by chance.
The Spearman correlation coefficient was determined by the

following equation:

i=1
r = 1 - —————
s 3
n~ - n
where
1’1:118
. o ‘ .th

d. = difference between the freshmen and seniors for the i

occupation.

The statistic used to measure the significance of r, was:

where the degrees of freedom were:
defe = n - 2

The relationship between the major area of study and the higher
rated occupations was determined in a qualitative manner. The areas
of study were designated as the departments in the College of Home
Economies listed in Oklahoma State University's 1970-72 catalog. The
higher rated occupations were‘designated as those rated 80,00 or above
in each area of study and represented occupations with an "excellent"
or '"good' rating score.

The prestige rating score for each occupational title was calcu=~

lated separately for the freshmen by first and second preference of
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major, and for the seniors by declared major area of study. This was
done by means of a specifically designed computer program as presented
in Appendix C.

A relationship between an occupation title and a major area of
study was said to éxist when one or more of the following criteria were
met:

1. The occupational title was listed under a corresponding area

in AHEA'S career leaflets, as shown in Appendix A,

2. The occupational title was within the limits of the particu-
lar department areas as verified by each department head in
the College of Home Economics at Oklahoma State University.
Each department head indicated the relationship of the
occupational titles to the department as 'yes'" or 'somewhat,"
as shown in Appendix A,

3. The occupational title was related to course work in a
department area as stated in course titles or descriptions
in the Oklahoma State University's 1970-1972 catalog, as
shown in Appendix A,

The coded questionnaire and the resulting computer listing of the

coded raw data obtained from the sample are presented in Appendix D,

This listing contains all the data analyzed in this study.



CHAPTER IV
FINDINGS AND ANALYSIS

The statistical and descriptive findings of this study are pre-
sented and analyzed in this chapter. Data reported were based on
responses from a 1969-1970 prestige study involving students majoring

in the College of Home Economics at Oklahoma State University.,
The Sample

The random sample consisted of two groups of respondents; freshmen
and seniors. The distribution by major department areas of each group
is shown in Table I. The freshmen group had not formally declared a
major and the respondents were asked to indicate a first and second
choice of major area of study. Thus, two subdivisions were used
relative to the major areas of study for the freshmen.

The seniors were divided into groups as to declared major areas of .
study before the one-third random sample was drawn. Thereby, the six
different departménts, or areas of study, were proportionately repre-

sented as is shown in Table I.

Major Area of Study

The seniors were asked to indicate if a double major had been
declared. Four seniors, of the 57 sampled, reported a double major,

The second major area for three of these four respondents was an

21
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TABLE I

MAJOR AREA OF STUDY

Department \ Freshmen Seniors
Area N = 7h N = 57
First Sécond
Choice Choice
Percent Percent Percent
CTM™ 33.8 18.9 _ 12.3
FRCD 2k, 3 23.0 29.8
FNIA 6.8 9.5 7.0
HEED 20.3 13.5 38,6
HMEFE 1.3 5.4 1.8
HID 13.5 13.5 10.5
OTHER 1.3%
14.9°
TOTAL 100.0 100.0 100.0

aMajor outside the College of Home Economics,

bDid not select a second choice.
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education area and the fourth respondent declared library science as
the double major.

The senior group was also asked to indicate whether a change of
major area of study had occurred since the freshmen year. Almost
one-half, 49,2 percent, of the seniors had changed their major.
Appendix E, Table XXXI shows the percentage of seniors who had changed
majors, and indicates the previous major areas of study. The seniors
in the Housing and Interior Design‘Department and the Home Management,
Equipment and Family Economics Department had no previous major areas
of sfudy, but these majors represented only 12.3 percent of the senior
respondents. The largest percent of seniors with previous majdrs,
82.4 percent, was in the Family Relations and Child Development
Department. The Food, Nutrition and Institution Administration
Department showed 75.0 percent of the seniors in that department had
previously‘changed their majors.

The respondents tended to be homogeneous in terms of the size of
high school, the size of home town, and the grade point average, but
the respondents varied greatly in terms of marital status. Appendix E,

Tables XXIII, XXV, XXVII, and XXIX present these findings.

Size of High School

When the major area of study was considered, the Clothing, Tex~
tiles and Merchandising seniors tended to come from small high schools.
More than half of these seniors graduated from high schools with an
enrollment of 499 or less. The freshmen group was evenly divided

between the larger and smaller high-schools. However, 24,0 percent of
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the freshmen came from high schools of 2000 or more students and none
of the seniors were in this category.

The respondents in the Food, Nutrition and Institution Adminis-
tration department tended to come from small high schools. The fresh-
men group contained 75.0 percent from the category of 499 or less, and
the senior group held 40.0 percent in this category. The larger high
school category, 1000 or more in size, contained 29.0 percent of the
freshmen group but none of the senior group.

The freshmen grotip in the Housing and Interior Design Department
came from large high schools, 80.0 percent of the freshmen were in the
category of 1000 or more. Only 10.0 percent of the freshmen came from
high schools in smaller categories of 499 or less. The senior group
was evenly dispersed in these categories, as shown in Appendix E,

Table XXIV.

Size of Home Town

The size of the home town, a generally homogeneous characteristic,
tended to show some differences when considered by department areas.
The freshmen in the Clothing, Textiles and Merchandising tended to be
from larger towns and the seniors tended to be from smaller towns.

The freshmen in the Housing and Interior Design Department were
from larger towns. The seniors were evenly divided between the smaller

and the larger home towns as seen in Appendix E, Table XXVI,

Grade Point Average

The grade point average of respondents in the Clothing, Textiles

and Merchandising Department revealed that the freshmen group had a
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larger percentage in the category of 2.50 - 2,99 than did the senior
group. The other five department areas had a larger percentage of the

seniors in this category, as seen in Appendix E, Table XXVIII,

Marital Status

Marital status was not evenly dispersed. None of the freshmen
were married, but 45.6 percent of the senior students were married as
shown in Appendix E, Table XXIX. The distribution shown in Appendix E,
Table XXX indicates that 46.2 percent of these married students had

been married one year or less.
Prestige Data

Influencial Factor

Selected factors which were influential in assigning prestige
value to occupational titles were presented in the questionnaire. Each
respondent was asked to designate the one factor considered to be the
most influential in the prestige rating of an occupation. These
factors are presented in Table II,

Almost half of the freshmen, and a third of the seniors indicated
that the "salary possibilities" factor had the most influence on the
prestige of an occupation. More seniors than freshmen felt that
"education necessary" was the most influential factor in assigning
prestige to an occupational title. Within the freshmen group, 2.7
percent of the respondents elected to write in a factor felt to be the
most influential on presfige ranking of an occupation. Only 1.8 per-

cent of the senior group elected to write in the most influential



factor. These factors were "possibility for advancement," "personal

interest," and "if happy doing the job."

TABLE II

FACTORS INFLUENCING PRESTIGE RATINGS

OF OCCUPATIONAL TITLES
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Freshmen Seniors
N = 74 N=57

Percent Percent-
Salary Possibilities 45.9 334k
Responsibility Required 20.3 21.0
Education Necessary 16.2 29.8
Service to Humanity ik, 9 14.0
Other 2.7 1.8
TOTAL 100.0 100.0

Prestige Ratings of Total Sample

The prestige ratings of the 118 occupational titles in an ordinal

scale for the entire sample are presented in Appendix F.

Both the

freshmen and the senior groups are combined in these rating and rank

scores. There were nineteen occupational titles rated 80.00 or above,

which was a rating of '"good" or "excellent" by the respondents.

Eleven, or 52.3 percent, of these occupational titles were rated in



this higher category of 80.00 or above by both the freshmen and the

senior groups.

pational titles in Table III below.

TABLE III

HIGHER RATED OCCUPATIONAL TITLES
BY FRESHMEN AND SENIORS

An asterisk is used to note these higher rated occu-
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*

Occupation Title Rate
Fashion Designer 90.84
Interior Designer 89.77
Clothing Designer 89,16
Interior Decorator 87.63
Space Food Technologist 86.72
Fashion Editor 85.95
Food Chemist 83.21
Fashion Illustrator 82,75
Furniture Designer 82.60
Textile Designer 82.60
Costume Designer 82, Lk
Department Store Buyer in Area of Textiles

and Clothing 82.14
Fashion Coordinator 81,68
Food Research Specialist 81,22
Research Specialist in Area of Family Relations

and Child Development 81.07
Nutrition Research Specialist 80.92
Child Guidance Counselor 80,61
Department Store Buyer in Area of Housing, PFurnishings

and Equipment , 80,15
Research Specialist in Area of Textiles :

and Clothing 80.15
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Preferred Occupations

Each of the respondents was asked to list and rate a first and
second choice in terms of the most preferred occupations after gradu-
ation., The titles for these occupations did not have to be selected
from those listed in the prestige questionnaire,

The average prestige rating of the most preferred occupations by
department areas showed the freshmen in five out of six of the depart-~
ments rated the first choice higher than the second choice. The
exception was the Home Management, Equipment and Family Economics
Department, in which the freshmen rated the two choices’equallydiiSee‘
Appendix G.. The mean scores of the prestige ratings of the most
preferred occupations for the freshmen were: 87.90 for the first
choice and 79.30 for the second choice.

The mean prestige ratings of the most preferred occupations after
graduation for all“the seniors were: 78,50 for the first choice and
74.50 for the second choice. The senior's first choices of preferred
occupations were rated higher than the second choices, as shown in

Appendix G,
Analysis

Hypothesis I

The first hypothesis stated that there would be no significaﬁt
difference between the freshhen and the senior preStigé ratings of the
occupational titles, Therfindings related to Hypothesis I were
analyzed statistically using the Spearman correlation coefficient and

the t test of significance. Table IV shows the comparison of the
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TABLE IV

PRESTIGE RATINGS OF SELECTED BUSINESS OCCUPATIONAL TITLES

ace UPAT!JN TITLF

ADVERTISING ARTIST

~ADYERTISING ACCAUNT EXFCUYIV: IN AREA OF TEXTILES & CLOTHING
AUVERTISING COPYWRITER IN AREA OF FOOD & NUTRITION
ADVERTISING COPYWRITER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
AIRLINE FGOO SERVICE SUPERVISOR .
APPLIANCE SPECIALIST
ARMED SERVICES DIETITIAN
CAFETERIA SUPERVISOR
CHELD CARE SPECIALIST

© CHILD GUIDANCT COUNSFLOR
CITY PLANNING CONSULTANT

“CLOTHING CONSULTANT . .

~CLOTHING DESIGNER
COLLEGE FOOD SERVICE DIRECTIR
~COLOR COORDINATOR
COMMUNLITY AID HOME ECONOMIST [N AREA UF FOOD C NUTRITION
COMMUNITY AID HOME ECIONOMIST IN AREA OF FAMILY RELATION & CHILD DEVELOPMENT
CONSUMER CONSULTANT -1 AREA OF FAMILY ECONUMICS & HOME MANAGEMENT
CONSUMER CONSULTANT IN AREA OF FOOD & NUTRITION
CONSUMER CONSULYANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
“CONSUMER EDUCATION SPECIALIST §IN AREA OF TEXTILES & CLOTHING
CONSUMER TNFORMATION SPECIALIST IN AREA OF ART
CONSUMER .INFORMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
CONSUMER MARKETING SPECIALIST IN AREA OF INSTITUTIONAL ADMINISTRATION
~COSTUME DESIGNER .
DEPARTHMENT STORE BUYER IN AREA OF ART
DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING
DEPARTMENT STORE BUYER IN AREA OF HOUSINGsy FURNISHINGS & EQUIPHENT
DIETITIAN:
DISPLAY DESIGNFR
“DRESS PATTERN DESIGNER
EDUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECONOMICS & HGHE MANAGEMENT
EDUCATIONAL MATFRIALS WRITER IN AREA OF FOOD & NUTRITION
EDUCATIONAL MATERTALS WRITER IN AREA OF INSTITUTION ADMINISTRATION
EQUIPMENT DES IGNER
EXHIBIT DESIGNER
“FABRICS COORODINATOR
FAMILY FINANCIAL COUNSELOR
FAMILY LIFE CONSULTANT
FASHION COORDINATUR
FASHION DESTGNER
“~FASHION EDITOR
TFASHION TLLUSTRATOR
FOOD CHEMIST
FDOD COLUMNIST
FOOD PHOTOGRAPHER
FOOD RESEARCH SPECIALIST
F00D SERVICE SPECIALIST
FURNITURE DESIGNER
GUIDANCE COUNSELOR
HOME LIGHTING CONSULTANT
HOME PLANNING SPECIALIST
HOME SERVICE DIRECTOR
HOSPITAL OIETITIAN
HOTEL EXECUTIVE HCUSEKEEPER
HOTEL MANAGER
INDUSTRIAL FOOD SERVICE MANAGER
INSTITUTIONAL FEEDING SPECIALISY

FRESHMEN

75.68 1 39.501
T7.57 ¢ 30.50)
65.68 ( 99.00)
63.78 {105.50})
69.19 { 79.501
61.89 (109.00)
66.76 { 95,50}
60.54 (112.00)
76.22 ( 38.00)
78,11 { 27.50)
73.24 1 57.50)
80.00 ( 20.00)
90.54 (  4.00)
72.70 { 59.50}
67.84 { 89.00)
68.92 { 83.00)
7135 ( 68,00}
70.54 [ 69400}
69.73 { 75.00})
70.00 ( 72.50)
T75.14 { 44.00}
69.73 { 75.00)
69.73 { 75.00)
70.27 { 70.50)
81.62 { 17.00)
78.38 ( 25.50)
86.49 (. 7.00).
83,24 { 11.50)
77.57 { 30.50})
77.03 { 35.00)
78.92 [ 24.00)
69.19 [ 79.50}
70.27 ( 70.50)
67.30 ( 91.50)
72.16 { 64.00)
68.92 [ 83.00)
77.03 { 35.00)
74.05 { 53.00)
T4.59 ( 50.50}
83.78 { 10.00}
91.62 { 2.00}
87.84 { 5.00)
85.14 { 8.00)
83.24 { 11.500
71.89 { 66,001
66.76 ¢ 95,50}
80.00 ( 20.00}
75.41 ( 41.00}
82416 { 14.50}
75.14 ( 44,00}
64,32 (103,00}
69446 { 77.00)
62.16 (108400}
74.05 { 53.00)
56449 (117,00}
72.43 ( 62.00),
63.51 (107.00)
68.65 { 85.50)

RATE (RANK}

SENIORS
78.95 { 18.00)
7649 { 27.50)
65.61 {.99.00)
69.12 ( 81.50)
Tle23 t 67.50)
65.61 1 99.00)
64.21 t106.00}
60.35 (113,00}
78.95 { 18.,00)
83.86 { 5:.00)
79.30 { 15.50)
T6.14 { 30.50)
87.37 { . 2.00)
70.88 U 70.50)
67.72 { 91.00)
66.67 { 93.50)
€9.82 { 76.50})
69412 ( 81.501
68,77 { 85.001
70.53 ( 73.00)
T4e04 { 44450)
T4.04 (, 44.50)
70.53 { 73.00)
T4 T4 { 38.00)
83.51 { 7.00}
T4.T4 [ .38.00)
76.49 { 27.50}
T6e14  30.50)
7509 { 35.00)
T4.04 { 44.50)
75.09 { 35.00)
73.33 ( 50.00)
73.68 { 47.50)
72.28 { 59.00)
75.09 { 35.00)
68.77 { 85.00)
72.28 (+59.00)
71.93 { 61.00)
73.33 ( 50.00)
78,95 { 18.00)
89,82 ( 1.00})
83.51 {  7.00)
79.65 ( 13.50)
83.16 t 9,50}
70.18 ( 75.00)
66432 { 95.00)
82.81 ¢ 11.00) .
77.19 { 23.00)
83.16 ( 9.50)
Téel4 { 30.50)
65.96 { 96.50)
74439 { 41,00}
66.67 ( 93.50)
72.98 ¢ 53.00)
54.39 (118.00)
71.23 { 67.50)
65.96 ( 96.50)
68,77 { 85.00]

62



53 INTERIOR DECGRATOR

60 INTERIOR DESIGNER

61 KITCHEN & EQUIPMENT EDITOR

62 KITCHEN PLANNER

63 LAUNDRY CCNSULTANT

64 LAUNDRY PRODUCTS SPECIALIST

65 MAGAZINE EDITOR IN AREA OF ART

66 MAGAZINE EDITCOR IN AREA OF FAMILY ECONOUMICS & HOME MANAGEMENT

67 MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD OEVELOPMENT

68 MAGAZINE EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

69 MARKETING SPECTALIST IN AREA OF FOOD & NUTRITION

70 MOSILE HOMES DESIGNEK

At MONEY MANAGEMENT SPECTALIST

T2 MOVING & STORAGE CONSULTANT

13 MUSEU4 CURATOR

T4 NENSPAPER EDITGR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

75 NEWSPAPER FCOD EDITOR

Te NUTRITIGN CONSULTANT

17 NUYRITION RESEARCH SPECTALIST

18 CFFLICE DESIGNER

79 PACKAGE DESIGNER IN AREA OF ART

3C PRODULT DEVELOPER TN AREA OF ART

81 PRODUCY OEVELOPER IN AREA OF TEXTILES & CLOTHING

82 PRODUCT DEVELOPMENT SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

83 PRODBUCT PUBLICITY DIRECTOR IN AREA OF ART

84 PROCUCT PUBLICITY DIRECTDR IN ARFA OF TEXTILES & CLOTHING

35 PRODUCT PUBLICITY DIRECTOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

86 PUBLTIC HEALTH NUTRITIONIST

87 PUBLIC HOUSING CONSULTANT

B8 PUBSLIC RELATIONS EXECUTIVE IN AREA OF ART

89 PUSLIC RELATIONS EXECUTIVE IN AREA OF FAMILY ECONUMICS & HOME MANAGEMENT

90 PUBLICITY DIRECTCR IN AREA OF FOOD & NUTRITION

91 REHABILITATIGN SPECIALIST

92 RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING

93 RESEARCH SPECIALIST IN AREA 3F FAMILY ECONOMICS & HOME MANAGEMENT

94 PESEARCH SPECIALIST IN AREA DF FAMILY RELATICNS & CHILD DEVELOPMENT

95 RESEARCH SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

96 RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISYRATION

7 RESTAURANT CHAIN MENU PLANNER

98 RESTAURANT OWNER

99 RETAIL STORE TRAINING SPECIAL ST

100 SAVINGS BANK HOME ECONQOMIST

101 SCHOOL LUNCH CONSULTANT

102 SCHGOL LUNCH DIRECTOR

103 SEWING CENTER DIRECTOR

104 SOCTAL WORKER

105 SPACE FCOD TECHNOLOGIST

106 TEST XITCHEN DIRECTOR

107 TEST KIYCHEN HOME ECONOMIST

108 TEXTILE DESIGNER

109 TEXTILE LAB TECHNICIAN

110 URBAN RENEWAL CONSULTANT

111 UTTLITY HOME ECONGMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

112 UTILITY HOHE ECONDMIST IN AREA OF HOUSINGs, FURNISHINGS & EQUIPMENT

113 UTILITY HOME ECONOMIST IN AREA OF FBOD & NUTRITION

114 UTILITY ADME ECONDMIST IN AREA OF INSTITUTION ADMINISTRATION

115 VISUAL AIDS SPECIALIST IN AREA OF ART

116 WELFARE HQOME ECONOMIST IN AREA OF FAMILY ECONOMICS & HIME MANAGEMENT

117 WELFARE HOME ECONOMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENY

118 YOUTH COUNSELOR
:

AVERAGES:

TABLE IV (Continued)

90.81
91.89
66,22
68.11
54.386
61.35
§0.54
T4. 86
T7.30
77.03
74.86
Ta.86
68.92
58.11
59.73
69.19
67.57
T4.59
82.16
77.03
65.68
64.05
T5. 14
73.51
T1.89
75.14
T2.43
75.68
68.65
71.89
73.51
T2.43
79.19
82.16
78.38
82.16
80.00
78.11
67.03
T0.00
68.38
61.35
5T7.84
59.73
63.78
T7.84
BT.57
75.14
73.24
B4.59
79.19
T2.70
65.68
65.41
67.30
64.86
67.03
69.19
74.05
T7.03

72492

( 3.001%
{ 1.00)
{ 97.00}
{ 88.00}
{118.00]5
(110.501}
{ 16.00)
( 48.00)
( 32.00)
¢ 35.00)
{ 48.00)
( 48.00}
{ .83.00}
{115.00)
(113.50])
{ 79.50)
{ 90.00)
{ 50.50)
( 14,50}
( 35.001}
( 99.00)
{104.00)
{ 44.00)
{ 55.50)
{ 66.00)
{ 44,00}
( 62.00)
t 39.50)
{ 85.50)
{ 66.00)
t 55,50}
{ 62.00}
{ 22.50)
{ 14.50)
{ 25.50)
{ 14.50}
( 20.00}
( 27.50)
( 93.50)
( 72.50}
{ 87.00)
{11G.50)
(116.00)
{113,501
(105.50)
{ 29.00)
{ 6.00)
{ 44.00}
{ 57.50)
t 9.00M
{ 22.50)
{ 59.50}
{ 99.00)
(101.00)
( 91.50)
(102.00)
{ 93.50)
t 79.50)
{ 53.00)
{ 35,00}

83.51
87.02
68.7T7
T0.88
55.79
62.11
T6.84
T2.63
T6.84
T6e 14
T4.39
12.98
67.02
57.89
64.56
T1.23
69.47
T2.63
79.30
69.82
63.51
63.51
T1.58
73.68
Tl.58
72.98
T1.58
70.53
69.47
12.63
T1.58
68.77
T8.60
T7.54
75.79
79.65
T8.25
T4.39
61.40
68.C7
65.26
59.30
61.C5
63.16
58.95
Tl.23
85.61
T6.84
T2.28
80.00
68.42
T4.04
65.61
65.26
65.26
65.26
68.42
69.47
73.33
T4.74

72.11

€ 7.00)
( 3,00}
{ 85.00)
( 70.50)
(117.00)
(110.00}
€ 25.00)
{ 56,00}
t 25.0C)
{ 30.50)
( 41.00}
¢ 53.00)
{ 92,00)
(116.00)
(105.00)
( 67.50)
( 79,00}
{ 56.00)
{ 15.50)
{ 76.50)
(107.50)
(107.50)
( 63.50)
{ 47.50)
{ 63.50)
{ 53.00)
{ 63.50)
( 73.00)
{ 79.00)
{ 56.00)
( 63.50)
 85,00)
t 20.0G!
( 22.00)
( 33,00}
{ 13.50)
t 21.00)
{ 41.00)
(111,00}
¢ 90.00)
1102.50)
(114.00)
(112,00}
(109,00}
{115.00)
{ 671.50)
( 4.00)
€ 25.00)
{ 59,00}
{ 12.00)
( 88,50}
{ 44,50)
{ 99.00)
(102.50)
(102.50}
(102.50)
( 88450)
{ 79.00)
{ 50.00)
( 38.00)

0}9
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ratings and rank ordering of the occupations for the freshmen and
senior groups. The resulting correlation coefficient was .90,

A correlation coefficient of. .90 and 116 degrees of freedom yields
a t test of significance of 22.80. Based upon these figures, the level
of significance was notably beyond the .01 level.

The null hypothesis was supported by the findings of this study.
The degree of prestige assigned to the occupational titles of home
economists in business did not vary significantly as perceived by the

freshmen and senior groups.

Hypothesis IT

The second hypothesis stated that there would be no relationship
between the freshmen's higher prestige ratingé of business occupational
titles and the choices of major area of stuay. A relationship between
the freshmen's higher prestige rating scores aﬁd the choices of major
area of study was identified in each of the six department areas in the
College of Home Economics at Oklahoma State University.

A discussion of the major area of study of the freshmen by first
and second choices and the related occupations within each of these six
areas of study follows:

1. The Clothing, Textiles and Merchandising Department was

indicated as the first choice of major area of study by
33.8 percent of the freshmen. Table V shows 21 occupational
titles which these respondents rated as 80.00 or above.
There were 66,7 percent of these occupational titles related
to this department as determined by the designated criteria,

There were 3L occupations of the 118 titles listed on the
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TABLE V

HIGHER RATED OCCUPATIONAL TITLES- CTM DPEPARTMENT-
-‘FRESHMEN, FIRST CHOICE

OCCUPATTON: THTLE _ RATE
*FASHION DESIGNER : : i . ' : 94,40
*CLOTHING DESIGNER - ) o o : 92.80
*OEPARTMENT STORE BUYER IN- AREA OF TEXTILES & CLOTHING 92.80
INTERIOR DESIGNER AT 92.80
*FASHION EDITOR o : - ) - 91,20
" INTERIOR DECORAYOR =~ .- .- . : . ) i 91. 20
- ®*TEXTILE DESIGNER - o : 90.40
-¥DEPARTMENT STORE BUYER IN AREA. OF HOUSING, FURNISHINGS & EQUIPHENT ‘ . . 88.80
_*FASHION COORDINATOR : ) } : - © 884,80
CFASHION ILLUSTRATOR .+ | o ) - . B8.00
*COSTUME DESIGNER . : . : 87420

SPACE FOOD TECHNOLOGIST A ‘ T 85460
*TEXTILE LAB TECHNICIAN - : . ) ) o 85.60
*CLOTHING CONSULTANT . B : : - © L 84480

_ *RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING . R . . 84.80
*DRESS PATTERN DESIGNER BN ‘ B 3t 83.20

"FURNITURE DESIGNER S : : . .. 83.20
'DEPARTMENT STORE BUYER IN AREA OF. ART : } - 82440
*FABRICS COORDINATOR —— . . . . : . 80.80

MAGAZINE EDITOR IN AREA OF. ART - . : ‘80,00

NUTRITION RESEARCH SPECTALIST - : : ) ) © 80,00

% OCCUPATIONAL TITLES R_EL}\TED TO -THIS AREA OF STUDY.
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questionnaire which were related to the departmenf area,

as seen in Appendix H. There were 41.2 percent of these

34 occupational titles rated in these higher occupations by

the freshmen chosing Clothing, Textiles and Merchandising
as a first choice of major area of study. The mean score
for these respondents was 71.39. The mean score for the
freshmen as a group was 72.92,

The Ciothing, Textiles and Merchandising Department was
selected as a second choice of major area of study by 18.9
percent of the freshmen. There were 37 occupational titles
with the established rate of 80.00 or above, as shown in
Table VI, There were 51.3 percent of these 37 occupafional

titles related to the Clothing, Textiles and Merchandising

' Department. Thirty-four of the 118 occupational titles

listed on the questionnaire were related to this department,
as shown in Appendix H. There were 55.8 percent of the
possible related occupational titles rated 80.00 or above.
The mean score of all 118 occupational titles by this group
of freshmen was 75.35, and the mean for all occupational
titles for the total freshmen group was 72.92.

The Family Relations and Child Development Department was
selected as the first choice of major area of study by 24.3
percént of the freshmen group. There were 45 occupational
titles rated 80,00 or above by the respondents in this
department, as shown in Table VII, There were 22,2 percent
of fhe 45 occupational titles related to the Family Relations

and Child Development Department,
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TABLE VI

HIGHER RATED OCCUPATIONAL TITLES - CTM DEPARTMENT -
FRESHMEN, SECOND CHOICE

OCCUPATION TITLE - : . RATE
#CLOTHING DESIGNER 98,57
*EASHION DES IGNER ) . ‘ 95,71
“INTERIOR DECORATOR . . ©95,T¢

INTERIOR DESIGNER . : ) 95471
*FASHION EDITOR . : 91.43
#DEPARTHENT STORE BUYER IN AREA OF TEXTILES & CLOTHING : Co 90,00
*ADVERTISING ACCOUNT EXECUTIVE. IN AREA OF TEXTILES & CLOTHING | 88.57
*RESEARCH SPECIALIST IN AREA OF TEXTlLES & CLOTHING ) ) . 88,51

FOUD CHEMIST . 87.14
*TEXTILE DESIGNER : ‘ - . L 81.14
*FASHION ILLUSTRATOR .. 85,71

MAGAZINE EDITOR IN AREA OF ART - : . 85,71

RESEARCH SPECIALIST IN .AREA OF FAMILY ECONOMICS & HOME MANAGEMENT ’ : L 85471

RESFARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT C 85471
*RESEARCH SPECIALIST INM. AREA OF HOUSING, FURNISHINGS & EQUIPMENT : 85,71

SPACE FOND TECHNOLUGIST - == ’ - 85.71
CHILD GUIDANCE CDUNSELOR ™ . ) 84..29
*DEPARTMENT STORE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT : " 84.29
RESEARCH SPECIALISY IN AREA OF INSTITUTION ADMINISTRATION . : : 84.29
*CLOTHING CONSULTANT : 82,86
*FASHION COURDINATOR ] ) 82.86

MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT ' 82,86
*COSTUME DESIGNER 81.43

NEPARTMENT STORE RUYER IN AREA OF ART ) 81.43
*DRESS PATTERN DESIGNER - | : ) o 81.43

FOOD RESEARCH SPECIALIST . ] 81.43

FURNITURE DESIGNER ' ' 81,43
MAGAZINE EDITOR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT S 81,43
*MAGAZINE FDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT i 81,43

NUTRITIUN RESEARCH SPECIALIST o I 81.43
OFFICE DESIGNER : 81.43
*TEXTILF LAB TECHNICIAN. : ’ 181443
YOUTH COUNSELOR : o 81.43
*CONSUMER EDUCATION SPECTALIST IN AREA OF TEXTILES & CLOTHING : 80,00
*DISPLAY DESIGNER . . 180,00
*PRODUCT DEVELOPER [N AREA OF TEXTILES & CLOTHING 80,00

JREHABIL ITATION. SPECIALISY - 80,00

‘

% OCCUPATIONAL TITLES RELATED TO bTHlS AREA OF STUDY.
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TABLE VII

.HiGHER RATED OCCUPATIONAL TITLES - FRCD DEPARTMENT -
FRESHMEN, FIRST CHOICE

OCCUPATION TITLE RATE-

FASHIUN DESIGNER %ebd
IHYERTDR DECORATOR . Q44 44
INTERIOR DESIGNER ) LTV
CLOTHING DES IGNER A 92,22
SPACE FODD. TECHNOLOGIST 91.11

CFASHION EDTTOR : , : : 90,00
FUPNITURE DESIGNER 88.89
*REHWABIL [TATION: SPECIALIST 86,89
TEXTILE DESIGNER . _ 88.89
FASHION ILLUSYRATOR 87,78

. FOND CHEMIST - , g 87.78

‘RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHENG _ 87.78

wRCSEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT : 87.78
" DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING 86467
- NUTRITION. RESEARCH SPECIALIST - : 86467
*SOCIAL WORKER , o : _ 86,67
COSTUME DESIGNER ‘ : _ 85,56
FASHION CODRDINATOK . : 85.56
*RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT » 85,56

-~ DEPARTMENT STORE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT 844644
 MAGAZINE EDITDR IN AREA OF ART . 84,44

 ®MAGAZINE EDITUR IN AREA OF FAMILY KELATIUNS & CHILD DEVELOPMENT 84,44

" MAGAZINE EDITUR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT B4e44
OFFICE DES IGNER _ 84444
PRUDUCYT DEVELUPER [N ARFA OF TEXTILES & CLOTHING . : 8444
KLSFARCH SPECIALIST IN AREA (F HOUSING, FURNISHINGS & EQUIPMENT 84444
RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION Bhelh
FOOD RESEARCH SPECIALLST © 83,33
MARKETING SPECTALIST IN AREA OF FOOD & NUTRITION ’ 83.33
PRODUCT PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLUTHING ' 83,33
PUBLIC RELATIONS EXECUTIVE IN AREA OF FAMILY ECUNOMICS & HOME MANAGEMENT 83,33

*CHILD CARE SPECIALIST 82,22
*CHILD GUIDANCE COUNSELODR 82.22
*COMMUNITY A1D HOME ECONDMIST IN AREA OF FAMILY RELATION & CHILD DEVELOGPMENT » 82.22
PRONUCT DEVELOPMFNT SPECIALIST IN AREA OF HIUSING, FURNISHINGS & EQUIPMENT 82.22
PUBLIC HEALTH NUTRITIONIST BN . 82,22
TEXTILE LAB TECHNICIAN ' 82,22
URBAN RENEWAL CUNSULTANT 82.22
CLUTHING CONSUL TANT 81.11
*YOUTH COUNSFLOR . 8l.11
NDEPARTMENT STORE HUYER IN AREA OF ART X 80.00
FABRICS COQRUINATOR R : 80.C0
FOOD SERVICE SPECIALIST . 80.00
PRODUCYT PUBLICITY DIRECTUR IN AREA DF ART : 80.00
*WELFARE HOME ECONUMIST [N AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT 80.00

SOl TGN A THILL . R LAalky 10 THIS AREA OF STUDY.
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Fifteen of the 118 occupational titles were related to
this department, and 66.7 percent of these were rated 80.00
or abéve. See Appendix H for the complete list of related
occupational titles. The mean score was 77.37 for all the

occupational titles rated by the freshmen in this department

as their first choice. The mean for all freshmen was 72.92.

There were 23.0 percent of the freshmen that identified
the Family Relations and Child Development Department as a
second choice of major area of study. Eight occupational
titles had an average score of 80.00 or above. There were
12,5 percent of these occupational titles which were related
to this area of study, as shown in Table VIII, The average
score of all occupations in this subgroup was 66.52 which was
somewhat lower than the average of 72.92 for all the freshmen
for all occupational titles.

The Food, Nutrition and Institution Administration Department
was designated as a first choice of major. area of study by
6.8 percent of the freshmen. Thirteen occupational titles
were rated 80.00 or above, as shown in Table IX. All
thirteen occupational titles were related to the Food,
Nutrition and Institution Administration Department.

There were 34.2 percent of the 38 occupational titles
which were related to this department. See Appendix H for
the list of related occupational titles, The mean score for
the group of freshmen that chose this department as a first
choice of major area of study was 63.66, and the mean for

all freshmen was 72.92.



. TABLE VIII

HIGHER RATED OCCUPATIONAL TITLES - FRCD DEPARTMENT -
FRESHMEN, SECOND CHOICE

“ BCCUPATION' TITLE

“INTERIOR ‘DECORATOR
INTERIOR' DES IGNER
- FASHION DES IGNER
“wSUCTAL WORKER ,
" SPACE FODD TECHNOLOGIST
 CLOTHING DESIGNER
DEPARTMENT ‘STURE BUYER "IN AREA OF TEXTILES & CLOTHING
FASHION EDITOR. -

e gfdccupATIQNAL TLILLS RELATED TO THIS AREA OF STUDY.

: 37 :

‘ .“RATE
81,06
87,06

© 83,53
82035

82435

- 80400

80.00
80,00
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TABLE IX

HIGHER RATED OCCUPATIONAL TITLES~ FNIA DEPARTMENT -
FRESHMEN, FIRST CHOICE

OCCUPATION TITLE RATE
*SPACE FOOD TECHNOLOGIST 92.00
*FO0D CHEMIST 88.00
*NUTRITION RESEARCH SPECIALIST 88.00
*COLLEGE FNOD SERVICE UIRECTOR 84.00
*DIETITIAN 84.00
*FA0D SERVICE SPECIALIST 84.00
#RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION 84,00
*CONSUMER CONSULTANT [N AREA DF FOOD & NUTRITION 80.00
*FO0OD RESEARCH SPECIALIST ) 80.00
*HOME SERVICE DIRECTOR 80G.00
*[NDUSTRIAL FOOD SERVICE MANAGER 80.00
*NUTRITION CONSULTANT 80.00
*PUYBLIC HEALTH NUTRITIONIST 80.00

X GCCURPATIONAL TITLES RELATED TO THIS AREA OF STUDY.
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The Food, Nutrition and Institutioﬁ Administration
Department was- designated as a second choice of major area
of study by 9,5 percent of the freshmen., Sixty occupational
titles were fated as 80.00 or above by these respondents.
There were 36.6 percent of these 60 occupations that were
found to be related to this department as seen in Table X.

There were 38 occupational titles, of the 118 listed on
the questionnaife, which were related to this major area of
study. See Appendix H for the complete list of related
occupational titles. There were 57.8 percent of these
occupational titles rated 80.00 or above. The mean score for
this grotp of freshmen was 77.67, and the mean of the fresh-
men group for all 118 occupational titles was 72.92.

The Home Economics Education Department was desighated as a
first choice major area of study by 20.3 percent of the
freshmen. There were 28 occupational titles which were rated
80.00 or above, as seen in Table XI. There were 10.7 percent
of these occupational titles which were related to this
department.

There were 20 occupations related to the Home Economics
Education Department from the list of 118 titles of the
questionnaire, There were 15,0 percent of the related occu-
pational titles in this area of study rated 80.00 or above.
The mean score for this subgroup was 73.32 compared to 72.92
for all freshmen.

Thé Home Economics Education Department was designated

as a second choice of major area of study by 13.5 percent of



TABLE X

%  HIGHER RATED OCCUPATIONAL TITLES - FNIA DEPARTMENT - -

FRESHMEN, SECOND CHOICE

OCCUPATION TITLE

CLOTHING DESIGNER

FASHION DESIGNER

FURNITURE DESIGNER

RESEARCH SPECIALIST IN AREA OF TEXTILES c CLOTHING
#SPACE FOOD TECHNOLUGIST

TEXTILE DESIGNER

FASHION EDITOR
*FOOD CHEMIST
*INSTITUTIONAL FEENDENG SPECIALIST

MAGAZINE EDITOR IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
*MARKETING SPECIALIST IN AREA OF FOOD & NUTRITION
*NUTRITION RESEARCH SPECIALIST

REHABILETATION SPECIALIST

RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELUPMENT
ADVERT1SING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING

CONSUMER EDUCATION SPECIALIST lN AREA OF TEXTILES & CLOTHING

FASHION [LLUSTRATOR
*F Q0N RESEARCH SPECIALIST
*#F0O0D SERVICE SPECIALIST

MAGAZ INE EDITOR [N AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
PRODUCT DEVELOPER IN AREA OF TEXTILES & CLOTHING

PUBLIC RELATIONS EXECUTIVE IN AREA OF ART
*RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION
*RESTAURANT CHAIN MENU PLANNER

CHILD CARE SPECIALIST

CLOTHING CONSULTANT
#*CULLEGE FOND SERVICE DIRECTOR

DCPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING
#EDUCATIUNAL MATERIALS WRITER I[N AREA OF FOOD & NUTRITION
*EDUCATIONAL MATERIALS WRITER IN AREA OF INSTETUTION ADMINISTRATION
FASHIUN CORDINATOR

INTERIOQR DESIGNER

MAGAZINE EDITUR IN AREA OF ART

OFFICE DESIGNER

PRODUCT DEVELOPMENT SPECIALIST IN AREA QF HOUSING, FURNISHINGS & EQUIPMENT
PUBLIC RELATIONS EXECUTIVE IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
*PUBLICITY DIRECTOR IN AREA OF FOOD & NUTRITION

RESEARCH SPECIALIST IN.AREA DF FAMILY ECONOMICS & HOME MANAGEMENT
RESEARCH SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT.
*RESTAURANT OWNER

WELFARE HOME ECONCMIST IN AREA OF FAMILY RELATIONS .& CHILD DEVELOPMENT
*ADVERTISING COPYWRITER IN AREA UF FOOD & NUTRITION
*COMMUNITY AID HOME ECONOMIST IN AREA OF FOOD & NUTRITION

CONSUMER INFORMATION SPECIALIST IN AREA OF FAMILY ECONOUMICS & HOME MANAGEMENT
DEPARTMENT STORE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT :
*DIFTITIAN

EDUCATIONAL MATERIALS WRITER [N AREA OF FAMILY ECONOMICS € HOME MANAbEHENT
*FOOD COLUMNIST :
*#HOSPITAL DIETITIAN

INTERTUR DECORATOR

 NEWSPAPER EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
*NEWSPAPER FOOD EDITOR :

PACKAGE DESIGNER IN AREA OF ART

PROLDUCT PUBLICITY LIRECTOR IN AREA OF TEXTILES & CLOTHING

PRODUCT PUBLICITY DIRFCTOR IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
#PUBLIC HEALTH NUTRITIONIST
*UTILLTY HOME FCONOMIST IN AREA OF FOOD & NUTRITION

WELFARE HUME ECUNOMISYT [N AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
YUUTH COUNSELOR

# OCCOPATIONAL TITLES RELATED TO THIS AREA OF STUDY,.

RATE

91.43
91.43
91,43
91.43
91.43
91.43
88457
88,57
88,57
88457
88.57
88.57
88,57
88.57
85.71
85.71
85,71
85.71
85.71
85.71
85,71

. 85,71

85,71
85.71
85.71
82.86
82.86
82.86
82.86
82.86
82.86
82.86
82.86
82.86
82,86
82.86
82.86

82.86
82,86

82.86
82.86

a

82.86 |

80.00
80.00
80.00
80.00
80.00
80,00
80.00
80.00
80.00

80.00 .

80.00

. 80.00

80.00
80,00
80,00

80.00
80.00°

80.00



TABLE XI

HIGHER RATED OCCUPATIONAL TITLES = HEED DEPARTMENT =
FRESHMEN, FIRST CHOICE

OCCUPATION TITLE

CLOTHING DESIGNER

FASHION DESIGNER

SPACE FOOD TECHNOLOGIST

INTERIOR DECORATOR

INTERIOR DES IGNER

FASHION EDITOR '

RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
FOOD CHEMIST

FOOD RESEARCH SPECIALIST

FAMILY .LIFE CONSULTANT

WELFARE HOME ECONOMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
NUTRITION CONSULTANT
*REHABIL ITATION SPECIALIST

DRESS PATTEAN DESIGNER

HOSPITAL DIETITIAN

MARKETING SPECIALIST IN AREA OF FOOD & NUTRITION
NUTRITION RESEARCH SPECIALIST
*YOUTH COUNSELUR

DIETITIAN

FASHION TLLUSTRATOR

PUBLIC HEALTH NUTRITIONISY
*SOCIAL WORKER

YEXTILE LAB TECHNICIAN

CHILD GUIDANCE COUNSELOR

RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING
RESEARCH SPECTALISY IN AREA OF INSTITUTION ADMINISTRATION
TEST KITCHEN HOME ECONOMIST

TEXTILE DESIGNER

* OCCUPATIONAL TITLES RELATED TO THIS AREA OF STUDY.
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RATE °

90,67
90.67
90.67
89.33
89.33

88,00

88.00
86467
86,67
85.33
85433
84.00
84,00

82.67 -

82,67

82,67 .

82.67
82.67
81.33
81,33
81.33
81.33
8l.33
80.00
80.00
80.00
80.00
80.00
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the freshmen., Forty-one occupational titles were rated

80.00 or above, as.shown in Table XII. There were 7.3 percent
of these 41 occupational titles related to this department.
There were 19 occupational titles related to this department
from the list of 118 occupational titles on the questionnaire;
see Appendix H for a complete list of related occupational
titles. There were 15.7 percent of these 19 occupational
titles rated 80.00 or above. The mean score of this subgroup
was 74,76, and the mean score of the freshmen as a whole

was 72.92.

The Home Mahagement, Equipment and Family Economics Depart-
ment was designated as a first choice of major area of study
by 1.3 percent of the freshmen group. There wére 69 occu~
pational titles rated 80.00 and above. There were 27.5
percent of these occupational titles related to this depart-
menf, as seen in Table XIII, |

Thirty-four occupations of the 118 titles listed on the

questionnaire were related to this department. There were

55.9 percent of these 34 occupational titles which were
related to the Home Management, Equipment and Family
Economics Department.

The Home Management, Equipment and Family Economics
Department was designated as a second choice of major area
of study by 5.4 percent of the freshmen group. There were
69 occupational titles rated as 80.00 or above by this fresh-
man group, and 21.7 percent of these occupational titles were

related to this department, See Table XIV,



HIGHER RATED OCCUPATIONAL TITLES - HEED DEPARTMENT -

OCCUPATIUN TITLE

FASHION OESIGNER

INYERIOR DECORATOR
INTERIUR DESIGNER
CLUTHING DESIGNER

TABLE XII

FRESHMEN, SECOND CHOICE

DEPARTMENT STORE BUYER IN AREA

FOND CHEM1IST

. NUTRITION ‘RESEARCH SPECIALIST
" SPACE FNOD TECHNOLOGEST
FODD RESEARCH SPECTALIST

RESEARCH SPECIALIST
TEXTILE DFSIGNER

TEXTILE LAB TECHNIC
DEPARTHENT STORL dU

FASHIUN COORDINATHR

FASHION ERIYOR
RESEARCH SPECIALIST

C RESEARCH SPECIALIST

©COSTUNME DESIGNER
RESEARCH SPECIALIST
RESEARCH SPECIALIST

*S0C 1AL WORKER

©TEST KITCHEN DIRCCT
FURNITURE DFSIGNEF

MARKETING SPECIALIST

IN
1AN
YER
N
IN

N
i

far

AREA OF

-

IN AREA
AREA OF
AREA OF

AREA UF
AREA OF

*RFHASIL ITATTIUN SPECTALEST
TFST KITCHEN HOME ECONOMIST
URBAN FENEJAL CONSULTANT
CHILD SUTDANCE COUNSELOR

“CLOTHING CONSYULTANT
FARRICS COORDINATOR
FASHINN FLLUSTRATHFE

*GULDANCE COUNSELORS
MORTLE HOMES DESIGH

ER

OF TEXTILES & CLOTHING

TEXTILES & CLOTHING

(F HOUSING, FURNISHINGS & EQUIPMENT

"FAMILY RELATIONS & CHILD DEVELOPMENT

FAMILY ECONUMICS & HOME MANAGEMENT

HOUS ING, FURNISHINGS & EQUIPMENT
INSTITUTION ADMINISYRATION

IN ARFA OF FOOD & NUTRITION

PRODUCT DEVELOPER IN AREA OF TEXTILES & CLbTHlNG

PUBLIC RELATIONS EXECUTIVE

HOTEL “ANAGER

MAGAZ INE EDITOR IN AREA NF ART
AREA OF FAMILY RELATIONS & CHILD OEVELOPMENT

MAGAZINE EDTTOR M
NUTRITTON CUONSULTAN

T

PRUDUCT DFEVELUPMEMT SPECTALIST
PUBLEC HEALTH NUTRITIONIST

IN AREA OF FAMILY ECONOMICS &€ HOME MANAGEMENT

IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT

W'QCCUPA1IONAL‘TIILES RELATED TO THIS ARFA OF STUDY. .
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RATE

96.00
96.00
96.00
$4.00
94,00
94.00

94.00

94,00
92.00

92.00

!

92.00

92.00
90.00
90.00
90.00

88.00

. 90.00"

86,00 .

86.00
86,00
86.00
86.00
84,00
84,00
84.00
84,00
84,00
82.00
82.00
82,00
82,00
82.00
82.00
82.00
82.00
80.00
80.00
80,00
80.00

80.00 "

80.00



TABLE XIII

HIGHER RATED OCCUPATIONAL TITLES ~ HMEFE DEPARTMENT -~

FRESHMEN, FIRST CHOICE

OCCUPATION TITLE

ADVERTISING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
*¥ADVERTISING COPYWRITER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
ATRLINE FNOD SERVICE SUPERVISOR

*APPLIANCE SPECIALIST

CLOTHING COUNSULTANT

CLOTHING DESIGNER

COLLEGE FOOD SERVICE DIRECTOR

COMMUNETY ALID HOME ECONOMIST IN AREA OF FAMILY RELATION & CHILO DEVELOPMENY
*CONSUMER CONSULTANT IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
CONSUMER EDUCATION SPECIALIST IN AREA OF TEXTILES & CLOTHING
DIETITIAN

FOOD CHEMIST

HOSPITAL DIETITIAN
*MONEY MANAGEMENT SPECIALISTY

SPACE FOOD TECHNOLOGIST

ADVERTISING ARTIST

ADVERTISING COPYWRITER IN AREA OF FOOD & NUTRITION

ARMED SERVICES DIETITIAN

CAFETERIA SUPERVISQOR

CHILD CARE SPECIALIST

CHILD GUIDANCE COUNSELOR

*CITY PLANNING CONSULTANT

COLOR COORDINATOR :

COMMUNITY AID HOME ECONOMIST IN AREA OF FOOD & NUTRITION

CONSUMER CONSULTANT IN AREA OF FOOD & NUTRITION -
#*CONSUMER CONSULTANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
CONSUMER INFORMATIGN SPECIALIST IN AREA OF ART

*CONSUMER INFORMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENY
DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING
*DEPARTMENT STORE BUYER IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
DISPLAY DESIGNER

FASHION CUORDINATOR

FASHION DESIGNER

FASHION EDITOR

FASHION TLLUSTRATUR

FOOD COLUMNIST

FOOD PHOT(OGRAPHER

FOOD RESEARCH SPECIALIST

FOOD SERVICE SPECIALIST

GUIDANCE COUNSELOR

HOTEL EXECUTIVE HOUSEKEEPER

HUTEL MANAGER

INTERIOR DECORATOR

INTERIOR DESIGNER
*MAGAZINE EDITOR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILU DEVELOPMENT
*MAGAZINE EOITOR IN AREA OF HOUSING. FURNISHINGS & EQUIPMENT

MOBILE HOMES DESIGNER

NUTRITION CONSULTANT

NUTRITION RESFARCH SPECIALIST

OFFICE DESIGNER

PRODUCT DEVELDPER IN AREA OF TEXTILES & CLOTHING
*#PRODUCT DEVELOPMENT SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
*REHABILITATION SPECIALIST

RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING
*RESEARCH SPECIALIST IN AREA OF FAMILY ECONDMICS & HOME MANAGEMENT
RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
®RESEARCH SPECIALIST IN AREA (F HOUSING, FURNISHINGS & EQUIPMENT
N

RATE

Ly

100.00

100,00
100.00
100.00
100.00

100,00

100,00
100.00
100.00
100.00
100.00

100,00
100.00 -

100.00
100.00
80.00
80.00
8C.00
80.00

80.00

80.00
80.00
80.00
80.00
80.00
80.00
80.00

80.00 -

80.00
80.00
80.00
80.00
80.00
80.00

80.00

80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00

80.00 . !

80.00

80.00

80.00
80.00
80.00
80.00
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TABLE XIII (Continued)

RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION

BANK HOME ECONIMIST
SOLIAL WORKER

*TEST KITCHEN DIRECTOR

*TEST KITCHEN HOME ECONOMIST

*SAV INGS

TEXTILE
TEXTILE
*UTILETY
*UTILITY
UTILITY
utILITY

# OCCUPATIONAL TITLES RuLATED TO THIS

DESIGNER

LAB TECHNICIAN
HOME ECONDMIST
HOME ECONOMIST
HOME ECONDMIST
HOME ECONDMIST

IN AREA OF
IN AREA OF
IN AREA OF
IN AREA OF

FAMILY ECONDMICS & HOME MANAGEMENI
HOUSINGy FURNISHINGS & EQUIPMENT
FOOD & NUTRITION

INSTITUTION ADMINEISTRATION

AREA OF STUDY.

k5

80.00
80.00
80,00
80.00
80.00
80.00
80.00
80.00
80,00
80,00
80.00



TABLE XIV

HIGHER RATED OCCUPATIONAL TITLES -~ HMEFE DEPARTMENT -

FRESHMEN, SECOND CHOICE

OCCUPATIUN TITLE

FASHION DESIGNER

INTERIOR DECORATOR

INTERIOR DESIGNER

AIRLINE FOOD SERVICE SUPERVISOR

COMMUNITY AID HOME ECONOMIST IN AREA OF FAMILY RELATION & CHILO DEVELOPMENT

CONSUMER CONSULTANT IN AREA OF FOOD & NUTRITION

CONSUMER EDUCATION SPECIALIST IN AREA DF TEXTILES & CLOTHING

DIETITIAN

FASHION EDITOR

FASHION [LLUSTRATOR

GUIDANCE CODUNSELOR

*PUBLIC RELATIONS EXECUTIVE IN AREA OF FAMILY ECONOMICS ‘& HOME MANAGEMENT
*RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
*RESFARCH SPECIALIST IM AREA OF HOUSING, FURNISHINGS & EQUIPMENT

CHILD CARE SPECIALIST

CHILD GUIDANCE COUNSELOR

CLUTHING DESIGNER

COLLEGE FUDD SERVICE DIRFLTOR

*CONSUMER CNONSULTANT N ARCA OF FAMILY ECONOMICS & HOME MANAGEMENT
*CONSUMER CUNSULTANT IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
*CUNSUMER [NFQRMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

CONSUMER MARKET ING SPECIALIST IN AREA OF INSTITUTIONAL ADMINISTRATIUN

CASTUME DESTGNFR i

DEPARTMENT STUKE BUYER IN AREA OF TEXTILES & CLOTHING

*DEPARTMENT STORE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
*EDUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECONUMICS & HOME MANAGEMENT

EDUCATIONAL MATER{ALS WRITER IN AREA OF FOOD & NUTRITION

EDUCATIONAL MATERIALS WRITER EN AREA OF INSTITUTION ADMINEISTRATION

FASHIUN CDORDINATOR

FOND CHEMIST

FURNITURE DESIGNER

HOSPITAL DIETITIAN

HOTEL MANAGER

INDUSTRTAL FUOD SERVICE MANAGER :

MARKETING SPECTALIST IN AREA OF FOOD & NUTRITION

NUTRITION CONSULTANT

NUTRITION RESEARCH SPECIALIST
- *PRODUCT DEVELUPMENT SPECIALIST IN AREA OF HOUSING, FURNEISHINGS & EQUIPMENT

PUBLIC HEALTH NUTRITIONIST

PUBLICITY DIRECTOR IN AREA OF FOOD & NUTRITEION

*REHABEL ITATION SPECIALIST

RESEARCH SPECIALIST [N AREA OF TEXTILES & CLOTHING

RESEAKCH SPECTALIST IN AREA OF INSTITUTION ADMINISTRATION

ADVERTISING ARTIST

ARMED SERVICES DIETITIAN

*CITY PLANNING CONSULTANT

CLUOTHING CONSULTANT

COMMUNITY AID HOME ECONOMIST IN AREA OF £0OUD & NUTRITION

EXHIBIT DESIGNER

*FAMILY FINANCIAL COUNSELOR

FAMILY LIFE CONSULTANT

FOOD RESEARCH SPECIALIST

FOOD SERVICE SPECIALIEST

INSTITUTIONAL FEEDING SPECLALIST

AMAGAZINE EDITOR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

MAGAZINE EDITUR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
*MAGAZINE EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
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RATE

95.00 -
95.00

95.00

90.00
90.00
90.00
90.00
90.00
90.00
90,00
90.00
90.00
90,00
90.00
90.00
85.00
85,00
85.00
85,00
85.00

85.00 .

85.00
85.00
85.00
85.00

85,00

85.00
85,00
85.00
85.00
85.00
85.00
85,00
85.00
85,00

85,00 °

85,00
85.00
85.00
85,00
85.00

85.00 |

85,00

85.00
80.00
80,00
80.00
80.00
80.00

80.00 |

80.00
80,00
80.00
80.00
80.00
80.00
80.00
80,00



TABLE XIV (Continued)

MOBILE HOMES DESIGNER
*MONEY MANAGEMENT SPECIALIST

MUSEUM CUKATAR

MEWSPAPER FOUD EDITOR

OFFICE DESIGNER

PROODUCT PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLOTHING
SUCTAL WORKER

SPACE FOOQ TECHNOLIGIST

TEXTILE DESIGNER

UTILITY HOME ECONOMIST IN AREA OF FOND & NUTRITION
WELFARF HUME FCONOHIST IN ARCA OF FAMILY RELATIONS & CHILD DEVELDPMENT

S OCCUPATIONAL TITLES RELATED (0O THIS AREA OF STUDY.

L7

80.00
80,00
80,00
80.00
80,00
80.00
80.00
80,08
80,00
80,00
20.00
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There were 34 occupations, of the 118 occupation titles
in the questionnaire, related to this department. See
Appendix H. There were Al,1 percént of these 34 related
occupational titles rated 80.00 and above. The mean score
for all the occupational titles rated by this subgroup of
freshmen was 79.32, and the mean score for the freshmen as a
group was 72.92,

The Housing and Interior Design Department was designated as
a first choice of major area of study by 13.5 percent of the
freshmen, There were 29 occupational titles rated 80.00 or
above, as seen in Table XV. There were 37.9 percent of these
occupational titles related to this department., There were
22 occupations, of the 118 occupational titles, which had a
relationship with the Housing and Interior Design Department
SeejApandix”H;g There were 50,0 percent of these 22 occu-~
pational titles rated 80.00 or above. The mean score for
this subgroup was 72.69 and the mean score for all freshmen
was 72.92.

The Housing and Interior Design Department was desig-
nated as a second choice of major area of study by 13.5
percent of the freshmen, Forty-three occupational titles
were rated 80.00 or above. There were 27.9 percent of these
L3 occupational titles related to the Housing and Interior
Design Department, as showﬁ in Table XVI.

There were 22 occupations, of the 118 titles listed on
the questionnaire, related to this department, as shown in

Appendix H, There were 54.5 percent of these 22 occupational



TABLE XV

HIGHER RATED OCCUPATIONAL TITLES - HID DEPARTMENT -
FRESHMEN, FIRST CHOICE

OCCUPATION TITLE

*INYERIOR DES IGNER
*INTYERINR DECORATOR

CLOTHING DESIGNER

FASHION OESIGNER

DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLUTHING
*DEPAPTMENT STORE BUYER IN AREA (IF HOUSING, FURNESHINGS & EQUIPMENY
ADVERTISING ARTIST
*FURNITURE DESIGNER

FASHION TLLUSTRATOR

ADVERTISING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
CHILD GUIDANCE COUNSELOR

DISPLAY DESIGNER

FASHION COURDINATDR

FASHION EDITOR

MAGAZINE EDITOR IN AREA 0OF ART

TEXTILE DESIGNER

COSTUME DESIGNER
*DEPARTMENT STORE BUYER IN AREA (F ART

FABRICS COORDINATOR

YOUTH COUNSELOR

*MAGAZINE EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
*MOBILE HOMES DESIGNER
*(OFFICE DESIGNER
*RESEARCH SPECIALTIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
DIETITIAN

FOOD CHEMIST

MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELUPMENT
*PRODUCT DEVELUGPMENT SPECTALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
*PROUNDUCT PUBLICITY DIRECTUR IN AREA OF HUOUSING, FURNISHINGS & EQUIPMENT

# OCCUPATIONAL TETLES RLLATED TO THIS AREA OF STuDY.

k9

RATE

100,00
96,00
94,00
94.00
92,00
92,00
90,00
90,00
88,00
86,00
86.00

"86.00
86,00
86400
86.00
86400
84,00
84,00
864400
84,00
82.00
82.00
82.00
82.00
80,00
80.00
80,00
80,00
80,00



TABLE XVI

HIGHER RATED OCCUPATIONAL TITLES -~ HID DEPARTMENT -

FRESHMEN, SECOND CHOICE

OCCUPATION TITLE

CLOTHING DESIGNER

FASHIUN DESIGNFR

FASHION EDITOR
* INTERTOR DESIGNER

COSTUME DCSIGNER

FASHIGN TLLUSTRATOR
*#FURNITURE DESIGNER
*INTERIOR DLCORATOR

SPACE FOOD TECHNOLOGISY

TEXTILE DFSIGNER

DEPARTMENT STORE BUYER [N AREA OF TEXTILES & CLOTHING
*DEPARTMENT STGRE dUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
DRESS PATTERN DESIGNER

ADVERTISING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
FASHIUN CONRDINATOR

MAGAZINE EDITUR IN AREA OF APT

CLOTHING CONSHLTANT

FOOO CHEMIST
*MOBILE HOMES DESIGNER
*DEPARTMENT STORE AUYER IN AREA OF ART

DISPLAY DESIGNER

HOTEL MANAGER

TEXTILE LAR TECHNICTAN

ANVERTISING ARTIST
*C1TY PLANNING CONSULTANT

COMSUMER CDUCATEON SPECTALIST IN AREA OF TEXTILES & CLUTHING
EXHIBIT DESIGHNER ’ .

FABRECS COORDINATOR

MAGAZINE CODITOR IN AREA UF FAMILY RELATIONS & CHILD DEVELOPMENT
*AAGAZINE COITOR IN ARCA OF HUUSING, FURNISHINGS & EQUIPMENT
*OFFICE DESIGNER

RESEARCH SPECTALIST IN AREA UF TEXTILES & CLUTHING
FADVERTISING COPYWPLITER IM ARECA OF HOUSING, FURNISHINGS & EQUIPMENT
*CONSUMER CONSULTANY IN ARLA OF HNUSING, FURNISHINGS & EQUIPMENT
COMNSUMER INFORMATIOM SPECIALIST IN AREA OF ART

MAGAZINE EDITUR IN AREA (JF FAMILY ECONOMICS & HOME MANAGEMENT
NUTRETION RESEARCH SPECTALIST

PRGDUCT PUBLICETY UIRECTOR [N AREA OF ARTS

PRODUCT PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLOTHING
REHABILITATION SPECTALISTY

RFSFARCH SPECTALIST IN AREA UF FAMILY ECONOMICS & HOME MANAGEMENT
RESEARCH SPECTALTST N AREA OF FAMILY RELATIONS £ CHILD DEVELOPMENT
*RESFARCH SPECTALIST IN ARCA OF HOUSING, FURNISHINGS & EQUIPMENT

OCCUPATIONAL TITLES RELATED TO THIS ARLA OF STUDY «
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RATE

964,00
96,00
96.00 .
96,00
94,00
92.00
92.00
92.00
92,00
92.00
90.00

‘90400

90.00
88.00
a8.,0¢
88,00
86,00
86,00
86,00
84,00
64.00
84,00
84,00
82.00
82.00
82.00
62.00
82.00
82.00
82,00
82.00
82.00
8C.00
80,00
H0,. 00
80.00
AG,.00
80.00
80.00
80.00
80.00
80.00
80.00
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titles rated 80.00 or above. The mean score of the 118
occupational titles rated by this subgroup of freshmen was
75.71. The mean score for the freshmen group as a whole was

72.92,

Hypothesis III

The third hypothesis stated there would be no relationship between

the higher prestige ratings of business occupational titles and the

senior's declared major areas of study. A relationship between the

senior's higher prestige rating scores and the declared area of study

was indicated in five of the six department areas.

The following discussion of the senior group is divided into the

six areas of study, or departments, as established at Oklahoma State

University.

1.

The Clothing, Textiles and Merchandising Department was
designated as a major area of study by 12.3 percent of the
seniors. Twenty-two occupational titles were rated 80.00
or above by these seniors. There were 50.0 percent of these
occupational titles related to this department,-as shown in
Table XVII.

There were 34 occupations, of the 118 titles on the
guestionnaire, related to the Clothing, Textiles and Mer-
chandising Department, as seen in Appendix H. There were
32.4 percent of these 34 occupational titles rated 80.00 or
above. The mean score of all the occupations rated by this
subgroup was 70.41, and the mean score of all the occupational

titles by the senior group was 72.11.
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TABLE XVII

HIGHER RATED OCCUPATIONAL TITLES - CTM DEPARTMENT -

SENIORS
OCCUPATION YITLE RATE
* CLOTHING DESIGNER . 97.14
* FASHIDN DESIGNER 94,29
*COSTUME DES IGNER : 91.43
*FASHION COORDINATOR ’ 85.71
*FASHION EDITOR : 85.71
FURNITURE DES IGNER . 85.71
CHILD GUIDANCE COUNSELOR 82.86
CITY PLANNING CONSULTANT 82.86
DEPARTMENT STORE BUYER IN AREA OF ART ° 82.86
FOOD CHEMLST’ ) 82,86
FOOD RESEARCH SPECIALIST ) 82,86
INTECRIOR DECORATOR 82,86
INTERIOR DESICNER . 82.86
*TEXTILE DESIGNER : 82.86
*ADVERTISING ARTISTY 80.00
*AOVERTISING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING 80.00
*CLOTHING CONSUL TANT 80.00
*DISPLAY DESIGNER 80,00
*DRESS PATTERN DESIGNER 80,00
NUTRITION RESEARCH SPECIALIST 80.00
SPACE EDOD TECHNOLOGIST 80,00

YOUTH COUNSELOR 80.00

# - OCCUPATIONAL TITLESL RLLATEDL TO THIS AREA OF STUDY.
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The Family Relations and Child Development Department was
designated by 29.8 percent of the seniors as a major area of
study. Nineteen occupational titles were rated as 80.00 or
above, and 31.6 percent of these were related to this depart-
ment area, as shown in Table XVIII.

There were 15 occupational titles which were related to
this department out of the 118 occupational titles listed in
the questionnaire, as seén in Appendix H. Forty percent of
these occupational titles were rated 80.00 or above.

The mean score of all 118 occupational titles as
determined by the seniors in this subgroup was 70.63. The
mean score of the seniors totally was 72.11.

The Food, Nutrition and Institution Administration Department
was designated by 7.0 percent of the seniors as a major area
of study, There were 92 occupational titles with a rating

of 80.00 or above. There were 37.0 percent of these 92 occu-
pational titles related to this department area, as seen in
Table XIX,

There were 38 occupations related to this department
area, as seen in Appendix H. There were 89.5 percent of
these occupational titles rated 80.00 or above. The mean
score for this subgroup of seniors for all 118 occupations
was 82.46. The average for all seniors for all occupational
titles was 72.11.

The Home Economics Education Department was designated as the
major area of study by 38.6 percent of the seniors. Ten

occupational titles were rated as 80.00 or above, and are



TABLE XVIII

HIGHER RATED OCCUPATIONAL TITLES - FRCD DEPARTMENT -
SENIORS

OCCUPATION TITLE

FASHION. DESIGNER
FASHION EDITOR
CLOTHING DES IGNER
. INTERIOR DESIGNER
*#CHILD CARFE SPECIALIST
SPACE FOOU TECHNOLOGIST
*CHILO GUIDANCE COUNSELOR
INTERIOR DECORATOR
COSTUME DESIGNER
FOOD RESEARCH SPECTALIST
RESEARCH SPECTIALIST IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
FASHION ILLUSTRATOR
MAGAZINE EOITDR IN AREA OF ART
&RESEARCH SPECIALIST IMN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
CITY PLANNING CONSULTANT
FURNITURE DESIGNER
*#REHABILITATION SPECIALIST
*RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
*MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT

# QCCUPATIUNAL TITLES RELATED TO THIS AREA OF STUDY.
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RATE

92,94
88.24
87.06
87.06
85.88
85,86
84,71
84471
83.53
83,53
83.53
82.35
82.35
82.35
81,18
81.18
81,18
81,18
80.00



TABLE XIX

HIGHER RATED OCCUPATIONA. TITLES - FNIA DEPARTMENT -
SENIORS

OCCUPATION TITLE

*NUTRITION RESEARCH SPECTALISTY

CHILD GUIDANCE COUNSELOR

*COMMUNITY AID HOME ECONOMIST 1IN AREA OF FOOD & NUTRITION

COMMUNITY AID HOME ECONOMISY IN AREA OF FAMILY RELATION & CHILD DEVELOPMENT
*OTETITIAN

*FOUD CHEMIST

*F00D RESEARCH SPECIALIST
*FOOD SERVICE SPECTALIST

GUIDANCE COUNSELOR
*NUTRITION CUNSULTFANT
*PUBL IC HEALTH NUTRITIONIST
*SPACE FUOOD TECHNOLOGIST

WELFARE HUOME ECONOMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
ADVERTISING ARTIST
*AIRLINE FOUD SERVICE SUPERVISOR
*ARMED SERVICES OIETITIAN

CLOTHING DESIGNER

CONSUMFR CUNSULTANT [N AREA OF FAMILY ECONOMICS & HOUME MANAGEMENT
*#CONSUMER CONSULTANT IN AREA OF FOOO & NUTRITION
*CONSUMER MARKETING SPECIALIST IN AREA OF INSTITUYIGNAL AOMINISTRATION
*EDUCAT JONAL MATERTALS WRITER IN AREA OF FOOD & NUTRITION
*INSTITUTIONAL FEEDING SPECIALISY

INTERIOR DECORATOR

KITCHEN PLANNER

REHABILITATIWN SPECTALIST

RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILO DEVELOPMENT
SOCTAL WORKER
*TEST KITCHEN DIRECTOR
*YTILITY HOME ECONOMIST IN AREA QF FO0OD & NUTRITION

YOQUTH COUNSELOR

CHILO CARE SPECIALIST
*COLLEGE FOOD SERVICE DIRECTOR

CONSUMFR INFORMATFON SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
COSYUME DESTGNER

EDUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECUNOMICS & HOUME MANAGEMENT
*EDUCATIONAL MATERIALS WRITER IN AREA UF INSTITUTION ADMINISTRATION
FASHION DESIGNER

FASHION EOITOR

FURNITURE OFSIGNER

HOMF PLANNING SPECIALIST

INTERIOR DESIGNER

MAGAZINE CDITGR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
MAGAZINE ENITOR IN ARCA OF FAMILY RELATIONS & CHILD DEVELOPMENT
*MARKETING SPECIALIST IN AREA OF FOOD & NUTRITION

PACKAGE DESIGMER IN AREA QF ART

PRODUCT DEVELOPER IN AREAOF ART .
PRODUCT DEVELUPMENT SPECIALIST IN AREA UF HOUSINGs FURNISHINGS £ EQUIPMENT
PRODUCT PUBLICITY DIRECTOR IN AREA OF ART

PUBLIC HOUSING CONSULTANT

PUBLIC RELATIONS EXtCUTIVE IN AREA OF ART
*PUBLICITY DIRECTNR IN AREA OF FOOD & NUTRITION
*RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION

SAVINGS BANK HOME ECONUMLIST
*SCHOOL LUNCH- DIRECTOR
*TEST KITCHEN HOME ECONOMIST

URBAN RENEWAL CONSULTANT

UTILITY HOME FCONDMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
*UTILITY AOME ECONOMIST IN AREA OF INSTITUTION AOMINISTRATION
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RATE

100,00
95.00
95,00
95,00
95,00
95.00
95.00
95.00
95.00
95.00
95.00
95,00
95.00
90.00
90.00
90,00
90,00
90,00
90,00
90.00
90.00
50.00
90, 00
90,00
50.00
90.00
90.00
30,00
90.00
90.00
85,00
85.00
85.00
85,00
85,00
65,00
85.00
85.00
85.00
85,00
85.00
85,00
85.00
85.C0
85,00
85.00
85,00
85,00
85.00
85,00
85,00
85,00
85.00
85.00
85.00
85,00
85.00
85,00
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TABLE XIX (Continued)

WELFARE HOME ECONOMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
*ADVERTISING COPYWRITER IN AREA OF FOOD & NUTRITION
CITY PLANNING CONSULTANT
CONSUMER CONSULTANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
CONSUMER [NFORMATION SPCCIALEST IN AREA OF ART
EQUTPMENT DESIGNER
FAMILY FINANCTIAL COUNSELOR
FAMILY LIFE CUNSULTANT
FASHION ILLUSTRATOR
*FOOD COLUMNIST
HOME L IGHTING CONSUL YANT
*HOME SERVICFE DIRECTOR
*HOSPITAL DIETITIAN
*HOTEL MANAGER
*TNDUSTRIAL FOOD SERVICE MANAGER
MAGAZINE EDITOR IN AREA OF ART
MAGAZINE EDITUR IN AREA DF HOUSING, FURNISHINGS & EQUIPMENT
MOBILE HOMES DESIGNER :
MUNEY MANAGEMENT SPECIALISYT
*NEWSPAPER FUOD EDITOR
OFFICE DESIGNER
PRODUCT DEVELOPER IN AREA OF TEXTILES & CLOTHING
PRODUCT PUBLICITY -DIRECTOR IN AREA UF TEXTILES & CLOTHING
PRONDUCT PURLICITY DIRECTOR IN AREA (OF HOUSING, FURNESHINGS & EQUIPMENT
PUBLIC RELATIONS EXECUTIVE I[N AREA UF FAMILY ECONOMICS & HOME MANAGEMENT
RESEARCH SPECEALIST IN AREA OF TEXTILES & CLOTHING
RESEARCH SPECTIALIST IN AREA OF FAMILY ECONOMICS & HUME MANAGEMENY
RESEARCH SPECTALIST IN AREA OF HOUSINGy FURNIEISHINGS & EQUIPMENT
*RESTAURANT {IWNFR
*SCHOOL LUNCH CONSULTANT
TEXTILE DESIGNER
TEXTILE LAB TECHNICIAN
UTILITY HOME ECONUMIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
VISUAL AIDS SPECIALIST IN AREA OF ART

OCCUPATIONAL T1TLLS KLLATED TO THIS ARLA OF STubY.
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85.00
80.00
80.00
80.00
80.00
80.00
80.00
80,00
80.00

'80.00

80.00
80.00
80.00
80,00
80.00
80.00
80,00
80,00
80.00
80.00
80.00
80.00
80,00
86.00
80.00
80.00
80.00
80.00
80.00
a0.00
80.00
80.00
80.00
80.00
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presented in Table XX. None of these occupational titles
were related to this area of study. This department had a
smaller number of related occupational titles on the question-
naire since the occupational area of teaching was excluded
for the purpose of this study, The mean score for this
subgroup ﬁas 71.48, and the mean score for all seniors for
all 118 occupational titles was 72.11.

The Home Management, Equipment and Family Economics Depart-
ment was designated as a major area of study by 1.8 percent
of the seniors, Ninety-fogr occupational titles were rated
as 80.00 or above and 34.0 percent were related to this

department, as shown in Table XXI, Thirty-four occupational

titles were related to this area of study, as shown in

Appendix H. There were 94.2 percent of these 34 occupational
titles rated 80.00 or above, The mean score was 82,80,
compared to 72.11 for all seniors.

The Housing and Interior Design Department was designated as
a major area of study by 10.5 percent of the seniors. Twenty-
seven occupational titles were rated 80.00 or above, and 37.0
percent of these occupational titles were related to this
department area., Table XXII presents these higher rated
occupational titles. Twenty-two occupations, of the 118
titles on the questionnaire, related to this department area,
There were L5.5 percent of these 22 occupational titles rated
80.00 or above. The mean score for all 118 occupational
titles by this subgroup was 72.06, and the mean score for all

118 occupational titles for all the seniors was 72.11,



TABLE XX

HIGHER RATED OCCUPATIONAL TITLES -~ HEED DEPARTMENT -
SENIORS

‘OCCUPATION TITLE

INTERIOR DESIGNER
FASHION DESTGNER
CLOTHING DESTONER
INTERIOR DECORATOR

SPACE FNOD TECHNOLOGEIST
COSTUME DNES IGNER

FOUD CHEMISY -

FOOD SERVICE SPECIALIST
CHILD GUIDANCE COUNSELOR
FOOD RESEARCH SPECTALIST

N

% OCCUPATIONAL TITLES FLLATED TO THIS AREA OF STUDY.
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RATE

88.18
B8T.27
84,55
84,55
83,64
82.73
82,73
80.91
8C.00
80.00



OCCUPATI

ADVERTIS
*APPLI1ANC
*CONSUMER
*CONSUMER

“*CONSUMER

TABLE XXI

HIGHER RATED OCCUPATIONAL TITLES - HMEFE DEPARTMENT -

SENIORS
UN TTTLE
ING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
E SPEC[ALIST

CONSULTANT IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
CONSULTANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
INFORMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

*EQUIPMENT DESIGNER

FOOD CHE
FOND RES
FURNITUR
GUIDANCE
*K ITCHEN
*MAGAZINE
*MAGALINE
*MONEY MA
*NEWS PAPE
NUTRITIO
*PRODUCT
PRODUCT
*PRODUCT
*PUBLIC R

MIST

EARCH SPECIALIST

E DESIGNER

COUNSELOR

& EQUIPMENT EDITOR

EDITUR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

EOTTOR IN AREA (OF HOUSING, FURNISHINGS & EQUIPMENT

NAGEMENT SPECIALIST

R EDITOR IN AREA OF HIUSINGy FURNISHINGS & EQUIPMENT

N RESEARCH SPECIALIST

DEVELOPMENT SPECIALIST [N AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLUTHING

PUBLICITY DIRECTOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
ELATIONS EXFCUTIVE [N AREA OF FAMILY ECONOMICS & HUME MANAGEMENT

RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING
*RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

RESEARCH
*RESEARCH
RESEARCH
*SAVINGS
SOCYAL W
SPACE FO)
*TEST KIT
*TEST KIT
TEXTILE
MTILITY
*UTILITY
UTILITY
UTILITY
*WELFARE
WELF ARE
ADVERTIS
ADVERTIS
*ADVERTIS
ATRLINE
ARMLD SE
CAFETER]Y
CHILD CA
CHILD GU
CLOTHING
CLOTHING
COLLEGE
COMMUNI T
COMMUNIT
CONSUMER
CUNSUMER
CONSUMER
CUNSUMLR
COSTUME
DIETITIA
DRESS PA
MNUCATIO

SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
SPECIALIST IN AREA OF INSTITUTION AOMINISTRATION
BANK HOME ECONOMIST
ORKER
0D TECHNOLOGIST
CHEN DIRECTUR
CHEN HOME ECONOMIST
LAB TECHNICIAN
HOME ECONDMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
HOME ECONDMIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
HIOME ECONOMIST IN ARCA OF FOOD & NUTRITION
HOME ECONOMIST IN AREA OF INSTITUTION ADMINISTRATION
HOME ECONOMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
HOME ECONUMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
ING ARTIST
ING COPYWRITER IN AREA OF FOOD & NUTRITION
ING COPYWRITER IN AREA UF HOUSING, FURNISHINGS & EQUIPMENT
FOUYD SERVICE SUPERVISOR
RVICES DIETITIAN
A SUPFRVISOR
RE SPECIALIST
IDANCE COUNSELQR
CONSULTANT
DESIGNER
FOOD SERVICE DIRLCTOR
Y AID HOME FCONUMIST IN AREA OF FOOD & NUTRITION
Y ALD HOME FCONOMIST TN AREA OF FAMILY RELATIUN & CHILD DEVELOPMENT
CONSULTANT IN ARFA OF FDOD & NUTRITION
ENDUCATION SPECIALIST IN AREA OF TEXTILES & CLOTHING
INFORMATION SPECIALIST (N AREA (OF ART
MARKET ING SPECIALIST IN AREA OF INSTITUTIONAL ADMINISTRATION
DES IGNER
N
TTERN DESIGNER )
NAL MATEFRIALS WRITER IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
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RATE

100,00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
100.00
1€0.00
100, 00
100,00
100.00
160.00
100.00
100.00
100.00
100,00

"100.00

160.00
100.00
100,00
100,00
10C.00
100.00
16C.00
100.00
100.00
100.00
100,00
100,00
100,00
100.00
100.00
100,00
1C0.00
80.00
80,00
80.00
80,00
80.00
80.00
80.00
80.00
80,00
80,00
80,00
80.00
80.00
80,00
80.00
8u.00
86,00
80.¢C0
80.00
80.00
80.00



TABLE XXI (Continued)

EDUCAT TIINAL MATERIALS WRITER IN AREA OF FOUOD & NUTRITION

EDUCATINONAL MATERIALS WRITER IN AREA OF INSTITUTION AODMINISTRATION

EXHIBIT DESIGNER

FABRICS COUNRDINATOR
*FAMILY FINANCIAL COUNSELOR

FAMILY LIFE CONSULTANT

FASHION DESIGNER

FASHION TLLUSTRATOR
*HOME LIGHTING CONSULTANT
*HOME PLANNING SPECTALIST

HOME SERVICE DIRECYOR

HOSPITAL DIETITIAN

INSTITUTIONAL FEEDING SPECIALIST

INTERIOR DECQRATOR

INTERIOR DESIGNER
*K I TCHEN PLANNER
*L AUNDRY CONSULTANT

LAUNDRY PRODUCTS SPECIALIST

MAGAZINE EDITUR IN AREA (OF FAMILY RELATIONS & CHILO DEVELOPMENT
MARKETING SPECIALIST IN AREA OF FOOD & NUTRITIUN
MOBILE HOMES DESIGMER

*MOVING & STORAGE CONSULTANT

NUTRITION CONSULTANT

PACKAGE DESIGNER IN AREA OF ART

PRONDUCT OEVELOPER IN AREA OF ARY

PRODUCT DEVELOPER IN AREA UF TEXTILES & CLOTHING
PRODUCT PUBLICITY DIRECTOR IN ARCA OF ART
*PUYBL IC HOUSING CONSULTANT

PUBLICITY DIRCCTOR IN AREA DF FOOD & NUTRITION
*REHABILITATION SPECTALISTY

RESTAURANY CHAIN MENU PLANNER

SCHOOL LUNCH CONSULTANT

TEXTILF DESIGNER

*IRBAN RENEWAL CONSULTANT

VISUAL AIDS SPECIALIST IN AREA OF ART

YOUTH COUNSELOR

OCCUPAT TONAL 1Tty welniew 10 THIS AREA OF STUDY.
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80.00
80,00
80.00
80.00
80.00
80.00
80.00
80,00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80.00
80,00
80.00
80.00
8G.00
80.00
80,00
80.00
80.00
80.00
30.00
80.C0
80.00
80.00
80.00
80,00
£0.00
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TABLE XXII
HIGHER RATED OCCUPATIONAL TITLES - HID DEPARTMENT -
SENIORS
OCCUPATION TITLE : RATE
*FURNITURE DES IGNER 96.67
CHILD GUIDANCE COUNSFLOR ' 90.00
*CITY PLANNING CUNSULTANT 90.00
FASHION DES IGNER : : 90.00
*INTERTUOR DESIGNER 90.00
.SPACE FOOD TECHNOLOGIST 90.00
CLOTHING DESIGNER 86.67
FASHION EDITOR : : 86,67
FOUD CHEMIST B6.67
HOSPITAL DIETITIAN 86.67
DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING 83,33
FASHION COORDINATOR 83,33
*NEWSPAPER EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENY . 83.33
RESEARCH SPECTIALIST IN AREA UF FAMILY RELATIONS & CHILD DEVELOPMENT 83.33
TEXTILE DESIGNER 83.33
*URBAN RENCWAL CONSULTANT 83,33
ADVERTISING ARTIST 80.00
#ADVERTISING COPYWRITER IN AREA OF HOUSINGs, FURNISHINGS & EQUIPMENT 80.00
ATRLINE FDOD SERVICE SUPERVISOR . - 80,00
CONSUMER - INFORMATION SPECIALIST IN AREA OF ART " 80.00
*DEPARTMENT STURE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT 80.00
FASHION ILLUSTRATOR - 80.00
FOUD RESEARCH SPECTIALISTY 80.00
GUIDANCE COUNSELOR 80.00
*HOME PLANNING SPECIALIST 80.00
*#MAGAZINE EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT 80.00
*RESEARCH SPECIALIST IN ARFEA DF HOUSING, FURNISHINGS & EQUIPMENT 80.00

" OCCUPATIONAL TITLES RELATED TO THIS AREA OF STUDY.



CHAPTER V

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

The purposes of this exploratory study were to investigate the

relative prestige of professional occupational titles of female home

economists in business;.and to study the relationship of certain

prestige factors related to the major areas of study selected by pros-

pective home economists,

It was hypothesized that:

1.

2.

There will be no significant difference between the freshmen
and the senior women in the prestige ratings of selected
occupational titles.

There will be no identifiable relationship between the higher
prestige ratings of selected occupational titles of the
freshmen and the choices of major area of study.

There will be no identifiable relationship between the higher
prestige ratings of selected occupational titles of the

seniors and the declared major areas of study.

The data was obtained by means of a questionnaire administered to

a selected group of freshmen and senior students enrolled in Home

Economics at Oklahoma State University during the fall of 1969 and the

spring of 1970.

The questionnaire listed 118 occupational titles which the respon-

dents were asked to rate according to the prestige value as represented
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by one of six adjectives, These adjectives were weighted and the
mathematical calculations resulted in a prestige rated score for each
occupational title. The average score for each occupational title was
obtained by calculating all the respondents ratingse.

Statistical and qualitative analyses were based on a random sample
of 74 freshmen and 57 seniors. The Spearman rank correlation, the
t test of significance, means, and percentages were used to analyze
the data. The .05 level was established as the level of significance.

The prospective home economists in this study tended to perceive
the prestige of occupational titles of home economists in business in a

.similar manner, The correlation between the freshmen and senior
prestige ratings scores was significant beyond the ,01 level. This was
based on a t value of 22,80 for a correlation coefficient of .90 and
116 degrees of freedom.

The‘freshmen group tended to rate the occupational titles higher
than the senior group. The mean score of the 118 occupational titles
for the freshmen group was 72.92, and the mean score of the senior
group was 72.11.

A relationship between the higher rated occupational titles and
the choice of major area of study existed according to the limits of
this study. The following percentages indicate the number of occu- .
pational titles rated 80.00 or above which were related to the particu-
lar area of study according to the first choice of the freshmen
students: Clothing, Textiles and Merchandising Department, 66.7
percent; Family Relations and Child Development Department, 22.2
percent; Food, Nutrition and Institution Administration Department,

100.0 percent; Home Economics Education Department, 10,7 percent;



6L

Home Management, Equipment and Family Economics Department, 27.5
percent; and the Housing and Interior Design Department, 37.9 percent.
The following percentages indicate the nﬁmber of occupational
tféles rated 80.00 or above which were related to the particular area

of study according to the second choice of the freshmen students:
Clothing, Textiles aﬁd Merchandising Department, 51.3 percent; Family
Relations and Child Development,‘12.5 percent; Food, Nutrition and
Institution Administration, 36.6 percent; Home Economics Education
Department, 7.3 percent; Home Management, Equipment and Family
Economics, 21,7 percent; and Housing and Interior Design Department,
27.9 percent.

The following percentages indicate the number of occupational
titles rated 80.00 or above which were related to the particular area
of study according to the senior students: Clothing, Textiles and
Merchandising, 50.0 percent; Family Relations and Child Development,
31.6 percent; Food, Nutrition and Institution Administration, 37.0
percent; Home Economics Education Department, 0.0 percent; Home Manage-
ment, Equipment and Family Economics, 34,0 percent; and Housing and
Interior Design Department, 37.0 percent.

In both the freshmen and the senior groups a relationship tended
to exist between the higher prestige ratings of the business occu-
pational titles and the choice of major areas of study. The strongest
relationships were ‘found in those departments which prepare students
for careers as home economists in business.

The correlation between the prestige ratings of the freshmen and
senior groups tended to support the findings of previous prestige

studies—-~that these ratings do not change significantly over time.
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Further studies of a longevity nature usiﬁg homogeneous samples would
be necessary to validate such generalizations in the area of home
economists is business.

This study indicated that there was a relationship between the
prestige ratings of occupational titles of home economists in business
and the choiée of major area of study. Further studies of this nature
might contribute to the body of information used by home economists in
career guidance. Such studies might investigate and identify occu-
pations of home economists not included in this study.

Another type of study might be designed to investigate the
influence of certain words used in occupational titles. Words, such
as "designer,” may have a bearing on the prestige rating regardless of
the subject matter represented.,

Further prestige studies might compare women's ratings of occu-
pational titles of home economists in business with other occupationalb
titles for women. Such prestige ratings might also be compared to the

prestige values assigned to the occupational titles for men.
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OCCUPATIONAL TITLES LISTED BY

AMERICAN HOME ECONOMICS ASSOCIATION

IN CAREER LEAFLETS

Art

Advertising Artist
Clothing Designer

College Teacher

Color Coordinator

Consumer Information Specialist
Costume Designer

Crafts Instructor
Department Store Buyer
Display Designer

Dress Pattern Designer
Extension Specialist
Fabrics Coordinator
Fashion Illustrator
"Furniture Designer

Home Lighting Consultant
Interior Decorator
Magarine Editor

Package Designer

Product Developer

Product Publicity Director
Public Relations Executive
Textile Designer

Therapist

Visual Aids Specialist

Family Economics - Home Management
Adult Education Teacher

College or High School Teacher

Consumer Consultant

Consumer Information Specialist

Educational Materials Writer

Extension Specialist in Family
Economics

Extension Specialist in Home
Management

L-H Leader

Family Financial Counselor

Magarine Editor

Money Management Specialist

Moving and Storage Consultant

Peace Corps Volunteer

Public Housing Consultant

Public Relations Executive

Rehabilitation Specialist

Research Specialist

Savings Bank Home Economist

Utility Home Economist

VISTA Worker

Welfare Home Economist

Family Relations and Child Development

Aduit Education Teacher

Child Care Specialist

Child Guidance Counselor

College or High School Teacher

Community Aid Home Economist

Day School Teacher

Elementary School Teacher

Extension Specialist in Child
Development

Extension Specialist in Family Relations

Family Life Consultant .

4_H Leader

Guidance Counselor

Magarzine Editor

Nursery School Teacher

Parent Education Specialist

Peace Corps Volunteer

Rehabilitation Specialist

Research Specialist

- Social Worker

VISTA Worker
Welfare Home Economist

" Youth Counselor

Food and Nutrition . '
Advertising Copywriter
College or High School Teacher
Consumer Consultant

Community Aid Home Economist
Dietitian

Educational Materials Writer
Extension Specialist

Food Chemist

Food Columnist

Food Photographer

Food Research Specialist
Marketing Specialist
Newspaper Food Editor
Nutrition Consultant
Nutrition Research Specialist
Peace Corps Volunteer

Public Health Nutritionist
Publicity Director

School Lunch Consultant

Space Food Technologist

Test Kitchen Home Economist
Utility Home Economist

VISTA Worker



Home Economics Education

Adult Education Teacher

College Teacher

Community Aid Home Economist

Consumer Educator

Curriculum Specialist

Day School Administrator

Educational Materials Writer

Elementary School Teacher

Extension Home Economist .

4L-H Leader

Guidance Counselor

Head Start Teacher

High School Teacher

Junior College Teacher

Nursery School Teacher

Peace Corps Volunteer

Recreation Specialist

Rehabilitation Specialist

Research Specialist

School Administrator

State or City Supervisor of
Home Economics Education

VISTA Worker

Vocational Home Economics Teacher

Youth Counselor

Housing, Furnishings and EguiEment.

Advertising Copywriter
Appliance Specialist

City Planning Consultant
College or High School Teacher
Consumer Consultant
Departiment Store Buyer
Equipment Designer
Extension Specialist

Home Lighting Consultant
Home Planning Specialist
Interior Designer
Kitchen Planner

Laundry Consultant
‘Magazine Editor

Mobile Homes Designer
Newspaper Editor

Office Designer

Product Development Speclalist
Product Publicity Birector
Public Housing Consultant
Research Specialist

Urban Renewal Consultant
Utility Home Economist

Institution Administration
Airline Food Service Supervisor
Armed Services Dietitian
Cafeteria Supervisor

College Food Service Director
College Teacher

Consumer Marketing Specialist
Educational Materials Writer
Food Service Specialist

Home Service Director

Hospital Dietitian

Hotel Executive Housekeeper
Hotel Manager

Industrial Food Service Manager

Institutional Feeding Specialist

Kitchens and Equipment Editor
Peace Corps Volunteer
Restaurant Chain Menu Planner
Restaurant Owner

Research Specialist

School Lunch Director

Test Kitchen Director

Utility Home Economist

Textiles and Clothing .
Advertising Account Executive
Clothing Consultant }
College or High School Teacher
Consumer Education Specialist
Costume Designer

Department Store Buyer

Dress Pattern Designer

Exhibit Designer .

Extension Clothing Specialist
Fashion Coordinator

Fashion Designer

Fashion Editor

Fashion Illustrator

Laundry Products Specialist
Museum Curator

Sewing Center Director

Product Developer

Product Publicity Director
Research Specialist

Retail Store Training Specialist

Textile Designer
Textile Lab Technician
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OCCUPATIONAL TITLES RELATED TO

MAJOR AREAS OF STUDY BY

OSU DEPARTMENT HEADS

Rating Instructions given Department Heads:

71

Yes - listed in the catalog or other official
career information
Somewhat - not officially listed as a career area:
however, your department does prepars
for this occupation to some extent
Clothlng. Textiles and Merchandlsing Yes Somewhat
Advertising Artist X
Advertising Account Executive in Area of
Textiles & Clothing : X
Clothing Consultant X
Clothing Designer X
Color Coordinator X
Consumer Consultant in Area of Housing,
Furnishings and Equipment . o X
Consumer Education Specialist in Area ‘
of Textiles & Clothing X
Costume Designer X
Department Store Buyer in Area of
Textiles & Clothing X
Department Store Buyer in Area of
Housing, Furnishings & Equipment X
.Dress Pattern Designer X
‘Fabrics Coordinator ' X
Fashion Coordinator X
Fashion Designer X
Fashion Editor X
Fashion Illustrator X
Laundry Consultant X
.Laundry Products Specialist X
Magazine Editor in Area of Housing, Furnish-
ings and Equipment X
Product Developer in Area of Textlles &
Clothing X
Product Development Specialist in Area of
Housing, Furnishings &  Equipment X
Product Publicity Director in Area of Art X
Product Publicity Director in Area of
Textiles and Clothing _ X
Product Publicity Director in Area of
Housing, Furnishings & Equipment X
Research Specialist in Area of Textiles
& Clothing X
Research Specialist in Area of Housing,
Furnishings & Eqguipment X



Clothlng, Textiles and Merchandising (continued)

Retail Store Training Specialist’ . X

Sewing Center Director

Textile Designer

"Textile Lab Technician ' X

Utility Home Economist in Area of Housing,
Furnishings & Equipment

Visual Aids Specialist in Area of Art

Family Relations and Child Development '

Child Care Specialist X

Child Guidance Counselor

Community Aid Home Economist in Area of
Family Relations & Child Development

Educational Materials Writer in Area of
Family Economics & Home Management

Family Life Consultant X

Magazine Editor in Area of Family
Economics & Home Management

Magazine Editor in Area of Family
Relations & Child Development

Rehabilitation Specialist

Research Specialist in Area of Family
Economics & Home Management

Research Specialist in Area of Family
Relations & Child Development

Social Worker

Welfare Home Economist in Area of Family
Economics & Home Management

Welfare Home Economist in Area of Family
Relations & Child Development

LT A

Food, Nutrition and Institution Administration
Advertising Copywriter in Area of Food
& Nutrition
Airline Food Service Supervisor
Armed Services Dietitian
Cafeteria Supervisor
College Food Service Director
Community Aid Home Economist in Area of
Food & Nutrition
Consumer Consultant in Area of Food &
Nutrition
Dietitian X
Educational Materials Writer in Area of
Food & Nutrition . X

R

Yes

72

Somewhat



Food Nutrition and Institution Administration

Food Chemist

~Food Columnist

Food Photographer -

Pood Research Specialist

Food Service Specialist

Home Service Director

Hospital Dietitian

Industrial Food Service Manager

Institutional Feeding Specialist

"Marketing Specialist in Area of Food
& Nutrition

Newspaper Food Editor

Nutrition Consultant

Nutrition Research Specialist

Public Health Nutritionist

Publicity Dlrector in Area of Food &
Nutrition

Research Specialist in Area of Institution
Adnministration :

Restaurant Chain Menu Planner

Restaurant Owner

School Lunch Consultant

School Lunch Director

Space Food Technologist

Test Kitchen Director

Test Kitchen Home Economist

Utility Home Economist in Area of Food
& Nutrition

Utility Home Economist in Area of
Institution Administration

Home Economics Education
Child Care Specialist
Cafeteria Supervisor
Community Aid Home Economist in Area of
Food & Nutrition
Community Aid Home Economist in Area of
Family Relations & Child Development
Consumer Consultant in Area of Food &
Nutrition _
Consumer Consultant in Area of Housing,
Furnishings & Equipment
Educational Materials Writer in Area of
" Family Economics & Home Management
Educational Materials Writer in Area of
Food & Nutrition
Home Service Director
Moving & Storage Consultant
Public Housing Consultant

Yes

R T T T T

L I R N R ]
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Somewhat
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: Yes

Home Economics Education {continued) :

Savings Bank Home Economist

School Lunch Consultant < y

Social Worker )

Utility Home Economist in Area of Family
Economics & Home Management

Utility Home Economist in Area of Housing,
Furnishings & Equipment

Utility Home Economist in Area of Food &
Nutrition

Youth Counselor

Home Management, Equipment, and Family Economics

Consumer Consultant in Area of Family
Economics & Home Management

Consumer Consultant in Area of Hou51ng,
Furnishings & Egquipment

Consumer Information Specialist in Area of
Family Economics & Home Management

Educational Materials Writer in Area of
Family Economics & Home Management

Family Financial Counselor

Home Lighting Consultant

Kitchen & Equipment Editor

Kitchen Planner X

Magazine Editor in Area of Family
Economias & Home Management

Research Specialist in Area of Famlly
Economics & Home Management

Test Kitchen Director

Test Kitchen Home Economist .

Utility Home Economist in Area of Family
Economics & Home Management

Utility Home Economist in Area of Housing,
Furnishings & Equipment X

Welfare Home Economist in Area of Family
Economics & Home Management :

Housing and Interior Design

Advertising Copywriter in Area of Housing,
Furnishings & Equipment

Color Coordinator

Department Store Buyer in Area of Art

Department Store Buyer in Area of Housing,
Furnishings & Equipment

Furniture Designer

Home Lighting Consultant

Howme Planning Specialist

Interior Decorator )

Interior Designer X

Magazine Editor in Area of Housing,
Furnishings & Equipment

JSomewhat,

X

E T T T T

R T T T T

R

RS
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OCCUPATIONAL TITLES RELATED TO MAJOR AREAS OF STUDY

BY CATALOG COURSE TITLE OR DESCRIPTION

Clothing, Textiles and Merchandising
Advertising Artist

Clothing Consultant

Clothing Designer

Consumer EAucation Specialist in Area
of Textiles and Clothing

- Course Number

CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM™M
CTM
CTM
CTM™

CTM
CTM
CTM
CTM
CTM
CTM
CTM™

CTM™
CTM
CTM™
CTM™
CTM
CTM

2102
k123
L4363
2213
2572
3572
3643
L153
2102
2572
2323

3213
3323
3533
L123
Los2
L2772
LLo3

2213
2572
3572
3643
Li1s3
L272

Course Title

Fashion Sketching

Costume Illustration

Fashion Publicity

Clothing Selection

Fabrics

Textile Selection

Non-Textiles

Family Clothing

Fashion Sketching

Fabrics

Intermediate Clothing Con-
struction and Introduction
to Flat Pattern Designing
CostumeDesign

Advanced Costume Design
Decorative Fabrics

Costume Illustration
Elementary Draping

Advanced Textiles

Pattern Design

Clothing Selection
Fabrics

Textile Selection
Non-Textiles
Family Clothing
Advanced Textiles

Gl



Clothing, Textiles and Merchandising (continued)

Costume Designer

Department Store Buyver in Area of
Textiles & Clothing

Department Store Buyer in Area of
"Furnishings & Equipment

Display Designer

Dress Pattern Designer

Fabrics Coordinator

CTM
CTM
CTM
CTM
CT™M

CTM

CT™
CT™M
CTM
CTM™
CTM
CT™

CT™
CTM
CT™
CT™M
CTM
CT™
CTM
CTM
CTM

2102
2572
3213
3323
2323

L4403
3432
hus3
4363
4303

L272
Lss2

3572
3853
3213
3323
Lio3
2572
3533
3572
L272

Fashion Sketching

Fabrics

Costume Design

Advanced Costume Design
Intermediate Clothing Con-
struction and Introduction
to Flat Pattern Designing

Pattern Design

Fashion Work Experience
Fashion Promotion
Fashion Publicity

"Fashion Merchandising

Advanced Textiles
Problems in Fashion Store
Management

Textile Selection

Merchandise Display Essentials
Costume Design

Advanced Costume Design
Pattern Design

Fabrics

Decorative Fabrics

Textile Selection

Advanced Textiles
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Clothing, Textiles and Merchandising (continued)

Fashion Coordinator

Fashion Designer

Fashion Editor
Fashion Illustrator

Museum Curator
Product Publicity.  Director in Area of
Textiles & Clothing

Research Specialist in Area of Textiles &
Clothing

Retail Store Training Specialist
Sewing Center Director

Textile Designer

- Textile Lab Technician

CTM

CTM
CT™
CT™
CT™M
CT™
CTM
CTM™M
CT™
CTM
CT™

CTM

CT™M
CT™
CT™M

CTM™M

CT™M
CT™

CTM

CT™
CT™M
CT™
CT™™
CT™
CT™
CT™™

CT™™
CTM
CTM

2433

L4303
L363
4453
2102
3213
3323
L123
2102
2102
3213
3323
Li23
L363
3533

2433

L363
Lhs53

4510

3432
1103
2572
3572
L2473
403
Lss2

3533
4272
472

Fashion Innovation and
Marketing Processes
Fashion Merchandising
Fashion Publicity
Fashion Promotion
Fashion Sketching
Costume Design .
Advanced Costume Design
Costume TIllustration
Fashion Sketching
Fashion Sketching

.Costume Design

Advanced Costume Design
Costume Illustration
Fashion Publicity
Decorative Fabrics

Fashion Innovation and
Marketing Processes

‘Fashion Publicity

Fashion Promotion

Readings in Clothing, Textiles
and Merchandising

Fashion Work Experience
Bagic Clothing Construction
Fabrics

Textile Selection

Custom Dressmaking

Pattern Design

Problems in Fashion Store
Management

Decorative Fabrics

Advanced Textiles

Advanced Textiles

LL



Fﬁmilx Relations and Child Development
Child Care Specialist

Child Guidance Counselor

Community Aid Howe Economist in Area of
Family Relations & Child Development

Youth Counselor

'FRCD

FRCD
FRCD

FRCD

FRCD

FRCD
FRCD

FRCD
FRCD

FRCD
FRCD
FRCD

FRCD
FRCD

FRCD
FRCD
FRCD

FRCD

FRCD
FRCD

FRCD

FRCD

FRCD
FRCD

FRCD

1220

2113
3213

3253
3333

L420
L463

3112
3610

1220
2113
3213

3253
3333

L420
L463

1113
3610

3753
Lo23

4133

usu2

3112
3253

3333

~Introduction to Child Develw

opment and Early Childhood
Education ’
Child and Family Development
Child Development and Guidance:
.Early Childhood . . -
Child Development and Guidance
" Child Development and Guidance:
Adolescence
Preschool Teaching
Child Development and Guidance;
Infancy and Toddlerhood
Parent-Child Relationships
Professional Services for
Children and Families

" Introduction to Child Devel-

opment and Early Childhood
Education
Child and Family Development
Child Development and
Guidance: Early Childhood
Child Development and Guidance
~Child Development and Guidance:
Adolenscence i
Preschool Teaching
Child Development and Guidance:
Infancy and Toddlerhood

The Individual and The Family
Professional Services for
Children and Families

Family and Human Development
Parent-School Community
Relationships

Organizing and Administering
Educational Programs for
Young Children

Adulthaod: Middle and Later
Years

Parent-Child Relationships
Child Development and Guidance:
School Age )

Child Development and Guidance:

- Adolescence

8L



Fawily Relations and Child Development
Family Life Consultant

Guidance Counselor

Rehabilitation Specialist

Research Specialist in Areg of Fam11y
Relations & Child Development
Social Worker

Welfare Home Economist in Area of Family
Economics & Home Management

Welfare Home Economist in Area of Famlly
Relations & Child Development

FRCD

FRCD
FRCD
FRCD
FRCD
FRCD
FRCD

FRCD
FRCD
FRCD
FRCD
FRCD
FRCD

FRCD

FRCD
FRCD
FRCD
FRCD
FRCD

FRCD

" FRCD

FRCD
FRCD
FRCD

FRCD
FRCD

FRCD
FRCD

FRCD

FRCD

1113

2113
3013
3112
3142
3753
Lsy2

4673
1113
2113
3013
3753
ish2

L7Lo

1113

2113 °

3013
3753
L673

1113
2113
3013
3753
L4673

1113
3610

3753
Lo23

L133

Lsk2

The Individual and The Family
Child andFamily Development
Personal and Family Living
Parent-Child Relationships
Marriage '
Family and Human Development
Adulthood: Middle and Later
Years
Family Relationships
The Individual and The Family
Child and Family Development
Personal and Family Living
Family and. Human Development
Adulthood: Middle and Later
Years :

Readings in Child Development, -
Early Childhood Education,

and Family Life
The Individual and The Family
Child and Family Development
Personal and Family Living
Family and Human Development
Family Relationships

The Individual and The Family
Child and Family Development
Personal and Family Living
Family and Human Development
Family Relationships

* The Individual and The Family

Professional Services for
Children and Families -
Family and Human Development
Parent-School Community
Relationships

Organizing and Administering
Educational Programs for
Young Children

Adulthood: Middle and Later
Years '
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Food, Nutrition and Institution Administration

Airline Food Service Supervisor
Armed Services Dietitian

College Food Service Director

Community Aid Home Economist in Area o
Food & Nutrition :

Consumer Consultant in Area of Food &
Nutrition

Dietitian

FNIA
FNIA
FNIA
FNIA
FNTIA
FNIA
FNIA
FNIA

FNIA
FNIA

FNIA

FNIA
FNIA
FNIA
FNIA

FNIA
FNIA

FNIA
FNIA
FNIA
FNIA
FNIA
FNIA

FNIA

FNIA
FNIA
FNIA
FNIA
FNIA

4363
1112
2243
3333
3442
4123
3552
4143

L363
573

L4693

2113
2243
2352
3113
3442
3543

437

2113
2243
2352
3113
3442
3543

4371

1112
2243
3333
k2
bi23

Quantity Cookery
Introduction To Nutrition
Science of Food Preparation
Nutrition and Dietetics
Community Health and Welfare
Diet Therapy .
Institutional Purchasin
School Lunch and Banquet
Service

Quantity Cookery

Institution Organization and
Management

Institution Administration

Family .Food

Science of Food Preparation
Elementary Food Preservation

Meal Management

Community Health and Welfare
Social and Cultural Aspects
of” Food

Instructor's Course in Home
Care of the Sick

Family Food

Science of Food Preparation
Elementary Food Preservation

Meal Management

Community Health and Welfare
Social and Cultural Aspects
of Food

Instructor's Course in Home
Care of the Sick
Introduction to Nutrition
Science of Food Preparation

Nutrition and Dietetics
Community Health and Welfare

Diet Therapy
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Food, XNutrition and Institution Administration

Educational Materials Writer in Area of
Food & Xutrition

Educational Materials Writer in Area of
Institution Administration

Food Chemist

Food Columnist

Fool Reaearch Specialist

Food Service Specialist

Home Service Director

Hospital Dietitian

Industrial Food Service Manager

Institutional Feeding Specialist

FNIA

FNIA
FNIA
FNIA
FNIA
FNIA
FNIA
FNIA

FNIA

FNIA
FNIA
FNIA
FNIA
FNIA

FNIA

FNIA
FNIA
FNIA
FNIA
FNIA
FNIA
FNIA

FNIA

FNIA
FNIA
FNIA
FXNIA

FNIA

L6bo

Lo
2243
Leko
L6ho
4732
3113
3543

Li143
4363

2113
3113

3bg2

3543
L3y

1112
2243

3333
3ik2

ki123
3113
3543

Li14s
L4363
3552
L4363
k573

k693

Readings in Food and Nutrition

Readings in Food and Nutrition

Science of FoolPreparation

Readings in Food and Nutrition
Readings in Food and Nutrition

Field Work in Nutrition
Meal Management

Social and Cultural Aspects
of Food .
School Lunch and Banquet
Service

Quantity Cookery

Family Food

Meal Management

Community Health and Welfare
Social and Cultural Aspects
of Food )
Instructor's Course .in Home
Care of the Sick
Introduction to Nutrition
Science of Food Preparation

Nutrition and Dietetics )
Community Health and Welfare
Diet Therapy

Meal Management

Social and Cultural Aspects
of Food )

School Lunch and Banquet
Service

Quantity Cookery
Institutional Purchasing

Quantity Cookery

Institution Organization and
Management

Institution Administration

3]



Food, Nutrition and Institution Administration
Marketing Specialist in Area of Food & I )
Nutrition FNIA 3113 Meal Management

FNIA 3552 ' Institutional Purchasing
FNIA 4573 . - Institution Organization and
) Management
Nu¢rition Consultant FNIA 2113 Family Food
- FNIA 2243 Science of Food Preparation
FNIA 2352 Elementary Food Preservation
FNIA 3113 . Meal Management :
FNIA 3442 Community Health and Welfare
FNIA 3543 Social andCultural Aspects
of Food .
Nutrition Research Specialist ‘ FNIA 4640, *  Readings in Food & Nutrition
Public Health Nutritionist R FNIA 2113 Family Food )
: ’ FNIA 2243 i Science of Food Preparation
FNIA 3113 . Meal Management .
FNIA 3442 Community Health and Welfare
FNIA 3543 Social and Cultural Aspects
of Food
FNIA 4371 Instructor's Course in Home

Care of the Sick
Publicity Director in Area of Food &

Nutrition FNIA 3543 - Social and Cultural Aspects
- ' of Food
Research Specialist in Area of
Institution Administration FNIA 3113 Meal Management
: FNIA 3543 Social and Cultural Aspects
of Food
FNIA 4143 School Lunch and Banquet
. Service
FNIA 4363 Quantity Cookery
Restaurant Chain Menu Planner FNIA 4363 Quantity Cookery
FNIA 4573 Institution Organization and
Management ' -
FNIA 4693 Institution Administration
Restaurant Owner ) FNIA 4573 Institution Organization and
: : . Management ’
FNIA 4693 Institution Administration
Utility HomeEconomist in Area of
Food & Nutrition . FNIA 2113 Family Food
FNIA 2243 Science of Food Preparation
FNIA 3313 . Meal Management
FNIA 34 42 Community Health & Welfare

(4]



Food, Nutrition and Institution Administration

( continued)
Cafeteria Supervisor

Consumer Marketing Specialist in Area
of Institutional Administtation

School Lunch Consultant

Utility Home Economist in Area of

Institution Administration

FNTIA
FNTA
ENTA
FNTIA
FNTA
FXIA
ENIA

FNTA
FNTA

FNIA
FNTA

FNTA

FNTA
FNTA
FNIA
FNIA

3552

4143

L573
L4693

2113
3552
3222
3442
3543

3552
L4143

L363

2113
2243
3113
3442

Institutional Purchasing
School Lunch and Banquet
Service

Institution Organization
and Management

Institution Administration

Family Food

Institutional Purchasing

Nutrition of Children
Community Health and Welfare

Social @nd Cultural Aspects
of Food

Institutional Purchasing
School Lunch and Banquet
Service :

Quantity Cookery

Family Food

Science of Food Preparation
Meal Management

Community Health and Welfare
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Home Management, Equipment and

Family Economics
Appliance Specialist-

Consumer Consultant in Area of Family

Economics & Home Management

Consumer Consultant in Area of Heusing,

Furnishings & Equipment

Consumer Information Specialist in Area of
Family Economics & Home Management

Equipment Designer

Family Financial Counselor

Home Lighting Consultant

HMEFE
HMEFE
HMEFE
HMEFE
HMEFE
HMEFE
HMEFE

HMEFE

HMEFE

HMEFE
HMEFE

HMEFE

" HMEFE

HMEFE
HMEFE

HMEFE
HMEFE

HMEFE

HMEFE
H¥EFE

HMEFE

3223

u2l3
2113

3122

4331
4333

3223
bi113

4331

L243
3223
4113
L331

b243
3223

b243
2;13

3122

4333
3223

243

Selection and Use of Household

Equipment
Advanced Home Equip-ent

Resource Management for
Individual and Family

Home Management and Family
Finance

Consumer Service in the Home
Equipment Field

Family Economics

Selection and Use of Household

Equipment

Planning Kitchens and Work
Areas

Consumer Service in the Home
Equipment Field

Advanced Home Equipment

Selection and Use of Household
Equipment

Planning Kitchens and Work
Areas

Consumer Service in the Home -
Equipment Field

Advanced Home Equipment
Selection and Use of Household
Equipment

Advanced Home Equ1pment

Resource Management for Individ-

ual’ and Family

Home Management and Family
Finance

Family Economics

Selection and Use of Household
. Equipment

Advanced Home Equipment
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Home Managemenf. Eguipment and
Familv Economics
Kitchen & Equipment Editor

Kitchen Planner

Laundry Consultant

Money Management Specialist

Research Specialist in Area of Family
Economics & Home Management

Research Specialist in Area of Housing,
Furnishings and Equipwment

Savings Bank Home Economist

UtilityHome Economist in Area of
Family Economics and Home Management

Welfare Home Economist in Area of Family

Economics & Home Management

ﬂMEfE

HMEFE

 HMEFE
- HMEFE

HMEFE

HMEFE
HMEFE

HMEFE

HMEFE
HMEFE

HMEFE

HMETFE

HMEFE

HMEFE-

HMEFE
HMEFE

HMEFE

HMEFE
HMEFE
HMEFE

" HMEFE

HMEFE

3223
L1113
L2u3

3223

4113

243
3223

L4113

L2b3
2113

3122

4333

Li430

LL30
3122

2113

4331 .

3223
243
2113

3122

4333

‘Selection and Use of Household

Equipment

Planning Kitchens and Work
Areas .

Advanced Home Equipment
Selection and Use of Household'
Equipment

Planning Kitchens and ‘Work
-Areas

Advanced Home Equipment

~ Selection and Use of Household

Equipment
Planning Kitchens and Work
“Areas .
Advanced Home: Equipment
Resource Management for
Individual and Family
Home Management and Family
Finance
Family Economics

Readings in Home Management,
Equipment and Femily Economics

Readings in Home Management,
Equipment and Family Economic

Home Management and Family
Finance

Hesource Management for
Individual and Family

- Consumer Service in the

Home Equipment Field

- Selection and Use of Household

Equipment
Advanced Home Equipment

Resource Management for
Individual and Family

Home Management and Family
Finance

Family Economics
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Housing and Interior Design '
Interior Decorator _ ‘ HID

HID -

HID

HID

HID

~ HID

Interior Designer ) HID
HID

HID

HID

HID

. HID

Public Housing Consultant ’ HID

HID
e THID

Research Specialist in Area of Housing.
Furnishings & Equipment HID

Utility Home Economist in Area of
Housing, Furnishings & Equipment . HID
: : HID

Home Planning Specialist : ) HID
. HID

HID

1122
2113

3213

3223

3443
4993
1122
2113

3213
3223
3443
4993
2113

L113

4343

Li1o0

1122

L343

1122
2113

L343

Design in the Home

Housing for Contemporary
Living

Design and Presentation
Design and Space’

Structure and Design

Problems in Interior Design

Design in the Home

Housing for Contemporary
Living )

Design and Presentation

Design and Space

Structure and Design

Problems in Inter:ior Design

Housing for Contemporary
Living

Housing and Goveérnment

Socio-Economic Aspects of
Housing

Readings in Housing and
Interior Design

Design in the Home

Socio-Economic Aspects of
Housing

Design in the Home

Housing For Contemporary
Living

Socio~Economic Aspects of
Housing '
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VERBAL INSTRUCTIONS

FOR QUESTIONNAIRE

My name is Brenda Woods and I am a graduate student in Home
Economics. This questionnaire I am handing you to fill out provides
data for the research related to my thesis study.

There are three suggestions to help you complete it:

v1, Work as rapidly as possible.

2, Put down youf first reactions.

3, Complete the pages in the order in which they are

arranged.

The last page is for personal dataj; however, no name is requested.
No effort will be made to identify the answer sheets with individual
students,

Onzthis data sheet is space to check your major, The departments
are represented by their initials: HM,E,FE is Home Management depart-
ﬁent. If you are a Home Economics Education ma jor, .do not fill in any
of the spaces,

Raise your hand if you have any questions and I will come to you.



THIS IS A PRESTIGE STUDY

‘Whiech factor listed below do you feel has the most 1nf1uence on the prestige ranking of an
occupation? (Check one only)
0O Salary Possibilities
O Responsibility Required
"0 Education Necessary
[ Service to Humanity
DoOther {Please indicate)

The follow:mg occupations have been selected from those llsted in the current career leaflets
published by the American Hoine Economics Association. .
For the jobs listed below, please check . the column that’ best €ives your own personal oplnlon
of the professional or prestlge standlng for -each occupation.

Somewhat _
Below Do Not
Excellent Good Average Average Poor _Know

1.Advertising Artist

2.Advertising Account Executive in Area
of Textiles & Clothing

3.Advertising Copywriter in Area of
Food & Nutrition

L.Advertising Copywriter in Area of
Housing, Furnishings, & Equipment

‘5+Airline Food Service Supervisor

6 .Appliance Specialist v

7 «Armed Services Dietitian

8.Cafeteria Supervisor

9.Child Care Specialist

10.Child Guidance Counselor

11.City Planning Consultant

12.Clothing Consultant

13.Clothing Designer

14.College Food Service Director

68



;151E610f Coordinator

'v16 Community Aid Home Economist. in Area
of -Food & Nutritior

17.Community Aid Home Economlst in Area of,

Family Relations & Child Development
18.Consumer Consultant in Area of Family
Economics. & Home Management .
19.Consumer Consultant in Area of Food
& Nutrition
20.Consumer Consultant in Area of Housing.
Furnishings, & Equipment
21 .Consumer Education Specialist in Area
. of Textiles & Clothing .
22.Consumer Information Specialist in
Area of Art
23.Consumer Information Specialist in Area
of Family Economics & Home Management
24 .Consumer Marketing Specialist in Area
of Institutional Administration
25.Costume Designer

‘26 .Department Store Buyer in Area of
Art

27 .Department Store Buyer in Area of
Textiles & Clothing

28.Department Store Buyer in Area of Hous-

ing, Furnishings, & Equipment
29.Dietitian

30.Display Designer
31.Dress Pattern Designer

32.Educational Materials Writer in Area of
Family Economics & Home Management

33.Educational Materials Writer in Area of
Food & Nutrition .

- 34 .Educational Materials writer in Area of
Institution Administration

35 .Equipment Designer

36.Exhibit Designer

Excellent

) §00d"

Average

- Somewhat

Below.
Average

- Poor

Do Not

Know
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' 37.Fabrics Cdordinator
38;Family Financial Counselor
3§;Fami1y.L}fe Consultant
bo.rashion-éoordinator-
bl.Fashioﬁ Designer
L2.Fashion Editor o . -
43.Fashion Illustrator
L4 .Food Chemist
bS;qud'Columnigt
L6.Food Photographer
'E?.Food Research Specialist
’bB.Food_Servicé Specialist
.bésFurhiture Designer
50,Gﬁidancg Counsélor
51.Homé Light;ng Consultant
’52.Home‘PIAnninngpécial;st
.53.Hom$:5effipevnifector
,55635;@1t41}n1§§;¢;an_5‘
'ﬁ 55.Hbf§iAExééuﬁifé;Housékéeper
.256§ﬁ§§eiiMan;geff;
»§7aIndu$£;i;i}fﬁoé;Serﬁic;‘ﬁ;néger

' 58.Institutional Feeding Specialist

A .

" Excellent

Good - Average

‘Somewhat

Do Not

Below .
Average Poor Know

16



59.Interior Decorator

60.Interior Designer

61.Kitchen & Equipment Editor

62.Kitchen Planner |

63.Lauhdfy.ConSdltaht

64.Lauhdry Prodﬁcts Specialist

65 .Magazine Editor in Area of Art -

66. Magazlne ‘Editor in Area of Family

’ Economics & Home Management

67.Magazine Editor in Area of Famlly
Relations & Child Development

68.Magazine Editor in Area of Housing,
'~ Furnishings & Equipment

69.Marketing Specialist in Area of Food-

& Nutrition
70. Mob;le Homes Designer

71 .Money Management.Specialist

72.Moving &.Storagé Consultant

73 .Museum Cgrator . ‘

?b.Newspéper Editor in‘Area'of Housing,
Furnishings & Equipment

75 .Newspaper Eood Editor

76.Nutrition.cbnsﬁlﬁant

77 .Nutrition Research Specialist

78.0ffice Designer A

‘79;Packagebbesigherbin Area of Artv

ABO.PrédUCt Developer in Area of Art

_Excellent.
mXce i

Good

Average

Somewhat
Below
Average

Poor

Do Not

Know

PN
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81 .Product Devéloper in Area of
Textiles:& Clothing

82 .Product Development Specialist in Area
of Housing, Furnishings, & Equipment

83.Product Publicity D1rector in Area of
Art -

84 .Product’ Publicity Director’in Area of
Textiles & Clothing- -

85.Product Publicity Director in Area of
Housing, Furnishings &:Equipment -

‘86.Public Health Nutriticnist B

87;Public Housing Consultant

88.Public Relat1ons Executive in Area
of Art

89.Public Relations Executive in’ Area of -
Family Economics & Home Management

90.Publicity Director in Area of Food &
Nutrition

91 .Rehabilitation Specialist

92,Research Specialist in Area of Textiles
& Clothing

93.Research Specialist in Area of Family
Economics & Home Management .

94.Research Specialist in Area of Family
Relations & Child Development

95.Research Specialist in Area of Housing,
Furnishings & Equipment

96.Research Specialist in Area of

) Institution Administration

97 sRestaurant Chain Menu Planner

98.Restaurant Owner

99.Retail Store Training Specialist
100.Savings Bank ﬁome Economist

3101 .School Lunch.Consultant |

102.School Lunch Director

.Exceilent_

_Good

Somewhat
Below

_Average

Poor

Do Not

_Know

_Average
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103.5Sewing Center Director
104.Social Worker

165.Space Food Technologist
106.Test Kitchen Director

107.Test Kitchen Home Economist
.108.Textile Designer -
109.Textile Lab Technician
110.Urban Renewal Consultant

111.Utility Home Economist in Area of
Family Economics & Home Management

112.Utility Home Economist in Area of
Housing, Furnishings & Equipment

113.Utility Home Economist in Area of
Food & Nutrition

114.Utility Home Economist in Area of
Institution Administration

115.Visual Aids Specialist in Area of
Art

- 116.Welfare Home Economist in Area of
Family Economics & Home Management

11?7.Welfare Home Economist in Area of
Family Relations & Child Development

118.Youth Counselor

Good

Average

Somewhat
Below
Average

Poor

Do Not
Know

Excellent

%6
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PERSONAL DATA SHEET

Classification: O Freshman O Senior 0 Other
Ma jor area of stt.idy: Freshmen ! " Seniors
: - Indicate st and 0O CcT™
2nd Choices " O FR&CD
te 0O FNIA
0O HM, E&FE
C 2. . 0 H&ID
' J H&RA
Do you have .a double ma jor? a Yes. - ONo

If yes, 'please state:

If you are a senior, have you changed your ma:;or since your freshman
" year? 0O Yes ] No . .
If yes, please 1list your previous ma,]or(s?

Marital status: DSingle» O Married (Lengfh of time)
: i ) O Engaged O Divorced
o 0O wWidowed i
‘Estimate your overall grade point: 01.49 or lese 03.007-3.’-&9
‘ (Check one only) 01.50-1.99 03.50-3.99
‘ 02.00-2.49 03.99-4.00
02:50-2.99 ’ :
Estimate size of highschool attended: 1 -99 or less - 01,000~1,999
. (Check one only) (m] 100-’{-99 . ) 02.000 or more.
o 0500-999 o
Estimate size of home town. O 4,999 or less O 20 000-39,999
(Check one only) v O 5,000~ 9,999 0O 40,000-79,999

010,000-19,999 0O 80,000-99,999
D 100,000 or more

List your first and second choices for the most preferred occupations
after graduation. :
'(These do not have to be from the titles listed on-the prestige study)
1st Choice :

2nd Choice__
Rank these choices of occupations in the spaces provided below.
: Somewhat : )
. Below Do Not
Excellent Good Average Average . Poor Know

1st Choice |

2nd Choice
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PROGRAM BBW1
MARCH, 1970

BBwW1
BBW1
BBWl1
8BW1
BBWL

THIS PROGRAM 1S DESIGNED TO COMPUTE AND LIST THE AVERAGE RATE B8Wl
SCURES JF EACH SCCUPATION FOR BOTH THE FRESHMEN AND THE SENIORS. BS8Swl
THE SPEARMEN RANK CORRELATION COEFFICIENT IS CALCULATED FROM IBM*SBBWL
SSP LIBRARY SUBROUTINE, SRANK. THE ORDINAL SCALES FOR BOTH THE BBWI

FRESHMEN AND SENIDRS 1S ALSO PRINTED. BBWI
DIMENSION OCCUP(118,20%s RATING(11B,74}, RATEF(118), RATES(118)s BBWl

* ORDER{236) BBW1

1 EGRMAT{{3X,19A4,A1}) BBW1
2 FORMAT{(40X,40F1.0/2X,73FL.0} BBW1
3 FORMATULHL, 7X,*7ICCUPATION TITLF?Y 480X+ *RATE {RANK}*//96X, 8BW1
= CFRESHYEN® 11X, *SENIORSY //458( 144X, 19A4,A1+8X9F5.24¢ (%, BBWl
B FOu20"17 35X ,F5,24% (*4F6.20" 1%/ )1/1HLy/{1494Xe1904yA148Xy  BBW1
* FSa2¢% (V976024911 ,5X,F5.24% (1,F6a2,%1¢)) 8BWL
4 FORMAT (/' AVERAGES:'B3XyF5.2414X¢F5.2) BBW1
5 FORMAT(1H1,49X,? CORRELATION COEFFICIENT: *4F5.2,/450%, *TEST OF SIGBAW1
ENITFICANCE:  "yF5.24/450X, *DEGREES OF FREEDOM: 1,15) BBW1

6 FORMAT (1H1,20X,YORDINAL SCALE FOR FRESHMEN®//5X,*OCCUPATION TITLE*BBWL
* 73X*RATE  {RANK)'/) BBWL

7 FORMAT(5Xs19A45A1 410X 4F6429" (*F6a24%)°) BBWI
8 FORMAT{1H1,20%X,*OROINAL SCALE FOR SENIORS*//45X,*OCCUPATION T1TLE*BBWI
% TIXTRATE  (RANKI®/) BBW1

9 FORMAT{1HI) BBW1
READ{5y11 ({OCCUP(IOWIY¢I=1,420),10=1,118) 88wl
READ (5423 ({RATINGIIDyI5)+10=14118),15=1+74) BBW1
AVGF=0.0 8BW1
DI 11 10=14118 BBW1
SUMRAT=0.0 BBW1

DO 10 1S=1,74 BBWL
SUMRAT=SUMRAT+RATING{IQs15) BBW1

10 CONTINUE BBWL
RATEF{101=20+*SUMRAT /744 BBW1
AVGF=AVGF+RATEF (10} ' BBWI

11 CONTINUE BBWL
AVGF=AVGF/11B. BBW1
Rennxs,Z)((RAlestro.ls).lu-L.Lle).ls 14573 BBW1
AVGS=040 " . BBW1
BBW1

p BBW1

DO 20 521,57 BBW1
SUMRAT= SUMRATGRATING(lU,lS! BBWL

20 CONTINUE BBW1
RATES{103=26. *SUMRAT/57. BBW1
AVGS=AVGS+RATESIIO) BBW1

21 CONTINUE BBwWl
AVGS=AVGS/118. . BBW1
CALL SRANK(RATEF, RATES+ORDERs11B RS, T4NOF 40} BBKW1

DO 307 10%11236 BBWL
ORDERY[81 =118~ ORDER(!U!*I BBW1

3§ CONTINUE; ™ BBWL
.WRlTE(6y3)(IDy(DCCUP(IDvI).l chO)yRATEF(lO),URDER(lUl'RATES(IU)' BBWL

* - -ORDER{118+10},10=1,118} BBWL
WRITEL 63 43AVGF,AVGS © B8W1
BBW1

WRITE{6+5)RSsT 4 NOF -

40
45

50
55

WRITE(E 61}

DG 45 tR = 1,118

IF{IRLEG.53Y WRITE (6,9}

DO 4 10 = 1,118 '
IF{ORDER{I3.LT.IR.ORORDERIIO}LGELIR+1) GO TO 40
WRITE(6,7T)(OCCUPL10,1)41=1420),RATEF{10},0RDERIIO}
CONTINUE

CONTINUF

WRITE( G, 3}

D@ S5 IR = 1,118

IF{12.EQ.5%}) WRITE(K,9}

bC 50 IC = 1,118
IF{GRIER{T134113) LT, IR.OR.OROFR(I0O+118}.GELIR+1) GO TO 50
WRITE(6,7}{3CCUPLIC,13,1=1,20},RATES(IOY,0ORDER{IO+118}
CONTINUE

CONT INJE

SToP

END

BBWl
BBWI
BBW1
BBWI
8BWl
BBW1
Bawl
8BW1
BBW1
BAN1
BBW1
88WI
BOW1
Banl
BBWL
B3wWlL
B3 Wl
BawWl

L6
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DIMENSION OCCUP{118520), RATING(118,74)s RATE(11B), ORDER(118) B3W2
DIMENSION NOYES(2), MS(2,5), IDEPT(8), CHI{T4}, CH2(T4), OCCL{8), BBW2
x occ2i8) BBW2
DATA IDEPT /4h 24H CTMy4HFRCDy 4HFNT Ay 4HHMFEy 4HHEID 1 4HHERA, BBW2
* 4HHEED/ BBW2
* DATA NOYES /3H NOy3HYES/ BBW2
DATA MS/4HSLNGs4HLE  s4HENGA»4HGED 4 4HMARR,4HIED y4HDIVD,4HRCED, BBW2
= 4HWIDO e 4HWED / BBW2
INTEGER RATING, STUNUM, CLASS, CHls CH2, DBLMAJ, CHGMAJ, GRADE,  BBW2
* STZEHS, SIZEWT, OCCL, 0CC2, RATEL, RATEZ, FACTOR ° . 83wW2
1 FORMAT(3X,19444A1) : B3W2
2 FopuAlex.11.31x.40r1/2x.7811) BBW2
3 FORMAT{6Xs19A4 A1, 10KsF642," (T4F6.24%)") BBW2
. 4 FORMAT(/6X, * AVERAGE:*4B0X,F542) - 88W2
5 FORMAT{1H1,*FACTORS:® 518} BBNW2
6 FORMAT(12,911,BA%sBA4s2i1) BBW2
T FORMAT(1X91292Xy A% 92XK9Aby2X2A302XyA3+2X 92843 1X,312,5X, 844,15, BB W2
L 5XyBA4.15 /5K,11811) BBW2
B FORMAT{1HL 920X 9A4 91Ky *DEPARTMENT, 712,' STUDENTS.*//46Xs BBW2
= ;. *CCCUPATION TlTLE'.73Xy'RATE (RANK ) /) . : 8BW2
9 FORMAT{IHI) . i ) BBW2
READ{5, 1)((0CCUP(ID.1).1 1,201.10 141181 Ce ) - BBW2
NS = T4 . . BBW2,
15 leTE(6.9) BBN2
8BW2
BBW2
. 8BwW2

B BBW2 *

. BBW2

- . BBW2 .

RATINGCI0 150, ‘BBWZ
GLASS3 CHLUIS}, "CH2115) - B8H2

HSy “'SIZEHT, (10 =.1e+81 BEN2
TRATEL, RATE2 E T 8Bu2
o e T ‘BBW2
... BBW2
: . BBW2’
. BBW2
BBW2
: CL BBW2
IF5 + 1 ’ : . BBW2
STUNUH;- IDEPT(CHl(IS)’l). IDEPT (CH2(ISI+10,y ~ BBW2
NOYESIDBUMAJS 1Y, NOYES{CHGMAJ#1), (MS(T,MSTAT) 1 =.1,2);BB42
GRADEy. SI1LEHSy (0CCI(I) 1=1v8), RATEly .- . BBW2
: (RATING(I0,1S), I0=1,118). -1  BBW2
; SO : . BBW2
|16 CONTINUE- e s -7 BBW2
HRITE{(645} IF4; "TE5- 88W2

BBW2

PROGRAM BSW2 BBW2

MARCH,y 1970 BBW2

BBW2

B8BW2

THIS PROGRAM IS DESIGNED TO READ AND PRINT THE RAW DATA FOR BBwW2

THE PRESTIGE STUDY. THE AVERAGE RATE SCORES AND THE ORDINAL BBW2

SCALES ARE CCMPUTED AND PRINTED FOR BOTH THE FRESHMEN'S FIRST AND BBW2
SECOND CHOICES AND THE SENIOR®*S MAJOR AREA OF STuDY. IBM'S SSP B8B8wW2
LIBRARY SURROUTINE, RANKy IS USED .-TG COMPUTE THE ORDINAL SCALES. BBW2

20

21

30

31
35

4G

D0 43 ID=1,7

AVG = 0.0

D0 21 10=1,118

SUMRAT =.0,0 -
KSD = 0

B0 20 IS=1,NS

FF(CH2¢1S) .NE. ID) GO TO 20
SUMRAT = "SUMRAT + RATING(I10,1S)
XKSD = KSD + 1

CORTINUE

RATELICG) = 2G.*SUMRAT/KSD
AVG. = AVG + RATE(IO}

WRITE -t643) IDEPT(ID+1), KSD
CALL RANK{RATE,ORDER,1181

D0 30 10 = 1,118

ORRERTIN) = I18-0ORCER(IC)+1
KP = 0

DO 3% IR=1,11R

DO 31 10=1,118
IF(GRCER(IOILTLIR +OR. ORDERCIC}.GE.IR+1} GO TO 31
WRITE(6+43)1(DCCUP(I0,1)91=1420), RATE(10), ORDER{IO}
KP = KP + 1

IFIK® .EQ. 58) WRITE(6,9)
COKRT INUE

CONTINUE

AVG = AVG/118.

WRITEL{6,4) AVG

CCGNRTIRUE

IF{NS.EQ.5T) STOP

NS = 57

GO TO 15

END

BBW2
BBW2
BBW2
BBW2
BBW2
BBW2
BBW2
8B8W2
BEBW2
BBW2
BBW2
BBW2
BBW2
BBW2
B3wW2
BBW2
BBW2
BBW2
BBW2
88w2
88W2
88W2
BBW2
8BW2
BBwW2
BBW2
BBW2
8BW2
BBwW2
BBW2
BBW2
BBW2
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THIS IS A PRESTIGE STUDY

Which factor listed below do you feel has the most influence on the prestige ranking of an

occupation? (Check one only)
A0 Salary Possibilities.
[ Responsibility Required
SO Education Necessary
4DOService to Humanity
S0 other (Please indicate)

2

ApRA

The following occupations have been selected from those listed in the current career leaflets
published by the American Home Economics Association.

For the jobs llsted below, please. check the column that best gives your own personal opinion
of the professional or prestige standing for each occupat1on.

1.Advertising Artist
2 .Advertising Account Executive in Area
of Textiles & Clothing
3.Advertising Copywriter in Area of
Food & Nutrition
L,Advertising Copywriter in Area of
Housing, Furnishings, & Equipment
5.Airline Food Service Supervisor
6 .Appliance Specialist
"?.Armed Services Dietitian
8.Cafeteria Supervisor
9.Child Care Specialist
10.Child Guidance Counselor
11.City Planning Cohsultant
‘12.Clothing Consultant
13.Clothing Designer

1k.College Food Service Director

Excellent

Good

Soﬁewhat

o _Below Do Not
Average _Average Poor Koow

1/

;.\

s
-

A

2
i

v

N

00T



101

PERSONAL DATA SHEET

Clasﬁificat fon: J OFreshman -4D Senior ﬁl:] Other

Ma jor area of study: Freshmen Seniors
Indicate ist and A 0OcCT™
2nd Choices " 2 0O FR&CD
t.___0-"1 30 FNIA
4 O HM,E&FE .
2.___0-1 S5 0OH&ID B
o L OO H&RA :
7 MEtED

Do you have a double major? 20 Yes Oavo
If yes, please state:

If you are a senior, have you changed your major since your freshman
year? 4 0vYes OnNo
If yes, please list your previous major(s):

Marital status: 1 Dsingle 3 OMarried (Length of time)
2 O Engaged 4 DDivorced
S 0Owidowed
Estimate your overall grade point: 101.49 or less §03.00-3.49
- (Check one only) an1.50-1.99 603.50-3.99
302.00-2.49 703.99-4.00

402.50-2.99

Estimate size of highschool attended:4 0 99 or less 401.000-1.999

(Check one only) 20 100-499 &0 2,000 or more

30500-999
Estimate size of home town: 40 4,999 or less“D 20,000-39,999
(Check one only) 20 5,000~ 9,999 0 40,000-79,999

3010,000-19,999 LO 80,000-99,999
7D 100,000 or more

List your first and second choices for the most preferred occupations
after graduation.

(These do not have to be from the titles listed on the prestige study)
ist Choice »

2nd Choice Ue_ro 3A__CH_A£A_CI€£.S.

Rank these choices of occupations in the spaces provided below.

Somewhat
' Below . Do Not
Excellent Good Averagg Average Poor Know
1st Choice K // : Q /-\ : /I A
2nd Choice ~ 7 -/ 74 J’ (./




10
11

12

14
‘15
16

17

20
21
22
23
24

25

27
28
29

30

RAW DATA - FRESHSEN . -

FoCD [0 ] N NI} SINGLE 4 4 5 KINDERGARTEN TEACHER 80 ‘'NURSERY SCHOOL SUPERVISOR 80
4433333244445343333344445555344444454445555544455434432434553334555544433554454444444334444444443343333454454433334334
CTM  FRLD NO NQ  SINGLE 4 57 OWN OWN STORE 100 BUYER 100
4033444333344344433344345555344333444435555444445346444443554444555546644544554544444444443444443454333344455444444224
HEED FRCD NG Ni}  SINGLE 332 HOME EC EXTENTIONIST 100 HEED 80
4544453554333335555443333227533555433554444553553544354444443343334353533335532233333555555344332224333545545554545555
FNIA F%CD N NO  SINGLE 1371 DIETITIAN 100 SOCIAL WORKER 80
1131314311111335115111131111‘11141111111111444651111511155111211111141111145511111111511151111154311461241111111511112
HEFD NO NGO SINGLE 522 AfRLINE RESERVATIONIST 80 WRITER 80
55444444455555444444464445555455555555455555544545445453444554434555554444544555555444444444555554354344454445444444444
FRCD HEED NG NGO SINGLE 537 SCCIAL. WORKER 80 HIGH SCHOOL TEACHER 60
4433433333645434444444445455445444444444554543555444454344554334444454434445544444444555544555553334333555554544444443
HELD [k N} NO  SINGLE 365 INTERIQR DESIGNER 100 FASHION MERCHANDISER 100
5544333245345434444444464455444333333334433433334433354534554422333334422333453333444464443444445533333344455433333334
FRCD HMFE ND NG SINGLE 2 41 NURSERY SCHOOL TEACHER 100. ELEMENTARY ED. TEACHER 100
3323443444445534555454554555444555445545555444445444454455554444455554444555554445555554554455554444444444444444433344
CT¥ FRCD NG NG SIAGLE 123 MERCHANDISING : 80 TEACHER 80
4333344244434443333333343333433333333443342433433433343434433333333333434334433333333533333333333333333433333433333444
FRCD RE4FE N0 NO  SINGLE 533 NURSERY STHOOL TEACHER 100 CHILD GU1DANCE COUNSELOR 60
5444545455544434555555554444533443353444555544554544454544555533444444533444544444444444544555553433333444444454544454
FRCD HERA NO NO  SINGLE 121 SOCTAL WORKER 80 . YOUTH COUNSELOR 80
44443343333444444444444443444333434443345465445444344545445544333444454444444404444444404404444404504460404544454444440444
HEEN CT™  YES NG SINGLE 6 21 EXTENSLION HOME ECONOMIST 100 HOME ECONOMICS TEACHER 100
4564444444455455556455555555555444444444554544554454433344554444444444444334444455444444444555554454333344444455555554
FNIA  FHNITA N0 SINGLE 555 NUTRITIONAL RESEARCHER 100 SPACE FOOD TECHNOLOGIST 100
4533335454545 334444444444433555544445555545445444444555555433555544435554544444444344444555554544444355553433334333
HMFE cT™ NT SINGLE 411 PU3BLIC UTILITY WORKER 80 KINDERGARTEN ‘TEACHER 80
454555444 6655554554455433344543330333334444544443433354433443333344434533334443344333333334444443334333454444344443333
FRCD T NG NG SINGLE 3 4 4 CHILD COUNSELOR 100 KINDERGARTEN TEACHER 60
4433545455555455544444566444345554544445555444534333443233554433555544433445544444444443334555555444443354444444444334
HEED CT™ NO NO  SINGLE 4 4 4 HOME ECONOMICS TEACHER . 80 DRESS PATTERN DESIGNER 60
44333434444454333334434544433444444:4444554425544444334544554422544444443443454433443345554464344544333444444433333444
HEED FRCD  YES NO  SINGLE 511 HOME ECONOMLICS TEACHER 80 PRE-SCHOOL TEACHER 80
5433443243234334432233224343445443333333443435544222433234443222344334223225433333334534335334333232224543343322233354
HEED FRCD N2 NO SINGLE 2 45 KINDERGARTEN TEACHER 80 FIRST GRADE TEACHER 80
30003033544343C0033002332333243333222443433322322224344333552211533343332233332233333443444334333433332454433433443444
CT™ FRCD NO NOQ  SINGLE 3 4 4 TEXTILE DESIGNER 100 FASHION MERCHANDISER 100
4535224255255244552452425454245423445445555111114511111111553333435514311411144454354131112534411151115533355444115555
FRCD FNTA NQ NG SINGLE 323 KINDERGARTER TEACHER 100 PRE-SCHOOL TEACHER 60
C45CC04455055505554453404454433444003444444344455053545304443333455540030444434443344435545545445540000540045454540455
HEI1D ND NO  SINGLE 4 4 7 HOME DECORATOR
54353321443352332333333364443644444444555555454445434432323553412555545433554454444444444443444443232113343343344443333
HEID FRCD NO NO  SINGLE 345 INTERICR DECCRATOR 100 SOCIAL WORKER 100
5444545455545554554555545555555444435445555543435445354444554533544545433533445445545434445444544444443555455444445555
CTM  HEID NO NG SIWNGLE - 511 FASHION MERCHANDISER 80 FASHION COORDINATOR 80
4633432234444243433444334446444433334334444333334433333433443333444444332433332344443343333333322333223444444433334333
HEED CT™ N0 NG SINGLE & & & HOAE ECONOMICS TEACHER-HG. SCH. 60 HOME ECONOMICS TEACHER-JR. HIGH 60
1422233234445323333232223243423333333444555433544423353334554322444334424324533343332333434555552433333354455333333334
CT¥ HECD ND MG ENGAGED 52 2 EXECUTIVE BUYER ’ 100 BRIDAL CONSULTANT 100
4533333245345333344443335443445333444535555533544533342333553423444443333334544344444534445555553344333355555344444443
HEED CTH NG N2 STNGLE 4 4 7 HIGH SCHOJL TEACHER 80 PRIVATE CLOTHING INSTRUCTOR 80
4433333?23*34323133143334444434444333443443433434444342333544433444443332334443222333433334444442333333344444333333334
CTM HEED N9 NG SINGLE 311 FASHION DESIGNER - 100 - YOUTH COUNSELDR 100
44333344645454454444464444555544555445445555544545544453443554444555555444444444434443434445433333643333554455455544555
CTM  FRCD ~ ND NC  SINGLE 137 "FASHION COORDINATOR 100 JR. RKISS BUYER . 100
3434344443344446346463333344444343333433444343344446346344433444433333333333344433344344433443444433443443433444344443443
FNTA HEED (] NG SINGLE 4 33 MISSIONARY & DIETITION . 100 DIETITION OR HOME EXTENSION 80
33224354444334344444324434554334644333443333532433433413433332313333333333334523334333433334555554333343443334333334345
CTv HEED YES NG SINGLE 6 21 DEPT. STORE BUYER 100 MODEL . 80
3432644333455543333344334455344222334225544433543334331432554433433234433443533354444334443544443233323255455433333333
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31

33

34

35

36

37

41

42

43

44

45

47

48

CYM  FRCD NO ND SINGLE 4 3 4 FASHION BUYER 80 MODEL 80
13"‘(‘4’%’%&»44“430033’334?A5>1425ODC‘3343345S5434444430033433453433400004023334430000000444444555554433333344445400000004

CT¥  HELD N2 NG SINGLE 345 FASHION MERCHANDISER 8¢ INTERTIOR DESIGNER 80
45443332444453344644644445% 44‘«‘:35§55544445555544453333"‘23“4454’03"\5555454345444554444444455‘35444445443334454455444444444
HETD N NO  STRGL 1 47 INTERIGR DECORATOR 60 ¢
SASCV"?}!‘&Q33332&44454’4544#5555433444444455554544404‘00403‘0‘055434444445322223454444433432333"233325434332443344033333334
£TM  FECH NT NG ENGAGED 4 5 7 FASHION BUYER 100 SHOP WINUOW COORDINATOR 60
132223344333443322 222245344333222223333433333333333333333442322222222222222232233232333333433333433334343333323222223
CT# HLID NO NG SINGLE 557 RUYER 80 OWN STORE 8¢
456444333455954433332446335564434446444444555453343443333343455333344%54443333334444444443346444444443343334554454344444444
HA1D cTH N3 NG SIRGLE 545 INTERIOR DESIGNER 100 BUYER-FURNITURE DEPT. 80
353354324554544332333643444554463333334544555443335544433333454433555544335443343333333234333333334433333354343533333335
Asin NG NT o ENGASGED 4 4 4 INTEREOR DESIGNER 100 MANAGER OF BOTIGUE 80
453393323644563333334233445553344453455454453356455234423344535344444335324435424644333434434555552444233454344544444444
Cix  Fuia N3 NG OSINGLE 4 23 PUBLIC RELATIONS WORK IN CTH 120 CTM BUYER 80
£5545332634446444334455454455455343554334555544555344452445334334433455433333555555555435454544445443343355453334434443
HEFD LT H3 N3 SINGLE 5 47 TEACHER 80 HOUSEWIFE o
25423333444453334434434423435445553344445564544554334351245443433444443433345233355444553335555554334443554433344443454
CTI™ HALD NO NG OSINGLE 4 3 4 CLOTHING RUYER 80 DESIGN 80
44362222323453322234444456455425333334444555543445533354535553334444445432334433333333433334444444433334553355433334554
FRCD  FAIA N3 NG STNGLE 321 DISTITIAN 100 SOCIAL WORKER 100
4544543455555544444455556444543445544445555543545545054545555544555555545444555455444555555555555445444555554455555555
CT# NGO NEE SINGLE 545 BUYER POSITION 1) 0
23322333333343433333333344553443334443344443333333333333334433334464443334433333333333333333333333333333333333333333333
HEED Rl NG STNGLE 132 TEACHER-SECCOND GRADE 100
£332545355424533544335311122343223115553345334231533333333332255543545453433255533333333333335333211113543223334243355
ST HAID el WO SENGLE 4 3 4 FASHION AUYFR 100 OWNER OF LADIES STORE 80
4#54L6333233365334444433334455455444554445555444555333343443554333444445333443454444444333333444443333333443354433333444
CT™ Hald N0 N SENGLE 337 FASHION 3UYER 100 TEACHER 100
24554254345554334445%43555555553333554455555334455343535345533335555553334455445555555343355555535553351555553331333335 )
FACO HETD NT MG SINGLE 531 KINDERGARTEN TEACHER 100 INTERIOR DECORATOR 80
5A44444%4’15534°3A 4545445555455344554334555432334333433434554333534444333333455554554345445544444433234554343434445344
RCD  HYFE N2 NG SINGLE 3565 TEACHER 80 SECETARY 60
44“3 45-‘4443445,554444'«\44531«4534555544444444543444534333’«44443334444454435344434344343533445444444343444443343433433444
FRCD FHTA ND MU SIMGLE 211 SOCTAL WORKER 100 ELEMENTARY TEACHER 80
44443321 a44%434414‘04‘04‘45043"'!’*344444443‘94’944453?444533322244443323‘0'1-4444434444444444444444445444444334333544*4’044444‘#555
AEED NOQ NG SINGLE 121 FASHION MERCHANDISER 100 DIETITIAN 80
444’317734»454%3333'“13*1«55‘:45552223333455455434+4:§33354)3355000003534255000553334335‘3550024304552233114454455400003354
CT™ NO N OSINGLE 4 27T FASHIDN DESIGNER 100 BUYER 100
6223612133245443222 3(?4‘:54’45332334?2575543?3342232'%232355’%42?533333224432433344353223333433322234223243453222222111
ALLD NG b SINGLE 4 b 4 FURNITURE BUYER 100 INTERIOR DESIGNER 100
443333333 3‘453‘@‘34’335‘%4434 3333334334444333335233332333553323333334323333343344344333333333333433333243343333333334
HSID T NG Y SINGLE 123 HOME DECORATOR 100 HOME ECONOMICS TEACHER 100
5545434345545403433464335555444443445445544444444334334444554544434445430445533055555554455555544440334404454044444445
HEEN  Fala NO NG SINGLE 333 TEACHER 6C EXTENSION AGENT 60
2444525L33445535564443443344554555544554554554554544452345344333444453433445543355644544445545453433333354555444443444

FRCD  CTY  YES MG SINGLE 53 4 ELEMENTARY TEACHER 60 HOME ECONOMICS TEACHER 60
5444333233445333333234334454345333334334545433333444332334553333433333333333443354453443335544443333344553355533334535
FRCD  HEID  NT MO SINGLE 445 KINDERGARTEN TEACHER 30 DAY CARE CENTER DIRECTOR 60
4444433363334343333333334333333333333333443343334334334433443433444433334443443344333333333333334433333344343333333333
FRCH HEED  NO NGO SINGLE 45 5 TEACHER 60 SOCTAL WORK 80
432334123433623343344432444433234343544455443343553433333355442324444464356464444344444454545445443333344544454533334555
FNTA  FIECD MO 840 SINGLE 52 7 MURS THG-NOT HIME EC. 80 DIETITIAN 66
234447364654654336446456444433400043344444454455464344434404640434544400430444440000444444445333334340333554000500000344

HE N [ NQ N3 EMGAGED 545 INTERIOR DESIGNER 100 DESIGN CONSULTANT 80 -

4444L2231244452446464444654443604044453345554433354433313225522125444333244333444446444333334544543223112242243333333233
HEED N " SINGLE hH 4 7 HOME ECONOMICS TEACHER 80 ]
444333344435544644623336444633435444223356444543544434343324444324444353534455543333333443455434333322554554544543542355
HL1D  FrCh N2 MCOSINGLE 333 AIRLINE STEWARDESS 100 FIELD IN ART 100
53232311443342424434645424445344333444234434222223544321222554422544425324222243334444225534334431222223544442211114355
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62
63
64
65
6h
67
68

69

71
72
13

14

-CT™  FPLOD ND N2 - SINGLE 5 4 1 MERCHANDISING

- - BUVER 80
3422111123344132 32333735)75333333334645544432244343311333553323433332221323445464446354433555542354222563654333336333
CT™ NY NO ENGAGED 421 BUYER 80 - " FASHION COORDINATOR 80
44333333443343333333333444&444333353433343&033434423342303443323333333324334563043333303334444443430332453455533333342
HEED H¥FE NI NO  SINGLE™ 321 HOME ECONOMICS TEACHER ‘80 . PUBLIC UTILITY WORKER 1)
4&&443334&44&34333444333&344434334333344‘443333’4431443443553333333334334334343334333334444444434333333444443333333333
- CT¥  HEED NO NG SINGLE 411 FASHION BUYER - 100 FASHIGN CONSULTANT 100
232243344&155542245352454254324353313324543544522234253531553322233355421344521143232332432555554533223555535432432334
HEER [ 1} "3 NO SINGLE 521 FASHION “MERCHANDISER 80 © TEACHER
A4A4443345”4544&4444&&45)5554&)555)444445SA544444&33344544554334555554445444554454444433333444445545444454455444444444
CT#  HELID MO NO  SIHGLE 457 BUYER-TEXTILES & CLOTHING 100 - FASHION COORDINATOR 100
5544444&549554<44444544&545544441333444555544344533h042430453334444433430334430000333434433444443343333344444433333333
CTM  HEED NO NGO SINGLE 4 57 FASHION BUYER 100 TEACHER 80

343331224#5553333313433&4#55543&4&4343#5554443445423341534553323555544333444443454444334434444442544334443354433344334

CT™  FRCOD NJ N0 ENGAGED 4 21 BEAUTICIAN 80 WORK IN DEPT. STORE 80

44444333464554664444444455553444444444455554434454444333345544445444455433344556444444444464664443433333644454444644443
FRCD FREA N3 . NG SINGLE 455 KINDERGARTEN TEACHER 60 DAY CARE CENTER DIRECTOR 80
3333333333334343323333333323334333334333433343334333333333443333344444433443343333333333333333334433333343343333333333

. FNIA FRELD ND NO  SINGLE 621 DIETITIAN 100 HOSP ITAL DIETITIAN 100

3442232332453333333332234444543333433334444333344433353433553322433333333333333333434433334333333433333454443333333444
FRCD HEED N3 NO  SINGLE 357 NURSERY SCHODL TEACHER 80 . ° SOCIAL WORKER: 100
470:5355555455”55COCOWOL53555553005‘4555544554555534053500553433505554444004550055555544445555553454453555555544444333

_FPCC HEED ND NO ENGAGED 257 KINDERGARTEN TEACHER 10C ELEMENTARY TEACHER 100

443343’1554«5354Ak3444’453&&34&444335455555544445444333444554434444445434444543444443433435444333333333554455533333344
CTM FRCH (2] NO  SIMNGLE 157 FASHION BUYER 100 MODEL 100
5544334455355454»#4A46435454455333335445555333444434443433554433444445330433433354455444445544443353334554455444443333
FRCD  HEID YES ND SINGLE 521 ELEMENTARY TEACHER 80 INTERTOR DECORATOR 80
4444333255445344444455555555355444555555555533555534332534553324533345433333455555555555555555553433223454355344445554
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10
11
12
13
14
15

‘16

17

18
19
20
2t
22
23
-24
25
26

21

28

29

‘id

e s

_ RAW DATA - SERIDRS

CTw - NB NO  SINGLE 5 11 CDSTU!E DESIGNER ' 100 PATTERN MAKER : 80
4333232334445343333345335444344333344435544333435433332433553433544434335433343344444344334533433443334443353533334334
cT™ T ND NO- MARRIED 321 . 'STORE 'OWNER 80 ‘BUYER - 100
4433545455455444444444445444441444444444544545545444444444553333433344434334443344333334333333334443334355454333334336
cTnm NO YES SINGLE. 332 MANAGER OF CLOTHING SHOP 60 - WORK- WITH PRE-SCHOOL CHILDREN 80
3433322344434323433333334433323333322343443432434423232222333322434332325333432233333333335334332333222433343333333445
CTM NO .-MO  SINGLE 6 4 17 BUYER ° 80 MERCHANDISE MANAGER 100

’4533334234445334444444445544455443444555553543544444454533444433444444435334543344444444445444444450334454443400005445

CT™ N NO - MARRIED 4 21 RETATL .MANAGEMENT EXECUTIVE 80 DESIGNER - 80
434333433443543333333333544454444443433454454343433333133344333333334333l333433333333333333444442233333333343333333333

[of ) RO . YES  MARREIED 523 WINDOW DISPLAY DESIGNER~LGs CO. - -BO BUYER FOR LG. RETAIL OPERATION .80
553243423455545}343443345444354433444445555334334444432233443333334343334333433344444334444433333344333343332433334334
cT™ : NO' YES . SINGLE - 4 37 STORE .BUYER 80 HEAD OF STORE TRAINING PROG. 80
44333?4234445543343334343444444444433304443433444434343444444433444444443443444433344344443333333343333344443433333443

FRCD NO  YES SINGLE 446 KINDERGARTEN TEACHER 80 ARTIST 80
444443434443433443444444333433355543364444454454644445356444443344444443244543334454444454444 464444 455365464666444400044

FRCD NG YES SINGLE 4 55 KINDERGARTEN. TEACHER-PUBLIC - 60 KINDERGARTEN TEACHER—-PRIVATE ~ 60
4433444244435333333’33335333444444444334555335454343332233443322544443333344333344444334333444443233333354444400004333
FRCD NO YES MARRIED 357 - SOCIAL WORKER - 80 NURS ERY- SCHOOL 80
4444334355545444444444444333433444444454554544545544453333344434555544435334544444444554445555554333333454343433334444 .
FRCD. NO _ YES SINGLE 347 SOCIAL WORKER 80 0
3330021155122113323333332444144442224344545531534123411111453214544443413444532233333333335355532321331455545444444343
FeCD NGO YES SINGLE 531 SOCIAL WORKER{AFTER GRAD.SCHQOL) . 100 CASE WORKER{IE NOT GRAD SCHOOL} 100
5434332554452535544444444445444444443433444433334534443433444322444434322333333343444444445444443432222554443533334555
FRCD YES. YES SINGLE.- - 3 2 5 ELEMENT ARY EDUCATION TEACHER 80 NURSERY SCHOOL: DIRECTOR 60
554443334453&4334333333&4333444444433443544543443433344433553333333344433334443333444434444444443333342343334444444333

FRCD . NO "YES SINGLE 6 22 KINDERGARTEN TEACHER 80 SOCIAL WORKER } 60

4322334345545444444554454233432333434554544432543535342334553323444444434444533344333543334336632223322443343434443334
FRCD NO NO  MARRLED 347 TEACHER IN  NURSERY SCHOOL 80 SOCIAL WORK OF iSOME KIND 80
3323232354443433333333334333343333333344553333444433333433443323444344343334333344444444434444444433333443343333333344
FRCD - NJ NO SINGLE 521 ELEMENTARY SCHOOL TEACHER 60 DIRECTOR OF HEAD START PROGRAM 80
44333423434353433333333354444454445443345555&3545334342444444434444444334444444455333434435444644443434444354444444333
FRCD NO- YES SINGLE 345 PUSLIC SCHOOL PRESCHOOL TEACHER 80 RUN A NURSERY SCHOOL . 60
4444333455435334433333345554443333444444444332433333332434433333333333333333333333333333333444443333333343333333333333
FRCO, NG, NO  SINGLE 545 FAMILY COUNSELOR 80 - UNIV. PROF, - 80
4222233235445343332233224444444333234454554455434533333433443422444433223332322222222334333444442222223344432322222333
FRCD ’ NQ YES MARRIED 61 1. KINDERGARTEN TEACHER-PUBLIC 60 NURSERY SCHOOL TEACHER-PRIVATE ~ 60
3344433445555344444&44444333434444434444433333434333333443443423444444333334333344444334433444443333333344343433333334
FRCD . . NO YES SINGLE 4 21 KINDERGARTEN TEACHER 60 HOME EXTENTION AGENT - 60
3333%224444453&3433345355443332333343003444333434223032322553322434333221223333333333323224343432330222343344033333234
FRCD NO - YES SINGLE 321 - HEADSTART | - 60 WELFARE - 60
4322323244334333333’33343333343333333333444333333433323333443322333333332323333333333333334444442333223333343233333333
FRCD NO  YES SINGLE 4 5 7 . WIFE AND MOTHER 100- -~ NURSERY SCHOOL TEACHER 60
4533333233345342233334345444334444444445555442445334332434554434555544433444443444444334444444443433333344444433333333
FRCD coe NO YES MARRIED 511 KINDERGARTEN TEACHER 60 OPERATE OWN NURSERY SCHOOL. - . 60
4433443253545333344444555444445444504334554443445435442333554433444444434443343344444333334444442333333344444444443334
fFRCD NO - YES  SINGLE 4577 GUIDANCE CLINIC . . 100 77 SBCIAL.WORKER 80

'4545431?5554<344434445345555544344344555554444455343434444454323535544425554554444554445345545554544443455554534444345

FNIA NO NO  MARRIED 5.2-1 CONSULTANT DIETITIAN 80 THERAPEUTIC DIETITIAN . ~~. .80

54444342344654444544504544 54544844404 444 46400445 044442 5546455452444 4444 444444555545555444 4444 4hlllh 444s3b0b00b00h 000444 - -
FNIA . NU  YES' MARRIED - 5 2 1 -  HOSPITAL OIETITIAN 100 ADMINISTRAT IONAL DIETITIAN 100

54545454‘54455455454454:5444514555433444555544555544453555544444555454433455534444544545455445454545444555544444555454
FNEA . NO YES -“SINGLE 5 3.7 THERAPEUTIC NUTRITIONIST : "100- » FOOD RESEARCH SPECIALIST - - 100

'433344434544433555544454433343345«433443443543544545444334444533444444433445544444333554445445443333443554444454544455
CFNIA NG - YES ENGAGED 4 1°3 HOSPITAL DIETITIAN 100 _CONSULTANT DIETITIAN 80

444«545355434545554433444344534444433444444544554544453445443433344444443335544444444544444444444445453455444544443555
HMFE - .. .YES" NC MARRIED "6 I 1 UTILITY HOME ECONOMIST - - 100 . -° SECONDARY TEACHER VOC. HEED

‘45444544403444344545&4544333434444544443434533535544443334445644354544543534534445455343544555554335433555545455554554

HE&ID NO NO - MARKIED 523 INTERIOR DESIGNER 60 URBAN RENEWAL CONSULTANT
4533333323444433333344444444443333433333444433444323342334333323444443334443433333333434434444443443333343343433334333
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32

33
34
35
36
37
38
.39
0
41
'42
43
44
45
46
47
48
49
50
51
52
53
54
55
56

57

HETD NO  ND  MARRIED 4 3 6 MUTHER=-WIFE ROLE 100 HOME DESIGNER CONSULTANT 80
4004433346445332333444334344345565544445555443445444432444353432223334310332343344444333324544435552443555454444443344
HEID N NO MARRIFD 5 3 2 INTERIOR DESIGN CONSULTANT 80 ART MUSEUM CURATOR 100
4444433345633443543334323444463443444455556544565544344334456534445545435544445433544345444445553333343344343444334343
HEID ND.  ND  MARRIED. 4 2 1 INTERIOR DESIGN 100 HOUSING SPECTALIST 100
4315534555535532333443344445243222343114443422225544551434453422313424224533342434333453252223223332552553243532222545
HEID NO NG STHGLE 557 PUBLIC HOUSING CONSULTANT 8C CITY PLANNING 80
44044332455554433344454043444443334444555555445456444454544343433444443435555540044444344445555554444343455555433334334
HEID N3 NO MAPRIED 4 5 5 HOUSEWIFE E&MOTHER 100 INTERIOR DESIGN SHOP-PART TIME 80
44440344465544333433464444453333333333444433433445345352233553323334433233334433334444443334334433333222343334443344444
HEED ND YES MARRIED 5 2 1 VOCATIONAL HOAE EC. TEACHER 60 PUBLIC SERVICE REPRESENTATIVE 60
555553445545555555555555555555555555555555555555555555534455444455555453254544 44 hhk4hbbbbihtnhst3233223344343344444443
HEED NG ND SINGLE 5 5 .4 MISSIONARY WwORK 100 TEACHING 100
46444433344555343333355555444345444444444544544554433333433554444333334333433433344444333333444443333333353344333334334
HEED NO  YES SINGLE 221 WOMAN® S EDTTOR-FARM PUBLICATION 80 REPORTER ON METROPOLITAN PAPER 60
5544443444455433333333344344334333334334444333333333332333444333333334323333333333333333334333333433333343343333333333
HEED NO  YES MARPIED 5 3 3 EXTENSION 50 TEACHER 40
4333332343333323333333333222223333333333333332333323332333333333333333323332333334343333434444443333333443434444443443
HEED ND  ND MARRIED 4 3 2 TEACHER-H.E, 80 COUNSELOR-CHILD GUIDANCE 80
4464663334554 4444 44 404000000404036440455444450454054446404544644644455555464344454334444454444544444340446445440646046000404
HEED NO  YES SINGLE 511 HOME EC. TEACHER 50 AIRLINE HOSTESS 60
3434433344434343333444435444345444444454544443445545643464556444334344343344443344344443434444443443333344443344443444

_HEED : NQ  YES MARRIED 4 37 TEACHING 80 EXECUTIVE IN ADVERTISING AGENCY 100

4544434333325422233333334444544333443333443543444334353444554334444444333443433334333335543444444533343244344333333333
HEED YES NG MARRIED 4 3 2 HOME ECONOMIST WITH 0.G.E. 80 SECONDARY EQUCATION TEACHER 60

44445343444456443344446564445645554364445555435354333434444554333433344333444544344454433443444443232223344444344443643

HEED ’ NC NC  MARRIED © 4 4 3 HIGH SCH30L HOME EC. TEACHER 100 HOME" ECONOMIST{(SERVICE CO.} 60
4434232234255243432344325355344333334335545344355443223322553433444435433433333333333234433334432333334433343344434444
HEED N3  YES SINGLE 557 HOMEMAKER 80 HOME ECONOMICS TEACHER 80
4443333345545433443333345444444444444445554543565535343544554433444445545544544444444333433445443333333344444444444455
HEED ND NG SINGLE 5 2 4 HOME ECONOMICS TEACHER . 60 HOME ECONOMIST—UTILITY CO. 60
45554433333364340044444444433333444333344444433443333333333343333444443333443434444444333333444442233222333333333333333
HEED NO ND HMARRIED 511 HOME SERVICE REPRESENTATIVE (1Y) VOCATIONAL H.E. TEACHER 60
3433443344434334444444644333434444444444444334343344323333443334444444323344443334444334434644443434333334343333333343
HEED ND NQ  SINGLE 545 HOME EC. TEACHER-HIGH SCHCOL &0 HOME ECONOMIST-UTILITIES INDUST. &0
3333443344534423323344444444433333433343443432544334330434453333333344433333543333333344434444444333232343343333334343
HEED NG NO MARRIED 52 3 HOME EC. TEACHER 60 REHAB. CENTER 80
3333332333333334333333332435333444322223333433452523352330232322444440000334530000000443335333202400342453330500000453
HEED ND NQ  SINGLE 6 2 2 -VOC. HOME EC. TEACHER 30 CLOTHING COORDINATOR & BUYER 100
4334443344354433334444’454&%45ﬁ333455445535433545445443555553433333334445334455444444445444544544544444355454444443*45
HEED NO N3O  ENGAGED 52 2 TEACHER 80 HOME CONSULTANT 80
45555555554445444454434444545“5555444434545544544444454455454434455554434445544444444333444444443433343444443433333333
HEED NO NG MARRIED 521 vOC. HOME EC. TEACHER 80 HOME SERVICE &0
3443232244345332233343334343433333344334544444334333332434553333433333334333334444344433333333332433233354343333333334
HEED WD NO MARRIED 4 4 3 HEED 60 YOCATIONAL TEACHER 60
44334444446444644334333443446440444333433443433432444434342334333433333334432334433344333433434444443333443444444444444444
HEED ND ND . MARRIED 5 2 2 EXTENSION HOME ECONOMIST 80 TFACHER OF VOC. HOME ECONOMICS &0
4333343235445234444432233443445344434335444434423312340211443322333433211232321144332220334434321333223555544444332333
HEED N3O YES SINGLE 4 55 HOME EC. TEACHER 60 HEAD START SUPERVISOR 60
4433434343434333333344445444433444433444564343344433434333334433444443333334433444444444444343344344334324434333333333)
HEED YES NG SINGLE 4 23 SCHOOL L IBRARTAN 80 VOC. HOME EC. TEACHER 60
4446484433446 46444604440404 4444445040440444056444364444440446644544004446444404406044004044064040406040444080400600344434644444840840644444
HEED NO  YES SINGLE 4 21 TEACHER 80 EXTENTIONIEST 60
4333342344252333322242344444341222333333344535355224132444553322513443154333333333444335135334333332223355551533343334
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TABLE XXIII

ESTIMATED SIZE OF HIGH SCHOOL

108

Freshmen Seniors -

N =74 - N=57
(Percent) (Percent)

99 or less 8.1 12.3
100 -~ 499 27.0 38,6
500 - 999 20.2 17.5
1,000 - 1,999 29,8 15,8
2,000 or more 14.9 15.8
Total 100.0 100.0




TABLE XXIV

ESTIMATED SIZE OF HIGH SCHOOL BY

MAJOR AREA OF STUDY

Size of CTM . FRCD - FNIA
High School Freshmen Seniors Freshmen Seniors Freshmen Seniors
First Choice First Choice First Choice
N =25 N=7 N=18 N=17 N=5 N=4
(Percent) (Percent) (Percent) (Percent) (Percent) (Percent)
99 or less 12.0 14.3 5.5 11.8 25.0
100 - 499 28,0 42,8 27.8 29.4 40,0 50.0
500 = 999 20.0 28.6 22,2 5.9 Lo,0 25.0
1000 - 1999 - 16.0 14.3 27.8 29,54 :
2000 or more 24,0 - 16.7 23.5 . 29,0
Total 100.0 10030 100.0 100.0 100,0 100,0
Size of HMEFE HID HEED
High School Freshmen Seniors Freshmen Seniors Freshmen Seniors
First Choice First Choice First Choice
N=1 N=1 N=10 N=6 N=15 _N=22
(Percent) (Percent) (Percent) (Percent) (Percent) (Percenf)
99 or less * 100.0 100.0 6.7 9.1
100 - 499 . 10.0 33.3 33.3 45,4
500 = 999 10,0 33.3 20,0 18.1
1000 - 1999 70,0 . 40.0 13.7
2000 or:more 10,0 33.3 13.7
Total 100.,0 100.0 100.0 100.0

100.0 100.0

601
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TABLE XXV

ESTIMATED SIZE OF HOME TOWN

Freshmen Seniors
N=74 N=57

(Percent) (Percent)
4,999 or less 28.4 | 33.4
5,000 - 9,999 5.4 14,0
©10,000 - 19,999 10.8 14,0
20,000 - 39,999 13.5 3.5
40,000 =~ 79,999 17.6 i2.3
86,000 - 99,999 = 3.5
100,000 or more 24,3 19,3

Total 100,0 ' 100,0




TABLE XXVI

ESTIMATED SIZE OF HOME TOWN
BY MAJOR AREA OF STUDY

Size of CT™ FRCD FNIA
Home Town Freshmen Seniors Freshmen Seniors Freshmen Seniors
First Choice First Choice : First Choice :
N=25 N=7 N= 148 N=17 N=5 N=£4
(Percent) (Percent) (Percent) (Percent) (Pércent ) (Percent)
4,999 or less 24,0 42,8 - 38,9 -35.3 40,0 50.0
5,000 - 9,999 4,0 14.3 : 5.9
10,000 = 19,999 8.0 14,3 . 11,1 20,0 25.0
20,000 =~ 39,999 16.0 11.1 .
40,000 -~ 79,999 8.0 27.8 23.5 20,0
80,000 = 99,999 . 5.9
100,000 or more . 40.0 28.6 11,1 29,4 20,0 ’ 25,0
Total 100.0 100.0 100,0 * 100.0 100,0 100.0
‘Size of HMEFE HID HEED
Home Towh Freshmen Seniors Freshmen Seniors Freshmen Seniors
First Choice First Choice First Choice
N=1 N=1 N=10 N=6 N=15 N=22
(Percent) (Percent) (Percent) . (Percent) (Percent) (Percent)
4,999 or 1less 100,0 100,0 16,7 33.3 27.3
5,000 = 9,999 1607 20,0 22,7
40,000 = 19,999 20.0 16,7 6.7 22.7
20,000 = 39,999 20,0 13.3 9.1
40,000 - 79,999 40,0 16,7 6.7 9.1
80,000 =~ 99,999 16.7
100,000 or more 20.0 16.7 20,0 9,1
Total 100,0 100.0 100.0 : 100.0

100,00

100.0

T



TABLE XXVII

ESTIMATED GRADE POINT

112

Freshmen Seniors
N=7k N=57
(Percent) (Percent)
1.49 or less 10,8
1.50 - 1,99 5.k 1.7
2.00 = 2,49 21,6 14,2
2.50 - 2,99 32.4 33.3
3.00 - 3,49 2k 4 42,1
3,50 = 3.99 5.4 8,7
3.99 ~ 4,00
Total 100,0 100,0




TABLE XXVIII

" ESTIMATED GRADE POINT BY
" MAJOR AREA OF STUDY -

Estimatéd

) CTM - FRCD - FNIA
"Grade Point Freshmen - Seniors . Freshmen .. Seniors Freshmen Seniors
: First Choice _ First Choice = .- Firgt Choice C
N=25 ) - - N=7 N=18 N=17 N=5 N=4
(Percent) - (Percent) (Percent) - (Percent) . (Percent) - (Percent)
1.49 or less 12,0 5.6 20.0
1.50 - 1.99 o 16,6 :
2,00 = 2,49 - 16,0 28.6 27,8 35.3 - 25.0
2.50 = 2,99 48.0 28.6 22,2 29,54 20.0 : 75.0
3.00 = 3.49 20,0 . 28.6 27.8 23.5 40,0 )
3.50 = 3.99 4,0 14.2 11.8 20.0
3.99 = 4.00
Total 100.0 100.0 100.0 100.0 100.0 100.0
Estimated HMEFE HID HEED
Grade Point Freshmen Seniors Freshmen Seniors - Freshmen Seniors
First Choice First Choice First Choice
N=1 N=1 N=10 N=6 N=15 N=22
(Percent) . {Percent) (Percent) (Percent) (Percent) (Percent)
1,49 or less 20.0 6.7
1,50 = 1.99 6.7 4,5
2,00 = 2,49 30,0 26,6
2,50 = 2,99 100.0 30.0 50,0 20,0 36.4
3.00 = 3.49 20,0 5(_),0 26,6 54,6
3.50 = 3.99 100.0 13.4 4.5
3.99 = 400 .
Total "100.0 © 100.0 100.0 100.0. 100,0 | 100,0

€TT



TABLE XXIX

MARITAL STATUS

114

Freshmen Seniors
N=74 N=57
(Percent) (Percent)
Single 90.5 50.9
Engaged 9.5 3.5
Married 45,6
Divorced
Widowed
Total 100.0 100,0




115

TABLE XXX

DISTRIBUTION OF MARRIED SENIORS

Seniors
N=26

Length of time (Percent)
6 months or less 30,8
6 months = 1 year 15,4
13 months - 2 years 26.9
25 months - 3 years 11.5
37 months -~ 4 years 77
49 months or more 77

Total . 100,0




TABLE XXXI

OF STUDY

SENIORS ACCORDING TO CHANGES IN MAJOR AREA

116

Previous Major

Present Major No. Chg. No. in % Changed
Dept.
CTM General Business 1
CTM H&ID 1
CT™ Political Science 1
3 7 L2,8%
FRCD CTM & H&ID 2
FRCD CT™M 2
FRCD Business 2
FRCD HEED 3
FRCD General Arts & Science 3
FRCD H&ID : : 1
FRCD Physical Therapy 1
14 17 82.4%
FNIA HEED 2
FNIA Anthropology 1
3 L 75.0%
HEED History 1
HEED FNIA 2
HEED Business 2
HEED H&ID , 1
HEED H&ID & CTM 1
7 31.8%




APPENDIX F

PRESTIGE RATINGS IN ORDINAL SCALES

117



ORDINAL SCALE FORi

OCCUPATION TITLE

FASHION DES IGNER

INTERIOR DESIGNER

CLOTHING DESIGNER

INTERIOR DECORATOR

SPACE FOOD TECHNOLOGIST

FASHION EDITOR

FOOD CHEMIST

FASHION ILLUSTRATOR

FURNITURE OESIGNER

TEXTILE DESIGNER

COSTUME DES IGNER

DEPARTMENT STORE BUYER IN AREA OF TEXTILES & CLOTHING

FASHION COORDINATOR

FOOD RESEARCH SPECIALIST

RESEARCH SPECIALIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
NUTRITION RESEARCH SPECIALIST -

CHILD GUIDANCE COUNSELGOR

DEPARYMENT STORE BUYER IN AREA OF HDUSING, FURNISHINGS & EQUIPMENT
RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING

RESEARCH SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
MAGAZINE EDITOR IN AREA OF ART

REHABILITATION SPECIALIST

CLOTHING CONSULTANT

CHILD CARE SPECIALIST

DRESS PATTERN DESIGNER

RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
ADVERTISING ARTIST

ADVERTISING ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
DEPARTMENT STORE BUYER IN AREA OF ART

MAGAZ INE EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
DIETITIAN

RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION

FOOD SERVICE SPECIALIST R

YOUTH COUNSELOR

-CITY PLANNING CONSULTANT

TEST KITCHEN DIRECTOR

DISPLAY DESIGNER

GUIDANCE COUNSELOR

FABRICS COORDINATOR

SOCIAL WORKER

CONSUMER EDUCATION SPECIALJIST IN AREA OF TEXTILES & CLOTHING
MARKETING SPECIALIST IN AREA OF Ff00D & NUTRITION

TEXTILE LAB TECHNICIAN

PRODUCT PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLOTHING
FAMILY LIFE CONSULTANT

MOBILE HOMES ODESIGNER

MAGAZINE EDITUR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
OFFICE DESIGNER

NUTRITICON CONSULTANT

WELFARE HOME ECONOMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT

HOSPITAL DIETITIAN
PRODUCT DEVELGPER IN AREA OF TEXTILES & CLOTHING

PRODUCT DEVELOPMENT SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT

EQUIPMENT DES IGNER
PUBLIC HEALTH NUTRITIONIST N
URBAN RENEWAL CONSULTANT

RATE

90.84
89.77
89.16
87.63
86.72
85.95
83.21
82.75
82.60
82.60
82.44
82.14
8l.68
81.22
8l.07
80.92
80.61
80,15
80.15
19.24
78.93
78.93
78.32
77.40
77.25
77.25
77.10
77.10
77.10
76.79
T76.64
76.49
76.49
76.18
76.03
75.88
75.88
75.73
15.57
74.96
T4.96
T4.66
T4.66
74.50
T4.20
74.05
74.05
73.89
73.89
T3.74
73.74
73.59
73.59
73.59
T73.44
73.44
73.28

(RANK)

1.00)

2.00)

3.00)

4.00}

5.00)

6.00)

7.00)

8.00)

9.50)

9.50)
11.00}
12.00)
13.00}
14.00}
15.00)
16.00}
17.00)
18.50)
18.50}
20.90}
21.50)
21.50)
23.001}
24.00}
25.50)
25.50)
28.00)
28.00)
28.000
30.00}
31.00}
32.50)
32.501
34.00)
35.00)
36.501)
36.50)
38.00)
39.00)
40.50}
40.50}
42.50)
42.50)
44.00)
45.00)
46.50)
46.50)
48.50}
48.50)
50.50)
50.50)
53.00}
53.00}
53,001
55.50}
55,501}
57.00)

87T



FAMILY FINANCIAL COUNSELOR
TEST KITCHEN HOME ECONOMIST
PUBLIC ‘RELATIONS EXECUTIVE IN AREA OF FAMILY ECONOMICS & HOME HANAGEMENT
CONSUMER MARKETING SPECTALIST IN AREA OF INSTITUTIONAL ADMINISTRATION
PUBLIC RELATIONS EXECUTIVE IN AREA OF ART
PRODUCT PUBLICITY DIRECTOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
COLLEGE FOOD SERVICE DIRECTOR :
HOTEL MANAGER
EDUCATIONAL MATERIALS WRITER IN AREA OF FOOD & NUTRITION
PRODUCT PUBLICITY DIRECTOR IN AREA OF ART
CONSUMER INFORMATION SPECIALIST IN AREA OF ART
HOME PLANNING SPECIALIST
FOOD COLUMNIST
EOUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
PUBLICITY DIRECTOR IN AREA OF FOOD & NUTRITION
COMMUNITY AID HOME ECONOMIST IN AREA OF FAMILY RELATION & CHILD DEVELOPMENT
CONSUMER CONSULTANT IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
AIRLINE FOOD SERVICE SUPERVISOR
CONSUMER INFORMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
_NEWSPAPER EDITOR IN AREA OF HOUSINGs FURNISHINGS & EQUIPMENT
.. CONSUMER CONSULTANT IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
EDUCATIONAL MATERIALS WRITER IN AREA OF INSTITUTION ADMINISTRATION
CONSUMER CONSULTANT IN AREA OF FOOD & NUTRITION
KITCHEN PLANNER
WELFARE HOME ECONOMIST IN AREA OF FAMILY ECONONICS & HOME MANAGEMENT
RESTAURANT OWNER
PUBLIC HOUSING CONSULTANT
EXHIBIT DESIGNER
INSTITUTIONAL FEEDING SPECIALIST
NEXSPAPER FOOD EDITOR
MONEY MANAGEMENT SPECIALIST
COMMUNITY AID HOME ECONOMIST IN AREA OF FOOD & NUTRITIDN
COLOR COORDINATOR
VISUAL AIDS SPECIALIST IN AREA OF ART
KITCHEN & EQUIPMENT EOITOR
RETAIL STORE TRAINING SPECTALIST
FOOD - PHOTOGRAPHER
UTILITY HOME ECONOMIST IN AREA OF FOOD & NUTRITION
ADVERTISING COPYWRITER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
ADVERTISING COPYWRITER IN AREA OF FODD & NUTRITION
~ ARMED SERVICES OIETITIAN
UTILITY HOME ECONOMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
UTILITY HOME ECONOMIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
HOME LIGHTING CONSULTANT
UTILITY HOME ECONOMIST IN AREA OF INSTITUTION ADMINISTRATION
PACKAGE DESIGNER IN AREA OF ART
INDUSTRIAL FOOD SERVICE MANAGER
RESTAURANT CHAIN MENU PLANNER
HOME SERVICE DIRECTOR
- PRODUCT DEVELOPER IN AREA OF ART
APPLIANCE SPECIALIST
MUSEUM CURATOR
LAUNDRY PRODUCTS SPECIALIST
SEWING CENTER DIRECTOR
SCHOOL LUNCH OIRECTOR
CAFETERIA SUPERVISOR
SAVINGS BANK HOME ECONOMIST
SCHOOL LUNCH CONSULTANT
MOVING & STORAGE CONSULTANT
HOTEL EXECUTIVE HOUSEKEEPER
LAUNDRY CONSULTANT

"AVERAGE :

73.13
72.82
T2.67
72.21
72.21
72.06
71.91
71.91
Tl.76
71.76
71.60
T1.60
71.15
70.99
70.84
70.69
70.23
70.08
70.08
70.08
€3.92
63.47
69.31
69.31
69.31
69.16
69.01
68.85
68.70
68.40
68,09
67.94
67.79
67.63
67.33
67.02
66.56
66.41
66.11
65.65
65.65
65.65
65.34
65.04
65.04
64.73
64.58
64,58
64.12
63.82
63.51
61.83
61.68
61.68
61.22
60.46
60,46
59.24
58.02
55.57
55.27

72.57
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58.00)
59.00})
60.00)
61.50)
61.50)

' 63,00}

64.50)
64.50)
66450)
66450)
68.50)
684501
70.00)
71.00)
72.00)
73.00)
74,001
76.00)
76.00)
76.00)
78.00)
79.00)
81.00)
81.00)
81.00)
83.00)
84.00)
85.0C}
86.00)
87.00}
88,00)
89.00)
90.00}
91,00}
92.00)
93.00)
94.001
95.00)
96,00}
98.00}
98.00)
98.00)

{100.00)
{101.50)
{101.50}
{103.00)
(104.50)
t104.50}
1106.00})
(107.00)
{108.00}
{109.00)
1110.50)
(110.50)
(112.00}
{113.50)
{113.50)
{115.00)
t116.00}
(117.00}
(118.001}

611



ORDINAL SCALE FOR FRESHMEN
:OCCUPATIDN TITLE

INTERIOR DESIGNER

FASHIDN DESIGNER

INTERIOR DECORATOR

CLOTHYNG- DESIGNER

FASHION EDITOR

SPACE FOOD TECHNOLOGIST

DEPARTMENT STGRE BUYER IN AREA OF TEXTILES & CLOTHING

FASHION TLLUSTRATOR

TEXTILE DESIGNER

FASHION COORDINATOR

DEPARTMENT STORE BUYER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
FOOD CHEMIST

FURNITURE DESIGNER

NUTRITION RESEARCH SPECTALIST

RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING

RESEARCH SPECIALIST IN AREA JF FAMILY RELATIDNS & CHILD DEVELOPMENT
COSTUME DESIGNER :
MAGAZINE EDITOR IN AREA OF ART

CLOTHING CONSULTANT

FOCD RESEARCH SPECIALIST .

RESEARCH SPECIALIST IN AREA OF HOUSINGs FURNISHINGS & EQUIPMENT
REHABILITATION SPECIALIST

TEXTILE LAB TECHNICIAN

DRESS PATTERN DESIGNER

DEPARTMENT STORE BUYER IN AREA OF ART

RESEARCH SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
CHILD GUIDANCE COUNSELOR

RESEARCH SPECIALIST IN AREA DF INSTITUTION ADMINISTRATION
SOCTAL WORKER

ADVERTISING- ACCOUNT EXECUTIVE IN AREA OF TEXTILES & CLOTHING
DIETITIAN

MAGAZINE EDITOR IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
DISPLAY DESIGNER

FABRICS CDDRDINATOR

MAGAZINE EDITOR IN AREA DF HOUSING, FURNISHINGS & EQUIPMENT
OFFICE DESIGNER

YOUTH COUNSELOR

"CHILD CARE SPECTALIST

ADVERTISING ARTISY

PUBLIC HEALTH NUTRITIOMIST

FOOD SERVICE SPECTALIST

CONSUMER EQUCATION SPECTIALIST IN AREA OF TEXTILES & CLOTHING
GUIDANCE COUNSELOR

PRODUCT DEVELOPER IN AREA OF TEXTILES & CLOTHING

PRODUCT PUBLICITY DIRECTOR INM AREA OF TEXTILES & CLOTHING

TEST KITCHEN DIRECTOR

MAGAZINE EDITOR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
MARKETING SPECTALIST IN AREA OF FOOD & NUTRITION

MOBILE HOMES DESIGNER

FAMILY LIFE CONSULTANT

NUTRITION CONSULTANT

FAMILY FINANCIAL COUNSELOR

HOSPITAL ODIETITIAN

WELFARE HOME ECONOMIST IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
PRODUCT DEVELCGPMENT SPECTALIST IN AREA OF HOUSINGs, FUPNISHINGS & EQUIPMENT
PUBLIC RELATIONS EXECUTIVE IN AREA DF FAMILY ECONOMICS & HOME MANAGEMENT

CITY PLANNING CONSULTANT
TEST KITCHEN HOME ECONOMIST

RATE

91.89
91.62
90.81
90.54
87.84
87.57
B86.49
85.14
84,59
83.78
83.24
83.24
82.16
82.16
82.16
82.16
8l.62
80.54
80.00
80.00
80.00
79.19
79.19
78.92
78.38
78.38
78.11
78.11
17.84
17.57
T7.57
77.30
77.03
77.03
77.03
77.03
77.03
T6.22
15.68
75.68
T5.41
15.14
T5.14
75. 14
75.14
T5.14
T4.86
T4.86
T4.86
T4.59
T4.59
T4.05
74.05
74.05
73.51
73.51
73.24

T3.24
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{RANK )

1.00)
2.00}
3.00)
4.00)

5.00)

6.00}
7.00)
8.00)
9.00)
10.00)
11.50}
11.50)
14.50)
14.501%
14.50)
14.50)
17.00)
18.00)
20.00}
20.00)
20.00)
22.50}
22.50)
24.00)
25.50)
25.50!}
27.50)
27.50)
29.00)
30.50)
30.50}
32.001}
35.001}
35.00)
35.00)
35.000
35.00%
38.00)
39.50)
39,50)
41.00)
44,00)
44.00)
44,00}
44.00)
44 .00}
48.00)
48.00)
48.00)
50.50}
50.50)
53.00)
53.00)
53.00)
55.50)
55.50)
57.50)
57.50)

(045



COLLEGE FOGOD SERVICE DIRECTOR

URBAN RENEWAL CONSULTANT

HOTEL MANAGER

PRODUCT PUBLICITY DIRFCTOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
PUBLICITY DIRECTOR IN AREA OF FOOD & NUTRITION -
EQUIPMENT DESIGNER

FOOD COLUMNIST

PRODUCT PUBLICITY DIRECTOR IN AREA COF ART

PUBLIC RELATIONS EXECUTIVE IN AREA QF ART

COMMUNITY AID HOME ECONOMISY IN AREA OF FAMILY RELATION & CHILD DEVELQOPMENT

CONSUMER CONSULTANT IN AREA UF FAMILY ECONOMICS & HOME MANAGEMENT
CONSUMER MARKETING SPECIALISYT IN AREA OF INSTITUTIONAL ADMINISTRATICN
EDUCATIONAL MATERIALS #RITER IN AXEA OF FOCO & NUTRITIOM

CONSUMER CONSULTANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
RESTAURANT OWNER

CONSUMER CONSULTANT IN AREA OF FOTBO & NUTRITION

CONSUMER INFORMATION SPECIALIST IN AREA OF ART

CONSUMER INFURMATION SPECIALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

HOME PLANNING SPECIALIST
AJRLINE FOOD SERVICE SUPERVISOR

EDUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT

NEWSPAPER EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
WELFARE HOME ECONGMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
COMMUNITY AID HOME ECONOMIST IN AREA OF FGOD & NUTRITION

EXHIBIT DESIGNER

MONEY MANAGEMENT SPECTALIST

INSTITUTIONAL FEEDING SPECIALIST

PUBLIC HOUSING CONSULTANT

RETAIL STORE TRAINING SPECIALIST

KITCHEN PLANNER

COLOR COORDINATOR

NEWSPAPER FOOD EDITOR

EDUCATIONAL MATERTALS WRITER IN AREA OF INSTITUTION ADMINISTRATION
UTILITY HOME ECONOMIST IN ARTEA OF FOOD & NUTRITION

RESTAURANT CHAIN. MENU PLANNER

VISUAL 41D0S SPECTALIST IN AREA OF ART

ARMED SERVICES DIETITIAN

F00D PHOTOGRAPHER

KITCHEN & EQUIPMENT EDITOR

ADVERTISING COPYWRITER IN AREA OF FOOD & NUTRITION

‘PACKAGE DESIGNER IN AREA OF ART

UTILITY HOME ECONDMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
UTILITY HOME ECONOMIST IN AREA OF HOUSINGy FURNISHINGS & EQUIPMENT
UTILITY HOME ECONOMIST IN AREA OF INSTITUTION ADMINISTRATION

HOME LIGHTING CONSULTANT

PRODUCT DEVELGPER IN AREA OF ART

ADVERTISING COPYRRITER IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
SEWING CENTER DIRECTCR -
INDUSTRIAL FOOD SERVICE MANAGER

HOME SERVICE DIRECTOR

APPLIANCE SPECIALIST

LAUNDRY PRODUCTS SPECIALIST

SAVINGS BANK HOME ECONOMIST

CAFETERIA SUPERVISOR

MUSEUM CURATOR

SCHOOL LUNCH DIRECTOR

MOVING & STORAGE CONSULTANT

SCHOJL LUNCH CONSULTANT

HOTEL EXECUTIVE HOUSEKEEPER

LAUNGRY CONSULTANT

72.70
72.76
T72.43
72.43
72.43
72.16
71.89
71.89
71.89
T1.35
70.%4
70.27
70.27
70.00
70.00
69.73
69.73
69.73
69.46
69.19
69.19
69.19
69.19
68.92
68.92
68.92
68465
68.65
68.38

68411

67.84
67.57
67.30
67.30
67.03
67.03
66.76
66.76
66.22
65.68
65.68
65.68
65.41
64.86
64.32
64.05
63.78
63.78
63.51
62416
61.89
61.35
61.35
60.54
59.73
59.73
58411
57.84
56.49
54.86

( 59.50)
1 59.50)
( 62.00}
t 62.00}
{ 62.00)
{ 64.00)
t 66.00}
{ 66,00}
t 66,001
{ 68,00}
i 69.00)
{ 70.50)
{ 70.50)
( 72.50)
{ 72.50}
{ 75.00)
{ 75.00)
{ 75.00)
{ 77.00)
{ 79.50)
{ 79.50}
t 79.50)
( 79.50})
{ 83.00)
( 83,001
{ 83.00)
{ 85.50]
{ 85.50)
( 87.00)
{ 88,00}
( 89.00)
{ 90.00)
( 91.50}
{ 91.50}
{ 93.50)
( 93.50)
{ 95.50}
{ 95.50}
{ 97.00)
(

(

©99.00) .

99.00)
{ 99.00)
1101.00}
(102.00)
(103.00}
1104.00)
(105.50}
1105.50)
{107.00)
(108.00)
(109,00}
(110.50}
1110.50)
(112.00)
{113.50
{113.50)
(115.00)
{116.00}
{117.00)

1118.001 .

1345



ORDINAL SCALE FOR SENIGRS -
OCCUPATION. TITLE

FASHION DESIGNER - .
CLOTHING DESIGNER™ - - .
INTERIGR- DES IGNER .
SPACE FOOD TECHNOLOGIST B
‘CHILD - GUIDANCE COUNSELOR - S .
COSTUME DESIGNER :
FASHION EDITOR
INTERIOR DECORATGR
FOOD CHEMIST
FURNTTURE DESIGNER
FOOD RESEARCH SPEC!ALIST
TEXTILE DESIGNER
FASHION TLLUSTRATOR
RESEARCH SPECIALIST IN AREA DF FAMILY RELATIONS & CHILD DEVELOPMENT
CITY PLANNING CONSULTANT
NUTRITION RESEARCH SPECIAUIST
ADVERTISING ARTIST
CHILD CARE SPECIALIST
FASHION COBRDINATOR
REHABILITATION SPECIALIST .
PESEARCH SPECTALIST IN AREA OF HOUSINGs FURNISHINGS & EQUIPMENT
RESEARCH SPECIALIST IN AREA OF TEXTILES & CLOTHING
FOOD SERVICE SPECTALIST
MAGAZINE EDITORIN AREA OF ART
MAGAZINE EDITOR (IN AREA DF FAMILY RELATIONS & CHILD DEVELOPMENT
TEST KITCHEN DIRECTGR -
ADVERTISING ACCOUNT EXECUTIVE IN AREA.OF TEXTILES & CLOTHING
DEPARTMENT STORE BUYER'IN AREA OF TEXTILES & CLDTHING
CLOTHING CCNSULTANT .
DEPARTMENT STORE BUYER [N AREA OF HOUSING. FURNISHINGS & EQUIPMENT
GUIDANCE COUNSELNAR ;
MAGAZINE EDITOR IN AREA OF HOUSING; FURNISHINGS & EQUIPMENT
RESEARCH SPECTALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
DIETITIAN ’
DRESS PATTERN DESIGNER
EQUIPMENT DESIGNER
CONSUMER MARKETING SPECIALIST IN AREA OF INSTITUT IONAL ADMINISTRATION
DEPARTHMENT STORE BUYER IN AREA OF ART
YOUTH COUNSELOR
HOME PLANNING SPECIALIST
MARKETING SPECIALIST IN AREA OF FOOD & NUTRITION
RESEARCH SPECIALIST IN AREA OF INSTITUTION ADMINISTRATION
CONSUMER EDUCATION SPECIALIST IN AREA OF TEXTILES & CLOTHING
CONSUMER INFORMATION SPECIALIST IN AREA OF ART
DISPLAY DESIGNER .
URBAN RENEWAL CONSULTANT
EDUCATIONAL MATERIALS WRITER IN AREA OF FOOD & NUTRITION
PRODUCT DEVELOPMENT SPECIALIST IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
EDUCATIONAL MATERIALS WRITER IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
FAMILY LIFE CONSULTANT
WELFARE HOME ECONOMIST 'IN AREA OF FAMILY RELATIONS & CHILD DEVELOPMENT
HOSPITAL DIETITIAN
MOBILE HOMES DESIGNER
PRDDUCT PUBLICITY DIRECTOR IN AREA OF TEXTILES & CLOTHING
MAGAZINE EDITOR IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
NUTRITION CONSULTANT
PUBLIC RELATIONS EXECUTIVE IN AREA OF ART

RATE

89.82
87.37
87.02
85.61
83.86
83.51
83.51

83.51
. 83.16

83.16
82.81
80.00
79.65
79.65

79.30

79.30
78.95
78.95
78.95
78.60
78.25
T77.54
77.19
76.84
76.84
T6. 84
T76.49
76.49

-T6e 14

T6.14
T614
7614
T75.79
75.09
75.09
75.09
T4.74

. TaeT4

T4.74
T4.39
T74.39
74.39
74.04
T4.04
T4.04
T4.04
73.68
73.68
73.33
73.33
73.33
72.98
72.98
T72.98
72.63
T72.63
72.63

{RANK)

1.00}

2.00}

3.00)
4.00)

5.00)
7.00)
- 7,001
7.00)

9.50)

9.50)
11.00}
12.00)
13.50}
13.50)
15.50}
15.50)
18.00}
18.00)
18400}
20.00)
21.00}
22.00)
23.00)
25.00)
25.00}
25.00)
27.50)
27.50)
30.50)
30.50)
30.50)
30.50)
33,00}
35.00)
35.00)
35,00)
38.00)
38,00)
38.00)
41.00)
41.00)
41.00)
44.50)
44.50)
44.50)
44.50)
47.50)
47.50)
50.00)
50.00)
50.00)
53,001
53.00)
53.00)
56.00)
56.00)
56.00)

cct



EDUCATIONAL MATERIALS WRITER It AREA OF INSTITUTION ADMINISTRATION
FASRICS COORDINATOR

TEST KITCHEN HOME ECONOMIST

FAMILY FINANCIAL COUNSELOR

PRODUCT DEVELOPER IN AREA OF TEXTILES & CLOTHING

PRODUCT PUBLICITY DIRECTCR IN AREA OF ART )

PRODUCT PUBLICITY DIRECTOR IN AREA OF HOUSING, FURNLSHINGS & EQUIPMENT
PUBLIC RELATIONS EXECUTIVE IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
AIRLINE FJOD SERVICE SUPERVISOR

HOTEL MANAGER )

NEWSPAPER EDITOR IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
SGCIAL WORKER

COLLEGE FOOD SERVICE DIRECTOR

KITCHEN PLANNER

CONSUMER CONSULTANT IN AREA OF HOUSING, FURNISHINGS & EQUIPMENT
CONSUMER INFORMATION SPECTALIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
PUBLIC HEALTH NUTRITIONIST .

F£00D COLUMNIST

COMMUNITY AID HOME ECONQMIST IN AREA OF FAMILY RELATION & CHILD DEVELOPMENT
OFFICE DESIGNER

NEWSPAPER FQOD EDITOR

PUBLIC HOUSING CONSULTANT

WELFARE HOME ECONQMIST IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
ADVERTISING COPYWRITER I AREA OF HDUSING, FURNISHINGS & EQUIPMENT
CONSUMER CONSULTANT IN AREA OF FAMILY ECONOMICS & HOME MANAGEMENT
CONSUMER CONSULTANT IN AREA OF FQDD & NUTRITION

EXHIBIT OES IGNER

INSTITUTIONAL FEEDING SPECIALIST

KITCHEN & EQUIPMENT EDITOR

PUBLICITY DIRECTOR IN AREA OF FOOD & NUTRITION

TEXTILE LAB TECHNICIAN

VISUAL AIDS SPECIALIST IN AREA OF ART

RESTAURANT OWNER

COLCR CCORDINATOR

MOMEY MANAGEMENT SPECIALIST

COMMUNITY AID HOME ECONDMIST IN AREA OF FOO0D & NUTRITION

HOME SERVICE DIRECTOR

FOOD PHOTOGRAPHER

HOME LIGHTING CONSULTANT

INDUSTRIAL FOOD SERVICE MANAGER

ADVERTISING COPYWRITER IN AREA OF FOOD & NUTRITION

APPLIANCE SPECIALIST

UTTLITY HOME ECONOMIST IN AREA OF FAMILY ECONOGMICS £ HOME MANAGEMENT
RETAIL STORE TRALINING SPECIALIST .

UTILITY HOME ECONOMIST IN AREA OF HOUSING, FURNISHINGS € EQUIPMENT
UTILITY HOME ECONDMIST IN AREA UF FOOD & NUTRITION

UTILITY HOME ECONOMIST IN AREA OF INSTITUTION ADMINISTRATION
MUSEUM CURATOR

ARMED SERVICES DIETITIAN

PACKAGE DESIGNER IN AREA OF ART

PRODUCT DEVELOPER IN AREA OF ART

SCHOOL LUNCH DIRECTOR

LAUNDRY PRODUCTS SPECIALIST

RESTAURANT CHAIN MENU PLANNER

SCHOOL LUNCH CONSULTANT

CAFETERIA SUPERVISOR

SAVINGS BANK HOME ECONOMIST

SEWING CENTER DIRECTOR

MOVING & STORAGE CONSULTANT

LAUNDRY CONSULTANT

HOTEL EXECUTIVE HOUSEKEEPER

72.28
T72.28
T2.28
71.93
71.58
71.58
71.58
71.58
71.23
71.23
71.23
71.23
70.88
70.88
70.53
70.53
70.53
70.18
69.82
69.82
69.47
69.47
69.47
69.12
69.12
68.77
68.77
68.77
68,77
68.77
68.42
68.42
68.07
67.72
67.02
66.67
66.67
66.32
65.96
65.96
65.61
65.61
65.61
65.26
65.26
65.26
65.26
64.56
64.21
63.51
63.51
63.16
62.11
61.40
61.05
60.35
59.30
58.95
57.89
55.79

54.39

{ 59.00)
{ 59.00)
{ 59.00)
{ 61.00)
{ 63.50)
( 63.50)
{ 63.50)
{ 63.500
{ 67.50)
{ 67.50)
{ 67.50)
{ 67.50}
{ 70.50)
{ 70.50}
¢ 73.00)
{ 73.00)
( 73.00}
{ 75.00)
{ 76.50}
{ 76.5G)
{ 79.00}
{ 79.00)
(- 79.00}
t 81.50)
( 81.50}
( 85.00)
{ 85.001
{ 85.00)
{ 85.00)
( 85.00)
{ 88.501
{ 88.50)
{ 90.00)
{ 91.00)
{ 92.00)
{ 93.50)
{ 93.50)
{ 95.00)
{ 96.50)
( 96.50}
1.799.00)
{ 99.00)
{ 99.00)
(102.50)
{102.50}
€102.50)
{102.50)
€105.00}
(106.00}
1107.50)
{107.50)
{109.00)
1110.00)
(111.00}
(112.00)
(113.00)
{114.00}
{115.00)
{116.00)
(117.00)
(118.00}

$4



APPENDIX G

SAMPLE ACCORDING TO MOST

PREFERRED OCCUPATIONS
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First Choice-
Area of Study

CTM
CT™
CTM
CTM
CTM
. CTM
CTM
CTM
CTM
CT™
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM
CTM

FRESHMEN BY FIRST AND SECOND CHOICE OF MAJOR AREA OF STUDY

Second Choice-
Area of Study

FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FNIA
HEED
HEED
HRED
HEED
HEED
HID
HID
HID
HID
HID
HID
EID

First Choice-
Most Preferred Occupation

Own Own Store
Merchandising

Textile Designer
Fashion Coordinator
Fashion Buyer

Fashion Buyer
Merchandising
Beautician

Fashion Buyer .
Public Relations Work in CTM
Executive Buyer
Fashion Designer
Department Store Buyer
Fashion Buyer

Fashion Buyer

Fashion Merchandiser
Fashion Merchandiser
Buyer

Clothing Buyer

Fashion Buyer

-Fashion Buyer

Buyer - Textiles & Clothing
Buyer Position '
Fashion Designer

Buyer

Rate

100
80
100
100
80
100
80
80
100
100
100
100
100
100
100
80
80
80
80
100
100

100

80
100
80

ACCORDING TO MOST PREFERRED OCCUPATIONS

Second Choice- :
Most Preferred Occupation

Buyer-

Teacher

Fashion Merchandiser
Jr. Miss Buyer
Model -

Shop Window Coordinator
Buyer

Work in Department Store
Model ’

CTM Buyer

Bridal Consultant
Youth Counselor
Model

Fashion Consultant
Teacher

Fashion Coordinator
Interior Designer
Own Store

Design

Owner of Ladies Stor
Teacher :
Fashion Coordinator

Buyer
Fashion Coordinator

14



First Choice-
Area of Study

FRCD
FRCD .
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD

FNIA
FNIA
FNIA
FNIA
FNIA

Second Choice-
Area of Study

CTM
CTM
CTM
FNIA
FNIA
FNIA
HEED
HHEFE
HMEFE
HMEFE
HID
HID

HRA*
HEED
HEED
HEED
FNIA
HID

FRCD
FRCD
FRCD
HEED

-

First Choice-
Most Preferred Occupation

Kindergarten Teacher
Child Counselor
Elementary Teacher
Kindergarten Teacher
Dietitian

Social Worker

Social Worker

Nursery School Teacher
Nursery School Teacher
Teacher

Kindergarten Teacher
Kindergarten Teacher
Social Worker

Teacher

Nursery School Teacher
Kindergarten Teacher
Kindergarten Teacher
Elementary Teacher

Dietitian .

Nursing - Not Home Economics
Dietitian

Missionary & Dietitian
Nutritional Researcher

*Not in the College of Home Economics

Rate

80
100
60
100
100
100
80
100
100
80
100

80 -

80
60
80
100
60
80

100
100

100
100

Second Choice- )
Most Preferred Occupation

Nursery School Supervisor
Kindergarten Teacher

Home Economics Teacher
Pre-School Teacher

Social Worker

Elementary Teacher

High School Teacher
Elementary Education Teacher
Child Guidance Counselor
Secretary

Interior Decorator

Day Care Center Director
Youth Counselor

Social Work

Social Worker

Elementary Teacher

Day Care Center Director
Interior Decorator

Social

Dietitian

Hospital Dietitian
Dietitian or Home Extension
Space Food Technologist

Rate

80
60
60
60
100
80
60
100
60
60
80
60
80
80
100
100

80

80
60
100
8o
100
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First Choiée-_
Area of Study

HEED
HEED
HEED

HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED

HMEFE

HID
HID
HID
HID
‘HID
HID
HID
HID
HID
HID

Second Choice-
Area of Study

CT™
CTM
CTM

CT™M
CT™M
CT™M
FRCD
FRCD
FRCD
FNIA
HMEFE

First Choice-

Most Preferred Occupation Rate
Extension Home Economist 100
Home Economics Teacher 80
Home Economics Teacher - High
School 60
High School Teacher .80
Teacher 80
Fashion Merchandiser 80
Home Economics Extensionist 100
Home Economics Teacher 80
Kindergarten Teacher 8o
Teacher 60
Home Economics Teacher 80
Airline Reservationist 80
Teacher - Second Grade 100
Fashion Merchandiser 100
Home Economics Teacher 80
Public Utility Worker 80
Interior Designer 100
_Interior Designer 100
Home Decorator 100
Interior Designer 100
Interior Decorator 100
Airline Stewardess 100
Home Decorator 100
Interior Decorator 60
Interior Designer 100
Furniture Buyer 100

Second Choice-

Most Preferred Occupation Rate
Home Economics Teacher 100
Dress Pattern Designer 60
Home Economics Teacher -

Jr. High School 60

" Private Clothing Instructor 80
Housewife 0
Teacher ' 80
HEED 80
Pre-School Teacher 80
First Grade Teacher 80
Extension Agent 60
Public Utility Worker 80
Writer 80
Kindergarten Teacher 80
Fashion Merchandiser 100
Buyer - Furniture Department 80
Home Economics Teacher -~ 100
Design Consultant 80
Social Worker 100
Field in Art ) 100
Manager of Botique 80

Interior Designer 100

L2t



Declared Major
Area of Study

"CTM
CT™M
CTM
CTM
CT™
CTM

CT™M

FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD
FRCD

FRCD
FRCD
FRCD
FRCD
FRCD

SENIORS BY DECLARED MAJOR AREA OF STUDY

ACCORDING TO MOST PREFERRED OCCUPATIONS

First Choice-.

Most Preferred Occupation Rate
Costume Designer 100
Store Owner 80
Manager of Clothing Shop 60
Buyer - 80
Retail Management Executive 80
window Display Designer-large
Company 80
Store Buyer 80
Kindergarten Teacher = 80
Kindergarten Teacher-Public 60
Social Worker 80
Social Worker 80
Social Worker(After Grad.Sch.) 100
Elementary Education Teacher 80
Kindergarten Teacher 80
Teacher in Nursery School 8o
Elementary School Teacher 60
Public School Preschool Teacher 80
Family Counselor 80
Kindergarten Teacher-Public 60
Kindergarten Teacher . 60
Headstart ’ 60
Wife and Mother 100
Kindergarten Teacher 60
Guidance Clinic 100

Second Choice-

Most Preferred Occupation Rate
Pattern Maker ’ 80
Buyer ' B 100
Work with Pre-School Children 80
Merchandise Manager - 100
Designer 80
Buyer for Large Retail Operation80
Head of Store Training Prog. 80
Artist 80
Kindergarten Teacher-Private 60
Nursery School 80
Case Worker(If Not Grad Sch.) 100
Nursery School Director 60
Social Worker - 60
Social Work of Some Kind - 8o
Director of Head Start Program 80
Run a Nursery School - 60
Universary Prof. 80
Nursery School Teacher-Private 60
Home Extention Agent 66
Welfare 60
Nursery School Teacher 60
Operate Own Nursery School ‘60
Social Worker 80

g8ct



Declared Ma jor
Area of Study

FNTIA
FNTIA
-ENIA
FNIA

HEED
HEED
HEED .
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED
HEED

HMEFE

HID
HID
HID
HID
.HID
HID

First Choice.
Most Preferred Occupation

Consultant Dietitian
Hospital Dietitian
Therapeutic Nutritionist
Hospital Dietitian

Rate

80"
100
100

Second Choice~-
Most Preferred Occupation

Tnerapeutic Dietitian
Administrational Dietitian
Food Research Specialist
Consultant Dietitian

“Vocational Home Ec. Teacher

Missionary Work

60
100

Woman's Editor-Farm Publ;pation 80

Extension

Teacher-Home Economics

Home Economics Teacher
Teaching

Home Economist with 0.G.E.
High School Home Ec. Teacher
Homemaker

Home Economics Teacher

Bome Service Representative
Home Ec. Teacher-High School
Home Ec. Teacher

Voc. Home Ec. Teacher
Teacher

Voc. Home Ec. Teacher

HEED

Extension Home Economist
Home Ec. Teacher

School Librarian

Teacher

Utility Home Economist

"Interior Designer

Mother-wWife Role

Interior Design Consultant
Interior Design

Public Housing Consultant
Housewife and Mother

60
80
60
8o
80
100
8o
60
60
60
60
80
80
8o
60
8o
60
.80
8o

100

60

100
80
100
80
100

Pﬁblié‘Service'Represéﬁfitivev

‘Teaching

Rate
. 80
100
100
8o

60
100

" Reporter on Metropolitan Paper 60

Teacher .
Counselor-~Child Guidance
Ajirline Hostess

Lo
80
60

Executive in Advertising Agencyl100

Secondary Education Teacher

Home Economist (Service Co.)-

Home Economics Teacher
Home Economist-Utility Co.
Vocational H.E. Teacher

60
60
80
60
60

Home Economist-Utilities Indust.60

Rehabilitation Center
Clothing Coordinator & Buyer
Home Consultant

Home Service

Vocational Teacher

Teacher of Voc. Home Economics

Head Start Supervisor
Voc. Home Ec. Teacher
Extentionist

Secondary Teacher Voc. HEED

Urban Renewal Consultant ..
Home Designer Consultant
Art Museum Curator
Housing Specialist

City Planning

Interior Design Shop-Part Time

8o
100
80
60
60
60
60
60
60

80

80
. 80
100
100
- 80
8o
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APPENDIX H

OCCUPATIONAL TITLES RELATED TO
OKLAHOMA STATE UNIVERSITY

DEPARTMENTS
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OCCUPATIONAL TITI.ES RELATED

TO OSU DEPARTMENTS

Clothing, Textiles and Merchandising

Advertising Account Executive {(in Area of Clothing and Textiles)
Advertising Artist )

Clothing Designer

Clothing Consultant

Color Coordinator

Consumer Consultant (in Area of Housing, Furnishings and Equipment)
Consumer Education Specialist (in Area of Clothing and Textiles)
Costume Designer

Department Store Buyer (in Area of Clothing and Textiles)

Department Store Buyer (in Area of Housing, Furnishings and Equipment)
Display Designer

Dress Pattern Designer
Fabrics Coordinator

Fashion Yllustrator

Fashion Coordinator

Fashion Designer

Fashion Editor )

Laundry Consultant

Laundry Products Specialist
‘Magazine Editor (in Area of Housing, Furnishings and Equipment)

Museum Curator

Product Developer (in Area of Clothing and Textiles)

Product Development Specialist (in Area of Housing, Furnishings and Equipment)
Product Publicity Director (in Area of Clothing and Textiles)

Product Publicity Director (in Area.of Art)

Product Publicity Director (in Area of Housing, Furnishings and Equipment)
Research Specialist (in Area of Clothing and Textiles)

Research Specialist (in Area of Housing, Furnishings and Equipment)

Retail Store Training Specialist .

Textile Designer
Textile Lab Technician
Utility Home Economist (in Area of Housing, Furnishings and Equipment)
Visual Aids Specialist (in Area of Art)

Sewing Center Director

'

Family Relations and Child Development

Child Care Specialist

Child Guidance Counselor

Community Aid Home Economist (in Area of Family Relations & Child Development)
Educational Materials Writer (in Area of Family Eeonomics & Home Management)
Family Life Consultant

Guidance Counselor

Magazine Editor (in Area of Family Relations & Child Development)

Magarzine Editor (in Area of Family Economics & Home Management)
Rehabilitation Specialist

Research Specialist (in Area of Family Economics & Home Management)

Research Specialist (in Area of Family Relations & Child Development)

Social Worker

Youth Counselor

Welfare Home Economist (in Area of Family Relations & Child Development)
Welfare Home Economist (in Area of Family Economics & Home Management)




Food, Nutrition and Institution Administration
Advertising Copywriter (in Area of Food and Nutrition)
Airline Food Service Supervisor .

Armed Services Dietitian

Cafeteria Supervisor

College Food Service Director

Consumer Consultant (in Area of Food and Nutrition)

Consumer Marketing Specialist (in Area of Institution Administration)

Community Aid Home Economist (in Area of Food and Nutrition)
Dietitian ]
Educational Materials Writer (in Area of Food and Nutrition)
Educationsl Materials Writer (in Area of Institution Administration)
Food Chemist .
Food Columnist
Food Photographer
Food Service Specialist
Food Research Specialist
Home Service Director
Hospital Dietitian
Industrial Food Service Manager

" Kitchens and Equipment Editor
Hotel Manager
Institutional Feeding Specialist .
Marketing Specialist (in Area of Food and Nutrition)
Newspaper Food Editor
Nutrition Consultant
Nutrition Research Specialist
Public Health Nutritionist
Publicity Director (in Area of Food and Nutrition)
Restaurant Chain Menu Planner
Research Specialist (in Area of Institution Administration)
School Lunch Director )
School Lunch Consultant
Space Food Technologist
Test Kitchen Director
Test Kitchen Home Economist
Utility Home Economist (in Area of Food and Nutrition)
Utility Home Economist {(in Area of Institution Administration)
Restaurant Owner

Home Economics Education

Cafeteria Supervisor

Child Care Specialist

Community Aid Home Economist(in Area of Food and Nutrition)

Community Aid Home Economist (in Area of Family Relations and Child
) Development)

Consumer Consultant(in Area of Food and Nutrition) .

Consumer Consultant (in Area of Housing, Furnishings and Equipment)

Educational Materials Writer {in Area of Family Economics and Home

’ Management)

Educational Materials Writer (in Area of Food and Nutrition)

Guidance Counselor

Home Service Director

Moving and Storage Consultant

Public Housing Consultant

Rehabilitation Specialist’

School Lunch Consultant

School Lunch Director

Social Worker

132

Utility Home Economist (in Area of Family Economics and Home Management)

Utility Home Economist (in Area of Housing, Furnishings andEquipment)

Utility Home Economist (in Area of Food and Nutrition)
Youth Counselor ’
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Home Management, Equipment and Family Economics
Advertising Copywriter (in Area of Housing, Furnishings, and Equipment)
Appliance Specialist )
City Planning Consultant (in Area of Housing, Furnishings and Equipment)
Consumer Consultant (in Area of Family Economics and Home Management)
Consumer Consultant (in Area of Housing, Furnishings, and Equipment)
Consumer Information Specialist (in Area of Family Economics and Home

. Management)
Department Store Buyer (in Area of Housing, Furnishings and Equipment)
Educational Materials Writer (in Area of Family Economics and Home

Management)

Equipment Designer

Family Financial Counselor

Home Lighting Consultant

Home Planning Specialist

Kitchen Planner

Laundry Consultant .

Magazine Editor (in Area of Family Economics and Home Management)

Magazine Editor (in Area of Housing, Furnishings and Equipment)

Money Management Specialist

Moving and Storage Consultant

Newspaper Editor (in Area of Housing, Furnishings and Equipment)

Product Development Specialist (in Area of Housing, Furnishings and
Equipment)

Product Publicity Director (in Area of Housing, Furnishings and Equipment)

Public Housing Consultant '

Public Relations Executive (in Area of Family Economics and Home Management)

Rehabilitation Specialist ’

Research Specialist (in Area of Family Economics and Home Management)

Research Specialist (in Area of Housing, Furnishings and Equipment)

Savings Bank HomeEconomist

Test Kitchen Director

Test Kitchen Home Economist

Urban Renewal Consultant. .

Utility Home Economist (in Area of Family Economics and Home Management)

Utility Home Economist (in Area of Housing, Furnishings and Equipment)

Welfare Home Economist

Kitchens and Equipment Editor



Housing and Interior Design '

Advertising Copywriter (in Area of Housing, Furnishings and Equipment)

City Planning Consultant ‘

Color Coordinator.

Consumer Consultant (in Area of Housing, Furnishings and Equipment)

Department Store Buyer (in Area of Art)

Department Store Buyer (in Area of Housing, Furnishings and Equipment)

Furniture Designer : :

Home Lighting Consultant

Home Planning Specialist

Interior Decorator

Interior Designer

Kitchen Planner

Magazine Editor (in Area of Housing, Furnishings andEquipment)

Mobile Homes Designer

Newspaper Editor (in Area of Housing, Furnishings and Equipment)

Office Designer

Product Development Specialist (in Area of Housing, Furnishings and

Equipment)

Product Publicity Director (in Area of Housing,. Furnishings and

Equipment)

s

Public Housing Consultant
Research Specialist (in Area of Housing, Furnishings and Equipment)
Urban Renewal Consultant

Utility Home Economist (in Area of Housing, Furnishings and Equipment)

Miscellaneous .

Consumer Information Specialist (in Area of Art)
Magazine Editor (in Area of Art)

Package Designer (in Area of Art)

Product Developer (in Area of Art)

Product Publicity Director (in Area of Art)
Public Relations Executive (in Area of Art)
Hotel Executive Housekeeper
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