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CHAPTER I
INTRODUCTION

Many of the most successful businesses in America are
run from relativelfmsmall towns. For example: Wal-Mart
Stores, Incorporated, located in Bentonville, Arkansas, is
the nation's largest retailer;;J. M. Smucker Company,
’located in Orrville, Ohio, commands 38 péf cent of the
market share of the jams and jeiiy business; and:
Caterpillar, Incorporated, locéted in Peoria,»Illinois,
dominates the world market in earth-moving equipmént. These
are just three good examples of the many businesses and-
large corporations run from relatively small towns in
America (Heenan; 1991) . |

The Kay Electric Céopefative,‘headquaftered near
Blackwell, is planning a rﬁrél development initiative for
their service area in North Central Oklahoma and has asked
for assistance from Grég Dewald, thé Oklahoma Department of
Vo-Tech RﬁralvDeVélopment Speciélist. The cooperative wants
to invest in training, business start-ups and expansions,
and joint ventures to help rural families and others in
rural areas buildkﬁew sources of income for themselves. The
Cooperativé's return on this investment is, of course,

increased patronage by the rural population.



Problem "

The rural communities in the Kay Electric Cooperative
have seen a decrease in thelr populatlon for the past
several decades, and many people have ideas about how to
réeverse that populatlon trend.’ Information was needed to
identify the opportunities es perceived by Agrlcultural
Educatlonjstudents and their parents_to help rural families

and towns build new sources of income.

Purpose

The‘purpqse of this study was to identify a number
of rural economic developmenf opportunities, skills rural
families possess, and what types of assistance would be
needed to develop these epportunities as perceived by high
school Agricultural Educat}on students and their parents in

the Kay Electric Cooperative service area.

Objectives

In order to accomplish the purpose of the study these
objectives were developed.
1. To identify the projects or business ventures’
rural families think will wdrk.
2. To identify the skills rural families perceive

themselves to possess.



3. To identify the skills or "assistance" rural,.

families desire.

4. To identify methods of developing the skills rural

families desire and possess.

Terms and ﬁefinitions

The Following are Definitions of Terms as used in this

Study:

FFA Members - These are youth who range in age from 14
to 18 years of age, aﬁd are enrolled in
Agricultural Education class. Membership is open
regardless of race, sex, creed, national origin,
or handicap. . h

Parents - These are the parents of the local FFA
members. : |

Kay Eiectric qupératiVew; This is the rural electric
cooperativé which serves the people of the
following towns: Blackwell, Perry, Newkirk,
Tonkowa, Braman, Deer Creek Lamont, Medford,
Garber, Covington, and Frontier.

North Central Oklahoma - The area where the consumers
will use the electricity from the Kay Electric
Cooperative.

Agriculture Education Instructor - A teacher who
teaches agricﬁlture education at the secondary

school level. They were formerly known as



Vocational Agriculture teachers or Vo-Ag

instructors (Garr, 1990).

Scope -of the Study

The scope of the study ‘included fifty two adults and

one hundred sixty three FFA members. The towns that

participated in this survey,inbludea: Biackwéll, Braman,

Deer Creek-Lamont, Frontier, Medford, and Perry (Figure 1).

Limitations of the Study

The following limitatidns)of the study were recognized

by the researcher:

]-’.

The oniy beople to be surveyed were in the towns
that wére served-by the Kay Electric Cooperative.
This study was éiven to Agriculturai Education
Teachers and{itiwas administered to Agricultural
Education studenté by these instructors, whose
opening remarks may have influenced the étudents.
The sdrvéy was to be taken home by the students to
the parents, completed and taken 5ack to the
Agricultural Education Instructor; however,;it is
possible all surveys distributed by the teacher

were neither completed nor returned.
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Assumptions of the Study

The researcher assumed that several conditions applied

to this study:

1. The volunteers who participated in the study
possessed a wide variety of knowledge and
experience which will lead to many ideas of
successful businesses.

2. The responses made by the volunteers could be
useful in determining what types of educational
assistance that they would like to receive
business and industry might succeed in North
Central Oklahoma.

3. The developed instrument provided a wide range of
information and did not limit any participant to a
certain range of ideas.

4. Anyone that fit into the categories of FFA member
or Parent could be surveyed. The survey did not
discriminate against sex, race, socio-economic

level, handicap, or religion.



CHAPTER II
REVIEWPQF LITERATURE

The review of literature includes topics on small
towns, leadership, government programs for rural

development, trends of Oklahomans, and education.
Small Towns

North Central Oklahoma could be best described as a
town where the tallest buil&ing is the grain elevator. The
homes of the middle class would cost approximately twenty
thousand dollars, and those of the poor are very neat. It
is an area where crime almost never happens. Crack and
heroin oniy come to thege foﬁﬁs on the nightly news. These
towns provide a place wheréhyou don't have to lock your door
and you can let)your children come into the downtown alone
(Hornik, 1989). These small towns provide a rich heritage
for people‘in Oklahoma and also a~place‘theyfcall home.
These towns are a place where the people are kind and you

see many smiling faces.



Leadership

For rural development programs to function effectively
there must be a strong leadership base in the community.
Many co@munitiesAhave leaders but few are developing their -
leadership qualities to the fullest potential for their
community. Many leaders in the smaller rural towns seek
greater economic opportunity and leave their hometown. This
provides a great opﬁortunity for others to step forward and
develop groups for the purpose of developing leadership
(Oklahoma Rural Development Summit, 1991).

Oklahoma's economy has been dependent upon oil and
agricultural activities. Rural communities provide the
greatest amount of these activities statewide. The survival
of fhese rural communities will be dependent upon income and
employment opportupitiés provided in these areas. Oklahoma
will need to continue to diversify to keep agriculture
strong in the rural communities. Rural communities need to
provide employment opportunities so that they can keep the
people in the community who once relied on the family farm

(Oklahoma Association of Electric Cooperatives, 1988).

Government Programs for Rural Development

The Farmers Home Administration has rural development
programs available through their offices. There are
programs classified under community and business, single

family housing, multiple family housing, and farm. Each of



these categories has possible loans guaranteed through the
Farmers Home Administration. There are industrial
development grants that are made to public bodies so that
business enterprises will come to rural areas. There are
loansvfor noﬁfarm enterpriges to supplement farm ihcome.
These were developed to pay éosts of organizing a business
(Oklahoma Rural Enterprise Team, 1990).

The Oklahoma Conservation ‘Commission and Conservation
Districts are constantly working at meeting the needs of the
public. The opportunities are with the renewable natural
resources to provide economic opportunities. Through
cooperation with the United States Department of Agriculture
and the Soil Conservation Sérvice there have been economic
development opportunities for catfish farming and soil
farming. The conservation plan protects the resource and
protects the investment dollars from unnecessary expenses

(Oklahoma Rural Enterprise Team, 1990).
Trends of Oklahomans

Most interesting about the population
growth data from 1950 through 1990 is
the trend of individuals living in
unincorporated areas. The data show
that in 1950 36.1 percent of the state's
population resided outside of municipal
boundaries. This share fell to 26.0
percent during the 1960 census and 20.7
percent in 1970. During the next two
decades, however, this ratio began to
rise, first to 22.7 percent in 1980 and
23.3 percent in the most recent 1990
census. The trend of disappearing
unincorporated population which existed
through 1970 can not be expected to
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continue. These areas are no longer
declining at the rate they once were,
and with reduced isolation as a result
of the gains in communications they may
be very viable in the future (DATASCAN
BULLETS, 1991, 2).

These small towns in Nofth Central Oklahoma are
experiencing a shift iﬁ population froﬁ rural to urban. Now
the towns are’struggling to bring jobs baék into the rural
areas, as a way of stemming the population drép. However,
the;e are many problems, such as infrastructure, that cannot
be overcome without a very large tax increase which the
older citizens in the community will be against. The aging
population in these communities has most of the money and
they may not be around to see the change in the economic
development. "The Department of Economic and Community
Affairs study indicated that more than 26 percentﬁof'the
public water systems and 50 percent of the sanitary‘sewer
systems in Oklahoma will probably have to increase capacity
to accommodate new industrial demands (Summit Team Meeting,
1991, 19)."

"In a recgnt USA Today poll, 39% of the people surveyed
said they would prefer to live in a small téwn."\ [According
to U.S. Census figures, less than 24% of the population
dwells in rural areas, compared with 44% in 1950 (Hornik,'
1989)].

The Persian Gulf War brought fear to Americans, but

even before the war began the economy was declining. 1In

February, after the war, the economy saw a sharp increase



with its biggest monthly gain in three years. People had a
more positive outlook after winning the war in just one
hundred hours and there was also hope that the long

recession was over (Oklahoma Department of Commerce, 1991).
Education

In order to improve education for rural development
progfams there needs to be an improvement in communication
to make people.aware of the available assistance programs.
Community leaders need to encourage newépapers to report
issues.

Harold S. Geneen was president and chief executive

officer of the ITT corporation from 1959 to 1977 and

developed many ideas on how to run a business. Perhaps here

would be how he says it best.

A half-century has gone by since I
began making business decisions, and if
I were forced to try to sum it all up, I
would. have, to say. that the best way to
run a business with the best hope of
eventual success is to do it as you
would cook on a wood-burning stove.

How do you cook on a such primitive
stove? Because you know that you cannot
control all the elements of fire, wood,
air flow, et cetera, you keep your eye
on everything at all times. You follow
the recipe to an extent, but you also
add something extra of your own. You do
not measure out every spice and
condiment. You sprinkle here, pour
there. And then you watch it cook. You
keep your eye on the pot. You look at
it and check it from time to time. You
sniff it. You dip your finger in and
taste it. Perhaps you add a little
something extra to suit your own taste.
You let it brew awhile and then you

11
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taste it again. And again. If something
went wrong, you correct it. But,
whatever you do, the most important
thing is to keep your eye on it. You
don't want it to be ruined when you are
off doing something else. When it is
done to your satisfaction, you're right
there to take it off 'the stove. 1In the
end, you will have a pot roast or a lamb
stew that is the very best 'you could
possibly make, a joy to your plate and
to your ability as a cook. It will
taste far better than any slab of meat
you cook automatically by pushing
buttons on a microwave oven. That is
how you would cook on a wood-burning
stove when nothing is preset. - And that
is the frame of mind to take into the
art of conducting and building a
successful business (Geenen, 1984).

According to Wes Watkins (Former Oklahoma Congressman

and Rural Development Specialist) Oklahoma needs to find

increasing ways to market products around the world. He

believes that in order to create jobs first we must have:

Finances
Technology

Markets for the Products

Former Congressman Watkins has found that approximately

one billion dollars worth of exports creates about twenty

thousand new jobs. In Oklahoma less than ten percent of the

businesses export products. Approximately thirty seven

percent would like to export products but do not know how to-

accomplish the task. This will be where the public

education of rural development strategies will need to take

place.

A good rural development policy needs to create off-

farm jobs.
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According to Greg Dewald (Oklahoma Department of
Vocational and Technical Education, Rural Economic
Development and In-Service Specialist) there are many people
in these communities who do not understand the basis for
rural development. Manufacturing will bring jobs to the
communities and the retail and service businesses will
follow. However, there is some resistance- to change in
these communities because they do not want a large
corporation to locate in their hometown. The resistance by
the community leaders would be to a raise in taxes to
improve water, sewer, garbage, etc. There are many
improvements that would have to be made in order to attract
a large corporation and when several buéinesses had been

developed the small town environment would be lost.

Summary

In order for the small towns in Oklahoma to succeed in
preparing a rural development program to increase business,
people must see the need for education (Oklahoma Economic
Outlook, 1990). In.order for these.towns to survive they
need to change their attitudes, not their populations
(Heenan, 1991). People in these towns need to take their
proposals to large corporations and explain why they could
benefit from the small town environment. These communities
need to explain the changes they would make to accommodate

the needs of the corporation or manufacturing industry.



CHAPTER III
DESIGN AND METHODOLOGY

The study was conducted to determine ideas for rural
business develbpment in the Kay Electric Céoperative service
area. It was qualitative in nature which left the .
participants open to many ideas. The study had listings on
what kind of assistance tﬁat might needed in order to

encourage rural business development.

Institutional Review Board (IRB)

Government regulations and Oklahoma State University
Policy require all research dealing with human subjects
conducted by faculty and/or postdoctoral, graduate, and
ﬁndergraduate students must be approved by the Oklahoma
State University Inséitutionai Réview Board (IRB). The
purpose of IRB will be to insure the rights and welfare of
the human subjects in the study. In compliance with the IRB
this study was granted proper permission to continue; see

Appendix C for approval statement.

14
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Population

The data was gathered from a sample from a population
which included’ FFA members and their Parents in the Kay
Electric Coopefative Service Area.l‘Contact was made with
the local Aéricultural Education Inétructors and the
questionnéire was given to the students in the classrooms.
Each student took a copy of the questionﬁaire home to their
parents so they could participate. The questionnaires were
brought back to the instructors, wh§ sent4theﬁ to the
Oklahoma Department of Vocational ahd Technical Education.

The population was dispersed .over the North Central
Oklahoma area that was surveyed. There were approximately
fifty students>from each town that was surveyed and
approximately twelve adults from each town. The survey did

ask each to identify themselves as an FFA member or Parent.
Development of the Instrument

The instrument was developed by tpe Oklahoma Department
of Vocational and Technical Education rural development
speciélisﬁs Greg Dewald and Todd Zdorkowski. The instrument
was déveloped so that it would be open ended in nature and
there wouldn't be any limitations on idéas for businesses.
The students and adults were asked to identify the projects
or business ventures that they thought might work in their

rural community. They were asked to identify skills that

their family could contribute to the economic development of
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their community. Participants were asked to identify what

type of assistance will be needed for business ventures.

Data Gathering

The study was conducted by seﬁdibg out questionnaires
to the schools in the Kay Eiectric Cooperative service area.
The-population consistéd of the FFA members‘in‘the local
schools and their parents. The data was put’together
according to school and divided up between adults and youth.

The data was gathered in a surVey delivered to the
Agricultural Education Instructors by Greg Dewald (Rural
Development Specialist) with the Oklahoma Department of
Vocational and Technical Education. Each instructor
surveyed his/her classes to get the information on the
questionnaire. Each student was given a questionnaire to
take hoﬁe to his/her parents so‘that the adults could be
surveyed. The surveys wefe to be answered and deiivered to
the Agricultdral Education instructor. The instructors .
gathered the surveys and sent them to the ‘Oklahoma

Department of Vo-Tech.
Analysis of Data

A qualitative statistical approach was used in
gathering and analyzing the information. The information
was gathered and split into the youth and adult categories.

Each question had a listing of the responses from each town.



Then the results were placed into one large spreadsheet for
further analysis. The listings were alphabetized and ranked
in descending order for the ease of marking the results.
Each town had a list of responses that they saw as important
in improving the economic development of that particular
community. The total number of responses was put into a
column and ranked according to the totals. Then the data
was ranked from the most responses to the least responses.
The data was put into the spreadsheet and ranked
according to each question. Each question had many
responses and several different answers and each person’that
listed the same answer was added in the columns by the
towns. Each and every response was important to this study

for analysis.

17



CHAPTER IV

PRESENTATION AND ANALYSIS OF DATA

The purpose of this studydwas to identify rural
economic development opportunities, skills rural families
possess, and types of assistance which would be needed to
develop these oppdrtunities as perceived by Agricultural
Education studénﬁs and their parents in North Central

Oklahoma.

Objectives

In order tofaccomp}ish the purpose«of the study, these
objectives were developed.

1. To identify the projects or business ventures
rural families think willlwork.

2. To identify the skills rﬁral families possess.

3. To identify thekskills_of("assistance“ rural
families desire.

4. To identify ﬁethods of develoﬁing the skills rural

families desire and possess.

18
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Description of Data

There were 215 youth and édults that responded to the
survey from the following towns:  Blackwell, Braman, Deer-
Creek Lamont, Frontier, Meafora, aﬁd Perry. The following
towns did not respohd when given this questionnaire:
Covington, Garber, Newkirk, Ponca City, and Tonkawa. This
survey had a number of different responses. Each person was
able to respond more than once to each question or choose
not to respond at all to the question. The data was
collected through the State Department of Vocational and
Technical Education with the help of Greg Dewald (Rural
Development Speciaiist). ‘ V

The study was qualitative in nature which allowed for a
number of‘different responses to each question. Please
refer to Appendix A for a quick reference to the questions
on the survey and areasvsurvéyed. There>were 163 youth and
52 adults that participated in the survey. Table I and
Table II describe where the responses came from by community
and the number of males and females‘that responded from each
community. Tables III aﬁd IV describe the population
surveyed as living in town or living in the country, as well
as the number of nonrespondents.

The youth responded 534 times with 96 different answers
to question number one which means that each youth responded
between three and four (3.28) times to the question. The

adults responded 155 times with 71 different answers to



TABLE I

NUMBER OF YOUTH RESPONDENTS BY GENDER

Male % Female %
Blackwell 42 84 8 16
Braman 22 92 2 8
Deer Creek-Lamont 12 50 12 50
Frontier 9 53 8 47
Medford 5 100 0 (1]
Perry 29 67 14 33
TOTALS 119 73 44 27
N = 163

TABLE II

NUMBER OF ADULT RESPONDENTS BY GENDER

Male % Female %
Blackwell 6 50 6 50
Braman 5 83 1 17
Deer Creek-Lamont 3 21 i1 79
Frontier 6 100 (1] 0
Medford 4 50 4 50
Perry 6 100 0 (]
TOTALS 30 58 22 42

20



NUMBER OF YOUTH RESPONDENTS BY PLACE OF RESIDENCE

TABLE III

Live in %, Live in % No

Country Town Response
Blackwell 16 32 26 52 8
Braman 10 42 9 41 5
Deer Creek-Lamont ’ 13 54 11 46 0
Frontier 9 53 '3 18 5
Medford 2 40 3 60 0
Perry 17 40 23 54 3
TOTALS 67 41 75 46 21
N = 163

TABLE IV
NUMBER OF ADULT RESPONDENTS BY PLACE OF RESIDENCE

Live ini % Live in % No

Country Town Response
Blackwell 7 58 4 33 1
Braman 3 50 2 33 1l
Deer Creek-Lamont 6 43 6 43 2
Frontier 3 50 2 33 1
Medford 4 50 4 50 0
Perry 5 83 i 17 0
TOTALS 28 54 19 37 5

N = 52

21



question number one so each adulf responded almost three
(2.98) times to each question.

The characteristics ofithe groups were totaled by youth
(Table V)\and adults (Tablé‘VII) by the responses given to
the question of "What kinds éf businésses do you think are
needed in your local area that do not exist there now?" The
categories in the table are by percentage and number of
responses to tﬁat particular answer. Then responses are by
towns: Blackwell, Braman, Deer Creek-Lamont, Frontier,
Medford, and'Pérry including a total column at the end of
the table.

Question one had 96 different responses by the youth
(Table V) as to what types of businesses they thought were
needed that did not already exist. There were 50 of the
youth respondents who would like to see a Restaurant (a new
restaurant), 42 that chose a Clothing Store, 29 chose an
Auto Parts Store, 25 chose a Mini Mall, and 24 chose a
Grocery Store as types of new businesses in their respective
towns.

Table VI breaks down the youth answers by Retail,
Service, and Manufacturing. In the Retail part of the
question 50 youth chose Restaurant as the most common
response, 42 chosé a Clothing Store, and 29 chose an Auto
Parts Store. The most common response in the Service part
of the question was a Recreation Hall with 21 responses.
Then 19 chose Fast Food, 12 chose Sale Barn, and 12 chose

Service Station. The most common response in the

22



TABLE V

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON TYPES OF

BUSINESSES NEEDED BUT WHICH DO NOT EXIST

AT THE PRESENT TIME

YOUTH ,
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*k*Question 1*** Lamont ( - -
# % # 3 # % # % # % # 3 # %

Restaurant 3 6.0% 12 50.0% 24 100.0% 5 29.4% 1 20.0% 5 11.6% 50 30.7%
Clothing Store 0.0% 8 33.3% 17 70.8% 0.0% 0.0% 17 39.5% 42 25.8%
Auto Parts Store 4  8.0% 7 29.2% 9 37.5% 8 47.1% 0.0% 1 2.3% 29 17.8%
Mini Mall 5 10.0% 3 12.5% "0.0% 2 11.8% 0.0% 15 34.9% 25 15.3%
Grocery Store 0.0% 10 41.7%- 5 20.8% 9 52.9% 0.0% 0.0% 24 14.7%
Recreation Hall 1 2.0% 0.0% 12 50.0% 0.0%8 3 60.0% 5 11.6% 21 12.9%
Hardware Store 5 10.0% 5 20.8% 10 41.7% 0.0% 0.0% '0.0% 20 12.3%
Fast Food ‘ 2 4.0% 0.0% 0.0% 4 23.5% 1 20.0% 12 27.9% 19 11.7%
Movie Theater 0.0%8 5 20.8% 5 20.8% 0.0% 0.0% .9 20.9% 19 11.7%
Sporting Goods 10 20.0% 5 20.8% 3 12.5% 0.0% -0.0% 1 2.3% 19 11.7%
Discount Store 6 12.0% 2 8.3% 2 8.3% 0.0% 1 20.0% 5 11.6% 16 9.8%
Fabric Store 15 30.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15 9.2%
Sale Barn 10 20.0% 0.0% + 0.0% 2 11.8% 0.0% 0.0% 12 7.4%
Service Station 0.0% 0.0% 2 8.3% 10 58.8% 0.0% 0.0% 12 7.4%
Quik Stop 0.0% 1 4.2% 2 8.3% 7 41.2% 1 20.0% 0.0% 11 6.7%
Car Wash 0.0% 10 41.7% 0.0% 0.0% 0.0% 0.0% 10 6.1%
Farm Supply 0.0% 6 25.0% 1 4.2% 0.0% 0.0% 0.0% 7 4.3%
Industry 2 4.0% 5 20.8% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Pawn Shop 7 14.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Veterinary Clinic 5 10.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 7 4.3%
Auto Mechanic 2 4.0% 1 4.2% 1 4.2% 2 11.8% 0.0% 0.0 6 3.7%
Farm Equipment Store 2 4.0% 0.0% 2 8.3% 2 11.8% 0.0% 0.0 6 3.7%
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TABLE V, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**xQuestion 1l*** / Lamont '
# % # % ¥ $ # $ # % # % # 3

Auto Dealer 1 2.0% 2 8.3% 1 4.2% 0.0% 0.0 1 2.3% 5 3.1%
Swimming Pool 1 2.0% 0.0% 4 6.7% 0.0% 0.0% 0.0% 5 3.1%
Veterinary Supply 2 4.0% 2 8.3% 1 4,2% 0.0% 0.0% 0.0 5 3.1%
Video Arcade ’ 1 2.0% 0.0% 0.0% 3 17.6% 0.0% 0.0% 5 3.1%
Western Store 5 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5 3.1%
Lawn and Garden 4 8.0% .0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Packing House . 2 4.0% 2 8.3% ~0.0% 0.0% 0.0% 0.0% .4 2.5%
Bakery - 0.0% 1 4.2% 0.0% 0.0% 0.0% 2 4,7% 3 1.8%
Bingo 0.08 3 12.5% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Bookkeeping 1 2.0 1- 4.2% 0.0% 0.0% 0.0% 1 2.3% 3 1.8%
Businesses 2 4.08 - 0.0% 1 4.2% 0.0% 0.0% 0.0% 3 1.8%
Commodity Broker 0.0% 2 8.3% 0.0% 0.0% 0.0% 1 2.3% 3 1.8%
Farm Repair 0.0% 0.0% 0.0 2 11.8% 0.0% 1 2.3% 3 1.8%
Gun Shop 3 6.0% 0.0% 0.0% C.0% 0.0% 0.0% 3 1.8%
Indoor Roping Arena 1 2.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 3 1.8%
Marketing Service 1 2.0% 0.0% 0.0% I 5.9% 0.0% 1 2.3% 3 1.8%
Saddle Repair 1 2.0% 0.0% 0.0% 0.0% - 0.0% 2 4.7% 3 1.8%
Salvage Yard 0.0% 0.0% 0.0% -0.0% 3 0.0% 0.0% 3 1.8%
Shoe Store 1 2.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 3 1.8%
Shooting Range 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0 3 1.8%
Used Farm Egp. Dealer 0.0 3 12.5% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Wildlife Refuge 0.0% 0.0% 3 2.5% 0.0% 0.0% 0.0% 3 1.8%
Baseball Card Shop 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0 2 1.2%
Bike Shop 1 2.0% 0.0% 0.0 1 5.9% 0.0% 0.0 2 1.2%
Dance Club 0.0% 0.0% 1 4.2% 0.0% 0.0% 1 2.3% 2 1.2%
Electrical Parts 1 2.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Hospital 0.0% 0.0% 1 4.2% 1 5.9% 0.0% 06.0% 2 1.2%

ve



TABLE V, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*xkQuestion 1x** Lamont
# % # % # % # % # % % # %

Law Enforcement 0.0% 2 8.3% 0.0% 0.0% 0.0% - 0.0% 2 1.2%
Machine Repair 0.0% 0.0% 0.0% 2 1.8% 0.0% 0.0% 2 1.2%
Miniature Golf Course 1 2.0% 0.0% 0.0% 0.0% 0.0%. 1 2.3% 2 1.2%
Newspaper 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Power Plant 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0 2 1.2%
Record Store 0.0%5 1 4.2% 0.0% 5.9% 0.0% 0.0% 2 1.2%
Skating Rink 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
video Repair 2 4.0% 0.0% “0.0% - -0.0% 0.0% 0.0% 2 1.2%
A I Technician 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Air Force Academy 0.0% 1 -4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Bank 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.08 1 0.6%
Beauty Shop 1 2.0% - 0.0% .0.0% 0.0% 0.0% 0.0% 1 0.6%
Body Shop ’ 0.0% 0.0% 0.0% ©0.0% 1 20.0% 0.0% 1 0.6%
Book Store 1 2.0% 0.0% 0.0% 0.0% 06.0% 0.0% 1 0.6%
Cannery 1 -2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Cement Plant ' 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Child Care Center 0.0% 1 4.2% 0.0% 0.0% C.0% 0.0%8 1 0.6%
Computers 0.0% 0.0% 0.0% 5.9% 0.0% 0.0 1 0.6%
Construction 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Co-op 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Donut Shop 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Embryo Transfer 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Feed Lot 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Feed Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Furniture Store 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0% 1 0.6%
Goodwill 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0%5 1 0.6%
Greenhouse 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
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TABLE V, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1**+ Lamont
# % # % # % # % # % 3 # %

Ice Cream Store. 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Insurance ] 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Jewelry Store 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Liquor Store 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Machine Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0%8 1 0.6%
Motorcycle Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Motorcycle Track 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Pet Store 1 2.0% 0.0% 0.0% 0.0% 0.0% - 0.0% 1 0.6%
Pharmacy 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Pool Hall 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Prison 0.0% 0.0% 0.0% . 1 5.9% 0.0% 0.0 1 0.6%
Retirement Village 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Sludge Plant 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Smelter 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Smoke Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Surplus Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Trucking Business 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Water Company 0.0% 4.2% 0.0% 0.0% 06.0% 0.0% 1 0.6%
Zoo 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
*No Response 3.1%
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DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON TYPES OF

TABLE VI

BUSINESSES NEEDED BUT WHICH DO NOT EXIST AT THE PRESENT
SERVICE, AND MANUFACTURING

TIME BY RETAIL,

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**k*Question 1l**%* ‘ Lamont
# % # 3 # % # 3 # ] # % # %
Retail

Restaurant 3 6.0% 12 50.0% 24 100.0% 5 29.4% 1 20.0% 5 11.6% 50 30.7%
Clothing Store 0.0% -8 33.3% 17 70.8% 0.0% 0.0% 17 39.5% 42 25.8%
Auto Parts Store 4 8.0% 7 29.2% 9 37.5% 8 47.1% 0.0% 1 .2.3% 29 17.8%
Mini Mall 5 10.0% 3 12.5% 0.0% 2 11.8% 0.0% 15 34.9% 25 15.3%
Grocery Store 0.0% 10 41.7% 5 20.8% 9 52.9% 0.0% 0.0% 24 14.7%
Hardware Store ‘5 10.0% 5 20.8% 10 41.7% 0.0% 0.0% 0.0% 20 12.3%
Movie Theater 0.0% 5 20.8% 5 20.8% 0.0% 0.0% 9 20.9% 19 11.7%
Sporting Goods 10 20.0% 5 20.8% 3 12.5% 0.0% 0.0%8 1 2.3% 19 11.7%
Discount Store 6 12.0% 2 8.3% 2 8.3% 0.0% 1 20.0% 5 11.6% 16 9.8%
Fabric Store 15 30.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15 9.2%
Quik Stop 0.0% 1 4.2% 2 8.3% 7 41.2% 1 20.0% 0.0% 11 6.7%
Farm Supply 0.0% 6 25.0% 1 4.2% 0.0% 0.0% 0.0% 7 4.3%
Pawn Shop 7 14.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Farm Equipment Store 2 4.0% 0.0% 2 8.3% 2 11.8% 0.0% 0.0 6 3.7%
Auto Dealer 1 2.0% 2 8.3% 1 4.2% 0.0% 0.0% 1 2.3% 5 3.1%
Veterinary Supply 2 4.0% 2 8.3% 1 4.2% 0.0% 0.0% 0.0 5 3.1%
Western Store 5 10.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5 3.1%
Lawn and Garden 4 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Businesses 2 4.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 3 1.8%

LZ



TABLE

VI, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford  Perry TOTAL
**x*xQuestion 1*** Lamont
# % # $ # % # $ # 3 i % # 3
Shoe Store 1 2.0% 0.0% 2 8.3% 0.0% 0.0% 6.0 3 1.8%
Used Farm Egp. Dealer 0.0% 3 12.5% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Baseball Card Shop 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Bike Shop 1 2.0% 0.0% 0.0% 1 5.9% 0.0%. 0.0% 2 1.2%
Electrical Parts 1 2.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Record Store 0.0% 1 4.2% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Book Store 1 2.0% .0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Donut Shop 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.08 1 0:6%
Feed Store 1 2.0% 0.0% ,0.0% 0.0% 0.0% 0.0%8 1 0.6%
Furniture Store 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0%8 1 0.6%
Greenhouse 0.0% -1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Jewelry Store 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Liquor Store 0.08 1 4.2% 0.0% 0.0% 0.0% 0.0%8 1 0.6%
Motorcycle Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0%8 1 0.6%
Pet Store 1 2.0% 0.0% 0.0% 0.0%: 0.0% 0.0% 1 0.6%
Pharmacy -0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0%8 1 0.6%
Smoke Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Surplus Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Service

Recreation Hall 1 2.0% 0.0% 12 50.0% 0.0% 3 60.0% 5 11.6% 21 12.9%
Fast Food 2 4.0% 0.0% 0.0% 4 23.5% 1 20.0% 12 27.9% 19 11.7%
Sale Barn 10 20.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 12 7.4%
Service Station 0.0% 0.0% 2 8.3% 10 58.8% 0.0% 0.0% 12 7.4%
Car Wash 0.0% 10 41.7% 0.0% 0.0% 0.0% 0.0% 10 6.1%
Veterinary Clinic 5 10.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 7 4.3%
Auto Mechanic 2 4.0 1 4.2% 1 4.2% -2 11.8% 0.0% 0.0% 6 3.7%
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TABLE VI, CONTINUED
YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
xkxkQuestion 1x** Lamont
# % # % ¥ % # 2 # $ # % # %

Swimming Pool 1 2.0% 0.0% 4 16.7% 0.0% ‘ 0.0% 0.0 5 3.1%
Video Arcade 1 2.0% 0.0% 0.0% 3 7.6% 1 20.0% 0.0 5 3.1%
Packing House 2 4.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 4. 2.5%
Bingo 0.0 3 12.5% 0.0% 0.0% | 0.0% 0.0% 3 1.8%
Bookkeeping 1 2.0% 1 4.2% 0.0% 0.0% . 0.0% 1 2.3% 3 1.8%
Commodity Broker 0.0% 2 8.3% 0.0% 0.0% 0.0% 1 2.3% 3 1.8%
Farm Repair 0.0% 0.0% 0.0%8 2 1.8% 0.0% 1 2.3% 3 1.8%
Gun Shop 3 6.0% 0.0% 0.0% 0.0% 0.0% © 0.0% 3 1.8%
Indoor Roping Arena 1 2.0% 0.0% 0.0% 0.0% " 0.0% 2 4.7% 3 1.8%
Marketing Service 1 2.0% 0.0% 0.0% 1 5.9% 0.0% 1 2.3% 3 1.8%
Saddle Repair 1 2.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 3 1.8%
Shooting Range 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3 1.8%
wildlife Refuge 0.0% 0.0% 3 12.5% 0.0% 0.0% 0.0% 3 1.8%
Dance Club 0.0% 0.0% 1 4.2% 0.0% 0.0% 1 2.3% 2 1.2%
Hospital 0.0% 0.0% 1 4.2% 1 5.9% 0.0% " 0.0% 2 1.2%
Law Enforcement 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Machine Repair 0.0% 0.0% 0.0% 2 1.8% 0.0% 0.0% 2 1.2%
Miniature Golf Course 1 2.0% 0.0% 0.0% 0.0% 0.0% .1 2.3% 2 1.2%
Newspaper 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Skating Rink 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
video Repair 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0 2 1.2%
A I Technician 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Bank 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Beauty Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.08 1 0.6%
Body Shop 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.08 1 0.6%
Child Care Center 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Computers 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%

(¥
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TABLE VI, CONTINUED
YOUTH
Blackwell Braman Deer Creek Frontier HMedford  Perry TOTARL
*kxQuestion 1%** Lamont
# % # % # 3 # $ # % # % ¥ 3
Construction 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Co-op 0.0% 0.0% 0.0% 6.0% 0.0% 1 2,38 1 0.6%
Embryo Transfer 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.08 1 0.6%
Feed Lot 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0%8 1 0.6%
Goodwill 1 2.0% 0.0% 0.0% . 0.0% 0.0% 0.0 1 0.6%
Ice Cream Store 1 2.0% 0.0% 0.0% 6.0% 0.0% 0.0% 1 0.6%
Insurance 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Motorcycle Track 1. 2.0% 0.0% 6.0% 0.0% 0.0% 0.0%8 1 0.6%
Pool Hall 0.0% 0.0% 0.0% 0.0% 06.0% 1 2.3% 1 0.6%
Retirement Village 0.0% 1- 4.2% - 0.0% 0.0% 0.0% 0.08 1 0.6%
Trucking Business -0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Water Company 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Zo00 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1. 0.6%
Manufacturing | .
Industry 2 4.0% 5 20.8% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Bakery 0.0% 1 4.2% 0.0% 06.0% 0.0% 2 4.7% 3 1.8%
Power Plant 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Cannery 1 2.0% 0.0% 0.0% 0.0% 0.0% 6.0% 1 0.6%
Cement Plant ~0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Machine Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.6% 1 0.6%
Sludge Plant 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Smelter 1 2.0% 0.0% 0.0% 0.0% 0.08%8 0.08 1 0.6%
*No Response 3.1%
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Manufacturing part of the question was Industry with seven
responses; three chose Bakery, and two chose a Power Plant.

Adults responding to Question one (Table VII) had 71
different responses to what types of businesses they thought
were neéded that did not already exist. There were 18
respondents that chose a Restaurant, 11 chdse a Clothing
Store, 11 chose a Hardware Store, fivé chose a Car Wash,
five chose an Equipment Dealer, five chose a Fabric Store,
and five chose a Manufactufing Company as types of new
businesses.

In Table VIII the Adults were broken down by Retail,
Service, and Manufacturing. The most common response in the
Retail area was Restaurant with 18 responses, 11 chose
Clothing Store, and 11 chose Hardware Store. In the Service
area five adults dhose a Car Wash; and there were three
adults who chose the following answers: Appliance Repair,
Laundry Mat, Sale Barn, and Service Station. 1In the
Manufacturing part there were five adults who chose a
Manufacturing Company, four chose Industry, two chose
Machine Shop, and two chose a Recycling Center.

The youth responded 267 times to Question 1A (Table IX)
with 106 different answers. Each youth that was surveyed
responded between one and two times (1.64) to the question.
Question 1A is stated as to "What kinds of businesses have
you imagined that you could start or run?" There were 23

respondents that chose a Restaurant, 19 chose a Clothing



TABLE VII

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON TYPES OF
BUSINESSES NEEDED BUT WHICH DO NOT EXIST AT THE
PRESENT TIME

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*k*Question 1x*%* . Lamont ‘ )
# % # % # % # % # % # % # %

Restaurant 3 25.0% 1 16.7% 9 64.3% 3 50.0% 2 25.0% ° 0.0% 18 34.6%
Clothing Store 1 8.3% 3 50.0% 3 21.4% 0.0% 0.0 4 66.7% 11 21.2%
Hardware Store 0.0% 0.0% 7 50.0% 2 33.3% 2 25.0% 0.0% 11 21.2%
Car Wash 0.0% 1 16.7% 1 7.1% 3 50.0% 0.0% 0.0% 5 9.6%
Equipment Dealer 2 16.7% 2 33.3% 1 7.1% 0.0% 0.0% ~ 0.0% 5 9.6%
Fabric Store 2 16.7% 0.0% 1 7.1% 0.0% 2 25.0% '0.0%8 5 9.6%
Manufacturing Company 0.0 3 50.0% 2 14.3% 0.0% 0.0% 0.0% 5 9.6%
Grocery Store 0.0% 0.0% 0.0 3 50.0% 0.0% 1 16.7% 4 7.7%
Industry 2 16.7% 0.0% 0.0% 0.0% 2 25.0% 0.0% 4 7.7%
Appliance Repair 1 8.3% 0.0% 1 7.1% 0.0% 1 12.5% '0.0% 3 5.8%
Convenience Store 0.0% 0.0% 3 21.4% 0.0% 0.0% 0.0% 3 5.8%
Laundry Mat 0.0% 0.0% 0.0% 3 50.0% 0.0% 0.0% 3 5.8%
Sale Barn 3 25.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3 5.8%
Service Station 0.0% 0.0% 0.0% 3 50.0% 0.0% 0.0 3 5.8%
Auto Parts Store 1 8.3% 1 16.7% 0.0% 0.0% 0.0% 0.0% 2 3.8%
Body Shop 0.0% 0.0% 1 7.1% 0.0% 1 12.5% 0.0% 2 3.8%
Bookkeeping Service 0.0% 0.0% 1 7.1% 0.0% 0.0 1 16.7% 2 3.8%
Commodity Broker 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0 2 3.8%
Electronics Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 1 16.7% 2 3.8%
Fitness Center 0.0% 0.0% 1 7.1% 0.0% 1 12.5% 0.0 2 3.8%
Food Processing 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0% 2 3.8%
Lumber Yard 1 8.3% 1 16.7% 0.0% 0.0% 0.0% 0.0% 2 3.8%



TABLE VII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TCTAL
***xQuestion 1#** Lamont :
% # $ $ # % i 3 ¥ % # 2

Machine Shop 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Music Store 8.3% 1 16.7% 0.0% 0.0% 0.0% 0.0 2 3.8%
Packing Plant 0.0% 1 16.7% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Recreation Center 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0 2 3.8%
Recycling Center 8.3% 0.0% 7.1% 0.0% 0.0% 0.0% 2 3.8%
Theater 0.0% 0.0% 7.1% 0:0% 0.0% 1 16.7% 2 3.8%
Veterinary Clinic 0.0% 0.0% 0.0% 0.0¢8 2 25.0% 0.0% 2 3.8%
Alfalfa Pelleting Mill 0.0% 0.0% 7.1% 0.0% 06.0% 0.0% 1-1.9%
Appliance Store ~0.0% 0.0% 7.1% 0.0% 0.0% 0.0% 1 1.9%
Bakery 0.0% 0.0% 0.0% 1 16.7% 6.0% 0.6% 1 1,.9%
Barber Shop 0.0% 0.0% 7.1% 0.0% 0.0% 0.0 1 1.9%
Book Store 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0%8 1 1.9%
Carpet Store 8.3% 06.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Child Care 0.0% 0.0% 7.1% 0.0% C.0% 0.0% 1 1.9%
Cleaning Business 0.0% "0.0% 0.0% 0.0% 0.0% 16.7% 1 1.9%
Computer Store 0.0% 0.0% 7.1% 0.0% 6.0% 0.0% 1 1.9%
Craft Store 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Deer Fur Tannery 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Discount Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Drug Store 0.0% 0.0% 7.1% 0.0% 0.0% 0.0 1 1.9%
Equipment Service 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0% 1 1.9%
Farm Equipment Repair 0.0% 0.0% 0.0% 0.0% 0.0%8 1 16.7% 1 1.9%
Farm Parts Store -0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Farm Supply 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Fence Post Factory 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Flower Shop 0.0% 0.0% 7.1% 0.0% 0.0% 0.0% 1 1.9%



TABLE VII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*kkQuestion 1*** Lamont
# % # % # % # # $ # % # %

Furniture Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Gas Company 0.0% 0.0% 0.0% 16.7% 0.0% 0.0 1 1.9%
Greenhouse 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Gymnastics Lessons 0.0% 0.0% 1 7.1% 0.0% 06.0% 0.0%8 1 1.9%
Heating/Air Cond. 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Housing Project 0.0% 0.0% 0.0% 16.7% 0.0% 0.0% 1 .1.9%
Jiffy Lube 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Law Enforcement 0.0% 0.0% 0.0% 16.7% 0.0% 0.0% 1 1.9%
Livestock Equipment 8.3% 0.0% 0.0% 0.0% 0.0% 0.0 1 1.9%
Mechanic 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Music Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Plumbing Shop 0.0% 0.0% 0.0% 0.0%8 1 12.5% 0.0%8 1 1.9%
Shoe Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Sporting Goods Store 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Swimming Pool 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Tag Agency 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Trailers 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Tutoring 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Veterinary Supply 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Welding 0.0% 0.0% 1 7.1% ~ 0.0% 0.0% 0.0% 1 1.9%
Welding Supply 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Youth Center 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%

ve



TABLE VIIT

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON TYPES OF
BUSINESSES NEEDED BUT WHICH DO NOT EXIST AT THE PRESENT
TIME BY RETAIL, SERVICE, AND MANUFACTURING

ADULT X
Blackwell Braman Deer Creek Frontier Medford Perry . TOTAL
***Question 1*** Lamont
# % # % % # % # % # % # 3
Retail .

Restaurant 3 25.0% 1 16.7% 9 64.3% 3 50.0% 2 25.0% 0.0% 18 34.6%
Clothing Store 1 8.3% 3 50.0% 3 21.4% 0.0% 0.0% 4 66.7% 11 21.2%
Hardware Store 0.0% 0.0% 7 50.0% 2 33.3% 2 25.0% 0.0% 11 21.2%
Equipment Dealer 2 16.7% 2 33.3% 1 7.1% 0.0% 0.0% 0.0% 5 9.6%
Fabric Store 2 16.7% 0.0% 1 7.1% 0.0% 2 25.0% 0.0 5 9.6%
Grocery Store 0.0% 0.0% ~ 0.0% 3 50.0% 0.0% 1 16.7% 4 7.7%
Convenience Store 0.0% 0.0% 3 21.4% 0.0% 0.0% 0.0 3 5.8%
Auto Parts Store 1 8.3% 1 16.7% 0.0% 0.0% 0.0% 0.0% 2 3.8%
Electronics Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 1 16.7% 2 3.8%
Lumber Yard 1 8.3% 1 16.7% 0.0% 0.0% 0.0% ‘0.0% 2 3.8%
Music Store 1 8.3% 1 16.7% 0.0% 0.0% 0.0% 0.0 2 3.8%
Theater 0.0% 0.0% 1 7.1% 0.0% 0.0 1 16.7% 2 3.8%
Appliance Store 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Book Store 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Carpet Store 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Computer Store 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Craft Store 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Discount Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Drug Store 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%

St



TABLE VIII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*rkQuestion 1lxxx Lamont
# % # 3 # % # % # % # % # %
Farm Parts Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Farm Supply 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Flower Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Furniture Store 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0 1 1.9%
Greenhouse 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0% 1 1.9%
Livestock Equipment 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Shoe Store 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0 1 1.9%
Sporting Goods Store 1 8.3% 0.0% 0.0% 0.0% . 0.0% 0.0 1 1.9%
Trailers 1 8.3% 0.0% 0.0% -0.0% 0.0% 0.0 1 1.9%
Veterinary Supply 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Welding Supply -0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Service “ :

Car Wash 0.0 1 16.7% 1 7.1% 3 50.0% 0.0% 0.0 5 9.6%
Appliance Repair 1 8.3% 0.0% 1 7.1% 0.0% 1 12.5% 0.0 3 5.8%
Laundry Mat 0.0% 0.0% 0.0%8 3 50.0% 0.0% 0.08 3 5.8%
Sale Barn 3 25.0% 0.0% 0.0% 0.0% 0.0% 0.0 3 5.8%
Service Station 0.0% 0.0% 0.0 3 50.0% 0.0% 0.0 3 5.8%
Body Shop 0.0% 0.0% 1 7.1% 0.0 1 12.5% 0.0% 2 3.8%
Bookkeeping Service 0.0% 0.0% 1 7.1% 0.0% 0.0% 1 16.7% 2 3.8%
Commodity Broker 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0 2 3.8%
Fitness Center "0.0% 0.0% 1 7.1% 0.0% 1 12.5% 0.0 2 3.8%
Food Processing 0.0% 0.0% 0.0% 2: 33.3% 0.0% 0.0 2 3.8%
Packing Plant 0.0% 16.7% 0.0 1 16.7% 0.0% 0.0% 2 3.8%
Recreation Center 1 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0 2 3.8%
Veterinary Clinic 0.0% 0.0% 0.0% 0.0 2 25.0% 0.0 2 3.8%
Bakery 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
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TABLE VIII, CONTINUED

ADULT

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL

***Question 1**#* Lamont
# ] # $ # % # % # % # $ # $
Barber Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Child Care - 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Cleaning Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Deer Fur Tannery 0.0% 0.0% 0.0% -0.0% 1 12.5% 0.0 1 1.9%
Equipment Service 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0% 1 1.9%
Farm Equipment Repair 0.0% 0.0% 0.0% 0.0% 0.0 1 16.7% 1 1.9%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Gymnastics Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Heating/Air Cond. 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Jiffy Lube . 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0 1 1.9%
Law Enforcement 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0 1 1.9%
Mechanic 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Music Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Plumbing Shop 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0 1 1.9%
Swimming Pool 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Tag Agency 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Tutoring 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Welding 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Youth Center 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Manufacturing

Manufacturing Company 0.0 3 50.0% 2 4.3% 0.0% 0.0% 0.0% 5 9.6%
Industry 2 16.7% 0.0% 0.0% 0.0 2 25.0% 0.0% 4 7.7%
Machine Shop 1 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Recycling Center 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Alifalfa Pelleting Mill 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Fence Post Factory 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0 1 1.9%

LE



TABLE VIII, CONTINUED

ADULT
Blackwell B
whrQuestion 1w raman Dezlarmgz:ek Frontier Medford Perry TOTAL
Gas Compan : ! > : : : : 3 u : i :
Housingpprgject 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1
0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
. . .9%
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DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON KINDS OF
BUSINESSES THEY HAVE CONSIDERED STARTING OR RUNNING

TABLE IX

YOQUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A*x*%* Lamont
# % # % # % # % # % # $ # %

Restaurants 2 4.0% 4 16.7% 15 62.5% 2 11.8% 0.0% 0.0% 23 14.1%
Clothing Store 7 14.0% 2 8.3% 5 20.8% 1 5.9% 0.0% 4 9.3% 19 11.7%
Sporting Goods 3 6.0% 2 8.3% 2 8.3% 0.0% 0.0% 3 7.0% 10 6.1%
Welding Shop 5 10.0% 0.0% 3 12.5% 1 5.9% 1 20.0% 0.0% 10 6.1%
Lawn Mowing . 8 16.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 9 5.5%
Farm/Ranch 7 14.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Service Station 1 2.0 5 20.8% 1 4.2% 0.0% 0.0% - 0.0% 7 4.3%
Quik-Trip 0.0% 0.0% 6 25.0% 0.0% 0.0% 0.0% 6 3.7%
Recreation Center 0.0% 0.0% 3 12.5% 0.0% 0.0% 3 7.0% 6 3.7%
Auto Repair 3 6.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 5 3.1%
Feed Store 4 8.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 5 3.1%
Baby Sitting 2 4.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 4 2.5%
Grocery Store 0.0% 2 8.3% 1 4.2% 0.0% 0.0% 1 2.3% 4 2.5%
Auto Mechanic 0.0% 0.0% 3 12.5% 0.0% 0.0% 0.0 3 1.8%
Beauty Salon 0.0% 1 4.2% 0.0 1 5.9% 0.0% 1 2.3% 3 1.8%
Book Store 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0 3 1.8%
Car Wash 0.0 3 12.5% 0.0% 0.0% 0.0% 0.0 3 1.8%
Construction Company 1 2.0% 1 4.2% 1 4.2% 0.0% 0.0% 0.0 3 1.8%
Dance Hall 0.0% 0.0% 1 4.2% 0.0% 0.0% 2 4.7% 3 1.8%
Farm Repair 0.0% 0.0% 1 4.2% 2 11.8% 0.0% 0.0 3 1.8%
Hardware Store 2 4.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 3 1.8%
Hog Business 0.0% 1 4.2% 0.0% 0.0% 0.0% 2 4.7% 3 1.8%

(93}
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TABLE IX, CONTINUED

YOUTH
: Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*+xQuestion 1A**x* Lamont
# ] # 3 # 3 # % # 3 # $ # %

Parts Store 0.0% 0.0% 1 4.2% 2 11.8% 0.0% 0.0 3 1.8%
Sale Barn 1 2.0% 0.0% 0.0% 0.0% 0.0 2 4.7% 3 1.8%
Shooting Range 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0%8 3 1.8%
Veterinary Clinic 1 2.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 3 1.8%
Baseball Cards 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Cook 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Custom Cutting 0.0% 1 4.2% 0.0% 0.0 1 20.0% 0.0%8 2 1.2%
Electrical Repair 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0 2 1.2%
Factories 1 2.0% 4.2% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Farmer + 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0 2 1.2%
Feed Lot 1 2.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 2 1.2%
Hair Salon 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0 2 1.2%
Machine Shop ) 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
Motorcycle Shop 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Packing Plant 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0 2 1.2%
Pool Hall 0.0% 0.0% 0.0 1 5.9% 0.0% 1 2.3% 2 1.2%
Sheep Business "0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Small Engine Repair 0.0 2 8.3% 0.0% 0.0% 0.0% 0.0 2 1.2%
Swimming Pool 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Tractor Repair 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Accounting 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Aluminum Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Antique Machinery Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Aracade 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Army Surplus Store 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Attorneys 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 O0.6%
Auto Supply 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 O0.6%
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TABLE IX, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*kkQuestion 1A**+ Lamont
# % # 3 # $ # % # % # $ # %

Bait Shop 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Bike Shop 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Boat Supply 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Body Shop 0.0% 0.0% 0.0% 0.0 1 20.0% 0.0% 1 0.6%
Bookkeeping 0.0% 0.0% 4.2% 0.0% 0.0% 0.0% 1 0.6%
Car Audio 0.0% 0.0% 4.2% 0.0% 0.0% 0.0 1 0.6%
Car Dealership 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Cattle Ranch 0.0% 0.0% 4.2% 0.0% 0.0% 0.0 1 0.6%
Cedar Tree Removal 0.0% 0.0% 0.0% . 0.0% 0.0% 1 2.3% 1 0.6%
Child Care 0.0% 0.0% 4.2% 0.0% 0.0% 0.0 1 0.6%
Clean Houses 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.08 1 0.6%
Cleaning Service 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Computer Store 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Conditioning Lot 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Convenience Store 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Custom Hay Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Cycle Shop 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Dog Training 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Donut Shop 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Drive-In Movies 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Dude Ranch 0.0% 0.0% 0.0% 0.0% 0.08 1 2.3% 1 0.6%
Engineering Consultant 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Farm Supply 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Farm Work 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Farmer's Market 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Game Ranger 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
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TABLE IX, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*k*Question 1A*++# Lamont
# % # k] # % # 3 # % # % # %

Grain Elevator 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Gun Repair 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Hay Hauling 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.08 1 0.6%
Horse Ranch 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Horse Training 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Implement Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0¥ 1 0.6%
Indoor Roping Arena 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Livestock Management 0.0% 0.0% 0.08 1 5.9% 0.0% 0.0 1 O0.6%
Mall 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Paint/Boby Shop 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Pawn Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Physical Therapy 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Putt-Putt Golf 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Race Track 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Ranch Manager 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Refinishing 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Remote Control Cars 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Saddle Repair 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0y 1 0.6%
Sewing 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.08 1 0.6%
Stereo Repair 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3 1 0.6%
Stockyard 0.0% 0.0% 0.0% 0.0 1 20.0% 0.0 1 0.6%
Theater ©0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Trucking 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Tutoring Service 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Used Furniture Store 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Video Rental 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Western Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
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TABLE IX, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**x*OQuestion 1A**%* Lamont
# 3 # % # % # $ %
Wood Shop 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.08 1 0.6%
Youth Center 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0% 1 0.6%
*No Response 11.0%
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Store, 18 did not Fespond, ten chose Sporting Goods, and ten
éﬁose a Welding Shop.

In Table X Question 1A was broken down into the
categories of Retail, Serviée, and Manufacturing. The most
common response in the Rétailisection was a Restaurant with
23 responses, then Clothing stqre with 19 responses, and
Sporting édods with ten responses. 1In the Service section
there were ten youth who chose Welding Shop, nine chose Lawn
Mowing, seven chose Farm/Ranch, and seven chose Service
Station. In the Manufacturing part of the question there
were two youth who chose Factories, two chose Machine Shop,
and one chose Aluminum Busingss.

The adults responded 95 times to Question 1A (Table XI)
with 59 different answers. Each adult that was surveyed
responded almost two times (1.83) to the question "What
kinds of businesses have you imagined that you could start
or run?" There were nine adults of the 52 who did not
respond to this question. Some of the top responses
included five who chose a Restaurant, four chose Caerash,
and four chose a Craft Shop.

In Table XII, responding to adult Question 1A, answeres
were categorized according to Retail, Service, and
Manufacturing. In the Retail category the most common
response was Restaurant with five responses, four chose
Craft Shop, and three chose the following Clothing Store,
Convenience Store, and Grocery Store. In the Service

category there four who chose Car Wash, three chose Service
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TABLE X

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON KINDS OF
BUSINESSES THEY HAVE CONSIDERED STARTING OR RUNNING
BY RETAIL, SERVICE, AND MANUFACTURING

TH
== ‘Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A*** Lamont
# % # % # % # % # % # % # % \
Retail \
Restaurants 2 4.0% 4 -16.7% 15 62.5% 2 11.8% 0.0% 0.0% 23 14.1%
Clothing Store 7 14.0% 2 8.3% 5 20.8% 1 5.9% 0.0% 4 9.3% 19 11.7%\
Sporting Goods 3 6.0% 2 8.3% 2 8.3% 0.0% 0.0% 3 7.0% 10 6.1%
Quik-Trip 0.0% 0.0% 6 25.0% 0.0% 0.0% ' 0.0% 6 3.7%
Feed Store 4 8.0% 1 4.2% 0.0% 0.0% 0.0% - 0.0% 5 3.1%
Grocery Store 0.0 2 8.3% 1 4.2% 0.0% 0.0% 1 2.3% 4 2.5%
Book Store 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Hardware Store 2 4.0% 0.0% 1 4.2% 0.0% . 0.0% ‘0.0% 3 1.8%
Parts Store 0.0% 0.0% 1 4.2% 2 11.8% 0.0% 0.0% 3 1.8%
Baseball Cards 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Antique Machinery Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Army Surplus Store 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Auto Supply 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Bait Shop 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Boat Supply 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Car Dealership 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Computer Store 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Convenience Store 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Drive-In Movies 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%

Sy



TABLE X, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**rxOQuestion 1A**x* Lamont
# % # % # % # % # % # % # %
Dude Ranch 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Farm Supply 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Farmer's Market 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Implement Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Mall 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Pawn Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Stockyard 0.0% 0.0% 0.0% 0.0 1 20.0% 0.0% 1 0.6%
Theater 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Used Furniture Store 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Video Rental 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Western Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Service

Welding Shop 5 10.0% 0.0% 3 12.5% 1 5.9% 1 20.0% 0.0% 10 6.1%
Lawn Mowing 8 16.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 9 5.5%
Farm/Ranch 7 14.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7 4.3%
Service Station 1 2.0 5 20.8% 1 4,2% 0.0% 0.0% 0.0% 7 4.3%
Recreation Center 0.0% 0.0% 3 12.5% 0.0% 0.0% 3 7.0% 6 3.7%
Auto Repair K} 6.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 5 3.1%
Baby Sitting 2 4.0% 0.0% 0.0 2 11.8% 0.0% 0.0 4 2.5%
Auto Mechanic 0.0% 0.0% 3 12.5% 0.0% 0.0% 0.0% 3 1.8%
Beauty Salon 0.0% 1 4.2% 0.0% 1 5.9% 0.0% 1 2.3% 3 1.8%
Car Wash 0.0% 3 12.5% 0.0% 0.0% 0.0% 0.0 3 1.8%
Construction Company 1 2.0% 1 4.2% 1 4.2% 0.0% 0.0% 0.0% 3 1.8%
Dance Hall 0.0% 0.0% 1 4.2% 0.0% 0.0% 2 4.7% 3 1.8%
Farm Repair 0.0% 0.0% 1 4.2% 2 11.8% 0.0% 0.0 3 1.8%
Hog Business 0.0% 1 4.2% 0.0% 0.0% 0.0% 2 4.7% 3 1.8%
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TABLE X, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A**+* Lamont
# % # 3 # k3 # 3 # % # % # $

Sale Barn 1 2.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 3 1.8%
Shooting Range 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Veterinary Clinic 1 2.0% 0.0% 2 8.3% 0.0% 0.0% 0.0%8 3 1.8%
Cook ( 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 2 1.2%
Custom Cutting 0.0 1 4.2% 0.0% 0.0 1 20.0% 0.0% 2 1.2%
Electrical Repair 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Farmer 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Feed Lot 1 2.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 2 1.2%
Hair Salon 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Motorcycle Shop 2" 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Packing Plant 0.0 2 8.3% 0.0% 0.0% 0.0% 0.0 2 1.2%
Pool Hall 0.0% 0.0% 0.0% 1 5.9% 0.0 1 2.3% 2 1.2%
Sheep Business 0.0% 0.0% 0.0% 0.0% 0.0%8 2 4.7% 2 1.2%
Small Engine Repalir 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Swimming Pool 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Tractor Repair 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0 2 1.2%
Accounting 0.0% 0.0% 0.0¥ 1 5.9% 0.0% 0.0% 1 0.6%
Aracade 0.0% 0.0% 0.0% 0.0 1 20.0% 0.0% 1 0.6%
Attorneys 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Bike Shop 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Body Shop 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Bookkeeping 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Car Audio 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Cattle Ranch 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Cedar Tree Removal 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3 1 0.6%
Child Care 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Clean Houses 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%

Ly



TABLE X, CONTINUED

YOUTH

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL _
*kxQuestion 1A*** Lamont

# $ # $ # $ # $ # % # $ ¥ $
Cleaning Service 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Conditioning Lot 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Custom Hay Business 0.0% 0.0% 0.0% 0.0% 0.08 1 2.3% 1 0.6%
Cycle Shop 0.0% 0.0% 0.0% 0.0% 0.08 1 2.3% 1 0.6%
Dog Training 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Donut Shop 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Engineering Consultant 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Farm Work 0.0% 0.0% . 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Game Ranger 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Grain Elevator 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Gun Repair 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Hay Hauling 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Horse Ranch .0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Horse Training 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Indoor Roping Arena 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Livestock Management 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Paint/Body Shop 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Physical Therapy 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Putt-Putt Golf 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Race Track 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Ranch Manager 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Refinishing 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Remote Control Cars 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Saddle Repair 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Sewing 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0% 1 0.6%
Stereo Repair 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
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TABLE X, CONTINUED

YOUTH

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***OQuestion 1A*** Lamont

# % # 3 # % # % # k3 % # %
Trucking 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Tutoring Service 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.08 1 0.6%
Wood Shop 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Youth Center 0.0% 0.0% 0.0% 0.0 1 20.0% 0.0% 1 0.6%

Manufacturing

Factories 2.0% 4.2% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Machine Shop 0.0% 4.2% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
Aluminum Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
*No Response 1.0%
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TABLE XI

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON KINDS OF

BUSINESSES THEY HAVE CONSIDERED STARTING OR RUNNING

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**k*Question 1A**¥* Lamont
# % # $ # % # 3 # % ] ¥ %

Restaurant 2 16.7% 1 16.7% 0.0% 0.0% 2 25.0% 0.0 5 9.6%
Car Wash 0.0% 0.0% 1 7.1% 3 50.0% 0.0% 0.0% 4 7.7%
Craft Shop 0.0% 0.0% 2 14.3% 0.0%8 2 25.0% 0.0% 4 7.7%
Clothing Store 0.0% 1 16.7% 1 7.1% 0.0% 1 12.5% 0.0% 3 5.8%
Convenience Store 0.0% 0.0% 3 21.4% 0.0% 0.0% 0.0 3 5.8%
Grocery Store 0.0% 0.0% 0.0% 3 50.0% 0.0% 0.0 3 5.8%
Service Station 0.0% 0.0% 0.0 3 50.0% 0.0% 0.0 3 5.8%
Welding Shop 1 8.3% 0.0% 1 7.1% 1 16.7% 0.0% 0.0% 3 5.8%
Bakery 1 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Bookkeeping/Tax Serv. 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Cafe 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0% 2 2.8%
Child Care 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0% 2 3.8%
Grain Business 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0 2 3.8%
Hardware Store 0.0% 0.0% 1 7.1% 1 16.7% 0.0% 0.0 2 3.8%
Implement Dealer 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0 2 3.8%
Laundry Mat 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0 2 3.8%
Accounting Business 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Agriculture Consultant 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Appliance Repair 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Backhoe Service 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Beauty Shop 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0 1 1.9%
Bookstore 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%



TABLE XI, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A**%* Lamont
# $ # % # $ # % # $ # % # $

Bull-Dozer Service 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0 1 1.9%
Cleaning Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Commodity Broker 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Computer Center 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Computer/Word Process 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Custom Hay Business 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Desktop Publishing 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Drive-In Restaurant 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Fabric/Clothing Mfg. 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Farming/Ranching 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Farm/Ranch Supply 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Fence Post Factory 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Financial Consultant 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Flower Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 .1.9%
Gas Company 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Greenhouse 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Hog Sales 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Housing/Apt. Project 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Industry 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Landscaping 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Mach./Cattle Appraising 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Mechanic Shop 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Packing Plant 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Plumber 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Print Shop 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0 1 1.9%
Quilt Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%

IS



TABLE XI, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A**+* Lamont .
% 3 % $ %
Recreation Center 0.0% 0.0% 0.0% 16.7% 0.0% 0.0 1 1.9%
Recycling Center 0.0% 0.0% 0.0% 0.0% 0.0% 16.7% 1 1.9%
Salvage Yard 0.0% 0.0% 0.0% 0.0% 12.5% 0.0% 1 1.9%
Sewing Shop 0.0% 0.0% 7.1% 0.0% 0.0% 0.0% 1 1.9%
Shoe Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Trailer Sales/Service 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Trucking 0.0% 16.7% 0.0% 0.0% 0.0% 0.0 1 1.9%
U-Pick Produce/Fruit -0.0% 0.0% 7.1% 0.0% 0.0% 0.0% 1 1.9%
Welding Supply 0.0% 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%

*No Response

.3%
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TABLE XII

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON KINDS OF

BUSINESSES THEY HAVE CONSIDERED STARTING OR RUNNING
BY RETAIL, SERVICE, AND MANUFACTURING

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 1A*** Lamont .
# 3 # % # % # % # % # 3 #
Retail )

Restaurant 2 16.7% 1 16.7% 0.0% 0.0% 2 25.0% 0.0% 5 9.6%
Craft Shop 0.0% 0.0% 2 14.3% 0.0% 2 25.0% 0.0% 4 7.7%
Clothing Store 0.0% 1 16.7% 1 7.1% 0.0% 1 12.5% 0.0% 3 5.8%
Convenience Store 0.0% 0.0% 3 21.4% 0.0% 0.0% 0.0% 3 5.8%
Grocery Store 0.0% 0.0% 0.0% 3 50.0% 0.0% 0.0% 3 5.8%
Bakery 1 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Hardware Store 0.0% 0.0% 1 7.1% 1 16.7% 0.0% 0.0% 2 3.8%
Implement Dealer 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Beauty Shop 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Bookstore 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Computer Center 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Drive-In Restaurant 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Farm/Ranch Supply 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Flower Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Greenhouse 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Quilt Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Salvage Yard 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Sewing Shop 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Shoe Store 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
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TABLE XII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***xQuestion 1A*** Lamont
# # 2 # 3 i # $ # #
U-Pick Produce/Fruit 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Welding Supply 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Service

Car Wash 0.0% 0.0% 1 7.1% 3 50.0% 0.0% 0.0% 4 7.7%
Service Station 0.0% 0.0% 0.0 3 50.0% 0.0% 0.08 3 5.8%
Welding Shop 1 8.3% 0.0% 1 7.1% 1 16.7% 0.0% 0.0% 3 5.8%
Bookkeeping/Tax Serv. 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
cafe 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0 2 3.8%
Child Care 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0%8 2 3.8%
Grain Business 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0% 2 3.8%
Laundry Mat 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0 2 3.8%
Accounting Business 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Agriculture Consultant 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Appliance Repair 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Backhoe Service 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Bull-Dozer Service 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Cleaning Business 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Commodity Broker 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Computer/Word Process 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Custom Hay Business 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Desktop Publishing 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Farming/Ranching 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Fast Food 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Financial Consultant 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1-1.9%
Hog Sales 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Landscaping 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
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TABLE XII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**kkOQuestion 1A*** Lamont
# % # % # % i % # % # % ¥ $
Mach./Cattle Appraising 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Mechanic Shop 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Packing Plant 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Plumber 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Print Shop 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0% 1 1.9%
Recreation Center 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0 1 1.9%
Trailer Sales/Service 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Trucking 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Manufacturing ) '
Fabric/Clothing Mfg. 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Fence Post Factory 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Gas Company 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Housing/Apt. Project - 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% ‘1 1.9%
Industry 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Recycling Center 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
*No Response 17.3%
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Station, and three-chose Welding Shop. In the Manufacturing
cétegory the following were chosen once each:
Fabric/Clothing Manufacturing, Fence Post Factory, Gas
Company, Houéing/Apartment Project, Indﬁstry, and Recycling
Center.

Question 2 (Table XiII) asks "What kinds of marketable
skills do you think the individuals and families in your
local area could use to generate extra income but do not or,
for some reason,‘cannot use?" The youth responded 314 times
to Question 2 with 80 different answers, so each youth
responded almost two times (1.93) to the question. The most
common answer was Welding with 46 different people choosing
it. Thirty-five people chose not to respond to the question
with 19 of those being from Perry. Twenty-seven chose
Cooking for a source of income not being used, 15 chose
Crafts, 14 chose Méchanical Repair, and 13 chose Sewing.

The adults in Question 2 (Table XIV) had 101 responses
with 43 different answers, so each person responded almost
two times (1.94) to the question. Nineteen of the 52 adults
did not respond to this question with eight of the 19 being
from Blackwell. Eight chose Welding, seven chose Sewing,
five chose Computer Training, four chose Bookkeeping, four
chose Cooking, and four chose Crafts as sources of income
not being used.

Question 2A was stated as "What kinds of marketable
skills do you have that could generate extra income that you

do not or, for some reason, cannot use?" A second part to
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TABLE XIII

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON KINDS OF MARKETABLE

SKILLS INDIVIDUALS AND FAMILIES POSSESS BUT DO NOT USE

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 2*%%* Lamont -
# % # % # $ # 3 # % # $ # ]

Welding 18 36.0% 2 8.3% 10 41.7% 8 47.1% 2 40.0% 6 14.0% 46 28.2%
Cooking 13 26.0% 1 4.2% 11 45.8% 2 11.8% 0.0% 0.0% 27 16.6%
Crafts 0.0% 0.0% 10 41.7% 2 11.8% 0.0% 3 7.0% 15 9.2%
Mechanical Repair 6 12.0% 2 8.3% 4 16.7% 0.0% 0.0% 2 4.7% 14 8.6%
Sewing 3 6.0% 0.0% 8 33.3% 2 11.8% 0.0% 0.0% 13 8.0%
Bookkeeping 6 12.0% 2 8.3% 0.0% 1 5.9% 0.0% 0.0% 9 5.5%
Construction Company 2 4.0% 1 4.2% 2 8.3% 4 23.5% 0.0% 0.0 9 5.5%
Business Management 0.0% 3 12.5% 3 12.5% 0.0% 0.0% . 0.0% 6 3.7%
Computer Programming 1 2.0% 0.0% 5 20.8% 0.0% 0.0% 0.0% 6 3.7%
Stock Market Options 6 12.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6 3.7%
Hunting Guide 0.0% 0.0 5 20.8% 0.0% 0.0% 0.0 5 3.1%
Wildlife Management 0.0% 0.0% 5 20.8% 0.0% 0.0% 0.0% 5 3.1%
Auto Repair 0.0% 0.0% 1 4.2% 3 17.6% 0.0% 0.0% 4 2.5%
Carpenter 0.0% 0.0% 0.0%¥ 1 5.9% 2 40.0% 1 2.3% 4 2.5%
Computer Repair 4 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Farm Equipment Repair 0.0% 1 4.2% 0.0% 3 17.6% 0.0% 0.0% 4 2.5%
Farming 0.0% 0.0% 0.0% 2 11.8% 0.0% 2 4.7% 4 2.5%
Lawn Care 4 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Parts Store 0.0% 4 16.7% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Retailer 0.0% 0.0% 4 16.7% 0.0% 0.0% 0.0% 4 2.5%
Trucking 2 4.0% 0.0% 1 4.2% 1 5.9% 0.0% 0.0% 4 2.5%
Child Care Center 1 2.0% 1 4.2% 1 4.2% 0.0% 0.0% 0.0% 3 1.8%

LS



TABLE XIII, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*x*Question 2*** Lamont
# 3 # $ # $ # $ # % 3 # $

Electrical Repair 2 4.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 3 1.8%
Factories 2 4.0% 1 4.2% 0.0% 0.0% 0.0% 0.0%8 3 1.8%
Salesman 0.0% 0.0% 0.0% 0.0% 0.08 3 7.0% 3 1.8%
Cake Decorating 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0%8 2 1.8%
Catfish Farming 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0 2 1.2%
Clothing Store 1 2.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 2 1.2%
Computer 0.08 2 8.3% 0.0% 0.0% 0.0% 0.08 2 1.2%
Education 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Gardening 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Handyman 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 2 1.2%
Hotel 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Nursing 1 2.0% 0.0% 0.0 1 5.9% 0.0% 0.0%8 2 1.2%
Packing Plant 0.0% 1 4.2% 0.0 1 5.9% 0.0% 0.0% 2 1.2%
Restaurant 0.0% 1 4.2% 0.0 1 5.9% 0.0% 0.0% 2 1.2%
Reupholstering 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0%8 2 1.2%
Sale Barn 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
School Teacher 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Secretary 0.0 1 4.2% 0.0 1 5.9% 0.0% 0.0% 2 1.2%
Wood Shop 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Accounting 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 1.2%
Accounting Firm 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Agriculture Skills 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Air Conditioning 0.0% 1 4,.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Antique Furniture 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Bakery 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0 1 0.6%
Bank 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0 1 0.6%
Baseball Cards 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
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TABLE XIII, CONTINUED
YOUTH .

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 2%** ‘ Lamont -

# % # % # % # $ # % % # $
Beauty Salon 0.0% 0.0% 0.0% 0.08 . 0.0% 1 2.3% 1 0.6%
Body Shop 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Cars 0.0% 1 4.2% 0.0% 0.0% 0.0% . 0.0% 1 0.6%
Cleaning 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Clothing Manufacturer 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0% 1 0.6%
Computer Training 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Concrete 0.0% 0.0%. 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Custodian A 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Drug Rehab. Center 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0% 1 0.6%
Financing 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Flea Market 1 2.0% 0.0% "0.0% 0.0% 0.0% . 0.08 1 0.6%
Florist 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Interior Design 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Librarian Skills 0.0% 0.0% 0.0 1 5.9% 0.0% 0.0% 1 0.6%
Livestock Management 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Mall 0.0% 0.0% 0.0% 0.0% 0.0% -1 2.3% -1 0.6%
Managing Skills 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Manual Labor 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Marketing 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Park Ranger 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 O0.6%
Plant Specialist 0.0%8 1 4.2% 0.0% 0.0% T 0.0% 0.0 1 0.6%
Public Speaking 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Raising Livestock 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Roping Arena 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 O0.6%
Service Station 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Small Engine Repair 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Sporting Goods 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
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TABLE XIII, CONTINUED
YOUTH

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 2%** Lamont

# % # % # % # 3 % % 3
Vegetable Stands 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Veterinary Assistant 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
Youth Center 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%

21.5%

*No Response
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TABLE XIV

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON KINDS OF MARKETABLE
SKILLS INDIVIDUALS AND FAMILIES POSSESS BUT DO NOT USE

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 2%** Lamont
# 3 # % # % # 3 # % # % # %

Welding 0.0% 0.0% 3 21.4% 2 33.3% 1 12.5% 2 33.3% 8 15.4%
Sewing 0.0% 1 16.7% 5 35.7% 0.0% 1 12.5% . 0.0% 7 13.5§
Computer Training 2 16.7% 0.0% 2 14.3% 0.0% 0.0 1 16.7% 5 9.6%
Bookkeeping 1 8.3% . 0.0% 2 14.3% 1 16.7% 0.0% 0.0% 4 7.7%
Cooking 0.0% - 0.0% 3 21.4% 0.0% 1 12.5% 0.0% 4 7.7%
Crafts 0.0% 0.0% 2 14.3% 0.0% 2 25.0% 0.0% 4 7.7%
Catering 0.0% 0.0% 3 21.4% 0.0% 0.0% "0.0% 3 5.8%
Typing 1 8.3% 0.0% 1 7.1% . 0.0% 1 12.5% . 0.0 3 5.8%
Wood Craft 0.0% 0.0% 3 21.4% 0.0% - 0.0% 0.0% 3 5.8%
Bakery 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0 2 3.8%
Carpenter 0.0% 0.0% 1 7.1% 0.0% 1 12.5% 0.0% 2 3.8%
Child Care 0.0% 0.0% 2 . 14,.3% 0.0% 0.0% 0.0% 2 3.8%
Clerical 0.0% 1 16.7% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Construction 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
General Skilled Labor 0.0% 0.0% 0.0% 2 33.3% 0.0% 0.0 2 3.8%
Mechanical 0.0% 2 33.3% 0.0% 0.0% 0.0% 0.0% 2 3.8%
Teaching 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Accountants 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Agriculture Production 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Beauty Shop 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0% 1 1.9%
Business Skills 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Cleaning 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
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TABLE XIV, CONTINUED

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*kxQuestion 2**x* Lamont
N # 3 # $ # % % # % # % # $

Computer/Drafting 0.0% 0.0% 0.0% 16.7% 0.0% 0.0 1 1.9%
Education 0.0% 0.0% 0.0% 16.7% 0.0% 0.0% 1 1.9%
Elderly Assistance 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Electronics 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Farm/Home Supply 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Futures and Options 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Gardening 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Grocery Skills 0.0% 0.0% 0.0% 0.0% 0.0 1 16.7% 1 1.9%
Heavy Equipment 0.0% 0.0% 1 ©7.1% 0.0% 0.0% 0.0 1 1.9%
Machinist 0.0% 0.0% 0.0% 16.7% 0.0% 0.0% 1 1.9%
Management Skills 0.0% 0.0% 0.0% 16.7% 0.0% 0.0% 1 1.9%
Music Lessons 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Painting Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Piano Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Recycling 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Repair Service 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Salesman 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Service 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Supervision 0.0% 0.0% 0.0% 0.0% 0.0 1 16.7% 1 1.9%
Voice Lessons 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
*No Response 36.5%
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this question stated "Why do you think this is true?" just
bélow the first part of the question. Question 2A (Table
XV) had 252 responses by the youth with 66 different
answers, so each person responded between one and two times
(1.55) to the question. Forty?two people did not respond
with 23 of those being . from Perry. The ﬁost common answer
was Welding with 36 responses; 26 chose Cooking, 12 chose
Mechanic, and 11 chose farming as types of opportunities to
generate extra income. On Qﬁestion 2A (Table XVI) "Why do
you think this is true?" had 170 responses with 21
different answers. There were 77 of the youth who did not
respond to this parf of the question. The question about
marketable skills that people possess to generate extra
income and why they think it is true, received the following
responses: 33 chose Expe;ience, ten chose Not Enough
Demand, eight chose No Time, and eight chose Not Out Of High
School.

Adults on Question 2A (Table XVII) had 96 responses
with 50 different answers, so each person responded almost
two times (1.85) to the question. There were 15 adults who
chose not to respond to the question. There were seven who
chose Sewing, six chose Bookkeeping, four chose Cooking,
four chose None, and four chose Welding as types of
marketable skills to generate extra income. On Question 2A
(Table XVIII) "Why do you think this is true?" there were 52
responses with 15 different answers. There were 27 people

who chose not to respond to the gquestion. On Question 2A on
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TABLE XV

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON KINDS OF
MARKETABLE SKILLS THEY HAVE TO GENERATE EXTRA INCOME
BUT DO NOT USE

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*k*Question 2*%%* Lamont :
# % # % # % # $ - # % # % # %

Welding 18 36.0% 2 8.3% 10 41.7% 8 47.1% 2 40.0% 6 14.0% 46 28.2%
Cooking 13 26.0% 1 4.2% 11 45.8% 2 11.8% 0.0% 0.0% 27 16.6%
Crafts 0.0% 0.0% 10 41.7% 2 11.8% 0.0% 3 7.0% 15 9.2%
Mechanical Repair 6 12.0% 2 8.3% 4 16.7% 0.0% 0.0% 2 4.7% 14 8.6%
Sewing 3 6.0% 0.0% 8 33.3% 2 11.8% 0.0% 0.0% 13 8.0%
Bookkeeping 6 12.0% 2 8.3% 0.0% 1 5.9% 0.0% 0.0% 9 5.5%
Construction Company 2 4.0% 1 4.2% 2 8.3% 4 23.5% 0.0% 0.0% 9 5.5%
Business Management 0.0% 3 12.5% 3 12.5% 0.0% 0.0% 0.0% 6 3.7%
Computer Programming 1 2.0% 0.0% 5 20.8% 0.0% 0.0% 0.0% 6 3.7%
Stock Market Options 6 12.0% 0.0% 0.0% 0.0% 0.0%" 0.0 6 3.7%
Hunting Guide 0.0% 0.0% 5 20.8% 0.0% 0.0% 0.0 5 3.1%
Wildlife Management 0.0% 0.0% 5 20.8% 0.0% 0.0% 0.0% 5 3.1%
Auto Repair 0.0% 0.0% 1 4.2% 3 17.6% 0.0% 0.0% 4 2.5%
Carpenter 0.0% 0.0% 0.0% 1 5.9% 2 40.0% 1 2.3% 4 2.5%
Computer Repair 4 8.0% - 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Farm Equipment Repair 0.0% 1 4.2% 0.0% 3 17.6% - 0.0% 0.0% 4 2.5%
Farming 0.0% 0.0% 0.0% 2 11.8% 0.0% 2 4.7% 4 2.5%
Lawn Care 4 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Parts Store 0.0% 4 16.7% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Retailer 0.0% 0.0% 4 16.7% 0.0% 0.0% 0.0 4 2.5%
Trucking 2 4.0% 0.0% 1 4.2% 1 5.9% 0.0% 0.0% 4 2.5%
Child Care Center 1 2.0% 1 4.2% 1 4.2% 0.0% 0.0% 0.0% 3 1.8%
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TABLE XV, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**rQuestion 2%*% Lamont
# % # L] # 3 # 3 # 3 # % # %

Electrical Repair 2 4.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 3 1.8%
Factories 2 4.0% 1 4.2% 0.0% 0.0% 0.0% 0.0t 3 1.8%
Salesman 0.0% 0.0% 0.0% 0.0% 0.0% 3 7.0% 3 1.8%
Cake Decorating 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Catfish Farming 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Clothing Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
Computer 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Education 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Gardening - 0.0% 0.0% - 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Handyman 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Hotel 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2-1.2%
Nursing 1 2.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Packing Plant 0:.0% 1 4.2% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Restaurant 0.0% 1 4.2% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Reupholstering 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Sale Barn 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
School Teacher 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Secretary 0.0% 1 4.2% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Wood Shop 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Accounting 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Accounting Firm 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Agriculture Skills 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0 1 0.6%
Air Conditioning 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Antique Furniture 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Bakery 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Bank 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Baseball Cards 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%

9



TABLE XV, CONTINUED

YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*xxOQuestion 2%** Lamont
$ % $ % % $ $

Beauty Salon 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Body Shop 0.0% 0.0% 0.0% 0.0% 20.0% 0.0% 1 0.6%
Cars 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%"
Cleaning 0.0% 0.0% 4.2% 0.0% 0.0% 0.0% 1 0:.6%
Clothing Manufacturer 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Computer Training 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.08 1 0.6%
Concrete 0.0% 0.0% 0.0% 5.9% 0.0% 0.0% 1 0.6%
Custodian 0.0% 4.2% 0.0% 0.0% 0.0% 0.0 1 O0.6%
Drug Rehab. Center 0.0% 0.0% 0.0% 5.9% 0.0% 0.08 1 0.6%
Financing 0.0% 4.2% 0.0% 0.0% 0.0%- ©0.0% 1 0.6%
Flea Market 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Florist 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Interior Design 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Librarian Skills 0.0% 0.0% 0.0% 5.9% 0.0% 0.0% 1 0.6%
Livestock Management 0.0% 0.0% 0.0% 5.9% 0.0% 0.08 1 0.6%
Mall 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Managing Skills 0.0% 0.0% 4.2% 0.0% 0.0% 0.0% 1 0.6%
Manual Labor 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Marketing 0.0% 0.0% 0.0% 0.0% 0.0% 2.3 1 0.6%
Park Ranger 0:0% 0.0% 4.2% 0.0% 0.0% 0.0% 1 0.6%
Plant Specialist 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Public Speaking 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Raising Livestock 0.0% 0.0% 4.2% 0.0% 0.0% 0.0% 1 0.6%
Roping Arena 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Service Station 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Small Engine Repalr 0.0% 0.0% 4.2% 0.0% 0.0% 0.0 1 0.6%
Sporting Goods 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
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TABLE XV, CONTINUED

YOUTH

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*x*Question 2*** Lamont

# % # % # % # % # % # % # %
Vegetable Stands 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Veterinary Assistant 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Youth Center 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0% 1 0.6%
*No Response 21.5%

LS



TABLE XVI

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON WHY THEY
THINK MARKETABLE SKILLS ARE NOT USED

YOUTH

Blackwell Braman Deer Creek Frontier Medford . Perry TOTAL
k**Question 2A*** Lamont

# % # % # 3 # % # % # % # %
Why do you think this is true?

16.3% 33 20.2%

Experience 14 28.0% 6 25.0% 0.0% 3 17.6% 3 60.0% 7

Not Enough Demands '3 6.0% 0.0% 7 29.2% 0.0% 0.0% 0.0% 10 6.1%
Finances - -0.0% 1 4.2% 6 25.0% 0.0% 0.0 1 2.3% 8 4.9%
No Time 0.0% 0.0% 7 29.2% 0.0% 1 20.0% - 0.0% 8 4.9%
Not Out Of High School 8 16.0% 0.0% 0.0% 0.0% 0.0% . 0.0% 8 4.9%
No Accessories ~ 0.0% 0.0% 4 16.7% 0.0% 0.08% ~ 0.0% 4 2.5%
Too Young 0.0% 0.0% 0.0% 0.0% 0.0% 4 9.3% 4 2.5%
Education 1 2.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Limited Tool Knowledge 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
No Money or Resources 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
Not Enough Jobs 0.0% 2 8.3% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Too Busy Farming 0.0% 0.0% 0.0% 1 5.9% 1 20.0% 0.0% 2 1.2%
Agriculture Mechanics 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Everyone Can Weld 0.0% 0.0% 1 4.2% 0.0% .0.0% 0.0 1 0.6%
Learnable Skills 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Make Money 0.0% 0.0% 0.0% 0.0% 0.0 1 2.3% 1 0.6%
No Community Body Shop 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Not a Motorcycle Store 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
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TABLE XVI,

CONTINUED

YOUTH _
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*kx*Ouestion 2A*** Lamont
# % % # % # %
Not Enough Need 1 2.0% 0.0% 0.0% .0% .0% 0.0% 1 0.6%
Work on a Farm 1 2.0% 0.0% 0.0% .0% .0% 0.0 1 0.6%
*No Response 47.2%
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TABLE XVII

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON KINDS OF
MARKETABLE SKILLS THEY HAVE TO GENERATE EXTRA INCOME
BUT DO NOT USE

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry  TOTAL
*kkQuestion 2A*** ' : Lamont
# % # 3 # % # % # % # % # %

Sewing 1 8.3% 0.0% 4 28.6% 0.0% 2 25.0% 0.0% 7 13.5%
Bookkeeping 1 8.3% 0.0% 2 14.3% 0.0% 2 25.0% 1 16.7% 6 11.5%
Cooking 0.0% 0.0% 3 21.4% 0.0% 1 12.5% 0.0% 4 7.7%
None 0.0% 0.0%8 4 28.6% 0.0% 0.0% 0.0% 4 7.7%
Welding 0.0% 0.0% 0.0% 4 66.7% 0.0% 0.0% 4 7.7%
Construction 1 8.3% 0.0% 2 14.3% 0.0% 0.0% 0.0% 3 5.8%
Teaching 2 16.7% 1 16.7% 0.0% 0.0% 0.0% 0.0 3 5.8%
Typing 1 8.3% 0.0% 1 7.1% 0.0% 1 12.5% 0.0 3 5.8%
Beauty Shop 0.0% 0.0% 1 7.1% 0.0% 1 12.5% 0.0% 2 3.8%
Child Care 0.0% 0.0% 2 14.3% 0.0% - 0.0% 0.0% 2 3.8%
Clerical 0.0% 1 16.7% 0.0% 0.0% 1 12.5% 0.0% 2 3.8%
Computers 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Management 0.0% 0.0% 0.0% 1 16.7% 0.0% 1 16.7% 2 3.8%
Woodwork 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0% 2 3.8%
Accounting 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Auctioneer 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Bull-Dozer Service 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Business Management 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Canning 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Carpenter 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Catering 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%

0L



TABLE XVII, CONTINUED
ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
*k*OQuestion 2A*** Lamont
# $ # 3 # 3 # % # % # % # $

Cleaning 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Computer Consultant 0.0% 0.0% 0.0% 0.0% 0.0 1 16.7% 1 1.9%
Computer Drafting 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0% 1 1.9%
Crafts 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Dealing with Public 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0% 1 1.9%
Electronics 0.0% 0.0% 0.0% 0.0%8 1 12.5% 0.0% 1 1.9%
Feed Lot 0.0% 1 16.7% . 0.0% 0.0% 0.0% 0.0% 1 1.9%
Gardening 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
General Skilled Labor 0.0% 0.0% 0.0% 1 16.7% - 0.0% 0.0% 1 1.9%
Grocery 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Handy Man 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Heating/Air Cond. 0.0 1 16.7% 0.0% 0.0% 0.0% 0.0 1 1.9%
Heavy Equip. Operator 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Livestock Management 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Management/Farm Store 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Market Homemade Items 0.0% 0.0% 0.0 1 16.7% 0.0% 0.0% 1 1.9%
Mechanical 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Personnel Training 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Plants 0.0% 0.0% 0.0% 0.0%8 1 12.5% 0.0 1 1.9%
Recreation 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Sales Director 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
Salesman 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Sales/Service 0.0% 0.0% 0.0% 0.0 1 12.5% 0.0% 1 1.9%
Shopping for Elderly 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Substitute Teaching 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Teach Forgotten Skills 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0%8 1 1.9%



TABLE XVII, CONTINUED
ADULT

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 2A*** Lamont

# $ # i # % # # 3 $ #
Tutoring 0.0% 1 16.7% 0.0% 0.0% 0.0% '0.0% 1 1.9%
Wall Papering 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%

28.9%

*No Response



TABLE XVIII

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON WHY THEY

THINK MARKETABLE SKILLS ARE NOT USED

ADULT
Blackwell Braman Deer Creek Frontier Medford- - Perry TOTAL

***kQuestion 2A*** Lamont °

: # % # % # % # % # % # 3 #
Why do you think this is true?
Finances 1 8.3% 1 16.7% 1 7.1% 0.0% 0.0% 1 16.7% 4 7.7%
Lack of Time 0.0% 0.0% 1 7.1% 0.0 2 25.0% 1 16.7% 4 7.7%
Not Enough Demand 0.0% 0.0% 1 7.1% 0.0% 3 37.5% 0.0% 4 7.7%
Have Experience 0.0% 0.0% 0.0% 2 33.3% 0.0% 1 16.7% 3 5.8%
Afraid of Risk 0.0% 0.0% 1 7.1% 0.0% 0.0% . 0.0% 1 1.9%
Already Employed 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Gas Plant Operator - 0.0% 0.0% 1 7.1% - 0.0% 0.0% 0.0% 1 1.9%
Lack of Interest 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Lack of Job Positions 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
No Market 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Over Educated 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Poor Public Relations 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Recreational Spending 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
State License 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
*No Response 51.9%

L



why they think they have a marketable skill the answers were
four who chose Finances, four chose Lack of Time, and four
chose Not Enough Demand.

Question 3 (Table XIX)‘was étated as "What kinds of
training or assistance do you think that the families or
individuals in your 1local é;ea need in order to start a
business or generate some extra income?" The youth
responded 231 times with 46 different answers,vso each youth
responded between one and two (1.42) times to the question.
On the types of assistance needed, the youth chose Education
33 times, Finances 30 times, No Response 28 times, Business
Management 22 times, and Bookkeeping 13 times.

The adults in Question 3 (Table XX) responded 91 times
with 31 different answers, so each person responded almost
two times (1.75) to the question. On the types of
assistance the adults chose Fiﬁéncing 21 times, Education 12
times, No Response nine:times, and Business Management six
times.

Question 3A (Table XXI) is stated as "What kinds of
training or assistaﬁce woﬁld you want before starting a
business or geﬁerating some extra incoﬁe?" This question
had 227 responses by the youth with 41 different answers, so
each youth responded betweén one and two (1.39) times to the
question. The moét common response as types of training or
assistance needed was Education with 57 responses, No

Response occurred 29 times, 26 chose Finances, 16 chose
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TABLE XIX

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON TRAINING OR

ASSISTANCE THAT OTHERS NEED BEFORE STARTING A BUSINESS

YOUTH ,

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 3*** : Lamont . :

# % # % # 3 # % # % # % # %
Education 17 34.0% 6. 25.0% 3 12.5% 7 41.2% 0.0% - 0.0% 33 20.2%
Finances 10 20.0% 8 33.3% 9 37.5% 0.0% 1 20.0% 2 4.7% 30 18.4%
Business Management 0.0% 2 8.3% 17 70.8% 0.0% 0.0% 3 7.0% 22 13.5%
Bookkeeping 2 4.0% 3 12.5% 8 33.3% 0.0% 0.0% 0.0% 13 8.0%
College - 0.0% -0.0% 0.0% 0.0% . 0.0% 9 20.9% 9 5.5%
Accounting 0.0% 0.0% 1 4.2% 2 -11.8% 3 60.0% 2 4.7% 8 4.9%
Farm Skills 0.0% 0.0% 0.0% 6 35.3% 0.0% 1. 2.3% 7 4.3%
Experience 2 4.0% 2 8.3% 0.0% 0.0% 0.0% 2 4.7% 6 3.7%
Mechanic 3 6.0% 2 8.3% 0.0% 0.0% . 0.0% 1 2.3% 6 3.7%
Public Relations 0.0% 0.0% 6 25.0% 0.0% 0.0% 0.0% 6 3.7%
Computer Skills 2 4.0% 2 8.3% 1 4.2% 0.0% 0.0% 0.0% 5 3.1%
Organization 0.0% 0.0% 5 20.8% 0.0%. 0.0% ~0.0% 5 3.1%
Cooking 4 8.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Vo-Tech 0.0% 0.0% 0.0% 3 17.6% 0.0% 1 2.3% 4 2.5%
Welding 3 6.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 4 2.5%
Bakery 2  4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Building Spaces 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Business Class 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Employment Opportunity 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0 2 1.2%
Experts 0.0% 1 4.2% 0.0% 0.0% 1 20.0% 0.0% 2 1.2%
Horse Training 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Managing Skills 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%

SL



TABLE XIX, CONTINUED

YOUTH

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**kkOQuestion 3*** Lamont

# % # % # % # % # % # % # %
Marketing 1 2.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 2 1.2%
Motivation 0.0% 0.0% 0.0% 0.0% 1 20.0% 1 2.3% 2 1.2%
Ranching 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Stock Yard 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Advertising 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Agriculture 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Animal Care 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Brick Company 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Churches 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Cleaning 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Construction 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Ditch Witch 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Factories 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Farm Programs 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Hiring Employees 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Industry 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Jobs 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Lawn Care 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Need Assessment 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Packing Plant 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Police Protection 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
Sales 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Support 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0 1 0.6%
*No Response 17.2%

oL



TABLE XX

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON TRAINING OR
ASSISTANCE THAT OTHERS NEED BEFORE STARTING A BUSINESS

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
***Question 3%x** Lamont ) .
# % # % # % # % # % - # $ # $

Financing 3 25.0% 4 66.7% 8 .57.1% 4 66.7% 2 25.0% 0.0% 21 40.4%
Education 0.0% 4 66.7% 3 21.4% 2 33.3% 1 12.5% 2 33.3% 12 23.1%
Business Management 0.0% 0.0% 4 28.6% 0.0% 0.0%8 2 33.3% 6 11.5%
Bookkeeping 2 16.7% 0.0% 2 14.3% 0.0% 0.0% 0.0% 4 7.7%
Marketing 0.0% 2 33.3% 1 7.1% 0.0% 1 12.5% 0.0% 4 7.7%
Vo-Tech Training 1 8.3% 1 16.7% 0.0% 2 33.3% 0.0% 0.0% ‘4 7.7%
Computer Training 0.0% 0.0% 2 14.3% ~0.0% 1 12.5% 0.0% 3 5.8%
Management 2 '16.7% 1 16.7% 0.0% 0.0% 0.0% 0.0% 3 5.8%
Advertising 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Demand For Services 2 16.7% 0.0% 0.0% 0.0% 0.0% . 0.0% 2 3.8%
Public Relations 0.0% 0.0% 0.0% 0.0% 1 12.5% 1 16.7% 2 3.8%
Accounting Classes 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Beauty College 1 8.3% 0.0% 0.0% 0.0% - 0.0% 0.0% 1 :1.9%
Building Spaces 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Cash Flow 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Community Support 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Demand Determination 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Demand For Product 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Equipment Operation 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Four Year Colleges 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Futures Market 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%.
Management Training 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
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TABLE XX, CONTINUED

ADULT

Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**kxQuestion 3Jx** Lamont

# 3 # 3 # % # k3 # % 3 # %
Morals Training 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
One on One 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Personnel Services 0.0% 0.0% 0.0% 0.0% 0.0 1 16.7% 1 1.9%
Sales 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Salesmanship 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0 1 1.9%
Seminar 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0 1 1.9%
Starting A Business 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Welding Class 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
*No Response 17.3%
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TABLE XXI

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON TRAINING
OR ASSISTANCE THEY NEED BEFORE STARTING A BUSINESS

YOUTH -
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**k*Question 3A**x* Lamont .
# % # 3 # % # % # $ # % # %

Education 4 24 48.0% 13 54.2% 16 66.7% 3 17.6% 1 20.0% 0.0% 57 35.0%
Finances 2 4.0% 5 20.8% 7 29.2% 9 52.9% 1 20.0% 2 4.7% 26 16.0%
Business Management 0.0% 0.0y 8 33.3% 2 11.8% 2 40.0% 4 9.3% 16 9.8%
Bookkeeping 5 10.0% 2 8.3% 4 16.7% 0.0% 0.0% - 0.0% 11 6.7%
College Education 0.0% 0.0% 0.0% 0.0% 0.0% 10 23.3% 10 6.1%
Experience 0.0% 4 16.7% 6 25.0% 0.0% 0.0% 0.0% 10 6.1%
Computer Skills 5 10.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 6 3.7%
Business Class 4 .8.0% 0.0% 0.0% 0.0% ‘0.0% 0.0% 4 2.5%
Managing 0.0% 0.0% 0.0% 2 11.8% 2 40.0% ~ 0.0% 4 2.5%
Marketing 2 4.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 4 2.5%
Mechanic 1 2.0% 1 4.2% 1 4.2% 0.0% 0.0% 1 2.3% 4 2.5%
Oon the Job Training : 0.0% 0.0% 0.0% 0.0% 0.0% 4 9.3% 4 2.5%
Apprentice 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0 3 1.8%
Managerial Training 3 6.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3 1.8%
Welding 1 2.0% 0.0% 0.0% 0.0% 0.0 2 4.7% 3 1.8%
Computer Literacy 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Employment Opportunity 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Experts 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Farming Experiences 2 4.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2 1.2%
Organization 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Public Relations 0.0% 0.0% 2 8.3% 0.0% 0.0% 0.0% 2 1.2%
Sales Training 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
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TABLE XXI, CONTINUED
YOUTH
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**+*Question 3A*** Lamont
# 3 3 # $ # % # 3 # % # $

Teaching 0.0% 0.0% 1 4.2% 1 5.9% 0.0% 0.0% 2 1.2%
Accounting 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0% 1 0.6%
Advice 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Attorney 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Auto Body 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Blacksmith 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Building 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Carpenter 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Coaching 0.0% 0.0% 1 4.2% 0.0% 0.0% 0.0 1 0.6%
Cooking 1 - 2.0% 0.0% 0.0% 0.0% 0.0% 0.08 1 0.6%
Electrical 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Football 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Guidance 0.0% 0.0% 0.0% 0.0% 1 20.0% 0.0 1 0.6%
Income Tax Classes 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Insurance Education 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Stock Buyer 0.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 1 0.6%
Veterinary Assistant 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 1 0.6%
Veterinary Clinic 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
*No Response 17.8%
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Business Management, ten chose College Education, and ten
chose Experience.

The adults on Question 3A (Table XXII) had 76 responses
with 22 different answers, so each adult responded between
one and two times (1.46) to thé question. There were 11 who
chose Finances, ten No Responses,’nine chose Education,
seven chose Bookkeeping, and six chose Business Management
as types of fraining or assistance needed.

Question 4 was stated as "How should any of these
training or assistance services be delivered, if they are to
be of any use to the people in your local area or to
yourself? Examples: one-on-one, in small groups, in large
groups, locally, via television or interactive video, by
outside experts, by local instructors or facilitators?" The
youth (Table XXIII) responded to this question 230 times
with 21 different answers, so each youth responded between
one and two times (1.41) to the question. The most common
types of assistance or services to be delivered were Small
Groups with 48 responses, 41 chose Local Instructors, 34
chose No Response, 29 chose One on One, 20 chose Outside
Experts, and 19 chose Large Groups. |

The adults on Question 4_(Table XIV) had 92 responses
with 16 different answers, so each adult responded almost
two times (1.77) to this question. The most common types of
assistance or services to be delivered were Small Groups
with 20 responses, 11 chose Outside Experts, ten chose No

Response, and ten chose One on One,
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TABLE XXII

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON TRAINING

OR ASSISTANCE THEY NEED BEFORE STARTING A BUSINESS

ADULT
Blackwell Braman Deer Creek Frontier Medford Perry TOTAL
**kQuestion 3A*x** Lamont
# % # % # % # % # % # % # %

Finances 1 8.3% 2 33.3% 3 21.4% 3 50.0% 2 25.0% ©0.0% 11 21.2%
Education 0.0% 1 16.7% 6 42.9% 1 16.7% 1 12.5% 0.0% 9 17.3%
Bookkeeping 4 33.3% 0.0% 3 21.4% 0.0% 0.0% 0.0% 7 13.5%
Business Management 0.0% 0.0% 4 28.6% 0.0 2 25.0% 0.0% 6 11.5%
Marketing 0.0% 2 33.3% 1 7.1% 1 16.7% 1 12.5% 0.0% 5 9.6%
Business . 0.0% 4 66.7% 0.0% 0.0% 0.0% 0.0% 4 7.7%
Management 4 33.3% 0.0% 0.0% 0.0% 0.0% 0.0% 4 7.7%
Computer Class 0.0% 0.0% 3 21.4% 0.0% 0.0% 0.0 3 5.8%
Accounting 0.0% 1 16.7% 0.0% 0.0% 1 12.5% 0.0 2 3.8%
Accounting Experience 0.0% 0.0% 2 14.3% 0.0% 0.0% 0.0% 2 3.8%
Gov't Regulations 1 8.3% 0.0% 0.0% 1 16.7% 0.0% 0.0% 2 3.8%
Salesmanship 2 16.7% 0.0% 0.0% 0.0% 0.0% - 0.0 2 3.8%
Advertising 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Buildings 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Community Support 0.0% 0.0% 0.0% 0.0% 1 12.5% 0.0% 1 1.9%
Computer Training 1 8.3% 0.0% 0.0% 0.0% 0.0% 0.0% 1 1.9%
Demand For A Product 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Motivation 0.0% 0.0% 1 7.1% 0.0% 0.0% 0.0% 1 1.9%
Profit Capabilities 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Record Keeping 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0% 1 1.9%
Welding 0.0% 0.0% 0.0% 0.0% 0.0% 1 16.7% 1 1.9%
*No Response 19.2%
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TABLE XXIII

DISTRIBUTION OF YOUTH RESPONDENTS BY COMMUNITY ON HOW
THE TRAINING OR ASSISTANCE SHOULD BE DELIVERED

YOUTH -

Blackwell Braman Deer Creek Frontier Medford = Perry TOTAL
***xQuestion 4**%* ‘ Lamont

# % # % # % # % # % # % # %

Small Groups 11 22.0% 9 37.5% 17 70.8% 5 29.4% 3 60.0% 3 7.0% 48 29.4%
Local Instructors 14 28.0% 3 12.5% 17 70.8% 1 5.9% 1 20.0% 5 11.6% 41 25.2%
One on One 4 8.0% 2 8.3% 12 50.0% 5 29.4% 1 20.0% 5 11.6% 29 17.8%
Outside Experts 0.0% 6 25.0% 7 29.2% 2 11.8% 1 20.0% 4 9.3% 20 12.3%
Large Groups '0.0% 3 12.5% 8 33.3% 1 5.9% 0.0% 3 7.0% 15 9.2%
Vo-Tech 0.0% 0.0% 2 8.3% 2 11.8% 0.0% 3 7.0% 7 4.3%
Video 3 6.0% 0.0% 0.0% 2 11.8% 0.0% 1 2.3% 6 3.7%
Experts 5 10.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5 3.1%
College ) 0.0% c.0% 1 4.2% 2 11.8% 0.0% 0.0% 3 1.8%
On the Job Training 0.0% 0.0% 0.0% 0.0% 0.0% 3 7.0% 3 1.8%
Schools 3 6.0% 0.0% 0.0% 0.0% 0.0% - 0.0% 3 1.8%
Advertising 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 1.2%
Education 1 2.0% 0.0% 0.0% 0.0% 0.0% 1 2.3% 2 '1.2%
Government Instructors 0.0% 0.0% 0.0% 2 11.8% 0.0% 0.0% 2 1.2%
Television 0.0% 0.0% 0.0% 0.0% 0.0% 2 4.7% 2 1.2%
Home Extension Clubs 0.0% 0.0% 0.0% 1 5.9% 0.0% 0.0% 1 0.6%
Informative Discussion 0.0% 0.0% 0.0% 0.0% 6.0% 1 2.3% 1 0.6%
Internship 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0 1 0.6%
Start a Bakery 1 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1 0.6%
Visual Training 0.0% 1 4.2% 0.0% 0.0% 0.0% 0.0% 1 0.6%
*No Response 20.9%
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TABLE XXIV

DISTRIBUTION OF ADULT RESPONDENTS BY COMMUNITY ON HOW
THE TRAINING OR ASSISTANCE SHOULD BE DELIVERED

ADULT ,
Blackwell Braman Deer Creek Frontier Medford  Perry TOTAL
***kQuestion 4**%* Lamont
- # 3 # 3 # % K % # % # 3 # %

Small Groups 4 33.3% 3 50.0% 7 50.0% 2 33.3% 2 25.0% 2 33.3% 20 38.5%
Outside Experts 0.0% 1 16.7% 5 35.7% 2 33.3% 2 25.0% 1 16.7% 11 21.2%
One on One 1 8.3% 0.0% 6 42.9% 1 16.7% 2 25.0% 0.0% 10 19.2%
Local Groups 0.0% 0.0% 5 35.7% 0.0% 0.0% 0.0 5 9.6%
Vo-Tech School 2 16.7% 1 16.7% 0.0% 2 33.3% 0.0% 0.0 5 9.6%
Large Groups 0.0% 0.0% 2 14.3% 0.0% 0.0% 1 .16.7% 3 5.8%
Local Instructors 0.0% 0.0% 2 14.3% 0.0% 1 12.5% - 0.0% 3 5.8%
VHS Video 1 8.3% 0.0% 0.0% 1 16.7% 1 12.5% 0.0 3 5.8%
Locally 0.0% 0.0% 0.0% 0.0% 1 12.5% 1 16.7% 2 3.8%
Night Classes 2 16.7% 0.0% 0.0% 0.0% 0.0% 0.0% 2 3.8%
Qualified Instructors 2 16.7% 0.0% 0.0% 0.0% 0.0% 0.0 2 3.8%
School 2 16.7% 0.0% 0.0% 0.0% ~0.0% 0.0% 2 3.8%
T.V./Satellite 1 8.3% 0.0% 1 7.1% 0.0% 0.0% 0.0% 2 3.8%
Adult Education 0.0% 0.0% 0.0% 1 16.7% 0.0% 0.0 1 1.9%
Experts/Large Groups 0.0% 1 16.7% 0.0% 0.0% 0.0% 0.0% 1 1.9%
*No Response 19.2%
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CHAPTER V

SUMMARY , CONCLUSIONS, ANﬁ RECOMMENDATIONS

Summary

The purpose of this study was to identify rural
economic development opportunities, skills rural families
possess, and types of assistance which would be needed to
develop these opportunities as perceived by Agricultural
Education students and their parents in North Central

Oklahoma.

Objectives

In order to accomplishlthe purpose of the study these
objectives were developed.

1. To identify the“projects or business ventures
rural families think will work.

2. To identify the skills rural families possess.

3. To identify the skills or assistance rural
families desire.

4. To identify methods of developing the skills rural

families desire and possess.
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There were 215 youth and adults that responded to the
survey from the following towns: Blackwell, Braman, Deer-
Creek Lamont, Frontier, Medford, and Perry. The following
towns did not respond when gi&en this questionnaire:
Covington, Gafber,)Newkirk, Ponca City, and Tonkawa. This
survey had a number of different responses. Each person was
able to respond more than once to each gquestion or choose
not to respond at all to the question.

The responses were totaled for each question and ranked
in descending order with a secondary key being in
alphabetical order. The total number of responses was added
and then divided by the population surveyed. There were 163
youth participants and 52 adult participants. The total
number of answers were added to find the different

opportunities that the youth and adults discovered.
Summary of Findings

Through analysis of the data collected and presented in
this study, there are some findings that can be suggested
about the ‘possibilities of rural development. The tables
were broken down by youth and adults and the findings are
the most popular responses according to each table. In
Tables V and VII (Distribution of Youth/Adult Respondents by
Community on Types of Businesses Needed but Which do not
Exist at the Present Time), the most common response given
was Restaurant. A Clothing Store and Auto Parts Store

respectively were the next most common responses for the



Youth. The next most common response for the adults was a
Hardware Store and then a Clothing Store.

Tables VI and VIII (Diétribution of Youth/Adult
Respondents by Community on Types of Businesses Needed but
Which do not Exist at the Eresént Time by Retail, Service,
and Manufacturing), the most common response for the youth
and adults in the Retail category was a Restaurant, next
being a clothing store. In the Service category the youth
would like to see a Recreation Hall, the next most common
responses were Fast Food and a Sale Barn. The adults in the
Service category chose Car Wash as the most common response;
next was Appliance Repair foilowed by Laundry Mat. In the
Manufacturing category the youth chose Industry as the most
common response, tbe next being Bakery and then Power Plant.
The adults in the Manufacturing category chose a
Manufacturing Company és thé most common response, followed
by Industry, Machine Shop, and Recycling Center.

Tables IX and XI (Distribution of Youth/Adult
Respondents by Community on Kinds of Businesses They Have
Considered Starting:or Running), the most common response
given was a Restaurant for both the youth and adults.
Clothing Store was the next most common response for the
youth, while the adults chose a Car Wash and Craft Shop.

The third most common response for the youth was a tie
between Welding Shop and Sporting Goods.

Tables X and XII (Distribution of Youth/Adult

Respondents by Community on Kinds of Businesses They Have
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Considered Starting or Running by Retail, Service, and
Manufacturing), the responses between the youth and adults
were similiar in the Retail and Service category but the
adults had more ideas in the Manufacturing category. In the
Retail category the most common response for the youth and
adults was a Reétaurant. The second most common response
for the youth was a Clothiné Store, and Sporting Goods. The
second most common response in the Retail category for the
adults was Craft Shop and Clothing Store. In the Service
category the most common response for the youth was Welding
Shop, followed by Lawn Mowiné, Farm/Ranch, and Service
Station. The most common response for the adults in the
Service category was Car Waﬁh, followed by Service Station
and Welding Shop. In the Manufacturing category the youth
and adults both picked some major manufacturing company as
the most common response. 7

In Tables XIII and XIV (Distribution of Youth/Adult
Respondents by Community on Kinds of Marketable Skills
Individuals and Families Possess but do not Use), the
responses between the youth and adults were similar with
welding being the most common response as a marketable skill
that people in the area possess. Cooking was the second
most common choice for the youth but for the adults the
choice was sewing. Computer Training was the third most
common choice for the adults, while crafts was for the

youth.



Tables XV and XVII (Distribution of Youth/Adult
Respondents by Community on Kinds of MarKetable Skills That
They have to Generate Extra Income but do not Use),
illustrate the responses between the youth and adults were
different in that youth chose Welding aé the most common
response while thé adults chose Sewing. The second most
common response for the youth was Cooking while the adults
chose Bookkeeping. The third most common response for the
youth was Mechanic while the adults chose Cooking, None, and
Welding.

On Question 2A "Why do you think this is true?" for
Tables XVI and XVIII the responses were similar between the
youth and adults. These ideas correlate with Question 2 and
the responses are related to those answers in the previous
question. The youth chose Experience as a marketable skill
to generate extra income andythe adults chose Finances, Not
Enough Demand, and Lack of Time. The second most common
response was Not Enough Demand by the youth and Experience
by the adults.

In Question 3 for Tables xix and XX (Distribution of
Youth/Adult Respondents by Community on Training or
Assistance that Others Need Befére Starting a Business), the
most common responses for the adults and youth were very
similar for the types of assistance others need before
starting a business. The most common response by the adults
was Financing and the youth was Education. The second most

common response for the youth was Financing and for the
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adults was Education. The third most common response for
the adults and youth was Business Management.

Tables XXI and XXII (Distribution of Youth/Adult
Respondents by Community on Training or Assistance That They
Need Before Starting a Business) relate to Question 3A. The
most common response for the youth was Education, similar to
the question in Table XI where the most common response was
Education. The most common response for the adults was
Finances with second being Education and third being
Bookkeeping. The second most comméon response for the youth
was Finances, with third being Business Management and
others following such as Bookkeeping, College Education, and
Experience.

Question 4, Tables XXIII and XXIV (Distribution of
Youth/Adult Respondents by Community on How the Training or
Assistance Should be Delivered), dealt with the needs of
people in the local area.‘ The youth and adults had similar
answers with the most common response for both being Small
Groups. The second most common response for the youth was
Local Instructors, while the adults chose Outside Experts.
The third most common response for the youth and adults was

One on One.
Conclusions

In the analysis of the data collected and presented in
this study, there are some conclusions that can be

suggested. The people in the Kay Electric Cooperative
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service area have a wide range of ideas to generate extra
income or start a business.

The youth and adults had many ideas about businesses to
generate extra incéme but many oq them were retail and
service businesses. In order fo have successful retail and
service businesses there must be a proper population base.
There are many ideas on how to create jobs for the
population base but manufacturing will bring people to the
communities, and then the service and retail businesses will
féllow.

Perhaps some of the welding opportunities can be
explored for a manufacturing company because it seems that
many of the people know how to weld. If a Machine Shop were
put in, products could be made to export out of Oklahoma.
The Fence Post factory was another idea for a way to use the
natural resources in the community.

Some of the participants chose not to participate in
the survey by not respondiﬁg to the questions. The areas in
which the response rate per gquestion was down were in the
Perry youth and the Blackwell adults.

We might conclude that the reason many of the youth had
a high response in welding is that they are in the shop
during Agricultural Education class. This could also be an
opportunity for a manufacturing company that needs employees
who can weld.

Whenever the Kay Electric Cooperative has a service

program on rural development strategies the presentation



should be done by Outside Experts for the adults, although
the youth prefer Local Instructors 2:1 over Outside Experts

and this may be out of respectufor their teachers.
Recommendations

The author feels‘tﬁat the Kay Electric Cooperative
should develop some instructionalvprograms and present some
seminars on rural development strateéies. 'The people in
these towns want information 6n how to/keep the money they
spend in their home communities. Based on the results of
this study the following recommendations are presented:

1. Conduct a program on how to increase existing

rural business developments.

2. Develop programs to better use available Financial

Management sources, Business Management, and
Marketing for Rural Development.

3. Look at possible opportunities to incorporate the
participants' experiences into the development
programs.

4. Conduct a program on Home Economics to develop
Cooking and Sewing skill and a Marketing program

in order to better utilize these skills.

5. Develop different kinds of programs for adults and

youth using different instructors.
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FFA/YF RURAL ECONOMIC DEVELOPMENT SURVEY

Schools in rural Oklahoma surveyed by area:

(A-1) Blackwell

(A-2) Braman ,
(A-3) Deer Creek-Lamont
(A-4) Frontier

(A-5) Medford

(A-6) Perry

This was a consolidated list of survey qQuestions as ask
to respective towns listed above:

What kinds of businesses do you think are needed in
your local area that do not exist there now?

What kinds of businesses have you imagined that you
could start or run?

What kinds of "marketable" skills do you think the
individuals and families in your local area could use- -
to generate extra income but do not or, for some
reason, cannot use?

What kinds of "marketable" skills do you have that

could generate extra income that you do not or, for

some reason, cannot use?

Why do you think this is true?
What kinds of training or "assistance" do you think
that the families or individuals in your local area
need in order to start a business or generate some
extra income? ‘

What kinds of training or "assistance" would you want

-before starting a business or generating some extra

income?

How should any of these training or “assistance"
services be delivered, if they are to be of any use to
the people in your local area or to yourself?
Examples: one on one, in small groups, in large
groups, locally, via television or interactive video,
by outside experts, by local instructors or
facilitator?
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FFA/YF RURAL ECONOMIC DEVELOPMENT SURVEY

Survey Instructions

acquaintances.

1.  This survey is intended for FFA and YF members, as well as their families and

2.  Please scan the examples below.

3.  The survey begins on page 2. Note the "open" spaces provided for your comments.
Provide more than one comment or answer to each survey question. -

4.  The responses to this survey will remain confidential, and you will not be asked
to identify yourself in any way.

S.  After completing the survey, return it to your FFA or YF advisor.

Example Survey Items

Example Survey Question 1.

Example Response:

Example Response:

What kinds of businesses are needed in your area that
do not exist there now?

Parts store, implement repair, commodity/futures
trading, bookkeeping service, self-insurance service,
marketing services, children’s clothing, fabric store,
etc.

Example Survey Question 2. What kinds of "marketable” skills do you have that
- you do not (or cannot for some reason) use to earn

extra income?
Welding, mechanical repair, canning, cooking,

trucking, commercial construction, computer
bookkeeping, etc. :
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What kinds of businesses do you think are needed in your local area that do not
exist there now?

Response:

la. What kinds of businesses have youy imagined that you could start or run?

Response:
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2. What kinds of "marketable" skills do you think the individuals and families in your
local area could use to generate extra income but do not or, for some reason,

carnot use?

Response:

2a. What kinds of "marketable” skills do you have that coyld generate extra income
that you do not or, for some reason, cannot use?

Response:

Why do you think this is true?




3.  What kinds of training or "assistance" do you think that the families or individuais
in your local area need in order to start a business or generate some extra
income?

Respohse:

3a. What kinds of training or "assistance” would you want before starting a business
or generating some extra income?

Response:
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4. How should any of these training or "assistance” services be delivered, if they are
to be of any use to the people in your local area or to yourself? Examples: one
on one, in small groups, in large groups, locally, via television or interactive video,
by outside experts, by local instructors or facilitators?

Response:

S.  Please check the appropriate descriptions:
_____ FFA member Male
______YF member __ Female
Parent or spouse
_____ Other
Live in town

Live in the country

S0-0133-18/12
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