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CHAPTER I
INTRODUCTION

Overview

According to Webster’s New World Dictionary of the
American Language, communication is "1. the act of
transmitting 2. a) a giving or exchange of information,
signals, or messages by talk, gestures, writing, etc. b) the
information, message, etc." (2d college edition, 1984 p.
287). Communication can take many forms which fall
generally into two broad categories: verbal and
written/visual. On the verbal side one might consider
chatter among friends, lectures from professors,
administrative tips from employers during business meetings,
and telephone conversations. On the written side, one might
list road signs, letters, memos, newsletters, magazines,
newspapers and books. Although these forms of communication
are different in many ways, they are alike in that they all
are used to disseminate information.

This study focused on a specific form of written
communication found within many correctional systems in the
United States. The communication is often referred to as

1l



2
the prison newspaper or prison publication. However, while
these prison publications might fit some definitions of a
newspaper, they are unlike newpapers in many crucial ways.
The purpose of this study was not to arrive at the
appropriate label by which to call these prison
publications. Instead, the purpose of the study was to
provide a detailed description of one example of this form
of written communication.

While correctional center publications have a limited
circulation among the general public, they nonetheless serve
a large population. According to the Department of Justice
there are approximately 745,000 individuals in custody of
state and federal institutions (Flanagan, 1992, 643). And
although there is no recent statistical information
available on just how many correctional centers have
publications, Mr. Peter Iverson, Programs Director at R.B.
(Dick) Conner Correction Center in Hominy, Oklahoma,
speculates that approximately 85% of the United States
Correctional Centers have an internal publication
(Interview, August, 1992).

In 1969, Russell N. Baird, a professor of journalism
at Ohio University, surveyed all state and federal
correctional institutions in the United States through a
questionnaire to determine the number of facilities in the
United States which produced publications. Responses were

received from 413 of the 452 institutions. Baird found that



more than half (53 percent) of the 91.3 percent of
correctional institutions in the United States which
responded had inmate publications (Baird, 1967, 11).

According to Baird (1967), the first penal newspaper
was published on Monday, March 24, 1800, by William
Keteltas, an inmate of the New York Prison. According to
Baird (1967) Keteltas’ purpose in founding the Forlorn Hope
was advocacy (p. 22): "Ketektas established Forlorn Hope in
an effort to bring an end to imprisonment for debt in the
United States" (p. 19). More of the history of penal

pubications will be discussed in Chapter Two.

Purpose of the Study

The purpose of the study was to conduct one specific
descriptive case study of an example of a penal publication,
the Conner’s Insight, published at the R.B. (Dick) Conner
Correctional Center located in Hominy, Ok, in order to
obtain information and opinions which will document the
history of the publication, analyze its format and content
throughout the period of its publication, and identify areas
which, in the opinion of the current publication staff and /
or administration, could be improved. The study relied on
archival analysis and voluntary interviews with persons
currently associated with the publication or the facility.

The primary unit of analysis was the forty-three available
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issues of the publication itself. This singular descriptive
case study was designed to produce one piece of the mosaic
of an essential, yet overlooked, subgroup of written

communication--prison publications.

Need for the Study

Although penal publications serve a large population,
the amount of information pertaining to such forms of
journalism is limited to the 1965-66 survey conducted by
Baird, a handful of journal articles mostly pertaining to
the legal aspect of prison publications, an annotated
bibliography of specific published writing of inmates, and
sparse sections within books discussing the alternative
press. The most recent singularly descriptive piece was
published in 1987 by People Weekly magazine to celebrate the
centennial of the oldest penal publication still in
existance, the Mirror. The Mirror is produced within the
Territorial Prison in Stillwater, Mn. A search of
available literature revealed no other published articles or
studies which describe the function and format of specific
penal publications.

As specific descriptive case studies pertaining to
penal publications are published, a large mosaic of
information about this unique form of written communication

can be formed from which more general studies could be



completed. Penal publications as subjects for research
provide information and insight applicable to the fields of
journalism/mass communications as well as penology.
Descriptive documentation of the content of a prison
publication can help to provide a history of that specific
ingtitution, the changes within that institution over time,
the concerns of the inmate population and the concerns of
the institutional administration. Such histories not only
document the past; they also provide insights that are
applicable to the present and can help predict and shape the
future. Finally, the information compiled by this study
regarding the operation, design, and dissemination of the
Conner Insight can be used not only by the publication staff
and administration of Conner, but also by other

institutions, to improve their publications.

Outline of Subsequent Chapters

The remainder of this thesis consists of four chapters.
Chapter II presents a review of available literature
relating to penal publications. Chapter III describes the
methodology involved with this particular descriptive case
study of Conner’'s Ingight. A summary of the findings from
the archival analysis and voluntary interviews with
newspaper staff and administration comprise Chapter IV.

Chapter V concludes the body of the thesis by offering



conclusions from the analysis.



CHAPTER II

REVIEW OF THE LITERATURE

This chapter begins with definitions that illustrate the
relationship to print media of communication, mass
communication and journalism. The discussion presents the
legal restrictions which apply to print media and focuses on
three specific forms of print media--newsletters, newspapers
and magazines--and the characteristics they have in common
as well as the characteristics that differentiate them.
Factors considered include history, purpose, design,
content, ownership or funding, and audience. Also, the
characteristics of various forms of "alternative" print
media are described in terms of history, purpose, design,
content, ownership or funding, audience, restrictions (legal
and institutional), and responsibilities. The last section
of the chapter includes a review of available literature
pertaining specifically to penal publications. The various
aspects of print media were reviewed in order to suggest the
appropriate contexts in which penal publications might be

viewed.



Definition of Communication

William Schramm defines communication broadly as "the
sharing of an orientation toward a set of informational
signs" (Agree, 1982, p.9). According to Schramm,
information is not limited to news or "facts" or what is
taught in the classroom or contained in reference books: it
also encompasses emotions and the concept of reading between
the lines for underlying meanings (Agree, 1982, p.9).
Schramm acknowledges individual levels of perception by
saying that communication should be thought of as "entities
coming to a given piece of information, each with his own
needs and intentions, each comprehending and using
information in his own way" (Agree, 1982, p. 10).

Although perception of information is one of the
strongest factors in determining what is communicated,
Harold D. Lasswell adds more tangible characteristics in
describing the act of communication. Lasswell uses five
sequential steps: "Who, Says what, In which channel, To
whom, With what effect" (Agee, 1982, p.8). These components
combined with the receivers’ perceptions of the ideas and
concepts being presented equate to communication. Frederick
Whitney (1975) enforces this concept by saying that "the two
principal factors in the communication process are a source
and a receiver. Communication requires both" (p.3).

Joseph Dominick (1983) contends that the communication

process is composed of the following elements:



(1) a source;

(2) a process of encoding;
(3) a message;

(4) a channel;

(5) a process of decoding;
(6) a receiver;

(7) the potential for feedback; and
(8) the chance for noise (p. 6).

Dominick (1983) summarizes the communication process in
relation to print media in the following example: a source,
New York Timeg, encodes (translates) an idea, that idea
becomes the message (article), that message is channeled
(distributed) by a print medium and then decoded
(interpreted) by the receiver (reader). The message then
has a potential for feedback (receiver reaction) and a
chance for noise (semantical, mechanical or environmental
interference) (p. 6-12).

According to Dominick (1983) the communication process
can be divided into three settings: interpersonal
communication, machine-assisted interpersonal communication
and mass communication (p. 12).

Interpersonal communication is the interacting of one
person (or group) with another person (or group) without the
aid of a mechanical device (Dominick, 1983, 13).

Machine-assisted interpersonal communication occurs
when one or more persons are communicating by means of a
mechanical device with one or more receivers (Dominick,

1983, 14).
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Definition of Mass Communication

According to Dominick (1983), mass communication refers
to the process by which a complex organization with the aid
of one or more machines produces and transmits public
messages that are directed at large, heterogeneous, and
scattered audiences" (p. 19).

According to Whitney (1979) mass communication is
"gsimply communication extended to a grand scale" (p.1l).

In order for mass communication within media such as
newspapers, magazines and television to occur, advancements
in distribution and production have been essential.

Warren Agee (1982) reports that, according to Charles
Wright, mass communication is composed of the following
characteristics:

1. It is directed toward relatively large,

heterogenous, and anonymous audiences.

2. Messages are transmitted publicly, often

timed to reach most audience members simul-
taneously, and are transient in character.

3. The communicator tends to be, or to operate within,

a complex organization that may involve great
expense (Agee, 1982, 10).

Once these characteristics are in place the process
involving mass communications performs four functions which
are common to all communication: information, persuasion,

entertainment and transmission of the culture (Whitney,

1975, p.18).



11

Definition of Journalism

According to Agee (1982) "journalism is the occupation
in which news is reported based on the news one is given"
(p.10). The elements which determine exactly what
"composes" news is left to the perception of the sender and
the interpretation of the receiver.

According to Frederick Whitney (1975) "journalism was
the first of the social sciences to investigate in any depth
the phenomenon of mass communications, and journalism’s
preoccupation with news is the heritage still dominating the

discipline" (p.20).
Legal Restriction on Print Media

Although the First Amendment of the United States
Constitution grants freedom of the press, it is not a
blanket permission which allows the press free reign on
publication of material. According to Bruce Itule (1991)
"the courts have repeatedly held that the First Amendment is
not an absolute" (p. 597). Thus, they constantly are called
upon to decide whether actions taken by the press are
legally permissible. The print media is held responsible if
printed material is determined to be libelous. Bruce Itule
(1991) defines libel as "the communication of information
that damages an individual in his or her profession,
business or calling" (p. 597). "Five requirements must be

met before a libel action can be successfully brought
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against a media outlet:

(1) publication (communication to a third party);

(2) identification (though not limited to calling an

individual by name);

(3) harm to reputation;

(4) proof of falsity; and

(5) proof of fault" (Itule, 1991, 597).

Copyright laws are another legal restriction involving
print media. "A copyright gives an author the exclusive
right to material that she or he has written" (Williams,
1990, 40). This law applies to the copying of material from
other publications. The copyright law does contain a fair
use provision. According to Beach (1982) this provision
allows for the reproduction of a small portion of
copyrighted material without permission (p.24).

A legal restriction addressed by Myrick Land (1987)
pertaining to print media involves photographs. According
to Land (1987) "most (print media) will ask for a signed
permission form from anyone who can be clearly identified in
photographs" (p. 138-39).

Land (1987) also reminds writers of the fault of
plagiarism which occurs when a writer does not cite sources

when non-original items such as quotations or paraphrases

are used (p. 143).
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Newsletters

History/Purpose of Newsletters

According to Michael Emery (1988) the newsletter has
been a common form of business communication for hundreds of
years (p. 6). Emery (1988) traces the origin of the
newsletter between the fifteenth and sixteenth centuries.
According to Emery (1988) the most famous early newsletter
was the Fugger newsletters from the Fugger banking house in
Augsburg, Germany (Emery, 1988, 6). According to Emery
(1988), this newsletter contained information on such
historic events as the execution of Mary Queen of Scots, the
defeat of the Spanish Armada and early voyages of Sir
Francis Drake (p. 6). One could say that the basic
memoranda produced within any corporation build the
framework of newsletters. A history of the newsletter is
much more easily understood when placed in the context of
the general purposes of such publications.

According to Mark Beach (1982) the newsletter links
leaders and members and can serve a multitude of purposes
which each can be described in a word or two such as: teach,
inform, announce, motivate, entertain, explain, recruit,
report, analyze, clarify, advertise, praise, persuade,
impress, illustrate, interpret, inspired, define and justify
(p.2). From among these many possibilities, "only some

purposes will apply to specific audiences: depending on the
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goals established by the newsletter editor" (p. 2).
Physgi r w

According to Patricia Williams (1990) there are several
standard design characteristics to a "perfect" newsletter.
"Most newsletters have 8 1/2-x-11-inch pages, a standard
size for paper that is easy to obtain and also the standard
for desktop publishing systems" (p.198-99). Mark Beach
(1982) reports that almost eighty percent of all editors of
newsletters use 8 1/2-x-11-inch pages ( p.80).

"Most newsletters have either one, two, or three
columns” (Williams, 1990, 199). The column choice depends
on the number and size of illustrations and art involved
within the newsletter. The one-column format has a
business-like appearance and resembles a traditional
personal letter. A drawback of the one-column layout is
that "it makes it hard to work in illustrations and photos"
(Beach, 1982, 80). According to Beach (1982) "a two-column
format yields more flexibility for art and presents a
somewhat formal tone" (p. 80). The three-column format is
most conducive to those editors who prefer a large quantity
of art and graphic design. And yet, the three-column format
has its own limitation. "The three column format requires
more careful design because of tight margins®" (Beach, 1982,
80). Overall, the column format is determined by the

editor’s preference, the objectives of the newsletter, the
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amount of art included and the type of equipment available.

Paper stock, grade and opacity are design qualities
specific to each individual newsletter publication. The
higher the paper grade and heavier the paper stock, the more
expensive the publication is to produce (Williams, 1990,
208).

"Black ink is standard for body copy. Occasionally,
you’ll see a newsletter printed in dark blue, dark brown, or

dark green ink" (Williams, 1990, 210).

Content of a Newgletter

A survey was conducted by the International Association
of Business Communicators (IABC) in 1981 in order to
determine the preferred content of a company newsletter
based on the rankings of a list of possible topics. The IAC
surveyed 45,000 employees from 40 businesses in eight
industrial categories. The following 17 subjects were

ranked in order of preferred content with #1 being the most

preferred:

Rank Subject
1. Organization’s plan
2. Personnel policies and practices
3. Productivity improvements
4. Job-related information
5. Job-advancement opportunities
6. Effect of external events on job
7. Organization’s competitive position
8. News of other departments
9. How my job fits overall

organization

10. How organization uses its profits

11. Organization stand on current

events
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13.
14.
15.
16.
17.

16

Organization community involvement

Personnel changes/promotions

Financial results

Advertizing promotions/plans

Stories about other employees

Personal news (birthdays, etc)
(Beach, 1982, 10).

Patricia Williams (1990) took the results from the IAC

survey and transformed them into six general categories:

1.

News about the organization.

(Milestones, Accomplishments, Announcements of
coming events, and Reports on events)

News about employees or members.

(Promotions, Retirements, New Personnel,
Anniversaries, and Achievements)

News about the community at large.

(Relevant news about the immediate

community, Relevant national and

international news)

Articles about the organization.

(The organization’s history, department
division, or branch profiles)

Human interest features

(Personal accomplishments, Awards, Anniversary
announcements, and Personality profiles)

Regular features (p. 14-15).

(A column representing the policy-making voice of
the organization, A column with rotating or guest
writers, A gossip Column, Calendar of coming
events, Changes, Classified advertising) (p. 14-
15).

Mark Beach (1982) also includes calendars and graphics

such as photography and illustrations within the commonplace

contents of a newsletter. According to Beach (1982)

nreaders often consider the calendar the most useful news

presented"

(p. 44). Beach (1982) defines graphics as

"pieces of art used to express ideas" (p.49).
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Qther Features of a Newsletter

According to Patricia Williams (1991) newsletters are
owned and financed by the corporation, business or outlet
which they serve (p. 25).

The audience of a newsletter depends largely on the
purpose of the publication. Patricia Williams (1990)
provides a sampling of the types of audience members served
by various newsletters. Her list includes: customers,
potential customers, members, prospective members, leaders,

employees, the media, and staffs of nationwide organizations

(p. 5).
Newspapers
History/Purpoge of the Newspaper

The history of the newspaper is an extensively detailed
one, unlike that of the newsletter. The following discus-
sion only touches the surface of newspaper history, high-
lighting major evolutions and key individuals.

According to Michael Emery (1988) "the first systematic
attempt to collect and distribute information was Acta
Divena, the hand written ’‘daily gazette’ posted regularly in
the Roman Empire between 59 B.C. and A.D. 222" (p. 1). With
the introduction of the printing press by Gutenberg in 1450,
mass publication and distribution became possible. Emery

(1988) reports the oldest known and preserved copies of a
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titled, regularly published newssheet were produced in
Germany in 1609 (p. 6). According to Emery (1988)
"newspapers first flourished in areas where authority was
weak, as in Germany. A German newspaper begun in 1616, the
Frankfurter Oberpostamtzeitung, became the first daily
newspaper in the world" (p. 7). Benjamin Harris, an English
printer, is purported to have produced the first American
colonial newspaper on September 25, 1690. Harris’ Publick
Occurrences. Both Foreign and Domestick was banned after
the first issue (Emery, 1988, 23).

Newspapers have undergone many transitions throughout
their history. During the 1700’s newspapers became the
political voices of young America. James Revington
published the New York Gazetteer in show of support for the
Tories while the Bogton Gazette supported the political
concepts of the Radicals.

In the 1830’'s, press for the masses evolved with the
introduction of the penny press. According to Michael Emery
(1988) Benjamin H. Day founded the New York Sun in 1833
followed shortly thereafter by the New York Herald,
published by James Gordon Bennett in 1835 (p.117-120). Both
of these publications focused on inexpensive sensationalism
to sell their product.

In 1841, Horace Greeley, one of the most influential
editors in the history of American journalism, began

publication of the New York Tribupne. Emery (1988) considers
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Greeley to be "one of the most ’‘radical’ persons of the age"
(p. 124).

As young America rotated through independence, civil
war, slavery, women’s liberation and industrialization,
newspapers of each period rose to the surface. Margaret
Fuller and Jane Grey Swisshelm became prominent women
journalists and editors. African American Frederick
Douglass gained freedom and began publishing the North Star
in 1847 (Emery, 1988, 153). According to Emery (1988) the
number of daily newspapers quadrupled and the number of
copies sold each day increased almost six fold during the
industrialization and urbanization of the United States (p.
188) . Currently, approximately 1,650 daily and 7,500 weekly
newspapers are being published in the United States (Itule,
1991, 4).

It becomes evident through the few examples cited that
newspapers have undergone tremendous change throughout
history. This is understandable since the newspaper is the
voice of the community it serves. As America has evolved
and expanded, so has its newspapers.

In 1851 Samuel Bowles pronounced the ideal purposes
which newspapers serve and they are applicable today with
little adjustment. According to Bowles:

It is to be, the high priest of History, the

vitalizer of Society, the world’s great informer,

the earth’s high censor, the medium of public

thought and opinion, and the circulating life
blood of the whole human mind (Agree, 1982, 62).
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Frederick Whitney (1975) adds a forum for education,
entertainment and advertisement to Bowles’ list of a

newspaper’s purposes (p. 171).

Physical Features of a Newspaper

Paper size has undergone many changes over the years.
Size was increased with technological advancements and
decreased with economic strife. Technological advancements
enabled printers to increase the size of the page from 8 1/2
X 11 to 15 x 16 inches prior to the Civil War. Once the
Civil War erupted, the supply of newsprint decreased and its
price drastically increased, therefore causing a reduction
in page size (Moen, 1984, 4). According to Daryl Moen
(1984) "newspaper pages (currently) range in size from
approximately 20 to 22 1/2 inches in height. Widths usually
are expressed in picas and range from approximately 80 to 90
picas" (p. 24). Although design format varies widely,
Mario Garcia (1981) states that "six columns seems to be the
most readable and widespread format today" (p. 48). A basic
element involved in newspaper column selection is the page
alignment. The contents of newspaper columns may be placed
in either a horizontal or vertical direction based on
individual newspaper layout preference. According to Garcia
(1981) horizontal column placement is more radical than the
classic vertical placement (p. 33).

The paper weight and opacity varies only slightly among
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newspapers. According to Moen (1984) newsprint is often
composed of kenaf or pulp and as newsprint prices increase
weight decreases (p. 5).

The use of color within illustrative content of
newspapers has become a common practice since 1979.
According to Moen (1984) "a survey by the American Newspaper
Publishers Association found that 57 percent ran more color
in 1979 than in 1978" (p. 243). Although color is not
generally used in type, USA Today has greatly increased the
use of color among newspapers by including color for

mastheads, graphics, cartoons, and advertisements.
n New

The content of a newspaper is imperative to the success
of the publication. According to Whitney (1975) most
newspapers are composed of the following basic elements:
national and international news, features of all kinds, the
comics and entertainment news, community news and local
advertisements (p. 1688-69). Whitney (1975) also reports
that the local, regional newspapers concentrate most of
their news information on local news of the communities

which they serve (p. 167).

Other Features of a Newspaper

Ownership of newspapers has shifted from family-owned

businesses to executive corporations such as Gannett and
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Knight-Ridder. Ellis Cose (1989) sees the current newspaper
industry as a "chain business" controlled by organizations
such as Gannett and Knight-Ridder (p. 306). According to
Cose (1989) "the newspaper business, once run largely on ego
and emotion, is being run more and more by hard-nosed
calculations on investment of capital" (p. 343).

According to Frederick Whitney (1975) "newspapers are
supported by advertising to the extent that about three-
fourths of their revenue is so derived" (p. 176-77). The
remaining one-quarter comes from a combination of
subscriptions and newsstand sales.

The audience of the newspaper is determined by the
population to which individual newspapers are distributed.
According to Whitney, the audience is composed of
"individuals who rely on the newspaper for most of their
news and local advertising showcases" (p. 158). 1In order
for a newspaper to fulfill the needs of its community, there
must be a preoccupation with local news. "Newspapers cater
to their communities, their merchants, and to local taste"
(Whitney, 1975, 159).

Library shelves are filled with books pertaining to the
ethical codes established for the media and the ways in
which they and their employees can remain responsible to
society, their readership and themselves. According to
Itule (1991) the greatest responsibility of a journalist,

working on a newspaper or in other contexts, is to their
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readership. "Reporters should remember that they have a
responsibility to their readership" (p. 638). In order to
maintain this responsibility, codes of ethics have been
developed by organizations such as The Associated Press
Managing Editors Association; the American Society of
Newspaper Editors; the Society of Professional Journalists,
Sigma Delta Chi; the National Conference of Editorial
Writers; and The Associated Press Sports Editors. The
following are issues which editors must confront in
maintaining an ethical position within society:

(1) Fairmess and objectivity;

(2) Misrepresentation by reporters;

(3) Privacy versus the public’s right to know;

(4) Conflicts of interest;

(5) Gifts; and
(6) Compassion versus policy. (Itule, 1991, 638-39).

Magazines

Hi /p £ M .

According to Joseph Dominick (1983) "the first
magazines printed in the United States were designed to be
storehouses of varied literary materials gathered from
books, pamphlets, and newspapers bound together under one
cover" (p. 68). Dominick (1983) cites Andrew Bradford and

Ben Franklin as creating the first colonial magazines.
"Bradford’s American Magazine was published a few days

before Franklin’s General Magazipne in 1741" (p. 68).
According to Frederick Whitney (1975) advertising in
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the late nineteenth century provided a new impetus for
newspapers and magazines alike. "Magazines profited from
the large volume of advertising aimed at women, which in
turn spawned a flurry of women’s magazines: Ladies’ Home
Journal, Women's Home Companion, and McCall's" (p. 181).

"In 1860, there were approximately 260 magazines
published in the United States; by 1900, there were 1,800.
The primary factors for the growth of magazines were more
available money, better printing techniques that lowered
prices, and especially the Postal Act of 1879, which gave
magazines special mailing rates" (Dominick, 1983, 83-84).
According to Whitney (1975) magazine publishing flourished
until the 1950’s with the introduction of network television
(p. 181). Magazines underwent several changes in order to
compensate for network television. According to Whitney
(1975) magazines began to economize, solicit subscriptions,
and become more specialized in content (p. 184).

According to Myrick Land (1985) the purpose of a
magazine is presentation of specialized information to a
focus audience (p. 74).

According to Joseph Dominick (1983) " a magazine not
only has to please its readers, but (it) also has to attract
an audience that would be valuable to advertisers" (p. 88).
Through example, the following four purposes of mass media
described by Dominick (1983) are applied to magazines:

cognition, diversion, social unity and withdrawal (p. 50).
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Cognition as applied to magazines allows for the
audience to obtain specialized information about subjects
related to a person’s general curiosity (Dominick, 1983,
50). An example of this would be an individual interested
in fashion reading Cogmopolitan in order to gain knowledge
of color schemes.

Magazine diversion allows for (1) relief from boredom
of routine activities or everyday life; (2) relaxation; and
(3) emotional release (Dominick, 1983, 52). People Weekly
and Premiere are excellent examples of diversion.

Social unity through magazines occurs when individuals
discuss topics published in magazines (Dominick, 1983, 55).
These topics do not need to be controversial, only of
interest to the individuals involved in the discussion.

A final purpose provided by mass media in relationship
to magazines is withdrawal. According to Dominick (1983)
"people use the mass media to create a barrier between
themselves and other people or other activities. For
example, people often scan the contents of magazines while

awaiting appointments at the Doctor’s office" (p. 55).

Physical Feat £ M .

According to Raymond Dorn (1986) "A ’spread’ can have
several definitions. The most commonly used in editorial
layout is the ’'double-page spread,’ which means ’spread

across two pages, left to right" (p. 51). The double-page
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spreads, in most magazines, are of sufficient importance for
either picture (halftones) or created art (Dorn, 1986, 53).

According to Dorn (1986) "there are three basic
magazine formats generally accepted in America. They are
two-column, three-column, and tabloid" (p. 63). A typical
two-column format is published on 8 1/2 by 11 inch page and
is between "book" measure and "news" measure. The two-
column format limits the layout artist to either one or two
columns (p. 63). A three-column format is also published on
8 1/2 by 11 inch page. The format allows for a great many
picture placement variations (p. 63-64). The tabloid
formats are more often half a newspaper size. Page size is
generally 11 by 17 inches divided into three-, four-, five-,
six-, or seven-column designs (p. 64).

Jan White (1982a) describes the physical properties of
a magazine as "its size, shape, weight, stiffness,
floppiness, fatness and the way it is bound--saddle-stitched
(staples in fold), sidewire (staples from front to back),
and perfect bound (glued sheets) (p. 15).

According to Dorn (1986), "the paper texture determines
the ’'feel’ of its content" (p. 38). According to Jan White
(1982) "a colored stock or a textured stock insert makes the
start of a new section quite obvious. Material that is
displayed on this paper is more special than average" (p.
159).

According to Raymond Dorn (1986) most magazines print
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in four-color process colors. These colors consist of blue,
red, yellow, and black. The combination of these four
colors can give almost exact full-color reproductions when
handled correctly (p. 26). The use of color is a vital
element within magazine layout. According to Dorn (1986)
color has impact, emphasizes movement, adds interest and

creates a mood (p. 65).
Content of Magazines

The diversity of magazine content coincides with the
numerous specialized magazine publications. According to

Dominick (1983)
there are probably around 12,000 to 14,000
magazines published in the United States. The
number and diversity of these publications are
staggering. For example, one survey done in the
late 1970s found that there were 164 ’‘girlie’ or
'skin’ magazines, 146 crossword-puzzle publications;
138 magazines about cars and vans, 65 magazines about
boxing, wrestling and karate; 33 magazines on horses,
riding and breeding; and 15 magazines devoted
exclusively to monsters (p. 209-10).

Dominick (1983) employs two organizational schemes in
order to categorize magazine content. The first classifies
magazines into four main content categories:

(1) General consumer magazines;

(2) Business publications;

(3) Literary review and academic journals; and

(4) Public relations magazines (p. 210).

The second divides the magazine industry into three
traditional components of manufacturing: production,

distribution, and retailing (Dominick, 1983, 210).

Although the content of magazines is diverse, according
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to Dorn (1986) a magazine generally contains the following
elements: cover, mastheads, a table of contents, an
editor’s column, fillers, advertisements, and graphics (p.
64-66) .

Other Features of Magazines

According to Dominick (1983) the magazine industry is
characterized by several large group owners. In 1980, there
were ten organizations that published ten or more consumer
magazines each. The largest company was CBS, Inc., owner of
thirty-six different magazines with a combined circulation
of more than 26 million. 1In all, the top ten magazine group
owners account for about 125 million in circulation (p.
213).

In relation to the phenomenal number of magazines and
their diversity, the readership is grand. According to a
survey by the Audit Bureau of Circulation in 1979, magazine
circulation exceeded 266 million copies. Of these, 34
percent were bought from newsstands with the remaining 66

percent delivered by subscription (Dominick, 1983, 390).
Alternative Print Media
Higt /p £ ALt tive Pri Medi

According to editor Elliott Shore (1982) the
"alternative" press is defined as "those publications which

offer alternative perspectives on issues that might
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otherwise go unnoticed" (p. 4). Lauren Kessler (1986),
author of the Digsident Presg: Alternativ rnalism in
American Higtory, uses alternative and dissident

interchangeably. The term underground is often interchanged
with alternative. And yet, according to David Armstrong
(1981) underground is a specific form of alternative press
from the 1960s. According to Armstrong (1981) alternative
publications are liberal and left-liberal and underground
papers are a far more "radical", "explosive", "outer-
directed" form of activism (p. 258).

According to Armstrong (1981) the history of
alternative print media began with Thomas Paine and Common
Sense in 1776 (p. 15). Common Senge was a revolutionary
political pamphlet exhorting the American colonies to
declare their independence from England. Armstrong (1981)
reports that Samuel and John Adams published a

renegade weekly newspaper called the

Boston Gazette from 1719 to 1798. The Gazette

campaigned effectively for the repeal of portions

of the hated Stamp Act pertaining to printers and

published confidential letters written by the

colonial governor of Massachusetts that led to the

Governor's recall (p. 33).

"Alternative" papers were not only being formed as advocates
of political difference; the "alternative" press was also
establishing representation for cultural minorities.

According to Armstrong (1981) Fr m’ rnal,
published from 1827 to 1829 by Frederick Douglass, was the

first black-owned, black-run newspaper which was launched to
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counter editorial broadsides against blacks by white
newspapers and to agitate for the end of slavery (p. 33).

Not all "alternative" papers were produced to advocate
a single cause. According to Armstrong (1981) the
Liber r, edited by William Lloyd Garrison, condemned
slavery, advocated peace and temperance, came out in favor
of women’s rights and subscribed to the pacifism utopian
communist principles of John H. Noyes (p. 34).

Utopian principles of nature, pacifism, equality, and a
"pure existence" were being promoted by The Dial under the
direction of Margaret Fuller and later Ralph Waldo Emerson
from 1840 to 1844 (Armstrong, 1981, 35).

Women’s suffrage was being addressed by Amelia
Bloomer’s Lily and Elizabeth Cady Stanton and Susan B.
Anthony’s Revolution in the mid-1800s (Armstrong, 1981, p.
36).

According to Armstrong (1981) the most popular radical
publication of any kind in American history was a weekly
newspaper published in Girard, Kansas called Appeal to
Reason (1895-1917). Appeal combined folksy sermons on self-
improvement with fire-breathing blasts at the ’‘ghoulish
protocrats’ (p. 38).

In 1917 The Massesg, a monthly magazine in New York,
began publication, combining art with politics. According
to Armstrong (1981) this combination brought about great

success for the publication (p. 38).
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A present day altermative publication, the Village
Voice, began publication in 1955. According to Armstrong
(1981) the Voice was launched as a vehicle for stylish
personal writing and Democratic Party reform politics (p.
41). Armstrong (1981) attributes the success of Voice not
only to its taking ‘alternative’ political stands but also
to its "cool, literate, witty, ‘with-it’ tone and its
coverage of off-broadway theater, poetry, avant-garde
cinema, and the day-to-day experiences of living in the
historic American bohemia" (p. 41).

During the turbulent 60’s, the alternative press
blossomed. According to Abe Peck (1985) "by 1969 at least
five hundred ’'alternative’ papers served communities and
constituencies worldwide, with 500 to a 1000 more dissenting
papers in high schools alone" (p. xv).

One of the leading publications during this time, the
Berkeley Barb founded by Max Scherr, covered most of the
turbulent happenings of the middle and late 60’'s from an
instigator’s point of view, according to Armstrong (1981,
46) .

As the number of alternative papers increased, paper
editors banded together and in June 1966 formed the
Underground Press Syndicate (UPS). According to Armstrong
(1981) UPS was formed to pursue national advertisers, give
the underground papers a collective identity and allow

members to reprint each other’s material free of charge (p.
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59).

After the propagation period of the alternative press,
the economic strife of the 80’s caused a pruning of the
number of alternative publications. Major publications such
as the Berkeley Barb, Boston’s Real Paper and the Liberation
News Service folded because of the lack of funding and
repression (Armstrong, 1981, 332).

Other "alternative" publications such as Mother Jones,

Big Mama Rag, Ms., Unte, and the Village Voice are still
flourishing.

The purposes of the "alternative" press have been
exemplified throughout its history. The following summary,
taken from Armstrong (1981), lists various purposes served

by the alternative press:

1. "Dig to the roots of issues as a means of
clarifying problems and offering choices" (p. 16).

2. "Become the voice of minorities who are seldom
permitted to speak for themselves" (p. 17).

3. Become tools for community action and organizing
(p. 21-22).

4. Play a crucial role within the movements for social
change in America by announcing new ideas;
permitting activists to see the forms their work
takes in society; providing party lines on which
members of alternative social movements exchange
information and impression; and providing
perspectives on grass roots political efforts (p.
24) .

5. Influence the formats and style of the commercial
mass media (p. 26).

According to Lauren Kessler (1984) "most dissident
(also known as alternative) publications attempt to
communicate both internally to a group of believers and

externally to those not converted to the cause" (p. 158).
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Kessler expands on this by reporting that "in their role as
external communicators, dissident journalists attempt to
perform two major functions: educate the "unconverted"
public by presenting a forum for ideas generally ignored by
the conventional press, and persuade the unconverted that

their cause was righteous and worth supporting"™ (p. 158).
Physi F iv

According to Armstrong (1981) "today’s alternative
media include active newspapers and magazines, small-press
publishers, independent film and video, community access to
cable TV, comics, news services, user-controlled computer
networks--even, in two notable instances, quiltmaking and

bread baking-with-a-message" (p. 21).

Since one of the main purposes of "alternative"
publications as stated by Kessler (1986) is to "educate the
'unconverted’ public by presenting a forum of ideas
generally ignored by the conventional press" (p. 158) the
content of "alternative" publications is designed to do just
that through editorials, cartoons, poetry, investigative
reports and special features (Armstrong, 1981, 93). David
Armstrong (1981) reports that the content of the alternative
media is not neutral. According to Armstrong "they are

highly partisan media enterprises that make no attempt to



34
disguise their partisanship" (p. 22).
The presence or absence of advertising can also
influence content. According to Armstrong (1981)

publications such as the Berkeley Barb and the Village Vojce

incorporate advertising 