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PREFACE 

This study was conducted to discover what value readers placed on the content of 

the newly developed OSU College of Arts & Sciences magazine and what suggestions 

could be made to improve the magazine's content. Additionally, this study explored a 

reader's propensity to donate funds based on the content af the magazine. Three focus 

groups were conducted from a purposive sample of Arts and Sciences alumni to explore 

opinions and preferences of magazine content and the readetm's propensity to give 

monetarily to the College. A demographic questionnaire was also used in each focus 

group te gather opinions regarding individual gifts to an alma rnater. The data from each 

focus group was transcribed and analyzed for common and differing opinions. Based on 

this research, it is hoped that an improved publication may be produced that better suits 

the needs of the University and its alumni. It is also hoped that this study will help the 

University administrators create a communication tool capable of providing more 

effective and efftcient fund-raising efforts, as well as creating an avenue for two-way 

communication between the Development Department of the College of Arts and 

Sciences and Arts and Sciences alumni. 
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CHAPTER I 

INTRODUCTION 

General 

Effective communication is a key factor in building and retaining alumni 

relationships and financial support. Public four-year universities often rely on financial 

support to sustain their programs and provide scholarships to students (Pettit & Ltten, 

1999). Therefore, universities often create comprehensive communication plans in an 

effort to advance relationships with graduates and to support financial goals. Effective 

alumni mass communication is thus a first step in securing organizational goals. 

Mass communication can be described as communication from an organization to 

many people via a media channel with limited audience feedback (Bliwise & Hay, 

2001). Organizations such as universities reIy on mass communication channels to 

communicate with prospective and current students, faculty, alumni and donors. 

Universities often use magazines to communicate with their audiences because they are 

relatively inexpensive and are able to reach a large audience (Rowland, 1977). However, 

the content of the publication must interest the audience, and the message must be clear, 

concise and able to retain the audience's attention for future communication. 

Furthermore, the content must k understood to create the desired effect to achieve 

organizational goals, such as cultivating alumni or donor relationships and securing 

alumni financial support (Pearson, 2001). Therefore, effective organizational 



communication requires pre-determined content knowledge regarding audience opinions 

and preferences. Otherwise, the organization's audience is not being adequately served, 

the desired effects are not being achieved and organizational goals are not being met. 

Knowing what, when and how the external audience wants its organizational 

cornmunicati on is an important determinant in cornmunicazion content. Audience 

feedback, such as e-mail, letters or voice messages, is rarely used as a sole determinant of 

publication content because it does not accurately reflect the opinions and attitudes of all 

readers, nor does it contain indepth explanations of the attitudes and opinions of the 

audience (Pettit & Litten, 1999). Therefore, some type of formal qualitative reseatch 

regarding audience preferences and opinions must be established to create and produce 

effective external communication. 

State higher education institutions rely on a variety of sources for financial 

support, including funds from the state, the university foundation, student tuition, state or 

national grants and alumni or donor support. Institutions that are net financially able to 

meet teaching, research and service goals are forced to seek additional funding resources 

to meet goals in an effective manner. Loessin, Duronio & Borton (1986) emphasized the 

increased importance of higher education's fund-raising efforts during a time when state 

and federal funding is declining. Alumni and donor support represent an important source 

of institutional funding that can become a regular part of the institution's revenve 

(Martin, 1993). Alumni and donors have different reasons for their financial support of 



higher education institutions. Leslie & Ramey (1988) reported that alumni contributions 

are usually based on a desire to repay the institution for an education received or are 

based upon an increased recognition of the academic benefits provided by the institution. 

hessin, Duronio & Borton (1986) found alumni involvement in actual fund-raising 

projects and activities reflects a pasitive psychological commitment to the institution, 

generating enthusiasm and momentum for reaching those who are less committed. 

Shadoian (1989) reported that "alumni giving is the single most important index of 

esteem in which the institution is held by a key group of individuals" (p. 1). Therefore, it 

is important not only to understand what alumni and donors want and need in designing a 

mass communication tool but also why and how alumni and donors base their decisions 

to give monetacil y to an institution. 

Qualitative research provides certain advantages in media-related research 

because it is flexible and increases the researcher's depth of understanding (Wimmer & 

Dominick, 2000). Focus group research is qualitative in nature and provides indepth 

information for researchers, especially in determining effective communication content in 

mass communication. When creating and producing new communication pieces, editors, 

writers and artists strive to meet deadlines and are often times unaware of how the 

content of their communication affects readers and their communication goals. Thus, 

focus groups take the guess-work out of how to effectively communicate with an 

audience. 



This research explores readership preferences and opinions regarding the content 

of the Oklahoma State University College of Arts & Sciences Magazine and examines 

hew the cantent of the magazine affects the reader's propensity to donate monetarily to 

the College of Arts and Sciences. The information gained from this study should assist 

the editors of the magazine regarding magazine content while also assisting 

adrninismtors in the College of Arts and Sciences to more effectively communicate and 

cultivate relationships with alumni, donors and prospective donors. 

Backrrround 

Oklahoma State University's College of Arts and Sciences is the university's 

largest college, offering more than $0 degree options from 22 departments and two 

schools within the College (Keeley ,2002). Furthermore, there are 30,098 Arts and 

Sciences alumni (Robinson, 2002). The College has traditionally acknowledged the 

importance of alumni communication and began communicating with its external 

audience via newsletters and magazines in 1995. Prior to this study, an annual newsletter 

titled A&S Insi~hts  and an annual magazine titled OSU Spectrum were used to 

communicate with alumni. Both publications had the same purpose: to foster 

communication and inform alumni and friends about issues, activities and news in the 

College. However, neither publication used qualitative research to better understand its 

audience. 
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The College of Arts and Sciences developed a new communication plan in June 

2001 and combined A&S Insights and OSU Spectrum into one magazine titled OSU 

College of Arts and Sciences Magazine. This magazine is sent to approximately 7,000 

Arts and Sciences donors and alumni members. The purpose of the College's new 

communication plan is to enhance its outreach efforts to alumni, to communicate more 

effectively with donors, and ultimately, to increase monetary contributions. This research 

will examine the value readers place on the content of the magazine, while also 

examining the content's effectiveness for persuading readers to donate monetarily to the 

College of Arts and Sciences. 

Problem Statement 

The College of Arts and Sciences formerly produced two communication pieces: 

a newsletter (A&S Insights) and a magazine (OSU Spectrum). Neither puMication 

attained the 2001 goals of the College's Communication Plan. The new goals of the plan 

included: 

Direct more resources to the college and increase unrestricted support; 

Keep alumni informed; 

Develop a career services network for students; 

Instill pride in a degree from the College of Arts and Sciences; 

Increase the value of an College of Arts and Sciences degree; and 

Inform people about the benefits of a liberal education and the importance of 

lifelong learning (June ZOO1 Arts & Sciences Communication Plan, p. 1 )  
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To achieve these goals, the College combined A&S Insights and OSU Spectrum into one 

four-color magazine titled OSU College of Arts & Sciences. However, research regarding 

readership preferences for the content of the magazine was not conducted prior to the 

release of the first magazine. Furthermore, cantent or leadership preference studies by the 

College have been nonexistent. Without proper information regarding readership content 

preferences, content is based on personal judgment by those responsible for the 

publication's production, and if goals are achieved, the reasons for success are unknown. 

The new communication goals of the College require formal research to achieve 

success. Hence, focus groups will be conducted to determine readership preferences and 

opinions and the effectiveness of content on a donor's propensity to give based on 

reading the OSU Colle~e of Arts & Sciences magazine. 

Purpose of the Research 

This research focuses on readership preferences of alumni of the College of Arts 

and Sciences at OSU regarding the content of OSU C o l l e ~ e  of Arts & Sciences 

magazine. Another portion of this research will focus on the magazine's content and its 

affect on a reader's propensity to give monetarily to the College. Focus groups were 

conducted to interview a purposive sample of College alumni members and donors 

regarding their content preferences and opinions for the OSU College of Arts & Sciences 

magazine, and how that content affects their propensity to donate back to the College. 



Research Objectives 

Based on the first two goals of the 2001 College of Arts and Sciences 

communication plan, the research objectives for this study are: 

1. to determine magazine usage; 

2. to determine content preferences; 

3. to determine content that may affect a reader's propensity to give 

monetarily to the College; 

From these research objectives, the questions guiding this study are as follows: 

Research Ouestion One: 

What value do readers of the OSU College of Arts & Sciences magazine place on the 

content found in the Fall 2001 issue, and what additions or changes do they suggest? 

Research Question Two: 

What is the OSU College of Arts & Sciences magazine reader's propensity to give 

monetarily to the College of Arts and Sciences based on the cantent of the magazine? 

The information derived from this study provides indepth details a b u t  readers' 

opinions and preferences of the OSU College of Arts & Sciences magazine, a necessary 

factor in creating a more comprehensive and effective communication tool for the 

College. Finally, the research will provide valuable informatian for fostering effective 

and financially beneficial communication between the College and its alumni and donors. 



Methodology 

A focus group is a qualitative method of research used to explore opinions, 

preferences and attitudes of a target audience (Morgan, 1993). In this research, three 

focus groups were conducted to determine alumni and donor preferences regarding 

magazine content and to determine attitudes and behavior of these participants regarding 

the content and its influence on their propensity to donate. 

Focus group participants were purposively selected from a list of OSU College of 

Arts and Sciences alumni who contribute to either the University or specificatly to the 

College of Arts and Sciences (or one of its 22 departments). Each group was comprised 

of no less than 1 1  participants and no more than 12. Each purposive sample focus group 

contained alumni and donors from the College, representing different graduation dates, 

different schools within the College, different genders and different patterns of alumni 

membership participation or monetary giving. Some participants were current OSU 

alumni members, paying a $35 annual fee for membership, which entitles them to receive 

the OSU College of Arts & Sciences magazine. Some participants were graduates from 

the College but they had never joined the College's Alumni Association. Some 

participants were donors to the College but not alumni. Finally, some participants never 

received an alumni publication and never contributed to the university in any capacity. 

Focus groups were conducted in three Oklahoma locations to gain a saturation of 

opinions regarding the content of the magazine. Thirty-five purposively selected Acts and 



Sciences alumni or donors were recruited through an initial e-mail letter by the 

researcher, followed by a letter stating specifics about each focus group, such as time, 

date and place, and then by a reminder e-mail sent 3 days prior to each meeting. The 

focus groups were conducted in February 2002 on the OSU campuses in Tulsa, Stillwater 

and Oklahoma City. 

Theoretical Framework 

Media System Dependency Theory 

The theory of media system dependency provides a model to illustrate the 

relationship between the OSU College of Arts & Sciences magazine and its readers. 

University alumni and donors are dependent on the university to provide them with news 

about the university and often rely on university newsletters or publications to deliver the 

news that helps them stay connected to their alma mater 

The media's power lies in its control of certain information resources that 

individuals require to satisfy personal goals or certain needs, Hence, people construct 

their own media system based on their goals and use patterns. The media, or in this study 

the Colle~e of Arts & Sciences Marrazine, is seen as a linking force of communication 

between alumni and the College itself. Alumni often rely on the magazine to inform them 

about the news of the College, as well as news about the university. A media system 

dependency relationship is defined by Ball-Rokeach and De Fleur (1976) as: 



The extent to which attainment of an individual's, group's, organization's, or 

system's goals is contingent upen access to the information resources of the 

media system, relative to the extent to which attainment of media system goals is 

contingent upon the resources controlled by individuals, groups, organizations, or 

systems, respectively (p. 250). 

Ball-Rokeach (1985) proposed that a key variable in understanding how, when, and why 

media messages influence audience beliefs, feelings or behavior is the degree of audience 

dependence on mass media sources of information. Dependency within this framework 

has been defined as "a relationship in which the capacity of individuals to attain their 

goals is contingent upon the information resources of the media system -those resources 

being the capacities to (a) create and gather, (b) process, and (c) disseminate information" 

(Ball-Rokeach, 1985, p. 487). Furthermore, the absence of alternatives might also 

increase dependency on available university information sources. 

The more an individual comes to rely on a single communication channei, the 

greater predictability of the outcome of communication, and the more alternative 

informational sources available to an individual, in terms of quality and quantity, 

the less likely the individual Is to be dependent on a specific channel of 

information (Rubin & Rubin, 1985, p. 39). 

Individuals are dependent on media infomation in many ways. How they use media is 

often based on their personal goals and personal objectives. According to the dependency 



model, a need to understand the social and self-environment, orientation, and play are the 

three major dimensions of human motivation that guide media behavior (Ball-Rokeach, 

1985). This dependent relationship is determined by the types of information intended to 

satisfy societal, organizational and personal goals (Ball-Rokeach, 1985; Ball-Rokeach & 

De Reur, 1976; I)e Reur & Ball-Rokeach, 1989). 

Media system dependency is the extent to which the media system's information 

resources are perceived by an individual or group to be helpful in pursuit of their goals, 

and the media system must respond to the needs and wants of the audience and social 

systems while also depending upon the audience and social systems for content and 

revenue resources (Skumanich & Kintsfather, 1998). Furthermore, social networks (such 

as, in this case, the alumni of the College of Arts and Sciences) may hold important 

consequences for media dependency (Ball-Rokeach, Rokeach, & Grube, 1984) and media 

use (Sotirovic & McLeod, 1 998). 

Halpern (1994) states media dependency is not equally distributed among 

members of a given society, but rather the social-structural location of individuals is a 

key factor in understanding differences in media dependency patterns. Ball-Rokeach 

(1985) believes structural location is determined by variables such as class, status and 

power. 

When considering the differences in personal interest of articles within a 

magazine (such as the OSU College of Arts & Sciences magazine), many different 
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opinions can result from the same article, which often makes it difftcult to determine 

which articles have a desired effect. Different personal opinions often cause the media to 

produce different interpretations of content (Ball-Rokeach, Rokeach, & Grube, 1984). 

Therefore, in-depth research, in this case focus group research, is required to detennine a 

full range of opinions and perceptions. 

Individual Media Dependency 

Individual media dependency is a microlevel of media system dependency and is 

worthy of mention in this research. Individual media dependency provides a concrete 

base for the empirical measurement of definitive causal dependency relationships of an 

individual with respect to a specific medium (Colrnan, 1990; Grant, Guthrie & Ball- 

Rokeach, 1991; Loges, 1994). The analysis of dependency relationships or the perceived 

importance of media by an individual in pursuing key motivational goals may allow for a 

more accurate prediction of effects than more commonly relied upon methods such as 

demographics or psychographics (Loges & Ball-Rokeach, 1993). Loges & Ball-Rokeach 

(1993) categorized the dependent relationship of individuals and their choices of media 

into three dimensions: understanding, orientation and play. Therefore, individual media 

dependency is a measure for assessing media impact, such as the effect of content on the 

alumni of the OSU College of Arts and Sciences, based on the intensity of the 

relationship between alumni and the College magazine. 
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Ball-Rokeach and De Fleur (1989) believe that an individual must have a pre- 

existing dependency with a medium for a genre dependency (a dependency on a specific 

medium, such as, in this case, a publication) to develop, stating that dependency may fail 

if the individual does not find the content relevant or interesting. Ball-Rokeach et al. 

(1984) and De fleut & Ball-Rokeach (1989) theorize that the greater the genre 

dependency, the greater the degree of attention and affect during the exposure to the 

content. When personal: goals are reached because of content exposure, content value 

intensifies for the individual, which in turn increases the individual's dependency, 

resulting in further individual involvement with the medium, in this case, the OSU 

Collexe of Arts & Sciences magazine. 

Therefore, media dependency theory (and individual media dependency) i s  a 

framework for understanding alumni readers' patterns and usage of OSU College of Arts 

& Sciences magazine. 

Significance of the Study 

An in-depth study into the communication preferences and opinions of an 

organization's audience is beneficial to the audience and the organization. Readership 

preferences and opinions change over time, thus making it necessary to be in touch with 

those opinions and preferences to produce effective and mutually beneficial 

communication. The lack of research aimed at readership and alumni preferences for the 

College of Arts and Sciences leaves editors and managers guessing about the 



effectiveness of their magazine. This research aimed to provide the College with a 

readership evaluation of its new magazine's content, as well as to provide insight about a 

reader's propensity to give monetarily, based on the publication's content. 

At the conclusion of this study, the College of Arts and Sciences should be able to use 

this research as an effective communication planning tool to determine the effectiveness 

of the OSU Colle~e of Arts & Sciences magazine, to help the publication staff decide the 

content of future issues and to gauge the propensity of readers to donate based on the 

magazine's content. Additionally, this research should prove useful to editors and 

managers of other alumni publications interested in improving readership communication 

while also increasing monetary support. 

Limitations and Assumptions 

Results from this study cannot be generalized to the general public or to other 

university publications because the sample size is small and may not k representative of 

the general population. Focus groups, while excellent at providing in-depth information, 

cannot be generalized to the population because the resuIts stem from the attitudes and 

opinions of a small number of people, who may or may not reflect the opinions of the 

larger population. However, results can serve as a guide to editors and publications 

managers of other alumni magazines 

Furthermore, it is assumed that participants in the focus groups of this research 

responded honestly. 



Organization of the Research 

To aid in the achievement of communication goals of the College of Arts and 

Sciences, this research was conducted to provide reliable and accurate information 

regarding the content of OSU College of Arts 8 Sciences magazine and its effect on a 

reader's propensity to donate. 

Chapte~ I1 provides a review of literature relevant to this study, including previous 

studies regarding alumni and university publications, as well as literature concerning 

focus group methodology, theories of mass communication applicable to this study, 

magazine content and university fund-raising methodology and effectiveness. 

Chapter IEI defines the research methodoIogy used to conduct this study and 

collect the data, and describes the sampling methods used to select focus group 

participants from a database of the College of Arts and Sciences. This chapter also 

includes methods used to administer and analyze the information gleaned from this study. 

The findings of the three focus group studies are presented in Chapter TV. 

Chapter V presents a summary of the findings and includes recommendations for 

the editor of OSU College of Arts & Sciences magazine regarding publication content. 

This chapter also includes suggestions for the College of Arts and Sciences Development 

Director, as well as suggestions for future research and comments by the research author. 



CHAPTER I1 

REVIEW OF THE LITERATURE 

Introduction 

Effective communication is essential for successfully cultivating and maintaining 

mutually beneficial relationships between an organization and its external audience. 

Having a media presence capable of reaching the masses guarantees that public 

institutions will be able to disseminate messages about accomplishments, needs and 

future plans, and raises an organization's public profile and association with those 

messages (Utter, Noble & Brady, 19993, therefore creating or maintaining a relationship 

with alumni. Alumni communication varies in form, but often appears as newsletters or 

magazines, which often serve as the alumni's main source of information about their 

alma mater (Creekmore, 1999; Kelly, 2001 3. Alumni publications are also used to foster 

fund-raising efforts of universities by stimulating the relationship between the graduate 

and the campus (Schoenfeld, 2001). 

The purpase of an alumni publication is to maintain and enhance relationships to 

"produce favorable attitudes toward the institution and produce behaviors supportive of 

the university" (Bartolornero, 1986, p. 488). Magazine editors must thus understand 

something about their readers (Stephan and McCarthy, 1958). Editors must also 

understand the audience and its relationship between the medium and the people it 

reaches (Erdos & Morgan, 1970). Writing and preparing magazine content would be 
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simple if all readers had the same interest and concerns; however, when the audience is 

comprised of a diverse group of people, such as an entire alumni population, magazines 

are great communication tools (Creekmore, 1999). 

The ultimate worth of an alumni magazine goes beyond the tangible by affirming 

the sponsoring university" ideas, financial needs and future plans (Creekmore, 1999). 

Communication is an important aspect in the giving process. University alumni 

publications not only inform and update alumni, but they can also foster emotional 

feelings of belonging, which may lead to financial support. In this research, the number 

one goal of OSPJ's College of Arts and Sciences is to enhance fund-raising efforts. 

Therefore, a review of literature on university fund-raising and alumni communication 

folfows. While research regarding a publication's content and a reader's propensity to 

give i s  non-existent, and while research on alumni philanthropy i s  still in the early stages 

of developing a body of knawtedge (Oglesby, 1991), there are several studies relating to 

the importance of effective alumni communication and higher education institutional 

fund-raising that are worthy of mention. 

University alumni communication fosters relationships with alumni and is 

essential when trying to boost alumni donations. In the early 1900s, colleges began using 

public relations tools, or mass communication tools such as magazines and letters, to 

keep the public in touch with theif purposes and activities in an effort to compete for 

* .  . I . ,  .. . 
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alumni financial support (Fine, 1972). Ray ( 1  982) found alumni communication was the 

single most important factor in cultivating donors. 

Andrews (1953) suggested that financial giving was relafed to the donor's 

familiarity with the cause for which one was giving. Li kert & Hayes (3957) indicated that 

an individual or group decision to contribute financial support was influenced positively 

when effective communications were used to publicize the position of the reference 

group to which the individual or group is associated, Tyus (1958) found that a lack of 

communication between college personnel and alumni negatively affected financial 

conbi butions. Tam (1 965) identified financial necessity as the main reason for alumni 

communication following World War 11. 

Parsons & Wethington (1996) reported that the "act of regular communication 

between an organization and its potential donors can have a far greater impact in securing 

funding from alumni than the fund-raising appeal conducted at regular intervals" (p. 47). 

Utter et. a1 (1999) found that perceptions of value can be greatly enhanced through 

campus communication with at umni, thus creating more alumni contributions on a 

regular basis. Hunter, Jones & Boger (1999) found that alumni were more favorable 

donors to institutions with effective infomation networks, and alumni responded more 

favorably to institutions with quality and frequent alumni correspondence. Similarly, 

Millett & Jorosz (2001) reported university fundraisers must make some kind of contact, 

either personal contact or written communication, to improve and foster alumni giving. 



19 

Relationships between the institution and its alumni are another important factor 

in alumni philanthropy. Universities must communicate effectively with alumni to create 

or enhance relationships and possible donations. In a philanthropic focus group study fox 

Stanford University, Pearson (1999) concluded that philanthropic support for a higher 

education institution depends, to a large extent, on the relationships it has with its 

prospects, and giving is influenced by the quality of alumni relations and communication. 

Furthermore, fund-raising efforts can be more snccessful when alumni relations, 

university communications and university development departments work closely 

together (Pearson, 1999). Moreover, fund-raising messages sent through mass 

communications must specify goals, ask for support and be written fmm an alumni 

perspective (Beamon, 1999). Additionally, Pearson (1999) found that alumni were twice 

as likely to identify more closely with their department than the university as  a whole and 

felt more comfortable donating to their own departments than to a general university 

fund. 

When considering alumni decisions to read an alumni publication, and the 

alumni's decision to donate, Bragg ( 1  97 1) found no statistical significance in the 

relationship between giving and whether the alumni publication was read. Moreover, he 

found no significance in the amount of the gift and time spent reading the publication. In 

contrast, Miracle (1977) found that for donors, 87.7% stated that they received alumni 

literature regularly, as compared to 47.7% for nondonors, and that donors indicated that 
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the quantity of communication regarding the institution influenced their yearly giving 

decisions. Similarly, Aug (1987) reported a significant relationship was found between 

donor behavior and readership of an alumni magazine. McKinney ( 1  978) concluded that 

receiving infennation about the institution through a variety of sources was a significant 

factor in determining donor status. Grill (1988) found a strong relationship between 

readership and donor behavior. Shadoian (1989) reported that reading alumni 

publications was the single strongest indicator of alumni giving. Martin (1993) found 

%.7% of participants in a public university study spent some time reading their 

corresponding alumni publication. Furthermore, Martin (1993) found that donors 

responded positively to a publication's reporting of a perceived need for financial 

assistance. 

In conclusion, effective alumni communication is essential to  the successful fund- 

raising efforts of any institution, especial1 y universities. Alumni communication tools are 

often the only source of information for the alumni, thus making the alumni dependent on 

news from their alma mater. Without communication, relationships cannot be built or 

maintained, and fund-raising efforts are hampered. 

Few research studies have been conducted to determine audience preferences in 

publication content, but many studies have been completed regarding the attitudes and 

opinions of publication audiences at Oklahoma State University. However, none of: these 

studies used qualitative research such as focus groups to gather data. Moreover, there 
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have been few studies conducted to measure a reader's propensity to give monetarily to 

an institution based on the content of a publication. 

However, several quantitative studies regarding publication content conducted at 

OSU are relevant to this research effort. Sharpe (3%2) studied the problems of nine 

Oklahoma Extension Circulars and found that content should be specific and carefully 

considered to fulfill the needs and wants of its readership. Cox (1969) conducted a study 

of Stillwater's community newspaper in conjunction with the OSU Public Information 

Office. The study surveyed city residents and their preferences for news about higher 

education in the city's newspaper; it also dealt with editorial content. The study found 

that readers expressed interest in news stories about students, but not about stories 

involving faculty, departmental or ad~ninistrative news. Overall, there was low interest in 

higher education, even in a university community. 

There have also been several major studies researching OSU magazine readership 

content preferences in the past 33 years. A readership survey was conducted by Dollar 

(1974) for the OSU alumni publication formerly known as Outreach. The study focused 

on the content and format of the magazine; a national advertising questionnaire was used 

and a 68% response rate was obtained. Dollar found that 12% of participants found the 

magazine" content exciting, while 81 % described the content as acceptable. Forty-three 

percent of the readers read most issues, while 52% of the readers reported that they read 

every issue of the magazine. "Class Notes,'" regular section in the magazine, was 
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considered by 54% of the respondents ta be the most interesting feature of the magazine. 

"Class Notes" featured human-interest stories about alumni. 

Dollar conducted a more in-depth study of the content preferences of respondents 

for Outreach magazine in 1974 as part of his master" thesis. Dollar (1974) found that 

"Class Notes" was still the most popular feature of the magazine. Respondents also liked 

a feature titled "Alumni Achievements." The least-favorite features of the magazine were 

"'Honors and Awards Banquets," "Administrative Programs" and "Staff & Faculty 

Changes." 

Other research relevant to this project includes the work of Moore (1992), who 

conducted a study to survey the readership of the quarterly magazine regarding their 

preferences of the magazine's editorial content and format. Moore found that magazine 

features about successful af umni were popular among readers. Moore dso found that 

respondents with doctoral degrees preferred reading about stories of controversy within 

the university. Moore reported graduates from the early 1990s expcessed the need to see 

more stories addressing specific colleges within OSU. He also reported that most 

respondents read only "some" of the magazine, and 69% of the respondents were happy 

with a quarterly publication. Moore found respondents enjoyed "Class Notes" more than 

any other section of the magazine. '"Class Notes" dealt with alumni stories. Finally, 

Moore reported respondents requested to see more stories dealing with controversial 

campus issues and interesting alumni. 
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Fleming (2000) conducted the most recent survey research of magazine content 

preferences for an OSU publication, where study participants evaluated the content and 

formatldesign of OSU Ma~azine.  Fleming found that 43.5% of readers read most of the 

magazine, while 24.8% said they read half of it and 26.9% said they read all of it. The 

main feature story of each issue was read first by mare than 48% of the readers. 

Additionally, "Class Notes'here read by 25.5% of readers, read nearly as often as the 

main feature story (17.8%). Respondents preferred more stories about successful alumni 

and campus events, and fewer stories about contributions and branch campuses. 

Fleming also found that respondents gave positive ratings to the magazine's 

writing and characteristics (timeliness, credibility, accuracy, diverse coverage, length, 

depth, interesting, welt written and informative). Regarding frequency of stories, more 

than 56% said they preferred more nostalgic stories, more than 48% preferred more 

campus event stories, more than 40% wanted more successful alumni stories, and more 

than 28% desired more athletics and sports stories. 

Conclusion 

In the field of journalism and mass communication, research on alumni magazine 

content and its effect on a readerYs propensity to give financially to the sponsoring 

institution i s  mostly non-existent. Furthermore, there is a lack of research on general 

alumni philanthropy. Research that does exist is usually in the form of a dissemtion or 

master's thesis, and more often than not is not published. 



This chapter has examined the importance of alumni communication and 

cornrnnnication in institutional fund-raising efforts and relevant collegiate magazine 

content studies. While few studies have been conducted regarding the importance of 

effective alumni communication and its connection to alumni donations, several studies 

have focused on magazine content. 

Fleming's magazine readership survey regarding content is the most up-to-date 

study relating to this research and addressed alumni's content preferences and opinions. 

Fleming found that magazine readers read the main feature story first. Readers also 

enjoyed and read stories about alumni accomplishments as often as they read the main 

feature story. Stories abut  the college from which respondents graduated were read 

nearly as often as alumni features and main feature stories. Fleming also noted that 

stories regarding donor gifts and campaigns were the least read; stories about departments 

or colleges from which the respondent did not graduate also rated very low. Respondents 

also wanted more articles regarding OSU history and campus events, followed by 

successfrrl alumni and information a b u t  branch campuses. 

Finally, this research also examines the rote of the alumnus as a reader and a 

prospective donor for the College of Arts and Sciences. There is no relevant literature 

addressing the papameters of this study and further examination and exploration of 

alumni magazine content and its effect upon a reader's propensity to give are needed. The 

findings of this study will begin the exploration of the relationship between a university's 



communication with alumni and the communication's effect upon the alumni to 

contribute monetarily to the university. 



CHAPTER I11 

METHODOLOGY 

Introduction 

This chapter describes the research design and procedures used for this study. A 

summary of the problem statement and the two guiding research questions appear in the 

first section of this chapter. Next, an overview of the importance and significance of 

focus group methodology in researching magazine content is reviewed, and procedures 

and questions used to collect data for the study are discussed. The last section of this 

chapter summarizes the sampling techniques and data analysis method, and discusses the 

limitations and weaknesses of this study. 

Statement of the Problem 

The major purpose of this study was to determine the effectiveness of the content 

of the OSU College of Arts & Sciences magazine, a new annual publication developed in 

2001 in hopes of enhancing outreach efforts to College alumni. The College's 

communication goals are to direct more financial resources to the college, to increase 

unrestricted support and to keep alumni informed. The two research questions guiding 

this study were: 

I. What value do readers place on the content of the OSU College of Arts & Sciences 

rnagazi ne? 
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2. How does the content affect a reader" propensity to give financially to the College of 

Arts and Sciences? 

Description of Research Methodology 

The purpose of this study was to find'the range of perceptions and opinions 

regarding the content of the OSU CoIle~e of Arts & Sciences magazine and a reader's 

propensity to give monetarily based on the magazine content. Therefore, the nse of focus 

group methodology was Selected by the researcher as the sole instrument used in 

collecting content perceptions data. 

/ F o c u s  groups can serve a number of purposes. Morgan (1997) states that focus 
/ 

groups are used in several ways: 1) as self-contained research, in which they serve as the 

principal source of data; 2) in supplementary research, where they rely on some other 

primary method of data collection, such as a survey; and 3) in multi-method research, 

where they are combined with two or more means of gathering data and no one primary 

method determines the use of the others (p. 2). Krueger & Casey (2000) state that focus 

groups are used to aid in decision making, product or program development, customer 

satisfaction, planning and goal setting, needs assessment, quality improvement or 

movement, understanding audience and employee concerns and attitudes, and policy 

making and testing. Greenbaurn (2000) confers with other focus group experts, stating 

that the method is used to "delve into attitudes and feelings about a particular topic.. .and 

to understand the 'why' &hind the cor~sumer behavior" (p. 6). However, Morgan (1993) 



believes focus groups should not be used for decision making because the results of a 

fmus group cannot be generalized to the population. 
-=- 

Good planning is essential to the success of a study, especially when focus groups 

are the primary, or only source, of data. According to Krueger & Casey (20001, at least 

three or four focus groups must be conducted to ensure adequate coverage of desired 

information on a given topic. The number of participants required for a focus group, 

according to most experts, are between six and 12 people. Morgan (1998) believes focus 

groups should consist of six to eight people. Krueger and Casey (2000) state that 

successful focus groups consist of five to 10 people, but emphasize that "the size can 

range from as few as four to as many as twelve" (p. 10). Greenbaum (20003 believes 

seven to 10 people should comprise a focus group, with each participant having similar 

characteri st; cs. 

There are two schools of thought regarding the role of the moderator in a focus 

group. Krueger & Casey (2000) believe the moderator must have adequate background 

knowledge on the topic of discussion and must be skiltful and experienced to conduct 

successfuI and informative focus groups. Morgan (1997) disputes the skill and experience 

of the moderator, explaining that "a less experienced moderator who has more contact 

with the issues will produce better data than a professional moderator who has never 

worked in the topical area" (p. 48). According to Greenbavm (20001, the best moderator 



is the one who can learn the most from the participants and play the role of the 

authoritarian during the session / 

The questions asked during the focus group are perhaps one of the most important 

aspects of the session. Krueger & Casey (2000) recommend keeping the questions open- 

ended, clear, short, one-dimensional, conversational, and free of acronyms, jargon and 

technical lingo. Similarly, Morgan (1997) recommends questions be open-ended, easy to 
*-__.- -- . - 

understand, and be followed with questions such as "Why do you feel this way?" or 'Tell 

me more" or "I don't understand what you're saying" (p. 41). 
! 

I /  

Focus groups are typically recorded in one of two ways: by voice recorder or a 
- - 

two-way observation rnirmr with an assistant taking detailed notes (Krueger & Casey, 

2000). Once the session is complete, transcription of the session takes place and the 

7. 

transcript is included in the research report (Morgan, 1997). $ 

Focus group data cannot be generalized to the population (Wimmer et al, 2000). 

Instead, only inferences can be made, based on the internal consistency of the data. The 

analysis of the data derived from the focus group provides explanations regarding 

readership content preferences. \. 

Research Design 

Focus groups discussions were conducted in three different locations: Tulsa, 

Stillwater and Oklahoma City. Tulsa's focus groups included I 1 participants; Oklahoma 
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City's focus group used 12 participants; and Stillwater's focus group consisted of 1 1 

participants. OvemlI, a total of 34 alumni and donors participated in the study. 

Participants were selected from a list of Arts and Sciences alumni; some were 

donors to the College, some were Alumni Association members and some were simp1 y 

Arts and Sciences graduates. The list provided by the College of Arts and Sciences 

included alumni names, addresses, phone numbers, graduation date and degrees received. 

However, it should be noted that not all information categories were included for each 

person, and some of the information was incorrect. 

E-mail correspondence was used to recruit participants. The researcher considered 

each e-mail address on the Arts and Sciences alumni list and then selected a purposive 

and segmented sample of potential participants, based upon degree and year of 

graduation. A copy of the initial letter is included in Appendix A. 

On January 15,2002, the researcher sent SO e-mail letters to potential Tulsa focus 

group participants asking far their participation in a 90-minute fccus group being 

conducted in their city to explore effective alumni communication for the College of Arts 

and Sciences, as part of a thesis project. Forty-five people responded via e-mail; 12 said 

they would participate while 33 said they would be unavailable to participate. On January 

22,2002, the researcher sent e-mail inquiries to 70 potential Oklahoma City focus group 

participants. Fourteen people agreed, while 36 respondents said they would be 

unavailable on that date. Others did not respond. On January 29,2002, the researcher sent 
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50 e-mail inquiries to potential participants in Stillwater, where 12 of the 37 responding 

agreed to participate and 23 people declined. Two peop!e did not respond. 

After the initial responses were received by the researcher, a second e-mail was 

sent to each respondent Respondents accepting the invitation to participate were sent a 

follow-up letter again advising them of the time, date and location of the group meeting. 

The letter also advised participants that a copy of the OSU Arts & Sciences Ma~azine 

would be mailed to them. This measure was used to save time and pestage. A reminder e- 

mail was sent to confirmed participants three days prior to the focus group meeting. 

Copies of the second e-mail, reminder e-mail and confirmation letter can be found in 

Appendices B & C and D. 

Focus Group Questions 

The development of questions for the focus groups began with a review of 

Fleming's 2000 readership survey of the OSU Magazine and from previous studies 

regarding magazine content, alumni magazines and fund-raising magazines. Questions 

were refined during discussions with the development director from the College of Arts 

and Sciences and the researcher" thesis adviser, Questions were designed to be open- 

ended and every attempt was made to make each question short, concise and clear 

(Lm ger, 2001). 

The following questions were used to explore the opinions of readers regarding the 

general mission and purpose of the OSU Colle~e of Arts & Sciences magazine: 
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In your opinion, what is the main message of this magazine? 

After reading the magazine, do you understand the mission of the College of Am and 

Sciences? 

* After reading the magazine, do you feet more connected to the College of Am and 

Sciences at OSU Stillwater? 

* After reading the magazine, do you feel like you know what i s  going on within the 

College of Arts and Sciences at OSU in Stillwater? How about the departments? 

The following questions were used to explore the opinions of readers regarding the 

content of the OSU College of Arts & Sciences magazine. 

Using an adjective or several adjectives, describe how you feel about the content of 

the magazine. 

What secti,on of the magazine did you turn to first? 

What section, if any, did you not read? Why 

What section was mast enjoyable? 

* Do you find anynewsaboutyourdeparhnent in themagazine? 

Do you think it is important to see news about every College of Arts and Sciences 

department? 

" Did you consider any articles too long or too short? If so, which ones? 

What kind of stories would you like to see more of? 

* What kind of stories would you like to see less of! 



Do you have any suggestions for improving the content of the magazine? 

The following questions dealt with a reader's propensity to give monetarily to the 

College of Arts and Sciences, based on the content of the magazine: 

After reading this magazine, do you feel more inclined to donate to the College of 

A m  and Sciences? 

After reading this magazine, do you feel more inclined to give to your department 

within the College? 

* After reading this magazine, what articles, if any, inspired you to donate? 

a After reading this magazine, would you make an unrestricted gift (not designated to a 

specific department of fund within the College) to the College of Arts and Sciences? 

After reading this magazine, would you make a restricted (designated gift) to a 

department within the College? 

After reading this magazine, do you fee! like you were asked to donate to the CoIIege 

of Arts and Sciences? 

* After reading this magazine, do you feel you understand the different financial needs 

of the College? Of different College departments? 

+ After reading this magazine, do you feel that the magazine sufficiently describes how 

contributions are being used by the College? 



d" , esearch Schedule 

Three focus groups were conducted in February 2002. The first focus group was 

conducted in Tulsa, Oklahoma on the OSU-Tulsa campus. The second focus group was 

conducted in Oklahoma City, Oklahoma on the OSU-OKC campus. The final focus 
I 

group was dnducted on the OSU campus in Stillwater, Oklahoma. Each session lasted 
; 

I 
appcoxirndteIy 70 minutes. 

Sampling Plan 

Althaugh random sampling techniques provide the best opportunity to obtain 

unbiased samples, it is not a1 ways possible for researchers to use random sampling, 

especially in qualitative research, where randomness is rarely a part of the process {Gay 

& Airasian, 2000), In this study, purposive sampling was selected instead of random 

sampling because the researcher was able to select alumni based on their date of 

graduation and degree, which gave the researcher a more homogenous group of Arts and 

Sciences alumni participants. Using a random sampling method could have included too 

many participants from one year of graduation or from one degree or depament. 

Purposive sampling, also referred to as judgment sampling, allows the researcher to select 

a sample based on his or her experience or knowledge d the group to be sampled 

(Morgan, 1993). 



, Research Instrumentation 

,, The researcher conducted each focus group in a reasonably secure, private 

conference room. Data was collected using audiotape, which was later transcribed. 
- 

Before each session began, participants were asked to read and sign a consent fom 

explaining why the study was being conducted and how the infomation derived from the 

study would be used. The consent form also explained how the information would protect 

each participant's privacy and when the information would be destroyed. One-hundred 

percent of the participants read and signed the consent form. The consent form, 

moderator outline of questions and demographic questionnaire are provided in 

Appendices E, F & 6, respectively. A transcript af each group discussion can be found in 

Appendix H. 

The researches served as the focus group moderator and fojlowed a written outline 

of questions, prioritized in case of time constraints. Before the questioning began, the 

moderator informed participants that their answers were confidential and that their 

participation in the study was strictly voluntary. The moderator also explained that she 

was in no way affiliated with the OSU College of Arts & Sciences magazine and that she 

was interested in a]] types of comments regarding the content, including negative and 

positive comments. upon completion of each focus group, a two-page questionnaire was 

given to each participant to explore demographics of the group, how OSU alumni use the 



publication, and how OSU alumni make their decisions to contribute monetarily to the 

College. The participants were told not to include their names on the questionnaire. 

Analysis 

Since the data obtained from foctls groups cannot be generalized to the 

population, there was no need for statistically reliable data in this qualitative study. Data 

were categorized and collated by similar responses, then identified by common themes 

and differences. The findings of the magazine content portion of this research are 

expected to be similar to findings of other magazine research. It is anticipated that this 

research will conclude that readers prefer stories about alumni, students and campus 

events, while readers do not prefer stories about financial gifts, long stories in general, 

articles containing fund-raising appeals or articles regarding administrative matters. 

Limitations and Weaknesses 

The responses of the focus group participants may not be representative of the 
-- 

entire population,df alumni of the College of Arts and Sciences. Henerson et a1 (1978) 
- 

said that preferences can only be inferred from the responses that are given. Furthermore, 

sampling errors are present in focus groups because sample sizes are small (Wimmer & 
. .- - 

Dominick, 2000, p. 48). Moreover, the participants of the focus groups may have been 
-.. - 
more passionate about the subject matter than the larger population of alumni. Also, 

participants may have given answers they thought the moderator wanted to hear, even 

though the researcher explained that she was in no way affiliated with the OSU College 
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of Arts & Sciences magazine and did not make any decisions regarding its content. It is 

assumed that each participant answered the focus group questions honestly and 

objectively because each person understood the meaning of the questions. Finally, 

because a focus group's outcome is based heavily on the skills of the moderator, many 

experts agree that anyone conducting a focus group should be skilled in moderating. In 

this study, the researcher acted as the moderator of the focus groups, and could have 

unintentionally inflicted bias into the questions. However, it should be noted that the 

moderator did extensive research regarding moderator skills and conducting effective 

focus groups. 

Summary 

While results from this study may benefit editors of other OSU publications, the 

results should not be generalized to publications from other universities or to the same 

audience in the future. Audience preferences change with time. Therefore, this study is 

limited to the sample and events analyzed and should not be applied outside this 

framework. 



CHAPTER IV 

ANALYSIS OF DATA 

Introduction 

This chapter includes the information obtained from the three focus groups 

conducted with Oklahoma State University alumni regarding their attitudes, opinions and 

preferences of the content of the Fall 2001 issue of OSU CoEle~e of Arts & Sciences 

magazine. The focus groups also explored a reader's propensity to give monetarily to the 

College of Arts and Sciences, based on the content of the magazine. Additionally, a 

questionnaire was given to focus group participants to learn more about the demographics 

and giving habits of the magazine's audience. 

The findings of this study helped meet the research objectives as outlined in 

Chapter I. Discussion and recommendations for use of these findings and a summary of 

conclusions are presented in Chapter V. Examples ofthe focus group questions, materials 

and demographic questionnaire can be found in the appendices. 

The questions guiding this study are as follows: 

M a t  valve do OSU College of Arts & Sciences magazine readers place on the 

content found in the Fall 2001 issue, and what additions or changes do they suggest? 

What is the OSU Colle~e of Arts & Sciences magazine reader's propensity to give 

monetarily to the College of A&S based on the content of the magazine? 



Focus Groups 

Overview 

Three focus groups were conducted in the month of February 2002 in three 

different cities in Oklahoma. The first focus group was conducted in Tulsa, Oklahoma, on 

the OSU-Tulsa campus. There were 12 participants. The second focus group incIuded 1 1 

participants and was conducted in Oklahoma City, Oklahoma, on the OSU-Oklahoma 

City campus. The final focus group was conducted in Stillwater, Oklahoma, on the QSU 

campus. Eleven subjects participated. Prior to the actual focus group interviews, 

questions were reviewed and refined based on the recommendations of this study's thesis 

adviser, several mass cornrnltnication professors and the Development Department of the 

College of Arts and Sciences, 

The focus groups were designed to answer the following questions about the OSU 

College - of Arts & Science Magazine's content. The following questions were used to 

explore the opinions of readers regarding the general mission and purpose of the OSU 

College - of Arts & Sciences magazine: 

In your opinion, what is the main message of this magazine? 

After reading the magazine, do you understand the mission of the College of Arts and 

Sciences? 



40 

After reading the magazine, do you feel like you know what is going on within the 

College of Arts and Sciences at OSU in Still water? How about the departments 

within the College? 

Th following questions were used to explore the opinions of readers regarding the content 

of the OSU College of Arts & Sciences magazine: 

What was your overall opinion of the content of the magazine, using an adjective or 

adjectives to describe the content? 

What section of the magazine did you turn to first? 

What article was your favorite? 

What section, if any, was your least favorite and why? 

* Do you find any news about your department in the magazine? 

* Do you think it is important to see news about every College of Arts and Sciences 

department? 

Whatkindofstorieswouldyouliketoseemoreof? 

What kind of stories would you like to see less of? 

Do you have any suggestions for improving the content of the magazine? 

The following questions dealt with a reader's propensity to give monetarily to the 

College of Arts and Sciences, based on the content of the magazine: 

After reading this magazine, do you feel more inclined to donate to the College of 

Arts and Sciences? 



Have you ever donated to a cause based on the content of a publication? 

After reading this magazine, do you feel more inclined to give to your department 

within the College? 

After reading this magazine, what articles, if any, inspired you to donate? 

After reading this magazine, do you feel like you were asked to donate to the College 

of Arts and Sciences? 

After reading this magazine, do you feel you understand the different financial needs 

of the College? Of different College departments? 

* After reading this magazine, do you feel that the magazine sufficiently describes how 

contributions are being used by the College? 

Focus Group Analysis and Summary 

Partici~ants' opinions re parding magazine's main messape 

Participants generally felt that the magazine's main message expressed the 

accomplishments of the College of Arts and Sciences, including research and fund- 

raising accomplishments, but ignored or downptayed the importance of arts and 

departmental news within the College. 

The consensus of the Tulsa focus group was that the magazine's message was the 

College of Arts and Sciences was diverse and had high achievements in research. One 

participant said: 
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"I think the main message is the OSU Arts and Sciences grads are successful in 

what they do." 

Another participant commented: 

1 think.. .the point is promoting its accomplishments and that it's fthe magazine] 

kind of making the point that these accomplishments are in evety aspect of the 

world.. .we've got science.. .arts,. .all kinds of different research.. .we've got 

variety.. .it covers a lot of ground. 

Another participant said the magazine's articles represented "diversity," while several 

participants said they felt there was more of a focus on science rather than the arts. 

The Oklahoma City focus group overwhelmingEy said fund-raising was the main 

message of the magazine, while some participants also agreed that it was a recruiting tool 

for students interested in research. One participant said: 

'" agree [that it's a fund-raising tool] because the Director of Development is 

listed on the inside front cover.. .and the content contains articles about raising 

5' money or donors that give money. It gives you a feel of fund-raising. .. 

Another participant thought the magazine was a "bragging tool,'' while another person 

called the magazine propaganda: 

"I saw it as.. .propaganda because its mission was to bring ~p issues both negative 

and positive, as I assume from the mission statement but it's all.. .touchy, feel y 

positive stuff. Fund-raising, I think, is a big deal of the magazine." 



The Stillwater focus group also agreed that fund-raising and research achievements were 

the main messages of the magazine, leaving little room for information regarding the arts 

of the College. One participant replied: 

"Research. I think the message is that Arts and Sciences are into research."' 

Another participant commented: 

"I think it tells about what's going on in certain aspects of Arts and Sciences, my 

guess is it only covers areas that receive money, but I'm not sure." 

Another participant echoed the same concerns: 

". . .I  know Arts and Sciences is the largest college, but it seems only science or 

research gets the headlines." 

Several people thought fund-raising was a main theme. 

'Y thought it was a fund-raising tool because of the development message toward 

the first d the magazine. It also tells about people who gave money, so.. .fund- 

raising." 

"'This is what we're doing, please send your money. Even though 1 don't see any 

article asking for money, that's how it feels." 

". . .it feels like a fund-raising magazine, it's also a bragging rights magazine, like 

see what's happening at OSU." 

'Things are going on here and we want you to give money." 



One person mentioned that only a select number of departments within the College of 

Arts and Sciences were mentioned in the magazine. Several people agreed with this 

comment. 

Participants' opinion regardine magazine content's exvlanation of mission of College - of 

Arts and Sciences 

Pamcipants overwhelmingly agreed that they did not know the mission of the 

College. Some of the Tulsa focus group's comments included: 

"Specifically, no, it [the mission] didn't jump out at me that it's written in here.'' 

'They never list it, do they?" 

"Good question, I don't see it" 

'That's a very gwd question. You would think since this is obviously a fund- 

raising publication, or close to It, that they would list the mission of why they 

want our money and how they will use it.'' 

A11 Oklahoma City focus group participants had similar responses, such as: 

"No, I don't think I saw a mission statement, but maybe 1 missed it" 

"No, I didn't see one [mission statement] and since I believe that this is an 

extension of the fund-raising department, or the Development Department 

because the DeveIopment Director's name is mentioned and she has an article, I 

thought there shouf d be a mission of what the College is trying to do.. . they 

should list one." 
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'The College is more than research and technology, so 1 would venture to guess 

the mission is something more than, research. This question.. .it luminates the need 

for the statement to appear in anything having to do with fund-raising.'" 

"I don't recall a mission, and.. . I  agree, a mission should be listed." 

"If the mission was listed, I don't remember it..  ." 

" M a t  is the mission?' 

The Stillwater participants agreed with the other groups, commenting: 

"No, I don't think they listed a mission, However, I believe every non-profit 

organization has a mission.. .and I'm sure the College of Arts and Sciences has a 

mission." 

" . . . I  do not. I'm looking [on the inside front cover], and if that's a mission, I'm 

shocked and disappointed. It seems to be the magazine" mission, which by the 

way, after reading this, they don't accomplish that mission." 

"No, I didn't read a mission and I don't know the mission, but my guess is this is 

a fund-raising publication and their mission is to raise money and pat donors on 

the back." 

"No, without re-looking at the inside front cover, but after reading the entire 

magazine, I have no idea what the mission of the College is.'' 

"I agree.. .I have no idea, but from reading the articles I could guess that the 

mission is to increase funding for research and technology." 



Participants' o ~ i n i o n  regarding magazine's information about what's aoing on in the 

Qllege of Arts and Sciences 

hdicipants generalIy felt they did know more about what is going on in the 

College of Arts and Sciences, especially in the field of research, after reading the 

magazine. However, most participants agreed that they did not know more information 

about other areas of the College. Their comments included: 

"Definitely, I know a lot more about research." 

"Yes, I know more about some aspects of the College.. .I know more about 

research." 

"Yea, I know a little more a b u t  research, but I'd say overall, I don't know much 

about the College." 

"It's very interesting what's going on, but I know that the College is the largest on 

campus, so they've got a lot going on. Is this it? If so, I'm sad. If not, why don't 

they mention the other stuff? 

". . . I  was impressed by the things that are happening.. . I'm proud." 

"No, not necessarily more informed, maybe updated on research is a good way to 

put it'' 

"I think you generally get to undesstand the sciences side, you don't know 

anything else besides that.'' 

". . . I  understand more about research but not about arts." 



"Yes, I know more about some things in Arts and Sciences, but certainly not 

everything ... It seemed pretty one-sided as far as coverage of the entire College. 

Did they drop the 'arts' in Arts and Sciences?" 

"Sort of. I do feel more informed about some interesting scientific stuff, but I see 

gaps in the coverage.. ." 

The Stillwater participants said they did not feel more connected to the College after 

reading the magazine, but did feel like they knew more about research within the College, 

stating: 

'&NO, not necessarily more connected, maybe more informed about research," 

"Yes, I feel like I know what's going on, but I wouldn't say 1" connected.. ." 

"No, I'm not more connected but I am a little bit more infomed on research." 

". . .maybe a little bit more informed.. .This College is huge and you're telling me 

this is a11 that happened this past year?" 

Some Stillwater participants also felt that the information in the magazine was a 

duplication of news, stating: 

"Most of these articles that are in here Ike seen on the news or in the papers. 

Channel 5 ran a few of these stories. They seem like duplications, probably from 

the office that sends press releases to the press. So, no, I'm not more connected or 

more informed." 



". . .it is a duplication of information, but it's probably because we live in 

Stillwater." 

Participants' opinions regarding rna~azine content 

The majority of participants said they did not enjoy the content of the magazine, 

deeming the content boring and uninteresting. Their comments included: 

"It was pretty dry ." 

"Not interesting. Maybe boring is a good adjective." 

"I'll agree with boring." 

'"..I'd describe it as interest-free." 

T h e  articles are topical but hard to be interested in. 

". . . J thought it was boring." 

"Not real interesting. Not provocative." 

'9 didn" find the content very compelling at all. .." 

"...Some articles I find interesting. Some I don't." 

'There were some of the articles that were written where I lost interest partway 

into the article. I had to force my self to read these because 'E had to for this group. 

1 found very few interesting articles, but some of them were very interesting and 1 

learned some good things." 

"...but I had to f w e  myself to read some of it because it was kind of boring ..." 

"I thought it was very boring." 



". . .there were some interesting things, but typically, if I got this [the magazine], I 

would not read this, The articles were tca long. 

"I thought it was very boring." 

"I wouldn't read this, it looks b r i n g  because the articles are long.. ." 

"Boring.'" 

". . .a boring read.'" 

y 

The majority of the participants reported reading the alumni and student articles 

first, but responses were varied regarding which article was read first. Most participants 

said they read the entire magazine from front to back, beginning with the content page, 

because it was required for the focus group. Several people commented that they would 

not read the magazine at all (because they found nothing of interest) if it had not been an 

assignment of the facus group. 

ParticipantsYavorite articles 

A majority of the participants reported that the alumni and student articles were 

their favorite articles to read. The "Genome" article was also mentioned as a favorite of 

several participants. Comments included: 

"I liked the alumni profiles because there's a curiosity of do I know this person, or 

is that a connection that I want to maintain, or should E contact this person?'" 



"I.. . went straight to the center section and read about 'Frosty Friend' and 'Fan 

Girl' [student articl esl.. ." 

"Mine was alumni profiles also because you can relate. to people that were also at 

OSU, but I wish they had more articles, especially about people in my era.. ." 

"I liked the 'Attracting Talent' article because it was about a student.. ." 

"Alumni articles are usually my favorites, but these need work." 

'The 'Genome' article was okay, and I also like alumni articles." 

" . . .the student articles." 

"I liked the alumni profdes." 

"I.. .liked the alumni profiles, and 'Keepsakes of the Heart'." 

"I also liked the student stories, and the article about Mario M i t e . "  

Participants' least-favorite articles 

According to a majority of the participants, research articles ranked among the 

least favorite, as did the letter from the Dean and the article by the Development Director 

titled "Backward Glance." Participants felt the research articles were too long and 

detailed, the letter from the Dean was only "obligatory," and "Backward Glance" was not 

interesting. Respondents' cornmen ts included: 

"Frogs was really boring." 

"I wouldn't say there" one in particular, but when they put a bunch of names in 

paragraphs, it means nothing." 
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"I think some of the longer ones. I just found myself wanting to get the idea more 

quickly so I could move on.. .and I lost interest." 

'They need sub-heads to give us an idea and get to the point.. ." 

"Let them put the longer articles in a departmental newsletter or something.. ." 

"Just give us a brief." 

"My least favorite was Dean John Dobsan's article, his obligatory letter that takes 

up the front cover. That's so wasteful.'" 

"'. ..Don't give him fDean Dobson] full color, no one is going to read that 

anyway." 

"...I wouldn't have read it had it not been assigned." 

"I would.. .steer clear of any kind of science things because it bores me." 

"I read every word because I thought it was an assignment, but if I received it I 

wouldn't.. .read it because nothing intrigued me." 

"I would never read the letters from the Dean or Development Director.. ." 

"I steered clear of the science." 

"'Backward Glance' by the Development Director.. .it was boring." 

"I couldn't finish that ['Backward Glance'] or figure the point of that one." 

'That article by Deborah ['Backward Glance']. . ." 

". . .I didn't like that one, either." 



Participants' oninions about departmental news within the content of the ma~azine 

More than a majority of the participants did not see any news about their 

department within the content of the magazine, and an overwhelming majority felt each 

department should be mentioned in each issue of the magazine. Comments included: 

"Yes, every department should have some recognition, good or bad.. ." 

'f . .departments should be represented." 

" . . .if a department doesn't.. ..make a newsletter, isn't the College of Arts and 

Sciences its [the department's] voice to alumni?" 

'The College is supposed to represent its departments, even in a small blurb, 

something should be said about each department.. ." 

"...Every department has something to say or report." 

'Tvesy department has something good to say, and Arts and Sciences represents 

these departments, don't they, so they should have something in each issue." 

"'Every department has accomplishments and disappointments. Let us know both" 

". . .Show us the changes going on in each department." 

". . . h c h  department deserves some credit and praise." 

"...How else can the College be equal in its representation of i ts departments." 

"If it's just once a year [the magazine], I'd do more about what's going on in each 

department, To mention these stories that are in here right now, mostly science, 

and neglect all the other departments, is an injustice.. ." 
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"I'm not womed about my department having news each time, but with just once 

a year [publication of the magazine], I'm m liittle concerned about the true news of 

the Arts and Sciences. 

"My tie to OSU is my department" 

Su~~estions for improvin~ magazine content 

The majority of participants made the following suggestions regarding the content of the 

magazine: 

* Include more departmental news; 

- Make the articles shorter so more news can be included in the magazine; 

Make the headlines more descriptive; 

Give the readers a way to offer opinions and suggestions to the magazine and the 

College - allow for two-way communication between the readers and the College; 

Include information regarding the financial needs of the College and its departments 

and give alumni specific information regarding how they can help; 

* Indude an annual financial report regarding how monies raised were used by the 

College; 

Include more alumni stories by era; 

Include more interesting student stories, including the struggles and accomplishments 

of students. 

Participants "comments included 



"'My suggestion would be to include a little information about each department 

and to shorten most of the articles. Also.. .give us a way to find out some of the 

needs of the school. Don't just brag about what's going on, brag on what needs to 

be done. Inspire us to give. .." 

". . .Shorten the stories and make the headlines better so we don't have to read 

everything. Give us more interesting alumni and student stories.. ." 

". . .have more articles to interest a vast array of people.. .get suggestions from the 

audience. Incorporate some type of 'letters to the editor' encouraging suggestions 

from the readers. This would truly make this a two-way ~omrnunication tool." 

"Well, if they want to raise funding, speak to us and tell us what is needed. Let the 

departments tell us what is needed.. .and I also like articles about students, 

struggling or otherwise, and alumni who have used their degrees to btter 

themselves and the lives around them." 

"Shorten the stories.. .use more interesting alumni and students in the stories, Tell 

us what financial needs have arisen. .." 

'There should be some call to get the alumni involved, which is definitely 

missing.. ." 

". ..They need more departmental news, more alumni news.. .and more student 

news." 



" . . .profiling different time periods, different eras.. .and be candid, that's how 

y ou'lE get the money." 

"Departmental news. Student news. Alumni news.'" 

'Tell us how the College is changing and what's in its future." 

"'Tell us the needs of the different departments and show us how our contributions 

have helped in the past. . . " 

". . . Shorten articles and more coverage of departments." 

Partici ?ants' interest in an online version of the mapazinc 

An overwhelming majority said they would not read the present magazine online 

because the articles were too long and they were not interested in the present articles. 

However, participants also commented that they preferred a hard copy to read at their 

leisure, if "it's worth reading," and to place in their ofices or lobbies. Some participants 

said it would be beneficial to have an online version of the magazine, done in conjunction 

with the hard copy of the magazine, so readers could find out more details about articles 

that interest them in the online version. Participants agreed that this would save valuable 

printing space in the hard copy but still fulfil t the reader's curiosity. 

i- 

readi a g the magazine 

Thirty participants said they would not give a contribution to the College of Arts 

and Sciences after reading the magazine; four respondents said they would give a 



contribution to the College, but would prefer to give to designate their gift to their 

department. Participants responding 'no' said they would consider giving to their 

departments if the magazine's content Iisted departmental needs. Comments from the 

participants included: 

"Yes, but I'd need to know more information about the needs." 

"I would donate but it would be earmarked to my department" 

"...Show me a need in an article.. .and maybe give me a link to explore the matter 

further. . ." 

"No, I wouldn't donate to the College.. .without good mason, and the only reason 

I can think would be a good reason would be because of my department or 

something like that." 

"'. ..There were no articles asking for specific funding, and these is na accounting 

for where the money they have raised is going, other than maybe research." 

"Special or specific funding needs would have to be listed to get me to donate." 

*'NO, they gave me no reason to donate.'' 

"No, for several reasons. First, my department wasn't mentioned, so am I less 

irnporhnt? Second, I don't know how they will use the money, and third, they 

didn't ask." 

"...They don't seem to need anything. I'd rather give to my department." 

'They didn't ask for anything, and they seem to be fine regarding money." 
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"No ... they didn? give me a reason.. .there are real needs out there, but who 

knows what they are." 

"No, but E would consider giving for a specific reason." 

Particioants' o ~ i n i o n s  regarding giving monetarily to their department after read in^ the 

magazine 

An overwhelming majority of participants said they would not give to their 

departments based on the content of the magazine because their respective departments 

were not mentioned andlor the magazine did not indicate a need or ask for their financial 

help. Comments included: 

"No, because I did not see my department. But, if there was an article stating a 

need or something, I might be more likely to send a few dollars." 

"No, 1 wouldn't give to my department unless they asked. They can ask by letter, 

on the phone, or maybe in an article, especially if the next issue of the magazine 

followed up with how the money helped someone or funded new equipment or 

something." 

"I might if an article inspired me to do so, especial1 y if there was a follow-up 

article telling me how my money helped or something." 

"No, my department was not mentioned.'' 



". . .Without seeing my department or knowing what's going on, how can I want to 

give. If a story told me about an overwhelming need or something, E might feel 

differently." 

"I wouldn't give unless I saw a need.. ." 

". . .If more articles told how individual alumni were pooling their money to help, 

I might feel left-out if I didn't give." 

"No, I wouldn't give without a reason.. ." 

". . .There was no call to give." 

Participants' opinions re parding whether articles inspired them or asked them to ~ i v e  to 

the College and how articles explained College's financial needs 

All participants agreed that none of the articles in the magazine inspired them to 

donate to the College, nor did the magazine specifically ask readers for monetary 

contribution. Furthemore, participants agreed that the magazine did not adequately, if at 

all, explain the financial needs of the College. 

Partici~ants' opinions regarding how the magazine exulained the College" use of 

contributions 

An overwhelming majority of the respondents did not feel that the magazine had 

adequately explained how current donations were being used by the College. Comments 

included: 

"No, I don' know how much they raised, and I sure don't know where it went." 
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"I think it [the magazine] reinforces our view that science and technology get the 

bulk of the money, and some departments suffer because they don't get equal 

money from Arts and Sciences." 

"I would be disappointed if this was all because I didn't see my department 

mentioned. Does that mean they didn? receive any money?" 

"No, but that would be very helpful if I were considering donating. I think that's 

why a lot of people only give to their department because they know the money 

will be used in the department." 

"No, they don't explain where the donations go, other than endowments." 

"1 think it shows where the money i s  spent in research, but no place else." 

'Wo, they could do a better job of showing us how much money was raised last 

year and where it went." 

".. .If they are serious about fund-raising and keeping us a reader and as donors, 

they need to show us how serious they are. Give us a run-down of what was ased 

for departments, faculty, students, scholarships and staff positions. Show us how 

much the Development Director makes, how much the Dean makes, etc. If they 

have nothing to hide, show us the money, baby"' (laughter). 



CHAPTER V 

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

Summary 

The primary goals of this research were to determine the reader's value of the 

content of the first edition of OSU College of Arts & Sciences magazine and to determine 

a reader's propensity to give monetarily to the College of Arts and Sciences based on the 

content of the magazine. In June 2001, the College developed a new communication plan, 

which called for the creation of a new communication tool for its alumni. The 

communication tool was a publication and was named OSU College of Arts & Sciences 

magazine. There were no publication content studies conducted prior to the release of the 

new magazine, and therefore, there was no information regarding readership preferences 

or opinions for the editors of the magazine to consider when creating the new publication. 

Readers of the magazine are alumni and donors from the College of Arts and Sciences. 

Their opinions, perceptions and attitudes regarding the content of the first-edition 

magazine were recorded during three separate focus groups. 

The two guiding questions for this study were: 

What value do readers place on the content of the OSU Cofle~e of Arts & Sciences 

magazine? 

* How does the content affect a reader's propensity to give financially to the College of 

Arts and Sciences? 



To determine a reader's value of the content of the QSU College of Arts & 

Sciences magazine, focus group participants were asked questions regarding the 

content of the magazine, such as: what articles were your most favorite and least 

favorite and why; what kind of articles would you like to see in the magazine; what 

articles would you cut from the magazine; what preferences do you have regarding 

article length; and what suggestions do you have regarding how to make the 

magazine content more attractive to readers. 

To determine a reader's propensity to give to the College based on the content of 

the magazine, readers were asked if they felt compelled or inspired to give monetarily 

to the College after reading the magazine. They were also asked if the magazine gave 

them information regarding the monetary needs of the College and its departments. 

Finally, participants were asked their preferences regarding making financial 

contributions to the College or their departments within the college and how the 

magazine could deal with asking for financial contributions. 

Strengths and Weaknesses of the Study 

There are recognized strengths and weaknesses of this study. The original purpose 

of the study was to explore the attitudes and preferences of Arts and Sciences alumni 

regarding the content d the OSU Arts & Sciences Magazine and a reader's 

propensity to give m~netarily to the College based on the content of the publication, 

Focus groups, a form of qualitative research, were used to explore alumni attitudes 
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and preferences, and the use of qualitative research is considered to be a strength of 

this study. "Qualitative research involves several different methods of data collection, 

such as focus groups, field observation, in-depth interviews and case studies" 

(Wimmer & Dominick, 2000, p. 48), and each technique allows the researcher to 

better understand the data collected. Qualitative research offers certain advantages in 

media-related research because qualitative techniques "can increase a researcher's 

depth of understanding of the phenomenon under investigation" and allow the 

researcher the flexibility to delve into new areas of interest while conducting the 

research, unlike survey [quantitative] methodology (Wimmer & Dominick, 2000, p. 

48). Furthermore, Krueger & Casey (2000) state that focus groups are a good 

qualitative methodology for aid in decision making, product or program development, 

quality improvement, and understanding audience attitudes and customer satisfaction. 

Hence, this study's use of fmus groups helped the researcher explore the depth and 

breadth of participant attitudes and opinions regarding the content of the magazine 

and their propensity to give monetarily ro the College based on the content. 

The major weakness of this study is that the data collected from three focus 

groups cannot be extrapolated to the general public or to other university publications 

because the sample size was small compared to the size of the overall Arts and 

Sciences alumni population of 30,098, Wirnrner and Dorninck (2000) reinforce this 

weakness, stating one disadvantage of qualitative research i s  that "sample sizes are 



usuaIly too small to allow the researcher to generalize the data beyond the sample 

selected for the particular study" (p. 48). However, measures were taken in this study, 

through purposive sampling, to balance the representation of participants in the focus 

groups by selecting participants from different years of graduation, different degrees 

within the College, and different locations. 

Another weakness of this study is the over-recruitment of participants in each of 

the three focus groups. One group consisted of 12 participants; two groups consisted 

of 11 participants. This is an acceptable number of participants, according to focus 

group experts Krueger & Casey (2000), Morgan (1998) and Greenbaum (20001, who 

believe focus groups should consist of no less than five people and no more than 12 

people. However, the sheer number of participants may have contributed to 

participants~ncornplete or short answers on some of the questions. 

Conclusions 

The fwus group data can be summarized as follows: 

After reading the magazine, the majority of participants did not know or 

understand the mission of the College of Arts and Sciences. 

Magazine content was generally described as uninteresting, and participants felt it 

contained too many articles regarding research and too few articles regarding 

departmental news and the arts. 

Participants requested mare in-depth articles focusing on students and alumni. 
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Participants suggested making the annual publication a semi-annual publication to 

include more current College news, stating that the "Fall 2001" dateline on the 

front cover of the magazine was misleading and conveyed images of a semi- 

annual or quarterly magazine. Therefore, participants suggested more than one 

publication per calendar year. 

Participants suggested adding a yearly calendar of events for the College of Arts 

and Sciences. 

Participants recommended adding a "suggestions and comments" section to allow 

alumni two-way communication with the College. 

* Participants expressed their willingness to give monetary contributions to their 

departments but felt specific departmental needs must be reported in the 

magazine. 

Participants expressed concerns regarding giving monetary contributions to the 

College on an unrestricted basis and felt the College and its publication should 

include an annual report regarding how the College distributed funds to each 

department. 

Recommendations 

This research was conducted to help editors of the OSW College of Arts & 

Sciences magazine understand their audience and its preferences regarding the 

content of the publication, as well as how the content of the magazine could inspire 



readers to contribute monetarily to the College. The magazine's purpose, according to 

the Arts and Sciences June 2001 communication plan, is to act as a communication 

tool between the College of Arts and Sciences and its alumni. One of the main goals 

of the communication plan is to increase monetary contribultions to the College. 

Hence, it is important that the readers understand the content of the publication and 

come to rely on the publication for Arts and Sciences information, especially 

information regarding the financial needs of the College and its departments. 

Bartolomero (1986) stated that the purpose of an alumni publication is to maintain 

and enhance relationships to create favorable readership attitudes toward the 

institution. Therefore, the College must understand what kind of information readers 

want in the magazine. 

The following recommendations are based on data gleaned from the three focus 

groups. 

Change the June 2001 Communication Plan goals 

The current goals of the College's Communication Plan are unrealistic. The 

number one goal is to secure unrestricted funding for the College. The number two 

goal is to communicate effectively with alumni. Unfortunately, focus group 

participants reported they would not give unrestricted funding to the College and they 

would not read the current content of the magazine. However, participants said they 

would give to their respective departments if there was a financial need listed in the 



magazine. Therefore, the College should change the magazine content to include 

more departmental and fund-raising news and information. The College should a!so 

consider developing a communication plan involving departmental fund-raising. 

Shadoian (1 989) found that alumni giving was the single best indicator of how alumni 

feel about their institution. Martin (1 993) found that alumni and donor support 

represent an important source of institutional funding that can become a regular part 

of the institution's revenue. 

State the mission of the Coflepe 

State the mission of the College in each issue of the magazine to enhance the 

readership's understanding o f t h e  goals and plans of the College. The ultimate worth 

of an alumni magazine goes beyond the tangible by mrming the sponsoring 

university's ideas, financial needs and future plans (Lott, 2001). Include articles 

regarding how the College has worked to accomplish its mission in each issue of the 

magazine. The Dean's letter and the Development Director's comments should also 

include infomation regarding how the College is moving toward its mission, which 

goals it has accomplished and which goals have yet to be achieved. The articles 

should address how the College plans to achieve future goals. Finally, the Dean or the 

Development Director should include an article regarding the amount of funding 

raised by the College each fiscal year and how that money was used to further the 

goals of the College and the departments within the College. 



Balance the news 

Balance the articles in the magazine between research and arts, maybe by dividing 

the magazine into two sections: science and art. This would allow for more 

departmental news from each area of discipline within the College. If there is at least 

one article that spurs the interest of each reader, readers are more apt to become 

dependent on the magazine as a source of news and information for the College, and a 

media dependency begins to develop, which furthers the College's communication 

goals, In this study, the Collene of Arts & Sciences Magazine is the linking force of 

communication between alumni and the College. Hopefully, repeated exposure to the 

publication will result in a media dependency. Ball-Rokeach and DeFleur (1976) 

described a media system dependency as: 

The extent to which attainment of an individual's, group's, organization's, or 

system's gods is contingent upon access to the information resources of the 

media system, relative to the extent to which attainment of media system goals is 

con tingent upon the resources control led by individuals, groups, organizations or 

systems, respectively. (p. 250). 

The OSU College of Arts & Sciences magazine is the primary vehicle of information 

for Arts and Sciences alumni. The absence of alternative forms of information might 

also increase alumni media dependency. Rubin and Rubin (1985) stated: 



The more an individual comes to rely on a single communication channel, the 

greater the predictability of the outcome of communication, and the more 

alternative informational sources available.. . the less likely the individual is to be 

dependent on a specific channel of information (p. 39). 

Skumanich & Kintsfather (1998) stated the media system dependency is the extent tcl 

which the resources are perceived by an individual as helpful in amining certain 

infomational goals and in responding to the needs and the wants of the audience. 

Therefore, if the OSU College of Arts & Sciences magazine meets the needs, wants 

and informational goals of its readers, it can be presumed that a media dependency 

will develop between the readers and the publication. 

Include more interesting student articles 

Write more articles about students at OSU, including articles about student 

accomplishments and student struggles. Fleming (2000) and Moore (1992) had 

similar findings. Spend more time on the creativity of the articles to enhance the 

readership opinions regarding the quality of the stories. Many alumni feel that current 

student stories are nothing more than a press release from the O f f ~ c e  of Public 

Information at OSU, rather than informative ahcles capturing the true essence of the 

student's fife. Include more personal information about the student's life by listing 

personal facts, such as hometown, extra-curricular college activities and future 

aspirations. 



Include more articles about alumni, including articles regarding how alumni have 

used their education to further their careers and contribute to their jobs, communities 

and OSU. Fleming (2000) also recommended adding more alumni stories in his study. 

Articles should be written from an alumni perspective and include alumni from 

several different eras at OSU. This will enhance the reader's interest and will allow 

more readers to feel connected to the magazine because they will relate to alumni 

stories wf thin their own era. 

Make communication two-way 

Include a section in the magazine for alumni comments and suggestions to make 

communication between the College and its alumni more effective and two-way 

instead of just messenger and receiver. Parsons & Wethington (19%) found that 

regular communication between an instibtion and its donors is ultimately the single 

most important factor in securing a media dependency with readers and donors. 

Editors should use the suggestions to improve the quality of the magazine. A section 

containing "letters to the editor" could be included. The magazine also needs to create 

a way for alumni to update their personal information, including career, home and e- 

mail information. The alumni lists used in this research did not have accurate or up- 

todate e-mail addresses. With updated information, the College may be able to 

expand its use of online communication. 



State financial needs of departments within the College 

Write about the financial needs of each department to give donors an opportunity 

to contribute as they see fit. Pearson (1999) found that universities must specify 

financial goals to be successful in their fund-raising endeavors. Securing donations, 

whether departmental or unrestricted, is a major goal of the College of Arts and 

Sciences, according to their new June 2001 Communication Plan. Currently, articles 

about gifts to the College are often regarded by readers as uninteresting and as a 

"payment" to the donor in return for a monetary gift. Fleming's (2000) study found 

OSW Mapazine readership preferred less contribution stories. 

Perhaps the College could give each department the opportunity to write an article 

about its most pressing needs, such as equipment, scholarships or the need for more 

faculty positions. Participants commented that they feel they cannot make a 

difference as an individual, but when participating in a campaign where their money 

i s  added to other donor" money, they feel their contribution makes more of an 

impact. 

Include more departmental news 

Results presented here indicate that the CoIlege should increase the size of the 

magazine to include more departmental news from each of the 22 Arts and Sciences 

departments. Moore (1992) had similar findings. His study found that readers of the 

OSU Ma~azine preferred an increased number of diverse stories. Adding more stories 



a b u t  departmental news will increase the production cost of the magazine. 

Therefore, to make this change financially feasible, the College should consider 

changing the stock of the publication's paper to a less expensive grade. This will 

allow for more pages to be added and to allow for the increase in postage. 

State how funds secured by College have been used 

It is recommended that the Dean or Development Director write an article stating 

how the funds raised by the College have been distributed during the year. Many 

focus group participants said they would consider giving monetarily to the College if 

the magazine listed how funds were used, along with the specific needs of the 

Cdlege. Andrews (1953) found that financial giving was related to a donor's 

knowledge of financial needs. Pearson (1999) stated fund-raising messages shouId 

specify goals and ask for support. 

Also, perhaps the magazine could include a list of names of donors to the College 

in the Dean and Development Director's section of the magazine, regardless of 

whether the donations stemmed from departmental gifts or unrestricted Arts and 

Sciences gifts. A list of names would satisfy the donor's need for recognition and the 

College's need to recognize its conttibutors. 

Make headlines more descri~tive 

Regarding layout, article titles and headlines should be more descriptive to give 

the reader a sense of the story. Not all readers will read every article, but a g d  
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headline can improve the reader's ability to understand what is going on within the 

College of Arts and Sciences. 

Further Research 

Alumni magazine readership is diverse and changes each year because of the 

addition of new alumni from each graduating class. Stratton and Angerosa (1995) 

suggest that readership surveys should be conducted every two years to keep up with 

changes in readership demographics and preferences regarding informational needs. 

Moore (1992) suggested the need for regular readership surveys, such as every five 

years, to keep pace with changes in readership. Fleming (2000) concurred that 

readership surveys should be conducted peridically and suggested conducting 

readership demographic and preference surveys every five to eight years. 

Based on the information gleaned from this research and the fact that the Colle~e 

of Arts & Sciences Magazine i s  a new communication publication, readership surveys 

for this publication are needed on a regular basis, such as every two years, to access 

the readership's opinions and preferences regarding magazine content. This will help 

the magazine's editor provide useful content to alumni and to increase the 

readership's media dependence on the publication because individuals will selectively 

expose themselves to this medium to find information about the College of Arts and 

Sciences. Individuals who become dependent upon a certain medium, such as the 

Colle~e of Arts & Sciences Magazine, will selectively expose themselves to the 



magazine, which wiIl increase the chance for messages from the College to have 

more effects on the audience (Ball-Rokeach & Defleur, 1976). This may also help 

the College reach its goal of securing more funding from its alumni base, 

Periodic research should also be conducted regarding audience preferences of an 

online version of the magazine. At this time, participants suggest the magazine would 

not be a useful online communication tool. Fleming (2000) found similar results in 

his study. 

However, once the content of the magazine matches it audience's preferences and 

captivates readers to look and read upcoming issues, readers may be wilting to access 

the publication online, which will save printing and postage costs, as well as satisfy 

the interests and infomation needs of Arts and Sciences alumni. 

Conclusion 

Magazines should strive to provide some type of original information to make 

readers reliant on the magazine for certain types of information, in this case news 

about the College of Arts and Sciences. The only way for a magazine to create a 

niche and a loyal following is ta understand its readers and deliver news and 

information that cannot be found in any ether area of the media. Creating a media 

dependency 'between the readers of the OSU Col l e~e  of Arts & Sciences magazine 

and the publication will help the College achieve its new communication goals and 

will contribute to the future success of the College's fund-raising gods. 
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APPENDIX A 

FIRST EMAIL CORRESPONDENCE TO POTENTIAL FOCUS GROUP 
PARTICIPANTS 



Dear OSU alumni: 

I am writing to 0SU College of Arts and Sciences graduates to ask for your help. 1 am a 
graduate student in the School of Journalism and Broadcasting at OSU-Stillwater, and I'm 
currently working on my thesis. My thesis focus is effective alumni communication. 

I am writing to ask for your participation in a focus group I am conducting in Oklahoma 
City on Saturday, February 9,2002 from 9:00 - 10:30 a.m. at the OSU-OKC campus. 
This study will examine your opinions and attitudes regarding the new College of Arts & 
Sciences alumni magazine. 

Would you consider participating in this study? Your participation in this research will 
benefit all alumni in the College of Arts and Sciences. 

Whatever you decide, please contact me by e-mail Qginajnoble@aol.corn) or by phone at 
(405) 624-3980. 

I sincere1 y appreciate your consideration! Go Pokes! 

Gina J. Noble 



APPENDIX B 

PARTICIPANT E-MAIL CONFIRMATION 
ZN" E-MAIL CORRESPONDENCE 



[date] 

Name of participant 
Address 
City, State and zip 

Dear [name of participant]: 

Thank you for agreeing to participate in the OSU Alumni Communication Focus 
Group on Saturday, (date), 2002 at the (Iocation) campus in Room (?) of the (building 
location). 

The focus group will begin promptIy at 9 a.m. and will end no later than 10:30 
a.m. Refreshments will be provided. 

Enclosed you will find a copy of the OSU College of Arts & Sciences Ma~azine. 
Please review the content prior to the meeting. 

Your participation is sincerely appreciated and very valuable to my thesis 
hesearch, as well as to the College of Arts and Sciences. I f  you have any questions, please 
contact me at (405) 624-3980. 

See you on (date) at 9 a.m. 

Sincerely, 

Gina J. Noble 



APPENDIX C 

PARTICIPANT CONFIRMATION LElTER 



PARTICIPANT NAME 
AIlDRESS 
CITY lSTATEElP 

Dear [NAME]: 

Thank you for agreeing to participate in my OSU Arts & Sciences Alumni 
Communication focus group this Saturday, [DATE], at 9 a.m. Enclosed please find a 
copy of the OSU College of Arts & Sciences Magazine. Please review the content of the 
magazine prior to our meeting. I will be asking your opinions and preferences regarding 
the content of the magazine. 

The focus group will be held on the OSU campus in the [Building J, Room [ 1. Dress is 
casual. Rease arrive 10 minutes early to register and get comfortable. We will begin 
prompt1 y at 9 a.m. and should be f? nished no later than 10:30 a.m. Refreshments wili be 
served. 

Your ~articipation is very much appreciated. 1f you have any questions, please e-mail me 
at pInainoble@aol.com or call me at (405) 624-3980. 

I look forward to meeting you on February [DATE]! Thanks again! 

Sincerely, 

Gina J. Noble, 
school of Journalism & Broadcasting graduate student 



APPENDIX D 

FINAL E-MAIL REMINDER TO PARTICIPANTS 



Dear (pafiici pant name): 

Just a reminder that the OSU-(City) focus group regarding effective alumni 
communication begins at 9 a.m. this Saturday! We will meet in Room (?) in the 
(building) on the OSU-(Ci ty) campus. Refreshments will be served and dress in casual. 

You should have received a copy of the OSU Colle~e of Arts & Sciences Magazine. 
Please remember to review its content prior to our meeting. 

I Iwk forward to meeting you this Saturday, and J sincerely appreciate your 
consideration ! 

See you on Saturday! Go Pokes! 

Gina J. Noble 



APPEN DlX E 

FOCUS GROUP CONSENT FORM 



FOCUS GROUP CONSEN FORM 

1, ( 1, hereby authorize or direct Gina J. Noble to conduct a 
focus group to investigate publication content considerations of the OSU Coileae of Arts & Sciences 
Magazine. This is done as pan of an investigation titled: A Focw Group Sfudy Regarding eflective alumni , communication afthe College olfAr1~ & Sciences: Opinions and perceptions of A 6s alumni. 

This study is king conducted by a graduate student in mass communications as a thesis requirement for a 
master's degm, which will be formally published and available in the OSU Edmon LOW Library. This 
research will observe and collect opinions concerning publication content af the Fall 2001 issue ofthe 
magazine. For those who produce this publication, this research will provide a more accurate and objective 
look at content issues of the magazine. Research data for this focus group will be colkcted by audiotaping 
participants in a closed, reasonably secure environment. The focus group will be conducted by Gina 1. 
Noble. Gina will follow a written outline of questions. Audio and transcription notes wilt be kept under 
lock. Your name will never be mentioned on the tape and no person other than the moderator will hear or 
review the tape. The tape will be destroyed after the session has been transcribed to paper. 

The only discomfort you might incur during this focus group is  the time you volunteer to participate, which 
is anticipated to last about an hour. This signed consent form will be the only record of your attendance at 
this focus group. There will be no attempt to connect opinions or responses with any individual. AS the end 
of the focus goup, you will be asked to complete a short, anonymous, demographic questionnaire. I 
understand that participation is strictly voluntary, that there is no penalty for refusal to participate, and that 
I am free to withdraw my consent and participation in this project at any time without penalty after 
notifying the project director. 

I may contact Gina 3. Nable at (405) 624-3980 or at the School of JournaIisrn & Broadcasting, Oklahoma 
State University, Paul Millet Building, Stillwater, Oklahoma 74078-803 1; (405) 744-6354; 
ginajnoble@ol.com. I may also contact Sharon Bacher. Institutional Review Board Executive Secretary at 
203 Whitehursf Oklahoma State University, Stillwater, OK 74078-1 020; (405) 744-5700, 

J have read and fully understand this form. I sign it freely and voluntarily. A copy has been given to me. 

Signature of Subject Date and Time 

Person authorized to sign for subject, if required 

I certify that I have personally explained all elements of this form to the subject or hidher representative 
before requesting the subject or hisher representative to sign it. 

project Director or authorized representative 



APPENDIX F 

MODERATOR QUESTION OUTLINE 



MODERATOR OUTLINE FOR QUESTIONS 

In  your opinion, what is the main message of this magazine? 
After reading the magazine, do you understand he mission of the Cotlege of Arts & Sciences? 
After reading the magazine, do you feel more connected to the College of Arts & Sciences at OSU 
Stillwater? 

After reading the magazine, do you feel tike you know what is going on within the College of Arts & 

Sciences at OSU in Stillwater? How a b u t  the departments? 
Using an adjective or several adjectives, descrih how you feel abut  the content of the magazine. 
Whal section of the magazine did you turn to first? 
What section, if any, did you not read? Why 

What section was most enjoyable? 
Do you fjnd any news about your department in the magazine? 
Do you think it is importan1 to see news about every College of Am & Sciences department? 
Did you consider any articles too long or too shon? If so, which ~ n e s ?  
What kind of stories would you like to see more of? 
What kind of slories would you like to see less of? 

Do you have my suggeshns for improving the content of the magazine? 
After reading this magazine, do you feel more indined to donate to the College of Arts & Sciences? 
After reading this magazine, do you feel more inclined to give to your deparlment within the College? 
After reading this magazine, what articles, if any. inspired you to donate? 
After reading this magazine, would you make an unrestricted gift (not designated 10 a specific 
department of fund within the College) to the College of Ark  & Sciences? 

After reading this magazine, would you make a restricted (designated gift) to a department within the 
College? 
After reading this magazine, do you feel like you were asked to donate ro the College of Arts & 
Sciences? 
After reading this magazine, do you feel you understand the different financial needs of the College? 
Of different College departments? 
After reading this magazine, do you feel that the magazine sufficiently describes how contributions are 
being used by the College? 



APPENDIX G 

FOCUS GROUP QUESTIONNAIRE 



I would like to know a little more about you for my thesis data reporting. 
Although your Wcipation is strictly voluntary, I would appreciate your cooperation. 

Your anonymity will k protectd. Plw DO NOT include Your name. 

(Circle your answers) 

1. What is your gender? MALE FEMALE 

2. What is your age group? 20-29 30-39 40-49 50-59 60 plus 

3. What is your living status? SingEc Manied Widowed Significant other 

4. Do you have children? Yes No 

5. Please indicate your ethnic classification (circle only one) 
African-American AsidPacific ldander Native 
ArnericanlAlaskan CaucasianlWhi te Hispaniclhtino 
Multiracial 
Other: Prefer nor to disclose 

6. What year did you graduate from OSU? 

7. What was your major? 

8. What is the highest level of degree? (circle only highest level) 
Bachelor's degree Maqter's degree M.D. Ph-D. D.V.M. D.O. 

9. Please estimate your annual household income (please circle only sge answer) 
Less than $20,000 $20,000-$49,99 $50,000-$74,999 
$75,000-$99,ooO $IOO,a)O or more prefer not to disclose 

10. Where do you get your information about OSU? 
05U Magazine ................................ 

................................. OSU Parents.. 
OSU Spirit ...................................... 

................ OSU Foundation mailings.. 
.............................. POSSE mailings. 

...................................... Television. 
........................................... Radio.. 

...................................... Newspaper. 
........................................ Internet.. 

.......................................... Fri en&. 

Yes 

Yes 

Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 

11. This magazine i s  mailed to College of A&S alumni who have donated money to eilher the College 
of A&S or to the Universihr. It is also a benefit of membership in the OSU Alumni Association. My 
question is. ..if you do not donate, or if you are not an OSU Alumni member, would you pay for this 

magazine? Yes No 





APPENDIX H 

FOCUS GROUP TRLZNSCIUFTION 



mulsa Focus Groud 

MODERATOR - IN 0PINIC)N. M A T  DO YOU THINK THE MAIN 
MAGAZINE IS? 

1 think the main message is that OSU Arts & Science grads are suoccssful in what they do. 
1 think that its, the p i n t  is promoting its accomplishments and that its kind of making the point 

that these accomplishments are in every aspect of the worjd, I mean, 
We've got science, we've got arts, we've got, you know, all kinds of different research. we've got variety. 
It covers a lot of ground, 

Diversity. 
Ye, that sums it up. Diversity. 
I'd like to see an article a b u t  anyone of rhe schools that appear in Arts and Sciences. I'd like to 

see an article a b u t  them. 

I felt like one of the main focuses was research. A lot of research. 
Very detailed research. I mean I thought khe articles were very horough about exactly what 

they're doing and exactly how its going to influence you and impact this and the studies were very specific, 
I thought 

It seems to me thereBs more emphasis on science rather than the other, arts, by just a little b i t  

I would agree with hat. 
Yes, 3 would, too. 

MODERATOR - AFTER READING THIS MAGAZINE, DO YOU KNOW THE MISSION OF 
THE COLLEGE OF ARTS ANQ SCIENCES? 

Specifically, no, it Ithe mission] didn'l jump out at me that it's written in here. 
I think the way it's done i t  appears there are missions. 
And I think that in lieu of your earlier statement. too, because its mostly focused on sciences, it 

would tend to lead the facr that that's where their aim is, as opposed to arts. 

And I think that is a perception that a lot of people have of OSU, in that it's more technology 
oriented rather than, say, lihral am oriented. 

More technology oriented. 

They never list the mission, do they? 
Good question, 1 don't see it. 
What is the mission? (laughter) 
That's a very good question. You would think since this is obviously a fundraising publication, or 

close to it, that h e y  would list the mission of why they want our money and how they will use i t  
The mission seems to be research, but 1: don't recall them saying that. 
1 never thought about it. but I think, now that you mention it, a mission i s  important to let the 

alumni know where the College is headed, you know? 
firhaps ie technology and research because there's more money to lx gottm from grants, etc. 

mere*s more money in the sciences up for grabs. 

1 agree- 
] haven't heard of many grants for English composition. 
Well, maybe that's why, I mean kind of gnemlly I would think, the feeling I get from their 

is, [his is where your money's gdtng, see what we're doing here, and it's really legit. 



MODERATOR - r n R  RErnrnG MA MAGAZINE, DO YOU FEEL LIKE YOU KNOW 
INORE ABOUT WHAT'S GOING ON AT OSU TODAY? 

Definitely, I know a lot more abut research. 
Yes, I know more about some aspects of the College, but not many. I know more abut  research, 

but I know these are more departments than just research. So in a way, I guess 1'11 change my answer to no, 

I don't know much more, just some. (laughter) 
Yea, I know a little moE about research. but 1" say overall, 1 don't know much about the College. 
No, h e r  than research. 
Not unless it's scientific. Bo~ng. 
It's very interesting what's going on, but I know that the College is the largest on campus, so 

they've got a lot going on. Is this it? If so, I'm sad. If not, why didn't they mention the other stuff? 
We!], 1 was impressed by the things that are happening are going to affect the nation. E mean, these 

just aren't some Stillwater or Oklahoma things, it's huge and I was like, oh, this is our school. You know. 
the Genome article, 1 was like, wow, I m proud. 

Yea. Yea, I felt the same, and again, I felt like there are undoubtedly accomplishments on the am 
side as well, I'm wondering what those were. 

1 agree. While I feel more informed a b u t  research. there's a lot of other ateas to be mentioned. 
They probably feel cheated. 1 know I would. I didn't see my department and I'm wondering why. 

No, not necessarily more informed, mayk updated on research is a good way to put it. 
1'11 agree. I'm impressed with the research but 1 swear I've read this stuff, or some of these 

articles, befote now. 

MODERATOR -.=It RGADING THIS MAGAZINE, DO YOU FEEL MORE CONNECTED 
TO OSU? 

Hum, no. I didn't see anything that reminded me of my years at OSU. 1 didn't see any friends and 

1 didn't see my depattment 
No, my department and my fellow classmates make me feel connected. I saw nothing on them or 

my department 
Yes and no, 1 read abut  people that 1 don't even know, so I'm fascinated by what's going on. 
But again, this is more. 1 mean I'm corning from the arLq side, I" ma 1 don't know too much of 

what's going on really too much with what I was experiencing when I was at OSU. 
As 1 mentioned before, 1 don't use my arts degree and this doesn't hit home for me and for my 

carter choices. 
Me either. Ff you don't recognize something when you're reading the magazine, like a familiar 

face, a familiar class or at least your department, how can you feel connected. But I do feel informed, if that 

counts. 
Me, too. I 'rn informed about some of the things going on, but I didn't feel connected. 

experience is only in the pduate  college. so. though I was in Arts and Sciences in graduate 
school, and 1 don't know anything about any of ehwe programs, and though I know previous magazines 
have focused on where I did my graduate work, but 1 think its good to know all these things, it's just things 
I've never had any experience with, and little interest in. 

11's sort of like, I guess we kind of look for things we identify with. 



Yea, Yea. I Feel connected bwaux ] know someone in the magazine, but that doesn't happen very 
often, SQ if that's what it t&es to make me feel connected, than 1'11 probably nwer feel connected again. 

Whether it's our particular d e p  or whatever, seeing something you're familiar with makes you 
feel nostalgic and more connected. I didn't see mything abut anyone 1 knew or anything about my degree 
or my department 

I think it might be important over the course of the year to make sure e v e y  d e m e n t  generally 
gets mentioned, or people are going to go, they don't care about my degree. 

Well, I feel like th is  is just a Semester by semester publication, I mean. Is this? 
I think it should come out three or four times a year. (laughter) 
Well, I thought it had a lot of really concentrated comments and I thought, this might be really 

hard to maintain and then I saw the word "fall" and thought it was quarterly, which I thought was pretty 
god.  On the connected questions, Ike always wondered a b u t  the demographics of the alumni, like where 
we're spread out in rhe nation, where we might be in the world, I don't know if you have way to display 
that, you know, U.S., here's people in Canada, and where the cancentration is in Oklahoma. 

Well, that would interest all of us, not just Arts and Sciences because you would see the whole 
national perspective. 

Yea, I don't think "connected" i s  a word I would use. I feel more informed about Arts and 
Sciences now at Oklahoma State, and I have more a sense of pride that we are evolvd nationally, not just 
regionally, but as far as "connected", I don't feel I 've  re-bonded with Oklahoma State through this 
magazine, but I do have a sense of pride now for my alma mater that we are doing so many good things. 

I agree with that. I don't know how you could make me feel connected. 
They could give us information to brag about at work, but not necessarily make me feel touched. 
That's what I though, I'm going to take this to work and put il on my desk. 
Well, 1 think, I mean, 1 was a Arts and Sciences student far four years and I graduate student for 

two years and when t think of OSU, I don't necessafily think, oh, I'm an Arts and Sciences grad. 
Does anyone ever feel bonded to a given college? They feel h d e d  to their departments. 
Yes. 
I definitely agree. 
No doubt that's true. We think of our departments, not our colleges, don't we? 

MODERATOR - WHAT WAS YOUR OVERALL OPINION OF THE CONTENT OF THE 
MAGAZINE, USING ADJECWVES TO DESCRlBE YOUR OPINION: 

I thought it was very interesting, although I though1 some articles were more interesting than 

others, which is probably true of everybcdy. 
It was pretty dry. 
1'11 agree with dry. 
Me, too. Not interesting. Maybe boring is a good adjective. 
Yes, I'i1 agree with boring. 

Dry. 
A lot of these micles are of a scientific nature kind of diEcult to make them interesting. 
msty the Friend dele was OK, but in general, I'd describe it as interest-free (laughter). 

me first person stories are very nice because they are a lot easier to draw people in. Scientific 
are harder to draw people in. 
The articles are topical, but hard to be interested in. Although you probably wouldn't have trouble 

finding readers for the bio-~ef~) i sm adde, the Frosty h e  Friend and Fan Girl, you know, kind of lightens 



~ n g s  up a little bit But you can't do h a t  all the time and tell people what's going on in Arts and Sciences. 
I mean, a lot of the stuff they do is kind of bring. But it needs to be told. Maybe with better writing. 

I'll agree. 1 thought it was bring. 
I think it makes it more interesting if you can relate to the stories. Someone I know is working on 

Indian culture, so that was more interesting. 

Do we have 5 or 6 specific schools? 
No, there's a bunch of schools. Probabty more than 20. 
The reason I asked is because there are only 5 articles here. Why wouldn't they represent all 

s ~ h ~ ~ l s  if it's only an annual publication? 
I think its interesting thal we have so many s for you (talking to the MODERATOR). In other 

words, Arts and Sciences has not explained itself very well because we don't know much about them, like 
how many schools they have, how many times the magazine comes out. 

As a publiwtion, it doesn't seem to answer much abut  the Am and Sciences College. 
This goes back to the whole problem of onoe a year publication, hey need to make it bigger or 

make it more often to cover the wpe. 

MODERATOR - WHAT ARTICLE DID YOU TURN TO FLIIST? 

I s W  with keepsaka of the heart because it was the first article. No other mson. 
I started at the first because E knew I had to m d  the whole thing. 
I read €he titles first, hen came back and read the Genome article. 
I read the Genome article first, then keepsakes. I read Genome 'because I have interest in that area 
I read the alumni @les and "Preparations for life" hcause they seemed like they would be the 

most interesting. 
1 went through ir first and looked for alumni, then I read about the alumni, but the articles were 

kind of %ng. 
The picture of the family caught my eye. t read about alumni, first, too. 

1 think in terms of interest, I spent more time in the alumni section, I would agree. 
I always look at the content page first and try to notice if there's any article to which I am related 

in terms of mreers. 
I & the "Making history" article on Raymond Estep, and I look for articles with white space, I 

know that% kind of silly, but if they're really busy, I'll think to myself, 1'11 read it  later because 1 don't 

have time, that's going to take me more time to read. Personally, I like the alumni features. Visually, 1 

iike pictures. 

MODERATOR -WHAT ARTICLE DID YOU MOST ENJOY? 

I liked page 25 5Wentz funding] bemuse I'm theater. Therefore, it was my favorite. 
I liked the alumni profiles because there's aIways a curiosity of do I h o w  this person, or is that a 

,,n&on hat I want to maintain, should I contact this person? 
t kind of turned my bmin off and went straight to the center section and read about Frosty Friend 

and ~m Girl, those were my two favorites. 
Mine was the alumni pmfiIes also because you can relate to people that were dso at OSU, but I 

wish they had more articles, especially about people in my era. It would be ml to see someone 1 know. 
I liked the Center secsion, Frosty Friend and Fan Girl, best, because they were abut students. 



I liked the alumni profiles and page 9 because 1 saw one of my old professors, so it made me read 
it. 

1 liked the attracting d e n t  because jt was about a student. I like student articles. 
1 liked the Genome article, only h a u s e  it son of relates to my interests and I think it's the one 

that's n ~ Q s t  important internationally. 
1 went to the "Genome" article first because it's a hot topic, but 1 most enjoyed the "Fmty"' article 

and "Fangirl" article. 

I enjoyed the alumni profiles and Fan Girl, because they were abut  students, former or cumnt, 
but the articles could be more impressive and there should be more student articles. 

Just to stir up a little controversy, 1 didn't ~ i c u l a r l y  care for the "Frosty" article or "'Fangirl," 
and I didn't like his dmwings. I enjoyed the endowment article and the "amacting talent" piano 
performance piece because that's in my field and it's about students. 

MODEMTOR - DID YOU mND ANY NEWS ABOUT YOUR DEPARTMENT IN THE 
MAGAZINE? 

Yes, I was thrilled. I'm a music major. But I didn't think the story was that interesting, but at least 
they mentioned it .  

No, my department wasn't in there. 
No. 
No. 
No, 1 didn't see one mention of my department. 
My department was eliminated. It was humanities. 
No. 
I don't recall seeing my department, but I was pretty bred by the end. 
My department was not mentioned. 

Yes, I'm aerospace studies. 
No, my department is Journalism and it wasn't mentioned. 
Same with me, Journalism, and I didn't see anything. 
No. 

MODERATOR - DO YOU THINK IT'S IMPORTANT TO SEE NEWS ABOUT EVERY 
DEPARTMENT IN AN ANMJAL MAGAZINE? 

yes. especially in art annual magazine. How else do you spread the word? 

Yes, every department should have same recognition, g d  or bad. Tell us something. 
Yes, I agree departments should be represented. 
~ l s o ,  if a department doesn't have enough money or whakver to make a newsletter, isn't the 

College of A&S its voice to alumni? 
I agree. The College is supposed to represent its departments, even in a small blurb, something 

be said about each department, especially when this magazine lists all the departments it represents 
on the bQck inside cover. 

I agree. Say scmething about each department, no matter how small. 
Departments should be repwnted. 
I agree. Without seeing something familiar, it 's hard to get in to the magazine. 



I agree. We need some familiarity, especial1 y because 1 never relatad myself as an "arts and 
sciences" person, you know. 

Yes, 1 agree. Mention something worth mendoning. Every depaFtment has something lo say or 
XpoL 

I agree. Report something on each department to a1 least involve everyone in some way. Arts and 
Sciences is broad and the differences between fie majors are great. Bring us together by telling a little 
about each depafiment 

MODERATOR - WHAT KIND OF STOEUES WOULD YOU LIKE TO SEE MORE OF? 

f don't have an opinion, they've got a variety, and T would say if some department is omitted, I 
would have to conclude that those departrnenrs are not excelling as much as those departments mentioned 
in the magazine. 1s this true? 

Well, it seems like there's s concentration of, you know, scholarships and award articles, which is  
always interesting, although it would be nice to know about the other departments. like 1 said. i t  would be 

nice to have a short article about every department in the college. 

1 agree. Every department should be represented. An update of some kind, or briefs. or who's who, 
or awards. 

I agW, Or if they could do two issues, mention each department at least once per year, per school 
year. 

I think it would be ktter served having a couple of large articles abut  big deals, like Rhdes  
scholars, but the shorter articles could caver the gamete of Arts and Sciences, so that everybody can find 
something to read, but they also get the highlights of the top stuff. 

A calendar of events so we'll know what's happening. 
1 agree. Also, each depament. 
1 agree with a calendar of events and alumni stuff. 
I agree with a couple of pages for each department. 

What I would like to see is a different layout. All the science articles end up in the front and the 

arts articles seem to be pushed to the hack, as if they're not as important It needs to Lx a mix or the front 
half needs to be one and the other half needs to be the other. 

1 like the idea of seeing something abut everylhing in the school, within reason, but 1 understand 
budget md space. I also want to know more about current students. 

I would like more current studem information, also. 

, Current student's stories would be interesting. 

I think they should have an article asking others to submit ideas and articles. 
Yes, I agree. 
Right now, there is nothing for suggestions. Also. if you look in the front, you can see the College 

of A&S publishes the magazine, but the first name in a development person. which tells you right away 
they want money and they're not as interested in each department. If they want money, they should also 

want suggestions. 
They should always have somewhere that asks for suggestions, or where we are now, or submined 

articles. 
Maybe they don't want to know. 
It seems Iike they don't, doesn't it 



They know what they want to put in this publication already. 
Yea, but if they're targeting alumni, alumni shoujd have a right to correspond and update the 

College, right? 

If they have a section on alumni, why don't they ask for other alumni lo respond? Where do they 
get their ideas? 

From the development director or from the money! (laughter) 
Fmm the dean (laughter) 
There should be a questions and commenn contact information box. at least. 
For any publication to be successful, they must know their audience. and in this publiation, it 

doesn't seem zhat they care to know their audience. 
I saw the St. Director of Development of the first page and it turned me off. 1 thought, th is  is for 

fundraising, it 's a way to get my money. 
Well, let's just be candid a h u t  this, that's the purpose of this magazine. is to raise money. 
It is, but I don't feel connected when they don't ask for my opinions. 
They need to reach out more to alumni. 
I didn't even see a "send donations" article or blurb or box. 

Neither did I. 

MODERATOR - WHAT WAS YOUR LEAST FAVORITE ARTICLE? WHAT STORIES 
WOULD YOU LIKE TO SEE LEMT OF? 

Well, I didn't like the math article kcause I don't like math. 
I didn't like the story about the chemist - too boring. That first word in the headline "'chemist" 

makes me not want to read i t  
Bmne Pickens. Haven't we seen enough on him, w is it that he contributes a bunch of money and 

they hare to mention him. 
From "Frogs to c o d  reefsw was really boring. 
1 agree - "Frogs" was boring. 
I wouldn't say there's one in particular, but when they put a bunch of names in patagraphs, then it 

means nothing. 
1 think some of the longer ones. I just found myself wanting to get the idea more qui~kly so I 

could move on. Some of the longer ariicles, like frogs and "OSU-Arkansas" just seemed m get longer and 'E 

lost interest. 
They need sub-heads to give us an idea and get to the p in t .  I can briefiy read and still get the 

mncept. In other words, let US skim. 
Let them put the longer articles in a departmental newsletter or something, then the people who 

are r&ing it are more interested. 
1 agree- 
I disagree. If one of the goal s of the publication is to encourage support from the alumni, so if you 

only get a certain college information, you're not really p i n g  the full picture of the university. 
I think they should do a summary in this type of magazine, and more in-depth articles in 

departmental newsletkm. 
I agree. 
I go through and look for my departmental news, or something abut  my department, When I 

don't see it, I lwse interest- 
Maybe they should have a short article from each school. 



1 definitely agree. 
I second that. 
I agree, also. 
Just give US a brief. 
My least favorite was Dean John mbn's article, his obligatory letter that takes up the front 

cover. That's 30 wateful. 
They put him on the inside cover where there is color, don't give him full color. no one i s  going to 

read that anyway. 

Yea. 
I agree. 
my would they give their table of content color. and then include a bunch of pictures in black 

and white. Were's the priority? Better way ro save money. 
Yes, he probably needs a voice (Dean mb$on) but it looks like a public relations pie= mtber than 

an information piece. 

MODERATOR -DO YOU HAVE ANY SUGGESTIONS FOR IMPROVING CONTENT OF 
THIS MAGAZINE? 

MY suggestion would Ix to include a little information about each department and to shorten most 
of the articles. Also, if this is a fundraising magazine, which it seems to be, give us a way to find out some 
of the needs of the school. Don't just brag on what's going on, brag on what needs to be done. Inspire us to 
give or something. 

I would like to see more student and alumni articles and less research articles. Balance the content 
based on the content of the College. Arts and Sciences. 

I would have to agree with the first comment Shorien the stories and make the headlines bmer so 

we don't have to read everything. Give os more interesting student and alumni stories, also. Maybe by era 
or something. That way everyone reading the magazine can relate. 

I understand a b u t  production costs, and since the Development Director i s  listed as the first 
person in charge of the publication. it makes sense that this is a fundraising tool because that's what 
development means, right So, cut the prduction costs by reducing the cost of the paper, then they can 
have more articles to interest a vast m y  of people. which I think i s  what they're looking todo. Also, get 

suggestions from the audience. Incorporate some type of "letters to the editors" enmuraging suggestions 
from the readers. This would truly make this a two-way ~mrnunication tool. 

Well, if they want to raise funding, speak to us and tell us what is needed. Let the depments  tell 
us what is needed. So 1 guess I'm saying include more a b u t  depamtent needs. and I also like articles 
abut students, struggling or otherwise, and alumni who have used their degrees to kUer themselves and 
h e  lives around them. 

1 would like to see news about my depwment and stories about students within my department. 
agree with that. If they want me interested and inspired, tell me some good stories about 

1 would probably even fad stories about students in other departments. 
I agree. Student stories. alumni storfes, d w t m e n t  stories. 

1 feel the same way as the last respondent. Better stories with more interesting facts. 
J think t h y  need to shorten the articles and include more abut each department Shorter articles 

ate easier lo read and still inform us, and we're all busy but still would like to know more about OSU.. 



I definite1 y agree. 

I second that. 
I agree, also. 
Just give us a brief. 
My least favorite was &m John mbmn's article, his obligatory leuer that takes up the fmnt 

cover. That's so wasteful. 

They put him on the inside cover where there is color, don't give him full color, no one i s  going to 
read that anyway. 

Yea. 
1 agree. 
Why would they give their &ble of content color, and then include a bunch of picturcs in black 

and white. Where's the priority? Better way to save money. 
Yes, he probably needs a voice (Dean bbson) but it looks like a public relations piece mther than 

an information piece. 

MODERATOR - DO YOU HAVE ANY SUGGESTIONS FOR IMPROVING THE CONTENT OF 
THIS MAGAZINE? 

MY suggestion would be to indude a little information about each depmment and to shorten most 
of the articles. Also, if this is a fundraising magazine, which it seems to be, give us a way to fjnd out some 
of the needs of the school. Don't just brag on what's going on, brag on what needs to be done. Lspire us to 
give or something. 

I would like to see more student and alumni articles and less research articles, Balance the content 
based on the content of the College. Arts and Sciences. 

I would have to agree with the first comment. Shorten the stories and make the headlines better so 
we don't have to read everything. Give us more interesting student and alumni stories, also. Maybe by era 
or something. That way everyone reading the magazine can relate. 

I understand a b u t  production costs, and since the Development Director is listed as the first 
person in charge of the publicailon, it makes sense that this is  a fundraising tool because that's what 
development means, right. So, cut the pduct ion costs by reducing the wst of the paper, then they can 
have more articles to interest a vast array of people, which I think is what they're 1mking to do. Also, get 

suggestions from the audience, lncorpomte some type of "letters to the editors" encoutaging suggestions 
from the readers. This would n l y  make this a two-way communication tool. 

Well, if they want to raise funding, speak to us and tell us what is needed. k t  the departments  ell 
us what is needed. So 1 guess I'm saying include more about department needs. and 1 also like articles 

students, struggling or otherwise, and alumni who have used their degrees to better themselves and 

the lives around them. 
I would like to see news about my department and stories about students within my department 
1 a p e  with hat.  If they want me interested and inspired, tell me some good stories about 
I would probably even read stories about students in other departments. 
agree. Student storEes, alumni stories, department stories. 

1 feel the same way as the last respondent- Better stories with more interesting facts. 
I hink they need to shorten the articles and include more about each department. Shorter articles 

, a i e r  m d  and still i~lferm us, and we're all busy but still would like to know more a b u t  OSU., 



They know what they want to put in this publication already. 
Yea, but if they're targeting alumni, alumni should have a right to correspond and update the 

College, right? 

If they have a section on alumni, why don't they ask for other alumni to respond? Where do they 
get their ideas? 

From the development director or from the money! (laughter) 
From the dean (laughter) 
Them should be a questions and comments contacl information box, at least. 
For any publication to be successful, h e y  must b o w  their audience, and in this publication, i t 

doesn't seem that they care to know their audience. 
1 saw the St. Director of Development of the first page and i t  turned me off. I thought, this is for 

fundmising, it's a way to get my money. 
Well, let's just be candid a b u t  this, that's the purpose of this magazine, i s  to mise money. 
It is, but I don't feel connected when they don't ask for my opinions. 
They need to teach out more to alumni. 
I didn't even see a "send donations" article or blurb box. 
Neither did I. 

MODERATOR - WHAT WAS YOUR LEAST FAVORITE ARTICLE? WHAT STORIES 
WOULD YOU LIKE TO SEE LEAST OFT 

Well, I didn't like the math article because I don't like math. 

I didn't like the story about the chemist - too bring. That first word in the headline "chemist" 
makes me not want to read i t  

Boone Pickens. Haven't we seen enough on him. or is it that he conhibutes a bunch of money and 
they have to mention him. 

From "Frogs to coral reefs" was redly boring, 
I agree - "Frogs" was boring. 
I wouldn't say there's one in particular, but when they put a bunch of names in paragraphs, then it 

means nothing. 
I think some of the longer ones. I just found myself wanting to get the idea mote quickly so I 

could move on. Some of the Imger articles, like frogs and "OSU-Arkansas" just seemed to get longer and I 
lost interest 

They need sub-heads to give us an idea and get to the point. I can briefly read and still get the 
concept. In other words, let us skim. 

Let them put the longer articles in a departmental newsletter or something, then the people who 

are reading it are more interested. 
1 agree. 
1 disagree. If one of the goals of the publication is to encourage support from the alumni, so if you 

only bet a certain college information, you're not redly getting the full picture d the university. 
I think they should do a summary in this type of magazine, and more in-depth articles in 

departmental newsletters. 
J agree. 
1 go through and look for my deplmental news, or something about my depment .  

don't see i f  I loose interest. 
Maybe they should have a short article from each school. 



1 definitely a p e .  
I second that. 
I agree, also. 
Just give us a brief. 
My least favorite was Dean John h&n*s article, his obligatory letter that takes up the front 

cover. That's so mteful .  
They put him on the inside mvu w h e ~  there is color, don't give him full color, no one is going to 

read that anyway. 

Yea. 
I agree. 
Why would they give their table of content color, and then include a bunch of pictures in black 

and white. Where's the priority? Better way to save money. 
Yes, he probably needs a voice (man h b s o n )  but it looks I ike a public refations piece rather than 

an information piece. 

MODERATOR - DO YOU RAVE ANY SUGGHTIONS FOR IMPROVING THE CONTENT OF 
THlS MAGAZINE? 

MY suggestion wouId be to include a little information about each depamnent and to shorten most 
of the articles. Also, if this is a fundmising magazine, which it seems to be, give us a way to find out some 
of the needs of the school. Don't just brag on what's going on, brag on what needs to be done. Inspire us to 

give or something. 
1 would like to see more student and alumni articles and less research articles. Balance the content 

based on the content of the College. Arts and Sciences. 
I would have to agree with the first comment. Shorten the stories and make the headlines better so 

we don't have to read everything. Give us more interesting student and alumni stories, also. Mayk by era 
or something. That way everyone reading the magazine can relate. 

J understand about production costs, and since the Development Director i s  listed as tbe first 

person in charge of the publication, it makes sense that this is a fundraising tool because that's what 
development means, right. So. cut the preductian costs by reducing the cost of the paper, then they can 
have more articles to interest a vast array of people, which I think is what they're looking to do. Also. get 
suggestions from the audience. Incorporate some type of "letters to the editom" encouraging suggestions 
from the readers. This would ~ l y  make this a twaway communication tool. 

Well, if they want to mise funding, speak to us and teIl us what is needed. Let the departmenrs tell 
us what is  needed. So I guess I'm saying include more about department needs, and I also like articles 
about students, struggling or otherwise, and alumni who have used their degrees to better themselves and 
the lives around them. 

J would like to see news about my department and stories about students within my depamnent. 
I agree with that. If want me interested and inspired, tell me same g c d  stories about 

students. I would probably even read stories abut  students in other departments. 
I agree. Student stories, alumni stories, department stories. 
I feel the same way as the last respondent Better stories with more interesting facts. 
1 think they need to shorten the articles and include more about each department Sboner articles 

, mier to read and still inform US, and we're all busy but still would like to know more abut OSU., 



M a y k  I'm stepping out of line here, but they need to improve the photography. Use more pictures 
and less words. Pictures tell as story. Also, 1 agree about more student and alumni stories. And each 
department should at least k mentioned. 

I would have to agree with almost wey comment made. Shorten the stories. Use more interesting 
dumni and students in the stories. Tell us what financial needs have arisen over the year, then maybe 
follow up with a phone call: to ask us to help. Or, have an insert in the magazine that we can send in with 

our contribution. But they must remember to inspi= US, not just give us a bunch of mediocre articles, we'll 
never be inspired. 

MODERATOR -IF THlS MAGAZINE WERE AVAILABLE ONLINE, WOULD YOU PREFER 
TO READ IT O N L M  OR IN HARD COPY FORM? 

I w0tiid never read it online. 
The articles are too long; it would take m long to print 
Hard copy. 
Hard copy. 
I agree with hard copy. 
This is something I may want to keep, or may have to read i t  in increments. 
I would never read i t  online. 
Ward copy. 
1 would put it on my desk or in my office and read it at my leisure, 
H d  copy. 
It's not to say they shouldn't have a link, but hard copy. 
They need to integmte their Web site and this magazine. 
They could cut the length of the articles in the hard copy and say "see more" on our Web site, so if 

you wanted to find out more about an article, like more depth. you could access the Web site. 

That way they could put more in the magazine for each d e m e n t ,  and expand more on their 
Web site. 

That's a good point 

MODERATOR - AFTER READING THlS MAGAZINE, DO YOU FEEL MORE INCLINED TO 
DONATE M O N E T m Y  TO THE COLLEGE OF ARTS AND SCIENCES, BASED ON WHAT 
YOU READ, OR THE: CONTENT? 

Having read this, yes, J would be more inclined to donate if I had the money to give away. 

Yes, probably. but I would need lo know more information on the needs. 
No, I can't say I would. No reason. 
No, and I donate and have for years, but there is nothing in here to persuade me to donate. It 

wouldn't make a difference. 
I would donate but it would be earmarked to my department, not the College of Arts and Sciences. 
I agree. If my department were mentioned in an article or something, stating why they needed 

extra funding, I might be inclined to donate. 
Yes, I agree. Show me a need in an article or just a few lines, and maybe give me a link to explore 

the matter furher, and 1 might donate. 



It would have to go to my department to donate because from what I can tell, there's no 
accounting shown as to bow the donations given to each school within the Cdlege, and that's 
important 

It wouldn't change my mind to donate either way, but I'd be more inclined to donate to my 
depment if I saw it in here. But I wonEd also like to see where the money they have l a i d  is going. 

No, 1 wouldn't donate to the College of A&S without good reason, and the only reason I can think 
would be a good reason would be because of my depastment or something like that. 

I would be more inclined to think abut donating, but. this would not make me donate. 
I agree with the last comment. There were no articles asking for specific funding, and there is no 

accounting for where the m n e y  they have raised is going, other than maybe research. 
If and when 1 donate, which is not loo often, may I specify that my money would only go to 

something or someone in need, nm the College, but a campign or something, or to my department. 
Special or specific funding needs would have to be listed to get me to donate. 
YOU see, if they want to get people to donate who are not already donating, this wouldn't work. I 

donate to two departments, S~io logy  and Athletics. 

MODERATOR - AFTER mAD1NG THIS MAGAZINE, DO YOU FEEL MORE INCLINED TO 
DONATE TO YOUR DEPARTMENT? 

No, because I did not see my department. Rut, if there was an article stating a need or something, I 
might be more likely to send a few dollars. 

No, I wouldn't give to my department unless they asked. They can ask by letter, on the phone, or 
maybe in an article, especially if the next issue of the magazine followd up with how the money helped 
someone or funded new equipment or something. 

This particular magazine wouldn't inspire me to give to my de-ment because it wasn't 
mentioned. For all I know it's not even there anymore. 

There's a list of d e m e n t s  on the back inside cover. 

I would feel more pride if my department were covered, but 1 don't know if 1 would give. I guess 
it would depend on the article and the need. I'm not saying it wouldn't be worth a try. If they wuld use this 
to raise funding for departmen&, I think that's great 

Yes, only because I'm a scientist and they talked a b u t  science in this issue. Bat. they never asked 
for any thing. May be this is a precursor for a phone call or Fetter or something. 

I would have to see a departmental article and the need to decide if 1 would give. Dmsn't the 
Universit~r Foundation fund each department. Didn't the "Bringing dreams to life" campaign help the 
departments. I wouId like to see information on how much money the College of Arts and Sciences raised 

through that campaign- 
I might, I don't know. I didn't see my department. But, I might give to other departments if I felt 

moved by a need or something. 
1 don't think magazines are good fundraising tools, really. But they can inform the audience and 

inspite the audience. So no, 1 probably wouldn't give to my department unless 1 was really inspired. 
I don't know. ST. 
I might if an arlicle inspired me to do so, especially if there was a follow-up article telling me how 

my money he1 ped or something. 
I might donate just to get my name in the magazine (laughter), 



NO articles inspired me. 

I a m .  
No. 
No. 
I was not inspired becan= 1 didn't see any~hing of interest that 1 hadn't already seen. 
No. 
No articles inspired me. 
No. 
No. 
No. 
No. 
No. 

MODERATOR- DO YOU FEEL LIKE THIS MAGAZINE, IN ANY WAY, ASKS YOU TO GIVE 
MONEY TO THE COLLEGE OF ARTS AND SCIENCES? 

No. 
No. 
No. 
No. 
Yes because of who is listed first, the development director. When I saw that, this is a publication 

for development. 
No. 
I agree with the developmeni comment. That makes me understand that this is for fundraising, not 

necessarily for infomatian. 
If I were loaded, maybe 1 would want to get my name in the book and be a part of this. (Laughter). 

No. 
No. 
No, other than seeing the development director's name and face. Do you think she wrote her own 

article because there is someone else's name here, so is th is  just a PR piece. 
h you know if the development director is a graduate of OSU? 
She needs to be if she is not. I haven't heard of her. 
Are there any students listed as writers? 
It would make a big difference to me if these people working for the College of Arts and Sciences 

not graduates of OSU. 
J honestly think students, maybe even gmduate students, should tK paid to write the articles 

instead of having someone outside the department 
Maybe we should check into who is on the sraff and how many graduated from OSU (laughter) 
mat's a relevant point. 
I would certain1 y feel better abont the magazine if it were written by students or at least graduates. 
 hey probably can't pay enough (laughter). 
They should be using the Journalism school. 



I agree. 
They should pull someone from each department to write a blurb abut the department. 
I understand that students are imponant, but i f  they're uying to money, it needs to be very 

professional. and may& students mcouldn' t do that. 

riot. Don't pull freshman; pull seniors and advisers and editors and graduate students. 
It should be university conwtld, not development con!mlled. 
Who are the writers? Natalie Walkins is reputable, but who is working for her? 

MODERATOR - AFTER READING THIS MAGAZINE, DO YO FEEL YOU UNDERSTAND 
THE DIFF*ERENT FXNANCIAL NEEDS OF *SHE COLLEGE? 

No. There was nothing that even touched on how money raised is spent. 
No. 
No, how could we. Mayk they send something else to donors to explain where the money goes. 
Maybe they don't have to explain anything. 
They're a non-profit - they have to explain. It would be nice to see it here, but no, I didn? see 

anything. 
No. 
No. 
No. 
I agree, no. 
I don't understand the financial needs. 

No. 
No. 

MODERATOR -DO YOU FEEL Llm THIS MAGAZlNE EXPLAIN3 HOW THE 
CONTRIBUTIONS ARE BEING USED BY THE COLLEGE? 

Yes. 
Yes, I feel like I know more about science and [hat's where the money is going. 
Yes, somewhat. 
MayGe. 
No. 
No, it explains a few departments, but not enough. 
There needs to be a list d each expenditute sa we can analyze their spending and giving to each 

deprlment. 
1 would be disappointed if this was all - because I didn't see my depatment mentioned. Does that 

mean they didn't receive any money? 
Maybe it's space limitations. 
Well, to that end, then no, I'm don't think they have explained where all of their money raised 

goes. 
No. 
yes, I do feel comfortable with their spending. 
No, I don't know how much h Y  raised, and I sure don't know where it went. 

I agree. 
The magazine could go more in-depth about the spending. 

No. 



I think it reinf~rces most of our view that science and technology get the bulk of the money, and 
some departments suffer because they don't get equal money from A&S. 

Yea I agree. 
Yes, I'm also in agreement. 

- END OF QUESTIONS - 

Oklahoma City Focus Group 

MODERATOR - IN YOUR OPINION, WHAT DO YOU THINK l"HE MAXN MESSAGE OF THIS 
MAGAZINE TS? 

Arts and Sciences rwk. 
T think it 's a fundraising took. 

1 agree because the Director of Development i s  listed on the inside front cover as managing editor 
or something, and the content contains articles aboul raising money or donors that give money. It  gives you 
a fee1 of fundmising at least. 

Yea, I agree. Fundmising. 
It seems if you give money you get a feature abut yourself. 
It also seems to be a recruiting tml for highly motivated students to excel, especially in 

technology. 
I agree, I thought it was a recruiting tool. 
I agree, tm. 

I guess 1"m weird because I thought i t  was just kind of, oh, that's nice. Kind of a bragging tool. 
That's how I viewed it 

1 saw it as submission of propaganda, because its mission was to bring up issues both negative and 
positive as I assume from the mission statement, but its all sort of touchy feely positive stuff - fundraising I 
think is a big deal of the magazine. 

I agree. 
Fundraising tool. 

MODERATOR - AFTER READING THE MAGAZINE, DO YOU KNOW THE MISSION OF 
THE MAGAZINE? 

No, I don't think' I saw a mission statement, but maybe I missed it. 
I agree. I didn't see a mission statement and I'm looking right new and 1 still don't see one. I read 

it pretty thoroughly. 
No, I didn't see one and since I believe that this is an extension of the fundmising department, or 

h e  development department kcause the Development Director's name is mentioned and she has an article, 
I thought there should be a mission of what the College is trying to do. It's very important when you're 
speaking to donors, or I guess alumni whom you Want 10 k donors. to let us know what your plans am. All 
big businesses have a mission. I b o w  the College has one. They should list it hem. 

No, I don't know the mission. 
I don't know the mission but I think it's preq clear, it's research and tmhndogy, right? 



The College is mom than research and technology, so 1 would venture to guess the mission is 
mmething more than research. This question is g d  because i t  ilkuminates the need for the statement to 
appear in anything having ta do with fundmising. 

1 don't ~ l l  seeing the mission, and after hearing these comments. I agree, a mission should be 
listed. 

NO, I don't recall the mission, but 1 could have missed i t ,  but I've been glancing amugh while my 
fellow mates answered, and I a n ' t  find one. 

If the mission was Fisted, T don't rememkr it. But I agree with someone who said i t ' s  probably 
technology, since most of the articles talk about science and technology. 

No, I can't recall the mission either. 
No mission comes to mind. 
What i s  the mission? (laugh&) 
Here it is on the front inside aver,  hut it's the magazine's mission, I think. It says this magazine is 

a publication of the Oklahoma State University College of Am and Sciences designed to pmvide 
infomation on college issues and concerns while fostering communication among OSU alumni and 
friends. 

Oh, I didn't see that 

If that's the mission, it's like they want to hide it. It should be bold and in plain sight 
1 agree. Who wauld ever read that? 
I agree that it should be more noticeable and should be in the artide by the Dean Or maybe the 

Development person. 

MODERATOR -AFTER READING THE MAGAZINE, DO YOU FEEL LIKE YOU KNOW 
MORE ABOUT WHAT'S GOING ON WITHIN THE COLLEGE OF ARTS AND SCIENCES 
TODAY? 

Yes. 
Obviously yes b u s e  you get more educated on who and what's going on. 
Yes, I agree. 
I think you generally get to understand the Sciences side, you don" know anything else besides 

that. 
I would agree with that. I understand more about research but not about am. 
Me too. I agree that they mostly explain about sciences. 
1'31 second that. 1 know about some of Sciences. but 1 didn't see my department. And 1 know the 

school deals with more than sciences. 
J don't know about Arts and Sciences anyway. I don't keep in touch with the school, for me it was 

some stuff I didn't know. 
I found it interesting especially about the research. I always assume g d  students and 

xholarships, but the reseamh struck a chord with me because 1 did not h o w  that was going on up there. 
Yes. I know more about some things in Arts and Sciences, but certainly not everything. My wife 

works within a department of arts and sciences, and I didn'r see her area mentioned. Or my kids areas. It 
pretty one-sided as far 8s coverage of the entire College. Did they drop the Arts in Arts and 

Sciences (laughter). 
Sort of. I do feel more informed about some interesting scientific stuff. but I see gaps in the 

,-over;tge- MY & v e n t  is Journalism, maybe they wrote it but they weren't mentioned. 



MODERATOR - IN G E N p . W  WHAT WS P O U ~  OVERALL OPTMON OF THE CONTENT 
OF THE MAGAZlNE? 

Not real interesting. Not provocative. 
Acting to fulfill their mission. 
I thought it was interesting but that it wasn't very in-depth and that it just kind of skimmed the top 

and gave me a real quick snapshot. Actually, it created a desire for me to want lo know more information. 

I would agree with that. It was interesting but a brief overview. 
I didn't find the content very campelling at ail, but I'm pretty critical because I'm a magazine 

editor. 
I think there's obviously a lot of time and effort that goes into it - to short articles. Some articles 1 

find interesting, some I don't 

I thought it was very informative yet 1 had trouble understanding the audience, I wasn't sure if it 
were made to inspire, if it's for future students or it's for development, I just couldn't get a clear-cur vision 
of who they were writing too. they're audience. 

There were some of the articles that were written where I lost interest partway into the article, 1 
had to force myself to read these because J had t o  for this group (laughter). 1 found very few interesting 
articles, but some of them were very interesting and T learned some good things. 

When I looked at the table of contents I thought. wow, this is neat, sounds pretty compelling, but I 
had to force myself to read some of ir because it was kind of boring, and some of it you just say to yourself, 
"who cares." But, 1 mean, I enjoy some of it, but there were some pages hat  just didn't do i t  for me. 

I thought it was a little im glossy, too nice, urn, not compelling realjy, and I expect from a allege 
to be more aggressive, especially if they're students, I expct to hear both sides. It was a litlle lightweight. 

I thought it was very boring. 
I thought it was a little heavy on the science side, which is fine, hut there are a lot of places 1 had 

to work to get through it. 
E like to read about some of the things that happened when I was a student, and about change, and 

a b u t  what's happening today, and where we are now, why changes took place within the stnrcture of the 
to find out how the College of Am and Sciences is growing and where its going. what gograms its 

added and deleted. Whe~e are some of the old professors and where are the new ones coming from, things 
like that. 1 didn't see that in this magazine. 

I like that too. 

MODERATOR - WHAT SEeClON DID YOU TURN TO FIRST? 

Front page to get a feel for the magazine, texture. I guess I went front to back. 

1 went to the alumni section first. 
I started with the content page then read it from front to back. 
E went to the alumni profiles because I'm nosy and 1 want to know what's going on, but I was 

disappointed because these are people I have no idea about. I was wanted to se someone my age, from my 

em 1 bink they could do a better job with alumni. 
Me, too, alumni section. 
Of course, I've never seen it h f o ~  and then I did an ovewiew to see if anything jumpad out at 

me, rtothing did, and so then I smrted from the front. 
1 started from the back and did very much the same thing. I went through all of it and went 

through the tabIe of contents. 



1 went to the table of contents and saw something right off the h t  abut  mmeone in my 
hometom, 30  1 turned to that page and then ~ i e d  to read the rest of it from the front. It was difficult. 

Well. I'm a hckward reader, and on this one I started at the back, and I didnmt find much 
compelling. 

1 always Start on the arts stuff and then if I feel like it I'll read the science. 
I started at the content page, then mwed 20 the alumni section profiles, then I went to the 

scholarship only because 1 knew someone in the pictures. 

Not being used to this publication, t don't know what to look for. it's tm close to the OSU 
Magazine, and sa, it dwsn't have a life of its own. Like "Classnotes," which is in the OSU Magazine, is 
distinctive. This magazine dmn't have much of a personality, it's another fundraising magazine. 
Everybody's fundmising, so if you're a memkr of the alumni association. the university sends it (0 

members, but everything looks the same. We're Arts and Sciences, let's push the envelope and do a little 
bit more. We'te able to communicate, let's do it. 

I read it f ~ r n  front to back 'because it was an assignment. I probably wouldn't hare otherwise. 

MODERATOR: WHAT WAS YOUR FAVORITE ARTICLE? 

Alumni articles are usually my favorites, but these need work. 
The Genome article was OK, and 1 also like alumni articles. 
Alumni. 
Alurnni. 
Alumni. 
Alumni and Fan Girl 
Alumni probbly, but the Genome and Frosty were good, too. 
Alumni. and then the Smithsonian article. 
Smithsonian was interestel, but not an article, really. Alumni, also. 
No favorites. 
Alumni and Genome. 

MODERATOR WHAT WAS YOUR LEAST FAVORITE ARTICLE? 

I can't answer that. I didn't get dl the way through. 
Well, I read a little bit of everything, as I said, some of it I didn't read much, so I would have to 

say I read everything. I wouldn't read it all i f  it weren't an assignment [laughter). 
I would tend to steer clear of any kind of science things because it bores me. I could mre less 

a b u t  the national award, and all of these, you know, researcher articles don't thrill me. 
1 pead every word of it -use I thought it was the assignment, but if 1 received i t  1 wouldn't have 

mad any of it mause nothing intrigued me. 
I couldn't finish the research articles. 
I tried to be diligent and wied to read everything, but 1 skipped the lists of heads for the 

departments. 
I would never read the letters from the Dean or Development Director. I also wouldn't read 

keepsakes because these people just gave a lot of money. 
I only read headlines then if something catches my attention I'll continue. The headlines didn't do 

,fling for me, so I didn't go further. 
J steed  clear of the science. 



I s&t every article and continue until they make a grammatical error, then ? stop because it annoys 
me. SO I Stop@ a lot (laughter). 

I waded through all of it. I got through the "Mighty Pen" and then I had to quit. It wasn't good- 
I 'm like everybody else. I kind of look at the main headlines and see what's there and if they 

interest me, like Bmne Pickens, or aturnni, but the science arfrcles should 'be shorter so we can read the 
headline and know what's going on. 

MODERATOR - DID YOU SEE YOUR DEPARTMENT IN THlS MAGAZINE? 

No. 
No. 
No. 
Unfortunately, no 
No. 
No. 
No. 
No. 
No. 
No. 
Yes. 

MODERATOR: DO YOU THINK ITS IMPORTANT TO SEE NEWS ABOUT EYERY 
DEPARTMENT IN AN ANNUAL MAGAZKNE? 

Yes, especially if this magazine is the department's only avenue for communicating with its 

alumni. 
Not necessarily every time the magazine is published, unless it's an annual publication, Is this bi- 

annual? 
Then yes, every depamnent should be represented, even if they have a newsletter. 
1 agree. Without mentioning each department in some small way, the College isn't representing 

those under its wing. 
Every department has something g o d  to say, and Arts and Sciences represents these d e m e n t s ,  

don't they, so they should have something in each issue. 
1 definitely agree, Every department has accomplishments and disappointments. Let us know both. 
I am. Don't k afraid to go against the grain. College is about ideas and opinions. Show us the 

g& and the bad and let us make up our own minds. Especially if you want our money (laughter). 
I think some depanments can have more press at different times, but overall, yes, each department 

should have something. 
Yes, departments should be represented, either in a few lines or in an article. Switch between 

departments just mentioned and departments with an article to make i t  f%ir. But for heaven's sake, don't 
just cover seWiKh. 

I'm in agreement. Departments should have at 1- a blurb abut  what they're doing. They each 

have something g c d  to teport 
I agree. Show us the changes going on in each deparbnent Some of us are trying to get our kids to 

go here, and we need stuff to show them. 
Lf they want my money than my department should be in there. 



Definitely. Each department deserves some credit and press. 
Something unique about the d e m e n t  or a personality within the department should be 

represented. 
You have to make people read this. If they don't see something about their depamnenl they might 

just trash it or at least not read it. 
Double the size and cut the paper quality down. 
There are- 6 articles in here for science and two in here for arts, and I happen to know that the 

Journalism school is the largest school in Arts and Sciences. but hare no mention. 
If this is once per year, why does i t  have fall 2001? That indicates quarterly. 

I agree. That's confusing. 
I agree. Every department needs to be represented in some fashion. 

MODERATOR - WHAT KIND OF STORIES DO YOU WANT TO SEE MORE OF? 

People and programs and uniqueness of an individual or a department. I hate redundancy, and a lot 
of this same type of information comes out of the alumni asmiation magazine, and like 1 said. 1 hate 
redundancy, but alumni stuff i s  important, so maybe the two editors (OSU Alumni Magazine & OSU 
ColIege of Arts and Sciences Magazine) should sit down and hammer out who's doing what, something 
like that, let each of them do something unique. 

More personality profiles. I didn't really come away from this publication feeling like I knew 
anybody in the magazine or I had a ktter insight. 

I would like more articles about current students. 
1 would have lo agree with current students. 
Interesting people and interesting students, not whether or not they've given to the endowment 

fund, which seems to be the criteria for this publication, and as far as students, student profiles. Very few 
students don't struggle. kt 's  hear about them. 

I'd like to see more profiles. 
I'd like to see more alumni profiles of more recent graduates, and by era. 

I'm not for sure I'd like to see more of what's in here right now, I'd like to see maybe some type 
of yearly events calendar to get people out, there musk be things going on. I'd also like to see some input 
from the public, maybe a letter section from readers. It's supposed to k a communication tool between 
graduates and the school, but w e m e  not communicating back because we're not given the opportunity. 

I agree. 
I think they could do a lot better job of seeking out better stories to put in here. A lot of it seems to 

be filler, to fill the space, and to have a decent size pub1 icatian for everyone to read, 1 think they should 
work a lot harder at finding interesting stories. It's not that hard. The average Joe can have a great story. All 
they talk about is people with money. 

1 want to see my department in here. 
J a g r e  with the departments in here and personality profiles. 
I want to add my depamnent. 
I want to second that. 
1 already spoke, but I also want to add that department news should be in here. 
m a t  the significance of the programs that students are allowed to participate in. 
1f we should be able to feel g o d  about our degree, so we need bragging rights, so 

stories a b u t  factual based snippets that give US a warm feeling- 
profiles of kids that are making it, but stnrggling. I'd give money to that 



Articles a b u t  parents who are struggling to put their kids through college. 
If this is on1 y a once a year publication, hey can find more interesting stories. 
It's like the editor or development director who will be in the magazine. to scratch the 

back of donors or something. 
Who's in charge of this magazine? Is this a paid staff! 
This magazine is too one-sided and too fundraising oriented. If it's too obvious, people pet turned 

off. 
Does the development director have a communications hackground? 
That would be important. 

MODERATOR -WHAT STORIES WOULD YOU LIKE TO SEE LEAST OF? WHAT STORIES 
DID YOU NOT READ, OR NOT ENJOY? 

I'm not interested in select donors with big bucks. 

1 don't care ta read the fundraising depatunent's comments. 
I don't like the Dean's comrnenrs. They're obligatory and typical and the picture was terrible. 11 

was staged and we can tell. 
1 agree. 
I don't like the fundraising stories a b u t  donors. 
They could calm down on science. 
I agree. Be equal on the coverage. 

I have to agree with the earlier comment about donors with money. They always get the press. 

1 agree. 
Dean's letter is just obligatory. Don't waste my time unZess you're really telling me sornehing. 

Tell me how you plan to help each department, or where they money raised Is going. 
Fundraising stuff, articles, especial1 y from the development department. 
This magazine is ail good news, and the reader is intelligent and can see thmugh that. There is 

always concerns in any business. Let us know those and maybe we can help. Let us know the needs. 

MODERA'FOR - THERE ANY SUGGESTIONS YOU WOULD MAKE REGARDING THE 
CONTENT OF THE MAGAZINE? 

1 think its been touched upon already, but about the people who spend a lot of money on the 

campus. I don't care abut  those people. 
J think you loose credibility if you do anicles about those who support you. It's scratching 

someone's back in return for a favor, and it's blatant. You loose your credibility. There should Lx a wall 
here about not doing a major story just to stoke a donor. Stroke them in other ways. You want little donors, 

tm, and we're the little donors. 
There should also be some kind of call to get alumni involved, which is definitely missing. There is no 

frequency notice to say how often h i s  mmes out. There needs to be a fquency notice. 
That's why I think they have tackled too much for too $mad of an audience. Perhaps there should 

be ma publications or a newslener !hat informs the alums of A m  and Sciences and a fundraising daument 
that gms to maybe foundations or other places that give money, or to all the alums stating whew the money 

i s  going,  ha^ gone, like an annual repan This kind of mrnbines those ihings, which makes for a boring 

read. 
They need to understand their audience better. 



it was up to me, I'd stroke the donors because you have to, but in a more business prufiie way, 
You know, to ~ t i s f y  that donor's need to be recognized, which is a reality of the world. But they shouldn't 
stroke on this level, just recognize them. 

I'd like to see a better quality of writing. Pull the audience in. I recognize a lot of the names of the 
writers of these articles and they work En OSU's Public Information d e w e n l  I felt like I was teading a 
lot of press releases, which is probably how they fill the magazine. But unfortunately, thal's how they till 
other campus magazines and newsletters, so it is redundant, and bring. 

It's too much propaganda. They need to write \veil. I think they need to find someone who has a 
clue to publish this, first of all, 1 mean, if they need help from alumni, because I understand h e  concept of 
trying to save money. but come on, this one avenue of getting information out is not cutting it. I'd rather 
see my depawnt ,  like journalism, sending me this type of information via this magazine, I'd 'be happy as 
a clam. 

1 didn't like sifting through all af the crap. They need more departmental news, more alumni news 
fmm the d e m e n t s ,  more student news. 

This thing has a target audience from gmduates from 2001 to all the way back to when OSU 

began. How do you meet all of those needs? Probably by profiling different time periods, different eras, at 
least in one section of this magmine. Bting us up to date where a program was in the 5Os or 60s and where 
it is today. is it better off? Worse off7 Be candid, that's how you'll get the money. Basically, it needs to be 

more interesting. 
Better headlines so we can skim through the stories. Then we can read what we want and skip 

what we're not interested in. 
Departmental news. Student News. Alumni News. 
I agree. 

They need to get to the point sight off the bat. 
Better pictures. 

MODERATOR - IF THIS MAGAZINE WERE AVAILABLE ONLINE, WOULD YOU PREFER 
TO READ IT ONLIFYE OR IN HARD COPY FORM? 

I would rather read this one online because 1 would toss this issue in the trash, if it w e e  online, 1 

could click on it and get out quickly. with nothing being wasted. 
Yes, I agree online. 

1 prefer getting it in hard copy because all my work i s  online and I'm tired off being online, 1 like 

to read it at my leisure. 
I agree. 1 don't have high speed Internet and it would take forever to download it 
I agree. In hard copy. 
Not necessarily receiving this publication as it stands now, but 1 prefer publications in hard copy 

that I can hold. 
T agrw. Hard copy. 
1 would like it online because it would save money and if I found an article online, I could print it 

off. A few articles were well written and I would read them, and they muld be more in depth and read it at 

my leisure. 
I need to clarify. I'm actually a person who prefers to have things in my hands, just not this thing. 

If they improve it based on our suggestions, 1 would try to read it. 
If it was a really nice, and readable, I prefer hard copy, but not this thing. 
1 agree. 



Hard copy, but improved. 

MODERATOR - AFTER READING THJS MAGAZINE, DO YOU FEEL MORE INCLINED TO 
DONA'IX MONETARILY TO THE COLLEGE OF ARTS AND SCIENCES, BASED ON WHAT 
YOU READ, OR THE COIYTEm? 

No. They gave me no reason to donate. 
NO, for seven1 reasons. First. my department wasn't mentioned, so am I less imponant Second, I 

don't know how they will use the money, and third, they didn't ask (laughter). 

No, I wouldn't because I didn't see any needs. They act like they've got plenty of money. 
1 agree. They don't seem to need anything. 3" mher give to my d e m e n t .  

NO. 1 wouldn't give just far the sake of giving. They would need to he specific on need, then I 
might consider. 

No. 
No, I wouldn't, regardless of need, unless i t  was within my own interests, like my department. 

No, E don't feel inclined to give based on what 1 read. 

They didn't ask for anything, and they seem to be fine regarding money. The donor stories seem 
like they have the money they need. 

No, I wouldn't give b a e d  on this crap (laughter). 
1 agree, not necessary with the "crap" (laughter) comment, but that they didn't show a need. 

MODERATOR - AFTlER RlEADING l W S  MAGAZINE, DO YOU FEEL MORE INCLINED TO 
GIVE TO YOUR DEPARTMENT ? 

No. My department wasn't mentioned. 
l agree. 
I agree. Without w i n g  my department or knowing what's going on, how can I want to give. If a 

story told me a b u t  an overwheEming need or something, 1 might feel differently. 
l agree. 
I did see my d e m e n t  'but there was no mention of need, so no, without knowing what is 

needed, I don't chink anyone would want lo send their hard-eamed money. 
I'm proud of what 1 read about some of the departments, but mine was not mentioned and my 

loyalty is with my department. They are the people that helped me make it, maybe not the same people, but 
hopefully people with the same mission as those who heIped me gradaute. 

No, I wouldn't give unless my department asked, and then it would have to be a need, n d  just 

"please give us money." 
1 don't think any article told us about financial needs, so why would 1 even think to give. There 

must be a reason for me to give. 
No, I wouldn't give unless I saw a need. If an article told me why, and then the next issue told me 

how my money helped, 1 might want to join the club and give. 

That's true. If more articles told how individual alumni were pooling their money to help, I might 

feel left-out if 1 didn't give. 
My department wasn't mentioned. 



MODERATOR - AFTER READING TmS MAGAZINE, WHAT ARTICLES, IF ANY, INSPIRED 
YOU TO GIVE? 

NO articles inspired me ta give, It was hard enough to get inspired to read it (laughter). 
No. 
No. 
None. 
1 have to agree. 1 wasn't inspired. 

Noarticles were really financially inspiring. 
1 agree. 
None inspired me. 
No. 
No articles caught my attention. 
I didn't read anything worthy of sending my money. 
1 agree. 

MODERATOR - DO YOU FEEL LIKE THIS MAGAZINE, IN ANY WAY, ASKS YOU TO G I W  
MONEY TO THE COLLEGE OF ARTS AND SCIENCES? 

No. 
No. 
No. 
Doesn't even tell you where you could give it if you wanted to. 

No, but its obvious it's a fundmising magazine hecause of the development director's 
involvement. 

NO, it  doesn" t ask and doesn't say how to give. 

No. 
No. 
No. 
1 agree that it doesn't ask us for money and it doesn't give us any information on any needs within 

the College of Arts and Sciences or the d e v e n t s .  That's what they need, a "need" article giving us 
ideas, like a wish list. 

I agree with that comment, and no, they don't ask. 

MOX)IERATOR - AFTER READING THIS MAGAZINE, DO YOU FEEL LIKE YOU KNOW THE 
SPEClFEC FlNANCl AL NEEDS OF THE COLLEGE? 

Absolutely not. There was no mention of how the money raised is being used, not even in the 

donor articles. 
No. 
No. But if they want my money, and 1 probably speak for a lot of people, they could get it if they 

would tell me a need or needs and let me decide how to designate the money. 
No, I don" feel informed. 
No. 
No. Maybe there's an annual report somewhere that tells how they spend it 



NO, I'm not more informed, but maybe the man's letter could tell us the needs and how the 
money they raise each year is allmled. 

That's a g o d  idea. 
1 agree, and no, I'm not more informed on the financial issues, but that would probably be too 

boring to read, too. 

No, I don't recall any article stating a need of the College or deparbnent. 
I agree. 
I'm in agreement with everymy. There is no justification in the magazine for how money is 

spent, but maybe that's not what this magazine is about, E don"t know. 

MODERATOR - DO YOU FTEL LTKE THE ARTICLES IN THIS MAGAZINE SUFFICIENTLY 
DESCMBES HOW CONTRIBUTlONS ARE BEING USED BY THE COLLEGE? 

No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 

- END OF QUESTIONS - 



MODERATOR - M YOUR OPINION, WHAT DO YOU THINK THE MAIN MF,SSAGE OF 
MAGAZINE B? 

Things that are going on in the College of Arts and Sciences. It's a tml for telling people what's 
happening in Arts and Sciences. 

Research, I think the message is that Atts and Sciences are into mearch. 
Heavily into research, since most of the articles were research oriented. 
Things are going on, we want you to give money (laughter). 
Puff pieces saying here's what's gDod about Arts and Sciences I might add it does Imk like a 

fundraising magazine. 
It reveals the advantages of an Arts and Sciences background. 
1t think it" a tool for alumni, to inform us what the College i s  focusing on and so farth. 
I thought i t  was a fundraising tool hecause of the development message toward the first of the 

magazine. It also tells about people who gave money, so mainly fundraising. 

I agree, i t  feels like a fundraising magazine, it's also a bragging rights magazine, like see what's 
happening at OSU. 

I think it tells about what's going on in certain aspects of Arts and Sciences, my guess is it only 
covers areas that receive money, but I'm not sure. 

1'11 agree with that 1 know Arts and Sciences is the largest college, but it seems only science or 
research geb the headlines. 

This is what we're doing, please send your money. Even though I don't see any article asking for 
money, that's how it feels. 

I agree somewhat. It does brag about A M ,  like i t  should, but it doesn't tell us an overview of 

A&S because not very many departments are mentioned. 

MODERATOR - AFTER READING TWS MAGAZINE, DO YOU KNOW WHAT THE MISSION 
OF TWE COLLEGE OF ARTS AND SCIENCES IS? 

No, I don't think they listed a mission. However. I believe every non-profit organiration has a 
mission, as well as all businesses, it just makes sense, and I'm sure the College of Arts and Sciences has a 
mission. 

Yes, the mission as II understand it is to provide us with information about the College and to 

increase communication efforts. Se, I think it says somewhere in the front of the magazine. Turn to page 
1. 

Where did you read that? Which asside. I don't recall that. 

It" the second page, this one, and it's listed under the Arts and Sciences magazine blurb. 1 

guess it might be the magazine's mission now that I think about it. 
I'm looking at that comment on the inside front cover, and that's the magazine's mission, which i s  
part of the College's mission. But, they should put more emphasis on their mission, afler all, the 

mission is the guiding plan, right? 



YOU asked if we know the mission, and I do not. I'm looking where they said, and if that's a 
mission, J'm shocked and disappinted. It seems to be the magazine's mission, which by the way, after 
reading this, they don't accomplish that mission. 

NO, 3 didn't read a mission and I don't know h e  mission, but my guess is this i s  a fundraising 
publication and their mission is to raise money and pat donors om the k k .  [laughter) 

NO, without re-looking at the inside front cover, but after reading the entire magazine, I have no 
idea what the mission of the College is. 

J agree with that statement. I have no idea, but from reading the articles I could guess that the 
mission is to increase funding for research and technology. 

I agree. I don't know the mission. 
I think their mission should be to teach, 'but this doesn't say so. 1 have no idea other than their 

mission is to raise money k a u s e  1 also thought this was a fundmising tool. 

MODERATOR - kFSlER READING THIS MAGAZINE, DO YOU FEEL MORE CONNECTED 
TO THE COLLEGE OF ARTS AND SCIENCES, DO YOU FEEL LIKE YOU KNOW MORE 
ABOUT WHAT'S GOING ON? 

No, because my only connection is my department, and I didn't see i t  in here. 
No, not necessarily more connected, maybe more informed about research, but that doesn't mean 

I'm connected. 
Yes, I feel like I know what's going on, but 3 wouldn't say I'm connected. That means 1 have an 

emotional bond to the College. I never did, it was to my department - Math. 
NO, but it depends on if you know someone who's in here, and if you find someone you know. 

you might feel more connected. 
Most of these stories that are in here I've seen on h e  news or in the papers. Channel 5 ran a few of 

these stories. They seem like dupIications, probably from the office that sends press releases to the press. 

So, no, I 'm not more connected or more informed. I can listen to the evening news with a lot more ease 

than reading this and get the same information. S o y ,  but that's how I feel. 

No, I'm not more connected but J am a little bit more infomed on research. 
No, I don't feel connected bemuse my connection is to my deprbnent and Journalism isn't in 

here. 
No, it took me a long time to read this magazine, 1 was not entertained, maybe a littie bit more 

informed, but probabiy not. This College is huge and you're telling me this is all that happen4 h i s  past 
year? 

No, but I've never felt connected to the College. I'm like everyone else. my depariment is where 

my loyalty, so to speak, is. 
Yes, but I'd agree its not a pwsonal mnnection. You need to see someone you know or see an 

article you're familiar with, or something like that. 
You need to rememlber, most Arts and Sciences alumni don't hear the news we hear if we Iive in 

Oklahoma M u s e  of TV, radio and public service radio. Most alumni don't live in Oklahoma, How are 
they going to feel connected? 

I agree, it is a duplication of information, but it's probably because we live in Stillwater. And yes, 

I feel connected, but 1 already did or I wouldn't be here. 

I've seen several of these articles one place or motkr, they didn't connect me lxfore because they 

are too boring to m d .  



1 think it's hard for Arts and Sciences to establish an identity because it's such a b ~ d  s-m. 
Likewise, it's probably hard to get people to feel connected. 

Most of us a1 ready feel connected or we wouldn't be here. But I suspect our connection is to our 
department. Mine was Jownalism. 

MODERATOR - IN GENERAL, WHAT WAS YOUR OVERALL OPINION OF TFE CONTENT 
OF TAlS MAGAZTNE? 

11 was pretty oompiete except for one thing, where are these people from. Are these people from 
o u t - o f - s ~ e ?  I hare no idea where the Fan Girl is from. They need to include this informatloo in their 
stories, all stories. 

If you'll h k  at the c d i t  lines, these are all people that work at the public information ofice. 
Carolyn Gonzalas, Adam Puffer, they send out stories to the media everyday, that's their job. to grind thern 
out, and they don't put the student's hometowns in these stories. 1 geL these all the time. The editom don't 
know when they get the information either, so they don't use them. 

When 1 got to reading it, there were some interesting things, but typically, if 1 got this, 1 would not 
read this. The atticles are tm long. Most people are extremely busy. They could accomplish it with shoner 
stories and better photogmphs. 

I thought it was boring. 
I found it very interesting but without your (mdemtor's) involvement in getting me to read it, but 

honestly, I would never have read it. Tt doesn't look interesting, and the headlines aren't interesting. 
I wouldn't read this, it looks b r i n g  because the anicles are long and the pictures are little and the 

pictures aren't labeled. I tike more white space and little anicles. 
Boring. 
Frustrating because it was long, and a boring read. 
The headlines were awful. The text was boring. h o k  at this article, "Only at OSU." Who would 

care about that? They need to put more time into interesting stories, not public information stories. 

I agree. 1 skim the headlines and if it weren't for you (moderator) giving us this homework 
(laughter), I wouldn't have read it. 

1 agree. 
I agree. 

MODERATOR - WHlCH WAS POUR FAVORJTE ARI1CLE? WHICH ARTICLE DID YOU 
READ FIRST? 

The two artist stories were my favorite kcause my daughter's an artist. That was it, for that selfish 
reason. 

The first thing that came into my mind was the students. The student articles. 
I read the Evan Tonsing article litled "Repatriating Voices From the Past," just because I like that 

kind of stuff, and then the business about funding new endowments. and the rest of them I had already 
seen. T. Bmne Pickens was also kind oT interesting. 

That's big news. (laughter) 
I read the "White receives Goldwater award" article, this Is the kind of stuff 1 like because when 1 

10 10 Texas, I want bragging rights on issues at OSU, not spom stuff. 
I read the student articles, "Fan Girl." 



I don't know if I had a favorite one, bur the one that smck me the moa and it was kind of a 
negative way that it struck me was "attracting dent" They are already talking about this girl that has 
basidly been on campus for three weeks when the article was published and its already hiking about her 
working on her master's degree. Come on, there is something better than that to kdk abut .  

That one did seem weird, like they were stretching to find stories. 

l agree. 
From the interest standpoint, the pianist and music therapy, because Ihow are my field. 
Speaking of fields, 1 would have enjoyed reading something about my department, hut I couldn't 

find anything. 
I second that. That's the first thing I Iwk for. 
I agree. 

Yes. I dso agree with that statement. 
When are we getting to what we want to see? 
I liked the alumni profiles. 
Oh, I agree. I forgot about those. Yes, 1 agree. 
I also liked the student stories, and the article about Mario White. 
1 liked the faculty research project articles. Also, "A degree of High Demand" was interesting. 
1 agree with that also. I also liked the alumni profiles. And "Keepsakes of the Heart." 
I enjoyed the research articles, especially page 5. 
E wish they would tie into sports by telling us what Ark and Sciences players are on what team. 

MODERATOR - WHAT WAS YOUR LEAST F A Y O R m  AR'HCLE? 

"Backward Glance" by the development director. Well, it doesn't look like she wrote it, but still, it 

was boring, 
I oouldn't finish thaF one or figure the point of that one. 
I agree with that one, too. That was just really out of place. The other one I didn't like was "The 

Mighty Pen." 
That article by Deborah, see, she's a big name related to this magazine, but you see here, she's 

senior director of development. 
Well, she didn't write it And yes, I didn't like that one, either. 
1 agree. I couldn't even finish "Backward Glance." I just kind of went through it, but it didn't 

interest me because it didn't say anything. 
I agree. 
Yes. 
The ' ' K e e ~ k & '  article was also a fundraising article, so it didn't come across as too much of a 

fundraising article. They need to be careful abut that. 

MODERATOR - DID YOU SEE YOUR DEPARTMENT IN THIS MAGAZINE? 

No. 
No. 
Yes. 

No. 
No. 
No. 



Na. 
No. 
Yes. 
No. 
Yes. 
I don't think sa. 
How many departments are there? 
I think they're listed on the back of this magmine. I counted 22. 
IF they would shorten their stories they could put more into the magazine, to include each 

department, just a little blurb, mayk.  

MODERATOR - M) YOU THINK ITS IMPORTANT THAT AN ANNUAL MAGAZINE 
MZNTION EACH DEPARTMENT? 

At least a little news about each. 
Yes. How else can the College Ibe equal in its representation of its depamnents. 
Yes. There should at least be a few lines about what each department is doing. Perhaps written by 

the depamnent head, or better yet, an outstanding student or something. 
Yes, but why don't they do it more than once a yeafl 

I agree. I know mailing costs and everything, but if they would cut down the stories, they muld 
mention more about every department, even if it won't be interesting to everyone. 

If it's just once a year, I'd do more about what's going on in each department. To menrEon these 
stories that are in here sight now, mostly science, and neglect all the other depamnents. is an injustice. 
Because I know that the College, don't ask me how 1 know, has toId the schools in it, all 22, thal it will no 
longer fund newsletters or things like that, so many of these departments must rely on this communication 
to get the wmd out 

I'd do it quarterly, less expensive paper, more departmental news, but I know this is a fundraising 
magazine primarily, and &ey want it  to be classy. 

I'm not worried about my department having news each time, but with just once a year, I'm a little 
concernad about the true news of the A&S, 

My tie to OSU i s  my depamnent. 
I a p .  I am loyal to my department I don't reajly want to read abut every other department, but 

if  you're trying to reach your alumni, should you k mentioning the broad scope of depanments to enlice 

something in everyone. 
I a g e .  Mention all departments with a few lines, or boxes, or something. 
Yes, I agree. 

MODERATOR - WHAT KIND OP STORIES WOULD YOU LIKE TO SEE MORE OF? 

Alumni and students. Mayk a story about my department. 

Students and departmental news. 
1 agree. Students and alumni and I would love to catch up on my department. 
Students make up this university. I would like to read stories about students who are 

something and students who are finding it diflicult to hang in there. 
If you're going ta do the stories on research, students help with the research. They need a different 

angle, focusing more on students. 



Alumni and definite1 y students. 
Alumni by era. 

A&S alumni and students who struggle and students who excel, especially in sports. 
Alumni and era stories. That's a g d  idea. 
Students and alumni. F~pecially students from different departments and how they have helped the 

university in research or a project or something. Knowing more about each area of A* and Sciences is 

important, especially when they say that an Arts and Sciences background makes a well-rounded student. 
Show us how. 

Students and alumni stories, mayb  alumni from the ms, 70s. 80s and Ws, you know, like by 
decades or something. 

I agree. More decade stories to include everybdy in the audienoe. 
1 would like to see more student articles to show my daughter. I want her to go to college and 

these articles would not interest her. I want to show her some different stories about students to inspite her. 
This could be like a recruiting tool. 

I think that's an excellent point. Make this a recruiting toot for parents and students. 
Were there any students involved in any of these projects? Did Meinke do it by himself! Did 

McKeever? If students were involved, they should have ken included. Any research with student help 
should be covered, to show the role of the researcher and the student That's more impressive. 

Exactly. 

1 agree. 
I think it's important to hear. 1 have a student here now, and she is constantly telling me that she 

has twchers that don't speak English, she's had several classes, several labs, with these professors. lt's nice 
to see what these professors are doing, besides teaching because they bring in the research money. it needs 
to be tracked. 

MODERATOR - WHAT KIND OF STORIES WOULD YOU LIKE TO SEE LESS OF? 

I would like to see less research articles, or mayh  just shorter articles. 
Z just want to see a diversity d articles. This magazine seems too concentrated in one field - 

research. 
Donor articles, as they are written, are boring. 
Fundraising articles; or donor articles, a1 least make them shorter so there's room far other stuff. 
Research articles. Balance the coverage. 
I agree. 
Research. 
Research, just because this magazine was too one-sided. Give us the scope of Arts and Sciences. 
l agree. 
Boring stories of any kind (laughter). 
I agree. Make them more interesting. 
I'd also like to see more white space and better pictures. 
1 have no opinion, just make it more interesLng. 

MODERATOR - DO YOU HAVE ANY SUGGESnONS REGARDmG HOW TO IMPROVE THE 
CONTENT OF THE MAGAZmE? 



Yes, give us more articles on alumni fmm eras and student stories. 
Tell us l-10~ the College is changing and what's in its future. 
1 agree. Change is g d .  
Balance the content and focus on the student and graduare population, 

Give us more interesting stories on students, faculty and how they work together. 
Tell us the needs of the different departments and show us how our contributions have helped in 

the p t  Also, balance h e  coverage of the magazine and make the articles shorier. 
I agree. Shorter articles and more coverage of departments. 
Yes, 1'11 second that. Even if I'm not interesting in every department, there should still be more 

news about current events in each school. 
I'm going back to the mission thing. Tell us the mission, tell us the future plans, tell us what's 

happening and what plans are working a d  what plans are scrapped because they didn't work. 

I agree with that Plus, give us more alumni and student stories with some meat to them. Not 
length, meat. 

Tell us the good and the b~d. h n ' t  make it so one-sided. like everything is rosy. 
Give the readers a way to respond with comments, like a suggestions to the editor page or 

something. 
Yes, and also let us make suggestions on stories. Maybe that would help the content to 'be more 

interesting. Maybe they could even run stories written by alumni. 

I like that idea. This magazine is supposed to he a communication tool, according to its mission, 
so give the alumni a way to help make it a biter publication. Let us offer suggestions. Let us help. 

I think the coverage or focus should be 01-1 students and what's happening in each d e m e n t .  
h n ' t  assume we want to know what you tell us, give us a variety so we do feel more connected. 

I think moR alumni h c l e s  and articles focusing on the needs and changes of the schml. Alumni 
are here to help, just like we helped you with this group today. 

MODERATOR -AFfER READLNG THlS MAGAZINE, W YOU FEEL MORE INCLINED TO 
GIVE A GIFT TO THE COLLEGE OF ARTS AND SCIENCES? 

No. 
No, not because I'm not loyal to my school, but because they didn't give me a reason. 1 sure 

wouldn't want my money to go to publish something like this magazine (laughter). No offense to anyone, 
but there are real needs out there, but who knows what they are. 

No, for the same reasons as he said. 
1 agree. No. 
No, but I would consider giving for a specific need. 
No. 
No. 
No, I wasn't impressed with what J read. Interest me and challenge me to help. 
No, simply because I didn't see anything of interest. My department wasn't in there and that's 

what I su ppwt. 
No. 
No, I don't give based on a warn, fuzzy feeling, Show me the need and why I should feel 

obIigat4, and hen I'll think about it 



MODERATOR - HAVE YOU EVER WNATED TO THE COLLEGE BASED OM THE 
CONTENT OF A MAGAZINE? 

No. 
No. 
No. 
No. 
No. 
No. 
Never, 
No, but my decision might stem from looking at a magazine. 
I agrtx. 
l agme. 
Not yet, but I'm always open. They need to be creative. 

MODERATOR - AFTER READING THIS MAGAZm,  ARE YOU INSPIRED TO GIVE A GIFT 
TO YOUR DEPARTMENT? 

No, but I didn? see my department. How can I donate when I don't know anything that's going 

on. 

I agree. I'm not inspimd yet. 

Nope. 
I would give to my department if there were a need and if it were mentioned in the magazine. 1 

think its c ~ l  to participate in a campaign where one person cannot make a difference, unless they have 
huge amounts of money, but many people with small donations can really change [he outcome. 

I agree with that comment, but after reading this, I 'm not inspired. 
They never asked. 
I'll agree with that. 1 give when I'm asked. Th is  magazine just tells us the gaod stuff that the 

Development department wants us to hear about. 
No, I wouldn't give without a reason, and then E could only give a small gift, which doesn't seem 

to interest them I guess. 
I didn't feel inspired. 
1 second that. There was no call ta give. 
No, but I'd probably give to a phone call or letter. 
I'd give if the need were great enough and my deparunent was mentioned. 

MODERATOR - AFTER READING TfilS MAGAZINE, DID AlYY A R T I a F S  INSPIRE YOU TO 
Grn? 

No. 
No. 
No. 
No. 
No. 
Maybe. 1 liked the fact that we're really focused on research. but there wasn't any specific rinds 

1 isted . 



1 think that's what the Dean of the College should fmus on. He should inspire us to give. The 
donor articles don't inspire anyone. 

I agree with that comment. 
No. nothing inspired me. 
No articles were inspiring in my opinion. 
The articles must be shorter and say something right of the bt .  What's the reason for the article. 

Put that In the headline or the first gtaph. 

MODERATOR - M R  READlNG THlS MAGAZINE, DO YOU FEEL LIKE THE MAGAZINE 
ASKED YOU TO GIVE MONEY TO THE COUEGE OF ARTS AND SCIENCES? 

Yes. 
Yes. 
Yea 
Yea, behind the scenes and indirectly. 
Absolutely. 
Yes. 
Yes. 
Yea, we weren't born yesterday. 
I agree, yes. 

Not really, maybe indirectly. 
They never tell you where a need is. 
I agree with that They just tell you the g o d  things that they are doing, hut never tell you whcre 

there is a need. That would help. 
1 agsee. 

I also agree with that 
It's like they want you to give an unrestricted donakion bemuse ihey don't tell you where the 

needs are so you can pick where you want to give. 

MODERATOR - AFTER READING THIS MAGAZINE, DO YOU FEEL YOU KNOW THE 
FINANCIAL NEEDS OF THE COLLEGE OR OF I T S  DEPARTMENTS? 

I feel like I've said this hefore, but no, nothing in the magazine showed us what the need were. 

I agree. 
I second. 
1 agree. 
No, I don? t o w  because they didn't tell. 
No, the magazine Just told us some aivial news. No financial needs. 
1 agree. 
I agree with everyone. 

No. 
No, I don't recall any article mentioning financial needs. 

I agree. 
I also agree. 



MODERATOR -DO YOU FEEL LfKE THIS  MAGAZINE EXPLAINS WHERE DONOR'S 
MONEY WOULD BE GOING, OR HOW DONOR MONEY IS USED? 

NO, but that would be very helpful if 1 were considering donating. I think that's why a lot of 
people only give to their depament h u s e  they know the money will be used En the deprtment. 

No, there needs to k an annual report, even if it's really concise. 
No. 
No. 
No, it's not like an annual report. but I never see an annual report from the College, so maybe we 

should. It might help. 
NO, they don't explain where donations go, other than endowments. 
I hope there is more need than just endowments. 
I think it shows were the money is spent in research, but no place else. 
1 agree. 
No, they c ~ u l d  do a better job of showing us how much was raised last year and where i t  went. 
1 agree. 
I agree. If  they are serious about fundraising and keeping us a readers and as donors, they need to 

show us how serious they are. Give us a run-down of what was used for departments, faculty, student 

scholarships, and staff positions. Show us how much the Derrelopment Director makes. how much the Dean 
makes, etc. If they have nothing to hide, show us the money, baby (laughter). 

1 completely agree. Too many times we as donors are skepftd to give our money because of big 

salaries made by the s?aff. We know faculty members don" get paid much, but does the ~evelopment 
Director get a cut of whatever she raises? 1 hope not. 

END OF QUESTIONS 
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